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“Maui, Hawaii. It’s 
quite an amazing place 

with amazing views of 
mountains, volcanoes, 
deserts rainforest and 

jungles. It is a very relaxing 
environment and always 

has a mellow pace.”

“Lauterbratten,  
Switzerland”

“Monserrat near 
Barcelona, Spain had 

breathtaking views and 
a very interesting history. 

Even though Italy is my 
favorite country to visit, 

those mountain views 
steal the title of most 

beautiful.”

What’s the most 
beautiful place 

you’ve ever been?

“Milford Sound, South 
Island, New Zealand”
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WHAT’S HAPPENING  |  ARVC PERSPECTIVE

Respectfully, 

Pete Brown
ARVC Board Chair

A Welcome from the Chair. . .
Hello everyone, my name is Pete Brown and I’m your new chairman. Like so many of you, I come from a family that has been in-
volved in the campground industry for many years.
 Back in 1964, my father was operating a 60-head dairy farm in northwest Connecticut that he purchased from his father after 
serving in Korea for nine years. One day, he read in a farming magazine about a farmer who put a few campsites in the corner of one 
of his hay fields. That was the seed that got him thinking, and soon after, a significant event happened that convinced him that he 
had to try something else — a very powerful swat of a cow’s tail loaded with, well I’ll leave the rest to your imagination, caught him 
straight in the face. You have no idea how much I owe that cow. With my mother’s support, soon the cows were gone and our family 
was in the camping business. 
 My parents built 500 sites, making Lone Oak Campsites the biggest campground in 
the state, just in case the town wouldn’t let them expand later. Coincidentally, we’ve 
shrunk over the years as we upgraded sites to fit the larger rigs. 
 When my parents initially looked for financing, they were met with tough 
opposition, as people thought they were starting a trailer park. Once up and 
running, my father went to the bank and got the new two dollar bills that 
were being issued and handed them out as change. When the bills started 
showing up around town, local businesses got the message.
 My parents did have a little luck when the state parks in Connecticut 
stopped allowing seasonal camping in 1965, the year they opened. A 
group from the closest state park came to ask if they were going to have 
seasonal camping. My dad said, “We sure are, what’s seasonal camping?” 
This adaptability and customer service was the beginning of a wonder-
ful relationship between our campers and us that still exists to this day. 
One member of that group camped with us for 50 years. 
 The park has been the family business since, as my brother and I 
bought my parents out in 1993, and my 26-year old son is now work-
ing at the park, positioning himself to become the third generation of 
the Brown family in charge. 
 I became involved with ARVC about ten years ago and I’m so glad 
I did. I’ve never known a more dedicated group of wonderful people. 
Having seen the very beginnings of our industry mature to where we are 
today, I am impressed with the hard work and innovation campground 
owners have shown. I highly recommend that anyone with an interest in 
the ARVC board come to a board meeting and just observe. I guarantee you 
will be impressed with the dedication and heart your board has. 
 My focus as ARVC’s Chair will be to see the online education  
program flourish and become the standard for educating campground 
owners and operators. I’d also like to enhance ARVC’s relationship with 
state associations. 
 I am honored to be your chairman for the next  
two years. Please don’t hesitate to reach out to me 
with any questions, concerns or ideas at  
pete@loneoakscampsites.com. 
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DOGIPOT.com   800.364.7681   DOGIPARK.com

These days,
family time
is a rare
treasure. 

Newport Pacific under-
stands the importance of 
spending time with 
loved ones. Our expert 
staff will help you 
provide a place that 
families want to return 
to, year-after-year. 

(800) 437-6178
newportpacific.com
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Have your voice heard! Submit your thoughts and feedback at 
arvc.org/feedback and interact with us on social media!

 HEART AND SPIRIT
I had such a wonderful time at the 2019 
Outdoor Hospitality Conference & 
Expo (OHCE). The heart and spirit of 
the industry was truly displayed at the 
Awards of Excellence Dinner and nearly 
brought me to tears. I brought a pleth-
ora of knowledge, notes and memories 
back with me. I am so grateful to have 
had the opportunity to attend OHCE. 
Thank you for making that happen.

- Denise Matlock, Matagorda Bay 
Nature Park, Matagorda, Texas

 BUSINESS INVESTMENT
The National School of RV Park and 
Campground Management is an in-
vestment that you need to make in 
your business. Some will say that they 
learn the most in one week than they 
have learned in years. The networking 
and business relationships that you will 
build will be everlasting. The classes are 
great, but the friendships and business 
connections that you will make will last 
forever.
 There are state associations that 
give scholarships, insurance companies 
have given scholarships in the past and 
the ARVC Foundation has scholarships 
that can be applied for.

- Selena Littman, CPO, OHC, Candy Hill 
Campground, Winchester, Va. 

