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Al Johnson

ARVC PERSPECTIVE | EDITORIAL

ARVC Board Chair

The more things change...
“A dollar a car plus a quarter per person up to $2.25 maximum,
plus another quarter if you want electricity.” I can still remember
reciting the rate structure that never changed while I was growing
up when my parents owned a campground 50 years ago. The
industry was mostly tents, pop-ups and pickup campers. Electricity
was provided via outlets on the six light poles in the park.
It was a great way to grow up, as many of you second-, thirdand higher generation park operators can attest (see “Amazing
Anniversaries”, pg. 8). As I have grown from childhood to adulthood, I
have been blessed to watch the industry mature as well. In its inception in
the 1960s and 1970s, thousands of independent entrepreneurs invented
the industry in a thousand different ways. As the industry matured, it
gained form and substance—standards such as NFPA 1194® (See “Why
it Matters to Your Park”, pg. 32), state and national associations, franchises
and political involvement. Innovations, which were once just hot showers
at campgrounds, have now given way to broadband Internet. Only a few
decades ago, banks would not make loans for campgrounds because they
didn’t understand them. Now, camping is a big part of the outdoor recreation
economy that represents more than 2.2 percent of our nation’s GDP.
As the campground industry matured, its entrepreneurial spirit opened
the door to highly successful large parks, too big for most families to buy and
operate. There is now room for a growing number of multi-property businesses
to keep forming and shaping the industry.
More new parks are being built than at any time since the boom in the early
1970s. Fortunately, some core values have continued undiminished from the early
days. We still provide the atmosphere of the last small towns in America to our
guests—neighbors visit with neighbors, children go off to play with new friends
until dark, even Halloween trick-or-treating still has a place (see “Fun for the Whole
Family”, pg. 24). Campground owners have maintained a spirit of camaraderie and
mutual support that is extremely rare in other industries. We rush to help each other
in natural disasters, or with advice and professional growth.
Evidence of this growth and change in the industry, along with the enduring values
of hospitality and mutual assistance, is in every story of this issue of The Voice. ARVC is
the nexus for education and professionalism, industry standards, new generation operator
development, member support networks and advocacy. But in many ways it is still a family.
That’s why I encourage you to come to the family reunion in Knoxville, Tenn., November
4-7. The Outdoor Hospitality Conference and Expo (OHCE) celebrates the growth and
development of the industry but it also affirms the relationships of friends working together
in a great, important part of our national fabric. Bring your whole family—some of them will
be running your parks in a few years. Bring your team members and show them the benefits
of industry cohesiveness. We’ve come a long way since “a dollar a car.”
Regards,
Al Johnson, OHE
ARVC Board Chair
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I bought some new equipment for my
campground last year and I used the ARVC
John Deere discount program. It saved me
more than $11,000. That’s more than nine years
worth of ARVC dues I just paid for in one
year of savings! And that’s just one discount!
Bert Davis, Dells Camping Resort, Wisconsin Dells, Wis.

Compare. Review.

SAVE.

The 2018 ARVC Member Satisfaction Survey told us
that more than 70 percent of you didn’t know about all the
amazing (and exclusive) benefits and discounts you receive
just for being an ARVC member. So, we set out to create a
way to show you the value of an ARVC membership and the
numbers don’t lie.

Introducing the ARVC Savings Calculator!

It’s easy to get started. Just visit arvc.org/savings and fill
in some basic information—campground name, number
of sites and your state. You’ll then be able to engage
with the benefits and discounts by simply telling the
ARVC Savings Calculator how much you spend on
various products and services. The ARVC Savings
Calculator does the rest. (This information will be kept
confidential.)
Based on average savings, it will provide you
with a customized savings report and a direct link
to connect with an ARVC team member, your state
association representatives and vendors offering these
member-only discounts so you can start saving!
If you have any questions about your potential savings or any
of the benefits and discounts ARVC offers, contact Madeline Hinkfuss
at 303-681-0401 x102 or madeline.hinkfuss@arvc.org.

ARVC.ORG | SUMMER 2019 | THE VOICE

7

MEMBER NEWS

Please join us in congratulating (and celebrating!) the following ARVC member-parks that
marked a major milestone this year.

YEARS

A tract of land in Northern Illinois that started out as a sand pit in
the early 1900s was used for many things through the years—an
equestrian property, a snowmobile park and a bar and restaurant with
a small amusement park. But then in 1979, it took on a whole new
purpose when Jake and Inez Winn purchased the 130-acre property
and created the Mendota Hills Campground. They grew it into a
successful business, starting with a few sites and expanding to what
was then 150 sites.
In the early days, they offered square dancing, a frog jumping
contest, bingo and other typical 80s campground activities on the
weekends and stocked three ponds for fishing. When the Winns
sold the property to a group of investors in 1997, Inez said the two
best things in her life were buying the campground and selling the
campground. The investors planned on turning the campground into
a 600+ unit mobile home park, but over the course of five years, people
lost interest, as the investors were not able to complete
their project.
That’s where Mark Rogers and his family came in.
Mark Rogers and his family had been seasonal campers
at Mendota Hills who volunteered to help with light
maintenance and activities like calling bingo. They had

At left: The swimming beach at Mendota Hills
Campground. Below: Mendota Hills Campground
hosts a special ceremony in front of its camp store
and office on Memorial Day weekend each year.
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At left and above: Mendota Hills
Campground has multiple lakes, including
three fishing lakes. The campground’s camp
store is open seven days a week.

Below: Mascot PollyWog the Frog
is a big part of the campground’s
40-year tradition of hosting Sunday
morning frog-jumping contests.

also started a Sunday morning Bible study for their fellow campers.
In 2002, the Rogers family was asked if they would manage the
campground. They were able to bring the campground back up to par
and the family purchased it in 2007.
Today, Mendota Hills Campground is a successful 200-site
campground that offers 26 themed weekends, activities every day of
the week, year-round church services with a full-time pastor, a camp
store open seven days a week during the operating season, inflatable
water toys on the beach, rental campers and golf carts and a free golf
cart taxi service.
The campground is continuing its 40-year tradition of hosting
a Sunday morning frog jumping contest (with mascot PollyWog the
Frog) and is dedicated to providing a fun and family-oriented camping
experience. The Rogers family maintains an active social media presence
for the campground and they are involved in their local community
and organizations such as the tourism council and the Illinois
Campground Association.

The Rogers family is dedicated to providing a fun,
family-oriented camping experience. All photos
courtesy of Jamie Rogers.
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MEMBER NEWS

YEARS
Smuggler’s Den Campground has been in the Worcester family for three
generations (the fourth one is now preparing to take the helm), but the
history of the property it occupies dates all the way back to the founding
of our country. Its original owner, Jacob Lurvey, homesteaded the land
after fighting in the Revolutionary War and being captured by the British
not just once, but twice! He’s buried in a small family cemetery on the
property and campers today continue to be intrigued by this historic
burial ground.
Ben Conley Worcester purchased the property from Jacob Lurvey’s
heir in 1927 and operated a saw mill on it. Then in 1969, his son, Conley,
established Smuggler’s Den Campground on the land. Conley’s children,
Mark, Ben and Damaris gradually took over its management throughout
the years. Today, in addition, Smuggler’s Den is managed by the founder’s
granddaughter, Rain Holbrook, with her husband Todd, and this year,
Rain’s cousin, Rebecca Smith, will be managing the campground office.
Smuggler’s Den prides itself on being a place where families can relive
their past vacations because, even though there have been many upgrades
made to the campground through the years, the overall atmosphere has
been preserved. The 106-site campground offers tent, popup and RV
camping along with rentals of rustic and deluxe camp cabins. Amenities
include a large recreational field, playground and heated pool with kiddie
pool. Bar Harbor is a 20-minute drive from the campground, and guests
can also walk to Echo Lake Sand Beach in just 20 minutes, because the
campground borders beautiful Acadia National Park.
Smuggler’s Den is very proud of its heritage and the fact many families
who have been camping with them since the campground’s inception,
return year after year, bringing family and friends.
For its 50th anniversary, Smuggler’s Den has installed a new stateof-the-art WiFi system and is planning a summer of celebrations with its
campers. The family is looking forward to the next 50 years!

Is your park celebrating a milestone
anniversary next year? Let us know
by emailing Rebecca Maguire at
rebecca.maguire@arvc.org.
10
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Smuggler’s Den Campground is proud of
the fact that multiple generations of families
have been camping with them since the
campground’s inception 50 years ago. Photos
courtesy of Rain Holbrook.
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MEMBER NEWS

Jim Button
Evergreen Campsites & Resort
Wild Rose, Wisconsin
246 RV sites, cottages and cabins
(large campground category)

ARVC member for 10+ years
How did you get into the campground business?

My parents were the fifth owners of Evergreen Campsites & Resort and they
owned it for 13 years, but even before that, we camped here as a family and it has
always been one of my favorite places. When I began working for my parents at age 19, I just knew that this was the business
for me. I eventually purchased the campground from them in 1996. Currently, I have owned the park the longest of any
ownership in the park’s history and for 23 of the 36 years the Button family has been a part of Evergreen.

What do you like about being an ARVC member?

I got started with ARVC by going to the National School of RV Park and Campground Management in Oglebay, West Virginia.
Attending the school, then becoming part of a 20 Group and coming to the ARVC seminars and conferences have helped me
take my campground from an income of $7,000 on a holiday weekend as far up to $60,000 on a holiday weekend. I feel very
blessed to be part of ARVC. I think it has a lot to offer in the educational classes. I think there is a lot of value in 20 Groups.
I’m a firm believer the national association helps us be better as whole.

What has your experience been like with 20 Groups?

I’m currently a member of 20 Group Four. Our group covers a large geographic area, going from coast to coast and from
Florida all the way up to Canada. We’ve been a group since 2007, since the conception of the 20 Groups program. We share
everything. We are there to help each other out. We’re there to give guidance. It’s rewarding to look at project plans and help
that campground be the best that they can be in the industry.

How was your experience attending the Outdoor Hospitality Conference and Expo
(OHCE) in Oklahoma City last year?

It was mind blowing. With the seminars, the classes, the Expo and networking with everybody, it was just an awesome
experience. It’s something you can’t be without. If you experience it once, you’ll be back year after year.

In what other ways do you feel your ARVC membership brings you value?

It’s through things like ARVC’s advocacy efforts and what Jeff Sims does, the issues he fights for in Washington, and what
Wade Elliott can save a campground each year with his expertise on the National Electric Code. It’s all those things that a
campground owner doesn’t know, that once they know about them, they see the value in ARVC.
If you are interested in joining a 20 Group, please visit arvc.org/20Groups. If you are interested in attending the Outdoor
Hospitality Conference and Expo (OHCE), please visit arvc.org/OHCE.
We’re proud to showcase our members. Watch for additional “We Are ARVC” profiles in future issues of The Voice.
12
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MEMBER PROGRAMS

LOOKING FOR A LITTLE
EXTRA COMMUNITY?

Join an ARVC Member Network
Share ideas, network informally and enjoy fun events
The National Association of RV Parks and Campgrounds
(ARVC) has members in all 50 states and almost every
province in Canada who are benefiting from the power
of our national community, but at the local level about
25 percent of ARVC’s membership doesn’t have access to
a state association or network. To help build a more local
community for these members, ARVC has created the
ARVC Member Network.
“We’ve heard from our members in these states and
in Canada, they enjoy the networking opportunities ARVC
offers at the national level, but they want more opportunities
at the local level,” says David Basler, ARVC vice president
of membership and marketing. “So, we are creating these
opportunities organically.”
ARVC Member Networks at the state level are intended
to offer opportunities for campground owners, operators
and managers to get together informally throughout the
year to share ideas, tour each other’s parks, and participate
in fun activities. When a legislative need arises, these
Member Networks can be the organizers on the ground to
help ARVC advocate for our industry at the local level.
“In an ideal world, these groups of passionate members
will encourage other campgrounds to join so they can
participate in the ARVC community as well,” Basler says.
“The ultimate goal, of course, getting to the point where
we can help them create a state association to join ARVC’s
existing community of 24 partnering state associations.
This is all about building a larger, stronger and more vibrant
community for all our members.”
14
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Currently, ARVC is organizing ARVC Member
Networks based on level of interest in a particular state.
“We’ve had members contact us in a few states asking
how they can get more involved at the local level, and their
interest is transforming organically into the start of an
ARVC Member Network,” Basler says.
ARVC Member Networks are already being formed
in Mississippi, West Virginia, Oregon, Washington and
Georgia.
If you are interested in joining the ARVC Member
Network in one of these states or in forming a Member
Network in your state, contact Gary Headrick, ARVC
senior manager of membership development, at
303-681-0401 x130 or gary.headrick@arvc.org.
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Wade Elliott, president of Utility
Supply Group in Kingston, Wash.,
ARVC’s 2018 Supplier of the Year,
presents a session at the Outdoor
Hospitality Conference and Expo.

MOVING
FORWARD ON
REVERSE POLARITY
What it Is, Why You Need to Address It Now
Reverse polarity is a potentially dangerous or damaging
situation that occurs when the hot and neutral wires in
an electrical circuit become switched. It’s not something
we typically have to worry about in our homes, because
the plugs on our devices and appliances have one blade
that’s wider than the other, making it impossible for us
to plug them in the wrong way. But in an RV park, it’s a
whole different story.
The topic of reverse polarity is now in the process
of being adopted into the National Electric Code (NEC)
for 2020, so we turned to Wade Elliott, president of
Utility Supply Group in Kingston, Wash., ARVC’s 2018
Supplier of the Year award winner, to find out what this
means for ARVC member-parks. Elliott is a member
of the National Fire Protection Agency (NFPA) NEC
Panel 7, which is responsible for developing and updating
the NEC for RVs, RV parks, manufactured homes and
manufactured home communities.
16

THE VOICE | SUMMER 2019 | ARVC.ORG

What are the dangers of reverse polarity?
The problem with reverse polarity is that if a hot wire is
crossed with a neutral wire, it can lead to a shock or shock
hazard, especially in an RV that rattles as it goes down the
road. The bigger issue is that reverse polarity can cause
spurious trips (unexpected shutdowns) on a GFCI (ground
fault circuit interrupter). When people get spurious trips,
they look for a way around it, rather than to look to see
what’s causing it. That’s the real problem.

