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Al Johnson 
ARVC Board Chair One of the great things about the RV park business is the 

rhythm of it. Whether you are a northern park getting into 
the rush of peak business, caring for the Memorial Day crowd 

with barely-trained staff, or you are a sunbelt park adjusting to 
a slower rhythm, you know what’s coming. For summer-season 

parks, campground meetings are over, improvements are mostly 
completed, guests are arriving and it all feels good. You know 

that in a few short months, the pace will slow, and it will be time 
to take in the Outdoor Hospitality Conference & Expo (OHCE) in 

Oklahoma City. 
    Here’s what I noticed about that annual rhythm—it is amping 

up. The beat is faster, the volume louder. Reservations for the season 
come earlier and most guests have abandoned the former thought that 
you can always expect a site to be available when you arrive. The RV 

industry is cranking out half a million RVs annually and they don’t 
see that changing anytime soon. Owners of new RVs use them more 

frequently and even older RVs are now being offered through VRBO-type 
services such as Outdoorsy. Park model RVs are more and more popular 

on campgrounds because of, among other factors, the popularity of small 
electric or hybrid cars that can’t pull any kind of a trailer, or even fit a tent 
and sleeping bags. Just look at the industry stats provided in this issue, on 

page 6.
    The campground business is good right now. We can’t complain about 

the busy nature of parks, but there are some complications along with the 
opportunities. 

    Where do we find staff? The unemployment rate is low and young people 
aren’t looking for summer work. ARVC helped in the effort to get approval for 

15,000 more H-2B visas for foreign workers for those magnet destinations where 
there aren’t enough local workers. You can also get tips for finding work campers 

through your ARVC network and community. 
    Once our staff is onboard, we have to think about time to train with our busy 

schedules. The Outdoor Hospitality Education Program (OHEP) offers amazing 
training and professional development opportunities. OHEP offers a variety of 
classes, including the opportunity to learn online through arvc.org/OHEP, and 

gives learners the opportunity to work at their own pace (and some classes carry  
college credit).  

    If you are short on time to shop for deals on supplies and equipment, consider 
reaching out to ARVC’s suppliers and Member Programs. For a quick reference guide, 

check out the Buyer’s Guide in every issue of The Voice, starting on page 30. An important 
Member Program for all campgrounds to consider being a part of is the Music Licensing 
Program. You don’t want to be caught without a license! Another way our members add 

thousands of dollars to their bottom line is through ARVC’s propane deals. Savings through 
programs like these will more than pay your annual ARVC dues.   

    When the rhythm of the season slows down, maybe right now in the sunbelt or in a few 
months in the north, more of you than ever will be adding campsites or accommodations. 

Many of you haven’t had big projects for a long time, but the numbers now make it very 
attractive. Some are even building from scratch (see the story on page 8), which has been 

almost unheard of in decades. You might find more pushback to your project from local 
authorities than you ever imagined, but you have support with ARVC. If ordinances haven’t 

been updated in years or your local authorities think of “trailer trash,” ARVC has your back. To 
get up to speed on park standards, consider taking ARVC’s immersion class in NFPA 1194, the 

national standard for RV parks.  Jeff Sims, ARVC’s resident expert, can help with legislative issues 
and questions, including model legislation. 
    Isn’t it reassuring that as the tempo of the business picks up, someone has your back? Read 

through this issue and notice all of the ways that ARVC can help you glide through the season with 
support from marketing tips to how to save money. 

    See you at the conference November 5 – 8 in Oklahoma City!

Al Johnson 
ARVC Board Chair

ARVC PERSPECTIVE  |  EDITORIAL
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New North American households have adopted the camping lifestyle since 2014*

of all campers surveyed indicated they 
will increase their camping trips in 2018*

increase in RV shipments in April 2018 
over previous year that’s 47,442 new 
RVs on the road!**

economic impact of RV-related businesses in the U.S.***

*Source: 2018 North American Camping Report, an annual independent study supported by Kampgrounds of America Inc. (KOA);
**Source: RV Industry Association; ***Source: The 2015 Economic Impact Study of the Recreation Vehicle Industry by the Recreation Vehicle Industry Association
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The men and women who serve in our military make many 
sacrifices to serve our country. Charlie Curry, general 
manager of ARVC member-park Toutle River RV Resort 
in Castle Rock, Wash. wanted to find a way to honor the 
military and their service, so he established a 501(c)(3) 
charity called Tents for Troops. His organization invites 
RV parks and campgrounds to offer a few campsites free of 
charge so that active members of the 
military and their immediate families 
can enjoy a camping vacation. 
 Curry began offering free nights 
to military members at his own park 
about nine years ago. “They are great 
guests,” he says. “In fact, they build 
extraordinarily positive word of 
mouth for the program as they share 
their Tents for Troops experience 
with other campers. The goodwill 
benefits associated with this gesture 
far outweigh any site revenue lost.” 
 The majority of those who use 
the program are young families with one or two children. 
About half of them camp in RVs.
 Tents for Troops has only two requirements for 
participating parks: 

1. Offer at least two sites (RV or tent sites) for two 
nights to active members of the military.

2. Don’t exclude or black out dates other than holiday 
or special event weekends.

 Tents for Troops maintains a list of participating 
campgrounds on its website, tentsfortroops.org. Active 
military members must make reservations in advance and 
present a Military I.D. upon check in.  Parks that are full on 
the requested dates are not obligated to provide free sites.
 Currently, about 400 campgrounds are participating 
in the program. But, as ARVC President and CEO Paul 

Bambei says, that’s not enough. “We, as an 
industry and an association of nearly 3,000 
campgrounds, can do better than just 400. 
I encourage you to participate in the Tents 
for Troops program when Charlie contacts 
you. Better yet, give him a call at 503-425-
9105 and volunteer before he has to ask. 
You’ll be doing yourself, our military and 
our country a great service.”
    There is no cost or contract required 
for a park to join Tents for Troops. Parks 
are welcome to contribute more than the 
minimum of two sites for two nights, and 
some even offer cabins or other rental 

units. The cost of each campsite donated can be deducted 
as a charitable contribution. 
 “No matter the number of days or sites you wish to 
contribute, your generosity is vastly appreciated,” Curry 
says. “You simply can’t imagine the impact this has on our 
troops. It’s tremendous. “ 
 To enroll your park in Tents for Troops, visit 
tentsfortroops.org. 

Honor Our Active Military 
by Joining Tents for Troops
Help them enjoy a well-deserved camping vacation with their families
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MEMBER NEWS

Anyone interested in getting into the RV park business 
typically has two options:  Buy an existing park or build 
one from scratch. For Keith Ehlers and his wife Brandi 
Ehlers, who recently opened ARVC member-park Palisade 
Basecamp in Palisade, Colo. with friends Bart and Brooke 
McElley, the second option was the only one he considered.
 Ehlers has a background in design and development, 
so he believed that he could build a park efficiently and 
generate value in the process. 
 “I’ve been in land planning and development for 20 
years,” he says. “So I am well versed and consider myself a 
professional at getting through the approval processes.”
 He says the first consideration should be “location, 
location, location,” but not in the traditional real  
estate sense. 
 “What I’m talking about is making sure that you don’t 
walk right into the buzz saw that is today’s government 
regulations.” 
 “Your proximity and your traffic impact on nearby 
Department of Transportation intersections is now a major 
consideration in any new park. Around here, if you will 
be increasing traffic at an intersection by 20 percent above 
their most recent traffic study, you may now be on the hook 
for doing improvements to that intersection. . . even if it’s a 
mile away or more!”

 Ehlers says another local campground learned during 
the planning process they would have to update a bridge 
leading up to it and build turn lanes on an intersection a 
quarter mile away to accommodate increased traffic and 
larger rigs. If they didn’t, they would have to limit the size 
of rigs their campers brought to just 30 feet.
 He knows of another situation where guests would 
have to cross a railroad track to get to the park. Since 
the increased traffic might create backups at the railroad 
crossing, the park would need to get permission from the 
railroad before generating this additional traffic, a process 
that can add a minimum of nine months to the planning 
process due to the railroad’s schedule for review and 
comment.  
 “If I was standing up in front of a group of new 
campground entrepreneurs, I would be writing this 
hierarchy on the wall: At the top of the list is God, below that 
is the railroad, then it’s the Department of Transportation, 
followed by irrigation/drainage districts (especially in the 
Western U.S.), then the rest of us fit in somewhere below 
that. If you have a property that is subject to any of their 
approvals/comment, you’re likely talking about a six-to-
nine month review/comment/response/approval period.”
 In addition to assessing available properties based on 
their proximity to infrastructure and other factors, Ehlers 

ARVC Member Keith Ehlers Shares What it Takes to Build a Park

GROUND
FROM THE
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did his own feasibility study. He then had a separate 
third-party feasibility study done to make sure that his 
assessment was in the right ballpark. He spent three to four 
months on this step of the process.
 He offered another important bit of advice to 
prospective park builders.
 “Don’t go anywhere that you’re not wanted. Some 
destination communities simply don’t want any more 
tourists, traffic or visitors regardless of the positive 
economic impact they may have. Other communities fear 
the RV park meant for tourists will become a low-income 
housing development. If they don’t want you there, the 
amount of time and energy it takes to get through the 
process along with concessions to mitigate perceived 
impact can be crippling financially and add months to your 
approval process.” 
 So how do you find out if you’re wanted?  
 “Personally, I didn’t start at the town administration,” 
Ehlers says. “I went to Rotary Clubs. I went to Lions Clubs. 
I went to the business owners, farmers and neighboring 
properties. Those are the people who are often the 
community leaders who have influence in the community 
and you can identify anything the community may 
want from you at the onset of the design stage, which is 
typically a much less expensive time for discovery and 
accommodation.” 
 Thanks to the local community welcoming the 
economic impact that campgrounds bring to a region along 
with his background in land planning and development, 
Ehlers and his partners were able to get through all of their 
approval processes in about six months. 
 “That is unheard of around here so I can’t speak 
enough about the power of being welcome and wanted by 
the locals,” he says.
 The next step is construction.  
 “You always have a chicken and the egg situation 
because you can’t go get your financing until you know 
how big your park is, but you don’t know how big your 

park is until you get a design. It’s pretty tough to spend the 
money on the design until you have both your property 
and some level of zoning assurance, so we had to take some 
leaps of faith there.”
 He says another chicken and the egg scenario is 
you can’t get on the contractor’s schedule until you have 
financing in place, but you can’t get financing until all of 
the approvals are complete. 
 “So our construction didn’t start until about 
three months after we had our approvals.” He says the 
construction moved along at a fairly decent clip and was 
completed in about six months.
 Ehlers says that seasonality is also a factor to consider 
when building a new park. 
 “The last thing you want to do is have a park that just 
got finished with construction in a seasonal area right as 
you go into winter. The bank still wants their payments, 
but you have no way of making income. So that might 
make you consider stalling the construction intentionally 
to efficiently address making the transition from big time 
construction spending to generating revenue as seamless as 
possible regarding the seasonality of your location.”
 Ehlers acknowledges that to build a new RV park to 
today’s land use codes and health codes can cost a small 
fortune. 
 “If I was to go to every other campground in my region, 
there’s a simple ball valve, a garden hose spigot on the end 
of a pipe for the water.  We were going to go that route, and 
it would have cost me $73 for materials and labor (per site) 
in order to do the setup once I got the water line in. But by 
the time you get the state health department involved and 
how each spigot has to be rated as a potable water spigot 
that has back flow prevention and other features that meet 
their code,  it now cost me $273 to install each one.  So if 
you take that difference of $200 and you multiply it by 100 
sites, it works out to $20,000 bucks. This scenario plays out 
over and over when building a new campground in today’s 
regulatory web of state and local entities.”

