
How to Build & Grow
Your Facebook Group



Facebook can be a terrific resource for promoting yourself 

and Simbi to your network of friends, colleagues, family, and 

high school crushes. Additionally, it can be a huge driver and 

connector in your community to build more abundance of 

local services if you know how to wield its power! Building a 

Facebook Group for your local Simbi Chapter can bring people 

together to plan events, brainstorm, promote services and 

share ideas on increasing the network of local service providers 

in your city.

Is there a Simbi Chapter in your area? Check here. 

If there’s not, then apply to be a Chapter Captain here.  

If there is, join the FB group and offer up your services! 

Chapter Captains get 100  each month and 300  for each 

event they host! 

If you have already built a Facebook Group, feel free to skip the 

basics and go directly to Step 7. 

If not, then continue reading for a step-by-step guide to getting 

the word out and connecting your fellow Simbians online.
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Step 1. Log in to Facebook. Then, open up the dropdown menu by 
clicking on the ‘downwards arrow’ near the top right of the window.

Step 2. Select the option ‘Create Group.’

Step 3. You’ll need to provide some basic information to start your Group:

1. First, ‘Name your group.’ Here are some tips for the name:
• Decide who the group is going to serve. Who do you want to gather and 

help? Is it your college? Your town? Your neighborhood? 
• You’ll also want to make the facebook name keyword-rich. The name should 

be very descriptive so the right kinds of people find the group you own. 
Some examples:

 ◦ Group name by region: Simbi Austin, TX: Trade Skills & Services
 ◦ Group name by organization: Simbi Tulane University: Trade Skills & 

Services on Campus
 ◦ Group name by neighborhood: Simbi East Village NYC: Trade Skills & 

Services

2. For the sake of convenience, you should click on ‘Add this Group to your 
favorites.’ This will ensure that the Group can be found in the left-hand sidebar 
of your Facebook profile.

3. You’ll also want to set up your group as a ‘Closed’ Group.
• This is important because you will be able to screen the people that are 

joining your Group, ensuring that they are genuinely interested in your 
chapter. 

• It will also add an element of exclusivity to your group! 
• Additionally, if you make your Group public, you diminish the need for 

people to join the Group, as they can already see any discussion that is 
taking place within the Group. 
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4. Keep in mind that when you’re initially setting up your Group, you will need to 
add a friend. 
• If you don’t, you won’t be able to create the Group. 
• The best way to get around this is to just add one of your friends – you can 

always delete them from the Group later.

5. Pick an icon for your Group.

6. Once you’ve set up your Group, you’ll then be able to add detail and customize 
your Group page.

• You will want to make sure the description is interesting so that it gives people 
a reason to join the Group.

• Example (feel free to copy this. Just make sure to fill in the blanks!)

Welcome to Simbi ____ Chapter! If you aren’t already familiar with it, simbi.com is 
the Symbiotic Economy. Simbi is an online marketplace for freelancers and hobbyists 
to cashlessly exchange services. This group is for everyone [‘in our city’ or ‘at our 
school’] to join and discuss their services, ask questions, and plan meetups IRL.

• Tags will make it easier for people to find your Group
• Tags we suggest: Trade, skillshare, local community, sharing economy,  

[your city]
• Make sure you input the tags manually - Do not copy/paste
• Click ‘Save’ once you’ve input five tags

Step 4. Next, you’ll want to give the Group a description. When viewing 
the Group homepage, ‘Add a description’ will be in the right-hand column, 
directly below ‘Suggested Members.’

Step 5. Tags - Located directly beneath ‘Add a description.’
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Step 6. Click on the ‘three dots’ located just below the Cover Photo, 
adjacent to ‘Share.’ From the dropdown menu, select ‘Edit Group Settings.’

Step 7. Give the Group a Cover Photo.

Congrats! You’ve officially finished creating your Simbi Chapter 
Group! Now, let’s examine the steps that can be taken in order to 
grow a Facebook Group.

1. You’ll see a new page now. We want to ‘Pick a Group Type.’ 

2. Choose ‘Custom.’

3. Then, scroll down and click on ‘Save.’

• You may use one of these images or request a custom image for your Simbi 
Chapter here.

• You may need to reposition it so that it looks good.

Hey Guys,

We have an awesome, private, Facebook group on offer for anyone who wants to 
connect with like minded folks in [city/school] to trade services or plan meetups.
We’re trying to build a great community of people who want to live a rich and 
fulfilling life without the constraints of cash! 

There’s tons of great info on offer and you can even earn 10 simbi credits to use on 
simbi.com by joining! Join here.

Step 8. Direct Simbi Fans to your page.
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Step 9. Cross-promotion

Step 10. Encourage Existing Members to Promote Your Group

Step 11. Promote your Group on other Social Media

• First, find Facebook Groups that are in a similar niche. Search for keywords 
like “trade”, “barter”, “[your city]”, “exchange”, or “event”. Consider searches for 
specialties that might be popular: “hair stylists in Tucson”, “yoga teachers in 
Calgary”, “DIY crafters in Kentucky”. 

• Try to find Groups that have at least 50 members.

• Then join those Groups, provide some value for those inside of the Group, then 
feel free to share your experience using Simbi. Invite folks to join your Simbi 
community group.

• One option is to run a contest to see who can get the most people to join the 
Group. You could then get people to mention, at the end of the competition 
period, who they invited into the Group by tagging them in a post. 

• Additionally, you could run competitions for each milestone that the Group 
reaches.  You may also ask members to invite people that they know. After all, 
each Facebook member has an average of 245 friends!

• You can encourage people who engage with you on other social media 
platforms to login and check out your Facebook Group by mentioning it on 
your other profiles. That might be as simple as Tweeting it from time to time. 
You can even Tweet other influencers to let them know that you have a Group 
that might be of interest to their followers. 

• LinkedIn. 
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• If you’re struggling to get people to join your Group this way, then maybe think 
about using a ‘Gated content,’ approach.

 ◦ In this instance, you might not Tweet about the Group itself, but about 
some content that can be found within the Group.

 ◦ You would then let people know that there is some awesome content 
available – provided they join the Group.

 ◦ You would then host this content within your Group. If you want to 
upload some content to your Facebook Group, click on the ‘Files’ Tab.

• Then you click on ‘Upload File,’ and upload whatever it is that you were 
promoting.

• It might be a good idea to mention exactly where the content can be found, by 
creating a ‘Pinned,’ post within your Group.


