SUMMER FUN

Celebrating “National Days”

NFPA 1194

What You Need to Know

THE NEXT GENERATION
OF CAMPERS
How to Attract Millennials

the

oice
V
GEARING
UP FOR
SUMMER
Strategies for
a Successful
Season

SPRING 2018

PLUS
The Value
of Volunteering

arvc PERSPECTIVE

VOICE EDITORIAL

SETTING YOUR PARK UP FOR SUCCESS

Paul Bambei

Depending on your musical history from the 1960s, and possibly your familiarity
with the Bible, you may remember a famous song sung by The Byrds (written by
Pete Seeger) and taken from the Book of Ecclesiastes titled “Turn! Turn! Turn!
(To Everything There is a Season).”

arvc President/CEO

It’s a song about embracing change. Every year about this time, as parks stage their
spring opening in the northern climes or begin to slow down a bit in the southern
climes, there is an opportunity for arvc members to assess their business. Sure, based
on common trends from last year, you may have experienced unprecedented success,
as most parks across the country hit record highs for reservations and profits. This may
have led you to believe you’re doing everything right, everything’s on track, “don’t mess
with success.” And you deserve those feelings of positive reinforcement . . . great job!
However, like so many businesses from the past that enjoyed enviable success, only to be
followed by unenviable failure, now is not the time to rest on your laurels. The landscape
is littered with the likes of Kodak, Xerox, Blockbuster and Sears, all of which didn’t see the
light of the oncoming train.
Now is the time to dedicate your park to the success of the future! How? It all starts with
continuing education. We live in different times. The successful park of today doesn’t look
like the one you remember from the past. It requires amenity enhancements, foolproof
safeguards to avoid insurance liability risk, and certainly a general knowledge about all the
new and exciting improvements that are taking place in the industry today.
If you’re to be successful in the future, you need to embrace change by committing yourself to
continuous education. The best part is that arvc foresaw this need more than six years ago when
we began reinventing our Outdoor Hospitality Education Program (OHEP). Working closely with
the ARVC Foundation, we achieved an industry first by obtaining third-party accreditation of our
education program through the International Association of Continuing Education and Training
(IACET). This enabled us to formally structure and present classroom instruction in the form of
Continuing Education Units (CEUs), the same type of classes used by thousands of universities to
measure educational achievement toward degrees of higher learning.
In March 2018, we launched OHEP Online with 30 new modules to enable your personal quest toward
continuing education to begin. The courses are designed to be taken at your convenience, whenever you
have the time, and because they are offered online, you can start, stop, and restart them as you please.
Just log in to the OHEP website, arvc.org/OHEP to get started.
Finally, there is one new program we’ve created within OHEP everyone should be aware of because it can
help you prevent expensive property insurance claims as you make plans for your park’s future success.
It’s called the ARVC Foundation Practitioner Certificate for NFPA 1194® program. Designed to
ensure park owners and operators have an in-depth knowledge of the current standards for RV Parks and
Campgrounds, this new certificate will provide you with knowledge of best practices and the necessary
resources to work with regulatory agencies when designing or modifying facilities.
We are offering NFPA 1194 “Road Shows” in 2018 to help you obtain your certificate at WACO, NCA, FLARVC,
PCOA, AZARVC, the July National School in Denver and OHCE in Oklahoma City, so make plans to attend. You
can find dates and registration information for these shows and others on our website at arvc.org/NFPA.
There are so many other ways arvc can help you succeed, from our huge portfolio of Member Benefit Providers
that offer significant discounts, to our extensive public affairs work. At this moment, our public affairs team is
working with the Department of Housing and Urban Development (HUD) to draw a clear definitional line between
manufactured homes and RVs (e.g. park models), which will help improve your interactions with building code
inspectors, taxing authorities and the like.
Thank you for your arvc membership, and if you have the chance to mention us to a friend who is not currently a
member, we’d appreciate it very much.
Have a great year!
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WHAT’S HAPPENING

Out and About

Come meet arvc staff members who will be attending state association meetings across the country.

Date

Location

arvc Staff Attending

Illinois Campground Association

April 3-4

Benton, Ill.

Jeff Sims

Maine Campground Owners Association

April 7-8

Auburn, Maine

Jeff Sims

Tennessee Association of RV Parks &
Campgrounds

April 9-11

Sevierville, Tenn.

Amy Thieme

Virginia Campground Association

April 17-18

Gloucester Point, Va.

Paul Bambei

South Dakota Campground Owners
Association

April 18

Rapid City, S.D.

Jeff Sims

Area 6 – Workshop (NFPA 1194®)

April 25

Laveen, Ariz.

Barb Youmans

Arizona Association of RV Parks &
Campgrounds

April 26

Laveen, Ariz.

Barb Youmans

Florida Association of RV Parks &
Campgrounds

May 8-10

Daytona Beach Shores,
Fla.

Barb Youmans

July 22-27

Denver

All arvc Staff

September 11

Tampa, Fla.

Barb Youmans

September 28-29

Anchorage, Alaska

Jeff Sims

November 5-8

Oklahoma City

All arvc Staff

December 2

State College, Pa.

Barb Youmans

December 3-5

State College, Pa.

Barb Youmans

State Association

National School of RV Park and
Campground Management —
Western Campus
Area 4 – Workshop (NFPA 1194®)
Alaska Campground Owners Association
2018 Outdoor Hospitality
Conference & Expo
Area 2 – Workshop (NFPA 1194®)
Pennsylvania Campground Owners
Association

REGISTER NOW

and save on rates for the 2018 Outdoor
Hospitality Conference and Expo!

Who’s Who on the arvc Staff

Have a question, comment or input about your arvc membership? We’re here to help! This
staff listing will help direct your inquiry to the right person. We look forward to helping you
get the most out of your arvc membership!

PRESIDENT & CEO
Paul Bambei

President/CEO
pbambei@arvc.org
303-681-0401, x123
Barb Youmans
Special Assistant
to the President
byoumans@arvc.org
303-681-0401, x118

MEMBERSHIP
Amy Thieme

Sr. Membership Manager
athieme@arvc.org
303-681-0401, x116
Madeline Hinkfuss
Membership Coordinator
mhinkfuss@arvc.org
303-681-0401, x102

EDUCATION

ACCOUNTING AND
ADMINISTRATION

Molly Sausaman

Director of Education
msausaman@arvc.org
303-681-0401, x120

MARKETING AND
COMMUNICATIONS
David Basler

Sr. Director of Marketing
and Communications
dbasler@arvc.org
303-681-0401, x111
Rebecca Maguire
Marketing Coordinator
rmaguire@arvc.org
303-681-0401, x101

STATE RELATIONS AND
PUBLIC AFFAIRS
Jeff Sims

Sr. Director of
State Relations and
Program Advocacy
jsims@arvc.org
303-681-0401, x110

Christine Krumholz

Director of Accounting &
Administration
ckrumholz@arvc.org
303-681-0401, x117
Suma Girish
Accounting &
Administration Assistant
sgirish@arvc.org
303-681-0401, x117

ARVC FOUNDATION
Molly Sausaman

Executive Director
msausaman@arvc.org
303-681-0401, x120
Ken Mowad
Executive Director of
Development
kmowad@arvc.org
303-681-0401, x114

Learn new ways to grow your business from
industry experts and exchange ideas with
other members of the arvc community
at the 2018 Outdoor Hospitality
Conference & Expo, November 5-8 in
Oklahoma City. Conveniently located in
the heart of the country, this year’s event will
feature unparalleled educational sessions,
valuable networking opportunities and our
popular Expo highlighting the best vendors,
products and services our industry has to
offer! Register today at arvc.org/OHCE.
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MEMBER NEWS

PLEASE WELCOME OUR NEWEST
MEMBER BENEFIT PROVIDER,

GLOBAL GAS
Through its Independent Propane Network, arvc’s newest Member Benefit Provider, Global Gas, has created
a network of independent propane companies in your region that have been in business for decades and pride
themselves on quality of service. The advantage for you as an arvc member is this exclusive benefit will allow
you to receive competitive pricing for your propane needs. Using the map on this page, contact the regional
distributor in your area to get a customized pricing proposal.
Global Gas, and its Independent Propane Network, is committed to continually providing its customers with the
most convenient and economical method of procuring propane.

The Independent Propane Network
ME

WA
ND

MT
OR

VT

MN

NH

WI

SD

ID

NY
MI

WY

NV

UT

CO

RI

PA

IA

NE

IL
MO

NC

TN
AZ

OK

NM

SC

AR
MS

TX

VA

KY

CA

AL

GA

LA
FL

Propane Distributors

Contact

Phone

Blossman Propane

Mark Denton

(251) 610-2307

Blue Star Propane

Chris Fleming

(503) 551-8366

Osterman Propane

Colleen Gilpin

(508) 341-9775

Superior Plus

Kevin Brady

(585) 797-4808

Sharp Energy

Richard Simmons

(443) 252-4141

Blue Flame Gas

Blue Flame Gas of NJ

(609) 861-0900

Hocon Gas

Steve Fuchs

(203) 788-9579

Excel Propane

Jordan Kohley

(231 865-3665

Stay Tuned – Log into arvc.org for more informaon
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National School Meets in
Myrtle Beach, S.C. for the First Time
five new graduates were among the

38 learners who attended

For the first time in its 25-year history, the Eastern
Campus of the National School of RV Park and
Campground Management met in Myrtle Beach, S.C.
On February 18, 38 RV park owners and operators
from across the country hit the ground running for
an intense week of outdoor hospitality education
and comradery.
The National School of RV Park and Campground
Management is an intensive program designed to
equip prospective and current owners and managers
with the tools they need to improve or develop a
thriving campground business. The program is
offered in two, week long sessions that students can
enroll in at either of the school's campuses—the
Eastern campus and Western campus.
Five industry professionals completed their
second week of the program in Myrtle Beach and
graduated from the program.
Please join us in congratulating our newest graduates:
Kim Ayers, OHP, Leavitt Recreation & Hospitality
Insurance, Blanch, N.C.; David Clounie, OHP, Akron/
Canton Jellystone, Uniontown, Ohio; Jacob Hagofsky,
OHP Buttercup Woodlands Campground, Renfrew, Pa.;
Adam Smith, OHP, Camp Clearwater, Elizabethtown, N.C.;
and Kris Swisher, OHP, River Bend RV Resort,
Watertown, Wis.

Thirty individuals simultaneously earned their Management
Certificate and five earned their Professional Certificate
while completing their school coursework.
“This has been an awesome experience! It’s been very
enlightening,” says Sandra Raynor of Lanier's Campground
in Surf City, N.C., “and I recommend to anyone who has not
been to this school, just come and get it done because it will
definitely help you to go back to your park, your business,
and positively impact everything from customer service
to net income.”
Your next chance to attend the
National School of RV Park and
Campground Management is this
“WHAT MAKES ME ENTHUSIASTIC ABOUT THE FUTURE OF OUR
summer in Denver:
INDUSTRY IS YOUR COMMITMENT TO EDUCATION AND YOUR
Western Campus
COMMITMENT TO YOURSELVES. THE FUTURE OF OUR INDUSTRY
July 22-27, 2018
IS IN VERY, VERY GOOD HANDS.”
Embassy Suites Denver Stapleton
— RON VITKUN, LEISURE SYSTEMS, INC.
Enroll today at arvc.org/OHEP.
The 38 learners who attended the School’s Eastern Campus
received high praise from the school’s distinguished faculty
for their enthusiasm and focus during classroom exercises
and peer-to-peer networking activities.
Taking their experience one step further, students took
advantage of the ARVC Foundation’s Fast Track Outdoor
Hospitality Certificate Program—designed to provide
learners with the knowledge required to be successful.

national school generously sponsored by:
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MEMBER PROGRAMS

Optimize Your
Online Presence

HELPFUL TIPS TO MAKE THE MOST OF YOUR
GOCAMPINGAMERICA.COM LISTING
As you gear up for the busy summer season, this is a great time to review your park’s listing on GoCampingAmerica.com to
make sure it accurately showcases everything your park has to offer.
More and more consumers are going online to plan their next trip, so you’ll want to do everything possible to draw their
attention to your park when they do. In 2017 alone, more than 650,000 campers visited GoCampingAmerica.com and while
they were there, they viewed more than 3.3 million pages! Here are some helpful tips to make your listing stand out:
 LOOK AT YOUR LISTING THROUGH THE EYES OF A
CONSUMER. Does your listing answer all the questions

 GET SOCIAL! Campers listen to other campers, so social

 DON’T JUST TELL—SHOW! Show campers pictures of

 GIVE YOUR PARK GREATER VISIBILITY BY UPGRADING
YOUR COMPLIMENTARY LISTING. You also have several

you would ask if you were a camper? Include contact
information, and up-to-date site options,
activities, amenities and services.

your park—site options, activities, amenities and services.
Use recent photos that show campers having fun, and
if you don’t have those, plan to take some this summer!
With your complimentary listing that’s included with
your arvc membership, you can upload up to 24 photos,
and three of them will be displayed at a time in rotation.

channels and review sites can make the difference. As you
update your listing, don’t forget to include links to your
social media and review sites to help consumers learn
even more about your park.

options for upgrading your listing to make it stand out
even more. For example, you can choose to display up
to 24 photos and videos at one time (instead of in
rotation), secure a priority ranking in search results or
purchase an “Ultimate Park Upgrade” listing on the
GoCampingAmerica.com home page. For more
information on upgrading your listing, including pricing,
go to the “Members” section on arvc.org and click on
GoCampingAmerica.com under “Member Resources.”