Opposite page & above: The newly-opened 
Palisade Basecamp, ARVC members since 2017; 

Photos courtesy of Keith Ehlers 
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 Palisade Basecamp began accepting reservations in 
November and officially opened this spring. 
 “In our case, we had the trifecta,” Ehlers says. “We 
have a location that has not always been ready to accept 
change/growth, which was enhanced by a current and 
projected economic climate right here in our location in 
western Colorado that is ripe, I mean unequivocally ripe, 
for businesses supporting the outdoor recreation industry. 
We also have a community, from its leadership to the small 
business sector, that wanted us here. They recognize that 
if you can bring guests in from out of town to stay here, 
spend their money and then leave without impacting local 
infrastructure (like our school systems), the community 
will be better for it.”
 After hitting the trifecta, Ehlers and his partners found 
their own piece of RV park paradise in Palisade. 
 “We’re very lucky. You pull in our driveway and 
there’s a cherry orchard on your right and a peach orchard 
on your left. If you drive too far straight you’ll end up in  
the Colorado River, and if you circle around to the other 
side of our property, we nestle some of our sites right up 

against a vineyard.”
 If you are interested in building a park from scratch 
or purchasing a new park, you’re not alone. Just ask  
Joe Moore, CPO, OHP, owner of Moore’s Campground 
Consulting who has more than 40 years of experience in 
the industry. He says he is seeing an overall increase in 
building and buying campgrounds. 
 “Is it that we have an estimated 10,000 baby boomers 
retiring every day? Is it the overall economy? Is it our robust 
industry? Or is it a renewed interest in connecting with the 
outdoors? That’s for the statisticians and survey folks to 
determine. All I know is that in the four years that I’ve had 
my consulting business, this is the most interest that I have 
seen in building campgrounds.
 “My customers usually come to me with land they 
already have or want to purchase,” Moore says. “They want 
to develop their land as they have always dreamed. When 
the reality of the cost and time required to build a new 
park comes into play, they reassess and will either move 
forward, change development plans or look for an existing 
park to buy.”

MEMBER NEWS

Aerial view of Palisade Basecamp, Palisade, Colo.
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MEMBER PROGRAMS

Protect Your Park from Costly 
Copyright Violations
Enrollment for the 2019 ARVC  
Combined Music License Opens in August 
Did you know if you play copyrighted 
music in public at your park, whether 
it’s prerecorded or live, you need to 
have the proper music licenses from 
the performing rights organizations, 
known as PROs? There are three major 
PROs—ASCAP, BMI and SESAC.
 These licenses are necessary for 
you to be in compliance with federal 
copyright laws, whether the music 
played at your park is prerecorded or 
live.
 John Johnson, senior vice 
president of licensing for ASCAP, says 
there’s a common misconception that 
if a park plays the radio in public or 
brings in a band, that it’s the radio 
station (or streaming service) or band 
that must have a music license, but 
that’s not the case. It’s the park that 
must be licensed.
 You may be wondering who 
benefits from these licensing fees. 
The PROs each represent a specific 
group of songwriters, composers and 
publishers. “They’re the ones who 
create the music,” Johnson says. “The 
money that is paid in the form of these 
license fees is what puts food on their 
tables. That’s how they make a living.” 
 “A lot of times, the person writing 
the song is someone that you may 
not be familiar with,” Johnson says. 
As an example, he says the hit song 
“All of Me” performed by John Legend 
was written by songwriter Toby Gad. 
“These small business operators make 
up our members along with the Garth 
Brooks of the world.
 “It’s very important for parks to 
be compliant with federal copyright 
laws. The ARVC Combined Music 
License Program makes this really, 
really easy. It covers them for any 
public performance of music that 
occurs in their park.”  
 He says the license fee is “part of 

the cost of doing business to provide 
an amenity that helps set the vibe of 
what your campground is all about.” 
 “From guests singing around the 
campfire to special events and concerts 
on the central lawn to our camp hosts 
playing Spotify radio in the office—
music adds so much to our park,” says 
Mari Garland, OHM, owner of ARVC 
member-park Junction West RV 
Park, Grand Junction, Colo. “Getting 
an ARVC Combined Music License 
was a smart decision for us. Now we 
can play all kinds of music in the 
office and at our events and we don’t 
ever have to worry about incurring 
fines for copyright violations.”
 Since each of the PROs represents 
a different group of songwriters, 
composers and publishers, you need 
to be licensed by all three to be fully 
protected. When you compare the cost 
of the ARVC Combined Music License 
(see sidebar) to the potential fines, it’s 
easy to see the value. 
 “The penalties under federal 
copyright law are pretty clear,” 
Johnson says. “Damages typically 
range anywhere from about $750 
to up to $30,000 for each song or 
musical work that would be infringed. 
In addition to that, copyright owners 
are entitled to be reimbursed for legal 
expenses that would be incurred in 
litigation. If you’re having a band or 
somebody that’s going to be playing at 
your campground, they’re not going 
to play just one song. It’s going to be 
multiple songs, and with each work 
that would be infringed during that 
time, it could add up to quite a bit. 
 “As far as our enforcement 
of (music licensing), it’s what we 
consider to be the last resort,” Johnson 
says. “We would rather people do the 
right thing (become licensed) because 
it’s the right thing to do.”

LISTEN UP!
As an exclusive member benefit, 

ARVC offers a yearly combined music 
license that covers ASCAP and BMI at a 
drastically discounted rate. A separate 

SESAC license is also available at a 
discounted rate.

Open enrollment for 2019 begins in 
August and ends in November. If you 

have questions about coverage, contact 
Amy Thieme, senior membership 
manager, at athieme@arvc.org  

or 303-681-0401, x116.

2019 ASCAP/BMI Combined  
Annual Licensing*

Under 50 sites: $300 per year

51 – 200 Sites: $537 per year

201 – 400 Sites: $773 per year

401 – 750 Sites: $1,011 per year

Over 751 Sites: $1,452 per year

2019 SESAC  
Monthly Licensing*
3 month minimum required

Under 100 sites: $51 per month

100 – 200 Sites: $75 per month

Over 201 Sites: $110 per month

*Licensing fees are subject to change. Pricing may 
vary, depending on actual site count. Additional 
licensing fees may apply for events for which a 
hard ticket from an outside source is required for 
admission, any event which requires a separate 
admission fee of $25 or higher, or if your park 
incurs annual live entertainment expenses in excess 
of $5,000. To qualify for the discounted rates, 
parks must be in good standing with ARVC and 
the licensing PRO throughout the tenure of the 
licensing period.
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Applications Now Being 
Accepted for New 20 Group
ARVC 20 Groups are composed of non-competing member 
campgrounds that voluntarily meet twice each year for a 
confidential exchange of experiences, problems, solutions and 
ideas. The four 20 Groups currently in existence are full, and 
now a fifth group may be formed.
 “The overall value of a 20 Group is actually priceless!” 
says Joe Moore, CPO, OHP, owner of Moore’s Campground 
Consulting. He is a charter member of 20 Group IV, which was 
formed 11 years ago. “There is so much to learn from fellow 
managers and owners that you really can’t put a value to it. 
From visiting other campgrounds around the country to having 
your campground professionally critiqued in a constructive 
manner, the list is endless as to what a campground gains once 
it joins a group. And everyone learns from each other.” 
 The criteria for placement in a group varies, but in 
general are based on gross revenues, park location and type 
of campground. Campgrounds within the group must be 

non-competitive and, whenever possible, from different  
geographic areas.
 “Confidentiality is a MUST for all members,” Moore says. 
“What is discussed at a meeting is left at the meeting, unless it’s 
a great idea that they take back to their own campground.”
 Moore has generously offered to mentor a new 20 Group 
which could be formed with as few as seven campgrounds. 
“We’ve found that parks that apply to be in a 20 Group 
want to enjoy the sense of community and are serious about 
making improvements to their parks,” says ARVC Membership 
Coordinator Madeline Hinkfuss.
 To apply for participation in a 20 Group, a campground 
owner must complete a confidential placement data form 
and submit it with a one-time, non-refundable, application 
fee of $50. For more information about 20 Groups and to 
apply, contact Madeline Hinkfuss at mhinkfuss@arvc.org  
or 303-681-0401 x102. 

Photo above: Members of 20 Group IV meet at Yogi Bear’s Jellystone Park™  
Camp-Resort in Quarryville, Pennsylvania. 
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MEMBER PROGRAMS

Glamping Anyone?
Increase revenue with Pacif ic Yurts

Call today:

Cottage Grove, Oregon
www.yurts.com
800-944-0240

Check out our Yurt Builder 3D at yurts.comTM

The Original Modern Yurt

201

1978

8
40

TM

We know the summer season is a busy one, but, don’t forget 
you can be saving 20 percent, or more, on items you need 
to keep your park or campground running!  As an exclusive 
benefit of ARVC membership, you automatically qualify 
for the Staples Business Advantage program, giving you an 
account with instant credit and access to discounts on more 
than 34,000 catalog products. 
 Your exclusive savings apply to everything from office 
supplies, breakroom items and cleaning products to first aid 
and safety items, office technology and supplies, furniture 
and promotional products. Here are a few recent examples:

Each time you order, you’ll watch the savings 
add up! To learn more about how you can start 
saving right away, contact Ashley Craddock, 
your ARVC member account manager at ashley.
craddock@staples.com or 303-716-3066.

Item Staples.com Price ARVC Member Price Percent Saved

5 pack of HP color cartridges $174.00 $165.19 5%

10 ream case of copy paper $49.99 $35.00 30%

192 servings of coffee creamer $20.99 $15.11 28%

Save on Office  
Supplies for Your Park!
Take advantage of the Staples Business Advantage Program, an exclusive ARVC Member Benefit
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Social media can deliver some pretty powerful revenue-
generating opportunities for your park, but only if you 
know how to use it.  We asked Erin Thiem, who co-owns 
ARVC member-park Inn Town Campground in Nevada 
City, Calif. with her husband Dan Thiem, to share a few of 
the secrets of her online success. 
 Even though Inn Town Campground has only been 
open for two years, Thiem honed her social media skills with 
the other business she and her husband own, the Outside 
Inn, also in Nevada City. 

SPREADING THE WORD
 “Outside Inn is a remodeled 1930s motor court motel 
that’s been in the family for 20 years, but we’ve owned it 
for the last seven-and-a-half years. When we took over 
ownership, I decided that my creative outlet would be to 
write a blog for the motel on things to do in our area.

 “I think my most recent one was about a local craft fair,” 
she says. “The one before that was about an indoor climbing 
gym. It doesn’t really have much to do with the motel itself, 
but it helps draw people there.”
 Thiem started blogging about their new campground 
while it was still in the construction phase. “I took all of 
those skills that I already had from being an active local 
blogger and using social media, and just applied them to 
telling the story about our campground.” 

THE POWER OF PHOTOS
 She also hired a professional photographer and staged a 
photo shoot to give future campers a good idea of what the 
campground would look like. 
 “That has paid off so many times over,” she says. 
“Having that collection of really high-quality images was 
probably the best marketing tool I could have done.” She 

Having that collection 
of really high-quality 
images was probably the 
best marketing tool.

Photo courtesy of Lenkaland Photography

Park Owner Erin Thiem Shares the 
Secrets of Her Online Success

Erin Thiem, owner, Inn Town Campground 
ARVC member since 2016 

Save on Office  
Supplies for Your Park!

BEST PRACTICES
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says having these images also made it easier for them to get 
coverage in local publications.
 “Once we opened, I continued to share with people 
about the things to do at the campground, as well as things 
to do in our area.
 “I think I think what’s unique about my perspective is 
I am really passionate about visual storytelling. I wouldn’t 
call myself a professional photographer, but I have taken 
many, many photos for the blogs. I feel like that gives me 
an advantage to understand how to tell a story through 
visuals.”
 She is careful about how she uses photos. 
 “If I ever put someone direct center into the photo, 
then, generally speaking, I will ask their permission. But 
most of the photos, I try to not have it be up close to the 
camper. I also won’t post a photo of someone else’s children 
without the parents’ permission.”
 “As someone who takes her own photos, I’m also very 
aware of copyright infringement laws. You can’t just do a 
Google search and find a photo to use in your marketing. It’s 
amazing how many other business owners don’t know that 
small detail, that they should have permission to use images 
in their marketing collateral. I would hate for someone to 
get in trouble because they don’t know that.”
 Thiem says that if you’re going to write a blog for your 
park, it’s important to set a regular schedule.  “When I first 
started blogging for the Outside Inn, I did it two to three 
times a week. When we opened the campground, that 
became an unrealistic goal. So now I have a weekly blog, 
but I’m consistent about it.” 

