
 

About TINT 

TINT is a social engagement platform that enables users to aggregate, moderate and curate social media feeds 
from a wide array of sources for display on everything from mobile apps to event-sized jumbotrons. Based in 
San Francisco, TINT was founded in 2013 by three University of Southern California graduates and blossomed 
into a multimillion-dollar company in less than a year under the leadership of CEO Tim Sae Koo. The 
company’s twelve-member “Team TINT” currently counts more than 45,000 brands around the world 
including automakers, restaurants, sports teams, hoteliers, e-commerce brands and brick-and-mortar retailers. 
Constant innovation, transparency and authenticity are key attributes that have enabled TINT to prosper in the 
crowded social media arena. For more information visit www.tintup.com. 

http://www.tintup.com/