 UNPRECEDENTED 
NETWORKING
The 2019 ARVC in Knoxville, TN was 
my first year and it exceeded my expec-
tations. I experienced unprecedented 
networking and classes that directly ap-
ply to marketing, management, improv-
ing staff development.
 2019 was a pivotal year in the  
RV industry. With new technologies, 
growing RV markets and an overall  
increase in RV Resort/Campgrounds  
investing popularity, conferences are  
excellent tool for RV Resorts/Camp-
ground owners.
 This was a great experience and 
look forward to the 2020 convention.

-Marques Thomas, Majestic Oaks RV 
Resort, Biloxi, MS

 TIMELY DATA
I wanted to thank ARVC for recogniz-
ing the importance of relevant time-
ly  data.  The undertaking of the 2019 
Industry Trends and Insights Report 
as well as committing to making this 
an annual report will be extreme-
ly valuable to ARVC members.  The 
data attained will be a valuable tool 
for campgrounds in planning and  
operating their parks as well as in 
planning for future growth and  
expansion opportunities. 

- Jason Vaughan
Incoming Executive Director, 

Pennyslvania Campground  
Owners Association (PCOA)

“Legacy Lodge at Rivers 
Inlet Wilderness Area, 
British Columbia, fishing 
for salmon and halibut. ”

-Joe Moore, Moore’s  
Campground Consulting

“The drive outside of 
Anchorage, Alaska. 
Around every corner 
or turn in the road, was 
even more picturesque 
as the last.”

-Gary Doudna, CPO,  
Buffalo Lake Camping Resort

“While the beautiful 
beaches in Mexico are a 
close second, the snowy 
mountains in Salt Lake 
City, Utah have to be my 
first! Or Acadia National 
Park, Maine ”

-Laura Koscinski,  
Maine Campground  
Owners Association

“Italy- the Amalfi Coast 
and Capri”

-Emily Truell, Lake Arrowhead 
and Lakeside Campgrounds, 

Montello, Wisconsin

What’s the most 
beautiful place 

you’ve ever been?
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WHAT’S HAPPENING  |  MEMBER BENEFITS 

NewBook, ARVC’s First Elite Partner,  
OFFERS WAYS TO INCREASE YOUR  
REVENUE AND PRODUCTIVITY
In 2019, ARVC launched its Integrated Partnership Pro-
gram, and as the first Elite Partner, NewBook has already 
engaged with the ARVC community in many ways, includ-
ing creating and facilitating educational curriculum for the 
National School for RV Park and Campground Manage-
ment and serving as the exclusive technology sponsor of  
ARVCNews. 
 If you haven’t heard of NewBook, their tourism tech-
nology platform is designed by second-generation RV park 
operator, Brad Illich, NewBook’s founder and CEO, whose 
family has operated RV parks for more than 30 years. 
 Illich designed his system specifically to serve the RV 
park and campground industry and today has thousands 
of users logging in daily from all around the world. The full 
suite of services includes a reservations system, booking 
engine, promotional tools, automation, a self-service guest 
app, artificial intelligence chatbot and much more. 
 “NewBook has helped us improve our online book-
ing experience with guests now able to complete their 
booking without even leaving our website,” says JP Win-
kler, NewBook client and owner of ARVC member-parks  
Fisherman’s Cove RV Resort, Sun Lake RV Resort and 
Sunshine Village Resort, located throughout Florida. “The 
added revenue-generating tools have been a winner, too! 
We’ve received great ongoing support from the team, and 
we love they’re always releasing new features and enhancing 
the system. NewBook works so well for me as I can manage 
all three RV Parks in one central platform and it’s always 
running fast—it leaves Campground Master in the dust.” 
 The ability to manage every aspect of an RV park in 
one central platform is proving to be increasingly popu-