 She writes a blog post for the campground once a 
month. Recent topics included Nevada City summer 
camping, kicking off the camping season, shoulder season 
camping and an introduction to the park’s new Riverside 
Retro travel trailer rental unit. She always includes plenty of 
photos in her blogs to help tell the story. 

GENERATING INTEREST  
WITH INSTAGRAM
 Instagram also plays a big role in the Thiem’s social 
media strategy. 
 “I think what’s unique about our Instagram story is that 
it’s a really a fun visual platform. Because it took us three 
years to build our campground, we had the opportunity 
to share the process with people through our Instagram 
account. 
 “It really helped create a unique community of people 
who are passionate about the project and find us real paying 
customers. It also helped educate people about what we 
were doing and what our campground was going to look 
like once it opened. I really utilized that tool to help get the 
word out.”
 Now that the campground has been open for two years, 
Thiem uses Instagram to share what’s going on at the park. 
“It’s a great way to show and remind customers or potential 
customers what we’re up to.” 
 Inn Town Campground’s recent Instagram posts 
showcased things to do at the campground as well as 
suggestions for side trips guests can take. Thiem also posted 
a video to tease “something fun” that they were soon adding 

BEST PRACTICES

Photos from around Inn Town Campground, ARVC member since 2016; 
Left photo: Thira Gilbert Photography; Top right: Erin Thiem Photography; 
Bottom right: Brandon Everet Photography
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to the park. Her followers quickly weighed in with guesses 
on what it could possibly be. A trampoline? A tee pee? Yurts? 
Time will tell, but with just a single post, Thiem was able to 
build interest and excitement and get her followers engaged.
 “I never seem to run out of things to share,” she says.

SETTING PRIORITIES
 Inn Town Campground also maintains a Facebook 
page, Twitter account and a Pinterest page with multiple 
boards, but Thiem acknowledges that she doesn’t have 
enough hours in the day to keep up with all of their social 
media. 
 “I recognize that I can’t do it all, so I recently outsourced 
the Pinterest management for our business.”
 The woman who manages their Pinterest account is 
actually one of Thiem’s Instagram followers who reached 
out to her. 
 “We’re about two months into this relationship and the 
traffic is huge. It’s amazing what you can do, especially when 
you have people who know what they’re doing.”
 “That would be my tip,” she says. “Find out what you 
can do. And what you can’t do, either determine if you need 
it or outsource it.” 
 She also recommends finding a platform you’re 
passionate about and being realistic about what you can do.
 “Probably the most activity that I have is on our 
Instagram account,” she says. “It’s interesting how some 
platforms have more traction than others. I have done 
promotions and giveaways and specials on Facebook and 
Instagram. I’ve just given away random things and got this 
amazing response from people. People love things like that.”
 Thiem promotes all of the campground’s social media 
outlets on its website as well as in all communications, 
including online reservation confirmations. 
 “I feel like the more you’re out in social media, the more 
likely someone will stumble upon you.”
 She finds that there’s always more to discover with 
social media. 
 “I’m continually learning what our customers are 
looking for, and how can I be in that conversation. I have 
not quite perfected my list of hashtags. 
 “I think that Pinterest has so much more opportunity 
to grow. With Facebook, how you keep on top of all the 
algorithms is beyond me. I’m of the mindset that I’m just 
consistently participating. I personally like Pinterest and 
Instagram better. I think they’re just so much more visual. 
And to me, more interesting.
 “Being a new campground, we just prioritize social 
media as something that’s really important to our business,” 
she says. She’s always on the lookout for new ideas. “There’s 
so many amazing campgrounds in the United States.  I’m 
always wondering, what are they doing? I want to see more. 
I want to hear more. I want to know more.”
 For examples of the ways the Thiems use social media 
to promote their campground (and to get some inspiration), 
visit inntowncampground.com.

Photo above: Erin Thiem Photography; Below: Screenshot of  
Inn Town Campground’s Instagram: @inntowncampground
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ARVC members take part in education sessions at OHCE 2016; Photos courtesy of Katie Maynard Photography
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Each year, attendees at the Outdoor 
Hospitality Conference & Expo 
(OHCE) have more than 40 industry-
specific educational sessions to 
choose from, with topics ranging 
from business development, guest 
services and retail and food services 
to human resources, marketing, risk 
management, regulatory compliance 
and more. So we asked a few ARVC 
members about what they gain by 
attending these sessions every year.

“A Burst of Energy”
Sharrie Yarber, OHP, resort manager 
at ARVC member-park Rocky Fork 
Ranch Resort in Kimbolton, Ohio, 
has attended the OHCE for the past 
four years. She appreciates the amount 
of thought and effort the presenters 
put into each session.
 “A great way to describe it is a 
burst of energy,” she says. “Most of the 
time, it’s coming from the speaker’s 
hands-on experience as opposed to 
from somebody who has never run 
a campground. They’re owners and 
operators who are up there sharing 
their experiences to go over subject 
matter that inadvertently could affect 
you.”
 The wide variety of sessions she 
has to choose from is also important 
to her. 
 “Sometimes, you want to be in 
two places at once!  But, the great 
thing they do is provide handouts for 
all the sessions. So if you didn’t make 

it to a session, you can at least get the 
notes from it.”
 When asked for an example of 
an idea she got from an educational 
session that she took back to her 
campground and started using right 
away, she says, “I feel like there’s 
probably 100 of them!”
 One idea she picked up was to 
hold a scavenger hunt during her staff 
orientation. “At the time I was working 
at a 500-acre resort and getting every 
department to know each area was a 
challenge.” She divided staff members 
into teams that consisted of a mixture 
of departments so they could get to 
know each other. “I hid eggs around 
the park so each team would have 
to go and see where certain services/
amenities and retail areas were located. 
In order to find the area, first you had 
to solve a riddle.”
 The team that found the most 
eggs was awarded lunch together 
compliments of the park. “I have 
since used this at a smaller park and 
the results were the same—great 
interaction and an opportunity to have 
fun, get acquainted and get to know 
the nooks and crannies of the park 
they were employed at.”
 Yarber says the networking 
opportunities are another big 
advantage. 
 “I’ve made some really great 
contacts just from being in a session 
listening to somebody’s viewpoint or 
what they’re struggling with, and then 
talking to that person after the class. 
Then you have a contact who you 

know you can call on, ask questions, 
send emails to and they’re going to 
get right back to you. I don’t have to 
worry about researching an answer 
on the Internet or trying to find it in 
a book. I can email a real live person 
and they can give me an answer that 
works for them.
 “One of the best things that 
happened to me during the conference 
was the opportunity to interview for 
a position with Travel Resorts of 
America. I celebrated my one-year 
anniversary with TRA in January of 
this year and I couldn’t be happier 
with the knowledge, opportunities, 
growth and leadership this company 
has given me.”
 Yarber says the depth of industry 
knowledge available for attendees to 
tap into at the educational sessions is 
impressive. 
 “If we added up the years of 
campground experience in a seminar, 
it could be hundreds of years 
depending on how many people are in 
there.”

“A great opportunity”
 Hannah Piper, OHE, is manager 
of ARVC member-park Evergreen 
Campsites & Resort in Wild Rose, 
Wis. This will be her fourth year 
attending OHCE.  
 “ARVC has given me a great 
opportunity to continue my education 
in an industry that I love,” she says. 
“From the convention and classes to 

The Power of Industry  
Education at OHCE
Members share how they benefit from the educational sessions every year
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online courses and campground school, 
I have been able to achieve my executive 
certification.”
 She says the social media sessions 
she attended have been very beneficial 
in helping push their park to the next 
level. 
 “In a class taught by Tracie Fisher, 
OHC she told us about a website that 
would rank your Facebook page. This 
tool has allowed me to provide stats for 
my boss on how our page is ranking 
compared to competitors, what we 
can do to improve our reach and many 
other tips to boost our online presence.”

“Education is Power”
Bill Cable, OHM, who co-owns ARVC 
member-park Austin Lake RV Park & 
Cabins in Toronto, Ohio with his wife 
Marsha, used three words to sum up 
why he attends educational sessions at 
the OHCE: “Education is power.” He 
has attended the conference for more 
than 10 years.
 “I seek education,” he says. “I prefer 
classroom situations as opposed to 
online learning.” One reason is having 

the opportunity to ask the presenter 
questions.
 One session he found particularly 
valuable was given by Amy Wirtz on 
transitioning your business to the next 
generation. 
 “She made the presentation timely 
and urgent,” he says. “She indicated 
how many people start (the process) 
and never finish. In her presentation 
she covered everything step by step by 
step.” 
 He says there have been many other 
sessions he has found helpful, including 
those on the National Electrical Code 
(NEC) and guidelines for service 
animals. 
 “The presenters on the Internet 
have also been excellent,” he adds, “and 
the fact that the liability presentations 
are in there is also bigger than big.”
 Thanks to a session presented by 
Bud Styer, CPO, Cable learned how he 
could expand the recreational amenities 
on the lake at his park. 
 “We went ahead and have done 
massive amounts with inflatables with 
Commercial Recreation Specialists, and 
specifically Wibit,” he says.  
 It was also at the conference that 

Cable learned about the revenue-
generating possibilities of offering pedal 
cart rentals at his park.
 “Everywhere I go, I try to learn 
something,” he says.
 Cable appreciates the fact that 
the objectives and the learning goals 
are listed for each session. This clear 
definition of learning outcomes is an 
integral part of ARVC’s accreditation 
by the International for Continuing 
Education and Training (IACET), which 
allows attendees to gain continuing 
education units (CEUs) for credit 
toward college degrees and other 
advanced certifications.  
 Don’t miss all of the educational 
opportunities waiting for you at this 
year’s OHCE in Oklahoma City.  To learn 
more about the educational sessions, 
register, build your customized schedule 
and more, visit arvc.org/OHCE.

ARVC members take part in education 
sessions at OHCE 2017; Photos courtesy 

of Katie Maynard Photography
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- Billy Riggs, Master Illusionist

TAP INTO THE MAGIC FORMULA FOR 
MASTERING CHANGE!

Attendees at this year’s OHCE in Oklahoma City are in for a real treat when 
our keynote speaker, Billy Riggs, takes the stage on Wednesday, November 
7. He’ll be addressing a topic important to all of us in the outdoor hospitality 
industry—how to deal with change—but it’s the way he’ll approach it that 
will be truly unique.
 Riggs, a former pastor of a large church, is also a magician and Master 
Illusionist. In his keynote presentation, titled “Presto Chango: Making 
Change a Magical Thing,” he promises to deliver “a magical, moving and 
fun program that transforms change into a welcome friend.” 
 As an extension of his keynote, attendees will also have a chance to 
engage directly with Riggs at a breakout  session called “How to Become a 
Born Leader” where he’ll walk attendees through the six stages of leadership 
based on all of the things he learned in the ministry that are highly 
applicable to any business.
 We asked Riggs about his unique background and how he combines 
his motivational speaking talents with magic and humor to deliver the 
message that change can not only be empowering—it can offer life’s best 
opportunity for personal growth.

ARVC: What sets you apart as a motivational speaker?

RIGGS: My strength is that of a generalist. I’m a good magician, a good 
comedian, a good trainer and a really good motivator. It was my ability to 
grip audiences and move them that led them to drive up to two hours one 
way to church every Sunday. They just wanted to be inspired.

ARVC: In addition to using magic tricks and illusions to entertain 
your audience, how do you use these techniques to inspire and 
motivate them?