Have questions about updating or upgrading your listing or logging in to GoCampingAmerica.com? Contact arvc at
303-681-0401, x101 or at info@gocampingamerica.com.
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MEMBER PROGRAMS

$

Are you saving as much money
as you could be?
Make sure you’re receiving all of the exclusive discounts
you’re entitled to as an arvc member!

Our Member Benefit Providers are industry leaders who have committed to providing you with

arvc member-exclusive savings on products and services you use every day. To help make sure you’re
not leaving money on the table, here’s a quick reminder of some of the ways you can save money
just by doing business with arvc Member Benefit Providers:

John Deere will automatically
enroll you in its GreenFleet
Loyalty Rewards program and
upgrade your membership to
Platinum 1 status. You can also
receive valuable discounts on
equipment, parts and home and
workshop products.

Save up to 13 percent
off published catalog
pricing on an extensive
selection of products
from HD Supply.

INSURANCE

FACILITY AND
MAINTENANCE
SUPPLIES
MOTION
PICTURE
LICENSING

Make sure your park
is in compliance with
copyright laws and save
up to 25 percent with the
arvc Combined Music
License. The next open
enrollment period begins
in August 2018.

Save up to 40 percent
on propane when you
work with AmeriGas,
Ferrell Gas, Suburban
Propane, and Global
Gas. Learn more about
new propane savings
opportunities with
Global Gas, one of our
newest Member Benefit
Providers, on page 8.

GROUNDS
MAINTENANCE
EQUIPMENT

MUSIC
LICENSING

Save up to 15 percent on
property and liability insurance
for your park from the Leavitt
Group when you earn your
ARVC Foundation Practitioner
Certificate for NFPA 1194®
and receive the optional Risk
Management Endorsement.
(See page 19 for more
information.)

Get ready for summer fun! As
an arvc member, pay only
$320 per year for your park
for unlimited indoor/outdoor
movie showings from Motion
Picture Licensing Corporation
(MPLC) and save 25 percent
on published annual and
semi-annual campground site
licenses for all Disney, Lions
Gate, Touchstone and Summit
movie titles from Swank
Motion Pictures.

POOL
SUPPLIES

Take advantage
of 10 percent savings
on “Top 75” products
from Leslie’s Swimming
Pool Supplies, exclusively
selected for arvc
members along with other
substantial savings.

PROPANE
RENTAL
VEHICLES

Save up to
25 percent off
MSRP on light-duty
vehicles, heavy-duty
4x4s and multiperson transports
from Club Car.

For a complete list of our Member Benefit Providers and contact information,
check out our Marketplace Buyers Guide on page 34.
12
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MEMBER PROGRAMS

CLUB CAR
PARTNERS
WITH arvc
MEMBERS TO
HELP DRIVE
REVENUE
This industry leader,
a division of Ingersoll
Rand, is arvc’s 2017

Supplier of the Year.

Club Car, an arvc Member Benefit Provider and the world’s largest manufacturer
of small-wheel, zero-emissions electric vehicles, helps arvc-member campgrounds develop major new revenue streams with a minimal outlay of cash by
providing fleets of small, four-wheel vehicles that can be rented to guests.
Steve Bledsoe, global strategic account manager for Club Car, says “Many
campgrounds note that their rental outlet is their second biggest revenue generator
and rental cars increase purchases of other amenities.”
Each year at the Outdoor Hospitality Conference & Expo, arvc presents our
Supplier of the Year award to one organization in our industry that exemplifies
excellence in product solutions, innovation, customer service and support. At the
2017 event in Raleigh, N.C., this award was presented to Club Car.
Club Car’s product line offers a wide range of new and pre-owned light-duty
vehicles, heavy-duty 4x4s and multi-person transports for every type of campground. These vehicles can be purchased or leased, and Club Car also offers
service maintenance agreements.
Gene Van Koevering is park president of Sandy Pines Recreational Community
in Hopkins, Mich. His park has a fleet of 70 four-passenger Club Cars and
20 six-passenger models which are generally rented to guests who reserve the
park’s 60 guest sites, 10 rental cabins and five park models.
In 2017, Van Koevering’s first year in the Club Car program, Sandy Pines
averaged 38 rental contracts per cart, rented for typically 2-3 (24-hour) days each.
This resulted in a 45.8 percent profit margin and generated more than $81,000 for
park operations. >>>

“In 2018, we will be changing our
rental period from a 24-hour rental to a
per-day rental, in an effort to get to a
goal of $100,000 net profit annually,”
Van Koevering says.
“Adding these 90 carts to our fleet
really made a positive impact,” he says,
explaining that even though they have
a fleet of 36 older carts, “Everybody
wants the new ones.”
He found the demand for the
six-passenger Club Cars has been
much greater than anticipated.
“I would say a 50/50 mix (between
four and six-passenger vehicles) would
be good. People are willing to pay the
extra price. We lease the carts, and
the program through arvc was very
instrumental in getting us the pricing
that we were able to get. It was good.
“We’re pleased with Club Car. They
bring them to us in the spring, they
store them in the winter and they
service them for us. It’s a hands-off
thing. We know what our costs are

going to be and all we have to do is try
and do better than our costs. That’s
what we’re all about right now.”
Club Car focuses on one-on-one
relationships with clients so everyone
wins, Bledsoe says.
“Club Car has a long relationship
with the campground industry,” he
says. “Our trained Transportation
Solutions Experts visit campgrounds
regularly, understand the industry and

can help sites develop the fleets that
best meet their needs.”
As an arvc member you can
save up to 25 percent off of the
Manufacturer’s Suggested Retail Price
(MSRP) when working with Club Car.
For more information on Club Car’s
product line and services, contact
Steve Bledsoe at 615-794-0304 or
steve_bledsoe@clubcar.com, or
visit Clubcar.com.

Many thanks to Club Car
for generously donating an
all-new Club Car Tempo to
the 2018 ARVC Foundation
Auction! You can bid on
this and other outstanding
products and services at
the Outdoor Hospitality
Conference and Expo.
All proceeds from the
auction will support the
ARVC Foundation.
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BEST PRACTICES

The inside team at Evergreen Campsites &
Resort in Wild Rose, Wis. starts as early as
January setting up the season to ensure a
seamless transition for seasonal employees.

Gearing up for summer

how park of the year winners
get ready for a successful season

This is likely your busiest time of the year, so to help you
prepare for the busy season, we asked a few of our 2017 Park
of the Year award winners to share their best pre-season
strategies for a successful summer.
Maintenance Matters
Jim Button, OHE, is the owner of Evergreen Campsites &
Resort in Wild Rose, Wis., which was named Plan-It Green
Park of the Year in the large/mega category. He says, “There
are a lot of things that go into getting ready for the season.
However, all important for me is having our grounds and
appearance looking top-notch. First impressions are made
in the first few minutes of a visit and we want to dazzle them.
Everything, from our signage coming in the park, our outdoor
staging area, our store appearance, and, most importantly,
our staff, needs to set the bar high.”
Jim Calderbank, along with his wife, Dana, owns
Moonshine Creek Campground in Sylva, N.C. Their
campground won the Park of the Year award in the small
park category. Calderbank has a six-word mantra he relies
on when getting ready for the busy season—start early, start
early, start early.
“Then,” he says, “have a plan based on your priorities.”
His park is closed from November 1 to April 1, and on
November 2, he gets right back to work on needed maintenance to prepare for the next season. In the past two years,
that time was spent upgrading all of their sites to 20, 30 and
50 amp electrical service.
He also pays careful attention to guest feedback and uses
the off-season to make enhancements.
For example, one guest commented that the power post
on their site was too close, so it prevented them from both
using their slide out properly and having a spacious enough
16
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awning area. So, during the winter, Calderbank moved the
power post to accommodate that guest when they return.
“When they come back, we like to say they’ve become our
customer for life. They see that improvement. We don't have
to say a word. They know they made that suggestion.”
Moonshine Creek hosts a limited number of groups each
year, and the Calderbanks use the off season to add special
enhancements for them whenever possible.
The campground has developed a reputation for being
friendly to home schooling groups, so they created an area
with a DVD player and a large-screen, high-end TV for
the families to use during lessons. When a group of visuallyimpaired individuals didn’t take advantage of the campground’s fire pit because they were afraid they’d get too close,
the Calderbanks added concentric rings about 18 inches
away to provide a safe barrier that the guests could feel.
And to prepare for the arrival of a cycling group, the park
increased its electrical amperage to meet the group’s
high-use needs and added extra gravel in one area to
accommodate the cyclists’ catering truck.
All of these extra efforts fall right in line with Moonshine
Creek’s two-part mission statement. The first part is, “Make
the customer feel important.” The second is “Under promise
and over deliver.”
Calderbank also points to organization as a must, so he
maintains a checklist with a set of procedures he follows to
get ready for summer.
“We start a month before we open and first we turn on
all the facilities and make sure they are up and running so
every hose bib works, every electrical connection and outlet
is up and ready for the customer and our washers and dryers
provide service,” he says. They also check items like the cable
TV service and sewer system. >>>

He says they do as much as possible to make sure
This works for Cherry Hill because it cuts down
everything is in working order before they open for the
on surprises.
season, so they can be prepared to handle situations that
“Whether we are catching up on low-priority items,
come up when guests arrive.
trying to get ahead with preventative or cosmetic tasks, or
“We know a guest is going to try to drive off with their
just repairing things as needed, our winter maintenance
hose connected to the hose bib, and if we’re fighting fires in
program means we have few surprises in the spring. A big
other areas, we can't get to that and solve it quickly.”
advantage to us is that by checking these items off all winter,
Cherry Hill Park in College Park, Md. has been in the
we have the flexibility to jump onto new projects as soon as
Gurevich family for five generations, and the campground
the weather breaks or even when we get a short window of
was recently named Park of the Year in the large park
opportunity.
category.
While most parks in his part of the country are
seasonal, owner Mike Gurevich, CPO, OHE, says
JIM CALDERBANK OF MOONSHINE CREEK
Cherry Hill has found success staying open all year
CAMPGROUND HAS A SIX-WORD MANTRA HE RELIES
as a way to keep up with needed maintenance.
ON WHEN GETTING READY FOR THE BUSY SUMMER
“The most important maintenance lesson we have
learned at Cherry Hill Park is to keep it going constantSEASON—START EARLY, START EARLY, START EARLY.
ly. We are open all year, but winter is tough. We are not
as extreme as other parts of the country, but it is still
cold, wet and mostly empty. Despite our slow winter
business, staying open with a large crew is a choice we have
“Each fall, we identify the areas we want to work on while
made. This allows us to stay on top of our maintenance all
business is slow. While the list varies from year to year, if
the time, and it allows us to keep much of our crew together.”
done correctly, it gives us something to work with in all types
of weather, and does not just keep things as they are, but
hopefully improves us for the next season.”
Staffing Up for Success

Starting a month before the summer season opens, the staff at
Moonshine Creek in Sylva, N.C. checks all facilities and services to
make sure they're in good working order.

