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STEPPING UP TO GIVE BACK

Staff members at Lake Arrowhead Campground in Montello, Wis.
enjoy one of several corn boil fundraisers the park hosts each year.
Photo courtesy of Lake Arrowhead Campground.
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Is your park ready to roll
through the seasons?
Streamline your operations with
Astra Park Management Software

“We have been
an Astra customer
since 1996 and the level
of support we’ve received
has been consistently
excellent.”
John & Jack Robinson,
Four Seasons
Campground

Increase visibility
and occupancy

Improve
productivity

Comprehensive
training & support

Pre-built and
custom reporting

Request your personalized demo today!

Let’s Connect | AspiraConnect.com/ARVC2019 | 877-547-2272 | © 2019 Aspira. All rights reserved.

Paul Bambei
ARVC President/CEO

ARVC PERSPECTIVE | EDITORIAL

ARVC On the Move...
My father used to say, “Don’t let the grass grow under your feet.”
It was an expression often heard in my midwestern home that meant
don’t stand still; always move forward.
Many years later, my father’s direction continues to ring true with me.
One of the best things about the ARVC team is the energy and passion
we all have for continually improving your member experience. In 2019,
there’s been very little grass growing beneath our feet.
The recent unveiling of ARVC’s new member profile database took many
months to plan and execute. This was a major investment in our future
and will allow the ARVC community to have a more sophisticated system of
communication and secure data storage than ever before.
A fresh, new arvc.org website has also been developed, which runs tandem
to the database and allows for synchronous integration. Together, these
improvements mean you’ll have more streamlined access to ARVC and the
valuable benefits that mean the most to you.
In a recent member survey, we learned 70 percent of you were not aware of
all the money-saving benefits your ARVC membership, combined with your state
association membership, provides. To make your savings easier to understand,
we developed the ARVC Savings Calculator, which can be easily accessed at
arvc.org/savings. The ARVC Savings Calculator will help you understand how your
annual dues compare to the literally thousands of dollars in savings you can receive
as a member of ARVC. In most cases, you’ll see your savings far surpass the cost of
your annual membership.
This year, ARVC will launch our online education portal—a first in our industry.
Every ARVC member will have access to the full, nine-course NFPA 1194® education
series at their own convenience, thanks to the miracle of continuing adult education
being offered online by ARVC.
This is just the beginning, folks, as the full IACET-accredited certification program will
be offered as online content in 2020, providing differing skillset training to campground
employees, managers and owners in unique ways.
We are also taking a serious stab at reinventing the Outdoor Hospitality Conference and
Expo (OHCE) this year. A completely unique slate of education sessions was created directly
from member feedback—you told us what you wanted and we’re delivering. Plus, more than
70 percent of those sessions are being taught by new speakers. At the Expo, more than 30
percent of our trade show vendors this year are new. You can come see for yourself how these
fresh faces might impact your campground’s performance. If you haven’t experienced OHCE in
a while, I want to personally invite you to Knoxville, Tenn. this November 4-7. Now’s the time to
re-engage—and enjoy the beautiful color and culture of the Smoky Mountains, too!
Our public affairs and government advocacy work hasn’t stood still either this year, with more
than 10,000 bills which affect our industry being monitored to date in 2019, far outpacing any
year in recent memory. One issue in particular, which threatens to force 30- and 50-amp Ground
Fault Correction Indicators (GFCIs) into every electric pedestal across the country, at $400 per
pedestal, has been vigorously fought by ARVC. The $280 million potential savings to our collective
membership across the country makes this our number one advocacy priority. As of this writing, the
National Electric Code (NEC) has made a decision to revert back to the 2017 code leaving the GFCI
issue open to interpretation. ARVC’s advocacy team continues to fight for you on this issue and we
will continue to do so to ensure the standard is clearly benefiting RV park and campgrounds. In the
meantime, we have created a GFCI Toolkit to help you navigate any questions that arise regarding this
issue at your park or campground. As an ARVC member you can access this toolkit by logging into your
profile on arvc.org and downloading it from the Document Library.
Finally, perhaps the most important evidence that ARVC has its eye on the future is the addition of a new
seat on the ARVC Board that will represent young professionals (aged 18-40) within the ARVC community.
The ARVC Young Professionals group are our future leaders and they need to be given a respected voice to
ensure ARVC passes the torch to them in a wise and protracted way.
These are just some of the ways ARVC has been moving forward and working on your behalf this year. It
is our hope you continue to see the value of your ARVC and state memberships and, more than anything, that
we stay united for the benefit of our entire community.
Paul Bambei
ARVC President/CEO
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WHAT’S HAPPENING

SCHEDULE
AT A GLANCE

Join us this November in Knoxville, Tennessee for the greatest gathering
of campground industry professionals, with exciting new ways to network
and grow your business. Register at arvc.org/OHCE

SUNDAY, NOVEMBER 3
4:00 pm - 6:30 pm

Welcome Desk Open

MONDAY, NOVEMBER 4
7:00 am - 12:00 pm
1:00 pm - 5:30 pm
8:00 am - 5:30 pm
8:00 am - 5:30 pm
		
8:00 am - 5:30 pm
5:30 pm - 7:30 pm

Welcome Desk Open
Welcome Desk Open
[NEW!] Takeaway Tours*
[NEW!] Emergency Response 		
Planning Workshop*
NFPA 1194 Completion Certificate*
Welcome Reception, sponsored by NewBook

TUESDAY, NOVEMBER 5
7:00 am - 12:00 pm
8:00 am - 9:00 am
9:20 am - 11:45 am
12:00 pm - 1:30 pm
1:45 pm - 2:45 pm
3:00 pm - 4:40 pm
4:30 pm - 5:30 pm
6:30 pm- 8:00 pm
8:00 pm - 11:00 pm

Welcome Desk Open
Opening General Session
Education Sessions
[NEW!] Membership Lunch
Education Sessions
Cracker Barrels
Young Professionals Meeting
Joint 20 Group Meeting
Young Professionals Networking Event

FALL 2019

CHAIR Al Johnson, OHE
CHAIR ELECT Peter Brown
SECOND VICE CHAIRMAN Bert Davis, OHC
TREASURER Todd Southwick, OHC
SECRETARY Patricia Claney, OHC
PAST CHAIRMAN Tim Deputy, CPO, OHM
PRESIDENT/CEO Paul Bambei

David Basler
VICE PRESIDENT, MEMBERSHIP AND MARKETING
Rebecca Maguire
CREATIVE MANAGER
Karen Brost
EDITOR

The Voice is published three times a year by the National
Association of RV Parks & Campgrounds (ARVC).
ARVC, a leader in the outdoor hospitality industry, is the
only national association dedicated to representing the
interests and needs of private RV parks and campgrounds
in the US and Canada. We are deeply committed to
providing our nearly 3,000 members exclusive access to
continuing education, networking, business and marketing
tools, member-only benefits and discounts, and advocacy
at the local, state and national levels.

WEDNESDAY, NOVEMBER 6
7:00 am - 12:00 pm
8:00 am - 9:00 am
9:30 am - 11:45 am
12:00 pm - 1:30 pm
1:00 pm - 4:00 pm
1:45 pm - 2:45 pm
3:00 pm - 4:30 pm
4:45 pm - 5:45 pm
5:45 pm - 6:00 pm
6:00 pm - 8:00 pm
6:00 pm - 9:00 pm
6:30 pm - 8:20 pm

Welcome Desk Open
[NEW!] Trends and Insights Presentation
Education Sessions
Keynote Lunch
Welcome Desk Open
Education Sessions
Reservations Systems Panel and Q&A
Town Hall and Voting Area Caucuses
[NEW!] Expo Welcome Reception
Welcome Desk Open
Expo Hall Open
[NEW!] 4 Campfire Sessions

THURSDAY, NOVEMBER 7
7:00 am - 4:00 pm
7:30 am - 8:30 am
8:30 am - 4:00 pm
9:30 am - 3:20 pm
12:00 pm - 1:30 pm
5:30 pm - 6:00 pm
6:00 pm - 8:30 pm
		
8:30 pm - 10:30 pm

Welcome Desk Open
Annual Membership Meeting & Breakfast
Expo Hall Open
[NEW!] 8 Campfire Sessions
Expo Lunch
Awards Reception
Awards of Excellence Dinner
& Foundation Auction
After Party, sponsored by the ARVC Young Professionals

Schedule subject to change. Visit arvc.org/OHCE for the latest updates!
*Add-On Experiences require additional registration
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Become an ARVC Member
membership@arvc.org | www.arvc.org/join
Advertise
advertise@arvc.org | www.arvc.org/advertise
Readers
We welcome your feedback. Send us
comments, questions, letters to the editors
or any suggestions and photos for the next issue to
Rebecca Maguire at rebecca.maguire@arvc.org
Mail
9085 E. Mineral Circle, Suite 200
Centennial, CO 80112
Call (303) 681-0401 | Fax (303) 681-0426
Email info@arvc.org
Websites
arvc.org | GoCampingAmerica.com
© 2019 All rights reserved. Reproduction in whole or part
without written permission is prohibited.

2019 Outdoor Hospitality Conference & Expo

NEW AND EXCITING
EVENTS YOU CAN’T MISS
Add-On Experiences*
Monday, November 4
NEW

NEW

Emergency Planning Workshop, where attendees will participate in
an emergency preparedness training and interactive drill! You’ll walk
away from this workshop with the skills, resources and confidence to
successfully plan for the safety of your park and guests.
Takeaway Tour, where you will get a behind-the-scenes tour
of Clayton Homes, one of the nation’s leading park model RV
manufacturers, as well as visit and tour two (2) of the best ARVC
member-parks in the Knoxville area.
The NFPA 1194® Completion Certificate class is designed to
ensure park owners, operators and managers have an in-depth
understanding of the current standards for RV park and
campgrounds. The class is led by a selection of experts in each of
the key topic areas, including general park design, fire, electrical,
water and sanitation and risk management.

Keynote Lunch: Stop Acting Your Age! An Entertaining
Keynote to Help You Avoid Generational Warfare
Wednesday, November 6

Matt Havens brings more than a decade of experience at the forefront
of leadership and generational issues for a Fortune 50 company, but
spices things up with a background in standup comedy. During his
OHCE keynote, attendees will learn how to understand, recognize and
resolve every generational issue facing today’s workforce.

Reservation Systems Panel and Q&A
Wednesday, November 6

This interactive panel session brings together representatives from
nine (9) reservation systems. You will learn about all the reservation
systems in one place, and then be able to head to the Expo prepared
to talk with the one(s) you feel are the best fit for your RV park or
campground.

Campfire Sessions

Wednesday, November 6 and Thursday, November 7
NEW

Looking for even more insight to take back to your parks? Be sure
to take in our new “Campfire Sessions!” Taking place on the Expo
stage, these “TED-talk style” sessions offer additional tidbits of
information to expand your knowledge on trending topics in the
industry.

THANK YOU TO OUR TITLE SPONSORS

*Add-On Experiences require additional registration
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MEMBER NEWS

Please join us in congratulating (and celebrating!) the following ARVC member-parks that
marked a major milestone this year.
This ARVC member-park is having a banner year! In November, Anvil
Campground was named ARVC’s Park of the Year in the small park
category and on May 1, it received the Small Business of the Year award
from the Greater Williamsburg Chamber and Tourism Alliance. Then
to top it all off, the campground celebrated its 65-year anniversary
with a weekend (May 10-12) packed with events with the proceeds
benefiting the National Multiple Sclerosis Society.
Anvil is now one of the longest operating parks in the country,
but like many ARVC-member parks, it had a very humble beginning.
In 1953, its original owner, Ralph Raymon Jump, bought a soybean
farm where he lived with his wife and son Jerry. The following
year, a traveler approached the Jump family asking if he could park
his camper overnight on their property. Ralph said yes, passed an
extension cord out the window to the man and Anvil Campground
was born. The soybean field was then leveled by hand to make way
for the first six campsites. Ralph Jump eventually
passed the business to his son, Jerry, who ran the
campground until his death in 2005. Jerry’s son
Chris Jump took over the family business in 2005
at age 23 and bought it outright in 2011.
The campground’s name was inspired by
the family’s history. Chris says his grandfather
and great-grandfather were both blacksmiths
who contributed to the restoration of Colonial
Williamsburg from 1929 to 1935.

8

THE VOICE | FALL 2019 | ARVC.ORG

Left: The first Anvil Campground road sign was
installed in 1979 and features lettering inspired by
a brochure the family’s Aunt Debbie designed for
the park in 1974. Above: One of the campground’s
Premium Log Cabins which was installed in 2017.

Above and right: Anvil Campground’s General Store is fully
stocked with many unique offerings. Second generation owner
Jerry Jump was inspired to name it the “General Store” after
visiting the general store at Disney’s Fort Wilderness.

Today, the campground is home to 60 campsites and four cabins.
Chris and his brother Raymon, the campground’s operations manager,
have worked to modernize Anvil by adding Wi-Fi, games and activities
for families, and marina-style pedestals at each campsite. The park’s
latest additions include premium RV campsites with concrete pads,
stone fire pits, recycled plastic ADA picnic tables, grills and swings.
Anvil is the closest RV park to the area’s many attractions
including Busch Gardens Williamsburg, Water Country USA, Colonial
Williamsburg and Jamestown Settlement. The Williamsburg Area
Transit Authority runs hourly shuttles to local attractions and Anvil is
the only campground in the area to have a stop on the shuttle route.
“I’ll never forget, they told my grandpa Ralph that he was never
going to make any money because we were so far out of town,” Chris
says. “Three miles from Williamsburg, and back then that was way out
of town, but now everything has grown around us.”

Above: Heather, Lee and Peter,
campground kids from Louisiana, on a
visit to Anvil in 1988; Right: Left to right:
Chris Jump (current owner), Raymon
Jump (Chris’ brother and current
operations manager), Jenny Jump (Chris’
twin sister) and Jerry Jump (father
and second generation owner). Mother
Patricia Jump is in the background.

Photos provided by Chris Jump
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MEMBER NEWS

YEARS
The 44-acre parcel now known as Walnut Hills Campground was first developed around 1736 as part
of a larger land grant from the king of England. This former walnut plantation survived a revolution,
civil war and the internal combustion engine. The campground’s office and camp store are housed in
what was the plantation’s stable, its horse troughs used for storing videotapes, board games and, fittingly,
horseshoes for the horseshoe pits. The plantation house still stands and is now located on a separate lot.
The walnut business eventually became unprofitable, but new economic life was breathed into the
region with the mid-1960s construction of Interstate 81. In 1965, shortly after the last of the original
settlers’ descendants had passed away, the plantation was bought by the Koogler family and within a few
years was developed into a campground serving the growing flood of visitors to the Shenandoah Valley.
In early 1990, the property was purchased by Steve Albrecht, who owned and operated it for nearly a
quarter of a century before selling it to Andy and Carin Zipser in early 2013.
When Albrecht purchased the campground, many of its 85 sites were primitive and most of the
developed sites had only 15-amp electrical service, because RV needs in those days were minimal.
Through the years, however, the Albrechts — and now the Zipsers — have implemented a steady stream
of upgrades, adding more amperage, additional sewer sites, digital cable TV and campground-wide WiFi, cabins and numerous recreational amenities. Now offering 137 campsites and 13 rental units and
open year-round, the campground is consistently rated as one of the best in Virginia and has earned
TripAdvisor’s Certificate of Excellence for the fourth consecutive year.
Walnut Hills Campground celebrated its 50-year anniversary on June 8 with food, fireworks and live
music, and is looking to another 50 years of adapting to changing times while reveling in its rich history.

Above: Hilltop campsites at Walnut Hills Campground;
Below, left: Waterfront RV sites on the park’s Kerplonken
Lake; Below, right: Walnut Hills Campground offers
campers a tranquil setting in Virginia’s beautiful
Shenandoah Valley. Photos provided by Andy Zipser.
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Left: The Ranger Station at Yogi Bear’s Jellystone Camp-Resort
at Daddy Joe’s; Top left: An aerial view of the park captured
by using drone photography; Top right: Kids get ready to take
a refreshing dip in the park’s indoor pool. Photos courtesy of
Yogi Bear’s Jellystone Camp-Resort at Daddy Joe’s.