RIGGS: The hook that I use in all of my programs is the concept of 
disillusionment. When I was in the ministry, I was gradually getting 
discouraged with things and told a friend of mine, ‘I’m kind of disillusioned 
right now.’ And he said, ‘that’s good.’ I said, ‘what do you mean?’ He said, 
‘the only alternative to being disillusioned is to continue living under 
illusions.’ As I analyzed his words, they made sense. Disillusionment means 
I used to live under a series of misapprehensions. I’d rather know the truth.
 The reason that people have built-in glass ceilings above their heads 
is that they carry illusions about life. The reason sales people can’t sell 
oftentimes, is because they harbor illusions about the sales process. The 
reason leaders can’t lead is because they hold inaccurate beliefs about the 
process of leadership, and so forth. So I try and use my illusions on stage 
as a tool to illustrate how the mind plays tricks on us and how we can 
better adjust, see reality as it is and deal with it. People who live under 
illusions fight enemies that don’t exist while leaving themselves completely 
vulnerable to the ones that do.

ARVC: What will our OHCE attendees take away from your 
presentation and how will they feel when they walk out of the room?

RIGGS: They’ll learn how to demolish the self-imposed barriers to success 
that we all carry in our hearts. They will leave with their hearts on fire 
ready to conquer the world and with a smile cramping their cheeks from 
laughing so much.

Master Illusionist and motivational speaker Billy Riggs
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Pismo Coast Village RV Resort Opens 
Campground to Wildfire Evacuees
Generous act also inspires local businesses to help those in need

Jay Jamison, CEO and general manager of ARVC member-park Pismo Coast 
Village RV Resort in Pismo Beach, Calif., knows firsthand what it’s like to 
experience the devastation of a natural disaster. >>>
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In 1964, his family’s RV park and guest ranch were 
decimated by a wildfire and the resulting mudslides. So when 
wildfires ravaged California’s Central Coast region this past 
December, Jamison wanted to help. 
 “We were sitting in a staff meeting when that fire was 
going on,” he says. “Our Reservation Supervisor, Darrell 
Sisk, mentioned that he was aware that some of the parks up 
near Santa Rosa during the Santa Rosa and Napa fires had 
offered opportunities for people who needed to evacuate. So 
we jumped on it.”  
 The park decided to offer free RV sites to any fire evacuees 
who needed them. 
 “We posted it on Facebook, and within minutes, people 
started responding and sharing. The word got out quickly.” 
 The 400-site Pismo Coast Village RV Resort ended 
up donating more than 700 nights to evacuees and others 
impacted by the fire. 
 “The most we had on any one night was 73 sites occupied,” 
Jamison says. “We had some people stay here 10 or 12 days.”
 Several people, including the general manager of a 
local hotel who was offering discounted rates to evacuees, 
asked him what kind of criteria he used to qualify people  
for the free sites. 
 “One of the things we didn’t want to do is to start splitting 
hairs,” he says. “So, if they told us they were from that area and 
they were trying to escape smoke, we just gave them a site. It 
wasn’t something that we were totally critical on because we 
didn’t want to turn a positive into a negative.”
 Evacuees took advantage of the free sites over a two-week 
period beginning on December 7. 
 “Around December 20 or 21 we needed people to start 
to go and that wasn’t a problem,” Jamison says. “People 
understood and they appreciated what we offered.
 “We heard a lot of positive things from the folks  
that stayed here.”

 One of the evacuees, Christine Monteath, who is a stained-
glass artist, showed her appreciation by creating a stained-
glass window featuring the Pismo Coast Village RV Resort 
logo and presenting it to them. It now hangs in the park’s  
reservation office. 
 “All of us on the staff felt really good about being able to 
do this,” Jamison says. 
 He was able to watch as this spirit of giving became 
contagious. When two local RV rental companies,  Luv 2 Camp 
Trailer Rentals and Beach Bound Trailer Rentals, learned 
what the park was doing, they loaned RVs for people stay in. 
One of the rental companies even went to Walmart to buy 
bedding and other essentials. When Walmart store officials 
learned what they were doing, they raised funds to provide the 
evacuees with diapers, kids’ toys and other items.
 Jamison and his staff found it very rewarding to be able to 
help the evacuees during these difficult times.  He also found 
that there was an unexpected side benefit. 
 “We’ve even seen some of the people come back to enjoy 
the park—when there aren’t any fires!”

Left: Evening photo of Pismo Coast Village, ARVC members since 1977; 
Top Right: Appreciation gift presented to Pismo Coast Village RV Resort 
by stained-glass artist Christine Monteath; Bottom Right: A group of 
wildfire evacuees staying at the park; Photos courtesy of Jay Jamison of 
Pismo Coast Village RV Resort
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PROTECT YOURSELF 
AND YOUR PARK 

2019 OPEN ENROLLMENT 
BEGINS IN AUGUST

Sign up for ARVC’s Combined 
Music License program and 

save!  You can save as much as 
45% on licensing rates!

Contact Amy Thieme to sign up 
athieme@arvc.org or 303-681-0401 x116

Enjoy the Outdoors
...with Pilot Rock Site Products

TM

PARK • STREET • CAMP
SITE PRODUCTS
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For the first time, the ARVC Foundation held an online auction this spring to support the 
creation, development and operation of the Foundation’s educational programs. The auction, 
which was promoted on GoCampingAmerica.com and BiddingForGood.com, was made 
possible through the generosity of ARVC-member campgrounds that donated items and the 
buyers who purchased them. 
 The funds raised from the spring auction helped support the following educational 
programs: the National School for RV Park and Campground Management, the Institute for 
Leadership Development, the Outdoor Hospitality Education certificate programs and the 
Foundation’s two newest Practitioner Certificates: NFPA 1194 and Business Management.
 The NFPA 1194 Practitioner Certificate is designed to ensure that park owners and 
operators have an in-depth knowledge of the current standards for RV Parks and Campgrounds. 
This certificate provides best practices and the necessary resources to work with regulatory 
agencies when designing or modifying existing facilities.
 The Practitioner Certificate for Business Management helps learners gain knowledge and 
experience in five key areas: Outdoor Hospitality Basics, Business Management, Operations 
Management, Leadership and Guest Experience.
 Each campground that donated an auction item was entered into a drawing to receive one 
free registration to OHCE. The winner was ARVC member-park Little Oaks Campground. A 
special shout out goes to Judy LaPorta, CPO, OHC, for her campground’s continued support of 
the ARVC Foundation’s education programs and opportunities. 
 Please join us in thanking all our supporters (listed on right) for donating to the ARVC 
Foundation’s spring auction!

ARVC FOUNDATION

A Big Win for Education

Bristlecone Lodge 
Woodland Park, Colo.

Clay’s Park Resort 
North Lawrence, Ohio

Cooperstown Beaver Valley  
Cabins & Campsites 

Milford, N.Y.

Fisherman’s Cove Waterfront 
Palmetto, Fla.

Four Seasons Family Campground 
Pilesgrove, N.J.

Junction West RV Park 
Grand Junction, Colo.

Keen Lake Camping  
& Cottage Resort, Inc. 

Waymart, Pa.

Lake George RV Park 
Lake George, N.Y.

Leisure Systems 
Yogi Bear Jellystone Parks throughout the U.S.

Little Oaks Campground 
Cape May Court House, N.J.

North Pole Resorts 
Wilmington, N.Y.

Panther Lake Camping Resort, Inc. 
Andover, N.J.

Red Apple Campground 
Kennebunkport, Maine

Rincon Country RV Resort 
Tucson, Ariz.

Sandy Pond Campground 
Plymouth, Mass.

Sunshine Village 
Webster, Fla.

Spring Lake RV Resort 
Crossville, Tenn.

Donations now being accepted for the fall auctions!
 The ARVC Foundation will be hosting three fall auctions this year, including an online 
auction, silent auction and live auction. The fall online auction will run from October 1–31. The 
silent auction will be held during the Expo at OHCE and the live auction will take place at the 
Awards of Excellence dinner on Thursday evening. The proceeds from all three auctions will 
benefit the ARVC Foundation and its educational programs.
 If you wish to donate an item, please complete and submit an auction donation form, which 
can be found at arvc.org/give, by September 15, 2018. The ARVC Foundation Fundraising 
Committee will identify where the items can best benefit the Foundation and will place them 
in the correct auction category. Donors will receive a receipt from the ARVC Foundation for tax 
purposes. Please consult your tax advisor for guidelines on deductibility.
 Thank you in advance to all donors for your generosity. If you have any questions, 
please contact Ken Mowad, executive director of development, at kmowad@arvc.org  
or 303-681-0401, x114.

Thank you to the following 
campgrounds for donating  

to our spring auction:

National School of RV Park and Campground 
Management, Eastern Campus 2018; Photo 

courtesy of Katie  Maynard Photography
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ARVC had a strong presence at several 
recent industry events in Washington, 
D.C. as part of our ongoing efforts to 
advocate for our members’ regulatory 
and legislative best interests. 

UNIFYING THE RECREATION 
COMMUNITY

ARVC attended Partners Outdoors 2018 at the U.S. 
Department of Interior and the U.S. Department of 
Agriculture in Washington, D.C. on May 30 and 31. The 
event brought partners from the public and private sectors 
together to unify and focus recreation community efforts on 
core issues and showcase innovation in thinking and action. 
Brainstorming, visioning and action were expected of all 
participants, and the program celebrated the start of Great 
Outdoors Month. The program was a joint undertaking of 
private sector interests coordinated through the American 
Recreation Coalition, federal agencies coordinated through 
the Federal Recreation Council and state park agencies 
coordinated by the National Association of State Park 
Directors.
 The 2018 Partners Outdoors program had two distinct 
components:
 RECx: Great Ideas for the Great Outdoors was a 
showcase for innovative ideas about outdoor recreation 
presented in brief, TED-like talks on Wednesday, May 30. 
The presentations focused on pitching a new idea or telling 
a success story that demonstrates how outdoor recreation 
experiences, opportunities and resources can be improved. 
Presentation topics included innovative partnerships 
and programs, enhancing visitor experiences, engaging 
people—especially children—in the Great Outdoors and 
using technology to create and protect recreation resources. 
 The second day, Thursday, May 31, was the Annual 
Outdoor Recreation Leadership Summit. During a series 
of presentations and discussions, leaders of the new 
administration, recreation and tourism industry executives 
and key federal and state agency representatives looked 
at the future of outdoor recreation, focusing on the  
short-term and long-term implications of developments 
affecting people, places, products, programs, partnerships 
and politics. 

ARVC PUBLIC AFFAIRS COMMITTEE 
BACK ON THE “HILL”
On June 6, 2018 ARVC joined our coalition partners at 
the RV Industry Association and RVDA on Capitol Hill in 
Washington, D.C. for RVIA’s 17th annual Advocacy Day.  
RV industry coalition members visited congressional and 
agency offices to raise awareness of the RV industry and 
issues affecting the industry and ARVC members. Advocacy 
Day has raised the profile of the RV industry in the eyes of 
Congress and the administration.
 “Advocacy Day makes a critical contribution to the 
association’s federal advocacy efforts by allowing our 
members to meet with their elected officials, advocate for 
industry priorities and raise the profile of the RV industry 
on Capitol Hill,” says Jay Landers, RV Industry Association’s 
vice president of government relations. 
 There were 120 Advocacy Day attendees who 
participated in 170 meetings with members of Congress and 
staff.  Of those, ARVC had 13 attendees who participated in 
46 meetings.
 ARVC specifically requested support for the bipartisan 
Simplifying Technical Aspects Regarding Seasonality 
(STARS) Act (S. 2670 and H.R. 3956), which will provide 
much-needed clarity around the Patient Protection 
Affordable Care Act’s (ACA’s) definition and treatment of 
seasonal workers.