Cherry Hill Park in College Park, Md. is open year round, and the staff
uses the winter months to stay on top of maintenance projects.

Having the right staff in place is vital, and Button uses two
staffing teams to prepare for the summer season.
“Our outside team focuses on the visual park as well as
the operational piece of the park (building maintenance,
updating facilities and grounds upkeep). Our inside crew
starts as early as January setting up the season for a
seamless transition for our seasonal employees who come
in. Our goal is to have everything in place so moving into the
season we simply have to maintain.”
Button is constantly recruiting staff for Evergreen.
“Recruitment is a continuous activity for us. We use our
current staff for referrals and recruiting. After the season is
over, we ask the team if they would like to come back for the
next season. We start training in mid-March so we are ready
to serve our campers as soon as the season starts. We also
recruit at the local high schools.”
Dana Calderbank handles the recruiting for Moonshine
Creek’s team of work campers, using a strategy straight out
of Marketing 101.
“Dana is amazing,” Jim says. “She starts while we're open,
usually in the summer. The best work campers will go ahead
and make commitments a year in advance. You know, they're
down roasting in Florida and you call up and say, ‘Hey, would
you like to work with us (in the cooler Smokey Mountains) at
Moonshine Creek?’ Usually by our close, we’re staffed up for
the next summer. You've got to start early, because the best
workers are taken quickly.”
Jim says his previous experience as an executive in the
RV industry has made him very training oriented. >>>
arvc.ORG
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“We have training manuals. We've had them for years. So
our work campers have a whole set of processes, procedures
and training on every portion of what they will do.”
He says they continually revise their training manuals as
necessary, based on input from guests or from observation.
“We try to keep it simple, so every time we add something, we try to delete or combine things so that the staff
can deliver on our expectations to the customer.”
Events and Activities
Like many parks, Button’s campground hosts special
weekend activities. His include events like Christmas in July,
a Vintage Camping Weekend and a Redneck Weekend with
cardboard and duct tape boat races.
For Button, the planning of these activities doesn’t just
take place a few months prior to opening—it’s a continuous
activity.
“We always debrief after events to talk about what went
well and what we can improve on. We want to focus our
attention on what is good for our campers! If something
wasn't well attended, we will take that into consideration
when planning for the next event.”
For some ideas on events and activities you could host at
your park or campground, check out our story on celebrating
“National Days” on page 28.

It Pays to be Prepared
“The single most important lesson is that getting ready for
the season is equivalent to getting your home ready for a
special event,” Button says. “We consider the entire season
as a special event as we always want to ‘wow’ our campers!
We put in the time to make the campground look pristine
and well maintained so we can focus our energies during the
summer on our camper experience.”
Being prepared also means being informed and
up to date on everything happening within the Outdoor
Hospitality industry.
There are a variety of classes you can take for management skills, business development and more through the
Outdoor Hospitality Education Program (OHEP). One of
the most important classes to consider when preparing
your park for a busy season is the ARVC Foundation
Practitioner Certificate for NFPA 1194® program.
This program was developed to ensure park owners
and operators have an in-depth knowledge of the current
standards for RV Parks and Campgrounds.
To learn more about the NFPA 1194 program please see
the article on page 19, and if you are interested in taking your
business to the next level with OHEP classes, please visit
arvc.org/OHEP to enroll!

the arvc
foundation
practitioner
certificate for
nfpa 1194® program
is on the road
Save up to 15 percent on your park’s annual
property and liability insurance coverage
If you haven’t gotten up to speed on the NFPA 1194 standard
yet, you could be missing out on a pretty substantial savings
on your property and liability insurance. The ARVC Foundation is making it even easier by bringing its Practitioner
Certificate for NFPA 1194 program to a city near you in 2018.
As a member of arvc, once you earn your Practitioner
Certificate for NFPA 1194, you can also obtain an optional
Risk Management Endorsement, which involves attending a
classroom session and completing two online components.
This endorsement may qualify you to receive a discount
of up to 15 percent on your park’s property and liability
insurance through Leavitt Recreation and Hospitality
Insurance Agency, the largest underwriter in the country
for RV parks and campgrounds.
®

WHAT IS NFPA 1194, AND WHY IS IT
SO IMPORTANT?
NFPA 1194 is a nationally-recognized standard developed,
maintained and published by the National Fire Protection
Association (NFPA). This standard provides construction
requirements for safety and health for occupants using
facilities supplied by recreational vehicle parks and
campgrounds offering temporary living sites for use by
recreational vehicles, recreational park trailers and other
camping units.
“This document is extremely important for you as a park
owner when working with your local Authorities Having
Jurisdiction (AHJs),” says Jeff Sims, arvc senior director of
state relations and program advocacy. “It outlines minimum
18
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safety requirements for general design, fire safety, environmental health and sanitation, and establishes uniform
definitions. It also includes valuable annex sections that
address typical site plan safety, sanitary disposal stations,
operational guidelines, detailed site layout drawings,
examples of the variety of RV types and a comprehensive
glossary of relevant terms. This is a great tool you can use
to educate your local AHJs when they are developing
regulations that will impact your park.”
Two arvc members—Al Johnson (S.D.) and Wade Elliott
(Wash.)—serve on the NFPA Technical Committee
responsible for overseeing the NFPA 1194.
WHEN AND WHERE IS arvc HOSTING
THE PROGRAM IN 2018?

With arvc hosting one-day programs in Arizona, Colorado,
Florida, Oklahoma and Pennsylvania (see schedule
below), you’ll have five opportunities in 2018 to complete the
classroom portion of the coursework required to earn your
ARVC Foundation Practitioner Certificate for NFPA 1194
plus Risk Management Endorsement. The program includes
six components: Introduction to NFPA 1194 Standards,
Water and Sanitation, Electrical, Fire Safety, Facilities
and Assessment.
HOW MUCH DOES THE PROGRAM COST?

The enrollment fee for the program is $300 for arvc
members and $500 for non-members and includes a copy
of the NFPA 1194 book.
WHO DO I CONTACT IF I HAVE QUESTIONS
ABOUT THE PRACTITIONER CERTIFICATE FOR
NFPA 1194 PROGRAM?

If you have questions, contact Molly Sausaman, arvc
Director of Education at 303-681-0401, x120 or
msausaman@arvc.org.

Coming to a City Near You!
Because education is paramount to arvc and the ARVC
Foundation, we are proud to be offering the Practitioner
Certificate for NFPA 1194 program in conjunction with
industry events across the country in 2018. You can take
advantage of this opportunity in one of these cities:
April 25 – Laveen, Ariz. (AZARVC)
July 25 – Denver (National School)
September 11 – Tampa, Fla. (FARVC)
November 5 – Oklahoma City (OHCE)
December 2 – State College, Pa. (PCOA)
To enroll, visit arvc.org/NFPA.
arvc.ORG
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ONE SIMPLE THING YOU CAN DO EACH MONTH TO

HELP MOVE OUR
INDUSTRY FORWARD
ARVC Foundation Announces New Giving Method
As arvc President and CEO Paul Bambei said in his opening letter in this issue
of the arvcVOICE, “If you’re to be successful in the future, you need to embrace
change by committing yourself to continuous education.”
Industry education can help you become more successful by enabling you to
learn about the industry’s best practices so you can apply them to your own park.
It’s why arvc and the ARVC Foundation have worked so diligently to expand the
Outdoor Hospitality Education Program (OHEP), have it accredited by the
International Association of Continuing Education and Training (IACET) and
launch OHEP Online with 30 new modules.
Like all worthwhile endeavors, it takes sufficient funding to create a strong,
dynamic education program that will help our industry continue to thrive and
prosper. That’s why the ARVC Foundation has launched a new program that
will make it easy for arvc members to support the future of education on a
monthly basis.

When industry veteran Kathy Palmeri heard about the
new monthly donation program, she was excited to be the
first to get on board.
“I thought it would be an interesting idea to apply to the
Foundation and have us all sign up. If I don’t have to think
about sending you money, and you just take it out of my bank
account, I am happy to support the Foundation this way.”
She noted that many charities use this same kind of
monthly donation program with great success.
“Part of the reason I’m really excited to do this is
that arvc, as a national organization, is supporting the
Foundation by hiring Ken (as executive director of
development). I think that shows arvc’s commitment
to making this work.”
Palmeri and her husband Tony bought their Estes Park,
Colo. campground in 1994 and converted it into a Jellystone
park in 1997. An enthusiastic supporter of our industry, she
quickly rose through the leadership ranks.
“I went from new campground owner to being on the
arvc board within two years of being in the industry,” she
says. “At the time, I didn’t think much of it, but now that I’ve
been around for so long I do realize that it is very unusual.
“When I got involved in arvc at the national level and
started doing lobbying and saw how big our industry was, it
was a personal growth moment for me. It was very exhilarating, not only for our business, but for me on a personal level.

I was on the board for nine years, and two of those years I
was chair. After that, like all past arvc chairs in the day, we
would roll over to the Foundation, so I became very familiar
with the Foundation’s mission.”
For Palmeri, a strong education program is important for
our industry now more than ever.
“There’s a huge need for managers now, more than there
was in the days when there were just mom and pop parks.
Now that we have a certified education program that can
be offered even through universities, we have the ability to
reach out to young people in search of a career path and have
outdoor hospitality among their options. The industry has
been in need of such people for some time now, and we finally
have the vehicle to attract them! It is truly exciting and kudos
to the Foundation and arvc for getting us there.
“I also think that there is the possibility that new and
fresh faces in the upper management of our parks will
infuse an already very healthy industry with the latest in
innovation,” she adds. “This will assure our park operators’
continued success by expanding opportunities and demand
for the outdoor hospitality product.”
Palmeri hopes that hundreds of other arvc members will
join her in making a monthly commitment to support the
Foundation and its mission to provide the gold standard in
education for our industry. To set up a monthly contribution
of any amount, visit arvc.org/give.

“Palmeri hopes that hundreds of other arvc members will join her in making a
monthly commitment to support the Foundation and its mission to provide the
gold standard in education for our industry.”
To participate in the program, members can now choose to make a monthly
donation to the Foundation of any amount and have it deducted directly from their
checking account on the day of the month they choose.
“Our main focus is to raise money for education, but it's basically to support
anything that the Foundation does,” says Ken Mowad, executive director of
development for the ARVC Foundation.
“Some members may say, ‘I can’t donate $1,200 right now, but I can do $100 a
month. It’s just another way for them to support what we do through a monthly
giving option. There is no minimum amount required and we welcome any and
all donations.” >>>
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capturing the attention of

CAMPING’S
NEXT
GENERATION
What millennials want
from your campground

T

o ensure a successful future,
every industry needs to learn
how to appeal to the next
generation of customers, and our
industry is certainly no different.
While it’s not fair or even realistic
to assume baby boomers, genXers and
millennials all fit a certain stereotype
or characteristic, experts agree the
millennial generation —having grown
up entirely in the digital age—is
motivated differently than any
previous generation. Familiarizing
yourself with their motivations can
help you know how to attract them to
your campground.
To better understand millennials, let’s start with a quick definition.
Experts agree the generation generally
includes those born from the early
1980s to the late 1990s, which puts
their current age range from the early
20s to late 30s.
This is definitely a generation
worthy of your attention.
According to the 2017 North
American Camping Report, an annual
independent study supported by
Kampgrounds of America, Inc. (KOA),
millennials continue to drive the >>>
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growth of camping. The report states,
“Not only are millennials taking to the
outdoors, they are doing so in greater
numbers than what would be expected.
In the overall population, millennials comprise 31 percent of the adult
population, yet account for 38 percent
of campers.”