The award-winning campground now known as Yogi Bear’s Jellystone
Camp-Resort at Daddy Joe’s first began welcoming guests in 1999 when the
Coleman family opened a 350-acre fishing and hunting preserve and named
it Daddy Joe’s to honor their father Joe Coleman. To create the preserve,
they converted the property’s existing tobacco and corn fields, pastures and
irrigation ponds into areas for guided hunting trips and lakes for freshwater
fishing. In its opening year, Daddy Joe’s won the national Stewardship Award
from Progressive Farmer Magazine for the unique design of its stream and
lakes. The next year, they added yurts and a bathhouse, but soon realized
they needed campsites, too, because more and more fishermen and hunters
were bringing their campers and RVs. So in 2001, they added 36 campsites,
followed by the construction of the campground’s first swimming pool.
In 2003, the family decided to close the hunting and fishing operation
to focus on the family market and the following year, Daddy Joe’s joined the
Yogi Bear’s Jellystone Camp-Resort system. In 2008, and again in 2017, the
campground received Jellystone’s highest level of recognition by being named
Camp-Resort of the Year.
Through the years, the campground has continued to expand with
additional RV sites, cabins, yurts, bunkhouses and numerous amenities
including a splash zone, jumping pillow, miles of hiking and biking trails,
a golf cart rental fleet, volleyball pool, waterslides, a miniature golf course, a
camp ministry and camp store.
In 2011, the family made the very popular decision to convert the
campground’s clubhouse into The Creamery, an ice cream shop featuring
homemade ice cream, locally-roasted coffee and other treats. In 2017, they
converted the first pool into a heated indoor pool and added an AquaPlay
water park for summertime fun. Today, the campground offers 176 RV sites,
including 14 unique quad sites accommodating up to four RVs each sharing
a common courtyard with picnic tables and fire pits for creating a small
community.
The Coleman family, Joey and Deb, Rick and Cathy, Richard and
Heather, Jesse and Amber and Christian, are excited for what the future
holds as they continue to move forward in the camping industry to provide
their guests with the best camping experience possible.

Learn More at OHCE!
Is your park celebrating a milestone anniversary next year? Let us know by
emailing Rebecca Maguire at rebecca.maguire@arvc.org.

If your campground is a family business, you
won’t want to miss our session on Family
Business Dynamics: Tips for Working through
Challenges on Wednesday, November 6 from
1:45 pm – 2:45 pm.

MEMBER NEWS

Jacob Hagofsky, OHE
Buttercup Woodlands Campground
Renfrew, Pa.
330 RV sites, tent sites and cabins

(large campground category)

How would you describe your campground?
I run a park just north of Pittsburgh, Pa. with 330 sites on 55 acres and just over
two miles of paved roads. Roughly 40 of our sites are divided between transient
sites, tent sites and cabin rentals, with the rest being permanent/seasonal sites.
We’re open six months of the year.

How did you get started with ARVC?
I’ve been a part of ARVC’s Young Professionals (YPs) for three years now, since we started the group.

How does the YP group help you in your day-to-day life as a park manager?
It’s great, because the group sets up educational seminars online every two weeks, so you’re constantly learning. And then
there’s the networking. I’ve met a lot of great people and we’re always bouncing ideas off each other. I posted the other day
to the Facebook group, asking for some ideas about store hours, and everybody pitched in. It’s a very active and opinionated
group, which I think is good and helpful to anybody who is in my position, whether they’re managing a park or just coming
into the industry.

What was it like to attend the YP events at the Outdoor Hospitality Conference &
Expo (OHCE) last year in Oklahoma City?
We had a fantastic turnout. There were 62 of us. I remember when we started there were 23 of us. You’re meeting everybody
and learning about them and their parks. It’s very interesting how everybody connects at our age. There are no barriers. It’s
just a free, open conversation.

YPs are going to play a critical role in the future of our industry. How do you
envision this group continuing to grow?
Here in Pennsylvania, we just started our own YP group. I’m on the Board, and I’m chairing the YPs for the Pennsylvania
Campground Owners Association (PCOA). We’re working hand-in-hand with ARVC, but at the same time, we’re doing our
own things like private scholarships for YPs to attend the National School of RV Park and Campground Management. It’s a
fully-paid, all-inclusive scholarship. We’re also sending someone to OHCE, at no cost, who’s never attended before. We’re
drafting people in so they can understand how the industry works, get involved and realize the benefits.

What would you tell others in your age group who have not yet joined
the YP group?
I would tell them this will be the stepping stone to your future in this industry. We are the next generation.
To join our YP group or to learn more, visit arvc.org/YoungProfessionals or contact Madeline Hinkfuss at madeline.hinkfuss@arvc.org.
We’re proud to showcase our members. Watch for additional “We Are ARVC” profiles in future issues of The Voice.
12
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Learn More at OHCE!
Are you a park professional age 40 or younger?
Attend our Young Professionals Meeting on
Tuesday, November 5 from 5:00 pm – 6:00 pm
followed by the Young Professionals Networking
Event from 8:00 pm – 11:00 pm.
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MEMBER PROGRAMS

SAVE UP TO 25% ON
EMAIL MARKETING TOOLS
Learn How One ARVC Member-park has already saved $700!
Email marketing can have a powerful impact on your
business. A survey of US marketers conducted by the
Direct Marketing Association and Demand Metric in 2016
found that email has a median return on investment of
122 percent—more than four times higher than the other
marketing methods the survey studied which included
social media, direct mail and paid searches.
Now, as an ARVC member, you can take advantage of
exclusive savings on the email marketing services you need
to build strong relationships with your guests. These savings
are offered by Member Benefit Provider Constant Contact,
a premier provider of email marketing and online survey
tools that can help you connect to your guests quickly, easily
and affordably. As a Constant Contact customer, you can
send unlimited emails and track the success of the emails
you send.
With your ARVC membership, you are entitled to
receive an additional 10 percent off of Constant Contact’s
standard prepay discounts. This can result in a total savings
of 20 percent on a six-month plan and 25 percent on a fullyear plan. Prepayment is required to take advantage of these
exclusive savings.
Marcia Galvin, CPO, OHC, human resource
director for ARVC member-park Normandy Farms in

Foxboro, Mass., uses Constant Contact to stay in touch with
past campers and attract new ones.
“We have all kinds of groups set up,” she says. “We send
emails out constantly, to upcoming guests, to guests that are
here in the park that need to know something and to our
team members. We have newsletters and surveys. We do a
survey to every guest that checks out of the park. That’s all
through Constant Contact.
“We actually print out our survey once a month and the
management team gets together and talks about all of the
different things that have come up. Then we make an action
plan from that.”
Galvin says it was easy to switch their existing Constant
Contact account to the ARVC program.
“Once I found out about the benefit through ARVC, we
just called Constant Contact and they switched our account
to the ARVC account. We had to prepay one year, but we
saved $700!”
To get started with Constant Contact or to learn more,
log in to your member profile at arvc.org and go to the
Member Benefits Providers section under Benefits and then
Discounts. If you already have a Constant Contact account,
call 855-339-0045 to get your account set up to receive the
ARVC member discount.

STAY UP-TO-DATE ON YOUR ARVC-MEMBER BENEFITS
Check out all the product and service discounts available to you as an ARVC member!
Visit our ARVC Savings Calculator at arvc.org/savings to create a custom savings report
for your park.
Make sure you learn about new benefits and discounts available to you as an
ARVC member as soon as they are announced. Every other Wednesday, we send out
ARVCNews via email to all ARVC members. It’s the best place to learn about new
benefits and discounts.
Not currently receiving ARVCNews? Go online and make sure your contact information
is correct by updating your profile. It’s easy. Just log onto your account at arvc.org and
follow the prompts to update your contact information.
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Use Code:
ARVCFALL19

FREE

SHIPPING
New wholesale customers only.
One-time use. May not be combined with other offers.

Valid Until: November 30, 2019

13 South Wisner St., Frederick, MD 21701 | 301.662.3261 | McCutcheons.com

The Original Modern Yurt

TM

Glamping Anyone?
Increase revenue with Pacific Yurts

Call today:

800-944-0240
www.yurts.com
Cottage Grove, Oregon

• Strong • Durable • Short ROI

Price and design in 3D at

www.yurts.com
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Turning First
IMPRESSIONS
into First
BOOKINGS
How to Capture Prospective
Campers’ Attention Online
As the famous American humorist Will Rogers said, “You
never get a second chance to make a first impression.” But
have you ever stopped to wonder where campers are getting
their first impressions of your park? The answer isn’t as
simple as it may seem.
“The first impression they get of a park is not the
impression they get at the gate,” says Mark Koep, founder
and CEO of the online campground directory and ARVC
Supplier Council Member CampgroundViews.com. “It’s
the impression they get online.”
You may assume it’s your website that makes the first
impression, but that may not be the case.
“The first impression is almost never your website
unless they already know about you, at which point they’re
likely a repeat guest or they already have some kind of
impression about you from word of mouth or another
source,” says ARVC member Brian Searl, founder and CEO
of the campground marketing agency and ARVC Supplier
Council Member Insider Perks.
Searl says campgrounds naturally need to have a good
website, but owners also need to consider how prospective
campers are getting to their website. Is it through Google or
Facebook? GoCampingAmerica.com, TripAdvisor or Yelp?
Instagram or LinkedIn?
He described the way people typically conduct their
Internet searches. The process they go through underscores
why it is important to ensure that every site they may visit
is optimized with updated information and photos.
“People will go to Google and look at your campground
and then go to your website. And then they’ll go to
Facebook, and then they’ll go back to Google and look at
reviews. And then they’ll go to TripAdvisor. If you’re only

optimizing for the first impression, the second, the third or
the eighth one could lose them.”
As a first step in ensuring campers get a good first
impression online, Searl recommends park owners check
their Google My Business listing to make sure it’s accurate,
since it’s often one of the first things campers will see when
doing an online search. (If you don’t already have your
Google My Business account verified for your campground,
you can set it up easily at Google.com/business.)
“They’re going to Google search ‘campgrounds near
me’ or ‘in St. Louis,’ or wherever they’re looking and they’re
going to see your Google My Business listing on the right
side,” he says. “They’re going to see the name of your
campground, but more importantly, they’re going to see
photos of your park, the star rating of your reviews and the
highlighted reviews.”
He says there’s one important section of their Google
My Business listing campground owners frequently
overlook—the Q&A section.
“Park owners don’t realize anyone can answer these
questions. Somebody can ask ‘what’s check-in time?’ And if
you’re not paying attention, somebody could just say ‘it’s eight
o’clock in the morning’ and it could sit there for two years.”
As a campground owner, you can log onto your Google
My Business account to correct any inaccuracies once you
have it verified. Once the listing is optimized with accurate

Photo above: Erin Thiem, co-owner of Inn Town Campground in Nevada City, Calif. makes sure the photos she posts online capture the essence of the
beautiful natural setting her guests will enjoy. Photo courtesy of Inn Town Campground, featuring Janine Pettit, Girl Camper.
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information and current photos, it’s time to do the same
with the other sites campers may visit to learn more about
your campground.
“Google, Facebook and TripAdvisor are probably the
top three,” Searl says. “And then you can segment from
there. If you’re targeting a younger audience, then make
sure Instagram and Snapchat are optimized. If you’re
targeting older people with disposable incomes, make sure
you focus on Bing, too, because it represents 30 percent of
searches. It skews 45 and older.” (To claim your listing on
Bing Places for Business, or to add a new one or complete
your listing, go to Bingplaces.com.)
Searl says that optimizing these sites is not as timeconsuming as people think. In addition to ensuring the
information on each site is accurate, he recommends
updating photos twice a year. He says the same photos can
be used on all of the sites.
Erin Thiem, who owns ARVC member-park Inn Town
Campground in Nevada City, Calif. with her husband Dan
Thiem, has two key goals for the photos she posts on her
website, social media sites and blog.

This photo from Inn Town Campground helps prospective guests
visualize the amazing view they’ll enjoy while staying in one of the
park’s glamping tents. Photo courtesy of Kial James Photography

“The feeling I am looking to create with all of my
visuals is I want the prospective customer, or the current
customer, to visualize themselves having that experience.
And because we have tent camping, RVs and glamping, I
get the opportunity to showcase all the different types of
camping. And then the other aspect that I think is really
great is to make the potential customer feel like they’re
going to be a part of our community.
“I have photos of all of our individual campsites with
different types of campers—like an RV, a teardrop or travel
trailer, a fifth wheel or vintage trailer,” she says. “I take
photos of these things throughout the year. And then in the
offseason, I update my photo gallery.”
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Thiem is passionate about doing her own photography
and she also collaborates with other professional
photographers in her area. But she knows many other park
owners don’t share that passion or don’t have time to do
their own photography. She says that shouldn’t stop them
from getting great photos.
“You could easily hire someone to take a portfolio of
photos that represent your campground,” she says.
She recommends campground owners take photos of
their campground (or have them taken) during every season
so they can reflect the different times of year, especially if
the campground is open year-round.
Thiem takes a creative approach to her photography. A
photo of one of their tent sites, for example, was taken from
the inside of a tent looking out to showcase the spectacular
view campers would get of the towering trees when they
open their tent in the morning. She also collaborated with
another photographer to use drone photography to capture
a unique aerial view of their swimming pool with a colorful
mermaid swimming in it. She also posts plenty of photos of
the campground’s amenities and gathering spaces and she
encourages guests to post their own photos on social media
and tag the campground in them.
Creating and posting videos of your campground
online can also be a powerful marketing tool. Koep says
the average guest will visit 28 different websites over 56
different sessions when researching places to stay, but that
73 percent of them will book immediately once they see a
video that gives them a clear impression of the park.
“The Internet has changed the way people engage
with and find places to stay,” Koep says. “The second most
popular search engine is now YouTube. The most effective
means of communicating via Facebook is video.”
CampgroundViews.com produces marketing videos
and 360 video tours for clients to include in their listings.
“When we do a video, it answers all the questions
campers are going to have about the park, gets them
excited about going there, and gives them a path to finish
that booking, whether it’s a phone number or a link to the
website or some other call to action.”
One of his clients, ARVC member-park Natural
Springs Resort in New Paris, Ohio, reported a 244 percent
increase in online reservations from mid-April through
mid-July in 2018. The park has a marketing video and
multiple 360 Videos on CampgroundViews.com.
Koep says since videos can answer so many of the
routine questions guests have, they can help cut down on
the park’s call volume. Natural Springs Resort experienced
a 40 percent reduction in calls over the same three-month
period.
Videos offer an accurate picture of what to expect and give
guests the confidence to book longer stays. Koep says ARVC
member-park Bakersfield River Run RV Park in Bakersfield,
Calif., which has a marketing video and 360 video on his site,
saw their guests’ length of stay double in 2018.

So just how long should a video be?
“For the marketing videos, we found the sweet spot is
between about a minute and two minutes,” Koep says. “The
whole goal is to simply be the hook that reels them in and gets
them interested in your park. It answers the big question, ‘Is
this place going to be right for me and my family?’
“The 360 marketing videos are kind of like Google
Street View-meets-marketing video,” he says. “They allow
people to drive the screen and look left, right, up or down
or pause to take a closer look. They’ll be anywhere from 10
minutes to 20 minutes long. It’s literally like you’re driving
down the roads and you can look at all the sites. The videos
are really in depth and answer a whole list of questions. Is
the site big enough for my rig? Can I fit down the roads?
How far apart are the sites? Do they have nice sites? Do
they have shade? All those questions that consumers have.
They’re able to see the park, book the park and get the exact
site they see and want.”
Painting the best picture of your campground doesn’t
end with posting photos and videos. Online reviews also
play a major role in a guest’s first impression of your park.
Searl says it’s important to keep up with them as soon as
they come in.
“Don’t ignore them or get frustrated by them and say,
‘I’m not going to respond to that guest because I don’t want
to apologize to him.’ You’re not apologizing to him. You’re
apologizing to the whole Internet, people who are using
that review to pass judgement on your park.”
In the end, Koep says making a good first impression is
all about keeping the main focus on the guests.

A screen shot from the marketing video for ARVC
member-park Seahaven Marine RV Park in Sneads
Ferry, N.C. posted on CampgroundViews.com. It gives
prospective guests an aerial perspective of the park.