ARVC PUBLIC AFFAIRS

ARVC Public Affairs 
Advocates for Members
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 Under the Affordable Care Act, or Obamacare, different 
definitions of “seasonal” are used when determining 
whether a business is a small or large employer under 
the law and when determining which employees must be 
offered health insurance. The STARS Act would define a 
“seasonal employee” as a worker who is employed on a 
seasonal basis for six months or less during the calendar 
year and apply that definition to all aspects of the law.
 “What impressed me was the respect shown to us by 
members of Congress and their staff people and the interest 
shown in our issues and challenges,” says Al Johnson, 
OHE, ARVC chairman and owner of ARVC member-park 
Mt. Rushmore/Hill City KOA in Hill City, S.D.
 Tim Cartmell, OHM, owner of ARVC member-
park Honesdale/Pocono KOA in Honesdale, Pa., felt the 
meetings ARVC held gave him a chance to make a difference 
in our industry.
 “Often as business owners we complain about how 
things should be different. Meeting with my members of 
Congress to seek support for bills that help the RV industry 
will and does matter.”
 Along with our coalition partners at RV Industry 
Association & The National RV Dealer Association (RVDA), 
ARVC also presented the following asks:

Support funding for continuation and expansion of the 
Outdoor Recreation Satellite Account (ORSA) in FY2019 
and beyond. In December 2016, Congress unanimously 
passed the “Outdoor Recreation Jobs and Economic Impact 
Act of 2016” directing the Bureau of Economic Analysis 
(BEA) to conduct an assessment and analysis of the U.S. 
outdoor recreation economy and its contributions to the 
overall U.S. Gross Domestic Product (GDP). 
 In February 2018, BEA released a preliminary estimate 
of outdoor recreation’s impact on the U.S. 

 » 2 percent of the U.S. GDP and growing at a faster 
rate than the overall economy.

 » $673 billion in direct economic output.
 » 4.3 million U.S. jobs

 “The camping industry needs to do a better job of 
creating awareness of the economic impact and the revenue 
generated by the camping industry across the U.S.,” says 
Joann DelVescio, executive director of the New Jersey 
Campground Owners Association (NJCOA), who was 
in attendance as an ARVC representative. “Advocacy Day 
provides us with the opportunity to tout these facts and 
figures to our legislators.”

Support the bipartisan Recreation Not Red-Tape (RNR) 
Act (S. 1633 and H.R. 3400), which will improve access to 
outdoor recreation opportunities on federal public lands.
 Among other provisions, the RNR Act expedites the 

special recreation permitting process, makes it easier 
for visitors to purchase federal lands recreation passes, 
provides increased access for service members and veterans 
and enhances and promotes private-sector volunteer 
programs. It also ensures that federal land managers are 
held accountable for increasing recreation in their areas 
and establishes a new National Recreation Area System to 
ensure that areas are set aside specifically for recreational 
uses.

Support increased investment in campgrounds on public 
lands and the use of private-public partnerships to address 
this need.

Support the bipartisan National Park Restoration Act 
(S. 2509 and H.R. 5210), an innovative solution to help 
overcome the more than $11 billion maintenance backlog 
in our national parks.
 It creates the National Park Restoration Fund to provide 
funding for maintenance backlog and priority projects at 
national parks. The fund receives 50 percent of onshore 
and offshore revenues from energy production on federal 
lands over 2018 projections that are not allocated for other 
purposes such as the Land and Water Conservation Fund 
(LWCF).

Support American-made RVs by encouraging members 
of Congress to voice their concern to the Department of 
Commerce on the downstream impacts steel and aluminum 
tariffs have on U.S. manufacturing industries.

PUBLIC AFFAIRS
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Support a change to the definition of “motor vehicle” in 
a future technical corrections bill to ensure that towable 
RVs are included in the floor plan interest financing 
deductibility. 
 The passage of comprehensive tax reform and the 
lowering of the corporate tax rate has benefited the RV 
industry and allowed the historic boom times to continue.
 Unfortunately, a definition change in one section of 
the bill has unintentionally resulted in effectively removing 
travel trailers from the definition of “motor vehicle” for the 
purposes of floor plan financing interest deductibility.

Encourage members of Congress to support the $50 billion 
American-made RV industry and families that enjoy  
the RV lifestyle by joining the House or Senate RV Caucus.  
 Following a successful day on Capitol Hill, the ARVC 
representatives joined fellow Advocacy Day attendees, 
members of Congress and administration officials for an 
evening reception recognizing the RV Caucus members, 
our RV champions on Capitol Hill.
 “It was a great experience seeing all segments of the  
RV industry working together in Washington—campground 
owners and ARVC Executives working alongside RV 
manufacturers and RV dealers to bring our message to 
Congress,” says Jim Calderbank, owner of ARVC member-
park Moonshine Creek Campground in Sylva, N.C. “The 
Senators, Congressmen, and Congresswomen I spoke  
to were knowledgeable and engaged with issues  
impacting the RV industry in general and campgrounds in 
particular.” 

Who Represented  
ARVC in DC

“Collectively, this ARVC group had one the most 
extensive industry backgrounds and geographic 
diversity we have ever put together,” says Jeff 
Sims, CPO, OHC, ARVC senior director of state 
relations and program advocacy. “It was exciting 
to see such an impressive group of passionate 
industry professionals come together and carry 
the industry’s message to Capitol Hill.”
On behalf of the entire ARVC membership, we 
would like to thank:

Al Johnson, OHE, ARVC Chair
Mt. Rushmore/Hill City KOA in Hill City, S.D.

Adam Malsack
Lake Arrowhead Campground in Montello, Wis.

Ann Emerson, ARVC Foundation Chair
Good Sam Enterprises

Jim Calderbank
Moonshine Creek Campground in Sylva, N.C.

Joann DelVescio
New Jersey Campground Owners Association 

(NJCOA) Executive Director

Mari Garland, OHM, ARVC Board Member
Junction West RV Park in Grand Junction, Colo.

Scott Swanson
Gila Bend KOA in Gila Bend, Ariz.

Steve Cross, CPO, OHC, ARVC Board Member
Cross Creek Camping Resort in Delaware, Ohio

Tim Cartmell, OHM
Honesdale/Pocono KOA in Honesdale, Pa.

Wade Elliott, CPO
Utility Supply Group in Kingston, Wash.

ARVC Staff in attendance:
Paul Bambei 

President and CEO

David Basler 
Senior Director of Marketing  

and Communication

Jeff Sims, CPO, OHC 
Senior Director of State Relations  

and Program Advocacy
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ADVERTISING/PROMOTION
#1 Southeast Publications USA, Inc.
Brian McGuinn  •  800-832-3292 
brian@southeastpublications.com
www.southeastpublications.com 
North America’s largest provider of FREE guest 
guides and FREE digital marketing for RV resorts 
and campgrounds.

AGS/TXAD Internet
Debra Schaeffer  •  817-426-9395
debra@texasadvertising.net
www.ags-txad.com
Specializing in area service guides and websites for 
RV parks with superior customer service and the 
latest marketing tools for our clients.

Pelland Advertising
Peter Pelland  •  800-848-0501
plpelland@pelland.com
www.pelland.com
We develop and host responsive websites and 
produce and print four-color brochures, rack 
cards and site maps. Our services include free 
maintenance and updates, allowing you to spend 
your time running your business, not maintaining 
your website.

RoverPass
Ravi Parikh  •  703-924-9653
ravi@roverpass.com
www.roverpass.com
RoverPass is a smart online directory with 
free listings and a premium upgrade to drive 
new campers to your properties. Only pay for 
performance - No monthly fees, no setup fees, no 
risk. Sign up at www.roverpass.com/signup

RV Park Reviews
Andy Robinowitz  •  888-447-8787
support@rvparkreviews.com
www.rvparkreviews.com
Campground owners can now respond to reviews 
on RVParkReviews.com. 8.5 million visits annually 
from campers researching campgrounds on RV Park 
Reviews. Claim your campground and get access to 
special campground owner features and tools.

AMUSEMENTS/GAMES
Cold River Mining Corporation
Robert Aliberti  •  413-863-5445
coldrivermining@gmail.com
www.coldrivermining.com
Gemstone, fossil, panning, sluice, mining attractions.

Jump Pad LLC
Dennis Macready  • 865-387-5667
thejumppad@gmail.com
www.thejumppad.com
A flat area of inflatable pillows that allow kids of 
all ages to jump safely. The Jump Pad has the 
advantages of Price, Longevity, and No Installation 
Cost. Made in the USA. Sold to campgrounds in the 
US and Canada.

The Original Jumping Pillows
Valerie Elfes  •  865-428-7526
val@originaljumpingpillows.com
www.originaljumpingpillows.com
The official Jumping Pillow, Jumping Pillow shade 
structures, Hideaway Huts, inflatable concession 
stands and playground equipment provider in the U.S.

S&S Worldwide
Carmelo Mangiafico  •  800-243-9232, ext. 2925
cmangiafico@ssww.com
www.ssww.com
S&S Worldwide offers value-priced arts and crafts, 
sports, education, and therapy products.

APPAREL/GIFTS/ACCESSORIES
Blue Bay Distributing Inc.
Bob Cronauer  •  919-957-1300
bluebay@mindspring.com
www.bluebaydist.com
Blue Bay Distributing sells embroidered and 
screen printed apparel designed for state parks, 
campgrounds and marinas. We also produce 
insulated cups, foam beverage holders, car decals, 
stickers, magnets, lapel pins, hiking medallions and 
patches.

Mitchell Proffitt
Lisa Bain  •  800-878-6404
lbain@mitchellproffitt.com
www.mitchellproffitt.com
Wholesale supplier of military and custom souvenirs. 
Low order minimums and quick turnaround.

Peace Frogs
Catesby Jones  •   804-695-1314
catesby@mindspring.com
www.peacefrogs.com
Peace Frogs clothing and accessories has been 
called the Ben and Jerry’s of Clothing. Fun, upbeat 
designs that are retro in nature, yet modern in 
design, are what make Peace Frogs one of the most 
popular items you will have in your store.

Wilcor International
Amanda Motto  •  800-346-2345
sales2@wilcor.net
www.wilcor.net
Camping goods, RV and electrical goods, BBQ, 
picnic, housewares, fishing gear, pocket knives, 
impulse jewelry, toys and games, plush animals, 
everyday goods and more.

AWNINGS/SCREEN ROOMS
Silver-Top Manufacturing Co, Inc.
Sharon Hermani  •  800-638-6960
sharon@silver-top.com
www.silver-top.com
Awnings, sunrooms, and more! Home, business, 
or RV resort—Silver-top has you covered! Leading 
manufacturer of luxury awnings, patio rooms, screen 
rooms, portable awnings and slide-out covers. Built 
to withstand all climates. Made in the USA.

CONSULTING SERVICES
The Campground Connection
Marilyn Deward  •  616-532-4835
mdeward@gmail.com
www.thecampgroundconnection.com
Assessment & Analysis - If you are like most 
Campground Owners, the majority of your wealth is 
tied up in your Business. We help you plan your exit 
strategy so when the time comes, you are able to 
extract the maximum value from your business.

Family and Business Success
Amy Wirtz  •  440-695-0941
amy@wirtzlegal.com
famsuccess.biz
Providing a service to help business owners prosper.

Gorin Cohen Consulting Group
David Gorin  •  703-448-6863
dgorin@gorincohenconsulting.com
www.gorincohenconsulting.com
With more than 100 years of combined experience 
in outdoor hospitality, the Gorin+Cohen Consulting 
Group provides expert consulting services in all 
aspects of RV park, RV resort and campground 
design, development, investment, operations and 
marketing.

Mersmann Consulting Group, LLC.
Amie Mersmann  •  832-494-7862
amie@mersmannconsulting.com
www.mersmannconsulting.com
MCG is a planning and development firm that 
provides land selection and suitability, feasibility 
studies, business plans, operational and marketing 
start-up, and investor/stakeholder management and 
negotiations for RV parks and campgrounds, luxury 
outdoor resorts and workforce housing.

Moore’s Campground Consulting
Joe Moore, CPO, OHC  •  817-999-4108
moorescampgroundconsulting@gmail.com
www.moorescampgroundconsulting.com
Joe Moore offers his expertise from his years of 
experience with the award-winning Vineyards 
Campground and Cabins to guide and coach 
campgrounds to help improve their bottom line and 
day-to-day business.

Ron D Beard & Associates
Ron Beard  •  512-219-7688
rdbaconsulting@gmail.com
www.rdbaconsulting.com
Ron D. Beard offers full economic analysis, design 
and construction document services, master 
planning, vision guidelines and business plans 
for both “ground-up” and existing RV resort and 
campground developments.