lar for its convenience. Illich says they offer a wide range 
of third-party integrations from QuickBooks data feed, 
Gates and Doors, POS, choice of payment gateways, wire-
less meter reading and more. Additionally, the universal 
booking engine integrates directly with the PMS and can 
connect with more than 40 online travel agencies such as  
Booking.com.
 NewBook’s universal booking engine is also a crowd fa-
vorite thanks to its ease of use and up-selling opportunities. 
 “Our goal is to make a park’s website a one-stop-
shop for guests,” Illich says. “Park owners and operators 
want their guests to be able to find everything they need  
without having to leave the park’s website. Making the 
booking process part of a park’s website rather than via a 
third-party site leads to an average 61 percent increase in 
online reservations.”
 At the 2019 Outdoor Hospitality Conference and Expo 
(OHCE) in Knoxville, Tenn., attendees wanted to know 
more about dynamic pricing. Illich explained dynamic pric-
ing allows you to set minimum and maximum rate parame-
ters, to which your nightly rates will automatically increase 
depending on occupancy and demand. 
 “It’s a really powerful tool that should definitely be uti-
lized in every park,” he says. “A NewBook client was able 
to increase their annual revenue by $110,000, simply by 
turning on this tool.” 
 A unique NewBook service which stood out to attend-
ees of the OHCE tradeshow, was their crowd-sourced fea-
ture suggestions program. Illich says their clients are at the 
heart of everything they do and are the driving force behind 
their constant improvements to the platform. 
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 “We allow our clients to suggest features which would 
be beneficial to their businesses and also vote on which  
suggestions they like or dislike. On average, 40 new features 
are released per quarter and 90 percent of them are from 
clients’ suggestions.”
 Two industry-first features developed by NewBook are 
NEW.B.I.E, their artificial intelligence chatbot and GuestAs-
sist, their customer self-service app. 
 Both are targeted at the increasing millennial demo-
graphic who prefer not to speak face-to-face or over the 
telephone. NEW.B.I.E is 
an automated chatbot 
which appears on your 
website to assist guests 
24/7 with inquiries and 
bookings, while Gues-
tAssist allows guests to 
self-manage their stay 
without having to con-
tact your employees. 
Such innovations justify 
NewBook’s position as 
a front runner in the in-
dustry and are proof of their commitment to providing the 
latest tools for modern-day consumers. 
 NewBook has a productivity team solely dedicated to 
ensuring clients are utilizing the system to its full poten-
tial. This free resource is valued by clients such as Matthew 
Chase from ARVC member-park Calypso Cove RV Park in 
Freeport, Fla. who says, “We have had multiple Skype ses-
sions and their knowledge of the system is second to none. 
Their tips and expedited ways of navigating the system have 
helped curb my time allocated with usage and has allowed 
me to be more productive elsewhere.” 
 Finally, as part of the partnership, NewBook is also a 
Member Benefit Provider, offering ARVC members an ex-
clusive discount of $250 on all setup packages. Their Cali-
fornia-based team will assist in every step of the process to 
ensure your data is imported from your old system and your 
employees are fully trained prior to going live, making any 
transition quick and easy. 
 “We are thrilled to be partnering with NewBook on this 
Elite-level partnership and as a Member Benefit Provider, 
they are increasing the value of being an ARVC member,” 
says Paul Bambei, president and CEO of ARVC. “Our in-
dustry is changing and NewBook is getting out in front of 
things with innovative products and ideas, similar to the in-
novative strides ARVC is making with our education and 
other member benefits. Besides increasing their engagement 
opportunities with the ARVC community, this partnership 
will create great opportunities for our members to grow 
their businesses, as well.”
 To learn more about NewBook’s impressive technology 
platform, call 310-855-3773, email sales@newbook.cloud 
or Newbook.cloud to try your own free demo.

Our goal is to 
make a park’s 
website a 
one-stop-shop 
for guests.
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ARVC’s President and CEO Paul Bambei leads a 
conversation with Senator Cory Gardner (R-CO) 
on Capitol Hill during RVs Move America 2019.

WHAT’S HAPPENING  |  ADVOCACY 

The Top 3 Ways ARVC’s Public Affairs Team is 
LOOKING OUT FOR YOUR PARK IN 2020

You don’t have time to track every new 
policy, law or potential law that could 
affect your RV park or campground—
but ARVC does. 
 ARVC’s public affairs team mon-
itors all state and national policy  
issues on a daily basis in an effort to 
eliminate burdensome regulations and 
help drive legislative outcomes in your 
best interest. 
 In 2019, the team reviewed and 
followed more than 10,000 pieces  
of legislation on the state and na-
tional level and worked directly with 
state associations across the country 
to defend and fight for our industry  
as needed.
 “The ability for ARVC to offer 
these local, state and national advoca-
cy efforts as a benefit to our members 
is invaluable,” says Paul Bambei, pres-
ident and CEO of ARVC. “Advocacy 
is extremely important and the work 
our public affairs team is doing makes 
our industry stronger and makes our 
members more successful.”
 Three issues specifically have 
ARVC’s attention in 2020 and our fo-
cus is on resolution. 

1. Advocating to Finalize Tentative 
Interim Amendment (TIA) 1474 of 
the National Electric Code 
 Advocacy efforts led by ARVC 
continue following the latest decision 

by the National Electric Code (NEC) 
regarding the use of GFCI protection 
on 30- and 50-amp receptacles on RV 
park site equipment.
 In August 2019, the National Fire 
Protection Association’s NEC was con-
sidering language that would have re-
quired GFCI protection on all 30- and 
50-amp receptacles on RV park site 
equipment. If approved, this new lan-
guage to the code could have cost RV 
park and campground owners an esti-
mated $400 for each electric pedestal 
on their campground—or $40,000 for 
a 100-site park to get up to code. 
 In response to a concerted effort 
by equipment manufacturers, ARVC 
led a grassroots effort to draft letters to 
the NEC, which resulted in more than 
600 industry voices being heard in op-
position to such language.
 The result was the NFPA decided 
to revert back to the 2017 standard 
which left the door open to interpre-
tation, which left ARVC unsatisfied. 
 “The vague language just left too 
many chances for ARVC members to 
get burned,” says Bambei.
 “We aren’t satisfied with simply 
reverting back to the 2017 standard 
and leaving this open to interpreta-
tion. Our advocacy efforts to specif-
ically prohibit the requirement for 
GFCI protection will continue and 
ARVC is entrenched in the fight for 