“One of the biggest hurdles a lot of individual park
owners have is when they design their website, they design
the site they like and want versus considering what their
consumer is going to think.”
He says the homepage should immediately answer
the question ‘is this park right for me?’ by communicating
what the park specializes in, whether that’s family-friendly
amenities, spacious sites for Class A rigs or other offerings.
He says the site should also be designed to make it
easy for consumers to look up rates, review a list of
the park’s amenities and find clear directions on how

The unexpected addition of a colorful mermaid is a creative way to
capture guests’ attention in this aerial drone photo of the pool at Inn
Town Campground. Photo courtesy of Inn Town Campground.

to get there.
Searl offered some advice for park owners thinking
about redesigning their website.
“Hire somebody who won’t try to just take your money
and make a profit off of you. There are plenty of good
people who design websites in the campground industry.
But there are also people who you can look up in the Yellow
Pages who live right around the corner from you who are
$4,000 cheaper, and you’re going to get what you pay for.
Design isn’t everything. So many people are hung up on
making it look pretty. But if it doesn’t load fast, if it doesn’t
have the right Search Engine Optimization (SEO) code
in the background, it’s not going to improve how Google
views you.
“Hire somebody who has been in the industry, who
works with campgrounds and other people say you can
trust,” he says. “Listen to the people who are willing to
volunteer information you’re not asking, because you, as
a business owner, may not know all of the questions you
should be asking.”
As a campground owner, Thiem works hard to make
sure prospective guests get the right first impression.
“I spend a lot of time and energy trying to make sure
we’re properly representing what we do,” she says. “I want
the customer to come stay with us and have us meet their
expectations of what our campground is going to be.”

Learn More at OHCE!
Join Erin and Nichole Poisson, Franchise Development
Manager for Kampgrounds of America, to learn more about
photos and your campground by attending the session The
Importance of Strong Visuals on Wednesday, November 6
from ARVC.ORG
10:45 am - 11:40
am.2019 | THE VOICE
| FALL
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GETTING BACK
TO NATURE
Manager and Co-Owner Greg Emmert of ARVC Member-Park Homerville KOA is Recognized for his
Outstanding Contributions to Environmental Education

Greg Emmert captures kids’ attention during an educational
nature walk at Homerville KOA. Photo courtesy of Homerville KOA.
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Greg Emmert is a great example of just how much someone with a
clear vision and a commitment to seeing it through can accomplish.
His passion for conservation (and years of hard work) recently
earned him the prestigious 2019 “Outstanding Environmental
Educator in the Field of Nonformal Education” award from the
Environmental Education Council of Ohio (EECO).
Greg and his parents, Jim and Alice Emmert, own ARVC
member-park Homerville KOA in Homerville, Ohio. They’ve
celebrated 25 seasons as owners, and what the park looks like
now is a far cry from what it did when they first bought it in 1994.
“I have always been absolutely passionate about the natural
world,” Greg says. “But when we first bought the park, we were
probably mowing an extra 25 acres of grass over what we’re
mowing now. There were tons of areas that were mowed just for
mowing’s sake. We didn’t use them for anything.”
As time went on and Greg’s responsibilities at the park
increased, he began to question whether the payroll costs to do
all the extra mowing were worth it. Plus, he started to look at the
bigger environmental impact picture.
“I realized we were missing an opportunity here to expand
our natural areas,” he says. “At a lot of parks, if you wanted to go
for a hike or a walk to experience something natural, you might
have to leave the campground and go somewhere like a county
park. We have all this space. Why not let it start to grow? And why
not nurture those areas and cut some trails through them? One of
the biggest things that campers like to do is hike, so why not give
them a place where they can do it inside the campground?”
That’s why, about 15 years ago, he made the bold decision to
stop mowing one of the large unused areas, and then he stopped
mowing another large area five years later. But not everyone was
on board with Greg’s plan. He says he got a lot of pushback from
campers at first and even his parents weren’t sold on the idea.
“People are always resistant to change,” Greg says. “It’s what
we do, right?”

Guests at Homerville KOA learn about native plant life from Greg
Emmert during one of the many educational walks he leads at his
park. Photo courtesy of Homerville KOA.

So, when people complained he was just letting the
weeds grow, he responded with the perfect quote from the
philosopher Ralph Waldo Emerson: A weed is just a plant
whose virtues haven’t yet been discovered.
“At first it just looked like scrubby grass,” he says. “But
I told people, ‘Just wait and let nature take its course. There
are going to be more flowers that are going to move in and
more woody shrubs.’ And that’s exactly what happened.
“We’ve got some really beautiful areas now and they’re
taking shape on their own,” he says. “There are so many
species of birds and flowers we didn’t have before. Last year
I found my first orchids. It’s ever-changing and it’s beautiful
compared to the desert that is a mowed lawn.”
He described the various natural habitats that can now
be found throughout the campground.
“We’ve got a large section that is probably 50- or
60-year-old woods. And then we have a large area of
what would probably be considered at this point to be
late successional habitat (characterized by large trees
and plenty of shrub cover). And then we have another
couple of swaths of what would be meadow or early
successional wild habitat (containing grasses, flowering
plants, shrubs and trees that provide excellent food and
cover for wildlife).
“We also have a riparian corridor that we’ve restored
by stopping mowing along the 1,800 feet of frontage that
we have on a small tributary of the Black River,” Greg
says. “That’s one of the most wildlife-laden places in the
campground. When you’re first coming in, you cross a little
bridge and cross the creek. It’s not uncommon to see deer,
fox and turkeys. Just last week I saw a mink scurry across
the bridge.”
Greg’s conservation efforts through the years have
definitely paid off, making a habitat for happy campers, too.

“I see people using my trails all the time,” he says. “We
have people who come back to us specifically because they
can take their kids for a walk around a pond and feel like
they’re out someplace in the country and watch dragonflies
and butterflies or birds.”
He now uses these natural spaces for his conservation
education programs which he offers free of charge to guests.
“We do bird walks. We do a water study in the creek
in the heat of the summer and talk about why water is so
important. In late summer we’ll do wild flowers. We do
another one about wild edibles, which is really cool, where
I take people and show them the different plants at the park
that they can find and actually eat.
“Our nighttime chorus hike is probably the best one
because I think it ties best to camping,” Greg says. “You’re
sitting at your campfire and you have that crackling sound
and those singing insects in the background and they kind
of just become white noise after a while. But what are they
and what are they singing about? And what do they look
like? We’re going to go out, we’re going to find these things.
I’m going to show you what they look like when they’re
singing and it’s going to blow your mind. Last year, we
probably had 40 people come out for that walk. It’s just so
much fun.
“I even bought a big 400-watt mercury vapor light
that we put up along with some big white bed sheets on a
frame,” he says. “That’s our moth light. The moths come in
and they sit on the sheet. It’s just awesome.”
Greg has even found an effective way to engage kids
who might think nature walks are boring.
“I teach them how to use an app called iNaturalist,
which is really, really cool. You can use it to take pictures
of anything like plants, butterflies, birds or mammals, and
iNaturalist will offer you suggestions on what you saw.
ARVC.ORG | FALL 2019 | THE VOICE
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Usually within the first one or two choices, they give you
the right answer. Then it gets uploaded into a database and
becomes citizen science for different biodiversity projects.
It’s wonderful. It hooks the kids every time because they
still get to use their phones.”
Greg also brings in an astronomer about 10-12 times
each year who has an eight-foot telescope.
“Not only does he have the entire night sky mapped
in his head, he hooks this telescope up to a high-definition
television so you don’t even have to go up to the telescope
to look.
“We also do a tree planting on Arbor Day every year
and we buy different native species of trees. We talk about
why it’s so important to plant native rather than non-native
species. I was counting the other day and I think we’re up
to 12 new species of trees that were otherwise not on the
property, but are native to Medina County and Ohio, that
now are growing there that we have planted over the years.”
Greg also wants to encourage future fishermen and
archers, so he offers a learn-to-fish program and uses an
inflatable Hoverball system as a safe way to teach kids
archery skills. This unique system enables plastic balls to
float in midair so the archers-in-training can shoot at them
with soft-tipped arrows.
“One of the coolest parts about it is that it’s become a
father/daughter thing,” he says. “I’ll have this same group
of dads and daughters that come down and they shoot
together.”
Greg says these unique education efforts have had a
huge impact his campground business.
“It has definitely led to a shift in the type of clientele we
have. I’m attracting people who care about conservation.
When we first bought the park, it was much more of a party
kind of crowd, but mom, dad and I have curated a family
environment from day one.”
Greg also credits his wife Jamey for helping him make
his conservation education program a success. “She works
in conservation education for the state of Ohio and she’s so
good at it. She’s taught me so much. She’s the one who gives
me the confidence to do this.”
Congratulations to Greg on this well-deserved honor
and for his efforts to educate kids and adults about our
natural world and the importance of preserving it.

Josh Dyer (right), president of the Environmental Education
Council of Ohio presents Greg Emmert of Homerville KOA with the
prestigious “Outstanding Environmental Educator in the Field of
Nonformal Education” award. Photo courtesy of Homerville KOA

MR. EMMERT HAS MADE A SIGNIFICANT
IMPACT ON INDIVIDUALS VISITING HIS
CAMPGROUND REGARDLESS OF THEIR
AGES, OUTDOOR EXPERIENCE LEVELS OR
BACKGROUNDS. RATHER THAN PREACH THE
COUNTLESS REASONS WHY ONE SHOULD
EMBRACE NATURE, HE OPENS THE DOORS TO
EVERYONE, WARMLY ENCOURAGING THEM TO
EXPERIENCE AND TO SHARE
HIS ZEAL, PASSION AND ENTHUSIASM
FOR THE NATURAL WORLD.
Environmental Education Council of Ohio

Learn More at OHCE!
Looking for ways to be more “green” and help the
environment? Be sure to join us for the session Best
Practices: 10 Easy Ways to Make Your Park “Green” on
Tuesday from 1:45 pm to 2:45 pm where you will learn a
variety of ways to go green including waste reduction
and creating new wild life habitat.

IS YOUR PARK PLAN-IT GREEN FRIENDLY?
Does your park have a recycling program, use energy-saving products or implement other sustainable
practices? Then show your guests how much you care about the environment by applying to become a Plan-It
Green Friendly Park. If your park meets at least nine of 16 eco-friendly criteria, you can add the Plan-It Green
Friendly Park designation to your website and marketing materials to promote your park’s green practices. To
learn more and to download an application, visit arvc.org/PlanItGreen. There’s no cost to apply!
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Take Advantage
of Our

Show Specials!

Don’t Miss The Debut of Our:

Ribbon Style
Collection!

November 6th & 7th
Knoxville, TN

Meet Our
Show Team at Booths
1001 & 1003

6’ Ribbon Style Bench with Back
Model No. 17142-2-2-3-2

Park, Recreational and Campground Equipment

800-452-0639
View Our Complete Product Line at:

www.JamestownAdvanced.com
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Volunteers from Lake Arrowhead
Campground in Montello, Wis. do
yardwork for local residents during
the park’s annual community
cleanup weekend. Photo courtesy
of Lake Arrowhead Campground

STEPPING UP
TO GIVE BACK
The Many Ways ARVC Member-Parks Support Worthwhile Causes
If you had to come up with a list
of words to describe owners of
ARVC member-parks and their
guests, “generous” would have to
be somewhere near the top of the
list. Here are just a few of the many
ways you are working together
with your communities to support
charitable causes.
Sometimes, campground owners
choose to support a cause that is
especially near and dear to their
hearts. Late last year, ARVC memberpark Pine Acres Family Camping
Resort in Oakham, Mass. presented
a check for $10,000 to The Jimmy
Fund, a nonprofit organization that
raises funds for adult and pediatric
cancer care and research at Boston’s
Dana-Farber Cancer Institute.
The donation was made in
honor of Tessa Wisnewski, a thirdgeneration family member and long24

time employee of this family-owned
campground who had been diagnosed
with breast cancer and is being treated
at the Dana-Farber Cancer Institute.
Campers opened their hearts and
wallets to donate more than $5,000 to
the fund and Pine Acres matched the
amount.
“Each year our staff nominates
a local charity to give back to,
whether it’s something that somebody
has personal ties to or whether it’s
something that we just feel is a
stand up organization in our local
area, and we go from there,” says
Kelley Watts, Pine Acres’ director of
guest services.
For its 2019 charitable giving
campaign, Pine Acres has chosen to
support Veterans Inc., a nonprofit
organization devoted to providing
services to veterans in need and
their families across New England.
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Some
campgrounds
find
opportunities to do good deeds right
in their own backyard. Each spring,
ARVC member-park Lake Arrowhead
Campground in Montello, Wis.
organizes a community cleanup
weekend.
“We go out in the community
and assist folks who need help
with yard work and spring cleanup,”
says Emily Truell, the campground’s
owner. “We work with our local
Aging and Disability Resource
Center to get the list of individuals
who need that assistance. For all of
our volunteers who help rake, we
give them free camping for
the weekend.
“We have a community with a lot
of elderly and not a lot of services,”
she says. “We’ve had folks come out in
tears because they’re so overwhelmed
that we’re helping them.”

Truell says it’s also a gratifying
experience for the volunteers.
“Once they come, they always talk
about how much it means to them,
and how wonderful they feel being a
part of it.”
For the past 30 plus years, Lake
Arrowhead has also hosted corn boils
for its campers to raise funds for local
programs such as Big Brothers Big
Sisters or for national charities like
the American Cancer Society. One
year, they held a special corn boil to
raise funds for medical expenses for a
seasonal camper whose daughter was
diagnosed with a brain tumor.
A local food distributor donates
the corn for the events.
“We actually go out to the
cornfield with our truck and they
dump the corn right into it,” Truell
says. “We boil the corn and give it
out for free and then we ask folks
to donate to the charity. At the
same time, we have classic games
going on like sack races, egg toss and
fish pond. We’ll often sell brats and
hot dogs and all those proceeds go to
the charity, too.”
She says the corn boil has become
so popular that they now do four of
them each year.
“It’s one of our most popular
themes. We’re raising money for
charity, our campground is full and
everybody’s having a fantastic time. It
works out really well.”

In conjunction with the corn boil,
Lake Arrowhead often includes a “jail
and bail” fundraiser.
“We build a jail out of two-byfours and set it up in the middle of
our recreation field,” Truell says.
“If you want to do a $5 donation to
swear out a warrant, we will go and
arrest someone. We pick them up
in our security golf cart and take
them back to the jail. It’s super fun.
We have the sheriff volunteer and a
judge volunteers and the judge will
set the bail accordingly. He might say,
‘Oh, you’re a Bears fan and we’re in
Wisconsin? Well, that’s going to be
$25!’ Oftentimes when people are
arrested, they don’t actually have their
wallet on them. So then they’re stuck
in jail, and they have to fundraise by
begging the crowd to give them money
to get their bail.”
Truell says the funds raised to bail
out these would-be “criminals” are
usually donated to Crime Stoppers.
She also found a way to fill what
is a typically slow time—the weekend
after Labor Day—by hosting a
state barbeque competition called
the Puckaway Pigfest. The event,
which is sanctioned by the Kansas
City Barbeque Society, draws top BBQ
competitors from around the Midwest,
and the grand champion receives
an invitation to the Jack Daniels’
World Championship Invitational
barbeque competition.

“The competition is great,” Truell
says. “We really love working with the
teams in the barbeque community, but
it’s super labor intensive. We hold it in
the offseason when we’re kind of short
staffed anyway, so we were struggling
to get the manpower we needed.”
Then she had an idea.
“We approached our local fire
department, the Princeton Fire
Department, and said, ‘We’ve got
this event that brings in money. We
need help. You need money. If you
want to work with us on this and
provide the manpower, you’ll get all of
the proceeds.’
“It’s a really good fundraiser
for them. Not only do they get the
proceeds from the competition itself,
but they set up a vending tent where
they sell food and ice cream and
beverages and those sorts of things on
our recreation field where the barbeque
competition is going on. They’ve also
done activities like a junior firefighters
obstacle course with a donation can.
We’ve made custom t-shirts for the
events that they sell and get all the
profits. It works out really well for us
because we get all the people we need
to make everything happen.”
Jay Jamison, CEO and general
manager of ARVC member-park Pismo
Coast Village RV Resort in Pismo
Beach, Calif., recently worked with
Make-A-Wish® Missouri & Kansas
to help grant the wish of 17-year-old

Left: Tessa Wisnewski and Kelley Watts of Pine Acres Family Camping Resort in Oakham, Mass. present a
check for $10,000 to The Jimmy Fund to help fund cancer care and research. Photo provided by Pine Acres
Family Camping Resort; Center and right: Little campers enjoy a corn boil fundraiser at Lake Arrowhead
Campground in Montello, Wis. Photos provided by Lake Arrow Campground.