CREDIT CARD PROCESSING
BASYS Processing
Kurt Woltering  •  800-386-0711
kurt@BASYSpro.com
www.BASYSpro.com
We are a family-owned credit card processing 
company directly registered with MasterCard, Visa, 
and Discover with access to direct interchange.

MEMBER BENEFIT PROVIDER

Infintech
Russ Rybolt  •  651-881-6566
russ.rybolt@infintechllc.com
www.infintechllc.com
Merchant services program offers credit and 
debit card processing, ACH/EFT transactions, 
electronic check, equipment solutions, virtual 
terminals, E commerce and PCI security. Low fees, 
personalized service and transparency into your 
real cost of payment processing. Winner of the 
BBB Torch Award for Marketplace Ethics.

MCPS for Campgrounds
Art Lieberman • 877-858-9010
rvcreditcards@yahoo.com
www.mcpsforcampgrounds.com
Credit and debit card processing services, 
e-processing, check guarantee, gift cards and 
cashless ATM machines.

Look for our valued   MEMBER BENEFIT PROVIDER  partners to 
take advantage of exclusive pricing and discounts.
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 ELECTRICAL SERVICES/SUPPLIES
B&B Electrical
Matt Linnell  •  888-391-3802
sales@bbelec.com
www.bbelec.com
YOUR ONE STOP ELECTRICAL SOURCE! We 
specialize in distribution equipment, pedestals 
and surface boxes, gas meters, electric meters and 
conversion kits, water meters, wire and lighting. 

Hialeah Meter Co.
Lisa Senior  •  800-654-0821
sales@hialeahmeter.com
www.hialeahmeter.com
Well known and widely respected for more than 60 
years, Hialeah Meter has set the industry standard 
for quality in new and refurbished electric meters.

Peak Energy Technology, LLC
William Weideman  •  888-613-7775
wweideman@peakenergytech.com
www.peakenergytech.com
The Peak Energy Saver recycles and re-uses 
electricity and can save you up to 25% on your 
electric bill. Install it near your circuit breaker panel. 
Works with all of the motors and transformers in 
your park!

Utility Supply Group
Wade Elliott  •  800-800-2811
wade@go-usg.com
www.go-usg.com 
Nationwide provider of electrical power outlets, 
electric and water meters, wire, and replacement 
parts for RV parks and campgrounds. Ask about 
free electrical layouts and our new products — 
on-demand water heaters and hair dryers.

Your Electrical Solutions, LLC
Maggie Linnell  •  855-644-2400
maggie@yourelectricalsolutions.net
www.yourelectricalsolutions.net
Shop and compare top of the line suppliers like 
Milbank, Eaton, Midwest and American Lighting. 
Electric pedestals, surface boxes, electric meters, 
conversion kits, water meters, lighting and power 
distribution equipment.

FINANCIAL SERVICES
CampgroundAccounting.com
Donna Bordeaux  •  704-752-9845
donna@campgroundaccounting.com
www.campgroundaccounting.com
Our CPA firm specializes in helping campground 
owners grow their businesses and minimize the 
effects of taxes.

Fidelity Bank-SBA Lending
Bruce Hurta  •  281-384-2595
bruce.hurta@lionbank.com
www.lionbank.com
Fidelity Bank is a top ranked SBA lender and is 
dedicated to helping small businesses grow.

MoneyTree ATM
Wayne Young  •  850-259-6407
wyoung@moneytreeatm.com
MoneyTree is a one-stop ATM service, providing 
alternative cash solutions since 1994. We 
manufacture, service, and process our own 
MoneyTree ATMs, as well as other brands.

FOOD PRODUCTS/DRY  
GOODS/SUPPLIES
Frito-Lay Inc.
Missy Garcia  •  972-658-6891
missy.garcia@pepsico.com
www.pepsico.com
The “Snacks to You” program allows you to offer 
your customers the products they know and love 
with single-unit ordering, easy payment options 
with $25 minimum ordering and free delivery.

McCutcheon’s Apple Products
Bob McCutcheon  •  800-888-7537
bob@mccutcheons.com
www.mccutcheons.com
Keep your campers supplied with the best fruit 
butters, jams, jellies, pasta sauces, mustards, juice-
sweetened spreads, hot sauces, salad dressings, 
relishes, honey, BBQ sauces, baking mixes, olde 
fashioned sodas, real iced teas and more!

Royale Brands
Tim Jones  •  563-386-5222
timj@royalebrands.com
www.smoothiecompany.com
Dedicated to the business of frozen drinks — 
fruit smoothies, cappuccino, slush and frozen 
cocktails. All are shelf-stable and never require 
refrigeration. We work with every major 
equipment supplier.

FRANCHISERS
Kampgrounds of America (KOA)
Chris Fairlee  •  800-548-7239
cfairlee@koa.net
www.ownakoa.com
A franchise camping company providing marketing, 
operational, and technology programs to over 
1,000 KOA Kampground entrepreneurs.

Global Gas has created a network of independent propane companies to help save you money! Receive 
competitive pricing for your propane needs as an ARVC member. To learn more about how to save on propane, 
contact your regional distributor for customized pricing. Visit arvc.org/propane for more information.

SAVE MONEY ON YOUR PROPANE COSTS
with one of our newest Member Benefit Providers, Global Gas!
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PROPANE DISTRIBUTORS
     BLOSSMAN PROPANE
     BLUE STAR PROPANE
     OSTERMAN PROPANE
     SUPERIOR PLUS
     SHARP ENERGY
     BLUE FLAME GAS
     HOCON GAS
     EXCEL PROPANE
     PINNACLE PROPANE
     FORDS FUEL AND PROPANE
     STAY TUNED (Log into arvc.org for more information) 
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Leisure Systems, Inc.
Rob Schutter, OHE  •  800-626-3720
rschutter@leisure-systems.com
www.jellystonefranchise.com 
Franchisor of Yogi Bear’s Jellystone Park Camp-
Resorts. Founded in 1969, now includes over 75 
locations in the U.S. and Canada. Focus on the 
family camping and cabin rental market.

GROUNDS MAINTENANCE 
SERVICES/SUPPLIES
MEMBER BENEFIT PROVIDER

HD Supply Facilities Maintenance
BryLynn Kilroy  •  619-379-6989
brylynn.kilroy@HDsupply.com
www.hdsupplysolutions.com
The #1 maintenance, repair and operational supplier 
in the U.S. with over 24,000 items in stock with 
FREE SHIPPING! Members qualify for discounted 
pricing which represents a savings of 11-13% over 
published catalog pricing.

MEMBER BENEFIT PROVIDER

John Deere
Steve Wilhelmi  •  919-804-2000
wilhelmistephenm@johndeere.com
www.johndeere.com
John Deere is a world leader in providing advanced 
products and services, and is committed to the 
success of customers whose work is linked to 
the land. Since 1837, John Deere has delivered 
innovative products of superior quality built with 
integrity.

INSURANCE SERVICES
MEMBER BENEFIT PROVIDER

Leavitt Recreation & Hospitality 
Insurance
Chris Hipple  •  800-525-2060
chris-hipple@leavitt.com
www.lrhinsurance.com
RV park, campground, resort, or lodge, we insure 
them all and give you the most options with our 
large selection of insurance companies to choose 
from. We focus on the recreation industry and 
specialize in RV parks and campgrounds.

Marshall & Sterling Campground & 
Hospitality Insurance Program
Irene Jones  •  845-704-5544
ijones@marshallsterling.com
Campground Insurance and Risk Management 
Program from leading national agency. Educational 
focus led by a campground owner. Licensed in all 
states.

RIS Insurance 
Danielle Bost  •  844-747-9326
dbost@allstarfg.com
RIS specializes in recreation vehicle insurance. As 
an independent agent we can provide access to a 
complete line of recreational and non-recreational 
insurance products.

United States Warranty Corporation
Patty Emser  •  800-233-9878
info@uswceagle.com
www.uswceagle.com

 INTERIOR/EXTERIOR DESIGN GOODS
Great American Direct
Donna Fout  •  757-229-0567 
shop@greatamericandirect.com
www.greatamericandirect.com
We offer factory-direct mattresses that provide 
comfort, style, and warmth to the hospitality 
industry. Our Rugged Comfort Sleep Systems are 
available in plush or wipe-down materials.  Mattress 
orders over $1,000 receive free nationwide shipping.

MEMBER BENEFIT PROVIDER

Sherwin-Williams Company
Mike Koncilja  •  303-794-2472
michael.j.koncilja@sherwin.com
www.sherwin-williams.com/store-locator
Special ARVC member pricing is available by 
establishing a cash or credit account number at 
your closest Sherwin-Williams store. Ask local store 
personnel to link your account number to the ARVC 
national parent number—#3719. Visit Sherwin.
williams.com to find a store near you.

WM Polymers
Bill McGrath III  •  732-569-6161
info@fleckssystems.com
www.FlecksSystems.com
Suppliers of the only true granulated thermoplastic 
rubber, Flecks® Systems. Light stable, chlorine 
resistant and antimicrobial surfaces.

LICENSING
MEMBER BENEFIT PROVIDER

ARVC Music Licensing Program
www.arvc.org/music-licensing
Take advantage of our exclusive combined annual 
license that includes coverage for both ASCAP and 
BMI at drastically reduced rates. Monthly SESAC 
licenses are also available at a discounted rate, 
in addition to the combined license, for added 
coverage. Visit arvc.org/music-licensing for more 
information.

MEMBER BENEFIT PROVIDER

Motion Picture Licensing 
Corporation (MPLC)
Eileen Korte  •  800-462-8855, ext. 3006
info@mplc.com
www.mplc.org
The MPLC Umbrella License® is the most 
comprehensive movie license available for 
campgrounds and RV parks. ARVC members pay 
only $320 per park, per year for unlimited indoor/
outdoor movie showings.

MEMBER BENEFIT PROVIDER

Swank Motion Pictures, Inc
Kaitlyn Morgan  •  800-876-5577
kmorgan@swankmp.com
http://campgrounds.swankmp.com
Unlimited indoor or outdoor exhibitions at your 
campground at a 25% savings off published 
annual/semi-annual campground site licenses 
standard licensing fees. Exclusive licensing agent 
for Walt Disney Studios, Pixar & Touchstone Films. 
License also includes coverage for Lionsgate and 
Summit movie titles.

 MANUFACTURER  
BUILDINGS/HOUSING
Cavalier Homes Inc. dba Clayton Tiny 
Homes-Lakeside Tiny Collection
Michael Burleson  •  800-465-7831 
michael.burleson@cavhomesinc.com
www.lakesidetinycollection.com
Park model RV cabin and cottage manufacturer.

Cavco Park Homes & Cabins
Tim Gage  •  800-622-8260
timg@cavco.com
www.cavco.com
Manufacturer of camping cabins and park 
model RVs selling factory direct to RV parks and 
campgrounds nationwide.

Champion/Athens Park Homes
Dick Grymonprez  •  800-738-0392
dgrymonprez@championhomes.com
www.athensparkhomes.com
Quality builder of park models and cabins with 
building operations in Athens, TX, Chandler, 
AZ, Lake City, FL, Lindsay, CA, Salisbury, NC, 
Sangerfield, NY, Weiser, ID, and York, NE.

Colorado Yurt Co.
Ivy Fife  •  970-240-2111
ivy@coloradoyurt.com
www.coloradoyurt.com
Colorado Yurt Company: Makes of Colorado Yurts, 
Earthworks Tipis and Cimarron Tents. For over 
40 years, our family-owned business has crafted 
the highest quality structures: Made in Colorado, 
shipped all over the word. Customer service, 
quality, professionalism, innovation, trade discounts 
and always-competitive pricing. Get Out In One! 

Conestoga Wagon Company
Jason Olsen  •  203-247-7102
jason@conestogawagonco.com
www.conestogawagonco.com
Our Conestoga wagons evoke an old west 
ambiance with modern day comfort. High-quality 
canvas tents with solid wood frames and decks 
provide the ultimate tent camping experience.