our members and the outdoor hospi-
tality industry. We will not rest on this 
until a standard is in place that pro-
tects our member parks from unnec-
essary regulation.”
 ARVC drafted and submitted 
what is currently known as Tenta-
tive Interim Amendment (TIA) 1474 
as a way of solving this issue. A TIA  
allows emergency changes to be put in 
place between publication dates of the 
written NEC. 
 TIA 1474, which would change 
the NEC to specifically prohibit the re-
quirement of GFCI protection on the 
30- and 50-amp RV electrical services, 
was approved by the NFPA on Decem-
ber 6 and ARVC is currently awaiting 
the finalization of the TIA’s inclusion 
into the NEC, which is expected in the 
coming months.
 In addition to these direct  
efforts, and as an alternative resource 
for you, ARVC has also created a  
detailed, but brief talking-points docu-
ment members can use in the event an  
Authority Having Jurisdiction (AHJ) 
in their area confronts them about  
the standard. This information is  
currently posted in the Document Li-
brary at arvc.org/Document-Library 
accessible when you log into your 
member profile.
 “In this case an industry group 
with a profit motive sought to install 
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this GFCI requirement into the stan-
dard through unconventional meth-
ods, but the advocacy efforts we are 
leading continue to make a difference 
for ARVC members and the outdoor 
hospitality industry on this issue,” 
says Wade Elliott, who is ARVC’s rep-
resentative to the NEC Code Making 
Panel as well as being an ARVC rep-
resentative on public affairs issues. He 
is also owner of Utility Supply Group 
and member of the NFPA Technical 
Committee responsible for overseeing 
NFPA 1194.
 Working closely together with El-
liott on this important advocacy issue 
for RV parks and campgrounds was 
Jeff Sims, ARVC’s senior director of 
state relations and program advocacy. 
 “In the arenas Wade and I work 
in, not all circumstances can be antic-
ipated,” says Sims. “This short notice 
grassroots call to action demonstrat-
ed the importance of the industry to  
take action and proves the industry 
and ARVC have great leverage when 
we are united. Our collective voices 
were definitely heard, and our efforts 
will continue to make a difference. I 
applaud all of the park owners who 
took the time out of their busy sched-
ule to support an industry-wide is-
sue. Situations like this one prove our 
members do have a real voice in in-
dustry issues.”

2. Offering the Tools You Need to 
Make Your Website ADA Compliant 
 Recently, requirements set in the 
Americans with Disabilities Act (ADA) 
related to access to buildings and 
physical locations have begun to be 
applied to websites 
 Campground owners working to 
comply with these requirements must 
often navigate a frustrating maze of 
conflicting information and confus-
ing terminology, and despite a de-
sire to comply with the law and do  
what’s right, ARVC is noticing an in-
crease in frivolous drive-by lawsuits 
against campgrounds.
 A drive-by lawsuit is typical-
ly defined as a lawsuit being filed 
against a business without ever vis-
iting the physical location, but it 
can also refer to lawsuits resulting 
from trolling websites to find ADA  
compliancy issues.
 Businesses who believe in the 
ADA and want to comply with the law 
are rarely given the opportunity to fix 
issues before lawsuits are filed, and of-
ten the business owner is advised to 
simply settle the suit rather than fight 
it in court.
 ARVC is taking a number of steps 
to help campground owners and ad-
vocate for fairness in the industry. 
 For starters, ARVC has developed 
a toolkit to help you test your web-

site for ADA compliancy issues and 
fix them quickly. The toolkit includes 
helpful articles and specific tips for 
making your website ADA compliant. 
The toolkit is accessible by logging 
into your member profile and visiting 
the Document Library at arvc.org/
Document-Library. 
 In addition to the toolkit, the 
ARVC public affairs team is current-
ly working directly with the Nation-
al Association of Attorneys General 
(NAAG) to communicate with Attor-
neys General across the country about 
the seriousness of these drive-by  
lawsuits and our goal of decreasing 
their frequency.
 “ARVC is dedicated in 2020 to 
providing campground owners with 
the tools they need to ultimately avoid 
these lawsuits by making their web-
sites better suited for use by all,” says 
Bambei. “We will be working along-
side campground owners, Attorneys 
General and state legislators, through-
out the year.”

3. Fighting for Inherent Risk 
Legislation to Help Protect 
ARVC Member-Parks
 Camping remains popular be-
cause it continues to offer a truly  
natural experience for individuals, 
couples and families looking to make 
lasting memories.
 While responsible campground 
owners do their best to mitigate 

These lawsuits 
often range in the 
tens of thousands 
of dollars or more 
and are rarely 
won without  
the benefit of  
this type of  
inherent risk law.