ARVC.ORG | FALL 2019 | THE VOICE

25

FEATURE
Abbey who has cystic fibrosis. Abbey’s
wish was to take an RV road trip from
her home in Missouri to Pismo Beach.
Pismo Coast Village RV Resort
hosted Abbey and her family for four
nights and Jamison arranged for them
to take a private tour of Hearst Castle,
which they loved. They also visited the
Central Coast Aquarium, took a boat
tour of Morro Bay, attended a show
at The Great American Melodrama
Theatre and visited Doc Burnstein’s Ice
Cream Lab. Abbey’s favorite part of the
trip was when the local police chief
took her for a ride down the beach in
the department’s Hummer, followed
by a visit to the city council meeting
where she was named mayor!
Kira McGrotty, Wish Specialist I
for Make-A-Wish® Missouri & Kansas,
expressed the organization’s gratitude
to Jamison for helping make Abbey’s
wish a reality.
“Thank you so much for your
involvement and support of this family.
I received amazing feedback from
Mom about Abbey’s time at Pismo,
and the special experiences they were
able to take part of because of you and
your enthusiasm for hosting them at
your RV resort. Mom also expressed
gratitude for your kindness in assisting
them throughout their stay, and even
helping when they had RV issues. I
sincerely cannot thank you enough
for this!”
Regina Johnson, who co-manages
ARVC member-park Butterfield RV
Resort & Observatory in Benson,
Ariz. with her husband, Woody
Johnson, has often experienced just
how generous guests can be.
“Every year, we pick a charity,”
she says. “In the past six years, we
tried to have one human charity and
one animal charity, because most
people are also pretty big on animals.”
In the past, they’ve supported
charities such as donkey rescues,
Hoofbeats with Heart and the

Wounded Warrior Project.
“We also have an orphanage
here in Benson,” she says. “We’ve
contributed to the orphanage probably
three to four times in the last six years.
But the last two years, we’ve solely
done The Salvation Army. We also
have blood drives here every year.”
To raise funds for its chosen
charity, the campground holds an
event each year that’s a combination
of a live auction, silent auction and
raffle. They also do something that is
very simple yet very effective—they put
a collection bowl out at every potluck,
every breakfast and every event. These
collections generate $4,000 to $5,000
in donations throughout the year.
“The response has been fantastic,”
Regina says. “They really do give from
their hearts at every single event.”
ARVC member-parks Rincon
Country RV Resort East and West in
Tucson, Ariz. partner with their guests
to support several charitable causes.
“We work with the food bank
throughout the year,” says Danny
O’Leary, park manager and marketing
director for Rincon Country RV
Resort East. “We regularly have a
collection area where people can

donate non-perishable items. We are
working more with the Community
Food Bank this season by taking parkoperated shuttles out there for a guided
tour of their facility and gardens
and for volunteer opportunities.
“We also hold a food bank dance
where people bring items to donate to
get entry to the dance. All items are
then donated to the food bank and
any monetary donations are matched.
“Every Christmas, we also
work with Toys for Tots,” O’Leary
says. “Before Christmas, residents
donate a variety of toys for all ages
and then the South Tucson Fire
Department picks them up and
helps distribute them to those
in need.
“We are also proud of our
residents who have created a club
that helps Habitat for Humanity build
houses. To date, several houses have
been built.”
O’Leary shared his sentiments on
the importance of giving back.
“Building and making our
community better is at the heart of
our business, and always a reminder
of what our industry stands for,
hospitality.”

Learn More at OHCE!
Larry and Cathy Reiss of Butterfield RV
Resort & Observatory in Benson, Ariz.,
share the results of their fundraising
efforts for The Salvation Army.
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Give back in another important way by supporting
the ARVC Foundation Auction on Thursday,
November 7 at the Awards of Excellence Dinner
from 6:30 pm – 8:30 pm. All proceeds will
benefit the Foundation’s educational programs
and scholarships and help provide emergency
assistance to parks and campgrounds impacted
by natural disasters.

2019 OUTDOOR HOSPITALITY CONFERENCE AND EXPO
Knoxville, TN | Booth 1203

WHY RENT CLUB CAR VEHICLES TO YOUR CUSTOMERS?
GENERATE REVENUE

Start earning immediate profits without a big
cash outlay

STABILIZE YOUR BUDGET

Match peak season with flexible financing

WARRANTY PROTECTION

Vehicles maintain their warranty the entire
agreement period

CUSTOM LEASING

Lease programs reduce maintenance costs,
downtime, and potential lost revenue

AUTOMOTIVE-STYLE GOLF CARS

Treat new customers, augment return visits, and
help distinguish your facility with a unique amenity
FOR MORE INFORMATION, CONTACT:
Steve Bledsoe
615.394.9799
steve_bledsoe@clubcar.com
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Local units of the Wally Byam
Caravan Club International, Inc.
organize about 900 rallies each
year for RV enthusiasts who are
dedicated to “Living the Airstream
Dream.” Photo provided by WBCCI

RALLY ‘ROUND
THE CAMPGROUND

How Hosting Groups of RV Enthusiasts Can Be Good for Your Business
If there’s one thing many RVers love even more than
camping, it’s camping with a group of like-minded RV
enthusiasts, which is why RV rallies are growing in
popularity.
“Every year, we’re seeing the number of people
wanting to attend our rallies increase,” says Lori Plummer,
corporate manager for the Wally Byam Caravan Club
International, Inc. (WBCCI), an organization made up of
more than 13,000 RV owners who are dedicated to “Living
the Airstream Dream.”
WBCCI, headquartered in Jackson Center, Ohio, has
local units throughout the United States and Canada that
organize about 900 rallies each year.
“Our rallies range between six trailers, which is very
uncommon anymore, anywhere up to a couple hundred,”
Plummer says.
One recent WBCCI event was the ninth annual Pets
& Paws Rally which was hosted by the Cape Cod and New
England Airstream Clubs in April at ARVC member-park
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Coastal Acres Campground in Provincetown, Mass. The
event is designed to honor everyone’s past and present pets.
More than 25 Airstream owners participated.
“The last couple of years, we’ve been in a position
where we were able to have them come in before we open to
the public for the season,” says Coastal Acres’ campground
manager Anna Kuzia. “But this year, it also brought us a
lot of people who just came down to check out the trailers
because this was the first time that they opened up all
the campers to the public. We had over 110 people come
through on a rainy, cold day to look at Airstreams. It’s
a small town and it became the talk of the town. It was
fantastic. Everybody enjoyed it. The dogs were all happy,
the guests were all happy. I just loved it.”
Pets & Paws is just one of many themes featured at
WBCCI rallies. RJ Dominic, president of the organization’s
Cape Cod unit described a few others.
“We do a Columbus Day Canadian Thanksgiving rally.
They also do one called New York City Base Camp, where

they camp out outside of New York City and then they all
go into the city for the entire rally.”
Tye Mott, WBCCI’s international third vice president
and one of the rally’s hosts, described another way his
organization gets involved.
“When we go into an area, we actually do something
for the community, so this year, we cleaned up the dog park
for them. We had lots of volunteers who came in and we got
their dog park ready for the season. We always try to leave
the place better than we find it.”
Kuzia offered a few suggestions for campground
owners who are considering hosting their first rally.
“Make your rate affordable as a group rate. I think that’s
important. And be consistent in your service. It’s a win-win
situation, because they’re going to have a great experience
with you and they’re going to have a great experience
amongst themselves. And they’re going to tell their friends
about it, which will drive business, because who doesn’t
want to camp with their friends?”
ARVC member-park Butterfield RV Resort &
Observatory in Benson, Ariz., which is co-managed by
Regina Johnson and her husband Woody Johnson, hosts
about 10-15 RV rallies each year for a variety of different
RV groups. Regina says most of them bring between 15
and 24 rigs.
Butterfield helps streamline the process for rally
planners by posting its offerings on its website. The Wagon
Master gets a complimentary site, including one day before
and one day after the event. Rally attendees receive a special
rally rate they can also extend to one day before and one
day after the event. The group can arrange to have a special
show in the park’s observatory (weather permitting) and
reserve its banquet hall for their activities. The park also
provides complimentary coffee to each rally group every
morning in its clubhouse.
Regina says rallies give participants a chance to
experience the park and, if they like it, they’ll come back and
camp without the rally, so these gatherings can ultimately
help boost business from individual campers, too.
She also noted one challenge of hosting rally groups
is finding a way to make sure the other guests don’t feel
left out, whether it’s because the group is taking up too
many pull-through sites or other special accommodations
are being made for them.
“During the full season, if you have a rally group that
wants to come in and have dinner at the same time, maybe
when we’re having our Christmas dinner, they’ll want to sit
together, so we’ll reserve a table for all of them. But then the
other guests in the park feel like the rally group is getting
treated a little better than they are,” she says.
“These rally members are normal RV guests. They’re
just traveling with friends. Getting that point across is a big
deal because we love the rally guests and we want all of our
guests to get along.”
Themed rallies focusing on vintage trailers are also a
big draw. ARVC member-park Pismo Coast Village RV
Resort in Pismo Beach, Calif. hosts the granddaddy of

them all—the Pismo Vintage Trailer Rally—the largest
vintage trailer rally in the country. The resort has been
home to the rally, which is held the third weekend in May,
for 12 years.
“It was a group of three people that started the rally
here,” says Jay Jamison, CEO and general manager for
the park. “The first time they had about 100 trailers and
then it grew to 200. Now we’ve had to pretty much cap it
right around 300 and we get a waiting list of a few
hundred each year.”
The vintage trailers featured in the rally have been
lovingly restored and date back to anywhere from
the 1930s to the 1970s. Many of the owners even tow
their trailers with vintage vehicles painted in matching
colors. The owners also decorate their trailers inside
and out to reflect a theme that they’ve chosen like
fishing or camping.
On Saturday of the weekend event, there’s an open
house so the public can come in and see the vintage trailers
and speak with the owners. Jamison estimates that they
had somewhere between 3,000 and 3,500 people come in
from the outside to walk through the rally this year.

IT’S A WIN-WIN SITUATION, BECAUSE
THEY’RE GOING TO HAVE A GREAT
EXPERIENCE WITH YOU AND THEY’RE
GOING TO HAVE A GREAT EXPERIENCE
AMONGST THEMSELVES. AND THEY’RE
GOING TO TELL THEIR FRIENDS ABOUT
IT, WHICH WILL DRIVE BUSINESS,
BECAUSE WHO DOESN’T WANT TO
CAMP WITH THEIR FRIENDS?
Since the rally brings in so many additional people,
the park prepares in advance for the added traffic. Its onsite
restaurant more than triples the size of its staff and the
general store gears up for the additional business which
naturally results in increased revenue.
A swap meet is also held during the rally. Many of the
owners set up tables in front of their trailers and sell vintage
goods or items related to restoring vintage trailers.
“One of our rules is we don’t allow people to post signs
or sell things from their campsite,” Jamison says. “But on
this particular weekend, that rule is not enforced because
we don’t want to limit the participants from being fully
engaged in their event. They take over three-quarters of
the resort, so we just kind of go with the weekend’s
theme, and that makes it a lot of fun.”
The rally, which runs from Thursday to Sunday,
is packed with other fun events, including a bowling
tournament, Trailer Crawl, pancake breakfast, potluck and
a bicycle ride around the resort in pajamas.
Jamison offers a discounted rate on RV sites for rally
ARVC.ORG | FALL 2019 | THE VOICE
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participants, even though he says his park could have been
filled with regular guests anyway.
“It does leave some money on the table from that
standpoint,” he says, “but we look at what it does for the
community. It’s fun for our staff and it’s fun for our other
guests to be here for it. It’s also the only time during the
year when the general public comes in and walks through,
so it’s good PR for us.”
He says the park prints and distributes a booklet that
contains the activity schedule for the rally and serves as
a keepsake of the event. They also sponsor a People’s Choice
Award where visitors can vote for their favorite units.
The park provides plaques to the winners in seven
different categories.
Jamison noted that a rally doesn’t have to be huge
to be successful.
“There’s one south of us about an hour’s drive in
Buellton at (ARVC member-park) Flying Flags RV Resort
& Campground. That’s one we hear people talk about
being really popular. It’s not as big as ours, but they all have
their own little personalities. And that’s what makes them
work. You don’t have to do a rally on a big grand scale. We
started out on a smaller scale, and it just grew.”
This is the 10th year that Flying Flags will host the
Vintage Trailer Bash, a four-day gathering of owners of
more than 230 pre-1980 vintage trailers of all makes and
models. According to the event’s Facebook page, this year’s

rally will also include a Trailer Prom where attendees are
encouraged to dress in prom attire from their era.
“Essentially what happens is that the entire resort is
contracted out to the group,” says Lydia Thomas, assistant
general manager for Flying Flags. “They do all of the site
assignments. We literally just hand over the park.”
Thomas says her staff escorts the campers to their sites
and that her park handles the rally’s catered events and
live music. The event’s organizers manage the waiting list,
which can run as long as 50 or more campers.
“It’s really our busiest weekend of the year,” Thomas
says. “We’re at capacity and one day of the weekend they do
an open house that’s open to the community. It’s a really fun
family event. Personally, it’s my favorite event of the year.”
Plummer has a suggestion for park owners who want to
explore the possibility of hosting an RV rally at their park.
“I would absolutely encourage them to reach
out to us here at our club’s headquarters by visiting

Top right: Airstream enthusiasts share their passion for these iconic silver trailers at one of
hundreds of WBCCI rallies held across the country. Photo provided by WBCCI; Bottom left:
Jay Jamison, CEO and general manager of Pismo Coast Village RV Resort, presents an award
for “Favorite Vintage Trailer/Tow Vehicle Combo” as part of the People’s Choice awards at the
Pismo Vintage Trailer Rally. Photo provided by Pismo Coast Village RV Resort.; Below, Right:
Participants at the Pismo Vintage Trailer Rally get into the spirit by decorating their trailers for
the event’s open house. Photo provided by Pismo Coast Village RV Resort.
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Airstreamclub.org and we’ll connect them with our local
clubs that are in their area. We are always looking for sites
for our rallies.”
Once a park hosts a successful rally, it can lead to
repeat business year after year. Just ask Jay Jamison.
“About 90 percent of the people that were here have
already booked for next year, so we know it’s going to be
a success,” he says. “It’s just fun to see the passion of these
folks and the camaraderie is really incredible.”

Top right: Owners are proud to display their lovingly
restored vintage trailers, which date back to the
years between 1930 and 1979, at the Pismo Vintage
Trailer Rally; Bottom right: Many participants who
attend the Pismo Vintage Trailer Rally tow their
trailers with vintage vehicles painted to match.
Photos provided by Pismo Coast Village RV Resort.