the big disconnect
Jaron Starner, park manager for Cedar
Lake Family Campground in Dover,
Pa., and chair of arvc’s Young
Professsionals Committee, says “The
interesting fact about this generation
is they are known as the first true
generation to have had the Internet
and technology available to them
for the majority, if not their entire lives,
yet, they are also the first generation
developing new trends towards
‘disconnecting’ from the technology
they have grown to know so well. They
are looking to get away from the hustle
and bustle of iPads, smart TVs and cell
phones. They seek a world where
families talk face to face and not just
through texting.”
For millennials, camping is the
perfect getaway to unplug, but they
are looking for specific features in a
campground, Starner says.
“Naturally, the camping industry is
a great place to reconnect as a family
while stepping away from technology.
This trend is also affecting the way
in which these guests are camping.
Younger generations are looking for
small, manageable-size trailers and
rustic rentals.”
In Starner’s opinion, these trends
impact the way in which RV resorts
are meeting their guests’ needs. He
explained that for the past 10 years,
RV resorts have been investing in
upgrading their sites to accommodate
larger RVs.
“Now they are able to focus back on
their recreation programs and provide
activities to suit families camping
together and having fun together. The
industry has gone full circle, starting
as a family trend back in the 1970s and
1980s, and repeating itself now as the
baby boomer generation begins to

fade away. Millennials are taking over
and they are bringing new trends
with them.”

wanted: great experiences
Heather Blankenship, OHC, owner
of Yogi Bear’s Jellystone Park at
Pigeon Forge/Gatlinburg, Tenn., and
co-chair of arvc’s Young Professionals
Committee, says for millennials it’s all
about the experience.
“The next generation of campers
is looking for an experience, not just
a place to stay. They are interested in
the outdoor activities like hiking and
fishing and all that many campgrounds
have to offer. We just have to sell them
on each of our unique offerings.”
Agreeing with Starner and
Blankenship, Tim Deputy, CPO, OHM,
general manager of the Myrtle Beach
Travel Park in Myrtle Beach, S.C. and a
former arvc chair, says the experiences millennials are looking for today are
different than past generations.
“Millennials are taking over,” he
says. “That’s a great thing. They’re out
for a great experience. They’re more
interested in lifestyle than the baby
boomers ever thought of.”

consider the littlest campers
Blankenship said it’s also important
to consider another, even younger

arvc.ORG

generation, when marketing to
millennials.
“More of them are traveling
with kids,” she says. “I heard KOA
speak in a class at CARVC (Carolinas
Association of RV Parks and Campgrounds) and they said 61 percent of
current RVers have kids, so we need
to make sure we are also creating an
experience for them.”

reaching out to millennials
This technology-savvy millennial
generation requires new ways of
communicating.
“Millennials are all about interaction,” Starner says. “They want to
be part of the conversation, not just
watch it take place. Reaching out and
communicating with millennials is all
about engagement and truly tapping
into their customer experience
expectations.”

so what does that mean?
“Every customer who comes on your
resort, or sees your website, or visits
your social media page has a unique
customer experience scale,” he says.
“The challenge is tipping that scale in
the right direction. There is no longer
a one-size-fits-all method. Customer
service is no longer an amenity, but
rather an expectation.” >>>
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To better communicate with
millennials, Starner suggests making
your social channels more interactive.
“On social media pages, are you
asking questions? Are you using photo
contests and relevant news and media
to gain attention? Have you setup a
Snapchat filter yet that puts your
camping resort in the spotlight? Have
you set up selfie stations on your
resort encouraging guests to share
their experiences with their unlimited
followers?”
He says, though, the biggest
challenge is to do all of this while still
helping millennials reach their goal of
disconnecting.
“They want to put their phones
down, and yet they want to tell all their
friends and family about how they are
doing it!”
To capture millennials’ attention,
you need a strong online presence
which should include a compelling
web site, active social media accounts
and one more element—reviews.
“We have also noticed that reviews
are a huge touch point for millennials,”

Blankenship says. “Making sure we are
asking our customers to write reviews
on places like TripAdvisor, Yelp,
Google and everywhere in between
is a big marketing tool.”

what about wi-fi?
While many millennials go camping
so they can destress and disconnect,
others still want to stay constantly
connected.
In that case, it’s important to
manage expectations upfront to
avoid frustrations for the camper
and potentially bad reviews for the
campground. When campers ask about
Wi-Fi service, make sure they clearly
understand what is—and what isn’t —
available.
That’s what Jim and Dana
Calderbank who own Moonshine
Creek in Sylva, N.C. have found.
“When we have somebody new
call for reservations, we ask a lot of
questions because we’re not the
campground for everyone,” Jim says.
“We just have Wi-Fi on the porch so

people aren’t on their devices all the
time. We’re a nature campground. We
don’t have video arcades. People come
to our campground to camp on a rushing creek and watch fireflies and talk
to their children around the campfire.
So we let them know that up front. It’s
one of the most important things you
can do because we will have customers
that have different expectations of
what our park is.”

make the most
of millenmial campers
Starner fully believes millennials
will be an active part of our industry
if campgrounds can continue
to find ways to keep them excited
and engaged.
“The next generation of campers is
among us!” he says. “They are excited,
have cash to spend, and are looking for
a fun experience! We need to embrace
them and find ways to better satisfy
their desires or they will simply follow
another industry that is doing what
interests them!”

Calling All Young Professionals!
If you are younger than 35, arvc would like to
invite you to participate in the newly-formed Young
Professionals Group especially designed for you to
network, share ideas and insights and to prepare you to
take leadership roles in our industry.
At the recent Outdoor Hospitality Conference & Expo
(OHCE) held in Raleigh, N.C., arvc hosted a ‘cracker barrel’
session that was attended by more than 30 young industry
professionals. The issues discussed ranged from marketing
and social media to activities and hiring practices.
“We are very excited about the enthusiasm from young
professionals in the industry and what the group will accomplish,” says Madeline Hinkfuss, arvc membership coordinator
and staff liaison for the Young Professionals group. “The goal is
to empower young professionals in our industry and get them
more involved in arvc.”
If you would like to learn more about this dynamic group and how
you can get involved, email mhinkfuss@arvc.org.
24
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From left to right: Joann DelVescio, Executive Director New Jersey Campground
Association; Clayton Taylor, Camp Taylor Campground (N.J.), Treasurer New Jersey
State Board; Judy LaPorta, Little Oaks Campground (N.J.), New Jersey State Board,
arvc BOD Area 2 Representative; Jean Taylor, Camp Taylor Campground (N.J.)

THE VALUE OF

Volunteering

Serving on the arvc Board Can Be Even More Rewarding Than You May Realize

“As an industry,
we need volunteers.
If we all just sat back
and complained,
then nothing would
get done.”
— Tim Deputy, CPO, OHM

To paraphrase an old proverb, it takes a village to keep an industry moving forward.
For our industry, that village includes arvc members who generously offer
their time and expertise to serve on our board of directors. As Tim Deputy, CPO,
OHM, and past chairman of the arvc board explains, “As an industry, we need
volunteers. If we all just sat back and complained, then nothing would get done.”
Deputy, a veteran of the RV Park and Campground industry, is general manager
of the Myrtle Beach Travel Park in Myrtle Beach, S.C.
“We’re all struggling along, but we can learn from each other,” he says, citing
common challenges parks face such as dealing with local municipalities and
Authorities Having Jurisdiction (AHJs). He says when volunteers are willing to
share their experiences, it helps ensure everyone is successful.
When asked about the time commitment required to serve on the arvc board,
Deputy says, “It runs in spurts, but we’re very sensitive to the reality that our
businesses come first.” >>>
arvc.ORG
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Board member responsibilities
include developing, approving and
reviewing arvc’s strategic plan,
ensuring the association has adequate
resources to fulfill its mission and
goals, establishing governance and
public affairs policy and providing
direction and feedback to the
president/CEO.
Deputy says those who are
willing to take time to serve on the
board receive a lot in return.
“The rewards are substantially
greater than the sacrifices,” he says.
“As a business operator, the learning
opportunities are phenomenal. You’re
actually meeting a lot of the leaders in
the industry, so the knowledge that
you gain is so invaluable. It's like
hiring a consultant without paying
a consultant.
“As an individual, you're developing
new skills at the same time because
you're dealing with a multitude of
different areas of the country,” he
continues. “You're dealing with
different sized parks, different issues,

whether they’re environmental issues
or issues with the electric code.”
For Deputy, the life-long friendships he has gained by being on the
board are another reason volunteering
is so gratifying.
“I've met some phenomenal people
out there. You're forging friends and
colleagues for life. You can pick up
the phone and say, ‘I have something
I want to run past you.’ We're in an
industry where they’ll take the time to
help you. And then that sticks in your
brain, so if somebody asks about it, you
can say, ‘Bob had that issue and this is
what he did about it.’”
He says that volunteering also has
physical benefits.
“There’s some chemical in our body
similar to an endorphin. It improves
health and you get it by helping other
people. Volunteers are healthier and
they live longer and they're happier.”
Deputy says that when volunteers
work together, they can help address
some of the obstacles that can get in
the way of running a business.

“Many hands make light work. I’m a
firm believer in that you commit what
you can and you help wherever you
can. We’re a small park association,
but as a group, we’ve got a lot more
resources.”
He also emphasized how important
it is to get the next generation involved.
“Us older guys can learn from the
younger guys, so we've been trying to
get millennials to volunteer. They’re
going to be taking the industry to a
whole different level. We need their
input and we need them to take on
leadership roles as we step back and
become our own guests, so to speak.
More importantly, we need to understand how we can help them move the
industry into a new era.”
Will this be your year to get more
involved?
Consider nominating yourself to
serve as an area director on the arvc
Board of Directors. Four openings will
be available this year, to learn more
please read our call for nominations
on the next page.

arvc Board of Directors
CALL FOR NOMINATIONS TO

If you live in voting area 2, 3, 4 or 6,
here’s a great opportunity to get more involved
in your industry and your association. These
voting areas will each have an opening for an
area director to serve on the arvc Board of
Directors with a three-year term beginning
November 8, 2018.
If you would like to nominate yourself
or someone else, you must submit the
appropriate nomination documentation to the
arvc Nominations and Elections Committee
no later than July 10, 2018. Please note
nominees cannot be from states where current
Area Directors for those voting areas reside—
Pennsylvania, Wisconsin, South Carolina
or Arizona.
All nominations must be accompanied by
the signatures of 15 voting members from the
nominee’s voting area. It is the responsibility of the person
making the nomination to ensure all 15 signatories hold
current and valid voting member status with arvc, as
defined in Article IV, Section 1 of the arvc bylaws.
The Nominations and Elections Committee will verify
voting member status upon submission. Petition signatures
from non-voting members will not be considered as valid
and may therefore render a petition invalid. In such cases,
nominees will be notified by the Nominations and Elections
Committee within 14 days of submission, and will have an
opportunity to rectify the shortfall, subject to the submission
deadline of July 10, 2018.

1. Have at least two years experience as an RV park or
campground owner/operator;
2. Is the designated representative of a voting member
campground/RV park;
3. Is associated with a voting member park in good standing
with arvc;
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TO BE ELIGIBLE, YOU MUST MEET ALL
OF THE FOLLOWING REQUIREMENTS:
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Deadline:
July 10, 2018

2

3

5

4

It is also recommended, but not required, that nominees
have experience in fundraising; have participated in local,
regional or state tourism councils; be willing to represent
arvc at state meetings or have a particular expertise which
would benefit the association.
Nominees need to submit a biography outlining their
abilities and industry involvement as well as a nomination
form with 15 certifiable signatures and a letter listing the
reasons why they wish to serve on the board, and certifying
their willingness to serve.
Individual nominations must be mailed to the National
Association of RV Parks & Campgrounds (arvc),
Attn: Tim Deputy, Chair, Nominations and Elections
Committee, 9085 E. Mineral Circle, Suite 200,
Centennial, CO 80112 to be received no later than
July 10, 2018.
For a complete list of current area directors or to review
the arvc bylaws, please visit the member section of arvc.org
and click on “Governance.” Good luck to all of our nominees!
VOTING AREAS:
Voting Area 1: CT, ME, MA, NH, RI, VT

4. Is able to give priority to the arvc meeting schedule for
board meetings and the Outdoor Hospitality Conference
& Expo; and

Voting Area 2: DE, MD, NJ, NY, PA, VA, WV

5. Have their Outdoor Hospitality Education Program
(OHEP) certificate or be actively enrolled in OHEP prior
to the nomination deadline.