David L. Berg, owner of ARVC member-park Red Apple 
Campground in Kennebunkport, Maine (Left) and Jeff Sims, 
ARVC’s senior director of state relations and program advo-
cacy, meet with the chief of staff for Senator Susan Collins 
(R-ME) on Capitol Hill during RVs Move America 2019.
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hazards, accidents happen at camp-
grounds all the time. Someone trips 
on a log while on a hike or burns 
themselves around the campfire. It 
happens. These are just some of the 
inherent risks of camping.  
 It’s what happens after an acci-
dent that can be a body blow to you 
and the future of your campground.  
A few months later, an envelope ar-
rives in the mail—it’s a notification of 
a lawsuit. 
 You know your campground 
wasn’t negligent in any way, but now 
it’s too late—you’re the defendant in a 
lawsuit and a costly process begins.  
 This scenario happens with regu-
larity all across the country and ARVC 
is focused on providing a solution for 
all our members. ARVC is fighting 
hard for inherent risk laws like the one 
successfully passed by the Wisconsin 
State Legislature in 2016.  
 “ARVC is focused on this as a 
member benefit because we see enor-
mous value in stemming the tide 
of frivolous claims and lawsuits for  
accidents that are not the responsibil-
ity of our campground owner mem-
bers,” says Bambei. “These lawsuits 
often range in the tens of thousands 
of dollars or more and are rarely won 
without the benefit of this type of  
inherent risk law.”  
 Bert Davis, owner of Dells 
Camping Resort in Wisconsin Dells, 
Wis., says the inherent risk law has 
given campground owners across the 
state peace of mind that a frivolous 
lawsuit won’t endanger their ability 
to provide a priceless experience for  
their campers.  
 “This law helps protect our parks 
in Wisconsin and by default also helps 
keep the quality time spent with fam-
ily and friends a main priority to our 
owners and managers,” Davis says.  
 The ARVC public affairs team is 
partnering with executives in a growing 
number of states across the country, fol-
lowing interest by campground own-
ers. Currently, there are 12 states are 
at various stages working on inherent 
risk laws—Alaska, Arizona, Connecti-
cut, Illinois, Indiana, Maine, Michigan, 
Mississippi, Missouri, New Hampshire, 
Ohio, South Dakota, Virginia.

 Pete Brown, owner of Lone Oak 
Campsites in East Canaan, Conn., 
and current chair of the ARVC Board 
of Directors, is no stranger to frivolous 
lawsuits, so he jumped at the chance 
to help get immunity laws passed in 
Connecticut.  
 “Trial lawyers hate this law, and 
listen, we’re campground owners, 
we’re not lawyers,” says Brown. “We 
need organizations like ARVC looking 
out for our best interests and advo-
cating for us, but we have to get in-
volved too. There is power in numbers  
when a law is on the table and a  
bunch of campground owners show 
up in support.  
 “There’s an old saying, ‘You’re 
either at the table, or on it,’ so 
sure, I wanted to get this started in  
Connecticut.”  
 To get inherent risk legislation 
started in your state, contact your 
state executive or ARVC’s public affairs 
department, at jeff.sims@arvc.org or 
303-681-0401 x110.   

Want to Get Involved in ARVC’s 
Advocacy Efforts?
 Throughout the year, there  
are multiple opportunities to involve 
yourself in industry advocacy efforts 
at varying degrees—from signing  
your name to letters of support to  
joining the ARVC Public Affairs 
Committee in meetings at the lo-
cal level and on Capitol Hill in  
Washington, D.C.  

 “There is a place for all members 
who would like to be involved in ad-
vocacy and I encourage them to con-
tact me if they would like to serve on 
the ARVC Public Affairs subcommittee 
to participate in an active role in these 
activities,” says Sims.
 Each year in June, the ARVC  
advocacy team, along with mem-
bers of the ARVC board and selected 
campground owners from across the  
country, join industry partners in 
Washington D.C. for RVs Move Amer-
ica—two days of strategic meetings 
with key members of Congress to en-
courage support of the RV and Outdoor  
Hospitality Industries.
 If you are interested in attending 
the 2020 RVs Move America June 2-4,  
the application process is easy. Vis-
it arvc.org/advocacyweek to fill out 
and submit an application. Your sub-
mission will be reviewed by ARVC’s 
Public Affairs Committee, and all ap-
plicants will be notified by March 30. 
Applications will be accepted until 
March 20, but space is limited, so ap-
ply today.
 Interested in learning more about 
important legislation in your state 
and nationally? ARVC members can 
stay up to date on ARVC’s advocacy 
updates at arvc.org/current-legisla-
tion. This tracker is updated Mon-
day-Friday by the ARVC public affairs 
team and is available exclusively to 
ARVC members by logging into your  
member profile.

WHAT’S HAPPENING  |  ADVOCACY 

The ARVC team of campground owners 
and staff strategizes ahead of meetings 
with members of Congress on the Hill 
during RVs Move America 2019.
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Glamping Anyone?
Increase revenue with Pacif ic Yurts

Call today:

Cottage Grove, Oregon
www.yurts.com
800-944-0240

The Original Modern Yurt TM

• Strong • Durable • Short ROI

Price and design in 3D at 
www.yurts.com

+
Game Changing

Join in on the journey at
Campgroundviews.com or RVnGO.com
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MEMBER NEWS |  AMAZING ANNIVERSARIES

Celebrating ARVC member-parks that marked 
a major milestone this year. 