Learn More at OHCE!
Discover even more ways to bring new business to your
campground by attending this session: Reach More
Campers: Maximize Your Marketing Reach on Tuesday,
November 5 from 9:30 am – 10:30 am.
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Industry Experts in Electrical Supplies
for RV Resorts, Campground &
Manufactured Home Communities
METERED
PEDESTALS

R-SERIES

RINGLESS PEDESTALS

G-SERIES

GFCI BREAKER

SSEM

Optional Light

DEM

• Two point
latching cover
• Dual seal
provision for
added safety
• No more
replacing
meter rings

Visit our website:

www.go-usg.com
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GFCI
Breaker

D-SERIES

PAD MOUNT PEDESTALS
• Power Pedestal Pad
Mount Bracket
• Economical & Time
Saving
• Cut down on time
consuming field
wiring

800-800-2811

(Open 8:30 am - 5 pm Coast-to-Coast)

ARVC FOUNDATION

RECOVERING
FROM A NATURAL DISASTER
Grants from the ARVC Foundation’s Disaster Relief Fund Assist Parks in Cleanup Efforts
For years, Janet Keen, who co-owns ARVC member-park
Keen Lake Camping & Cottage Resort in Waymart, Pa.
with her sisters Jennifer Wertz, Jim Ann Petroski and Jane
Kopa, worked to raise money for the ARVC Foundation’s
Disaster Relief Fund every time she attended an ARVC
conference. But, as she says, “I never imagined in a million
years I would be someone who might need it.”
Unfortunately, that need arose in May 2018 when a
category F1 tornado devastated her park.
“The amount of damage was tremendous,” she says.
“Just in tree loss alone, it was like 5,000 trees. There
were trailers crushed and buildings destroyed. The day it
happened, everybody just looked around and thought,
‘Where do you start?’”
One resource the Keen sisters turned to was the ARVC
Foundation Disaster Relief Fund. The fund was established
in 2005 to assist ARVC member-parks affected by Hurricane
Katrina. Now the fund has grown to help any ARVC memberpark that has suffered a natural disaster that disrupts their
business, whether it’s a wildfire, tornado, hurricane or
other major weather event. Grants are provided to help
meet immediate needs while insurance settlements or other
funding methods are secured. To date, more than 30 ARVC
member-parks have received assistance through the fund.
Parks impacted by a natural disaster can apply to the
Fund for a grant of up to $1,000 for personal use, up to
$3,000 for business use and up to $1,000 for providing

shelter, food, clothing and other necessities for victims of
the natural disaster, including park staff. Parks may apply
for all three grants.
The Keen sisters’ grant from the Disaster Relief Fund
helped put their park on the road to recovery.
“The money we received was instrumental in reopening
camping areas so we could have a revenue stream,” Keen
says. In a thank you note she wrote, “Bless you, ARVC
Foundation, for being there when we truly needed you.”
She also shared a story about how her fellow
campground owners from the Pennsylvania Campground
Owners Association’s Region V rallied around her park
when the tornado struck.
“They literally dropped what they were doing at their
own parks and came up here and worked for two days,”
she says. “They cancelled their annual meeting to come up
here. They came with chain saws and rakes and shovels.
They were on tops of roofs. They were fixing fences. You
name it. They were there. I’m so blessed to be part of that
community.”
In September 2018, a very unwelcome guest—
Hurricane Florence—visited ARVC member-park Holiday
Trav-L-Park Resort in Emerald Isle, N.C. The storm
dropped more than 30 inches of rain on the area, forcing
the park to close for 33 days.
“I’ve been here my entire life and that was the worst
storm, rain wise, that we’ve ever had,” says Taylor Watts,

Photos above: Holiday Trav-L-Park Resort in Emerald Isle, N.C. (shown at right in an earlier photo) was forced to close for 33 days when
Hurricane Florence dropped more than 30 inches of rain on the area in September 2018. Photos provided by Holiday Trav-L-Park Resort.
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the park’s manager of operations. “The first thing we were
trying to do was to get open as soon as possible.”
Part of that process included researching what financial
resources were available, such as FEMA loans. Then Watts
learned about the ARVC Foundation’s Disaster Relief Fund.
“We were looking for something just to give us a little
bit of breathing room with some of the damage,” he says,
expressing his frustration that their insurance settlement for
the hurricane totaled only $245.54. “Getting the grant (from
the Disaster Relief Fund) was super quick and we were so
very thankful.”
Watts says as a result of this positive experience, his park
is now committed to supporting the ARVC Foundation’s
disaster relief efforts.
“I can assure you, it will be an annual thing of ours to
donate to the Fund,” he says.
Now that Keen has experienced firsthand the powerful
impact a natural disaster can have on a park, she says she is
hypersensitive to other campgrounds feeling this pain. That’s
why her park also now contributes to the Fund, which she
describes as “an amazing resource.”
“Paying it forward is so important,” she says. “I
encourage people who come to the conference to get
involved in supporting the Disaster Relief Fund. If you
can donate something to the auction, donate. If you can’t
donate, buy. There’s always something you can do. That is
the heart and soul of our community—paying it forward
and being there for one another.”

When Hurricane Florence caused extensive flooding at
its campground, Holiday Trav-L-Park was able to quickly
secure a grant from the ARVC Foundation’s Disaster
Relief Fund to help them begin the recovery process.
Photos provided by Holiday Trav-L-Park Resort.

HOW TO APPLY FOR A DISASTER RELIEF
GRANT FROM THE ARVC FOUNDATION

If your park has been impacted by a wildfire, flood, tornado, hurricane or other natural disaster, go to ARVCFoundation.org/
content/disaster-relief to download a Disaster Relief Application Form. Submit your completed application to Paula Horwitz
at paula.horwitz@arvc.org to be considered for a financial grant to assist in your park’s recovery while you determine next
steps with your team and insurance provider.

NOT IN NEED, BUT WANT TO HELP?

As Janet Keen and Taylor Watts can tell you, a natural disaster can strike at any time without warning. When one of these
tragic events occurs, the ARVC Foundation, through its Disaster Relief Fund, is ready to assist the ARVC member-parks that
have been impacted.
The Fund is made possible through the generosity of donors. If you would like to support this important initiative that offers
much needed support for your fellow park owners, here are three ways you can help:
HELP ALL YEAR: Make a one-time or recurring contribution by visiting arvc.org/donate. Contributions to the
ARVC Foundation Disaster Relief Fund are tax deductible.
HELP AT OHCE:
• Donate one or more items to the ARVC Foundation Auction which will take place on Thursday, November 7 at OHCE.
You can donate an item by contacting Paula Horwitz at paula.horwitz@arvc.org. Donations are tax deductible.
•

Support the ARVC Foundation Auction by bidding on—and winning—great items for yourself or your park!

•

Just walk! Join the week-long step competition with a $50 donation when you register for OHCE 2019! You’ll receive a
pedometer to count your steps and a prize will be awarded at the end of the week for the donor with the most steps!

Your colleagues at ARVC member-parks who are impacted by a natural disaster in the future will be grateful for your support.
If you have questions about the ARVC Foundation Disaster Relief Fund, contact Paula Horwitz at paula.horwitz@arvc.org.

34

THE VOICE | FALL 2019 | ARVC.ORG

Enjoy the Outdoors

TM

...with Pilot Rock Site Products

Standard and Accessible
Park Tables

PROVIDING A CLEAN ENVIRONMENT
SHOULD BE A WALK IN THE PARK

The DOGIPOT® line of products combines
unparalleled convenience and superior durability to
help you do the job you love better and ensure the
perfect park experience whether on two legs or four.

Campfire Rings

Park and Athletic
Benches

Across our different product
lines we offer hundreds of
choices in style, size, features,
materials and colors.

Header Pak
Dispenser
1002HP-4

Poly Junior Bag
Dispenser
1007-2

Mall and Streetscape
Tables
Bike Racks

Commercial quality products
able to withstand years of
use and exposure.

Junior Bag Dispenser
1002-2

Ash, Trash and Recycling
Receptacles and Lids
Charcoal Grills

Trash Liner Box
1404

Bear
Resistant
Receptacles

Roll Bag
1402

PARK • STREET • CAMP
SITE PRODUCTS

RJ Thomas Mfg. Co., Inc
800-762-5002 • Cherokee, Iowa
pilotrock@rjthomas.com • pilotrock.com

Header Pak
1402HP

DOGIPOT.com 800.364.7681 DOGIPARK.com
The Most Trusted & Superior Quality For Over 25 Years
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Left to right: Members of the ARVC delegation
attending RVs Move America Week in
Washington D.C: David L Berg (Maine), Kim
Huskey (Va.), Jim Button (Wis.), Heather
Blankenship (Tenn.), Paul Bambei (Colo.), Wade
Elliott (Wash.), Eileen Vaughan (Pa.), Steve Cross
(Ohio), Jeff Sims (Mo.) and David Basler (Colo.)

ARVC DELEGATION
TRAVELS TO WASHINGTON
D.C. TO ADVOCATE
FOR CAMPGROUNDS
Joining Forces with Industry Partners, 10 ARVC Members
Met with 34 Legislators during RVs Move America Week
A 10-member delegation from ARVC recently traveled to
Washington D.C. to participate in RVs Move America Week,
an initiative hosted by our industry partner, the RV Industry
Association (RVIA). During this highly productive event, the
ARVC delegation met with 34 legislators from 12 states to
communicate the value of RV parks and campgrounds and
the RV industry and to advocate for key legislation.
ARVC members who joined the delegation included
David L. Berg, CPO, Red Apple Campground, Maine;
Heather Blankenship, OHM, Yogi Bear’s Jellystone Park
at Pigeon Forge/Gatlinburg, Tenn.; Jim Button, OHE,
Evergreen Campsites and Resort, Wisc.; Steve Cross,
CPO, OHC, Cross Creek Camping Resort, Ohio; Wade
Elliott, Utility Supply Group, Wash.; Kim Huskey,
Cherrystone Family Campground, Va. and Eileen
Vaughan, OHM, Mountain Vista Campground, Pa.
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ARVC staff in attendance included President and CEO Paul
Bambei; David Basler, vice president of membership and
marketing and Jeff Sims, senior director of state relations
and program advocacy.
To kick off the week, RVIA announced new data
showing the RV industry has a $114 billion impact on the
nation’s economy—including $26 billion from RV parks and
campgrounds.
“Every year this week is a fantastic show of unity in
our industry,” Bambei says. “This year, our delegation
of campground owners and ARVC staff had important
conversations with key legislators from a dozen states and
worked together with RV manufacturers and dealers to share
our industry’s impressive impact on the U.S. economy.”
Topics the ARVC delegation discussed with legislators
included infrastructure improvements that would allow

RVers and campers to safely traverse the nation’s roads and
bridges on their way to their next adventure.
While in D.C., Bambei addressed an audience of more
than 150 members of Congress, congressional staff and
members of the RV industry, during which he said, “The RV
park and campground industry is growing faster than ever.
Right now, the private campground industry in this country
is experiencing the most ground-up growth we’ve seen in 20
years. We expect to see significant growth to continue in the
coming year, if the current economic conditions remain.
“It is important Congress considers the bipartisan pieces
of legislation we are here advocating for this week. It’s of
vital importance to all of us. Without safe roads and bridges,
attractive open spaces and clean water, Americans can’t get
to our nation’s RV parks and campgrounds and can’t enjoy
the beauty of America.”
The delegation also addressed the indirect costs caused
by China and Mexico tariffs and the effects on the entire
industry, specifically increases seen in
various metal-based products necessary
in the construction and expansion of
RV parks and campgrounds. Elliott’s
main metallic pedestal provider, for
example, has already issued two price
increases in the last six months, citing
rising steel costs due to the tariffs.
Elliott weighed in on the
importance of meeting with key
government officials.
“Each year ARVC participates in
RVs Move America Week we increase
the visibility of RV parks to our elected
representatives and their staffs,”
Elliott says. “I see a big change in the
acceptance of the concerns and views
of ARVC members in recent years. This
is a very positive outcome for ARVC
members.”
The delegation also worked to
increase awareness and support for the
RV Caucus—a group of legislators who
actively support the RV industry as a
whole.
“The RV Caucus is an easy way for
legislators to show their support for
the RV industry and for our industry
to clearly and concisely communicate
with these legislators when important
topics arise,” Sims says. “ARVC’s goal is
to work with our industry partners to
successfully invite as many legislators
to this important group as possible.”
Huskey, who is new to the RV park
and campground industry and a firsttime attendee at RVs Move America
Week, says Jeff Sims and the ARVC
staff did a great job of preparing ARVC

representatives to advocate for our industry with their
respective members of Congress.
“I’ve been doing government work for 10 years, and
I’ve done several walks on The Hill with other associations
across the country,” she says. “This was the first time that
the staff of the association met with the delegation prior to
meeting with members of Congress. We were thoroughly
briefed on the issues. We were thoroughly briefed on the
members of Congress that we were going to meet with. We
met nightly during the whole week on The Hill to discuss
how the meetings had gone. Jeff knows his stuff. It was just
extremely well organized, well thought out, well planned
and well executed.”
Blankenship, who is a member of ARVC’s Young
Professionals group, was also a first-time attendee at RVs
Move America Week.
“It was an honor to represent ARVC and the young
professionals of the camping industry in D.C.,” she says.

Jeff Sims, ARVC’s senior director of state
relations and program advocacy, prepares the
ARVC delegation for meetings with legislators to
advocate for the outdoor hospitality industry.

David Berg, CPO, meets with a representative
from the office of Senator Susan Collins of Maine.
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“Educating members of Congress on issues related to the RV
industry is important for the health of our businesses. It’s
crucial they understand how big of an impact we have on
the economy and each individual district. Seeing first-hand
how much ARVC does for independently-owned parks at
such a high level was eye opening.”

Button says he is very proud and humbled to have
been chosen by ARVC to represent Wisconsin at RVs Move
America Week.
“ARVC and the RVIA work very closely to ensure that
our best interests are at hand,” he says. “This is another great
example of why it is important to be involved with your
state association and your national association.”
Prior to RVs Move America Week, ARVC sent a series of
emails to members with a call to action encouraging them
to apply to attend. This resulted in 15 applications being
received—a record number.
“As interest in joining the ARVC delegation continues to
grow each year, we are exploring ways to include even more
members—especially from partnering states—in future
years,” Sims says.
Bambei summed up the outcome of the week’s activities.
“The ARVC delegation represented the campground
sector of the RV industry extremely well. Our voice
was definitely heard on Capitol Hill and I felt we gained
considerable respect among our peers, as well.”

Left: Sen. Marsha Blackburn (R-Tenn.) meets with Heather Blankenship,
OHM, owner of Yogi Bear’s Jellystone Park at Pigeon Forge/Gatlinburg
and the co-chair of the ARVC Young Professionals Committee; Below:
ARVC President and CEO Paul Bambei leads a meeting with the staff of
Senator Cory Gardner of Colo.

Learn More at OHCE!
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Having a strong working relationship with your local
government officials can have a huge impact on
your park. Stop by our session on Getting Involved
in Local Government and Why You Should on
Wednesday, November 6 from 10:45 am – 11:45 am
and our Cracker Barrel session on Working with
Your Authorities Having Jurisdiction (AHJs) on
Wednesday from 3:00 pm – 4:30 pm.

Get Connected.

• 24/7/365 US-based network
and guest support
• 2000+ networks designed & installed
• Dedicated customer success team

Design/
Construction
Support

Fiber
Solutions

Security
Cameras

Internet
Management

GUARANTEED
WIFI SOLUTIONS
AND MORE
18 YEARS OF EXPERIENCE AS
THE TRUSTED LEADER IN
OUTDOOR WIFI SOLUTIONS

24/7/365
Network
Support

CONTACT US TODAY FOR YOUR FREE WIFI CONSULTATION
8 5 5 - 8 5 5 - 7 4 7 4 | w w w. t e n g o i n t e r n e t . c o m / O H C E
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MARKETPLACE | BUYER’S GUIDE

ARVC PARTNERS
As valued partners, ARVC would like to thank these organizations for their partnership and contribution to the ARVC community and the outdoor hospitality industry.

ELITE PARTNERS

SIGNATURE PARTNERS

SELECT PARTNERS

See listing on pg 45

INDUSTRY PARTNERS

Look for our valued MEMBER BENEFIT PROVIDERS to take
advantage of exclusive pricing and discounts.
ADVERTISING/PROMOTION
AGS Guest Guides

Debra Schaeffer • 817-426-9395
debra@texasadvertising.net
www.agspub.com
Specializing in area service guides and websites for
RV parks with superior customer service and the
latest marketing tools for our clients.

Pelland Advertising

Peter Pelland • 413-268-0100
plpelland@pelland.com
www.pelland.com
We develop and host responsive websites and
produce and print four-color brochures, rack
cards and site maps. Our services include free
maintenance and updates, allowing you to spend
your time running your business, not maintaining
your website.

RV LIFE Network

Andy Robinowitz • 817-494-1111
andy@socialknowledge.com
www.rvlifenetwork.com
The RV LIFE Network is a digital network of over
30 RV websites with an annual audience of tens
of millions of readers. We operate some of the
most popular RV websites including: RVLife.com,
DoItYourselfRV.com, CampgroundReviews.com,
RVTripWizard.com and iRV2.com.