Forest River Inc. - Park Model Division
Gary L Duncan  •  574-262-2513
gduncan@forestriverinc.com
www.forestriverinc.com/parkmodels/
Forest River Park Model Division is a full line Park 
Model manufacturer, featuring products including 
12’ wide standard park models, rental cabins, office 
units, shower units, and more.

Fork Creek Park Model RV’s
Nick Fanelli   •  570-345-6500
info@forkcreek.com
www.forkcreek.com
Manufacturer of the highest quality RV park model 
cabins and cottages.

Gama Sonic Solar Lighting
Matt Cohen  •  727-688-5030
matt@gamasonic.com
www.gamasonic.com
Gama Sonic is the leading manufacturer of high 
quality solar lamp lights. Solar lamp posts can be 
easily installed anywhere outdoors without digging, 
trenching, or running electrical wiring.

Lelands Cabins
Carol Stevens  •  817-866-2703
carol@lelandscabins.com
www.lelandscabins.com
Factory-direct affordable cabins and office 
buildings. Each cabin is built with Mennonite 
craftsmanship and backed by the honesty and 
trustworthiness of Mennonite ownership. Eco-
friendly and leaders in affordability.

Montana Canvas Inc.
Curt Dinges  •  800-235-6518  
info@montanacanvas.com
www.montanacanvas.com
Montana Canvas produces the highest quality wall 
tents, luxury camping, glamping tents, outdoor 
gear and traps made in the USA.
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Pacific Yurts
Pete Dolan  •  800-944-0240
info@yurts.com
www.yurts.com 
The original designer and manufacturer of the 
modern yurt, offers a unique alternative to cabins 
and meeting halls for generating revenue—the 
highest quality design, materials and customer 
service backed by the industry leader.

Platinum Cottages LLC
Penni Feil  •  903-675-2525
pfeil@platinumparkhomes.com
www.platinumparkhomes.com
We build park model RVs to a higher standard, with 
unwavering commitment to be the leader of park 
model RV builders.

Skyline Corporation
Terry Decio  •  800-348-7469
tdecio@skylinecorp.com
www.skylinepm.com
Since 1951, Skyline Corporation is committed to 
offer the highest quality homes and park models to 
meet the markets ever changing needs throughout 
North America.

MARKETING SERVICES
ASPRIA/Reserve America
Sarah Bennett •  214-996-7216
Sarah.Bennett@AspiraConnect.com
www.reserveamerica.com
Get seen, get booked, get happy. Increase your 
private campground’s visibility and occupancy, 
while using your own reservation system.

Booking.com (USA) Inc.
Matthew Garcia  •  303-389-4200
matthew.garcia@booking.com
www.booking.com
Established in 1996, Booking.com gaurantees the 
best prices for every type of property.

OFFICE SUPPLIES
MEMBER BENEFIT PROVIDER

Staples Advantage
Ashley Craddock
303-373-8304  •  877-826-7755
ashley.craddock@staples.com
www.order.staplesadvantage.com
INSTANT CREDIT and immediate access to over 
34,000 catalog products or choose from a catalog 
featuring over 4,000 of the most frequently used 
products at deep discounts. Easy online ordering 
with convenient search tools to find the products 
you want fast, create custom shopping lists to 
quickly order the items you use most, order history 
and status Convenience Card with emergency 
pickup program benefits and next day delivery on 
all in-stock items for orders over $50.

OUTDOOR FURNISHINGS
Gerber Tables LLC
Tom Reed  •  800-393-9923
Tom@gerbertables.com
www.gerbertables.com
Manufacturer of picnic tables, grills, fire rings, park 
benches, bike racks, recycled plastic, furniture. 
Serving the leisure industry since 1969.

Jamestown Advanced Products, Corp.
Shari Hallenbeck  •  800-452-0639 x201
shallenbeck@jamestownadvanced.com
www.jamestownadvanced.com
From grills to campfire rings, picnic tables to 
benches and bike racks. We are your first stop for 
outdoor furnishings!

Kowa American Corporation 
(DBA Ogawa Campal)
Yohei Komatsu  •  310-515-0438
yohei@kowa.com
Kowa American is a US based outdoor equipment 
vendor partnered with several tent manufacturers 
in Japan. Over the last two years, we dedicated 
ourselves to represent and establish the brand 
called OGAWA CAMPAL.

MyTCoat Commercial Outdoor Furniture
Troy Stephens  •  855-637-9616
info@mytcoat.com
www.mytcoat.com
Manufacturer of high quality thermo-plastic coated 
steel commercial outdoor furniture.

Polly Products LLC
Sandra Anson  •  517-649-2243 
sandra@pollyproducts.com
www.pollyproducts.com
Polly Products manufactures commercial outdoor 
furnishings that stand the test of time with 100% 
recycled plastic. Sustainable, incredibly durable, 
and beautifully crafted picnic tables, benches, 
signs, pet waste stations, receptacles & more.

R.J. Thomas Mfg. Co./Pilot Rock
Bob Simonsen  •  800-762-5002
pilotrock@rjthomas.com
www.pilotrock.com 
Designer and manufacturer of the Pilot Rock brand of 
picnic tables, charcoal grills, campfire rings, benches, 
trash receptacles, bike racks, lantern poles and more.

Rocky Top Log Furniture & Railing
Johhny Strange  •  800-332-1143
johnny@rockytoplogfurniture.com
www.rockytoplogfurniture.com
Unique craftsman outdoor and indoor furniture.

UltraSite
Salil Vaijapurkar  •  800-458-5872 
salilv@playcore.com
www.ultra-site.com
UltraSite’s brands of site amenities, including 
commercial picnic tables, shades, shelters, dog 
parks, and outdoor fitness products, are the 
superior choice that provide a low maintenance, 
durable solution for any outdoor recreation 
location.

Woodytent For Real Glamping
Susanne Turner  •  888-307-8676
susanne@woodytent.com
www.woodytent.com
Woodytent for real Glamping, turn-key Glamping 
tents. Fully furnished high-quality tents that can 
stay up all year long. For 2 to 8 guests, real beds, 
full kitchen, glamorous bathroom and spacious 
living space inside and out. All our layouts can be 
modified to fit your campgrounds needs.

Zeager Bros., Inc.
Michael Dougherty  •  717-944-7481 x247
info@zeager.com
www.zeager.com
Zeager is a leading manufacturer of playground, 
recreation and trail surfaces across North America 
that meet ADA, ASTM, CPSC and CSA standards. 
We offer natural WoodCarpet, WoodCarpet mats, 
WoodCarpet Bonded trails and artificial turf surfaces.

PLUMBING SERVICES/SUPPLIES
King Supply Company
Paul Boutiette  •  888-852-5340
commercial@kingsalesgroup.com
www.kingsupply.com 
Discount supplier of backflow preventers/vacuum 
breakers, hose bibbs, self-closing shower valves and 
more, to the park and recreation industry. No order is 
too large or too small!

The Tower Company
Christine Kornely  •  920-682-6091
salestower@comcast.net
www.towercompany.com
Your supplier of quality dump station products. 
Products include Romort Water Towers, sanitary 
hatch covers and dump station signs and 
Dogipot products.

POOLS AND FOUNTAINS  
SERVICES/SUPPLIES
Emerald FX, LLC
Chuck DeCaro  •  419-663-3279
chuck@emeraldfx.com
www.emeraldfx.com
We design and build water features, creating a fun 
water park for your campground.

MEMBER BENEFIT PROVIDER

Leslie’s Pool Supplies
Francisco Hernandez  •  800-537-5437
fhernandez@lesl.com
www.lesliespool.com
The best value and customer service in the industry, 
offer many exclusive products instore, through 
mail order or online. Our specialized pricing 
includes substantial savings on the Top 75 products 
exclusively selected for arvc members as well as 
discounts of 10% off hundreds of other products. 
100% satisfaction guaranteed ARVC members 
automatically qualify for a credit account—with no 
credit check required!

PROPANE
MEMBER BENEFIT PROVIDER

AmeriGas Propane L.P.
Stan Cardwell  •  901-581-1954
stan.cardwell@amerigas.com
www.amerigas.com
AmeriGas is the nation’s largest propane company, 
serving over two million residential, commercial, 
industrial, agricultural and motor fuel propane 
customers in all 50 states. Call to set up an 
account.

MEMBER BENEFIT PROVIDER

Ferrellgas
Jessie Fuhr  •  913-661-1556
jessiefuhr@ferrellgas.com
www.ferrellgas.com
Provides propane gas solutions for your home 
or business. No charge for tanks or cylinders. 
Discounted delivery and maintenance options. 
Call to set up an account.

MEMBER BENEFIT PROVIDER

Global Gas, Inc.
DD Alexander  •  303- 790-2661
generalinfo@globalgas.com
www.globalgas.com
Global Gas, and its Independent Propane Network, 
is committed to continually providing its customers 
with the most convenient and economical method 
of procuring propane.

MEMBER BENEFIT PROVIDER

Suburban Propane
Skeeter Meyers  •  800-643-7137, ext. 111
smeyers@suburbanpropane.com
www.suburbanpropane.com
State-of-the-art bulk refilling dispensing units, 
bulk propane installations, discount pricing, 
equipment, on-site safety training and instruction, 
safety signage and 24-hour emergency service is 
available. Call to set up an account.
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REAL ESTATE SERVICES
Baehre Real Estate
Russell Baehre, OHC  •  830-896-5050
info@rvparksforsale.com
www.rvparksforsale.com
A fully licensed real estate firm specializing in 
campgrounds, RV parks and RV resorts for over 
25 years! Proud ARVC member for 20 years!

Colliers International - Manufactured 
Housing Group
Alyssa Conlon
alyssa.conlon@colliers.com
www.colliers.com/en-us/us/manufacturedhousing
The Colliers Manufactured Housing Group focuses 
exclusively on MH communities and RV resorts across 
the U.S. and Canada. Whether you are interested 
in disposition, acquisition or simply maximizing the 
value of your existing assets, Colliers can help.

Darrell Hess and Associates
Darrell Hess  •  828-452-1535
hess@campgroundsforsale.com
www.campgroundsforsale.com 
Real estate RV park brokerage, consulting, 
workshops, educational materials.

Fortune Real Estate
John Winkler  •  941-755-1339
info@fortunerealestate.com
www.fortunerealestate.com
Fortune Real Estate specializes in Florida investment 
properties, specifically mobile home parks, 
manufactured home communities, RV resorts, 
campgrounds, and age-qualified communities.

Parks & Places, Inc.
Mark Whitworth  •  850-385-4311
mark@parksandplaces.com
www.parksandplaces.com
Proudly giving you the quickest response, most 
professional marketing package and best team to 
help sell or buy campgrounds and RV parks. 

RECREATIONAL  
EQUIPMENT/SUPPLIES
MEMBER BENEFIT PROVIDER

Club Car – Ingersoll Rand
Steve Bledsoe  •  615-794-0304
steve_bledsoe@clubcar.com
www.clubcar.com
The world’s largest manufacturer of small-wheel, 
zero-emissions electric vehicles, including 
light-duty utility vehicles, heavy-duty 4x4s 
and multi-person transports.

Commercial Recreation Specialists
Ron Romens  •  877-896-8442
ron@crs4rec.com
www.crs4rec.com
Provides revenue-generating recreation solutions 
ideal for RV parks and campgrounds including 
inflatables for pool or waterfront, kayaks, stand-up 
paddle boards, pedal boats, indoor and outdoor play 
equipment, mini-golf, shade structures and more!

Corcl
Carter Brigham  •  855-932-6725
carter@corcl.com
www.corcl.com
Our durable, double-hull, round boats bring fun to 
the 7-14 year old guests on your waterfront. Corcl, 
the fun way to get around!

Mod-U-Dock, Inc.
Jeff Spence  •  877-746-7056
info@modudock.com
www.modudock.com 
Manufacturer of ADA-compliant, maintenance-
free modular dock systems. Accessories include 
gangways, ladders, benches, roof systems, lights, 
cleats, bumpers and more. 50-year decking warranty 
with a 15-year structural and flotation warranty.