Why are GCFIs so important?
A GCFI is designed to shut off electric power when it senses
an imbalance between the outgoing and incoming current,
so it can help protect people from an electric shock. If there
is an imbalance, it could mean that current is leaving the
circuit via a person’s body. It can also protect wires and
receptacles from overheating and possibly starting on fire,
so when a GFCI trips, it is important to find the cause

BEST PRACTICES
rather than trying to work around it. GFCI protection can
reduce the threat of electrical shocks and/or electrocutions,
so you can bet that it’s something electrical inspectors are
paying close attention to.

How should park owners prepare for the
new standard on reverse polarity?
What they really need to do is to get ahead of the game and
check their equipment for reverse polarity when nobody
else is plugged into it because you can also have reverse
polarity that’s reflected back into the park from an RV
that has a problem. Then, if you’ve checked your park and
reverse polarity still shows up, you’ll know it’s not you, it’s
somebody who’s plugged into your park. The way to fix that
is go around and shut off breakers at sites until the problem
goes away and then you’ll know which RV is causing the
problem.

How do you test a pedestal for
reverse polarity?
There are plenty of reverse polarity detectors you can
purchase, but almost any of the newer surge protectors also
check the circuit for an open ground, open neutral and
reverse polarity. Some of the more premium ones will also
check on things such as the voltage on each leg.

Has the NEC for 2020 been approved?
The NFPA board still needs to pass it, which typically
happens in June. Once it passes, it will go to print and
become effective on January 1, 2020. Then it’s up to each
state to adopt it. The National Electric Code is a standard,
it’s not a law. It’s put out there as something for states and
municipalities to enact and it typically becomes a regulation
in their state.

Once the new NEC standard is approved
and adopted by the states, what are the
consequences if a park doesn’t address a
reverse polarity issue?
What the 2020 National Electric Code says is that newly
constructed RVs will be required to have reverse polarity
detectors. It doesn’t say anywhere in the code that you can’t
have reverse polarity. There’s not going to be someone who
comes out to shut them down if they do, but what it can
mean is that their customers are going to complain and go
somewhere else because there’s reverse polarity at that park
and it can affect equipment inside their RV. There’s also a
possibility that a park can open itself up for lawsuits if its
equipment has reverse polarity that does damage and they
haven’t taken measures to fix it.

Is it expensive to repair a reverse
polarity issue?
It depends. Once you determine it’s in your distribution
system, you need to get an electrician out there to find it
and fix it. It could be as simple as swapping two wires or it
might be more in depth than that.

There’s a possibility that a park
can open itself up for lawsuits if its
equipment has reverse polarity that
does damage and they haven’t taken
measures to fix it.
- Wade Elliott, Utility Supply Group

Michael Hobby, CPO, OHC, owner of ARVC memberpark Moon Landing RV Park & Marina in Cross Hill, S.C.,
purchased a 50-amp RV site circuit tester from Utility Supply
and uses it to check every one of his pedestals during the off
season.
“It’s cheap insurance,” he says. “In a park you have
literally hundreds of outlets and you have hundreds of
opportunities for something to go wrong, whether it’s a
scraped wire during installation or somebody backs over
a box. My maintenance staff will check the pedestals, but
any repairs that we need are always done by a licensed
electrician.”
Mari Garland, owner of ARVC member-park Junction
West RV Park in Grand Junction, Colo., says, “Testing every
electrical pedestal in your park for reverse polarity issues
when you have mostly open sites is a proactive step that will
make it faster to find and repair any wiring problems you may
have before they impact your guests.Any RV which is wired
incorrectly (with an internal circuit that has reverse polarity)
can cause any other RV on the same line/main breaker to
detect the reverse polarity situation, it is important for the
campground to be sure the wiring of its pedestals is correct.
Later, when a guest tells your front desk their RV detected a
reverse polarity issue at their site, you can be confident that
your wiring is correct and more quickly isolate the RV which
is causing the problem and reassure your guests.
“There is testing equipment available that you can simply
plug in to the 30 amp and 50 amp outlets at the pedestal
that will illuminate an indicator light if it detects reverse
polarity at the pedestal,” Garland says. “Others also display
how many volts of electricity are being delivered on each leg
at the outlet. This feature can be very helpful for your staff
to detect and solve power problems . . . or to demonstrate
to your guests that the power at the pedestal is solid and
correctly wired.”
Hobby noted another potential problem to watch out for
are RV owners who prefer to do their own repair work. If they
replace a bad plug, for example, and don’t do it correctly, it
can put reverse polarity into the park’s electrical system.
“We need to take precautions so everything goes right,”
he says. “You’ve got motorhomes that cost a quarter of a
million dollars. Campers are showing up with their own surge
protectors. They don’t buy those things unless they’ve had a
bad experience.”
He emphasized why it’s so important to get this
issue right.
“We’re in the business of making people happy. We’re
giving them a balance in life of work and play, and if we take
away from that balance (with unaddressed electrical issues),
shame on us.”

ARVC.ORG | SUMMER 2019 | THE VOICE

17

BEST PRACTICES — FEATURED BLOG

Campground Owners Share Their Proven Strategies
As the old saying goes, “you have
to spend money to make money.”
And while that’s true when it comes to
marketing your campground, it doesn’t
always mean you have to spend a lot of
money. So we asked a few of our ARVC
member-park owners for some of their proven strategies for
meeting their marketing needs without busting the budget.
Here are the ideas they shared:

CONSIDER USING ONLINE
FREELANCE RESOURCES
There are a number of online freelance marketplaces such
as Freelancer.com and 99Designs.com where you can post
what you need—a new logo, for example—and freelancers
will bid for your business. You can then check each
freelancer’s ratings and see samples of their work before
you make a final choice.
Gary Quigley, CPO, owner of ARVC member-park
Yogi Bear’s Jellystone Park at Kozy Rest in Harrisville,
Pa., has had great success using an online resource called
Fiverr.com to have posters created to promote events at his
park.
“It’s five dollars and then a one dollar processing fee,
so for six dollars you get a good graphic designer and you
can go back and forth with as many changes, additions,
subtractions or whatever as you want.”
It probably sounds too good to be true, but Quigley
was impressed with the process and outcome. Fivrr.com’s
designers start with templates to create your customized
design, allowing them to complete more projects in a
short period of time. Getting started was easy, he says. He
selected a designer based on her reviews, then sent her the
park photos, logo and text he wanted to use along with an
example of a flyer design he liked.
“They typically get back to you pretty quickly,” he says.
“It’s definitely within 24 hours, but usually it’s within a few
hours. When the poster came back, I was shocked that it
looked as good as it did.”
He was so impressed with the quality that he’s thinking
of using the same Fiverr designer to create a promotional
poster for every one of his park’s weekends next year.
“Then we’ll be able to post them on all of our bulletin
boards around the park, attach them in email blasts, use
them in social media and put them up in all the buildings.
18
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If we work at it over the winter, then we don’t have to rush
and we can have them ready before the season even starts.”
The rates charged on freelance sites vary by the
complexity of the project and many types of services are
available, including digital marketing, web design and
writing and editing.
Quigley has found that it’s a lot more affordable to use
a freelance site than it would be to buy whatever design
software would be needed to get the job done.
“The time that they have into your project is probably
minimal in comparison to what it would take to do it on
your own.”

Examples of
flyers Gary
Quigley, CPO
had created by
a designer at
Fiverr.

GIVE YOUR
ADVERTISERS OPTIONS
When Lelah Campo and her husband Dan Mahieu bought
their ARVC member-park Cozy Hills Campground in
Bantam, Conn. in 2014, they wanted to establish themselves
as part of the community. So, the last thing they wanted to
do was to subject prospective advertisers to high-pressure
sales tactics.
“I decided to come at it from the way I would want to
be sold,” Campo says.
So, she sent a letter to her neighboring businesses as
a way of introducing herself as a fellow business owner
and to offer them the opportunity to advertise in her
campground’s brochure and map.
She took a unique approach, though, by offering
prospective advertisers three options. The first was to
pay for an ad outright. The second was to get a free ad in
exchange for including a coupon that would benefit Cozy
Hills campers by offering them something of value like a
free appetizer or 20 percent off their restaurant bill. The
third option was to trade an ad for gift cards that Campo
could use as prizes for activities at the park.
She says the most popular choice with advertisers is
still to purchase an ad, followed by the coupon option and
then the gift cards. In the end, Campo is able to cover
the cost of printing a brochure she can use to promote her
park, her campers save money when they patronize local
businesses, and the local businesses expand their customer
base. It’s a win-win for everyone.
“It was pretty easy, even though we were new to the
community, and it was a great way to introduce myself to
other business owners,” she says.

TRADE GOODS AND SERVICES
Campo has also benefitted by participating in a formal
barter network in her state called Barter Business Unlimited
(BBU). As a member of this network, she barters site rentals
at her park for goods and services that she needs.
Trade exchanges like BBU operate as third-party
clearinghouses to facilitate trades, thereby eliminating the
restrictions of one-on-one trading where each business
must want what the other business has to offer. A quick
Internet search will help you locate trade exchanges that
operate in your state.
“It’s IRS-approved. The last thing I bought was an
inflatable for the campground,” she says. “I was just looking
and I have $3,000 barter dollars that I’m going to try to get
creative with this winter. We’ve also done some DJ bartering
for dances and I barter for a lot of my campground signs.”
According to BBU’s website, “Barter creates new
customers because buyers are motivated to pay with their

products or services and save cash. Barter income is treated
the same as cash income and cash purchases that are
normally tax deductible as business expenses are also tax
deductible when purchased on trade.”

SPEND MONEY TO MAKE MONEY
If you have the ability to spend a little more money, you
can do a little more. Quigley has hired an outside agency or
two before to prevent important advertising and marketing
tasks from falling through the cracks during the busy
season. Taking the freelance strategy to the next level is
good for creating social media strategies he says. He hires
the agency to post on the park’s social media accounts three
or four times each week, and they also send out an email
blast and write a blog post every other week.
“It’s hard to put a dollar amount on what it may have
made us by staying in contact with all of our guests all
season long,” Quigley says, “but I know it had to be positive.
We were definitely up for the season. We were very busy.
They kept us on track versus falling through the cracks on
our own. While it didn’t necessarily save us money, it made
us more than we paid.”

TURN TO THE PROS
When looking for new suppliers, be sure to check out
the ARVC Marketplace on arvc.org or on page 34. The
suppliers listed are all dedicated to serving the outdoor
hospitality industry. The categories of marketing-related
vendors you’ll find include advertising and promotion,
consulting services, signage, apparel and website services.
As Quigley and Campo have proven, you don’t have to
spend a lot of money to make money. Quigley says that his
experience hiring a graphic designer on Fiverr to produce
posters still seems too good to be true. “But I have the proof
that it is true. Not bad for six bucks!” And as Campo says,
“I’m always about creative marketing.”

Do you have a creative, money-saving marketing
strategy you use at your park?
Let us know by emailing Rebecca Maguire at
rebecca.maguire@arvc.org so we can share your
successful tips with other ARVC members.
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HONORING

OUR HEROES
Wisconsin Association of Campground Owners (WACO) Members Thank Those Who Serve
Each year, for about the past 10 years, members of the
Wisconsin Association of Campground Owners
(WACO) host a special Heroes Weekend as a way to
show their gratitude to members of the military and other
heroes for their service to our country and our communities.
They join many other ARVC member-parks across the
country that have also made a commitment to pay tribute
to those who serve.
“Armed Forces Day (the third weekend in May) is the
weekend WACO has chosen to honor our military,” says Lori
Severson, WACO’s executive director. “All campgrounds
have various offers and special events that happen that
weekend. Many of our members started including their
community leaders like EMTs, firefighters and others, so
the event evolved to ‘heroes’ weekend. The offers vary from
free camping to a percentage off.”
“Heroes Weekend is such a great way to honor
those that serve in the military, but in a fun way,” says

Left: Fledgling
firefighters enjoy
participating in
the SUPERheroes
Weekend at O’Neil
Creek Campground
in Chippewa Falls,
Wis., Photo courtesy
of Geri Walter.
Right: Rivers Edge
Campground in
Stevens Point, Wis.
hosts a Zombie 5K
during its Heroes
Weekend to raise
funds for the Never
Forgotten Honor
Flight. Photo
courtesy of
Sarah Krause.
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Geri Walter who owns ARVC member-park O’Neil Creek
Campground in Chippewa Falls, Wis. with her husband
Joe Walter. They have taken their Heroes Weekend to
another level by naming it their SUPERHero Weekend.
“We felt that the military should be honored, but so
should the other heroes in our lives, like our everyday
professionals that support us like teachers, doctors, nurses,
dentists, police, fire personnel and volunteer emergency
people. We honor this large group of caretakers with a
BOGO (buy one, get one) weekend. We give them one night
free!
“We have given the superheroes small tokens like
balloons, t-shirts, mini coolers and, this year, free ice
cream,” Geri Walter says. “We also have small events like a
costume contest, a superhero craft and we invite our local
volunteer fire department to bring their rescue vehicles
down. They let the kids sit in them and even go for a ride.
We give the kids little red fireman hats, too! Our local fire

Each year, during its Heroes Weekend,
Lake Arrowhead Campground in
Montello, Wis. arranges for a color
guard to salute and honor all active
military members and veterans who
are visiting the campground. Photo
courtesy of Emily Truell.