KEEN LAKE CAMPING & 
COTTAGE RESORT

Waymart, Pa.

Above: Lakefront camping, circa 1962; 
Top and bottom, far left: The Keen 
family’s Aunt Nora embarks on a water 
outing with her friends, circa 1905. 
Today’s guests at Keen Lake Camping 
& Cottage Resort still enjoy the same 
simple pleasures; Left: The seven Keen 
sisters. Photos courtesy of Keen Lake 
Camping & Cottage Resort.

The history of Keen Lake dates 
back to 1814, when the Keen 
family’s ancestors homesteaded 

400 acres of land around a 90-acre 
spring-fed lake in the scenic Pocono 
Mountains. Forty years later, Jim 
Keen, a descendant of the original  
pioneers, decided to rent out the  
lakeshore honeymoon cottage he had 
built there. 
 Soon, he developed a thriv-
ing business renovating and renting 
out other buildings along the shore,  
including a one-room schoolhouse 
built in 1848, a pre-Civil War barn, 
and a log cabin located on Hermit 
Island, where revelers in the 1800s 
once picnicked. 
 Then, in the early 1960s, Jim 
Keen and his wife Dorothy began  

allowing campers set up tents along 
the lakefront and the campground 
was born. 
 The Keens had seven daughters, 
and four of them, Janet Keen, Jenni-
fer Wertz, Jim Ann Petroski and Jane 
Kopa have been operating the park for 
the past 20 years. 
 Early on, their mother Dorothy 
instilled in them the mantra, “If you 
cannot be hospitable, then you do not 
belong in the hospitality business.” 
 As Janet says, “Guest satisfaction 
trumps all.”
 Today, the park includes more 
than 350 sites and offers RV, tent and 
popup camping; cottage and glamp-
ing rentals and seasonal camping.
 “We are proud second generation 
business owners,” Janet says. “Family 
is at the core of who we are. We work 
side by side as sisters. Our mom is 
with us on every important occasion 
and our non-business sisters (Joyce, 
Jeanne and Judith) cheer us along and 
pitch in when we need them. And our 
staff is awe-inspiring. Some have been 
by our sides almost our entire lives.” 

 Keen Lake has also gone through 
some tough times, like when a 
devastating tornado hit the camp-
ground two years ago, followed by  
an 80-mile-an-hour windstorm a year 
later, resulting in the loss of their 
beach and about 1,000 trees. But  
with the help of friends, family, sup-
portive fellow campground owners 
and the ARVC Foundation’s Disaster 
Relief Fund, they got through the dif-
ficult times. CEO Jennifer Keen even 
found a way to turn lemons into lem-
onade by seeing the newly cleared 
land as an opportunity to build a 
beautiful new pavilion with a firepit 
gathering area.
 “We had our 65-year anniversa-
ry celebration at the new pavilion and 
dedicated it as ‘The Gathering’ be-
cause our guests love to gather there,” 
Janet says. “That is what is special 
about Keen Lake—it is a gathering 
place for strangers to become friends, 
for friends to reconnect and for fam-
ilies to enjoy precious time together. 
We’re honored to play a part in creat-
ing irreplaceable family memories.”
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YEARS

LAKE KANDLE CAMPGROUND  
& SWIM CLUB
Sewell, N.J.
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Once the site of a farm with a 
water-powered sawmill, the 
land Lake Kandle Camp-

ground & Swim Club occupies has 
been in the Kandle family since 1890. 
In the late 1950s, when farming  
revenue was declining, West and Jean 
Kandle decided to take advantage 
of their lakefront setting to open a  
swimming business with summer 
cottages, which proved to be very 
popular with locals.
 One day in the 1960s, a man 
asked, “Would you mind renting me 
a campsite?” West said, “Sure. We 
can do that.” That man then told his 
friends and that’s how Lake Kandle’s 
camping business began.
 “They had maybe 50 or 60 sites 
marked off that were very primitive,” 
says Jay Kandle who owns the camp-
ground with his wife Eileen and son 
Jace. “Most of the campers were either 
tenters or had popups.”
 Then one day, a trailer showed up. 
 “It was kind of like the ‘Long, 
Long Trailer,’” Jay says, referring to 
the 1954 movie with Lucille Ball and 
Desi Arnaz. 
 That prompted the Kandles to 
add water and electric service.
 Campers traveling to the 1964 
New York World’s Fair inspired the 
Kandles to begin offering transient 
camping. They expanded from 50 or 

60 sites to about 140 and upgraded 
the amenities. Then, as the area be-
came more suburban, many of Lake 
Kandle’s local guests started viewing 
the campground as a summer vaca-
tion home, and they started bringing 
their RVs for the season.
 In 1996, Lake Kandle put in its 
first swimming pool. 
 “That was just a boon for the 
swim industry for us,” Jay said. 
 Jace now manages the swimming 
business, which Jay says has grown 
by leaps and bounds. Lake Kandle’s 
swim team currently has 200 swim-
mers and 800 families belong to its 
swim club.
 Jay, whose full name is West Jes-
sup Kandle III, got his name in an in-
teresting way. His great-grandfather 
named his son after the man who 
owned the property, West Jessup, 
hoping he would sell the land to him. 
 “It worked,” Jay says. 
 And 60 years later, West Jessup 
Kandle IV (Jace), the third genera-
tion of Kandles to be involved in the 
campground, is helping continue his 
family’s legacy.