Natural Outdoor Supplies
John Roth  •  815-353-3980
naturaloutdoorsupplies@yahoo.com
www.naturaloutdoorsupplies.com
Green natural environmentally friendly line of fire 
starters, grilling supplies and campground supplies.

RadioBoss 2-Way Radios
Adam Smith  •  877-789-4672
adam@radioboss.com
www.radioboss.com
RadioBoss 2-Way Radios deals in sales, rentals, and 
repairs of two-way radios. We also carry a line of 
waterproof accessories for any two-way radio.

Sandy Creek Mining Company
Jason Woodruff  •  419-435-5891
info@sandycreekmining.com
www.sandycreekmining.com
Sandy Creek Mining Company is the leading 
provider of equipment and mining rough products 
used in panning attractions around the world.

Speedy Blaze Firewood Products
Casey Down  •  877-442-5293
help@speedblaze.com
www.speedyblaze.com
Speedy Blaze firewood and fire starters are 100% 
recycled, real wood that are safe to cook over. 
Our patented coating process makes our products 
waterproof! No more worrying about wet, moldy, 
pest filled wood. USDA certified to transport to any 
park in the USA!

RESERVATION SYSTEMS
Adventure Office
Ted Miller  •  303-292-5522
sales@adventureoffice.com
www.adventureoffice.com
Adventure Office delivers the industry’s best 1-on-1 
customer service. Our reservation system features 
online camping, lodging, activities, rentals and 
package bookings, Integrated POS, and email 
marketing. Learn how we pay your credit card fees.

Campground Automation Systems
Tyler Duffy  •  877-783-2367
tyler@campgroundautomation.com
www.campgroundautomation.com
The Sunrise reservation management system provides 
an improved user experience with real-time online 
reservations, unattended kiosk check-in and payment, 
automated campsite utilities management and 
remote monitoring and reporting.

Campground Manager Software®/
BookYourSite™

Peter Kearns  •  905-374-8643
peterk@campgroundmanager.com
www.campgroundmanager.com
Campground Manager® the most powerful 
campground and RV resort software  
available today!

Pitchup.com
Brenda Bayliss  •  917-410-7212
Brenda@pitchup.com
www.pitchup.com
Pitchup.com is the leading specialist for booking 
outdoor accommodations online. Our award-winning 
website and mobile platform help customers find 
and book the perfect location.

Resort Data Processing, Inc.
877-779-3717 
jordan@resortdata.com
www.resortdata.com
RDP provides quality property management 
software, online reservation capabilities, interactive 
maps and a full array of management features to 
campground and RV resorts.

RMS Hospitality Solutions
Venessa Walker  •  858-427-1200 x316
vw@rmsnorthamerica.com
www.rmsnorthamerica.com
A world leader in providing property management and 
online reservations solutions for the hospitality industry.

 RESORT MANAGEMENT SERVICES
Advanced Outdoor Solutions
Kathleen Walsh  •  302-616-2895
Kwalsh@advanced-outdoor.biz
www.advanced-outdoor.biz/
We provide technology, management, accounting, 
and staffing services. We also provide construction 
and design services.

Camp Anytime Management LLC
Jarratt Watkins  •  410-550-7053
jarratt.watkins@rhgcorp.com
www.campanytime.com
Welcome to Camp Anytime, one of the outdoor 
hospitality industry’s leading solution for RV resort 
hospitality management.

LEANTO
Scott Hale  •  360-298-1684
hello@stayleanto.com
www.stayleanto.com
Take the easy way out. Glamping differentiates your 
business, increases your bottom line, and attracts 
a bigger audience to your campground. We can 
help you add authentic, effortless and inspiring 
glamping experiences to your campground. 

Newport Pacific Capital
Celeste Taylor  •  949-852-5575
celeste.taylor@newportpacific.com
www.newportpacific.com/rv-and-marina-management
A full-service RV resort management company that 
combines a high-touch, family-oriented operational 
style with all of the resources a larger company can 
provide.

RV ASSOCIATIONS/CLUBS/ 
MEMBERSHIPS
Family Motor Coach Association, Inc.
Chris Smith  •  800-543-3622
csmith@fmca.com
www.fmca.com
Enhancing the motor home lifestyle for nearly 50 
years. Helping to connect over 90,000 families to 
campgrounds across the U.S. and Canada.

Good Sam Enterprises
Ann Emerson  •  800-765-7070 
aemerson@goodsamfamily.com 
www.goodsamclub.com
Largest network in North America with over 2,100 
affiliated parks.

Passport America
Cara Holland  •  800-681-6810
cara@passportamerica.net
www.passportamerica.com
The “original” 50% discount camping club. Nearly 
1,900 participating campgrounds and RV parks.
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RV EQUIPMENT/SUPPLIES
Cody Talbert Distribution/Camco
Kenni Blackman  •  407-397-9610
sales@codytalbert.com
www.codytalbert.com
Premier provider of Camco camping and RV 
accessories using simple plan-o-gram displays for 
easy ordering, great margins and guaranteed sales 
for camp stores.

SANITATION MAINTENANCE/ 
SUPPLIES
Phelps Honey Wagon, Inc.
Jaylene Shannon  •  800-463-3707
info@phelpshoneywagon.com
www.phelpshoneywagon.com 
Phelps Honey Wagon gives you many sewage 
handling options. Our 12-inch industrial grade 
diaphragm pump, made in the USA, pumps at a 
rate 50-60 gallons per minute.

SIGNAGE
RV Park Signs
Tom Eubanks  •  404-944-9988
Tom@RVParkSigns.com
www.rvparksigns.com
Custom designed tables for indoor and outdoor 
use that put your logo or park map or ANY full 
color design into the table top. Budget friendly and 
full custom tables for your Park.

SECURITY/ACCESS CONTROLS
Parking BOXX
Brad Henkel  •  800-518-1230, ext. 808
brad@parkingboxx.com
www.parkingboxx.com
Gates, access control & payment solutions. We offer 
high quality systems, professional installation, and great 
service. Ask how we can help YOU make more money!

STAFFING/RECRUITMENT/TRAINING
Workamper News,  Inc.
Steve Anderson  •  501-362-2637 
editor@workamper.com
Workamper News is dedicated to helping you build 
a successful recruiting program that can decrease 
your hiring stress while increasing your bottom line!

TELECOM/INTERNET/SATELLITE
Assisted TV Solutions
Robert Nasti  •  336-442-4935
robert.nasti@assistedtv.com
www.assistedtv.com
Assisted TV Solutions specializes in providing 
personalized turn-key CATV services for the 
campground industry. Receive amazing value with our 
no money out of pocket installation program plus our 
exclusive Care Package only available through ATS.

Digitalway Services
Tim Murry  •  817-304-3595
tim@digitalwayservices.com
www.digitalwayservices.com
We are a coast-to-coast, turnkey cable/Wi-Fi 
provider to the RV park and resort industry. Pay 
wholesale NOT retail rates. We customize your 
installation to fit the needs of your park. Our 
impeccable service record speaks for itself.

DISH
Geoff Boldon  •  888-560-6730
geoffrey.boldon@dish.com
http://commercial.dish.com
Smartbox, DISH’s brilliant single video solution for 
your entire park can deliver up to 96 HD bulk channels 
eliminating a set-top box at each site. Upgrade options 
for seasonal and annual residents available.

Maratech WIFI
Chris Maralle  •  817-609-5974
ceo@maratechwifi.com
www.maratechwifi.com
We design, implement and administer WiFi and 
wired networks.

Private Cable Systems of MI Inc.
Amanda VanDam  •  800-500-8876
amanda@pvtcable.com
www.pvtcable.com
As a nationwide provider we specialize in private 
cable systems specific to your needs. We have 
several different options available with rates as low 
as $2.49 per site.

Sboca Wireless Network
Jason Jacobs  •  615-620-6800
jjacobs@sboca.com
www.sboca.com
Sboca is your family owned and operated leading 
national provider of commercial-grade Internet 
technology services, systems and guest support.  
Since our founding in 2002, Sboca has worked 
to become the most trusted HSIA provider in RV 
parks, higher education institutions, K-12 schools, 
libraries and hospitality markets.

Sound Marketing Inc./  
It’s All About Satellites
Barry Conley  •  505-296-9423
Barry@itsallaboutsatellites.com
www.itsallaboutsatellites.com
A leading provider of television systems and 
programming, DIRECTV for RV parks and 
campgrounds since 1996. Ask about COM2000 SD/
HD headends. No converter boxes!

TengoInternet, Inc.
Eric Stumberg  •  512-469-7660
marketing@tengointernet.com
www.tengointernet.com
We are proud to be the nation’s leading provider 
of wireless networks and guest services to the 
hospitality industry.

VENDING/COIN-OP MACHINES
Fluid Manufacturing
Pete Parafin  •  800-443-5843
fluidmfg@aol.com
www.fluidmfg.com 
Factory-direct pricing on coin-/token-operated 
shower controls, coin counters and bill changers. 
Save up to 15% off American Changer Bill Changers 
EVERYDAY with exclusive ARVC member pricing!

WASTE CONTROL/ 
RECEPTACLES/SUPPLIES
DOGIPOT
David Canning  •  800-364-4768
info@dogipot.com
www.dogipot.com
We offer the most environmentally-conscious and 
highest quality dog waste removal products to 
help keep campgrounds and RV parks free from 
the nuisance of unsightly, smelly and harmful 
dog pollution.

WATER/WASTEWATER 
TREATMENT/SUPPLIES
Active Water Solutions
Terry Wilson  •  832-571-1111
info@activewatersolutions.com
www.activewatersolutions.com
Active Water Solutions, LLC manufactures self-
contained, transportable wastewater treatment 
units to provide safe, clean water when and where 
it is needed. Versatile designs, scalable solutions 
and proven technology.

Clear Water Supply LLC
Randy Sorenson  •  720-707-6060
rsorenson@cwscol.com
cwscol.com
If you own or operate a water or wastewater treatment 
facility, Clear Water Supply is your single source 
supplier of all your equipment and supply needs.

Seppmann Enterprises, LLC
Jody L Seppmann  •  507-625-2790
office@seppmannenterprises.com
www.seppmannenterprises.com
Never dig up a yard hydrant again! Our patented, 
American-made Hydrant Assist Kits (HAKs), 
Universal Check Valves and Thermal Pipe Packages 
solve countless hydrant problems —simplifying 
repairs and replacements!

Woodford Manufacturing Company
Ellen Clark  •  719-574-1101
eclark@wcmind.com
www.woodfordmfg.com/woodford/
Leading manufacturer of freezeless yard hydrants 
providing remote water source for campers.

Zoeller Company/Clarus 
Environmental
Scott Sweeney  •  800-928-7867, ext. 8164
scotts@zoeller.com
www.zoeller.com
U.S. based manufacturer of grinder, effluent, 
sewage and sump pump systems and packages. 
In-house engineering of waste-water treatment 
systems available as well. Custom designed to 
specific customer requirements.

WEBSITE SERVICES
campersAPP
Travis Gere  •  888-231-2267
info@campersapp.com
www.campersapp.com
Create a mobile app for your campground (in 
minutes) and interact with your campers in new 
and exciting ways. Featuring real-time alerts and 
notifications, mobile-initiated delivery services, 
campground map, photo contests, nearby 
attractions, and MORE.

Insider Perks
Brian Searl  •  888-407-5787
brian@insiderperks.com
www.insiderperks.biz
You know figuring out how to market your 
campground is a recipe for success. It can be the 
difference between a year of flat growth and one of 
unlimited potential. The problem is, where do you 
even begin? Right here. Call us now for a free report.

ResNexus
Lizzie Froisland  •  801-806-0002
info@resnexus.com
www.resnexus.com
ResNexus is professional-grade, property 
management software for any business operating 
a reservation system. If you rent, lease or schedule 
business assets, ResNexus can help you run your 
business effectively.

Strait Web Solutions
Roxi Baxley  •  360-797-3799 
roxi@straitwebsolutions.com
www.straitwebsolutions.com
Website design, development and hosting. 
Social media consulting, blogging, search engine 
optimization. Specializing in the web design and 
RV park and campground industries for 20 years!