department is so important to our campground. They have
put out fires, helped with ill people and even helped us
when we had a tornado!”
She says that now that the word has gotten out about
their SUPERhero weekend, heroes who have participated
in it before now bring another colleague, crew member or
superhero friend to camp with them when they return.
Randy Streblow, owner of ARVC member-park
Circle R Campground in Oshkosh, Wis., takes a yearround approach to honoring the military. “I give any active
duty person that comes in one free day of camping with
their family. I do this all year, not just one week.”
ARVC member-park Lake Arrowhead Campground
in Montello, Wis. offers two free days of campsite rentals to
firefighters, police officers, EMS personnel, and active and
veteran military members. They have also added another
category: teachers. “We added in teachers when there were
some changes to the Wisconsin school system a few years
back and teachers got less benefits,” says Emily Truell,
owner of Lake Arrowhead Campground.
“It’s a really great weekend. We’re full. Everybody’s
got a great attitude and is really excited to be here. A lot of
times, folks try us out that weekend and then come back
and camp with us more. Our staff love the weekend as well
as the customers.”
Truell says that the Heroes Weekend has become so
popular that entire fire stations now come out and use the
weekend as a retreat.
Each year, Lake Arrowhead Campground’s Heroes
Weekend campers also get a chance to meet a real life hero.
“It varies every year,” Truell says. “We’ve had an
ambulance out, the fire department comes with their fire

truck, the police officers, especially with their canine unit,
are really fun. We’ve had a Vietnam veteran talk about
his experiences. They give a really fun, interesting and
informative presentation.
“We also have the honor guard come out and they do a
salute with the flag to honor any and all veterans and active
military that are in the campground. That’s always a really
special moment,” she says. “We have a big turnout for that,
as well.”
Lake Arrowhead also does a camouflage tie dye project
that weekend and another fun activity—a campgroundwide game of Clue. The “crime” for the game is that someone
has stolen donuts from the camp store. Using their list of
potential suspects, weapons and locations, campers work
together in teams to solve the crime as they dress up like the
suspects and take photos of themselves. Was it one of the
campground’s owners, Adam, with the frying pan by the
pond? Only time will tell!
Truell mentioned a side benefit of the Heroes Weekend.
“We do really well on ancillaries because a lot of customers
feel like they should spend some money since they’re staying
for free.”
In addition to offering free camping for heroes and
encouraging guests to dress up as their favorite superhero,
ARVC member-park Rivers Edge Campground in Stevens
Point, Wis. has come up with a very creative way to honor
veterans. The park stages a Zombie 5K run during one of
its three annual Halloween weekends to raise funds for the
Never Forgotten Honor Flight. It’s a nonprofit organization
dedicated to providing veterans with closure, gratitude
and respect by flying them to Washington D.C. to visit the
memorials of the wars they served in.
ARVC.ORG | SUMMER 2019 | THE VOICE

21

FEATURE
“Runners are encouraged to dress up as
zombies for the run, and discounts are given
to veterans,” says Sarah Krause, sales and
customer service manager for Rivers Edge.
“Last year, we raised $1,000 for the Never
Forgotten Honor Flight, and this year, we are
hoping for a bigger turnout!”
ARVC member-park Buffalo Lake
Camping Resort in Montello, Wisc. offers free
camping on Friday and Saturday night of the
Heroes Weekend to all soldiers and veterans as
well as EMTs, firefighters and police officers.
The weekend also includes an American Legion color guard
presentation and a pot luck celebration on Saturday night.
“It’s our opportunity to offer free camping to those who
served or are serving in important positions for America,” say
Buffalo Lake’s owners Linda and Gary Doudna. “Throughout

The Heroes Weekend at Buffalo Lake Camping
Resort in Montello, Wis. includes a color guard
presentation by the American Legion. Photo
courtesy of Linda and Gary Doudna.

the year, people ask for a military discount. This is our way to
give more than 10 percent off. We are giving 100 percent off.”
“It has been a great weekend to add to our calendar of
events,” Geri Walter says. “It makes us feel good, knowing we
had a little part in honoring such amazing superheroes!”

TENTS FOR TROOPS
LAUNCHES TRAILER
LOANER PROGRAM
Founded by Charlie Curry of ARVC member-park Toutle River
RV Resort in Castle Rock, Wash., Tents for Troops is a 501(c)
(3) charity that invites RV parks and campgrounds to offer a
few campsites free of charge so that active members of the
military can enjoy a well-deserved camping vacation with their
immediate families. Many ARVC member-parks across the
country are active participants in the program.
Now, Curry has added a new facet to Tents for Troops
with the addition of a trailer loaner program, thanks to a
generous donation of nine 2019 model year travel trailers by
Thor Industries.
The trailers are placed on loan indefinitely to parks so active
military members and their families can stay in them from two
to seven nights free of charge except for a $100 deposit which
they can get back minus a $35 fee for cleaning and expenses.
Loaner trailers are now in place at seven ARVC
member-parks:
•
•
•
•
•
•
•

Baker’s Acres Campground, Little Egg Harbor, N.J.
Cape May KOA, Cape May, N.J.
Carolina Country Campground, Salisbury, N.C.
Clear Lake Campground, Clear Lake, Wisc.
Fort Whaley, Whaleyville, Md.
Lake Rudolph, Santa Claus, Ind.
Toutle River RV Resort, Castle Rock, Wash.

Monica Baker-Frazer, third generation manager of Baker’s
Acres, says her family is humbled and honored to participate in
the Tents for Troops trailer loaner program.
“My grandfather and founder of Baker’s Acres, John ‘Reds’
Baker, served in World War II. He was greatly impacted by what
he saw and suffered from what we would now call PTSD. Our
campground was where he found his peace. From the stories
I’ve heard, connecting with nature and socializing with the
campers is what allowed him to feel the calm and sense of
purpose he so desperately needed.”
“The campground is his legacy,” Baker-Frazer says of her
grandfather who passed away while fighting a forest fire as a
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volunteer. “Having the opportunity to also provide a place of
escape and comfort for active military families kind of brings
everything full circle for us. It just felt right.”
Once the RV was delivered, Monica’s father and the
campground’s owner, Jack Baker, took the project under
his wings. He carefully selected and dedicated one of the
campground’s seasonal sites to become the “home away from
home” for their active military guests. He also landscaped the
site, created a brick fire pit and added outdoor décor to give
the military members and families the sense they were arriving
somewhere special.
Baker’s Acres’ seasonal campers also pitched in. One
family purchased a flag for each branch of the military so the
campground could properly recognize each soldier and his or
her family. Others bought décor, additional RV supplies, patio
chairs and other items.
“Baker’s Acres has always felt like a special little community,”
Baker-Frazer says, “and this project really did show how our
seasonal campers shine!”
Curry is now in the process of placing an addition 10 loaner
trailers that have been donated to the program by East to
West, Inc. “When people get involved, I really think there’s a
great deal of pride,” he says.
ARVC is partnering with Tents for Troops to help grow the
cause and bring awareness to our membership. “We are looking
forward to doing what we can to give back to those who serve
our country,” says ARVC President and CEO Paul Bambei.
For more information or to enroll your park in Tents for
Troops, visit TentsforTroops.org.

Is your park ready to roll
through the seasons?
Streamline your operations with Astra Park Management Software

Increase visibility and occupancy for your park with a listing on ReserveAmerica.com
Improve productivity with a system designed by campground owners for campground owners
Enjoy comprehensive training and support from our professional and personal team
Offering pre-built and custom reporting for cash and accrual methods to support your business

Request your personalized demo today!
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The chocolate pudding Slip N Slide
at Yogi Bear’s Jellystone CampResort in Estes Park, Colo. puts
a big smile on a little boy’s face.
Photo courtesy of Rick Spear.

FUN

FOR THE WHOLE FAMILY

Popular Activities that Keep Parents, Kids and Grandparents Coming Back
It’s no secret that family-friendly
amenities like pools, jump pads,
playgrounds and splash pads are an
important consideration for parents
when choosing a campground. But
the key to capturing these families’
repeat business is to offer a wide
choice of activities that are so
much fun they can’t wait to come
back again.
Because many of our ARVC
member-parks are experts in creating
family fun, we asked a few of them
to share some of their most popular
family-friendly
activities.
They
offered great examples of how they
keep everyone, from toddlers to teens
and even parents and grandparents,
entertained.
“One in the biggest activities
that draw the families together for
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us is candy bar bingo,” says Sharon
Beaumont, recreation director for
ARVC member-park Normandy
Farms in Foxboro, Mass.
For candy bar bingo, the “price”
of a bingo card is a candy bar and
then the game is played the normal
way. The candy bars are divided up
by the number of games played, and
the winner of each game gets a big
bag of candy bars. “It’s a big event,”
she says. “We’ll have 200-250 people
in our lodge at once to play.”
Rick Spear, owner of ARVC
member-park Yogi Bear’s Jellystone
Camp-Resort in Estes Park, Colo.,
has also had a lot of success with
candy bar bingo.
“Kids love it and adults love
it. It spans generations. We’ll have
grandma playing with the grandkids,
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or kids playing with mom and dad.
We have people who show up 45
minutes early to get a table. I think the
biggest pot we ever gave away to one
person was 75 candy bars. Of course,
Mom made the kid stand there and
hand three-quarters of them out to
all the kids who lost as they were
leaving,” he says.
Spear provides the players with
daubers to mark the spaces on their
bingo cards—a big hit with the kids.
“Of course, the kids’ faces are half
painted by the time they leave, but it’s
just part of the fun!”
He says most of the players
buy their candy bars from the
campground, so it’s a small revenue
generator, too.
“But it’s not about revenue. It’s
about fun.”

Another popular activity at
Jellystone of Estes Park is laser tag.
“Our laser tag games are actually
held outdoors,” Spear says. “We use
the rocks and the trees and forest as
our forts. We play about four games a
day and we can play 16 kids at a time.
It’s popular from the six-year-olds all
the way up to teenagers, and we have
a fair amount of adults that play as
well.”
The park charges eight dollars for
30 minutes of laser tag play time.
“The guns have a lot of range,
so you can shoot somebody that’s
50 or 75 yards away,” Spear says.
“It’s impressive. It’s all controlled
by a computer. We basically have a
wireless Internet network just for the
guns to talk to each other. We can
tell who has the high score and other
stats. We have team battles. It’s really
fun and it’s an additional revenue
generator.
“We also have a Gaga ball pit,
which is fantastic. It’s one of those
amenities you can add for a thousand
bucks by the time you buy all the
materials and put everything in. It’s
like dodgeball, but you’re not allowed
to pick the ball up. There’s a little
octagon and you play within the
octagon.
“The kids go down there in the
evenings and they play Gaga ball
and it’s a riot. We host Gaga ball

tournaments from time to time, but
we really don’t have to very often
because the pits are full and the kids
are all sweaty and stinky. They’re just
having a blast out there.”
Halloween-themed
activities
are also a big hit with campers.
Mike and Debbie Irons, owners of
ARVC member-park Ole Mink Farm
Recreation Resort in Thurmont,
Md. host an annual “Magic Pumpkin
Patch” event that has become very
popular.
“We have a large flower bed
area at our entrance,” Debbie Irons
says. “When the children come in
on Friday night, we have a bowl of
pumpkin seeds from the pumpkins
we’ve carved and we have little sticks.
The children can take a marker, put
their name on a stick, and then they
plant their seed in the garden. We
also have a watering can filled with
‘magic water’ so they get to water it.
Then Saturday morning when they
wake up and come out at 8:00 or 8:30,
their magic pumpkin seed has turned
into a pumpkin!”
The smaller kids get small
pumpkins and the bigger kids (even
some adults get in on it) receive larger
ones. Debbie Irons says the event is
free, but they ask parents to let them
know in advance if their children will
be participating so they’ll know how
many pumpkins to buy.

“We’re putting them out there at
11 o’clock p.m. or 12 o’clock a.m. so
we don’t get caught! It’s gone over very
well,” she says. “Kids like it a lot!”
The Irons also host an annual
“Christmas Dinner with Santa” on
Labor Day weekend.
“On Friday night, we’ll do a golf
cart parade where people decorate
their golf carts for Christmas,”
Debbie Iron says.
“We also have a hay ride for
anybody who doesn’t have a golf cart.
Then we have a dinner. We usually
roast five or six turkeys on the grill
and we ask everybody to bring their
favorite holiday dish instead of just a
plain potluck dish.”
After dinner, Santa makes an
appearance. “We have probably 3040 children that participate,” she says.
“We ask every parent or grandparent,
whoever’s bringing a child, to
purchase a $10 gift and wrap it, then
they sneak it in the office to us. That
way, Santa has a gift for the child with
their name on it and it’s something
that they really want. The kids are
thrilled and wonder ‘How did Santa
know I wanted that?’”
Santa’s elves call the names of
the children and they come up to sit
on Santa’s lap and get their pictures
taken.
“At that time of year (Labor Day),
it works out really well. People want

Left: At Ole Mink Farm
Recreation Resort in
Thurmond, Md., kids plant
a pumpkin seed, water it
with “magic” water and
the next morning they
find that their seed has
“magically” grown into a
pumpkin overnight. Right:
At the annual “Dinner
with Santa” hosted by
Ole Mink Farm Recreation
Resort over Labor Day
weekend, kids can’t figure
out how Santa knew
exactly what they wanted!
Photos courtesy of Mike
and Debbie Irons.
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From far left: Team
players at Normandy
Farms in Foxboro,
Mass. proudly display
their coveted “I Won
It” t-shirts. Guests
participate in a dad and
daughter softball game
at Normandy Farms.
Photos courtesy of
Sharon Beaumont.