Voting Area 5: AR, CO, IA, KS, LA, MO, NE, NM, ND, OK,
SD, TX

Voting Area 3: IL, IN, KY, MI, MN, OH, WI
Voting Area 4: AL, FL, GA, MS, NC, SC, TN

Voting Area 6: AK, AZ, CA, HI, ID, MT, NV, OR, UT, WA, WY
arvc.ORG
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Simple Summertime Fun
Add “National Day” Celebrations
to Your Park’s Calendar
We sure love celebrations in this country. There are special
days to celebrate just about everything—from National
Kitchen Klutzes of America Day (June 13th) to
National Lima Bean Respect Day (April 20). But
when you go beyond the quirkier ones, you’ll find plenty
of ways to help your guests enjoy some good old fashioned
summertime fun. >>>
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June
June 1st is Say Something Nice Day. To celebrate, give a few park employees
treats they can use as rewards for kids when they say something nice. June 7 is
National Chocolate Ice Cream Day, so it’s the perfect time to have an old
fashioned ice cream social with all the toppings. If your park is near a lake or river,
you can celebrate National Fishing Day (June 18) by having a contest for the
biggest catch (or the biggest tale about the one that got away). You can also
celebrate National Selfie Day (June 21), National Sunglasses Day (June 27)
and/or National Camera Day (June 29) to update your Facebook and Instagram
accounts with lots of photos showing guests having fun. Just come up with a clever
hashtag for them to use, and host a contest for the best photos posted. Or, let one of
your more trusted campers take over your Instagram account for the day so they
can tell your park’s story from their perspective!

July

Post a notice on your park calendar that July 1 is National Creative Ice Cream
Flavors Day and have a contest to see just how creative your guests can really be.
Maybe they can top the professional ice cream companies that have come up with
unique flavors like Pork Belly Pecan, Goat Cheese Beet Swirl and Horseradish
(yes, you read that right). Vanilla ice cream aficionados probably need not apply.
July 11 is All-American Pet Photo Day, so if your park is pet friendly, encourage
your guests to dress up their furry friends and get them to strike a pose. And on
July 26, you can celebrate another popular kind of dog for National Chili Dog
Day. This is a great time to get your guests together for a grill out to enjoy this
simple, All-American treat.

August

On National Watermelon Day (August 3) you can crack open all kinds of possibilities for contests—like the best recipe that uses watermelon or the most creative
watermelon carving. Or simply just serve a batch of this refreshing summertime
treat to your guests. August 10 is a national day near and dear to many campers’
hearts—National S’mores Day. Need we say s’more? Other sweet days in August
include National Banana Split Day (August 25), followed by National Cherry
Popsicle Day (August 26). And what better way to wrap up the summer season
than by generating a little friendly rivalry before college football season kicks off ?
August 31 is National College Colors Day, so invite your guests to wear their
alma mater’s colors.
These are just a few of the possibilities you have for campground celebrations.
Believe it or not, there are actually more than 1,500 national days that people
celebrate throughout the year. There’s even a website dedicated to them called
NationalDayCalendar.com. Who knows? You may even decide to celebrate
something like National Fruitcake Toss Day (January 3). But rest easy, if that
sounds just too exhausting, Festival of Sleep Day is on the same day.
We’d love to see how you celebrate different events at your park! Be sure to share
your photos on social media and tag arvc and GoCampingAmerica!
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MORE
SUMMER
DAYS
TO CELEBRATE
AT YOUR PARK

June 1
National Doughnut Day
June 4
National Cheese Day
June 6
National Drive-In Movie Day
June 15
Nature Photography Day
June 17
Father’s Day
June 21
First Day of Summer
June 30
National Meteor Watch Day
July 4
Independence Day
July 19
Get to Know Your
Customers Day
July 22
National Hammock Day
August 5
American Family Day
August 14
National Creamsicle Day
August 15
National Relaxation Day
August 31
National Trail Mix Day
September 1
National Tailgating Day

@gocampingamerica
arvc.ORG
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PUBLIC AFFAIRS

arvc Public Affairs Department
Kicks Off an Active Year

arvc LEGISLATIVE AND
REGULATORY MONITORING
UPDATE
The year has gotten off to a busy start
for the arvc public affairs department.
In the first two months alone, arvc has
reviewed more than 3,000 legislative
and regulatory issues—sending out 124
of these as actionable intelligence and
74 as hearing notices to our partnering
states. The top issues continue to be
minimum wage, paid sick leave, school
opening dates, sales and occupancy
taxes, landowner liability limitations
and Park Model RVs (PMRVs).
In 2017, arvc reviewed more
than 10,000 legislative and regulatory
issues, resulting in 358 items of actionable intelligence sent to the various
states as well as 234 hearing notices.
AS AN arvc MEMBER, YOU’LL
ALWAYS BE IN THE KNOW
The member-only arvc Legislative
& Regulatory Monitoring Report is
regularly updated and posted on
arvc.org. The post includes links to
all proposed bills and regulations we
are monitoring to make it easier for
you to access the full text of any
legislation or regulation included in
32
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the report as well as the session dates
for each state.
The states of Montana, Nevada,
North Dakota and Texas do not have
scheduled legislative sessions in 2018.
“Historically we see an increase in
proposed regulations in states that do
not have a regular legislative session
and I do anticipate a busy legislative
year in 2018,” says Jeff Sims, arvc
senior director of state relations and
program advocacy.
REGULATORY REVIEW
OF MANUFACTURED
HOUSING RULES

arvc has encouraged the Department
of Housing and Urban Development
(HUD) to adopt a final regulation
containing a clear, simple, and easyto-apply definition of “recreational
vehicle” that effectively removes
the Office of Manufactured Housing
(OMH) from regulating all RVs.
Accordingly, arvc endorses the
Manufactured Housing Consensus
Committee (MHCC)-recommended
RV definition in the proposed rule.
The definition is easy to understand
and allows those with incomplete
knowledge of RVs and manufactured
homes to quickly distinguish the

arvc.ORG

products from one another.
OMH’s charge is to regulate
manufactured homes that provide
permanent housing—not regulate the
RV industry that provides temporary
accommodations for recreational and
seasonal camping use. Many RV park
and campground business licenses
only allow recreational vehicles.
The absence of a clear, easy-toapply definition of RVs has led to
regulatory uncertainty and inconsistency. Without a clear definition of
RVs as vehicles, unnecessary and
burdensome conflicts with laws,
regulations, and administrative
actions promulgated by other
government entities may become
increasingly common.
A bright-line rule distinguishing
RVs from manufactured housing
would remove burdensome and
redundant regulation, eliminate
regulatory uncertainty, and prevent
OMH from exceeding its authority by
regulating vehicles.

arvc PROVIDES TESTIMONY

ON STATE LEGISLATION IN
NEW HAMPSHIRE

Peter Brown (Conn.), arvc chair elect,
provided oral and written testimony
on January 30th before the NH Senate
Judiciary Committee in support of NH
S 501 titled “Campground Immunity”
to protect campgrounds from lawsuits
having to do with common risks while
taking part in outdoor recreation
activities.
Naturally, there are some inherent risks to any outdoor recreation
activities. Camping, by its very nature,
involves risks and hazards which are
not present in the built environment,
and SB 501 clearly defines the
“inherent risk of camping.”
While campground owners strive
to provide a safe and enjoyable place
for individuals and families to
vacation, it is impossible to eliminate

every potential hazard in nature. This
bill does not aim to prevent someone
seeking legal compensation in cases
of gross negligence but rather protects
campgrounds from lawsuits having to
do with the common risks faced when
spending time in the outdoors.
DID YOU KNOW? STATE
LEGISLATION HAS THE
GREATEST CHANCE
OF PASSING
Nearly 30 percent of legislation
introduced at the state level in 2017
was passed, compared to only
3.3 percent at the federal level.
According to the government
relationship management platform
FiscalNote, the most prevalent
legislative issue at both the federal and
state level in 2017 was education. The
second most prevalent issue for federal
legislation was employment and labor,
and health came in second for state
legislation. The top two issues at the
local level were tobacco and alcohol
and taxes.
ADVOCACY DAY 2018

The arvc Public Affairs Committee
will once again join our coalition
partners at RVIA and RVDA in
meetings with members of Congress
on Wednesday, June 6 in Washington
D.C. to raise awareness of the RV
industry and issues affecting the
industry as well as to raise awareness
about RV travel and camping.
For the past three years, the House
and Senate RV Caucuses have provided champions for RV legislative and
regulatory causes who educate members of Congress on the value of the
RV lifestyle, highlight the economic
benefit the RV market provides across
the country and find common ground
on matters of concern to the RV
industry.
NATIONAL CONFERENCE OF
STATE LEGISLATURES (NCSL)

In 2017, arvc attended the National Conference of State Legislatures
(NCSL) in Boston. The goals were to
develop an awareness of arvc and to
encourage state legislators to adopt

the NFPA 1194® Standard for
Recreational Vehicle Parks and
Campgrounds (see story on page 19) in
their state.
On behalf of our members, arvc
followed up with 27 legislators and
administrators and sent them a copy
of the standard. We will continue to
develop these relationships at the
NCSL in Los Angeles in July 2018.
NATIONAL ELECTRICAL CODE
Wade Elliott (Wash.), who serves on
the NFPA 70, National Electrical Code
(NEC) Committee, reported on the
NEC 2020 first revision drafts that
relate to RV parks.
On a positive note, in 555.71, the
draft language would prevent GFI
requirements for 30 and 50 amp
receptacles in recreational vehicle sites. The draft language also
reinstates the weather resistant
requirement for a 20 amp receptacle.
Additional issues include prohibiting the use of autotransformers and
maintaining the current ground rod
language that eliminated the definition
of an electrical pedestal as a structure
requiring a ground rod at each pedestal. Byron Carroll (N.C.) also serves on
the NEC Committee.
DO YOU WANT TO
GET INVOLVED?
We invite you to become a part of the

arvc Chairman’s Club to help shape

our industry’s future. Chairman’s
Club members provide input on
key industry issues, new position
statements and revisions. All we ask
for is a contribution of your time
and knowledge. Contact Jeff Sims at
jsims@arvc.org to learn more.
Members currently serving on
the 2018 arvc Public Affairs
Committee are: David L. Berg (Maine),
Chair; Ann Emerson (Calif.), Vice
Chair; Mari Garland (Colo.), Thomas
Sparrow (Ala.), Steve Cross (Ohio),
Wade Elliott (Wash.) and Jeff Sims
(arvc staff liaison).

arvc.ORG

DEVELOP
RELATIONSHIPS
BEFORE YOU
NEED THEM!
“The political process is all
about relationships,” says
Jeff Sims, arvc senior
director of state relations
and program advocacy.
Too often, our mindset
becomes clouded with
thinking of politicians
and Authorities Having
Jurisdiction (AHJs) as
institutions to deal with.
The reality is, it is people
that write the laws, people
that interpret the laws
and people that enforce
the laws.”
So, Sims says, it can be
very helpful to get to know
your public officials at the
local, state and national
levels before you need
them. You’ll find that it’s
much easier to work with
friends than strangers.
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Look for our valued MEMBER BENEFIT PROVIDER partners
to take advantage of exclusive pricing and discounts.
ADVERTISING/PROMOTION
#1 Southeast Publications USA, Inc.

Brian McGuinn • 800-832-3292
brian@southeastpublications.com
www.southeastpublications.com
North America’s largest provider of FREE guest
guides and FREE digital marketing for RV resorts
and campgrounds.

AGS/TXAD Internet

Debra Schaeffer • 877-518-1989
debra@texasadvertising.net
www.ags-txad.com
Specializing in area service guides and websites
for RV parks with superior customer service and
the latest marketing tools for our clients.