RV Park Connection - RV Rental
Connection
Bonnie Worthington • 844-796-6545
RVParks@RVRentalConnection.com
rvparks.rvrentalconnection.com

RV Park Connection is a sister company to RV Rental
Connection.com. At RV Park Connection, you can
advertise your RV Park for as low as $9.95 per month
and upload photos and get your RV Park also listed
on RVRentalConnection.com

AMUSEMENTS/GAMES
Adventure Golf Services
Cathy Wooten • 231-922-8166
cathy@adventureandfun.com
www.adventureandfun.com

Adventure Golf Services is an international miniature
golf design/build company with 35+ years of
experience offering the widest line of miniature golf
products and services.
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Coach Cliffs Gaga Ball Pitts, LLC
Cliff Silverman • 847-573-2377
coachcliff@gagaballpits.com

Gaga Ball Pit Systems is the leading innovator and
supplier of all things related to Gaga Ball.

Jumbo Jumper

Brett Herbst • 801-427-6006
brett@farmtasticfun.com
www.jumbojumper.com
Jumbo Jumper offers BIG TIME FUN. An air pillow
that’s a jumping experience unlike any other and is
becoming one of the fastest-growing attractions
at outdoor destinations. Giant jumping air-pillows
provide a fun and safe activity for all ages.

S&S Worldwide

Carmelo Mangiafico • 800-243-9232 x2925
cmangiafico@ssww.com
www.ssww.com
S&S Worldwide offers value-priced arts and crafts,
sports, education, and therapy products.

APPAREL/GIFTS/ACCESSORIES
Burt’s Bees

Jessica Walsh • 919-294-4058
Jessica.Walsh@burtsbees.com
www.burtsbees.com
Burts Bees is the #1 natural personal care brand and
our Beeswax lip balm is the #1 lip balm in the U.S.
Ideal for campgrounds, Burts Bees lip balm is high
impulse at a low price point.

Smart Industry Products, LLC
Jeff Lazarus • 847-607-9319
jeff@smartindustryproducts.com
www.smartindustryproducts.com

Awesome store products from pet LED products to
custom made t-shirts. We specialize in affordable
store merchandise that will maximize customer
satisfaction and increase revenue. We can customize
anything with your campground name!

URStickers

Mark Lavine • 888-949-8265
info@urstickers.com
www.urstickers.com
Newer Technology Photo Euro Campground
Stickers...All Areas Available

Wilcor International

Amanda Motto • 315-733-3542
sales2@wilcor.net
www.wilcor.net
Camping goods, RV & electrical goods, BBQ, picnic,
housewares, fishing gear, pocket knives, impulse
jewelry, toys & games, everyday goods, summer fun
products, wildlife plush animals, polystone figurines,
hand crafted wood gifts and more.

AWNINGS/SCREEN ROOMS
Silver-Top Manufacturing Co, Inc.
Sharon Hermani • 800-638-6960
sharon@silver-top.com
www.silver-top.com

Josie Peltz • 586-212-8764
josie@eagraphics.com
www.eagraphics.com

Awnings, sunrooms, and more! Home, business,
or RV resort—Silver-top has you covered! Leading
manufacturer of luxury awnings, patio rooms, screen
rooms, portable awnings and slide-out covers. Built
to withstand all climates. Made in the USA.

Custom screen printed and embroidered decorated
apparel and other merchandise.

CONSULTING SERVICES

Red Sun Custom Apparel

Family and Business Success

Red Sun Custom Apparel has been in business since
2000. Custom screen printing, embroidery and
promotional merchandise. Specializing in creating
designs for RV Parks and Campgrounds.

Providing a service to help business owners prosper.

E.A. Graphics

William Regan • 302-988-8300
bregan@redsuncustom.com
redsuncustom.com
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Amy Wirtz • 440-695-0941
amy@fabsuccess.biz
famsuccess.biz

Gorin + Cohen Consulting Group
David Gorin • 703-448-6863
dgorin@gorincohenconsulting.com
www.gorincohenconsulting.com

With more than 100 years of combined experience
in outdoor hospitality, the Gorin+Cohen Consulting
Group provides expert consulting services in all
aspects of RV park, RV resort and campground
design, development, investment, operations and
marketing.

IVEE Group

Peak Energy Technology, LLC

Premier Outdoors

IVEE Group is a RV Resort Management Company.
Presently manageing eight resorts with 1,500 sites.

The Peak Energy Saver recycles and re-uses
electricity and can save you up to 25% on your
electric bill. Install it near your circuit breaker panel.
Works with all of the motors and transformers in
your park!

Premier Outdoors provides eco-friendly fire starters
and charcoal with focus on safety and ease of use. For
all of your camping, charcoal and fire starting needs.

Tom Mason • 404-477-6189
Tmason@ivee.com
www.Turnstonegroup.com

Moore’s Campground Consulting

Joe Moore, CPO, OHC • 817-999-4108
moorescampgroundconsulting@gmail.com
www.moorescampgroundconsulting.com
Joe Moore offers his expertise from his years of
experience with the award-winning Vineyards
Campground and Cabins to guide and coach
campgrounds to help improve their bottom line and
day-to-day business.

Ron D Beard & Associates
Ron Beard • 512-219-7688
rdbaconsulting@gmail.com
www.rdbaconsulting.com

Ron D. Beard offers full economic analysis, design
and construction document services, master
planning, vision guidelines and business plans
for both “ground-up” and existing RV resort and
campground developments.

CREDIT CARD PROCESSING
BASYS Processing

Kurt Woltering • 913-529-2310
kurt@BASYSpro.com
www.BASYSpro.com
We are a family-owned credit card processing
company directly registered with MasterCard, Visa,
and Discover with access to direct interchange.

CryptoPay

Dave Richards • 719-277-7400
dave@getcryptopay.com
www.getcryptopay.com
CryptoPay is a cost effective and secure solution for
your RV Park’s Laundry Facility. CryptoPay credit
card swipers are installed on your washer, dryers,
and vending machines offering convenient credit
and debit card payment options to your guests. 719277-7400, www.getcryptopay.com

William Weideman • 888-613-7775
wweideman@peakenergytech.com
www.peakenergytech.com

David Paczocha • 866-378-6678
davidp@premierenterprise.com
www.premieroutdoorsinc.com

Utility Supply Group

Wade Elliott • 360-881-0375
wade@go-usg.com
www.go-usg.com
Nationwide provider of electrical power outlets,
electric and water meters, wire, and replacement
parts for RV parks and campgrounds. Ask about
free electrical layouts and our new products — ondemand water heaters and hair dryers.

Your Electrical Solutions, LLC

Shop and compare top of the line suppliers like
Milbank, Eaton, Midwest and American Lighting.
Electric pedestals, surface boxes, electric meters,
conversion kits, water meters, lighting and power
distribution equipment.

FINANCIAL SERVICES
Business Finance Depot

Paul Bosley • 800-788-3884
paul@businssfinancedepot.com
www.businessfinancedepot.com
Our company specializes in providing financing for
new and existing campgrounds and RV parks. We
offer equipment leasing and SBA loans of all types.

CampgroundAccounting.com
Donna Bordeaux • 704-752-9845
donna@campgroundaccounting.com
www.campgroundaccounting.com

Credit and debit card processing services,
e-processing, check guarantee, gift cards and
cashless ATM machines.

ELECTRICAL SERVICES/SUPPLIES
B&B Electrical

Matt Linnell • 248-391-3800
sales@bbelec.com
www.bbelec.com
YOUR ONE STOP ELECTRICAL SOURCE! We
specialize in distribution equipment, pedestals
and surface boxes, gas meters, electric meters and
conversion kits, water meters, wire and lighting.

Chris Fairlee • 406-248-7444
cfairlee@koa.net
www.ownakoa.com

A franchise camping company providing marketing,
operational, and technology programs to over 1,000
KOA Kampground entrepreneurs.

Leisure Systems, Inc.

Franchisor of Yogi Bear’s Jellystone Park CampResorts. Founded in 1969, now includes over 75
locations in the U.S. and Canada. Focus on the family
camping and cabin rental market.

GROUNDS MAINTENANCE
SERVICES/SUPPLIES
HD Supply Facilities Maintenance

Fidelity Bank-SBA/UDA Lending

Art Lieberman • 866-361-2267
rvcreditcards@yahoo.com
www.mcpsforcampgrounds.com

FRANCHISERS

MEMBER BENEFIT PROVIDER

Infintech

MCPS for Campgrounds

Royale Brands is a company of industry veterans
dedicated to the business of frozen drinks-Fruit
Smoothies, Cappuccino, Slush and Frozen Cocktails.
All are shelf stable and never require refrigeration.
We work with every major equipment supplier and
promote equipment with emphasis on reliability.

Rob Schutter, OHE • 800-626-3720
rschutter@leisure-systems.com
www.jellystonefranchise.com

MEMBER BENEFIT PROVIDER

Founded in 2005, Infintech leadership started
this business to help customers make smarter
payment processing decisions by providing a level
of transparency and clarity to an industry that
historically hasn’t had any. From payment gateways
and mobile credit card processing to software
integration, we provide a full array of payment
processing solutions customized to your specific
business needs.

Tim Jones • 563-386-5222
timj@royalebrands.com
www.smoothiecompany.com

Kampgrounds of America (KOA)

Maggie Linnell • 248-391-2400
maggie@yourelectricalsolutions.net
www.yourelectricalsolutions.net

At Campground Accounting, we specialize in working
with Campground and RV Park owners throughout
the USA. Our industry knowledge is focused on taking
the headaches out of campground accounting and
helping you grow your campground value.

Russ Rybolt • 651-881-6566
russ.rybolt@infintechllc.com
www.infintechllc.com/arvc

Royale Brands

Bruce Hurta • 281-384-2595
bruce.hurta@lionbank.com
https://lionbank.com/bruce-hurta

BryLynn Kilroy • 619-379-6989
brylynn.kilroy@HDsupply.com
www.hdsupplysolutions.com

HD Supply is the #1 maintenance, repair and
operational (MRO) supplier in the U.S. ARVC
members qualify for discounted pricing which
represents a savings of 11-13% over published catalog
pricing! Call to set up an account.

MEMBER BENEFIT PROVIDER

Fidelity Bank is a top ranked SBA lender and is
dedicated to helping small businesses grow. SBA
and USDA federally-backed financing is available
for business acquisitions, partner buyouts, business
expansions, new construction, and debt consolidation.
The down payment requirement for an SBA is typically
half the amount required for traditional bank financing,
and it may be as low as 10%.

High Commerce LLC

John Deere

Steve Wilhelmi • 919-804-2000
wilhelmistephenm@johndeere.com
www.johndeere.com
John Deere is a world leader in providing advanced
products and services, and is committed to the success
of customers whose work is linked to the land. Since
1837, John Deere has delivered innovative products of
superior quality built with integrity.

Jeffery Avant • 318-392-2182
highcommerce@accountant.com

INSURANCE SERVICES

FOOD PRODUCTS/DRY
GOODS/SUPPLIES

MEMBER BENEFIT PROVIDER

eHealth

www.ehealthinsurance.com/small-business-health-insurance?allid=ga18758000

Frito-Lay Inc.

Annette Manning • 800-600-6620
Annette.g.manning@pepsico.com
fls2u.com
The “Snacks to You” program allows you to offer
your customers the products they know and love
with single-unit ordering, easy payment options with
$25 minimum ordering and free delivery.

Small business plans with custom quotes. eHealth
makes individual insurance plans available to help
cover expenses. The biggest selection of online
health insurance products.

Natural Outdoor Supplies

John Roth • 815-353-3980
naturaloutdoorsupplies@yahoo.com
www.naturaloutdoorsupplies.com
Green natural environmentally friendly line of fire
starters, grilling supplies and campground supplies.
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MEMBER BENEFIT PROVIDER

MEMBER BENEFIT PROVIDER

Leavitt Recreation & Hospitality
Insurance

Motion Picture Licensing
Corporation (MPLC)

Chris Hipple • 800-525-2060
chris-hipple@leavitt.com
www.lrhinsurance.com

RV park, campground, resort, or lodge, we insure
them all and give you the most options with our
large selection of insurance companies to choose
from. We focus on the recreation industry and
specialize in RV parks and campgrounds.

The MPLC Umbrella License® is the most
comprehensive movie license available for
campgrounds and RV parks. ARVC members pay
only $320 per park, per year for unlimited indoor/
outdoor movie showings.

Marshall & Sterling Campground &
Hospitality Insurance Program

MEMBER BENEFIT PROVIDER

Irene Jones • 800-782-2926
ijones@marshallsterling.com
www.campgroundandhospitalityinsure.com

Park owners across the country are switching to
Marshall & Sterling for Campground Insurance.
We put park owners first – matching your unique
operation to one of our many carriers. Our results?
Better coverage and premiums.

Swank Motion Pictures, Inc
Kaitlyn Morgan • 800-876-5577
kmorgan@swankmp.com
campgrounds.swankmp.com

Proud to partner with Walt Disney Studios & Lions
Gate Films as the exclusive licensing agent for RV
Parks/Campgrounds. Save 25% off published annual/
semi-annual campground site licenses for all Disney,
Lions Gate, Touchstone, & Summit movie titles!

RIS Insurance

MANUFACTURER
BUILDINGS/HOUSING

RIS specializes in recreation vehicle insurance. As
an independent agent we can provide access to a
complete line of recreational and non-recreational
insurance products.

Amish Cabin Company

MEMBER BENEFIT PROVIDER

Amish-crafted park model RVIA certified rustic
cabins and classic cottages. Amish-built quality, built
in KY to ANSI codes. Energy efficient park model
RV’s with full-size appliances, built-in cabinetry, and
sturdy Amish-built furniture.

Danielle Bost • 844-747-9326
dbost@allstarfg.com

US Pharmacy Card-Coast 2 Coast RX
www.uspharmacycard.com/arvc

This discount prescription coupon card will provide
you with RX medication savings of up to 60% at
thousands of pharmacies across the country including
CVS, Walmart, Kroger, Walgreens and their affiliates.

INTERIOR/EXTERIOR DESIGN GOODS
Great American Direct

Donna Fout • 757-229-0567
shop@greatamericandirect.com
www.greatamericandirect.com
We offer factory direct mattresses, bed frames,
and outdoor furniture that provide comfort, style,
and warmth to the hospitality industry. Our Rugged
Comfort Sleep Systems are available in plush or
wipe-down materials.

MEMBER BENEFIT PROVIDER

Sherwin-Williams Company

Mike Koncilja • 303-794-2472
michael.j.koncilja@sherwin.com
www.sherwin-williams.com/store-locator
Special ARVC member pricing is available by
establishing a cash or credit account number at
your closest Sherwin-Williams store. Ask local
store personnel to link your account number to the
ARVC national parent number—#3719. Visit Sherwin.
williams.com to find a store near you.

This End Up Furniture Company, Inc.
B. Kevin Kelly • 919-774-7474
kevinkelly@thisendup.com
thisendup.com

Manufacturer of wood furniture for camps and residential

LICENSING
MEMBER BENEFIT PROVIDER

ARVC Music Licensing Program
www.arvc.org/music-licensing

Take advantage of our exclusive combined annual
license that includes coverage for both ASCAP and
BMI at drastically reduced rates. Monthly SESAC
licenses are also available at a discounted rate, in
addition to the combined license, for added coverage.
Visit arvc.org/music-licensing for more information.
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Debbie Silva • 800-462-8855, ext. 3015
dsilva@mplc.com
www.mplc.org

Linton Wells • 606-922-8401
sales@amishcabincompany.com
www.amishcabincompany.com

Cavalier Homes Inc. dba Clayton Tiny
Homes-Lakeside Tiny Collection
Michael Burleson • 800-465-7831
michael.burleson@cavhomesinc.com
www.lakesidetinycollection.com

Park model RV cabin and cottage manufacturer.

Cavco Park Homes & Cabins
Tim Gage • 800-622-8260
timg@cavco.com
www.cavco.com

Manufacturer of camping cabins and park model
RVs selling factory direct to RV parks and
campgrounds nationwide.