family pictures and then they’ll get
their Christmas cards done.”
To create another fun activity
for their guests, the Irons recently
purchased a bubble machine.
“It makes lots of bubbles—like
four to five feet tall,” Debbie Irons
says. “People just love it. It’s for all
ages. We have some 12-year-old boys
who would say, ‘Oh, I’m not coming
down for the bubble thing.’ Well,
by the time it was over, they’re diving
in the bubbles. Every time we pull it
out, they’re the first ones now in line.
We even have adults stand in there
and you can barely see their heads. It’s
very simple, but lots of fun.”
Anyone who has ever tried
to plan activities that will appeal
to teenagers can tell you what a
challenge it can be. Normandy Farms
has found several ways to meet this
challenge successfully.
“What I found brings the
teenagers together with the parents
is a trivia game we started about
two years ago,” Beaumont says. “It’s
just like you would see on TV. They
come as teams, and what we see is the
families coming together to compete
against other families.”
The winners are awarded a
coveted “Just Won It” t-shirt. Each
year, Normandy Farms changes the
color and design of the t-shirt to keep
it interesting and fun. The shirts
are used as prizes for all kinds of
competitive activities including ladder
golf, corn hole, card tournaments and
disc golf.
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“These t-shirts are a big deal at
Normandy Farms,” Beaumont says.
“They’re a claim to fame. Last year, I
saw a gentleman proudly wearing a
“Just Won It” t-shirt dated 1998!”
Beaumont says that painting is
another activity that draws teens and
parents together. She hires a local
artist to guide guests step by step to
create their own masterpieces.
“It is something they get charged
for (to cover the instructor’s time
and materials), but it’s a lower cost
than you would get at an actual paint
night when you go out on the town,”
she says.
“We also do ceramics here with
an outside company twice a week and
can have 200 people at a time from
11 o’clock in the morning until two
o’clock in the afternoon,” she says.
“All family ages come together and
they pick a ceramic piece and sit
there and paint it. Other than
candy bar bingo, it’s one of the most
popular activities.”
Spear says mini golf continues to
be a big hit at his park.
“It’s been a great, solid
investment. It’s just a little nine-hole
course, but people play it time after
time. It’s become a tradition for some
families that come every year to hold
their own little tournaments.”
He says that mini golf is included
in the price of the guests’ stay.
“We originally started charging
for it, but as our rates increased, we
just kind of folded it into the cost of
doing business.”
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Spear also added fire truck rides
two years ago.
“It’s absolutely fantastic. The kids
love it. The adults love it. The kids
get to climb up there and run the
siren once or twice per ride. You can
actually get a used fire truck pretty
inexpensively, for under $5,000. Then
you have to do a little work to convert
it if it’s not already converted. But it’s
an easy activity to do. It only takes
one person to drive the fire truck.
You load them up, drive around and
unload them. It’s certainly a crowd
pleaser.”
When engaging in all of these fun
activities, families are bound to work
up a big appetite, and about two years
ago, Beaumont found the perfect way
to satisfy them—food trucks.
“It’s becoming big and I don’t see
it slowing down,” she says. “I bring
in six to nine different food trucks.
We close off a portion of the park to
do a food truck festival and have live
entertainment. It brings everybody to
one spot in the park to eat and they
just sit around a big bonfire and listen
to the outside entertainment.”
These fun activities are not
only good for the families and the
memories they create together–they’re
good for business, too, because it
keeps them coming back again and
again. As Spear says, “Having a strong
activities program is always beneficial
for us.”

FEATURE

PASSING

THE TORCH
How to Prepare the Next
Generation to Run Your Park

Many owners of ARVC member-parks are fortunate
to have children or other family members who are
willing to take over management or ownership of
the park when they are ready to retire. But the fact
they’re family doesn’t automatically guarantee a smooth
transition. There are many factors to consider.
Denny Quigley, CPO, OHC is owner of ARVC member-park and fourtime Park of the Year award winner Yogi Bear’s Jellystone Park at Kozy Rest
in Harrisville, Pa. Several years ago, he decided to make his son Gary Quigley,
OHC a shareholder in the business. Denny had seen the kind of response Gary
was getting when he spoke at industry conferences and wanted to “lock him in”
before another park lured him away.
Denny Quigley shared his thoughts on the transition process.
“First, you have to have a son or daughter who’s truly, truly invested and wants
to be a part of the business,” he says. “I see a lot of other owners out there who have
kids who want no part of what mom and dad are doing, so I’m very fortunate. Gary
has a true passion and interest in this industry, and wants to be a part of it and move
forward with the business.”
As tough as it might be, some park owners have to accept the fact their children simply
aren’t cut out for this business.
“You can’t force it on them,” Quigley says. “And if they don’t have a business sense about
them, you’re just setting them up to fail.”
He says once the decision is made to bring the next generation into the business, it’s time
to start giving them some responsibility.
“You have to start letting them make some of the key decisions and sometimes you have to
let them struggle so they learn. It’s not easy to do, but you can’t make it easy for them because it
is a business. You kind of have to step back and let them make decisions. Sometimes it’s not the
same decision you would make, but you need to let them run with it and learn from it.”
Not all park owners, though, are as willing as Quigley to step back and let the next generation
do things their way. Some owners find it difficult to overcome the mindset of “but we’ve always done
it this way.”
“Sometimes, even though mom and dad have given the park to the kids, they don’t give them
everything. They don’t give them the right to make changes,” says Joe Moore, CPO, OHP, founder and
owner of Moore’s Campground Consulting in Mineola, Texas. “They say, ‘It’s been working for us all
these years. Why do you want to change it or tear it up?’ I would encourage siblings or the next generation
to get some assurances upfront that they can make changes.”
ARVC.ORG | SUMMER 2018 | THE VOICE
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“There are some changes that can and should be made
in generational transitions,” Moore says.
Moore says one park owner told him when he turned
management of the park over to his kids, the first thing
they did was change the hours of the store and the office
because technology now makes it so much easier for guests
to interact with the park.
“They can make reservations in their pajamas at
midnight so the park office doesn’t need to stay open as
long,” he says. “The park saves money by not having staff
stay late and they save on utility bills.”
It’s also essential for owners to share their expertise,
procedures and best practices with the next generation.
Danny O’Leary was just named park manager
and marketing director for ARVC member-park Rincon
Country RV Resort East in Tucson, Ariz. His father,
George O’Leary, established the park along with its sister
park, Rincon Country RV Resort West, and is still heavily
involved in the operation of both parks. Danny says family
transitions are not without challenges.
“I think every family will have their own unique
challenges that are specific to their situations,” he says. “For
me personally, one of the biggest challenges is that Dad
(and I’m thankful in many ways for this) has no intentions
of retiring or slowing down. At age 88 he is as active as
anyone 20 or 30 years younger than him.
“As much as I would love it, he can’t keep going forever.
He does tasks he’s been doing since he’s started the park,
things like budgeting, scheduling new buildings and
remodel work. He doesn’t mean any harm by it, but there
are vital things I need to learn that he’s done forever. I fear
that once he’s gone or unable to do the work, I’ll be at a
great disadvantage not knowing important operations and
how they were done. I try and remind him, and to his credit
he does try to be better.”
One thing George O’Leary has been very successful at
is passing down his work ethic to his son.
“Without question, one of the life lessons my Dad has
taught me well is what it means to work hard and give it

your all,” O’Leary says. “To this day, he works long hours
and is involved in almost all aspects of the parks’ operations.
He taught me to always try and do my best and never be
afraid of a full day’s work.”
O’Leary had some sound advice for park owners about
what the next generation needs from them.
“From my own experiences, I would tell other park
owners to try to embrace not only the next generation, but
every employee’s individual best traits, and to not be afraid
of being unconventional! Don’t force a square peg into a
round hole. For me, once my strengths in marketing were
encouraged, it made a really big impact for our parks. They
are now busier than ever!
“I think once people’s best traits are encouraged,
amazing things will happen. We have a maintenance guy
that happens to be an amazing interior decorator as well!
He now helps with decorating our park model rentals and
resort grounds. As a result, the park models are selling
faster and the resort grounds have never looked better. A
maintenance person becoming an interior decorator might
not be conventional, but embracing our employee’s strength
has yielded nothing but positive results.”
Even when the park being passed down is staying in
the family, Quigley says it’s also important to get everything
in writing.
“You’ll want to contact an attorney or an advisor
and your accountant and get everything done correctly,
so if something should happen, the park will keep
moving forward.”
Matt May is one of the owners of ARVC member-park
Farma Family Campground & Cabins in Greenville, Pa.
He and his three brothers inherited the park from their
parents in 1995. May helps his brother Jack May who
runs the day-to-day operations. The other two brothers are
passive owners who are not involved in the business. Matt
May also owns ARVC member-park Presque Isle Passage
RV Park in Fairview, Pa.
Matt May says that when his parents were getting ready
to turn the park over to their sons, they put the property in
an irrevocable family trust to avoid the tax consequences.
The trust has an independent trustee that’s not part of the
family. In their case, it’s the park’s accountant.
Matt worked closely with his father for 10 years before
inheriting the park.
“I’ve been associated with the camping industry
almost 50 years, but I gained the foundation of my
knowledge from him.”
May says one of the biggest challenges they’ve faced
is how to balance the active and passive ownership. As it
stands now, each of the four brothers owns an equal share.
“How do you, as the brothers working in the business
on a daily basis, have fair compensation for what you
do compared to the brothers who are not? In a camping

Danny O’Leary (right) speaks with his customers during Rincon
Country RV Resort East’s Appreciation Lunch.
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Gary Quigley, OHC is an
active member of the
campground industry,
often speaking at
events, including ARVC’s
National School of RV
Park and Campground
Management and the
Outdoor Hospitality
Conference and Expo.

situation, you’re building wealth through your asset. You’re
trying to make it worth more.”
May says that while the fair compensation issue has
been a struggle, nothing has come to a head at this point,
but it might if the park were to ever sell.
“I put 30 years of my life in there, and my brother Jack is
probably pushing 40 years. My brother Dave would tell you
that Jack gets paid every day. But is he making truly what his
worth is? If he was working for one of the corporate parks,
what would his payroll be? That’s kind of hard because in
our industry, it’s all over the place with owner/operators.
Some hardly take anything out of the park, some take rent
and some get a direct paycheck. It’s really hard to look at
our industry and say if you’re managing a campground you
should make ‘X’ amount of dollars.”
May says other park owners can avoid getting into
this situation by clearly defining up front—in writing—
whether siblings who are actively involved in managing the
campground should be entitled to a larger share of interest
in the campground than those who are not. Another option
would be to set up a bonus system for those who are involved
in the campground’s management. He says that if this issue
of equitable compensation isn’t addressed up front before
the children take over the park, the parents may end up
serving as referees.
“I would suggest to people that they look 20 or 30 years
down the road and decide how they can treat everybody
as fairly as they can,” he says. “Another recommendation
would be to hire a good professional that’s familiar with the
asset’s management.”
It’s never too early to start planning for a smooth
transition. As May says, “I think that even on the day you
buy a park, you should be looking at how you are going to
get back out.”

Bring
the Next
Generation
to OHCE
and SAVE!
Whether you’re starting
to transition ownership/
management of your
park to your children or that process is still years
away, there’s no better way to introduce the next
generation to our great industry than by having
them attend the annual Outdoor Hospitality
Conference & Expo. Register now and save $100
on each registration for your family members
when you use the code SummerVoice19.
To register, visit arvc.org/OHCE. See you in
Knoxville on November 4-7!

campground
commander
The Future Of Campground Reservation Systems
Is Here Now!
Call today for your free demo!
816-835-9571

• Intuitive – accessed anywhere anytime.
• Easily control discounts, specials and minimum stays.
• Assures perfect camper fit every time.
• Reservation and management works for you 24/7.
campgroundcommander.com
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ARVC FOUNDATION
Every building begins with a strong
foundation and that includes TEAM
building. Year Two students show off
the tower they built during an exercise
that showcases the importance
of leadership, collaboration and
communication as the foundation of
building a strong team.

LOOKING
FOR NEW
IDEAS FOR YOUR
CAMPGROUND?