GuestReviews

Susan Zieg • 877-707-7080
susan@guestreviews.com
www.guestreviews.com
GuestReviews provides “state-of-the-art”
customer feedback tools that will help you
prioritize improvements to create better guest
experiences, generate more word-of-mouth
referrals, and develop a stronger business base.

Pelland Advertising

Peter Pelland • 800-848-0501
plpelland@pelland.com
www.pelland.com
We develop and host responsive websites and
produce and print four-color brochures, rack
cards and site maps. Our services include free
maintenance and updates, allowing you to spend
your time running your business, not maintaining
your website.

RV Park Reviews

Andy Robinowitz • 888-447-8787
support@rvparkreviews.com
www.rvparkreviews.com
Campground owners can now respond to reviews
on RVParkReviews.com. 8.5 million visits annually
from campers researching campgrounds on RV
Park Reviews. Claim your campground and get
access to special campground owner features
and tools.

AMUSEMENTS/GAMES
Bisque Imports

Rachael Pursell • 704-512-0975
camp@bisqueimports.com
www.bisqueimports.com
Your one-stop shop for your camp’s arts and
crafts program. Shop our huge selection of
ceramics, mosaics, fused glass, craft supplies,
paints and more! Bisque Imports offers options for
camps with and without kilns.
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Cold River Mining Corporation
Robert Aliberti • 413-863-5445
coldrivermining@gmail.com
www.coldrivermining.com
Gemstone, fossil, panning, sluice, mining
attractions.

The Original Jumping Pillows

Valerie Elfes • 865-428-7526
val@originaljumpingpillows.com
www.originaljumpingpillows.com
The official Jumping Pillow, Jumping Pillow shade
structures, Hideaway Huts, inflatable concession
stands and playground equipment provider in
the U.S.

S&S Worldwide

Carmelo Mangiafico • 800-243-9232, ext. 2925
cmangiafico@ssww.com
www.ssww.com
S&S Worldwide offers value-priced arts and crafts,
sports, education, and therapy products.

APPAREL/GIFTS/ACCESSORIES
Blue Bay Distributing Inc.

Bob Cronauer • 919-957-1300
bluebay@mindspring.com
Blue Bay Distributing sells embroidered and
screen printed apparel designed for state parks,
campgrounds and marinas. We also produce
insulated cups, foam beverage holders, car decals,
stickers, magnets, lapel pins, hiking medallions
and patches.

Mitchell Proffitt

Lisa Bain • 800-878-6404
lbain@mitchellproffitt.com
www.mitchellproffitt.com
Wholesale supplier of military and custom
souvenirs. Low order minimums and quick
turnaround.

Wilcor International

Amanda Motto • 800-346-2345
sales2@wilcor.net
www.wilcor.net
Camping goods, RV and electrical goods, BBQ,
picnic, housewares, fishing gear, pocket knives,
impulse jewelry, toys and games, plush animals,
everyday goods and more.

AWNINGS/SCREEN ROOMS
Silver-Top Manufacturing Co, Inc.

Sharon Hermani • 800-638-6960
sharon@silver-top.com
www.silver-top.com
Awnings, sunrooms, and more! Home, business,
or RV resort—Silver-top has you covered! Leading
manufacturer of luxury awnings, patio rooms,
screen rooms, portable awnings and slide-out
covers. Built to withstand all climates. Made in
the USA.

arvc.ORG

CONSULTING SERVICES
Gorin Cohen Consulting Group

David Gorin • 703-448-6863
dgorin@gorincohenconsulting.com
www.gorincohenconsulting.com
With more than 100 years of combined experience
in outdoor hospitality, the Gorin+Cohen
Consulting Group provides expert consulting
services in all aspects of RV park, RV resort and
campground design, development, investment,
operations and marketing.

Moore’s Campground Consulting

Joe Moore, CPO, OHC • 817-999-4108
moorescampgroundconsulting@gmail.com
www.moorescampgroundconsulting.com
Joe Moore offers his expertise from his years of
experience with the award-winning Vineyards
Campground and Cabins to guide and coach
campgrounds to help improve their bottom line
and day-to-day business.

Ron D Beard & Associates

Ron Beard • 512-219-7688
rdbaconsulting@gmail.com
www.rdbaconsulting.com
Ron D. Beard offers full economic analysis, design
and construction document services, master
planning, vision guidelines and business plans
for both “ground-up” and existing RV resort and
campground developments.

CREDIT CARD PROCESSING
BASYS Processing

Kurt Woltering • 800-386-0711
kurt@BASYSpro.com
www.BASYSpro.com
We are a family-owned credit card processing
company directly registered with MasterCard,
Visa, and Discover with access to direct
interchange.
MEMBER BENEFIT PROVIDER

Infintech

Russ Rybolt • 651-881-6566
russ.rybolt@infintechllc.com
www.infintechllc.com
Merchant services program offers credit and
debit card processing, ACH/EFT transactions,
electronic check, equipment solutions, virtual
terminals, E commerce and PCI security. Low fees,
personalized service and transparency into your
real cost of payment processing. Winner of the
BBB Torch Award for Marketplace Ethics.

MCPS for Campgrounds

Art Lieberman • 877-858-9010
rvcreditcards@yahoo.com
www.mcpsforcampgrounds.com
Credit and debit card processing services,
e-processing, check guarantee, gift cards and
cashless ATM machines.

 LECTRICAL SERVICES/
E
SUPPLIES
B&B Electrical

Matt Linnell • 888-391-3802
sales@bbelec.com
www.bbelec.com
YOUR ONE STOP ELECTRICAL SOURCE! We
specialize in distribution equipment, pedestals
and surface boxes, gas meters, electric meters and
conversion kits, water meters, wire and lighting.

Hialeah Meter Co.

Lisa Senior • 800-654-0821
sales@hialeahmeter.com
www.hialeahmeter.com
Well known and widely respected for more than
60 years, Hialeah Meter has set the industry
standard for quality in new and refurbished
electric meters.

Peak Energy Technology, LLC

William Weideman • 888-613-7775
wweideman@peakenergytech.com
www.peakenergytech.com
The Peak Energy Saver recycles and re-uses
electricity and can save you up to 25% on
your electric bill. Install it near your circuit
breaker panel. Works with all of the motors and
transformers in
your park!

Utility Supply Group

Wade Elliott • 800-800-2811
wade@go-usg.com
www.go-usg.com
Nationwide provider of electrical power outlets,
electric and water meters, wire, and replacement
parts for RV parks and campgrounds. Ask about
free electrical layouts and our new products —
on-demand water heaters and hair dryers.

Your Electrical Solutions, LLC

Maggie Linnell • 855-644-2400
maggie@yourelectricalsolutions.net
www.yourelectricalsolutions.net
Shop and compare top of the line suppliers like
Milbank, Eaton, Midwest and American Lighting.
Electric pedestals, surface boxes, electric meters,
conversion kits, water meters, lighting and power
distribution equipment.

FINANCIAL SERVICES
Bordeaux & Bordeaux CPAs PA

Donna Bordeaux • 704-752-9845
donna@campgroundaccounting.com
www.campgroundaccounting.com
Our CPA firm specializes in helping campground
owners grow their businesses and minimize the
effects of taxes.

Fidelity Bank-SBA Lending

Bruce Hurta • 281-384-2595
bruce.hurta@lionbank.com
www.lionbank.com
Fidelity Bank is a top ranked SBA lender and is
dedicated to helping small businesses grow.

MoneyTree ATM

Wayne Young • 850-259-6407
wyoung@moneytreeatm.com
MoneyTree is a one-stop ATM service, providing
alternative cash solutions since 1994. We
manufacture, service, and process our own
MoneyTree ATMs, as well as other brands.

F OOD PRODUCTS/DRY GOODS/
SUPPLIES
Frito-Lay Inc.

Missy Garcia • 972-658-6891
missy.garcia@pepsico.com
www.pepsico.com
The “Snacks to You” program allows you to offer
your customers the products they know and love
with single-unit ordering, easy payment options
with $25 minimum ordering and free delivery.

McCutcheon’s Apple Products

Bob McCutcheon • 800-888-7537
bob@mccutcheons.com
www.mccutcheons.com
Keep your campers supplied with the best fruit
butters, jams, jellies, pasta sauces, mustards, juicesweetened spreads, hot sauces, salad dressings,
relishes, honey, BBQ sauces, baking mixes, olde
fashioned sodas, real iced teas and more!

Royale Brands

Tim Jones • 563-386-5222
timj@royalebrands.com
www.smoothiecompany.com
Dedicated to the business of frozen drinks —
fruit smoothies, cappuccino, slush and frozen
cocktails. All are shelf-stable and never require
refrigeration. We work with every major
equipment supplier.

FRANCHISERS
Kampgrounds of America (KOA)

Chris Fairlee • 800-548-7239
cfairlee@koa.net
www.ownakoa.com
A franchise camping company providing
marketing, operational, and technology programs
to over 1,000 KOA Kampground entrepreneurs.

Leisure Systems, Inc.

Rob Schutter, OHE • 800-626-3720
rschutter@leisure-systems.com
www.jellystonefranchise.com
Franchisor of Yogi Bear’s Jellystone Park CampResorts. Founded in 1969, now includes over 75
locations in the U.S. and Canada. Focus on the
family camping and cabin rental market.

 ROUNDS MAINTENANCE
G
SERVICES/SUPPLIES
MEMBER BENEFIT PROVIDER

HD Supply Facilities Maintenance

BryLynn Kilroy • 619-379-6989
brylynn.kilroy@HDsupply.com
www.hdsupplysolutions.com
The #1 maintenance, repair and operational
supplier in the U.S. with over 24,000 items in
stock with FREE SHIPPING! Members qualify for
discounted pricing which represents a savings of
11-13% over published catalog pricing.
MEMBER BENEFIT PROVIDER

John Deere

919-804-2000
www.johndeere.com
John Deere is a world leader in providing
advanced products and services, and is committed
to the success of customers whose work is linked
to the land. Since 1837, John Deere has delivered
innovative products of superior quality built with
integrity.

arvc.ORG

INSURANCE SERVICES
MEMBER BENEFIT PROVIDER

Leavitt Recreation & Hospitality
Insurance

Chris Hipple • 800-525-2060
chris-hipple@leavitt.com
www.lrhinsurance.com
RV park, campground, resort, or lodge, we insure
them all and give you the most options with our
large selection of insurance companies to choose
from. We focus on the recreation industry and
specialize in RV parks and campgrounds.

Marshall & Sterling Campground &
Hospitality Insurance Program

Irene Jones • 845-704-5544
ijones@marshallsterling.com
Campground Insurance and Risk Management
Program from leading national agency.
Educational focus led by a campground owner.
Licensed in
all states.

United States Warranty Corporation
Patty Emser • 800-233-9878
info@uswceagle.com
www.uswceagle.com

I NTERIOR/EXTERIOR
DESIGN GOODS
Great American Direct

Donna Fout • 757-229-0567
shop@greatamericandirect.com
www.greatamericandirect.com
We offer factory-direct mattresses that provide
comfort, style, and warmth to the hospitality
industry. Our Rugged Comfort Sleep Systems
are available in plush or wipe-down materials.
Mattress orders over $1,000 receive free
nationwide shipping.
MEMBER BENEFIT PROVIDER

Sherwin-Williams Company

Mike Koncilja • 303-794-2472
michael.j.koncilja@sherwin.com
www.sherwin-williams.com/store-locator
Special arvc member pricing is available by
establishing a cash or credit account number at
your closest Sherwin-Williams store. Ask local
store personnel to link your account number to
the arvc national parent number—#3719. Visit
Sherwin.williams.com to find a store near you.

LICENSING
MEMBER BENEFIT PROVIDER

ARVC Music Licensing Program

www.arvc.org/music-licensing
Take advantage of our exclusive combined annual
license that includes coverage for both ASCAP
and BMI at drastically reduced rates. Monthly
SESAC licenses are also available at a discounted
rate, in addition to the combined license, for
added coverage. Visit arvc.org/music-licensing for
more information.
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Montana Canvas Inc.