Champion/Athens Park Homes
Dick Grymonprez • 903-677-0108
dgrymonprez@championhomes.com
www.athensparkhomes.com

Quality builder of park models and cabins with
building operations in Athens, TX, Chandler, AZ, Lake
City, FL, Lindsay, CA, Salisbury, NC, Sangerfield, NY,
Weiser, ID, and York, NE.

Colorado Yurt Co.

Ivy Fife • 970-240-2111
ivy@coloradoyurt.com
www.coloradoyurt.com
Colorado Yurt Company: Makes of Colorado Yurts,
Earthworks Tipis and Cimarron Tents. For over
40 years, our family-owned business has crafted
the highest quality structures: Made in Colorado,
shipped all over the word. Customer service, quality,
professionalism, innovation, trade discounts and
always-competitive pricing. Get Out In One!

Eco Structures Australia
Josh Bell • 619-610-0213
josh@ecostructuresusa.com
www.ecostructuresusa.com

Eco Structures Australia is a global leader in the
design and manufacturing of stylish, functional and
structurally engineered tent accomodation solutions.
Our designs are flexible and gown when your
business and/or budget grows.

Forest River Inc. - Park Model Division
Gary L Duncan • 574-262-2513
gduncan@forestriverinc.com
www.forestriverinc.com/parkmodels/

Forest River Park Model Division is a full line Park
Model manufacturer, featuring products including
12’ wide standard park models, rental cabins, office
units, shower units, and more.

Fork Creek Park Model RV’s
Nick Fanelli • 570-345-6500
info@forkcreek.com
www.forkcreek.com

Manufacturer of the highest quality RV park model
cabins and cottages.

Green River Log Cabins

Todd Garland • 864-457-2444
tgarland@greenrivercabins.com
greenriverlogcabins.com
We are proud to say that our cabins give our
customers the most flexibility of any product on the
market. So plan smartly, use your log cabin for 10-15
years then build your dream house. Use your land,
enjoy it! Once done, use it as a mother-n-law suite, a
guest house, rental income producing property (ask
about tax incentives for park models), move it clear
across the country, sell it. Green River Log Cabins
give you so much flexibility when making these hard
decisions, short term, and long term.

Montana Canvas Inc.

Curt Dinges • 800-235-6518
info@montanacanvas.com
www.montanacanvas.com
Montana Canvas produces the highest quality Wall
Tents, Luxury Camping, Glamping Tents, Outdoor
Gear and Tarps made in the USA.

Nomadics Tipi Makers

Nicole Loffler • 541-389-3980
nomadics@tipi.com
www.tipi.com
Since 1970, we manufacture Native American Tipis
for campgrounds, retreats, individuals and the movie
industry, e.g. “Dances with Wolves”. We offer up to
26’ diameter size, beautiful artwork including custom
logos and a sturdy Campground model with zipperdoor and reinforcements. We providing ongoing
customer support for your design phase, site
location, set-up instruction and furnishing options.
Tipis can pay for themselves within one year. Call us
for a consultation.

Pacific Yurts

Pete Dolan • 541-942-9435
info@yurts.com
www.yurts.com
The original designer and manufacturer of the
modern yurt, offers a unique alternative to cabins
and meeting halls for generating revenue—the
highest quality design, materials and customer
service backed by the industry leader.

Conestoga Wagon Company

Plainscraft Conestoga Wagons

Our Conestoga wagons evoke an old west ambiance
with modern day comfort. High-quality canvas
tents with solid wood frames and decks provide the
ultimate tent camping experience.

Plainscraft creates beautiful, hand crafted, full-size
Conestoga Wagons that provide a unique experience
that visitors will never forget. The company offers
interior decorating and customization to provide
anything from overnight accommodations to a
western style saloon, and more.

Jason Olsen • 203-247-7102
jason@conestogawagonco.com
www.conestogawagonco.com
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Donna Steinman • 903-675-2525
donna@plainscraft.net
www.plainscraftconestogawagon.com

Platinum Cottages LLC

Penni Feil • 785-748-4588
pfeil@platinumparkhomes.com
www.platinumparkhomes.com
We build park model RVs to a higher standard, with
unwavering commitment to be the leader of park
model RV builders.

Skyline Corporation

Terry Decio • 800-348-7469
tdecio@skylinecorp.com
www.skylinepm.com
Since 1951, Skyline Corporation is committed to
offer the highest quality homes and park models to
meet the markets ever changing needs throughout
North America.

Stone Canyon Cabins

706-498-5830
rfeist@feist.com
www.stonecanyoncabins.com
Stone Canyon Cabins offers durable, spacious and
customized park homes. Our customers experience
full satisfaction of product design, quality and price,
which has made us leaders in our industry.

Tree Wise Designs

Reid Burland • 218-481-8733
reid@treewisedesigns.com
www.treewisedesigns.com
We create treehouses, Yurts, covered wagons and
adventure lodging for campgrounds and resorts. Our
designs are tailored for usability and durability with
a wide variety of models and customization creating
a unique experience your guests will love.

MARKETING
CampgroundViews.com
Mark Koep • 805- 341-3828
mark@campgroundviews.com
www.campgroundviews.com/

CampgroundViews.com helps campers “Look Where
They’re Going”

MEMBER BENEFIT PROVIDER

Constant Contact

arvc.constantcontact.com
Constant Contact email marketing and online survey
tools can help small businesses and organizations
connect to customers quickly, easily, and affordably
while building strong relationships.

Insider Perks

Brian Searl • 216-232-3105
hello@insiderperks.com
www.insiderperks.biz
Our mission is to delight, to inspire, and to execute
marketing plans that are designed for today and
prepared for tomorrow. We provide outdoor
hospitality with best-in-class reputation, social
media, digital ads, websites, and more.

Realty Marketing/Northwest
Colleen Cowan • 503-244-1906
info@rmnw-auctions.com
www.rmnw-auctions.com

RM/NW is a real estate auction marketing and
brokerage company with offices in Oregon,
Washington and Northern California, and has been
conducting regularly-scheduled Fall and Spring
Auctions since 1987.

Text Request

Brian Elrod • 423-218-0111
Brian@TextRequest.com
www.textrequest.com
Text Request is a business texting software that
makes it easy for your team to manage 2-way text
conversations with customers, or employees with
complete organizational oversight and unity.

OFFICE SUPPLIES

Rocky Top Log Furniture & Railing
Brandi Powers • 800-332-1143
brandi@rockytoplogfurniture.com
www.rockytoplogfurniture.com

MEMBER BENEFIT PROVIDER

Office Depot/OfficeMax
www.officediscounts.org/arvc

Unique craftsman outdoor and indoor furniture.

Save up to 80% on over 93,000 products. Great for
your printing, cleaning and office needs. Shop online
and in-store. Free next day shipping on online orders
over $50.

UltraSite

MEMBER BENEFIT PROVIDER

UltraSite’s brands of site amenities, including
commercial picnic tables, shades, shelters, dog
parks, and outdoor fitness products, are the superior
choice that provide a low maintenance, durable
solution for any outdoor recreation location.

Staples Advantage

Carolos Gamboa
303-373-8304 • 877-826-7755
Carlos.Gamboa@Staples.com
www.order.staplesadvantage.com
INSTANT CREDIT and immediate access to over
34,000 catalog products or choose from a catalog
featuring over 4,000 of the most frequently used
products at deep discounts. Easy online ordering
with convenient search tools to find the products
you want fast, create custom shopping lists to
quickly order the items you use most, order history
and status Convenience Card with emergency
pickup program benefits and next day delivery on all
in-stock items for orders over $50.

OUTDOOR FURNISHINGS

Salil Vaijapurkar • 800-458-5872
salilv@playcore.com
www.ultra-site.com

PLUMBING SERVICES/SUPPLIES
Midwest Innovative Technologies, Inc.
Eric Dennis • 618-740-0074
info@mitimfg.com
mitimfg.com

Never dig up a hydrant again! The patented Yard
Hydrant Made Easy™ pitless casing system lets you
easily replace frost-free hydrants without digging,
and the slide-in/slide-out pitless adapter eliminates
the pitfalls of threaded connections.

Seppmann Enterprises, LLC
Jody Seppmann • 800-901-3216
office@seppmannenterprises.com

Fireside Lodge Furniture Co.

Brandon Andersen • 218-568-2434
brandon@firesidelodgefurniture.com
www.firesidelodgefurniture.com
Fireside Lodge Furniture is America’s largest
manufacturer of rustic furnishings and has
completed hundreds of projects for hotels, lodges,
resorts, restaurants, and campgrounds across North
America. We specialize in Cedar Log Furniture, but
also offer Authentic Barnwood, Hickory & Pine.

Never dig up a yard hydrant again! Our patented,
American-made Hydrant Assist Kits solve countless
hydrant problems - simplifying repairs and making
replacements easy!

The Tower Company

Christine Kornely • 920-682-6091
salestower@comcast.net
www.towercompany.com

Gama Sonic Solar Lighting

Your supplier of quality dump station products.
Products include Romort Water Towers, sanitary
hatch covers and dump station signs and
Dogipot products.

Gama Sonic is the leading manufacturer of high
quality solar lamp lights. Solar lamp posts can be
easily installed anywhere outdoors without digging,
trenching, or running electrical wiring.

POOLS AND FOUNTAINS
SERVICES/SUPPLIES

Jamestown Advanced Products, Corp.

Chuck DeCaro • 419-663-3279
chuck@emeraldfx.com
www.emeraldfx.com

Matt Cohen • 678-736-8303 x104
matt@gamasonic.com
www.gamasonic.com

Shari Hallenbeck • 800-452-0639 x201
shallenbeck@jamestownadvanced.com
www.jamestownadvanced.com

From grills to campfire rings, picnic tables to
benches and bike racks. We are your first stop for
outdoor furnishings!

MyTCoat Commercial Outdoor Furniture
Troy Stephens • 855-637-9616
info@mytcoat.com
www.mytcoat.com

Manufacturer of high quality thermo-plastic coated
steel commercial outdoor furniture.

Polly Products LLC

Sandra Anson • 517-649-2243
sandra@pollyproducts.com
www.pollyproducts.com
Polly Products manufactures commercial outdoor
furnishings that stand the test of time with 100%
recycled plastic. Sustainable, incredibly durable, and
beautifully crafted picnic tables, benches, signs, pet
waste stations, receptacles & more.

Emerald FX, LLC

We design and build water features, creating a fun
water park for your campground.

MEMBER BENEFIT PROVIDER

Leslie’s Pool Supplies

Francisco Hernandez • 800-537-5437
fhernandez@lesl.com
www.lesliespool.com
The best value and customer service in the industry,
offer many exclusive products instore, through
mail order or online. Our specialized pricing
includes substantial savings on the Top 75 products
exclusively selected for ARVC members as well as
discounts of 10% off hundreds of other products.
100% satisfaction guaranteed ARVC members
automatically qualify for a credit account—with no
credit check required!

PROPANE
MEMBER BENEFIT PROVIDER

R.J. Thomas Mfg. Co./Pilot Rock

AmeriGas Propane L.P.

Designer and manufacturer of the Pilot Rock brand of
picnic tables, charcoal grills, campfire rings, benches,
trash receptacles, bike racks, lantern poles and more.

AmeriGas is the nation’s largest propane company,
serving over two million residential, commercial,
industrial, agricultural and motor fuel propane
customers in all 50 states. Call to set up an account.

Bob Simonsen • 800-762-5002
pilotrock@rjthomas.com
www.pilotrock.com

Stan Cardwell • 901-581-1954
stan.cardwell@amerigas.com
www.amerigas.com
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MEMBER BENEFIT PROVIDER

Ferrellgas

Jessie Fuhr • 913-661-1556
jessiefuhr@ferrellgas.com
www.ferrellgas.com
Provides propane gas solutions for your home
or business. No charge for tanks or cylinders.
Discounted delivery and maintenance options.
Call to set up an account.

MEMBER BENEFIT PROVIDER

Global Gas, Inc.

DD Alexander • 303-790-2661
generalinfo@globalgas.com
www.globalgas.com
Global Gas, and its Independent Propane Network,
is committed to continually providing its customers
with the most convenient and economical method of
procuring propane.

MEMBER BENEFIT PROVIDER

Suburban Propane

Skeeter Meyers • 800-643-7137, ext. 111
smeyers@suburbanpropane.com
www.suburbanpropane.com
State-of-the-art bulk refilling dispensing units, bulk
propane installations, discount pricing, equipment,
on-site safety training and instruction, safety signage
and 24-hour emergency service is available. Call to
set up an account.

PUBLICATIONS/BOOKS
Woodall’s Campground Management
Ben Quiggle • 574-306-7781
bquiggle@rvbusiness.com
www.woodallscm.com

Woodall’s Campground Management is owned by
Elkhart, Ind.-based G&G Media LLC. and circulates
to over 14,000 RV parks and campgrounds monthly,
while also operating a website focused on industry
news at WOODALLSCM.com.

REAL ESTATE SERVICES
Baehre Real Estate

Russell Baehre, OHC • 830-896-5050
info@rvparksforsale.com
www.rvparksforsale.com
A fully licensed real estate firm specializing in
campgrounds, RV parks and RV resorts for over
25 years! Proud ARVC member for 20 years!

Darrell Hess and Associates
Darrell Hess • 828-452-1535
hess@campgroundsforsale.com
www.campgroundsforsale.com

Real estate RV park brokerage, consulting,
workshops, educational materials.

Las Vegas Land and
Water Company LLC

Dave Hensley • 702-325-4298
mtnhackr@aol.com

Marcus & Millichap

Ryan Grand
rgrand@marcusmillichap.com
www.marcusmillichap.com

Sage Resort Appraisal and Consulting

Commercial Recreation Specialists

Appraisal, feasibility study or market research
services for RV resorts and campgrounds on a
nationwide basis.

CRS provides recreation solutions including WaterBased Family Entertainment Centers, Inflatables for
Pools/Waterfront, AquaClimb Walls, Paddling and
Pedaling, Indoor/Outdoor Play Equipment, Mini-Golf,
Shade and much more.

Shari Heilala • 312- 291-1921
heilala@sagerealestate.com
www.sageresortappraisal.com

The BSC Group, LLC

Shawn Hill • 312-207-8237
info@thebscgroup.com
www.thebscgroup.com
Headquartered in Chicago, The BSC Group delivers
Commercial Real Estate financing solutions to
clients nationwide. We recognized when forming
our company in 2009 that specialized property
owners and investors required more than simply loan
products when turning to us for support. They sought
answers, they wanted advice, and they needed a wide
array of solutions to help them optimize professional
and personal financial goals. Equally, owners of
specialty properties such as self-storage and RV Parks
need professionals that understand the intricacies if
their business, and who can help them access capital
sources that can perform.

RECREATIONAL
EQUIPMENT/SUPPLIES
Airxcel, Inc.

Piar Adams • 316-303-7174
jpa@airxcel.com
www.airxcel.com
We design, produce and distribute products including:
air conditioners, furnaces, water heaters, cooking
appliances, rooftop products, sealants, window
coverings, ventilation systems, Fiberglass Reinforced
Plastic (FRP), and composite panels for RVs.

Cheltec

Jason Marquez • 941- 536-7365
Jasonm@cheltec.com
www.cheltec.com
Since 1996, Cheltec, Inc. has been recognized
nationwide for manufacturing high-quality products
for both industrial and retail use from its Sarasota,
Florida headquarters. Cheltec’s diverse technologies
provide many leading products to the Agricultural,
Municipal, Home and Garden, and Recreational
industries with uncompromising transparency.
We produce highly effective products using only
ingredients that are safe for customers and safe for
the future of our environment.

MEMBER BENEFIT PROVIDER

Club Car – Ingersoll Rand
Steve Bledsoe • 615-794-0304
steve_bledsoe@clubcar.com
www.clubcar.com

The world’s largest manufacturer of small-wheel,
zero-emissions electric vehicles, including
light-duty utility vehicles, heavy-duty 4x4s
and multi-person transports.

Cold River Mining Corporation
Ryan Houchens • 413-863-5445
coldrivermining@gmail.com
www.coldrivermining.com

Cold River Mining has been providing the best
gemstone mining rough available for 24 years.

Since 1971, Marcus and Millichap has been a pioneer
in the buying and selling of real estate. Though
our national platform and applying our unrivaled
marketing system to RV parks and campgrounds
result in maximized value, one property at a time.