Eastern Campus Attendees Leave Myrtle Beach, S.C. Inspired to Improve Their Parks

Carmine Torella left ARVC’s latest National School of RV
Park and Campground Management feeling empowered
to make positive changes in his campground. Torella, who
owns ARVC member-park The Great Divide Campground
in Newton, N.J. with his wife Lisa Torella, said he
returned home with so many great ideas for improving his
campground.
“I absolutely loved it,” he says. “I came home and typed
up 19 pages of notes to share with my team about all the
things I thought were important or that I learned. And that
doesn’t include some of the worksheets I went through with
my team. Right now, we’re ranking those ideas to see what
we want to tackle first, what the low-hanging fruit is that
can help our business the most.”
Torella said the school also helped him resolve
something he had grappled with for a long time.
“We were struggling to find a North Star for our
business,” he says. “A lot of people write mission statements.
I’m not a huge believer in that. I believe in purpose and
values and in knowing why we wake up every day and do
what we do. I like to call it the North Star. It’s something to
look forward to other than making money. Every business is
out there to make money.
“We had struggled for a long time to find our North
Star. We thought it was to be the best campground in New
Jersey, but then how do you measure that? We couldn’t
figure it out. So, at the school, it hit me like a ton of bricks.
By 2028, we were going to win the ARVC Park of the Year
award in the large park category.
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“When you have a goal like that,” he says, “it’s going to
take everything and put it in perspective. So not only do we
have to start measuring ourselves up against the other parks
who’ve won before, but we’ll be making decisions, not with
reading glasses on but with binoculars on.”
Torella was impressed by how open the presenters and
other attendees at the school were and how willing they
were to share information.
“I didn’t feel like anything was held back,” he says.
“People didn’t guard their own ideas. They were willing
to help other campground owners. I never felt I was in the
room with competition.”
Presenters included Paul Bosley, Business Finance
Depot; Larry Brownfield, CPO, OHE, Kampgrounds
of America; Paula Horwitz, ARVC’s Executive Director,
Education and Events; Kelly Jones, CPO, OHE, Leisure
Systems, Inc.; Barb Krumm, CPO, OHC, Ocean Lakes
Family Campground and Gary Quigley, OHC, Yogi Bear’s
Jellystone Park at Kozy Rest.
This experience was a huge contrast with Torella’s
previous career. Prior to becoming a full-time park owner,
he says he was in a cutthroat contracting business where
others in the industry would never share information or
help each other out.
Torella said that even the little things he learned at the
school add up. One of them is the 10/20 rule.
“That stuck with me,” he says. “When you’re within 20
feet of a customer and you make eye contact, you wave, and
when you’re within 10 feet, you say, ‘Hello.’ I think that that’s

fantastic. It’s something we’re going to do. It goes straight
to the core values of our behavior platform here with our
employees.”
He says he also learned a lot about human resources,
including how camp owners who use volunteers or work
campers are setting themselves up for potential liability
issues, finance and process issues and more.
Torella says he’s definitely going to complete the second
phase of the program, just not this July as he originally
planned.
“We have so much information here. I would like to
take a year to get the things implemented that we want to
do. And then I’ll go hear about what’s in the second part.”
He says another advantage of attending the National
School is the community that extends after the classes end.
“I’m still in touch with a whole bunch of the people
that I went through the school with. We are continuing to
help each other.”
Interested in attending the National School of RV Park
and Campground Management?
The National School of RV Park and Campground
Management, is an intensive program designed to equip
prospective and current owners and managers with the tools
they need to improve or develop a thriving campground
business. The program is offered twice a year—one week in
February (Eastern Campus in Myrtle Beach, S.C.) and one

in July (Western Campus in Denver). Both campuses follow
the same curriculum and offer excellent opportunities for
networking and personal interaction with instructors and
other learners.
Forty-six students completed the first week of the
school at Eastern Campus (February 18-22) to receive their
Outdoor Hospitality Management (OHM) certificate and
nine completed their second week to receive their Outdoor
Hospitality Professional (OHP) certificate.
“This was our largest class session in five years and it
was gratifying to see so many owners and managers leave
the school feeling confident and excited to apply what
they learned to their respective parks,” Horwitz says. “The
generational impact was strong, as well, as at least three
attendees identified themselves as ‘next generation owners’
who attended the school to prepare to take over the family
business.
“Our second year learners traveled to an ARVC
member-park nearby to get a behind-the-scenes tour,” she
says. “They came back with such positive comments that a
group of our first-year learners took it upon themselves to
visit the same park the next day!”
The next session of the National School will take
place at the Western Campus on July 22-25, 2019 in
Denver, Colo. For more information and to register, visit
arvc.org/event/NationalSchool-WC-2019.

Left: Year Two learners at the National
School of RV Park and Campground
Management participate in a team
building activity. Below: The graduating
class of the 2019 Eastern Campus
session of the National School of RV
Park and Campground Management in
Myrtle Beach, S.C..
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PUBLIC AFFAIRS

NFPA 1194®:

WHY IT
MATTERS TO
YOUR PARK
This Comprehensive
Standard Can Save You
Time and Money
NFPA 1194® is a nationally-recognized
standard developed, maintained and
published by the National Fire Protection
Association
(NFPA).
It
provides
construction guidelines for the safety
and health of occupants temporarily
living in recreational vehicles, trailers
and other camping units at RV parks and
campgrounds.
In essence, the standard offers
campground owners the information they
need to make improvements to their parks
correctly the first time so they can avoid
costly “do overs.”
Two ARVC members—Board Chair
Al Johnson, OHE, of Mount Rushmore
KOA at Palmer Gulch and Wade Elliott
of Utility Supply Group—serve on the
NFPA Technical Committee responsible
for overseeing the NFPA 1194.
“This standard is extremely important
for you as a park owner when working with
your local Authorities Having Jurisdiction
(AHJs),” says Jeff Sims, ARVC’s senior
director of state relations and program
advocacy. “It outlines minimum safety
requirements for general design, fire safety,
environmental health and sanitation, and
establishes uniform definitions.
“It also includes valuable ‘annex’
sections that address typical site plan safety,
sanitary disposal stations, operational
guidelines, detailed site layout drawings,
examples of the variety of RV types and a
comprehensive glossary of relevant terms,”
he says. “This is a great tool you can use
to educate your local AHJs when they are
developing regulations that will impact
your park.”
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Larry Helms, owner of ARVC
member-park BSC Outdoors in
Dixon, Mo. and Executive Director
of the Missouri Association of RV
Parks and Campgrounds (MOARC),
has experienced the value of NFPA
1194 many times over.
“I call NFPA 1194 a ‘go to’
publication because it will definitely
save you money. I use the regulation
for my park, as well as for helping
the other parks in our association,”
he says. “Many times, the parks are
trying to expand their campgrounds.”
He says that when several
MOARC member-parks were planning
their expansion projects, they gave a
copy of NFPA 1194 to their engineers.
This allowed them to become familiar
with the standard before designing
the project.
When Chip Smith, owner of
ARVC member-park Yogi Bear’s
Jellystone Park at Monticello in
Monticello, Iowa, was getting ready
to put in a new sewer system, he
talked to the Board of Health and they
wanted him to put in a much larger
system than he needed.
“I talked to them and showed
them, in the NFPA 1194, what
campers typically use. They agreed
to lessen the restrictions. They
didn’t come all the way down to
NFPA, but they were only about 10
to 15 gallons per day apart. It made
a big difference.”
Helms has also found NFPA 1194
to be a valuable tool when working
with an AHJ.
“We used it when the Department
of Natural Resources was trying
to create a new regulation on how
campgrounds use water and their
water lines and things like that. We
presented NFPA 1194 to them, and
they adopted it within their state
standards here in Missouri.”
Helms also turned to the NFPA
1194 standard when he was adding
sites to his park and needed to
determine the correct turning radius
required to accommodate larger RVs.
“Now I can get big rigs into the park
without them running over corners of
the campsites,” he says.
Smith has found that the
standard’s usefulness goes far beyond
its value in working with AHJs.

“As we’re redoing the park and
changing the sites around, it’s always
good to have this resource to be able
to figure out what we need to do
and the angles that we need to be at
rather than just arbitrarily deciding
something,” he says. “It’s a great tool
to have at your disposal.”
NFPA 1194 can also be a
valuable
resource
for
anyone
just getting into the RV park and
campground business.
“Just last week I talked to two
prospective owners who are looking
to buy a park and I told them to get
the publication and study it as part
of their due diligence,” Helms says. “I
also talked to a couple of people who
are looking to build a park and I told
them they must have this publication
before they do anything in the
planning process. It’s really important
to go in there with your eyes open.”
As someone who built his own
park and leads a state association,
Helms is in a unique position to
appreciate the value of NFPA 1194.
“I can tell you that if I would have
had an NFPA 1194, the 2018 version,
back 28 years ago, I would have saved
a ton of money and a lot of head
scratching. I had to figure out how
to build a park without any kind of
guidelines or any kind of support. It
was just me going through hard work
and crazy trial and error.”
While he was building his park,
Helms even looked at a couple of
other parks for ideas but found they
weren’t designed very well either. “But
we got it done,” he says.
The bottom line is NFPA 1194
gives campground owners the
information they need to do things
right the first time.
“A lot of people don’t know where
to put the electric or how to lay out
a site,” Helms says. “What happens
is if you lay out a site through trial
and error and it’s not user-friendly,
you’ll have to come back later on, dig
everything up and redo that section.
“NFPA 1194 is a really great way
to save time and money,” he says.
“I really wish I had it back in
the day.”

Earn Your NFPA 1194®
Practitioner Certificate and
Potentially Save Up to 15
Percent on Your Park’s Property
and Liability Insurance!
The ARVC Foundation offers an NFPA
1194 Practitioner Certificate program to
provide guidance to you as a park owner
in interpreting the standard so you have
confidence in applying it to your park and
understand how to use it when you are
having conversations with AHJs.
The certificate program is offered
each year at the Outdoor Hospitality
Conference and Expo (OHCE), and plans
are underway to launch an online version.
Upon completion of the class, participants
may begin the process of seeing if their
park qualifies for a discount of up to 15
percent on their property and liability
insurance through Leavitt Recreation &
Hospitality Insurance.
Eligibility for the discount is based on a
two-part process. Part one requires ARVC
members to complete the NFPA 1194 class
and create a risk management plan that
is approved by Leavitt Recreation. Once
approved, a campground can receive
up to a five percent discount off their
property and liability insurance at the
time of renewal.
Part two requires members to submit
documentation proving the campground
has procedures in place that decrease the
chance of risk at their campground. At
that point, members may be eligible for
an additional 10 percent off their property
and liability insurance at the time of
insurance renewal. Both discounts are
determined by Leavitt Recreation.
Watch arvc.org for announcements
about the release of the new online
NFPA 1194 Certificate program or make
plans to complete the program when you
attend OHCE in Knoxville on November
4-7. The valuable insights you’ll gain will
save you time and money when you make
improvements to your park.
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MARKETPLACE | BUYER’S GUIDE

Look for our valued MEMBER BENEFIT PROVIDER partners to
take advantage of exclusive pricing and discounts.
ADVERTISING/PROMOTION

APPAREL/GIFTS/ACCESSORIES

CREDIT CARD PROCESSING

AGS Guest Guides

Red Sun Custom Apparel

BASYS Processing

Specializing in area service guides and websites for
RV parks with superior customer service and the latest
marketing tools for our clients.

Red Sun Custom Apparel has been in business since
2000. Custom screen printing, embroidery and
promotional merchandise. Specializing in creating
designs for RV Parks and Campgrounds.

We are a family-owned credit card processing
company directly registered with MasterCard, Visa,
and Discover with access to direct interchange.

Wilcor International

Dave Richards • 719-277-7400
dave@getcryptopay.com
www.getcryptopay.com

Michael Moore • 817-426-9395
michael@texasadvertising.net
www.agspub.com

Pelland Advertising

Peter Pelland • 413-268-0100
plpelland@pelland.com
www.pelland.com
We develop and host responsive websites and
produce and print four-color brochures, rack cards
and site maps. Our services include free maintenance
and updates, allowing you to spend your time running
your business, not maintaining your website.

RV Park Reviews

Andy Robinowitz • 214-864-4045
support@rvparkreviews.com
www.rvparkreviews.com
Campground owners can now respond to reviews
on RVParkReviews.com. 8.5 million visits annually
from campers researching campgrounds on RV Park
Reviews. Claim your campground and get access to
special campground owner features and tools.

AMUSEMENTS/GAMES
Adventure Golf Services
Cathy Wooten • 231-922-8166
cathy@adventureandfun.com
www.adventureandfun.com

William Regan • 302-988-8300
bregan@redsuncustom.com
redsuncustom.com

Amanda Motto • 315-733-3542
sales2@wilcor.net
www.wilcor.net
Camping goods, RV & electrical goods, BBQ, picnic,
housewares, fishing gear, pocket knives, impulse
jewelry, toys & games, everyday goods, summer fun
products, wildlife plush animals, polystone figurines,
hand crafted wood gifts and more.

AWNINGS/SCREEN ROOMS
Silver-Top Manufacturing Co, Inc.
Sharon Hermani • 800-638-6960
sharon@silver-top.com
www.silver-top.com

Providing a service to help business owners prosper.

David Gorin • 703-448-6863
dgorin@gorincohenconsulting.com
www.gorincohenconsulting.com

With more than 100 years of combined experience
in outdoor hospitality, the Gorin+Cohen Consulting
Group provides expert consulting services in all
aspects of RV park, RV resort and campground
design, development, investment, operations and
marketing.

Jumbo Jumper offers BIG TIME FUN. An air pillow
that’s a jumping experience unlike any other and is
becoming one of the fastest-growing attractions
at outdoor destinations. Giant jumping air-pillows
provide a fun and safe activity for all ages.

Mersmann Consulting Group, LLC.

Jump Pad LLC

MCG is a planning and development firm that
provides land selection and suitability, feasibility
studies, business plans, operational and marketing
start-up, and investor/stakeholder management and
negotiations for RV parks and campgrounds, luxury
outdoor resorts and workforce housing.

Dennis Macready • 865-387-5667
thejumppad@gmail.com
www.thejumppad.com
A flat area of inflatable pillows that allow kids of all
ages to jump safely. The Jump Pad has the advantages
of Price, Longevity, and No Installation Cost. Made in
the USA. Sold to campgrounds in the US and Canada.

S&S Worldwide

Carmelo Mangiafico • 800-243-9232 x2925
cmangiafico@ssww.com
www.ssww.com
S&S Worldwide offers value-priced arts and crafts,
sports, education, and therapy products.

Amie Mersmann • 832-494-7862
amie@mersmannconsulting.com
www.mersmannconsulting.com

Russ Rybolt • 651-881-6566
russ.rybolt@infintechllc.com
www.infintechllc.com

Art Lieberman • 866-361-2267
rvcreditcards@yahoo.com
www.mcpsforcampgrounds.com
Credit and debit card processing services,
e-processing, check guarantee, gift cards and cashless
ATM machines.

ELECTRICAL SERVICES/SUPPLIES
B&B Electrical

Matt Linnell • 248-391-3800
sales@bbelec.com
www.bbelec.com
YOUR ONE STOP ELECTRICAL SOURCE! We
specialize in distribution equipment, pedestals
and surface boxes, gas meters, electric meters and
conversion kits, water meters, wire and lighting.

Hialeah Meter Co.

Lisa Senior • 800-654-0821
sales@hialeahmeter.com
www.hialeahmeter.com
Well known and widely respected for more than 60
years, Hialeah Meter has set the industry standard for
quality in new and refurbished electric meters.

Moore’s Campground Consulting

Peak Energy Technology, LLC

Joe Moore offers his expertise from his years of
experience with the award-winning Vineyards
Campground and Cabins to guide and coach
campgrounds to help improve their bottom line and
day-to-day business.