MEMBER BENEFIT PROVIDER

Motion Picture Licensing
Corporation (MPLC)

Eileen Korte • 800-462-8855, ext. 3006
info@mplc.com
www.mplc.org
The MPLC Umbrella License® is the most
comprehensive movie license available for
campgrounds and RV parks. arvc members pay
only $320 per park, per year for unlimited indoor/
outdoor movie showings.
MEMBER BENEFIT PROVIDER

Swank Motion Pictures, Inc

Kaitlyn Morgan • 800-876-5577
kmorgan@swankmp.com
http://campgrounds.swankmp.com
Unlimited indoor or outdoor exhibitions at your
campground at a 25% savings off published
annual/semi-annual campground site licenses
standard licensing fees. Exclusive licensing agent
for Walt Disney Studios, Pixar & Touchstone Films.
License also includes coverage for Lionsgate and
Summit movie titles.

MANUFACTURER BUILDINGS/
HOUSING
Cavalier Homes Inc. dba Clayton Tiny
Homes-Lakeside Tiny Collection
Michael Burleson • 800-465-7831
michael.burleson@cavhomesinc.com
www.lakesidetinycollection.com
Park model RV cabin and cottage manufacturer.

Cavco Park Homes & Cabins

Tim Gage • 800-622-8260
timg@cavco.com
www.cavco.com
Manufacturer of camping cabins and park
model RVs selling factory direct to RV parks and
campgrounds nationwide.

Champion/Athens Park Homes

Dick Grymonprez • 800-738-0392
dgrymonprez@championhomes.com
www.athensparkhomes.com
Quality builder of park models and cabins with
building operations in Athens, TX, Chandler,
AZ, Lake City, FL, Lindsay, CA, Salisbury, NC,
Sangerfield, NY, Weiser, ID, and York, NE.

Conestoga Wagon Company

Jason Olsen • 203-247-7102
jason@conestogawagonco.com
Our Conestoga wagons evoke an old west
ambiance with modern day comfort. High-quality
canvas tents with solid wood frames and decks
provide the ultimate tent camping experience.

Forest River Inc. - Park Model Division
Gary L Duncan • 574-262-2513
gduncan@forestriverinc.com
www.forestriverinc.com/parkmodels/
Forest River Park Model Division is a full line Park
Model manufacturer, featuring products including
12' wide standard park models, rental cabins,
office units, shower units, and more.

Lelands Cabins

Curt Dinges • 800-235-6518
info@montanacanvas.com
www.montanacanvas.com
Montana Canvas produces the highest quality wall
tents, luxury camping, glamping tents, outdoor
gear and trps made in the USA.

Pacific Yurts

Pete Dolan • 800-944-0240
info@yurts.com
www.yurts.com
The original designer and manufacturer of the
modern yurt, offers a unique alternative to cabins
and meeting halls for generating revenue—the
highest quality design, materials and customer
service backed by the industry leader.

Platinum Cottages LLC

Penni Feil • 903-675-2525
pfeil@platinumparkhomes.com
www.platinumparkhomes.com
We build park model RVs to a higher standard,
with unwavering commitment to be the leader of
park model RV builders.

Skyline Corporation

Terry Decio • 800-348-7469
tdecio@skylinecorp.com
www.skylinepm.com
Since 1951, Skyline Corporation is committed
to offer the highest quality homes and park
models to meet the markets ever changing needs
throughout North America.

MARKETING SERVICES
Booking.com (USA) Inc.

Matthew Garcia • 303-389-4200
matthew.garcia@booking.com
www.booking.com
Established in 1996, Booking.com gaurantees the
best prices for every type of property.

Reserve America/Active Network

Skip Waisner • 214-996-7216
skip.waisner@activenetwork.com
www.reserveamerica.com
Get seen, get booked, get happy. Increase your
private campground’s visibility and occupancy,
while using your own reservation system.

OFFICE SUPPLIES
MEMBER BENEFIT PROVIDER

Staples Advantage		

Ashley Craddock
303-373-8304 • 877-826-7755
ashley.craddock@staples.com
www.order.staplesadvantage.com
INSTANT CREDIT and immediate access to over
34,000 catalog products or choose from a catalog
featuring over 4,000 of the most frequently
used products at deep discounts. Easy online
ordering with convenient search tools to find the
products you want fast, create custom shopping
lists to quickly order the items you use most,
order history and status Convenience Card with
emergency pickup program benefits and next day
delivery on all in-stock items for orders over $50.

Carol Stevens • 817-866-2703
carol@lelandscabins.com
www.lelandscabins.com
Factory-direct affordable cabins and office
buildings. Each cabin is built with Mennonite
craftsmanship and backed by the honesty and
trustworthiness of Mennonite ownership. Ecofriendly and leaders in affordability.
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OUTDOOR FURNISHINGS
Gerber Tables LLC

Tom Reed • 800-393-9923
Tom@gerbertables.com
www.gerbertables.com
Manufacturer of picnic tables, grills, fire rings, park
benches, bike racks, recycled plastic, furniture.
Serving the leisure industry since 1969.

Jamestown Advanced Products, Corp.
Shari Hallenbeck • 800-452-0639
shallenbeck@jamestownadvanced.com
www.jamestownadvanced.com
From grills to campfire rings, picnic tables to
benches and bike racks. We are your first stop
for outdoor furnishings!

Polly Products LLC

Sandra Anson • 517-649-2243
sandra@pollyproducts.com
www.pollyproducts.com
Polly Products is a Michigan manufacturer of
commercial outdoor furnishings and accessories.
We craft sustainable, “green” products from
100% post recycled plastic.

R.J. Thomas Mfg. Co./Pilot Rock

Bob Simonsen • 800-762-5002
pilotrock@rjthomas.com
www.pilotrock.com
Designer and manufacturer of the Pilot Rock
brand of picnic tables, charcoal grills, campfire
rings, benches, trash receptacles, bike racks,
lantern poles and more.

Rocky Top Log Furniture & Railing

Johhny Strange • 800-332-1143
johnny@rockytoplogfurniture.com
www.rockytoplogfurniture.com
Unique craftsman outdoor and indoor furniture.

UltraSite

Salil Vaijapurkar • 800-458-5872
salilv@playcore.com
www.ultra-site.com
UltraSite’s brands of site amenities, including
commercial picnic tables, shades, shelters, dog
parks, and outdoor fitness products, are the
superior choice that provide a low maintenance,
durable solution for any outdoor recreation
location.

Woodytent For Real Glamping

Susanne Turner • 888-307-8676
susanne@woodytent.com
www.woodytent.com
Woodytent for real Glamping, turn-key Glamping
tents. Fully furnished high-quality tents that can
stay up all year long. For 2 to 8 guests, real beds,
full kitchen, glamorous bathroom and spacious
living space inside and out. All our layouts can be
modified to fit your campgrounds needs.

Zeager Bros., Inc.

Michael Dougherty • 717-944-7481
info@zeager.com
www.zeager.com
Zeager is a leading manufacturer of playground,
recreation and trail surfaces across North America
that meet ADA, ASTM, CPSC and CSA standards.
We offer natural WoodCarpet, WoodCarpet mats,
WoodCarpet Bonded trails and artificial turf
surfaces.

PLUMBING SERVICES/SUPPLIES
King Supply Company

Paul Boutiette • 888-852-5340
commercial@kingsalesgroup.com
www.kingsupply.com
Discount supplier of backflow preventers/vacuum
breakers, hose bibbs, self-closing shower valves
and more, to the park and recreation industry.
No order is too large or too small!

The Tower Company

Christine Kornely • 920-682-6091
salestower@comcast.net
www.towercompany.com
Your supplier of quality dump station products.
Products include Romort Water Towers, sanitary
hatch covers and dump station signs and
Dogipot products.

P OOLS AND FOUNTAINS SERVICES/
SUPPLIES
Emerald FX, LLC

Suburban Propane

Skeeter Meyers • 800-643-7137, ext. 111
smeyers@suburbanpropane.com
www.suburbanpropane.com
State-of-the-art bulk refilling dispensing units,
bulk propane installations, discount pricing,
equipment, on-site safety training and instruction,
safety signage and 24-hour emergency service is
available. Call to set up an account.

PUBLICATIONS/BOOKS
Lone Pine Publishing

Mike Campbell • 800-518-3541
mikec@lonepinepublishing.com
www.lonepinepublishing.com
We publish regional ghost stories, nature guides,
and other outdoor and gift titles.

REAL ESTATE SERVICES
Baehre Real Estate

Chuck DeCaro • 419-663-3279
chuck@emeraldfx.com
www.emeraldfx.com
We design and build water features, creating a fun
water park for your campground.

Russell Baehre, OHC • 830-896-5050
info@rvparksforsale.com
www.rvparksforsale.com
A fully licensed real estate firm specializing in
campgrounds, RV parks and RV resorts for over
25 years! Proud arvc member for 20 years!

MEMBER BENEFIT PROVIDER

CBRE

Leslie’s Pool Supplies

Brad Lewis • 800-537-5437
blewis@lesl.com
www.lesliespool.com
The best value and customer service in the
industry, offer many exclusive products instore,
through mail order or online. Our specialized
pricing includes substantial savings on the Top 75
products exclusively selected for arvc members
as well as discounts of 10% off hundreds of
other products. 100% satisfaction guaranteed
arvc members automatically qualify for a credit
account—with no credit check required!

PROPANE
MEMBER BENEFIT PROVIDER

AmeriGas Propane L.P.

Stan Cardwell • 901-581-1954
stan.cardwell@amerigas.com
www.amerigas.com
AmeriGas is the nation's largest propane
company, serving over two million residential,
commercial, industrial, agricultural and motor fuel
propane customers in all 50 states. Call to set up
an account.
MEMBER BENEFIT PROVIDER

Ferrellgas

Derek Deeney • 913-661-1556
nationalaccounts@ferrellgas.com
www.ferrellgas.com
Provides propane gas solutions for your home
or business. No charge for tanks or cylinders.
Discounted delivery and maintenance options.
Call to set up an account.
MEMBER BENEFIT PROVIDER

Global Gas, Inc.

DD Alexander • 303- 790-2661
generalinfo@globalgas.com
www.globalgas.com
Propane supplier.

arvc.ORG

MEMBER BENEFIT PROVIDER

Mike Nissley • 404-504-5970
mike.nissley@cbre.com
www.cbre.com/mhrv
The Manufactured Housing Group focuses
exclusively on manufactured homes and RV
communities across the U.S. and Canada. Our
team offers a unique combination of services
including MH/RV acquisition, disposition, finance
and appraisals.

Colliers International Valuation &
Advisory Services

 ECREATIONAL EQUIPMENT/
R
SUPPLIES
MEMBER BENEFIT PROVIDER

Club Car – Ingersoll Rand

Steve Bledsoe • 615-794-0304
steve_bledsoe@clubcar.com
www.clubcar.com
The world’s largest manufacturer of small-wheel,
zero-emissions electric vehicles, including
light-duty utility vehicles, heavy-duty 4x4s
and multi-person transports.

Commercial Recreation Specialists

Ron Romens • 877-896-8442
ron@crs4rec.com
www.crs4rec.com
Provides revenue-generating recreation solutions
ideal for RV parks and campgrounds including
inflatables for pool or waterfront, kayaks, stand-up
paddle boards, pedal boats, indoor and outdoor
play equipment, mini-golf, shade structures and
more!

Corcl

Carter Brigham • 855-932-6725
carter@corcl.com
www.corcl.com
A 47" round, durable, HDPE plastic, double-hull
boat for kids age 8-15.

Mod-U-Dock, Inc.

Jeff Spence • 877-746-7056
info@modudock.com
www.modudock.com
Manufacturer of ADA-compliant, maintenancefree modular dock systems. Accessories include
gangways, ladders, benches, roof systems, lights,
cleats, bumpers and more. 50-year decking
warranty with a 15-year structural and flotation
warranty.

RadioBoss 2-Way Radios

Bob Black • 614-271-4819
bob.black@collier.com
www.colliers.com
Colliers International Valuation & Advisory
Services (CIVAS) National Practice MH/RV
specializes in appraising RV park/campgrounds
throughout
the U.S.