Parks & Places, Inc.

Mark Whitworth • 850-385-4311
mark@parksandplaces.com
www.parksandplaces.com
Proudly giving you the quickest response, most
professional marketing package and best team to
help sell or buy campgrounds and RV parks.
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Ron Romens • 608-848-8781
ron@crs4rec.com
www.crs4rec.com

Corcl

Carter Brigham • 855-932-6725
carter@corcl.com
www.corcl.com
Our durable, double-hull, round boats bring fun to
the 7-14 year old guests on your waterfront. Corcl,
the fun way to get around!

Dock N Stow LLC

Mark Gregory • 720-341-9440
mgregory@docknstow.com
docknstow.com
Dock N Stow LLC is a manufacturer of trailer
accessories designed to support and stabilize a
trailer tongue jack with the added feature of storing
on the trailer frame or tongue when not is use.

Kangaroo Jumper Inc.

Courtney Childress • 865-387-8706
courtney@kangaroojumper.com
The first and still the best! Customization of graphics
and Jumper size and total quality control with inhouse manufacturing. Made in America, Texas to be
exact!

Mod-U-Dock, Inc.

Jeff Spence • 262-367-3100
info@modudock.com
www.modudock.com
Manufacturer of ADA-compliant, maintenancefree modular dock systems. Accessories include
gangways, ladders, benches, roof systems, lights,
cleats, bumpers and more. 50-year decking warranty
with a 15-year structural and flotation warranty.

Outdoors Unlimited

Jeff Grady • 630- 561-9002
jeff@flemingsales.com
Outdoors Unlimited is a manufacturer and distributor
of quality camping and RV products and accessories.

Sandy Creek Mining Company
Jason Woodruff • 419-435-5891
info@sandycreekmining.com
www.sandycreekmining.com

Sandy Creek Mining Company is the leading provider
of equipment and mining rough products used in
panning attractions around the world.

RECREATIONAL EQUIPMENT/
WHEELED VEHICLES
Buena Vista Surrey Company

Matthew Haggadone • 407-331-9147
mhaggadone@buenavista.com
www.surreybikes.com/
With over 25 years of experience Buena Vista Surrey
Company is North American’s premier supplier of
Surrey Bikes and Beach Cruisers. Clients include
Walt Disney World, Ritz-Carlton, Marriott Vacation
Club, Diamond Resorts, Hyatt Hotels, and KOA.

Tredit Tire

Michael Gerowitz • 574-293-0581
mgerowitz@tredittire.com
With over 50 years of service, we have been
dedicated to being a recognized leader in the
supply of quality tire & wheel assemblies to Original
Equipment Manufacturers (OEM) for large a variety
of towable trailer applications.

RESERVATION SYSTEMS
Adventure Office

Ted Miller • 303-292-5522
sales@adventureoffice.com
www.adventureoffice.com
Adventure Office delivers the industry’s best 1-on-1
customer service. Our reservation system features
online camping, lodging, activities, rentals and
package bookings, Integrated POS, and email
marketing. Learn how we pay your credit card fees.

Astra

Sarah Bennett • 214-996-7171
sarah.bennett@aspiraconnect.com
astra.campgroundmanager.com

Premier Campground Management

Passport America

Advanced, Easy To Use Reservation And Management
System For Any Size Campground.

The “original” 50% discount camping club. Nearly
1,900 participating campgrounds and RV parks.

Resort Data Processing, Inc.

RV EQUIPMENT/SUPPLIES

Billy Chism • 225-522-4369
billy@stainlesssoftware.com
www.premiercampground.com

877-779-3717
jordan@resortdata.com
www.resortdata.com

Cody Talbert Distribution/Camco

RDP provides quality property management
software, online reservation capabilities, interactive
maps and a full array of management features to
campground and RV resorts.

Astra is the largest provider of campsite reservations
in North America, increasing visibility of RV parks
and campgrounds through ReserveAmerica.com,
which reaches over 14.5 million consumers each year.

RMS Hospitality Solutions

Campground Commander

A world leader in providing property management and
online reservations solutions for the hospitality industry.

Mary Moeller • 816-835-9571
mary@campgroundcommander.com
campgroundcommander.com
Campground and RV park reservation and
management software integrates with Google Maps
for real time usuals. Developed for campgrounds 40200 sites, it allows you to easily set discounts, specials
and move campers from one space to another.

CampLife

Tyler Duffy • 615-681-7289
tyler@camplife.com
www.getcamplife.com
The Sunrise reservation management system
provides an improved user experience with real-time
online reservations, unattended kiosk check-in and
payment, automated campsite utilities management
and remote monitoring and reporting.

Campspot

Joshua Traxler • 616-226-5492
josh.traxler@campspot.com
www.campspot.com
Campspot is a powerful campground reservation
software designed to meet the needs of today‚
campground owners. Our optimizable reservation
grid, intelligent business rules, and user-friendly design
create more revenue and drive visitor satisfaction.

Megasys Hospitality Solutions
Mark Jewart • 918-743-0100
mjewart@megasyshms.com
www.megasyshms.com

Megasys Hospitality Solutions provides the bestin-class property management software and online
booking solutions for parks, campgrounds and other
recreational facilities. Magasys can integrate all your
operations needs, in a single solution!

MEMBER BENEFIT PROVIDER

NewBook International Inc.
Rachelle McMillen
rachelle.mcmillen@newbook.cloud
www.newbook.cloud

NewBook’s award-winning solutions have proven
track record in increasing bookings and productivity,
transforming thousands of RV Park customers’
businesses globally. We use artificial intelligence to
improve efficiency, enhance guest experiences and
increase revenue in your business.

Pitchup.com

Brenda Bayliss • 917-410-7212
Brenda@pitchup.com
www.pitchup.com
Pitchup.com is the leading specialist for booking
outdoor accommodations online. Our award-winning
website and mobile platform help customers find
and book the perfect location.

Cara Holland • 800-681-6810
cara@passportamerica.net
www.passportamerica.com

Todd Sabo • 858-427-1200
eph@RMSNorthAmerica.com
www.rmsnorthamerica.com

Amy Payne • 407-397-9610
amy@codytalbert.com
www.codytalbert.com

Premier provider of Camco camping and RV
accessories using simple plan-o-gram displays for
easy ordering, great margins and guaranteed sales
for camp stores.

SANITATION MAINTENANCE/
SUPPLIES
Phelps Honey Wagon, Inc.

Jaylene Shannon • 717-502-1090
info@phelpshoneywagon.com
www.phelpshoneywagon.com

Staylist

Larry Sink • 865-248-0045
lsink@staylist.com
www.staylist.com
Staylist is an easy-to-use, comprehensive reservation
management solution that provides seamless, simple
property search, booking, and payment functionality
for both guests and owners. Trusted by established
resort and lodging companies, Staylist centralizes
website bookings and reservations. Whether your
business has 30 properties or more than 3000,
Staylist is a platform built to scale to your needs.

RESORT MANAGEMENT SERVICES
Advanced Outdoor Solutions
Kathleen Walsh • 800-579-9796
Kwalsh@advanced-outdoor.biz
www.advanced-outdoor.biz/

Phelps Honey Wagon gives you many sewage
handling options. Our 12-inch industrial grade
diaphragm pump, made in the USA, pumps at a rate
50-60 gallons per minute.

SIGNAGE
RV Park Signs

Tom Eubanks • 404-944-9988
Tom@RVParkSigns.com
www.rvparksigns.com
We brand your park with signage. Easy to read and
easy on the budget. Your campground deserves a
high end look at wallet friendly pricing!

SECURITY/ACCESS CONTROLS

We provide technology, management, accounting,
and staffing services. We also provide construction
and design services.

LEANTO

Scott Hale • 360-298-1684
hello@stayleanto.com
www.stayleanto.com
Take the easy way out. Glamping differentiates your
business, increases your bottom line, and attracts a
bigger audience to your campground. We can help
you add authentic, effortless and inspiring glamping
experiences to your campground.

Identity Guard

Hannah Clerico • 855-443-7748
Hannah_clerico@ajg.com
www.identityguard.com/arvc
Identity Guard monitors your valuable credit and
identity information, with alerts that can help
you respond quickly if certain changes indicating
fraudulent activity are detected.

Parking BOXX

Brad Henkel • 800-518-1230
brad@parkingboxx.com
www.parkingboxx.com

Newport Pacific Capital

Gates, access control & payment solutions. We offer
high quality systems, professional installation, and
great service. Ask how we can help YOU make more
money!

A full-service RV resort management company that
combines a high-touch, family-oriented operational style
with all of the resources a larger company can provide.

RadioBoss 2-Way Radios

Celeste Taylor • 949-852-5575
celeste.taylor@newportpacific.com
www.newportpacific.com/rv-and-marina-management

RV ASSOCIATIONS/CLUBS/
MEMBERSHIPS
Family Motor Coach Association, Inc.

Adam Smith • 516-694-6000
adam@radioboss.com
www.radioboss.com

RadioBoss 2-Way Radios deals in sales, rentals, and
repairs of two-way radios. We also carry a line of
waterproof accessories for any two-way radio.

Brian Bacik • 800-543-3622
bbacik@fmca.com
www.fmca.com

STAFFING/RECRUITMENT/TRAINING

Enhancing the motor home lifestyle for nearly 50
years. Helping to connect over 90,000 families to
campgrounds across the U.S. and Canada.

Steve Anderson • 501-362-2637
editor@workamper.com
www.workamper.com

Workamper News, Inc.

Workamper News is dedicated to helping you build
a successful recruiting program that can decrease
your hiring stress while increasing your bottom line!

Good Sam Enterprises

Ann Emerson • 805-667-4100
aemerson@goodsamfamily.com
www.goodsamclub.com
Largest network in North America with over 2,100
affiliated parks.
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TELECOM/INTERNET/SATELLITE

VENDING/COIN-OP MACHINES

WEBSITE SERVICES/MOBILE APPS

AccessParks

Fluid Manufacturing

Armstrong Software

Full service internet service provider to remote
RV parks and campgrounds nationwide. Exclusive
provider to the National Park Service, offering
Broadband-as-a-Service with no up front cost. We
bring fiber optic capacity to remote venues for
guest streaming of video and use of social media,
especially during peak evening hours.

Factory-direct pricing on coin-/token-operated
shower controls, coin counters and bill changers.
Save up to 15% off American Changer Bill Changers
EVERYDAY with exclusive ARVC member pricing!

Create a Mobile app downloadable by your resort
name and branding to include all of your resort
and local information. Features include built in
Sponsorship opportunities to aid as a revenue
source! Stay connected to your guests year round!

Tim Rout • 858-353-0845
tim.rout@accessparks.com
www.accessparks.com

Digitalway Services

Tim Murry • 817-304-3595
tim@digitalwayservices.com
www.digitalwayservices.com
We are a coast-to-coast, turnkey cable/wifi provider
to the RV park & resort industry. Pay wholesale NOT
retail rates. We customize your installation to fit the
needs of your park. Our impeccable service record
speaks for itself. Call us today!

GB WIFI SOLUTIONS

Greg Colon • 605-295-0545
Greg.Colon@gbwifisolutions.com
gbwifisolutions.com
Commercial Grade Wi-Fi Networks by RV Park
Owners for RV Parks

Maratech WIFI

Chris Maracle • 817-609-5974
ceo@maratechwifi.com
www.maratechwifi.com
We design, implement and administer WiFi and
wired networks.

Private Cable Systems of MI Inc.
Amanda VanDam • 231-744-8876
amanda@pvtcable.com
www.pvtcable.com

As a nationwide provider we specialize in private
cable systems specific to your needs. We have
several different options available with rates as low
as $2.49 per site.

Sigmawifi

Stefan Prince • 603-685-2100
sprince@sigmawifi.com
www.sigmawifi.com/rv-park-wifi/

Guests at RV parks and campgrounds expect secure,
reliable and fast WiFi - even in hard-to-reach locations with exposure to the elements. Sigmawifi offers
an affordable completely turn-key solution to survey,
architect, implement and support super-fast WiFi
with super coverage.

Sound Marketing Inc./
It’s All About Satellites

Barry Conley • 505-296-9423
Barry@itsallaboutsatellites.com
www.itsallaboutsatellites.com
A leading provider of television systems and
programming, DIRECTV for RV parks and
campgrounds since 1996. Ask about COM2000 SD/
HD headends. No converter boxes!

TengoInternet, Inc.

Kimberly Chung • 512-469-7660
marketing@tengointernet.com
www.tengointernet.com
We are proud to be the nation’s leading provider
of wireless networks and guest services to the
hospitality industry.

Pete Parafin • 209-334-6144
fluidmfg@aol.com
www.fluidmfg.com

The Ice Depot USA

Edward Boudreaux • 251- 517-3970
edward@cstoresolutions.net
www.theicedepot.com
The Ice Depot Ice Vending Machines are the next
generation in providing clean efficient ice to your
customers!

WASTE CONTROL/
RECEPTACLES/SUPPLIES
DOGIPOT

David Canning • 407-888-4627
info@dogipot.com
www.dogipot.com
We offer the most environmentally-conscious and
highest quality dog waste removal products to
help keep campgrounds and RV parks free from
the nuisance of unsightly, smelly and harmful
dog pollution.

Fluence Corporation Ltd.

Rose Duemig • 636-236-1469
rose@armstrongsoft.com
www.armstrongsoft.com

campersAPP

Travis Gere • 888-231-2267
info@campersapp.com
www.campersapp.com
Campground mobile app developer - providing
custom experience apps for campgrounds and
resorts. Features include: in-app purchasing, realtime alerts, activities calendar with reminders, park
services information, games, nearby attractions &
more.

Strait Web Solutions

Roxi Baxley • 360-797-3799
roxi@straitwebsolutions.com
straitwebsolutions.com
Strait Web Solutions has been providing web
services to the RV Park & Campground industry
for more than 10 years. We offer web design and
development services, web hosting, social media
marketing and consulting.

Linda Supon • 763-746-8400
lzupon@fluencecorp.com
www.fluencecorp.com/

Fluence is the global leader in the delivery of smart,
decentralized water, wastewater and reuse solutions
for municipalities and industries throughout the
world.

WATER/WASTEWATER
TREATMENT/SUPPLIES
Active Water Solutions

Terry Wilson • 832-571-1111
info@activewatersolutions.com
www.activewatersolutions.com
Active Water Solutions, LLC manufactures selfcontained, transportable wastewater treatment units
to provide safe, clean water when and where it is
needed. Versatile designs, scalable solutions and
proven technology.

Clear Water Supply LLC

Randy Sorenson • 303-520-4961
rsorenson@cwscol.com
cwscol.com
At Clear Water Supply, we provide wastewater
equipment and design for onsite aerobic wastewater
treatment systems, aeration systems for wastewater
lagoons and ponds and biological supplements to aid
all treatment processes.

Zoeller Company/Clarus
Environmental
Jason Myer • 502-778-2731
jasonm@zoeller.com
www.zoeller.com

Offers environmentally sustainable products,
solutions, and services for the collection, treatment,
and disposal of residential and community
wastewater.

Toner Digital

BJ Toner • 215-675-2053
bj@tonercable.com
www.tonercable.com
CATV Experts since 1971. Toner Cable Equipment
has been the distributor of choice for expertise,
knowledge, inventory and savings with a vast
range of equipment for use by Broadcasters,
Satellite system operators, Cable TV companies,
Campgrounds/RV Parks and anyone needing to
process or transport TV signals.
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NEED TO UPDATE
YOUR LISTING?
Log into your arvc.org account and
update your profile.
Have questions? Contact Madeline
Hinkfuss at madeline.hinkfuss@arvc.
org or 303-681-0401 x102

luxury park models
Clayton Homes is excited to introduce an innovative collection of smart, tiny floor plans.
Lakeside Luxury Park Models are vacation and seasonal use living accommodations made
with the Clayton Built™ promise of quality, efficiency and affordability. Our park models
compliment an adventurous outdoor lifestyle without sacrificing luxury amenities or modern
design. As an affordable alternative to tiny houses, our Lakeside collection is the perfect choice
for any recreational experience. Find our stylish park models across the United States from
Texas and Florida to North Carolina.

800-465-7923 | INFO@LAKESIDEPARKMODELS.COM
LAKESIDEPARKMODELS.COM