The Peak Energy Saver recycles and re-uses electricity
and can save you up to 25% on your electric bill. Install
it near your circuit breaker panel. Works with all of the
motors and transformers in your park!

Ron D Beard & Associates

Wade Elliott • 360-881-0375
wade@go-usg.com
www.go-usg.com

Joe Moore, CPO, OHC • 817-999-4108
moorescampgroundconsulting@gmail.com
www.moorescampgroundconsulting.com

Ron Beard • 512-219-7688
rdbaconsulting@gmail.com
www.rdbaconsulting.com

Ron D. Beard offers full economic analysis, design
and construction document services, master planning,
vision guidelines and business plans for both
“ground-up” and existing RV resort and campground
developments.
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Infintech

MCPS for Campgrounds

Gorin + Cohen Consulting Group

Brett Herbst • 801-427-6006
brett@farmtasticfun.com
www.jumbojumper.com

MEMBER BENEFIT PROVIDER

Family and Business Success

Coach Cliffs Gaga Ball Pitts, LLC

Jumbo Jumper

CryptoPay is a cost effective and secure solution for
your RV Park’s Laundry Facility. CryptoPay credit
card swipers are installed on your washer, dryers, and
vending machines offering convenient credit and debit
card payment options to your guests. 719-277-7400,
www.getcryptopay.com

CONSULTING SERVICES
Amy Wirtz • 440-695-0941
amy@fabsuccess.biz
famsuccess.biz

Gaga Ball Pit Systems is the leading innovator and
supplier of all things related to Gaga Ball.

CryptoPay

Founded in 2005, Infintech leadership started this
business to help customers make smarter payment
processing decisions by providing a level of
transparency and clarity to an industry that historically
hasn’t had any. From payment gateways and mobile
credit card processing to software integration, we
provide a full array of payment processing solutions
customized to your specific business needs.

Awnings, sunrooms, and more! Home, business,
or RV resort—Silver-top has you covered! Leading
manufacturer of luxury awnings, patio rooms, screen
rooms, portable awnings and slide-out covers. Built to
withstand all climates. Made in the USA.

Adventure Golf Services is an international miniature
golf design/build company with 35+ years of
experience offering the widest line of miniature golf
products and services.

Cliff Silverman • 847-573-2377
coachcliff@gagaballpits.com

Kurt Woltering • 913-529-2310
kurt@BASYSpro.com
www.BASYSpro.com
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William Weideman • 888-613-7775
wweideman@peakenergytech.com
www.peakenergytech.com

Utility Supply Group

Nationwide provider of electrical power outlets,
electric and water meters, wire, and replacement
parts for RV parks and campgrounds. Ask about free
electrical layouts and our new products — on-demand
water heaters and hair dryers.

Your Electrical Solutions, LLC
Maggie Linnell • 248-391-2400
maggie@yourelectricalsolutions.net
www.yourelectricalsolutions.net

Shop and compare top of the line suppliers like
Milbank, Eaton, Midwest and American Lighting.
Electric pedestals, surface boxes, electric meters,
conversion kits, water meters, lighting and power
distribution equipment.

FINANCIAL SERVICES
CampgroundAccounting.com
Donna Bordeaux • 704-752-9845
donna@campgroundaccounting.com
www.campgroundaccounting.com

At Campground Accounting, we specialize in working
with Campground and RV Park owners throughout the
USA. Our industry knowledge is focused on taking the
headaches out of campground accounting and helping
you grow your campground value.

Fidelity Bank-SBA/UDA Lending
Bruce Hurta • 281-384-2595
bruce.hurta@lionbank.com
https://lionbank.com/bruce-hurta

Fidelity Bank is a top ranked SBA lender and is dedicated
to helping small businesses grow. SBA and USDA
federally-backed financing is available for business
acquisitions, partner buyouts, business expansions, new
construction, and debt consolidation. The down payment
requirement for an SBA is typically half the amount
required for traditional bank financing, and it may be as
low as 10%.

High Commerce LLC

Jeffery Avant • 318-392-2182
highcommerce@accountant.com

FOOD PRODUCTS/DRY
GOODS/SUPPLIES
Frito-Lay Inc.

Missy Garcia • 972-658-6891
missy.garcia@pepsico.com
www.pepsico.com
The “Snacks to You” program allows you to offer your
customers the products they know and love with
single-unit ordering, easy payment options with $25
minimum ordering and free delivery.

McCutcheon’s Apple Products
Bob McCutcheon • 301-662-3261
bob@mccutcheons.com
www.mccutcheons.com

Keep your campers supplied with the best fruit
butters, jams, jellies, pasta sauces, mustards, juicesweetened spreads, hot sauces, salad dressings,
relishes, honey, BBQ sauces, baking mixes, olde
fashioned sodas, real iced teas and more!

Natural Outdoor Supplies

John Roth • 815-353-3980
naturaloutdoorsupplies@yahoo.com
www.naturaloutdoorsupplies.com
Green natural environmentally friendly line of fire
starters, grilling supplies and campground supplies.

Premier Outdoors

David Paczocha • (866) 378-6678
davidp@premierenterprise.com
www.premieroutdoorsinc.com
Premier Outdoors provides eco-friendly fire starters and
charcoal with focus on safety and ease of use. For all of
your camping, charcoal and fire starting needs.

Royale Brands

Tim Jones • 563-386-5222
timj@royalebrands.com
www.smoothiecompany.com
Royale Brands is a company of industry veterans
dedicated to the business of frozen drinks-Fruit
Smoothies, Cappuccino, Slush and Frozen Cocktails.
All are shelf stable and never require refrigeration.
We work with every major equipment supplier and
promote equipment with emphasis on reliability.

FRANCHISERS

Marshall & Sterling Campground &
Hospitality Insurance Program

Kampgrounds of America (KOA)

Irene Jones • 800-782-2926
ijones@marshallsterling.com
www.campgroundandhospitalityinsure.com

Chris Fairlee • 406-248-7444
cfairlee@koa.net
www.ownakoa.com

A franchise camping company providing marketing,
operational, and technology programs to over 1,000
KOA Kampground entrepreneurs.

Leisure Systems, Inc.

Park owners across the country are switching to
Marshall & Sterling for Campground Insurance. We put
park owners first – matching your unique operation to
one of our many carriers. Our results? Better coverage
and premiums.

Rob Schutter, OHE • 800-626-3720
rschutter@leisure-systems.com
www.jellystonefranchise.com

RIS Insurance

Franchisor of Yogi Bear’s Jellystone Park CampResorts. Founded in 1969, now includes over 75
locations in the U.S. and Canada. Focus on the family
camping and cabin rental market.

RIS specializes in recreation vehicle insurance. As
an independent agent we can provide access to a
complete line of recreational and non-recreational
insurance products.

GROUNDS MAINTENANCE
SERVICES/SUPPLIES

Danielle Bost • 844-747-9326
dbost@allstarfg.com

United States Warranty Corporation

MEMBER BENEFIT PROVIDER

Patty Emser • 800-233-9878
info@uswceagle.com
www.uswceagle.com

HD Supply Facilities Maintenance

MEMBER BENEFIT PROVIDER

BryLynn Kilroy • 619-379-6989
brylynn.kilroy@HDsupply.com
www.hdsupplysolutions.com

US Pharmacy Card-Coast 2 Coast RX
www.uspharmacycard.com/arvc

HD Supply is the #1 maintenance, repair and
operational (MRO) supplier in the U.S. ARVC members
qualify for discounted pricing which represents a
savings of 11-13% over published catalog pricing! Call
to set up an account.

MEMBER BENEFIT PROVIDER

This discount prescription coupon card will provide
you with RX medication savings of up to 60% at
thousands of pharmacies across the country including
CVS, Walmart, Kroger, Walgreens and their affiliates.

INTERIOR/EXTERIOR DESIGN GOODS
Great American Direct

John Deere

Donna Fout • 757-229-0567
shop@greatamericandirect.com
www.greatamericandirect.com

Steve Wilhelmi • 919-804-2000
wilhelmistephenm@johndeere.com
www.johndeere.com
John Deere is a world leader in providing advanced
products and services, and is committed to the success
of customers whose work is linked to the land. Since
1837, John Deere has delivered innovative products of
superior quality built with integrity.

We offer factory direct mattresses, bed frames,
and outdoor furniture that provide comfort, style,
and warmth to the hospitality industry. Our Rugged
Comfort Sleep Systems are available in plush or wipedown materials.

MEMBER BENEFIT PROVIDER

Kowa American Corporation
(DBA Ogawa Campal)

Sherwin-Williams Company

Yohei Komatsu • 310-515-0438
yohei@kowa.com

Kowa American is a US based outdoor equipment
vendor partnered with several tent manufacturers
in Japan. Over the last two years, we dedicated
ourselves to represent and establish the brand called
OGAWA CAMPAL.

Mike Koncilja • 303-794-2472
michael.j.koncilja@sherwin.com
www.sherwin-williams.com/store-locator

INSURANCE SERVICES

Special ARVC member pricing is available by
establishing a cash or credit account number at
your closest Sherwin-Williams store. Ask local store
personnel to link your account number to the ARVC
national parent number—#3719. Visit Sherwin.williams.
com to find a store near you.

MEMBER BENEFIT PROVIDER

This End Up Furniture Company, Inc.
B. Kevin Kelly • 919-774-7474
kevinkelly@thisendup.com
thisendup.com

eHealth

www.ehealthinsurance.com/small-business-health-insurance?allid=ga18758000
Small business plans with custom quotes. eHealth
makes individual insurance plans available to help
cover expenses. The biggest selection of online health
insurance products.

Manufacturer of wood furniture for camps and residential

LICENSING
MEMBER BENEFIT PROVIDER

ARVC Music Licensing Program

MEMBER BENEFIT PROVIDER

www.arvc.org/music-licensing

Leavitt Recreation & Hospitality
Insurance
Chris Hipple • 800-525-2060
chris-hipple@leavitt.com
www.lrhinsurance.com

RV park, campground, resort, or lodge, we insure
them all and give you the most options with our large
selection of insurance companies to choose from. We
focus on the recreation industry and specialize in RV
parks and campgrounds.

Take advantage of our exclusive combined annual
license that includes coverage for both ASCAP and BMI
at drastically reduced rates. Monthly SESAC licenses
are also available at a discounted rate, in addition to
the combined license, for added coverage. Visit arvc.
org/music-licensing for more information.

MEMBER BENEFIT PROVIDER

Motion Picture Licensing
Corporation (MPLC)

Eileen Korte • 800-462-8855, ext. 3006
ekorte@mplc.com
www.mplc.org
The MPLC Umbrella License® is the most
comprehensive movie license available for
campgrounds and RV parks. ARVC members pay only
$320 per park, per year for unlimited indoor/outdoor
movie showings.
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MEMBER BENEFIT PROVIDER

Swank Motion Pictures, Inc
Kaitlyn Morgan • 800-876-5577
kmorgan@swankmp.com
campgrounds.swankmp.com

Proud to partner with Walt Disney Studios & Lions Gate
Films as the exclusive licensing agent for RV Parks/
Campgrounds. Save 25% off published annual/semiannual campground site licenses for all Disney, Lions
Gate, Touchstone, & Summit movie titles!

MANUFACTURER
BUILDINGS/HOUSING
Amish Cabin Company

Linton Wells • 606-922-8401
sales@amishcabincompany.com
www.amishcabincompany.com
Amish-crafted park model RVIA certified rustic cabins
and classic cottages. Amish-built quality, built in KY
to ANSI codes. Energy efficient park model RV’s with
full-size appliances, built-in cabinetry, and sturdy
Amish-built furniture.

Cavalier Homes Inc. dba Clayton Tiny
Homes-Lakeside Tiny Collection
Michael Burleson • 800-465-7831
michael.burleson@cavhomesinc.com
www.lakesidetinycollection.com

Park model RV cabin and cottage manufacturer.

Cavco Park Homes & Cabins
Tim Gage • 903-677-0108
timg@cavco.com
www.cavco.com

Manufacturer of camping cabins and park model
RVs selling factory direct to RV parks and
campgrounds nationwide.

Champion/Athens Park Homes
Dick Grymonprez • 903-677-0108
dgrymonprez@championhomes.com
www.athensparkhomes.com

Quality builder of park models and cabins with
building operations in Athens, TX, Chandler, AZ, Lake
City, FL, Lindsay, CA, Salisbury, NC, Sangerfield, NY,
Weiser, ID, and York, NE.

Colorado Yurt Co.

Ivy Fife • 970-240-2111
ivy@coloradoyurt.com
www.coloradoyurt.com
Colorado Yurt Company: Makes of Colorado Yurts,
Earthworks Tipis and Cimarron Tents. For over 40 years,
our family-owned business has crafted the highest
quality structures: Made in Colorado, shipped all over
the word. Customer service, quality, professionalism,
innovation, trade discounts and always-competitive
pricing. Get Out In One!

Conestoga Wagon Company
Jason Olsen • 203-247-7102
jason@conestogawagonco.com
www.conestogawagonco.com

Realty Marketing/Northwest

Manufacturer of the highest quality RV park model
cabins and cottages.

RM/NW is a real estate auction marketing and
brokerage company with offices in Oregon,
Washington and Northern California, and has been
conducting regularly-scheduled Fall and Spring
Auctions since 1987.

Nick Fanelli • 570-345-6500
info@forkcreek.com
www.forkcreek.com

Montana Canvas Inc.

Curt Dinges • 800-235-6518
info@montanacanvas.com
www.montanacanvas.com
Montana Canvas produces the highest quality Wall
Tents, Luxury Camping, Glamping Tents, Outdoor Gear
and Tarps made in the USA.