Clockwise, from top left: Campers enjoy 
the lakefront setting in the campground’s 

early days; ARVC President and CEO Paul 
Bambei with Jace Kandle; Lake Kandle’s 

nine-lane competition pool, the largest 
outdoor competition pool in Gloucester 
County and home to the largest summer 

swim team in southern Jersey; Kids line up 
at the campground’s snack bar in 1960. 
 Photos courtesy of Lake Kandle Camp-

ground & Swim Club.
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50
YEARS

SUNSETVIEW FARM  
CAMPING AREA
Monson, Mass.

The Carpenter family has owned 
and worked the land in Mon-
son, Mass. the campground now  

occupies since the early 1700s. It was 
once home to a dairy farm and ap-
ple orchard before Harold and Lillian  
Carpenter converted it into a camp-
ground in 1970. The original home-
stead, built in 1799, now serves as the 
campground office, and three genera-
tions of the Carpenter family work at 
the campground.
 Sunsetview Farm brings people 
from all over the world to Monson, 
and the campground supports local 
businesses by sending guests to area 
attractions, restaurants and stores. 
Many of these campers consider Mon-
son their second home, and are famil-
iar faces in the community. 
 In addition to operating a busy 
campground, the Carpenter family is 
involved in forestland and farmland 
preservation and manages almost 400 
combined acres of land. Of the 215 
acres of forestland they manage, 36 

acres are under conservation restric-
tion. The Carpenters also manage 143 
acres of farmland where they raise 
grass-fed lamb and pork, with 46 of 
those acres protected by an Agricul-
tural Preservation Restriction. 
 “We strive to retain the natural 
beauty of the region and conserve 
diverse plants, trees and wildlife,” 
says Lisa Carpenter Adams, who  
co-owns the campground with Robin 
Carpenter and Carol Carpenter. “Our  
family recognizes the importance 
of and takes pride in our role in  
responsible forest management and 
the preservation of farming roots  
in Monson.” 
 The staff and campers at Sun-
setview Farm are also very passion-
ate about fundraising. They have  
supported organizations such as 
the Monson Open Pantry, The First 
Church of Monson and The Ron-
ald McDonald House. For the past 
seven years, the campground has 
also raised more than $74,600 for the 

Springfield Shriners Children’s Hospi-
tal. And when the unthinkable hap-
pened in 2011 when a tornado struck, 
campers rallied together and raised 
funds, cooked and served meals for 
tornado relief in town.  
 In addition to its 50th anni-
versary, Sunsetview Farms is mark-
ing two other major milestones in 
2020. Founders Harold and Lillian  
Carpenter will celebrate their 65th 
wedding anniversary, and the camp-
ground was recently honored by  
The Republican newspaper and 
MassLive.com with the 2020 Reader 
Raves award for being the best camp-
ground in Western Mass. 

Left: Guests enjoy one of Harold’s famous 
weekly wagon rides; Right: The staff of 

Sunsetview Farm Camping Area. Photos 
courtesy of Sunsetview Farm Camping Area.

Left: Sunsetview Farm’s original hand-painted sign, a 
family collaboration that would become the camp-

ground’s logo; Right: Co-founders Harold and Lillian 
Carpenter in the campground’s early days.
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The Awards of Excellence dinner is one of the highlights of 
ARVC’s annual Outdoor Hospitality Conference and Expo 
(OHCE) which, in 2019, took place on November 4-7 in 
Knoxville, Tenn. These awards recognize the best-of-the-best 
in the outdoor hospitality industry and we’re honored to pres-
ent this year’s winners.
 “The parks that receive the Park of the Year honor are at 
the pinnacle of the industry,” says Paul Bambei, president and 
CEO of ARVC. “These parks are not only wonderful destina-
tions with fantastic amenities, but more importantly, the own-
ers and staff at these parks continually provide over-the-top 
customer service.”   

SMALL PARK OF THE YEAR
Big Meadow Family Campground, Townsend, Tenn. 

Celebrating its 25th anniversary this year, Big Meadow has 
been owned by the Johnson family since 1994. Located near 
the entrance to th Great Smoky Mountains National Park, this 
park’s excellent customer service stood out, with real “mom 
and pop hospitality” being cited by the judges. It also stood 
out by offering a secure park in a beautiful location, with RV 
storage and family- and pet-friendly amenities.

