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For Immediate Release:  

 

Visit Big Sky Wins the 2016 Montana Outstanding Tourism Campaign of the Year 
Award Winning Big Sky Summer 2015 Marketing Campaign Successfully Drove Online and Offline Traffic 

 

Big Sky, Montana | April 18, 2016 - The Visit Big Sky Summer 2015 marketing campaign won the 2016 

Montana Outstanding Tourism Campaign of the Year at the Montana Governor's Conference on Tourism 

& Recreation held in Kalispell, Montana on April 10-12, 2016. Visit Big Sky worked with Fuseideas, a full-

service advertising agency based in Boston, Massachusetts, to create this award winning campaign, 

which was funded by Resort Tax and Lodging Tax. 

 

The Montana Tourism Awards "celebrate Montana's communities, partnerships, events and individuals 

who make positive contributions through tourism and recreation that create economic and social well-

being for Montana and its people." These prestigious awards have been given annually since 1989 at the 

Governor's Conference on Tourism & Recreation.  

 

Awards are given in six different categories. Marketing and/or tourism experts from Montana choose 

the winners in four categories: Event of the Year, Gateway Community of the Year, Outstanding Tourism 

Campaign of the Year, and Tourism Ambassador of the Year. Representatives from the Montana Office 

of Tourism and Business Development pick the winners for Grant Project of the Year and Outstanding 

Film Friendly Community. The winners for all categories were announced on Monday, April 11, 2016. 

Those winners will be added to the Montana Tourism Award Hall of Fame. 
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Visit Big Sky’s Big Sky Summer 2015 campaign was publicly nominated for and won the Outstanding 

Tourism Campaign award. This award “is given to a community, business or organization that 

successfully conducted an ad campaign (digital, social, print or other form) or tourism awareness 

program.” Other 2016 nominees for this award included InsideMT, Southwest Montana, and Visit 

Billings.  View all award nominees at Tourism.MT.gov. 

 

The goal of the Big Sky Summer 2015 Campaign was to elevate awareness in key markets, drive website 

traffic (VisitBigSkyMT.com) to increase engagement and email signups, and influence both online and 

offline actions, such as increasing resort/hotel bookings and boosting visitor center foot traffic. The 

funding for this campaign was made possible with Resort Tax and state bed tax collection funds. 

 

The campaign highlighted Big Sky's proximity to Yellowstone and positioned Big Sky as "The Little Town 

That's Next To Everything." It targeted both couples and families who want to get outdoors, hike, bike, 

kayak, zipline, and enjoy active adventure vacations.  

 

The Summer 2015 campaign ran from April 27, 2015 through September 13, 2015. By utilizing print, 

radio, digital display, out-of-home, SEM, and paid social media (Facebook), the campaign received 

26,410,935 impressions with 69,702 visits to VisitBigSkyMT.com – a large boost compared to the same 

time period in 2014. 

 

Fuseideas compiled an in-depth analysis of the Big Sky Summer 2015 Campaign Report. After fully 

analyzing it, the campaign clearly met its goals.  Below are the highlights from the Summer 2015 

campaign: 

 

 42% increase in website traffic at VisitBigSkyMT.com 

 73% increase in Big Sky & Greater Yellowstone Welcome Center foot traffic 

 300% increase in Visitor Guides/brochure mailings 

 20% increase and record breaking lodging tax collection 

 

Funding marketing campaigns that drive traffic to Big Sky result in a direct and positive impact on both 

the state and local economies. As more destination travelers visit Big Sky and the state of Montana, an 

increase in visitor spending, job creation, and visitor tax contributions can be seen throughout the state. 

According to MontanaTourismNews.org, annual tourism in Montana is responsible for:  

 

 $3.6 billion spent annually by visitors across the state 

 48,260 Montana jobs supported and sustained by tourism 

 $9.9 million is spent daily by out-of state visitors ($115 per second) 

 $236 million visitor contributions to state and local taxes annually 

 

"It has been an absolute pleasure to work with Fuseideas to promote Big Sky as a year round 

destination,” noted Kitty Clemens, Executive Director of Visit Big Sky. “The success of the recent travel 

and tourism marketing campaigns directly correlates with the growth of the Big Sky economy. As Big Sky 
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is a community that relies on tourism, it's exciting to continually get positive results from marketing 

efforts.” 

This is the second year in a row that Big Sky won a Montana Tourism Award. Last year, the West 

Yellowstone and Big Sky Chamber of Commerce won the 2015 Gateway Community of the Year award 

for their Host Week partnership program. This award “acknowledges an activity/event/project 

undertaken by a community/region to promote tourism in Montana.”  

For the 2015/2016 winter season, Visit Big Sky along with Fuseideas followed the award winning Big Sky 

Summer 2015 campaign with a campaign promoting the "Biggest Skiing in America." This campaign 

featured print, digital, out-of-home, SEM, and paid social media marketing strategies. This campaign also 

exceeded last year's performance. 

For additional information about Visit Big Sky or the Summer 2015 marketing campaign, contact Alex 

Mansfield, Visit Big Sky’s Marketing Manager, at 406-995-3000 or at alex@bigskychamber.com. To learn 

more about Fuseideas visit http://fuseideas.com/. To read about the Montana Tourism Awards visit 

http://tourism.mt.gov/GovernorsConference/MontanaTourismAwards.  

 

### 

 

About Visit Big Sky 

 

Visit Big Sky is a private, nonprofit organization responsible for marketing Big Sky, Montana as a leisure 

and convention destination. Visit Big Sky is funded from the Big Sky Resort Tax administers Montana 

Office of Tourism and Business Development lodging tax funds and collects private industry investments 

from business partners for public relations and advertising programs. 
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