Nomadics Tipi Makers

Nicole Loffler • 541-389-3980
nomadics@tipi.com
www.tipi.com
Since 1970, we manufacture Native American Tipis
for campgrounds, retreats, individuals and the movie
industry, e.g. “Dances with Wolves”. We offer up to
26’ diameter size, beautiful artwork including custom
logos and a sturdy Campground model with zipperdoor and reinforcements. We providing ongoing
customer support for your design phase, site location,
set-up instruction and furnishing options. Tipis can
pay for themselves within one year. Call us for a
consultation.

Pacific Yurts

Pete Dolan • 541-942-9435
info@yurts.com
www.yurts.com
The original designer and manufacturer of the modern
yurt, offers a unique alternative to cabins and meeting
halls for generating revenue—the highest quality
design, materials and customer service backed by the
industry leader.

Forest River Park Model Division is a full line Park
Model manufacturer, featuring products including 12’
wide standard park models, rental cabins, office units,
shower units, and more.

Office Depot/OfficeMax
www.officediscounts.org/arvc

Save up to 80% on over 93,000 products. Great for
your printing, cleaning and office needs. Shop online
and in-store. Free next day shipping on online orders
over $50.

MEMBER BENEFIT PROVIDER

Staples Advantage

Ashley Craddock
303-373-8304 • 877-826-7755
ashley.craddock@staples.com
www.order.staplesadvantage.com
INSTANT CREDIT and immediate access to over
34,000 catalog products or choose from a catalog
featuring over 4,000 of the most frequently used
products at deep discounts. Easy online ordering
with convenient search tools to find the products you
want fast, create custom shopping lists to quickly
order the items you use most, order history and status
Convenience Card with emergency pickup program
benefits and next day delivery on all in-stock items for
orders over $50.

OUTDOOR FURNISHINGS

Fireside Lodge Furniture is America’s largest
manufacturer of rustic furnishings and has completed
hundreds of projects for hotels, lodges, resorts,
restaurants, and campgrounds across North America.
We specialize in Cedar Log Furniture, but also offer
Authentic Barnwood, Hickory & Pine.

Skyline Corporation

Terry Decio • 800-348-7469
tdecio@skylinecorp.com
www.skylinepm.com
Since 1951, Skyline Corporation is committed to
offer the highest quality homes and park models to
meet the markets ever changing needs throughout
North America.

Stone Canyon Cabins

David Pulliam • 706-498-5830
dpulliam@stonecanyoncabins.com
www.stonecanyoncabins.com
Stone Canyon Cabins offers durable, spacious and
customized park homes. Our customers experience full
satisfaction of product design, quality and price, which
has made us leaders in our industry.

We create treehouses, Yurts, covered wagons and
adventure lodging for campgrounds and resorts. Our
designs are tailored for usability and durability with a
wide variety of models and customization creating a
unique experience your guests will love.

Gary L Duncan • 574-262-2513
gduncan@forestriverinc.com
www.forestriverinc.com/parkmodels/

MEMBER BENEFIT PROVIDER

We build park model RVs to a higher standard, with
unwavering commitment to be the leader of park
model RV builders.

Eco Structures Australia

Forest River Inc. - Park Model Division

OFFICE SUPPLIES

Fireside Lodge Furniture Co.

Penni Feil • 903-675-2525
pfeil@platinumparkhomes.com
www.platinumparkhomes.com

Tree Wise Designs

Eco Structures Australia is a global leader in the
design and manufacturing of stylish, functional and
structurally engineered tent accomodation solutions.
Our designs are flexible and gown when your business
and/or budget grows.

Colleen Cowan • 503-244-1906
info@rmnw-auctions.com
www.rmnw-auctions.com

Platinum Cottages LLC

Our Conestoga wagons evoke an old west ambiance
with modern day comfort. High-quality canvas
tents with solid wood frames and decks provide the
ultimate tent camping experience.

Josh Bell • 619-610-0213
josh@ecostructuresusa.com
www.ecostructuresusa.com
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Fork Creek Park Model RV’s

Reid Burland • 218-481-8733
reid@treewisedesigns.com
www.treewisedesigns.com

MARKETING
MEMBER BENEFIT PROVIDER

Constant Contact

arvc.constantcontact.com
Constant Contact email marketing and online survey
tools can help small businesses and organizations
connect to customers quickly, easily, and affordably
while building strong relationships.
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Brandon Andersen • 218-568-2434
brandon@firesidelodgefurniture.com
www.firesidelodgefurniture.com

Gama Sonic Solar Lighting

Matt Cohen • 678-736-8303 x104
matt@gamasonic.com
www.gamasonic.com
Gama Sonic is the leading manufacturer of high
quality solar lamp lights. Solar lamp posts can be
easily installed anywhere outdoors without digging,
trenching, or running electrical wiring.

Jamestown Advanced Products, Corp.
Shari Hallenbeck • 800-452-0639 x201
shallenbeck@jamestownadvanced.com
www.jamestownadvanced.com

From grills to campfire rings, picnic tables to benches
and bike racks. We are your first stop for outdoor
furnishings!

MyTCoat Commercial Outdoor Furniture
Troy Stephens • 855-637-9616
info@mytcoat.com
www.mytcoat.com

Manufacturer of high quality thermo-plastic coated
steel commercial outdoor furniture.

Polly Products LLC

Sandra Anson • 517-649-2243
sandra@pollyproducts.com
www.pollyproducts.com
Polly Products manufactures commercial outdoor
furnishings that stand the test of time with 100%
recycled plastic. Sustainable, incredibly durable, and
beautifully crafted picnic tables, benches, signs, pet
waste stations, receptacles & more.

R.J. Thomas Mfg. Co./Pilot Rock
Bob Simonsen • 800-762-5002
pilotrock@rjthomas.com
www.pilotrock.com

Designer and manufacturer of the Pilot Rock brand of
picnic tables, charcoal grills, campfire rings, benches,
trash receptacles, bike racks, lantern poles and more.

Rocky Top Log Furniture & Railing

PROPANE

Parks & Places, Inc.

Mark Whitworth • 850-385-4311
mark@parksandplaces.com
www.parksandplaces.com

MEMBER BENEFIT PROVIDER

AmeriGas Propane L.P.

Proudly giving you the quickest response, most
professional marketing package and best team to help
sell or buy campgrounds and RV parks.

Stan Cardwell • 901-581-1954
stan.cardwell@amerigas.com
www.amerigas.com

Brandi Powers • 800-332-1143
brandi@rockytoplogfurniture.com
www.rockytoplogfurniture.com

AmeriGas is the nation’s largest propane company,
serving over two million residential, commercial,
industrial, agricultural and motor fuel propane
customers in all 50 states. Call to set up an account.

The BSC Group, LLC

Unique craftsman outdoor and indoor furniture.

MEMBER BENEFIT PROVIDER

UltraSite

Ferrellgas

UltraSite’s brands of site amenities, including
commercial picnic tables, shades, shelters, dog parks,
and outdoor fitness products, are the superior choice
that provide a low maintenance, durable solution for
any outdoor recreation location.

Provides propane gas solutions for your home or
business. No charge for tanks or cylinders. Discounted
delivery and maintenance options.
Call to set up an account.

Headquartered in Chicago, The BSC Group delivers
Commercial Real Estate financing solutions to clients
nationwide. We recognized when forming our company
in 2009 that specialized property owners and investors
required more than simply loan products when turning
to us for support. They sought answers, they wanted
advice, and they needed a wide array of solutions to
help them optimize professional and personal financial
goals. Equally, owners of specialty properties such
as self-storage and RV Parks need professionals that
understand the intricacies if their business, and who
can help them access capital sources that can perform.

Salil Vaijapurkar • 800-458-5872
salilv@playcore.com
www.ultra-site.com

Zeager Bros., Inc.

Michael Dougherty • 717-944-7481 x247
info@zeager.com
www.zeager.com
Zeager is a leading manufacturer of playground,
recreation and trail surfaces across North America that
meet ADA, ASTM, CPSC and CSA standards. We offer
natural WoodCarpet, WoodCarpet mats, WoodCarpet
Bonded trails and artificial turf surfaces.

PLUMBING SERVICES/SUPPLIES
Seppmann Enterprises, LLC
Jody Seppmann • 800-901-3216
office@seppmannenterprises.com

Never dig up a yard hydrant again! Our patented,
American-made Hydrant Assist Kits solve countless
hydrant problems - simplifying repairs and making
replacements easy!

The Tower Company

Christine Kornely • 920-682-6091
salestower@comcast.net
www.towercompany.com
Your supplier of quality dump station products.
Products include Romort Water Towers, sanitary hatch
covers and dump station signs and
Dogipot products.

POOLS AND FOUNTAINS
SERVICES/SUPPLIES
Emerald FX, LLC

Chuck DeCaro • 419-663-3279
chuck@emeraldfx.com
www.emeraldfx.com
We design and build water features, creating a fun
water park for your campground.

MEMBER BENEFIT PROVIDER

Leslie’s Pool Supplies

Francisco Hernandez • 800-537-5437
fhernandez@lesl.com
www.lesliespool.com
The best value and customer service in the industry,
offer many exclusive products instore, through mail
order or online. Our specialized pricing includes
substantial savings on the Top 75 products exclusively
selected for arvc members as well as discounts of
10% off hundreds of other products. 100% satisfaction
guaranteed ARVC members automatically qualify for a
credit account—with no credit check required!

Jessie Fuhr • 913-661-1556
jessiefuhr@ferrellgas.com
www.ferrellgas.com

MEMBER BENEFIT PROVIDER

Global Gas, Inc.

Shawn Hill • 312-207-8237
info@thebscgroup.com
www.thebscgroup.com

RECREATIONAL
EQUIPMENT/SUPPLIES

DD Alexander • 303- 790-2661
generalinfo@globalgas.com
www.globalgas.com
Global Gas, and its Independent Propane Network,
is committed to continually providing its customers
with the most convenient and economical method of
procuring propane.

MEMBER BENEFIT PROVIDER

MEMBER BENEFIT PROVIDER

Club Car – Ingersoll Rand
Steve Bledsoe • 615-794-0304
steve_bledsoe@clubcar.com
www.clubcar.com

The world’s largest manufacturer of small-wheel, zeroemissions electric vehicles, including
light-duty utility vehicles, heavy-duty 4x4s
and multi-person transports.

Suburban Propane

Skeeter Meyers • 800-643-7137, ext. 111
smeyers@suburbanpropane.com
www.suburbanpropane.com
State-of-the-art bulk refilling dispensing units, bulk
propane installations, discount pricing, equipment,
on-site safety training and instruction, safety signage
and 24-hour emergency service is available. Call to set
up an account.

REAL ESTATE SERVICES

Cold River Mining Corporation
Ryan Houchens • 413-863-5445
coldrivermining@gmail.com
www.coldrivermining.com

Cold River Mining has been providing the best
gemstone mining rough available for 24 years.

Commercial Recreation Specialists
Ron Romens • 608-848-8781
ron@crs4rec.com
www.crs4rec.com

Baehre Real Estate

Russell Baehre, OHC • 830-896-5050
info@rvparksforsale.com
www.rvparksforsale.com
A fully licensed real estate firm specializing in
campgrounds, RV parks and RV resorts for over
25 years! Proud ARVC member for 20 years!

CRS provides recreation solutions including WaterBased Family Entertainment Centers, Inflatables for
Pools/Waterfront, AquaClimb Walls, Paddling and
Pedaling, Indoor/Outdoor Play Equipment, Mini-Golf,
Shade and much more.

Darrell Hess and Associates

Corcl

Darrell Hess • 828-452-1535
hess@campgroundsforsale.com
www.campgroundsforsale.com

Real estate RV park brokerage, consulting, workshops,
educational materials.

IVEE Group

Carter Brigham • 855-932-6725
carter@corcl.com
www.corcl.com
Our durable, double-hull, round boats bring fun to the
7-14 year old guests on your waterfront. Corcl, the fun
way to get around!

Tom Mason • 404-368-7809
Tmason@ivee.com
www.Turnstonegroup.com

Kangaroo Jumper Inc.

IVEE Group is an owner/ operator and 3rd party RV
Resort Management Company. Our primary focus is
to Improve Value and Enhance Experiences of guest,
associates and our partners. We accomplish this
through operational excellence and being customer
and associate focused.

The first and still the best! Customization of graphics
and Jumper size and total quality control with inhouse manufacturing. Made in America, Texas to be
exact!

Courtney Childress • 865-387-8706
courtney@kangaroojumper.com

Mod-U-Dock, Inc.

Jeff Spence • 262-367-3100
info@modudock.com
www.modudock.com

Marcus & Millichap

Ryan Grand
rgrand@marcusmillichap.com
www.marcusmillichap.com
Since 1971, Marcus and Millichap has been a pioneer
in the buying and selling of real estate. Though
our national platform and applying our unrivaled
marketing system to RV parks and campgrounds
result in maximized value, one property at a time.

Manufacturer of ADA-compliant, maintenance-free
modular dock systems. Accessories include gangways,
ladders, benches, roof systems, lights, cleats, bumpers
and more. 50-year decking warranty with a 15-year
structural and flotation warranty.

Sandy Creek Mining Company
Jason Woodruff • 419-435-5891
info@sandycreekmining.com
www.sandycreekmining.com

Sandy Creek Mining Company is the leading provider
of equipment and mining rough products used in
panning attractions around the world.
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Speedy Blaze Firewood Products
Casey Down • 877-442-5293
help@speedblaze.com
www.speedyblaze.com

Joshua Traxler • 616-226-5492
josh.traxler@campspot.com
www.campspot.com

Speedy Blaze firewood and fire starters are 100%
recycled, real wood that are safe to cook over.
Our patented coating process makes our products
waterproof! No more worrying about wet, moldy, pest
filled wood. USDA certified to transport to any park
in the USA!

Campspot is a powerful campground reservation
software designed to meet the needs of today‚
campground owners. Our optimizable reservation grid,
intelligent business rules, and user-friendly design create
more revenue and drive visitor satisfaction.