Adam Smith • 877-789-4672
adam@radioboss.com
www.radioboss.com
RadioBoss 2-Way Radios deals in sales, rentals,
and repairs of two-way radios. We also carry a line
of waterproof accessories for any two-way radio.

Darrell Hess and Associates

Adventure Office

Darrell Hess • 828-452-1535
hess@campgroundsforsale.com
www.campgroundsforsale.com
Real estate RV park brokerage, consulting,
workshops, educational materials.

Fortune Real Estate

John Winkler • 941-755-1339
info@fortunerealestate.com
www.fortunerealestate.com
Fortune Real Estate specializes in Florida
investment properties, specifically mobile
home parks, manufactured home communities,
RV resorts, campgrounds, and age-qualified
communities.

Parks & Places, Inc.

Mark Whitworth • 850-385-4311
mark@parksandplaces.com
www.parksandplaces.com
Proudly giving you the quickest response, most
professional marketing package and best team to
help sell or buy campgrounds and RV parks.

arvc.ORG

RESERVATION SYSTEMS
Ted Miller • 303-292-5522
sales@adventureoffice.com
www.adventureoffice.com
We guide clients through technology challenges
delivering industry’s best 1-to-1 personalized
service. Our success depends upon your success!
Solutions include Adventure Office reservation
system with online and mobile bookings.

Campground Automation Systems

Tyler Duffy • 877-783-2367
tyler@campgroundautomation.com
www.campgroundautomation.com
The Sunrise reservation management system
provides an improved user experience with
real-time online reservations, unattended kiosk
check-in and payment, automated campsite
utilities management and remote monitoring
and reporting.

Campground Manager Software®/
BookYourSite™

Peter Kearns • 905-374-8643
peterk@campgroundmanager.com
www.campgroundmanager.com
Campground Manager® the most powerful
campground and RV resort software
available today!
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MARKETPLACE

BUYER’S GUIDE

Cobalt Silver

Steve Sun-Angell • 877-521-5540
info@cobaltsilver.com
www.cobaltsilver.com
Cobalt Silver is a web-based reservation system
packed with features in a simple to use interface.
Features include online reservations, integrated
credit card processing, as well as numerous
reports and controls.

Pitchup.com

Brenda Bayliss • 917-410-7212
Brenda@pitchup.com
www.pitchup.com
Pitchup.com is the leading specialist for booking
outdoor accommodations online. Our awardwinning website and mobile platform help
customers find and book the perfect location.

Resort Data Processing, Inc.

877-779-3717
jordan@resortdata.com
www.resortdata.com
RDP provides quality property management
software, online reservation capabilities,
interactive maps and a full array of management
features to campground and RV resorts.

RMS Hospitality Solutions

Venessa Walker • 858-427-1200
vw@rmsnorthamerica.com
www.rmsnorthamerica.com
A world leader in providing property management
and online reservations solutions for the
hospitality industry.

ZOZI

Sami Schonefeld • 888-611-9694
getzozi@zozi.com
www.zozi.com/advance/campgrounds-2
ZOZI Advance is the only campground and RV
park reservation system that can accept online
bookings and process payments for your sites,
rentals, and events, all from a single system.

RESORT MANAGEMENT
SERVICES
Advanced Outdoor Solutions

Kathleen Walsh • 302-616-2895
Kwalsh@advanced-outdoor.biz
www.advanced-outdoor.biz/
We provide technology, management,
accounting, and staffing services. We also provide
construction and design services.

Camp Anytime Management LLC

Jarratt Watkins • 410-550-7053
jarratt.watkins@rhgcorp.com
www.campanytime.com
Welcome to Camp Anytime, one of the outdoor
hospitality industry’s leading solution for RV resort
hospitality management.

LEANTO

Scott Hale • 360-298-1684
hello@stayleanto.com
www.stayleanto.com
Take the easy way out. Glamping differentiates
your business, increases your bottom line, and
attracts a bigger audience to your campground.
We can help you add authentic, effortless
and inspiring glamping experiences to your
campground.

Newport Pacific Capital

 V ASSOCIATIONS/CLUBS/
R
MEMBERSHIPS
Family Motor Coach Association, Inc.

Chris Smith • 800-543-3622
csmith@fmca.com
www.fmca.com
Enhancing the motor home lifestyle for nearly 50
years. Helping to connect over 90,000 families to
campgrounds across the U.S. and Canada.

Good Sam Enterprises

Ann Emerson • 800-765-7070
aemerson@goodsamfamily.com
www.goodsamclub.com
Largest network in North America with over 2,100
affiliated parks.

Passport America

Cara Holland • 800-681-6810
cara@passportamerica.net
www.passportamerica.com
The “original” 50% discount camping club. Nearly
1,900 participating campgrounds and RV parks.

RV EQUIPMENT/SUPPLIES
Cody Talbert Distribution/Camco

Kenni Blackman • 407-397-9610
sales@codytalbert.com
www.codytalbert.com
Premier provider of Camco camping and RV
accessories using simple plan-o-gram displays for
easy ordering, great margins and guaranteed sales
for camp stores.

S ANITATION MAINTENANCE/
SUPPLIES
Phelps Honey Wagon, Inc.

Jaylene Shannon • 800-463-3707
info@phelpshoneywagon.com
www.phelpshoneywagon.com
We give you many sewage handling options. Our
12-inch industrial grade diaphragm pump, made
in the USA, pumps at a rate 50-60 gallons per
minute.

Unique Manufacturing & Marketing

Ricky Stewart • 303-420-7940
ricky@uniquemm.com
www.uniquemm.com
Manufacturer of all natural bio/enzyme products.

SECURITY/ACCESS CONTROLS
Parking BOXX

Brad Henkel • 800-518-1230, ext. 808
brad@parkingboxx.com
www.parkingboxx.com
Gates, access control and payment solutions.
We offer high-quality systems, professional
installation, and great service.

S TAFFING/RECRUITMENT/
TRAINING
Workamper News, Inc.

Steve Anderson • 501-362-2637
editor@workamper.com
Workamper News is dedicated to helping you
build a successful recruiting program that can
decrease your hiring stress while increasing your
bottom line!

Celeste Taylor • 949-852-5575
celeste.taylor@newportpacific.com
www.newportpacific.com/rv-and-marina-management
A full-service RV resort management company
that combines a high-touch, family-oriented
operational style with all of the resources a larger
company
can provide.
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TELECOM/INTERNET/SATELLITE
Digitalway Services

Tim Murry • 817-304-3595
tim@digitalwayservices.com
www.digitalwayservices.com
We are a coast-to-coast, turnkey cable/Wi-Fi
provider to the RV park and resort industry. Pay
wholesale NOT retail rates. We customize your
installation to fit the needs of your park. Our
impeccable service record speaks for itself.

DISH

Geoff Boldon • 888-560-6730
geoffrey.boldon@dish.com
http://commercial.dish.com
Smartbox, DISH’s brilliant single video solution
for your entire park can deliver up to 96 HD
bulk channels eliminating a set-top box at each
site. Upgrade options for seasonal and annual
residents available.

Eclipse Wifi Corp.

Don Davis • 631-465-2110
Techs@eclipsewifi.com
www.eclipsewifi.com/campgroundwifi.aspx
Eclipse WiFi Corp. has been designing and
installing Wi-Fi networks for campgrounds and RV
parks for more than 10 years. Repair, replacement,
service and support.

Just In Time Communications

Justin Jones • 909-985-3777
justin@justintime.tv
www.justintime.tv
Just In Time Communications is a premiere
DIRECTV provider. Taking pride in our installations
we have been name DIRECTV Dealer of the Year
multiple times over.

Maratech WIFI

VENDING/COIN-OP MACHINES
Fluid Manufacturing

Pete Parafin • 800-443-5843
fluidmfg@aol.com
www.fluidmfg.com
Factory-direct pricing on coin-/token-operated
shower controls, coin counters and bill changers.
Save up to 15% off American Changer Bill Changers
EVERYDAY with exclusive arvc member pricing!

 ASTE CONTROL/
W
RECEPTACLES/SUPPLIES
DOGIPOT

David Canning • 800-364-4768
info@dogipot.com
www.dogipot.com
We offer the most environmentally-conscious and
highest quality dog waste removal products to
help keep campgrounds and RV parks free from
the nuisance of unsightly, smelly and harmful
dog pollution.

WATER/WASTEWATER
TREATMENT/SUPPLIES
Active Water Solutions

Terry Wilson • 832-571-1111
info@activewatersolutions.com
www.activewatersolutions.com
Active Water Solutions, LLC manufactures selfcontained, transportable wastewater treatment
units to provide safe, clean water when and where
it is needed. Versatile designs, scalable solutions
and proven technology.

Seppmann Enterprises, LLC

Jody L Seppmann • 507-625-2790
office@seppmannenterprises.com
www.seppmannenterprises.com
Never dig up a yard hydrant again! Our patented,
American-made Hydrant Assist Kits (HAKs),
Universal Check Valves and Thermal Pipe
Packages solve countless hydrant problems —
simplifying repairs
and replacements!

Woodford Manufacturing Company

Ellen Clark • 719-574-1101
eclark@wcmind.com
Leading manufacturer of freezeless yard hydrants
providing remote water source for campers.

Zoeller Company/Clarus
Environmental

Scott Sweeney • 800-928-7867, ext. 8164
scotts@zoeller.com
www.zoeller.com
Offers environmentally sustainable products,
solutions, and services for the collection,
treatment, and disposal of residential and
community wastewater.

Insider Perks

Brian Searl • 888-407-5787
info@insiderperks.biz
www.insiderperks.biz
Overwhelmed by social media? Tired of
responding to online reviews? Let us help you take
your campground to the next level for a fair price.

ResNexus

Lizzie Froisland • 801-806-0002
info@resnexus.com
www.resnexus.com
ResNexus is professional-grade, property
management software for any business operating
a reservation system. If you rent, lease or schedule
business assets, ResNexus can help you run your
business effectively.

Strait Web Solutions

Roxi Baxley • 360-797-3799
roxi@straitwebsolutions.com
www.straitwebsolutions.com
Website design, development and hosting.
Social media consulting, blogging, search engine
optimization. Specializing in the web design and
RV park and campground industries for 20 years!

WEBSITE SERVICES
campersAPP

Travis Gere • 888-231-2267
info@campersapp.com
www.campersapp.com
Create a mobile app for your campground (in
minutes) and interact with your campers in new
and exciting ways. Featuring real-time alerts and
notifications, mobile-initiated delivery services,
campground map, photo contests, nearby
attractions, and MORE.

Chris Maralle • 817-609-5974
ceo@maratechwifi.com
www.maratechwifi.com
We design, implement and administer WiFi and
wired networks.

Private Cable Systems of MI Inc.

Amanda VanDam • 800-500-8876
amanda@pvtcable.com
www.pvtcable.com
As a nationwide provider we specialize in private
cable systems specific to your needs. We have
several different options available with rates as
low as $2.49 per site.

Sboca Wireless Network

Jason Jacobs • 615-620-6800
jjacobs@sboca.com
www.sboca.com
Sboca is your family owned and operated leading
national provider of commercial-grade Internet
technology services, systems and guest support.
Since our founding in 2002, Sboca has worked
to become the most trusted HSIA provider in RV
parks, higher education institutions, K-12 schools,
libraries and hospitality markets.

Sound Marketing Inc./
It’s All About Satellites

Barry Conley • 505-296-9423
Barry@itsallaboutsatellites.com
www.itsallaboutsatellites.com
A leading provider of television systems and
programming, DIRECTV for RV parks and
campgrounds since 1996. Ask about COM2000
SD/HD headends. No converter boxes!

TengoInternet, Inc.

Eric Stumberg • 512-469-7660
marketing@tengointernet.com
www.tengointernet.com
We are proud to be the nation’s leading provider
of wireless networks and guest services to the
hospitality industry.
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Make it easier for
campers to find your park.
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on GoCampingAmerica.com

To learn more about upgrading your park’s listing,
please contact the Marketing Department at
303-681-0401, ext. 101 or info@GoCampingAmerica.com.