Trailmate Inc.

Mark Jewart • 918-743-0100
mjewart@megasyshms.com
www.megasyshms.com

Wendy Shim • 941-755-5511
wendy@trailmate.com
www.trailmate.com
Fun cycles for the entire family with a wide range of
mobility requirements. Recreational, industrial, and
special needs cycles. More fun equals more profit
for everyone.

RECREATIONAL EQUIPMENT/
WHEELED VEHICLES
Tredit Tire

Michael Gerowitz • 574-293-0581
mgerowitz@tredittire.com
With over 50 years of service, we have been dedicated
to being a recognized leader in the supply of quality
tire & wheel assemblies to Original Equipment
Manufacturers (OEM) for large a variety of towable
trailer applications.

RESERVATION SYSTEMS
Adventure Office

Ted Miller • 303-292-5522
sales@adventureoffice.com
www.adventureoffice.com
Adventure Office delivers the industry’s best 1-on-1
customer service. Our reservation system features
online camping, lodging, activities, rentals and
package bookings, Integrated POS, and email
marketing. Learn how we pay your credit card fees.

Airxcel, Inc.

Piar Adams • 316-303-7174
jpa@airxcel.com
www.airxcel.com
We design, produce and distribute products including:
air conditioners, furnaces, water heaters, cooking
appliances, rooftop products, sealants, window
coverings, ventilation systems, Fiberglass Reinforced
Plastic (FRP), and composite panels for RVs.

Astra

Sarah Bennett • 214-996-7171
sarah.bennett@aspiraconnect.com
www.reserveamerica.com
Astra is the largest provider of campsite reservations
in North America, increasing visibility of RV parks and
campgrounds through ReserveAmerica.com, which
reaches over 14.5 million consumers each year.

Campground Automation Systems
Tyler Duffy • 615-681-7289
tyler@campgroundautomation.com
www.campgroundautomation.com

The Sunrise reservation management system provides
an improved user experience with real-time online
reservations, unattended kiosk check-in and payment,
automated campsite utilities management and remote
monitoring and reporting.

RESORT MANAGEMENT SERVICES
Advanced Outdoor Solutions
Kathleen Walsh • 800-579-9796
Kwalsh@advanced-outdoor.biz
www.advanced-outdoor.biz/

We provide technology, management, accounting, and
staffing services. We also provide construction and
design services.

Megasys Hospitality Solutions

LEANTO

Megasys Hospitality Solutions provides the bestin-class property management software and online
booking solutions for parks, campgrounds and other
recreational facilities. Magasys can integrate all your
operations needs, in a single solution!

Take the easy way out. Glamping differentiates your
business, increases your bottom line, and attracts a
bigger audience to your campground. We can help
you add authentic, effortless and inspiring glamping
experiences to your campground.

Scott Hale • 360-298-1684
hello@stayleanto.com
www.stayleanto.com

NewBook International Inc.

Newport Pacific Capital

NewBook’s award-winning solutions have proven
track record in increasing bookings and productivity,
transforming thousands of RV Park customers’
businesses globally. We use artificial intelligence to
improve efficiency, enhance guest experiences and
increase revenue in your business.

A full-service RV resort management company that
combines a high-touch, family-oriented operational style
with all of the resources a larger company can provide.

Rachelle McMillen
rachelle.mcmillen@newbook.cloud
www.newbook.cloud

Pitchup.com

Brenda Bayliss • 917-410-7212
Brenda@pitchup.com
www.pitchup.com
Pitchup.com is the leading specialist for booking
outdoor accommodations online. Our award-winning
website and mobile platform help customers find and
book the perfect location.

Celeste Taylor • 949-852-5575
celeste.taylor@newportpacific.com
www.newportpacific.com/rv-and-marina-management

RV ASSOCIATIONS/CLUBS/
MEMBERSHIPS
Family Motor Coach Association, Inc.
Brian Bacik • 800-543-3622
bbacik@fmca.com
www.fmca.com

Enhancing the motor home lifestyle for nearly 50
years. Helping to connect over 90,000 families to
campgrounds across the U.S. and Canada.

Premier Campground Management

Good Sam Enterprises

Advanced, Easy To Use Reservation And Management
System For Any Size Campground.

Largest network in North America with over 2,100
affiliated parks.

ResNexus

Passport America

ResNexus is professional-grade, property
management software for any business operating
a reservation system. If you rent, lease or schedule
business assets, ResNexus can help you run your
business effectively.

The “original” 50% discount camping club. Nearly
1,900 participating campgrounds and RV parks.

Resort Data Processing, Inc.

Amy Payne • 407-397-9610
amy@codytalbert.com
www.codytalbert.com

Billy Chism • 225-522-4369
billy@stainlesssoftware.com
www.premiercampground.com

Lizzie Froisland • 801-806-0002
info@resnexus.com
www.resnexus.com

877-779-3717
jordan@resortdata.com
www.resortdata.com

RDP provides quality property management software,
online reservation capabilities, interactive maps and
a full array of management features to campground
and RV resorts.

RMS Hospitality Solutions
Todd Sabo • 858-427-1200
eph@RMSNorthAmerica.com
www.rmsnorthamerica.com

A world leader in providing property management and
online reservations solutions for the hospitality industry.

Ann Emerson • 805-667-4100
aemerson@goodsamfamily.com
www.goodsamclub.com

Cara Holland • 800-681-6810
cara@passportamerica.net
www.passportamerica.com

RV EQUIPMENT/SUPPLIES
Cody Talbert Distribution/Camco

Premier provider of Camco camping and RV
accessories using simple plan-o-gram displays for
easy ordering, great margins and guaranteed sales for
camp stores.

SANITATION MAINTENANCE/
SUPPLIES
Phelps Honey Wagon, Inc.

Jaylene Shannon • 717-502-1090
info@phelpshoneywagon.com
www.phelpshoneywagon.com

Campground Commander

Staylist

Phelps Honey Wagon gives you many sewage
handling options. Our 12-inch industrial grade
diaphragm pump, made in the USA, pumps at a rate
50-60 gallons per minute.

Campground and RV park reservation and management
software integrates with Google Maps for real time
usuals. Developed for campgrounds 20-200 sites, it
allows you to easily set discounts, specials and move
campers from one space to another.

Staylist is an easy-to-use, comprehensive reservation
management solution that provides seamless, simple
property search, booking, and payment functionality
for both guests and owners. Trusted by established
resort and lodging companies, Staylist centralizes
website bookings and reservations. Whether your
business has 30 properties or more than 3000,
Staylist is a platform built to scale to your needs.

SIGNAGE

Mary Moeller • 816-835-9571
mary@campgroundcommander.com
campgroundcommander.com
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Campspot

Larry Sink • 865-248-0045
lsink@staylist.com
www.staylist.com
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RV Park Signs

Tom Eubanks • 404-944-9988
Tom@RVParkSigns.com
www.rvparksigns.com
We brand your park with signage. Easy to read and
easy on the budget. Your campground deserves a high
end look at wallet friendly pricing!

SECURITY/ACCESS CONTROLS
Identity Guard

Hannah Clerico • 855-443-7748
Hannah_clerico@ajg.com
www.identityguard.com/arvc
Identity Guard monitors your valuable credit and
identity information, with alerts that can help
you respond quickly if certain changes indicating
fraudulent activity are detected.

Parking BOXX

Brad Henkel • 800-518-1230
brad@parkingboxx.com
www.parkingboxx.com
Gates, access control & payment solutions. We offer
high quality systems, professional installation, and
great service. Ask how we can help YOU make more
money!

RadioBoss 2-Way Radios
Adam Smith • 516-694-6000
adam@radioboss.com
www.radioboss.com

Sound Marketing Inc./
It’s All About Satellites

Zoeller Company/Clarus
Environmental

A leading provider of television systems and
programming, DIRECTV for RV parks and
campgrounds since 1996. Ask about COM2000 SD/HD
headends. No converter boxes!

Offers environmentally sustainable products, solutions,
and services for the collection, treatment, and disposal
of residential and community wastewater.

Barry Conley • 505-296-9423
Barry@itsallaboutsatellites.com
www.itsallaboutsatellites.com

Scott Sweeney • 502-778-2731
scotts@zoeller.com
www.zoeller.com

TengoInternet, Inc.

We are proud to be the nation’s leading provider of
wireless networks and guest services to the hospitality
industry.

Toner Digital

STAFFING/RECRUITMENT/TRAINING
Workamper News, Inc.

VENDING/COIN-OP MACHINES

Steve Anderson • 501-362-2637
editor@workamper.com
Workamper News is dedicated to helping you build a
successful recruiting program that can decrease your
hiring stress while increasing your bottom line!

TELECOM/INTERNET/SATELLITE
AccessParks

Tim Rout • 858-353-0845
tim.rout@accessparks.com
www.accessparks.com
Full service internet service provider to remote
RV parks and campgrounds nationwide. Exclusive
provider to the National Park Service, offering
Broadband-as-a-Service with no up front cost. We
bring fiber optic capacity to remote venues for guest
streaming of video and use of social media, especially
during peak evening hours.

Assisted TV Solutions

Robert Nasti • 336-442-4935
robert.nasti@assistedtv.com
www.assistedtv.com
Assisted TV Solutions specializes in providing
personalized turn-key CATV services for the
campground industry. Receive amazing value with our
no money out of pocket installation program plus our
exclusive Care Package only available through ATS.

Digitalway Services

Tim Murry • 817-304-3595
tim@digitalwayservices.com
www.digitalwayservices.com
We are a coast-to-coast, turnkey cable/wifi provider to
the RV park & resort industry. Pay wholesale NOT retail
rates. We customize your installation to fit the needs
of your park. Our impeccable service record speaks for
itself. Call us today!

Maratech WIFI

Chris Maracle • 817-609-5974
ceo@maratechwifi.com
www.maratechwifi.com
We design, implement and administer WiFi and
wired networks.

Private Cable Systems of MI Inc.
Amanda VanDam • 231-744-8876
amanda@pvtcable.com
www.pvtcable.com

As a nationwide provider we specialize in private
cable systems specific to your needs. We have several
different options available with rates as low as $2.49
per site.

Rose Duemig • 636-236-1469
rose@armstrongsoft.com
www.armstrongsoft.com
Put your resort in the palm of your guests hands with
your own customized and branded Android and iOS
mobile app.

campersAPP

BJ Toner • 800-523-5947
bj@tonercable.com
www.tonercable.com
CATV Experts since 1971. Toner Cable Equipment
has been the distributor of choice for expertise,
knowledge, inventory and savings with a vast range of
equipment for use by Broadcasters, Satellite system
operators, Cable TV companies, Campgrounds/RV
Parks and anyone needing to process or transport TV
signals.

RadioBoss 2-Way Radios deals in sales, rentals, and
repairs of two-way radios. We also carry a line of
waterproof accessories for any two-way radio.

WEBSITE SERVICES/MOBILE APPS
Armstrong Software

Eric Stumberg • 512-469-7660
marketing@tengointernet.com
www.tengointernet.com

Travis Gere • 888-231-2267
info@campersapp.com
www.campersapp.com
Campground mobile app developer - providing
custom experience apps for campgrounds and resorts.
Features include: in-app purchasing, real-time alerts,
activities calendar with reminders, park services
information, games, nearby attractions & more.

Insider Perks

Brian Searl • 888-407-5787
brian@insiderperks.com
www.insiderperks.biz

Fluid Manufacturing

Pete Parafin • 209-334-6144
fluidmfg@aol.com
www.fluidmfg.com
Factory-direct pricing on coin-/token-operated
shower controls, coin counters and bill changers.
Save up to 15% off American Changer Bill Changers
EVERYDAY with exclusive ARVC member pricing!

WASTE CONTROL/
RECEPTACLES/SUPPLIES

You know figuring out how to market your
campground is a recipe for success. It can be the
difference between a year of flat growth and one of
unlimited potential. The problem is, where do you
even begin? Right here. Call us now for a free report

Strait Web Solutions

Roxi Baxley • 360-797-3799
roxi@straitwebsolutions.com
straitwebsolutions.com
Strait Web Solutions has been providing web services
to the RV Park & Campground industry for more
than 10 years. We offer web design and development
services, web hosting, social media marketing and
consulting.

DOGIPOT

David Canning • 407-888-4627
info@dogipot.com
www.dogipot.com
We offer the most environmentally-conscious and
highest quality dog waste removal products to
help keep campgrounds and RV parks free from
the nuisance of unsightly, smelly and harmful
dog pollution.

trash-ease

John Cundy • 586-943-4124
trashease@gmail.com
Trash-Ease is the Portable, Reusable, Adjustable, TakeEverywhere trash bag holder! Trash-Ease comes in 3
sizes, 4 gallons, 13 gallons and 33 gallons.

NEED TO UPDATE
YOUR LISTING?

WATER/WASTEWATER
TREATMENT/SUPPLIES
Active Water Solutions

Log into your arvc.org account and
update your profile.

Terry Wilson • 832-571-1111
info@activewatersolutions.com
www.activewatersolutions.com
Active Water Solutions, LLC manufactures selfcontained, transportable wastewater treatment units
to provide safe, clean water when and where it is
needed. Versatile designs, scalable solutions and
proven technology.

Have questions?
Contact Madeline Hinkfuss at
madeline.hinkfuss@arvc.org
or 303-681-0401 x102

Clear Water Supply LLC

Randy Sorenson • 303-520-4961
rsorenson@cwscol.com
cwscol.com
At Clear Water Supply, we provide wastewater
equipment and design for onsite aerobic wastewater
treatment systems, aeration systems for wastewater
lagoons and ponds and biological supplements to aid
all treatment processes.
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IN KNOXVILLE,

TENNESSEE

REGISTER AT ARVC.ORG/EVENT/OHCE2019