MEDIUM PARK OF THE YEAR 
Shelby/Mansfield KOA Resort, Shelby, Ohio 

In addition to their top-notch amenities and a great location, 
most notable to the judges was the park’s customer service. 
Employees are trained and reminded their job is to make 
guests happy. This year, the park switched to an all-inclusive 
model for activities, a move which increased the park’s reser-
vations and camper satisfaction.

LARGE PARK OF THE YEAR 
Yogi Bear’s Jellystone Park Mammoth Cave, Cave City, Ky. 

“Family time, family entertainment, family memories,” that’s 
the recipe for this park and it works! Located in a small com-
munity, this park pulls out all the stops to attract campers. 
It does an amazing job partnering with local groups and the 
owners are constantly improving the park. Across the board, 
this park received great marks from the judges.     

MEGA PARK OF THE YEAR 
Lakewood Camping Resort, Myrtle Beach, S.C. 

Lakewood’s goal is to give every guest all the amenities and 
excitement of a world class resort, coupled with the family 
culture that goes hand in hand with camping. Despite its im-

pressive size, this park still manages to create a small com-
munity feel. Judges were especially impressed with the park’s 
innovative use of technology and its outstanding marketing 
efforts to build a loyal base of returning customers. 

PLAN-IT GREEN FRIENDLY PARK
Presented to an ARVC member RV park or campground that is 
currently enrolled in the Plan-It Green Friendly Park program 
and continues to show leadership, innovation and commit-
ment to running a green park. 

Yogi Bear’s Jellystone Park at Kozy Rest, Harrisville, Pa. - 
Small/Medium Category
Santee Lakes Recreation Preserve in Santee, Calif. -  
Large/Mega Category 

STAN MARTIN AWARD
ARVC’s highest honor, this award recognizes industry leaders 
whose tireless commitment to the outdoor hospitality indus-
try is evident in their involvement, leadership, creativity and 
dedication.

Deb Carter, owner of Buttonwood Beach RV Resort in 
Earleville, Md. 

AND MORE
To see the full list of 2019 Awards of Excellence winners, visit 
arvc.org/2019AwardsofExcellence

YOU OR YOUR PARK BE THE NEXT  
AWARDS OF EXCELLENCE WINNER 
Nominations for 2020 will be open March 1. Nominated parks 
must be current, active members of ARVC that have been in 
business for at least one year, and it’s perfectly acceptable to  
nominate your own park. The deadline for submitting  
nominations is August 31, 2020. To learn more and to apply, 
visit arvc.org/awards.

Congratulations to the 
2019 ARVC AWARDS 
OF EXCELLENCE  
RECIPIENTS!

Blayne Perry (left) and his son, Zachary, accept the 
award for Mega Park of the Year for Lakewood Camp-

ing Resort, in Myrtle Beach, S.C. presented by Paul 
Bambei, ARVC president and CEO, at OHCE2019.



KELLY HUNT
MeetMeet

MEMBER NEWS |  WE ARE ARVC

18 SPRING 2020

How would you describe the campground you and your husband 
Ron are building?
It will have about 60 RV sites, but we’re going to leave some room for expansion 
if we need it. Our area is a destination, because Yellowstone National Park is just 
down the road from us, so I feel like we’ll have overnighters that will stay here so 
they can go to the park. 

What made you decide to get into the campground business?
We love camping and we have a son, Nicky, who’s 16 and has autism. We’ve been 
trying to figure out something he could do where he would have a job, so we 
thought what better job than to work in an RV park that’s family oriented? People 
who camp are so loving and caring, so we thought it was just a perfect fit. 

How did attending the Outdoor Hospitality Conference & Expo (OHCE) in Knoxville help you in the 
planning phase of your campground?
It was awesome, because we had a plan for what we were going to do, but after going to OHCE, that plan has totally blown up. 
We had sites that were too small. We’ve now decided that we want to cater to the bigger rigs. The sessions on financing and 
marketing were so helpful and the Reservation System Panel was great because we don’t have anything yet, so it was good to 
hear people ask questions. Being at OHCE really opened our eyes and it was so helpful to meet people who have been in the 
industry and can guide us because we don’t know what we don’t know. It was fabulous.

Did you find the Expo helpful?
It was phenomenal. My head is still spinning. I saw the covered wagons at the Expo and I’m in love with them. I’m in Cody, 
Wyo., so now I want to have the wagons. I also learned about things like insurance, Wi-Fi and the products we’ll need for the 
little dog park we want to have.

What would you tell others who are thinking about getting into this industry?
I would tell them to become a member of ARVC. If I hadn’t come to OHCE, we wouldn’t have built a bad park, but I don’t think 
we would have maximized the income we could have received. I would also tell them to try to get into a 20 Group. I learned 
about the wealth of knowledge and experience they offer and I hope to join one myself. My next suggestion would be to do the 
certifications (through the National School of RV Park and Campground Management) to tap into the knowledge base ARVC 
has to offer.

We’re proud to showcase our members. Watch for additional “We Are ARVC” profiles in future issues of The Voice.

Buffalo Bluff RV Park, Cody, Wyo.
New park under development, approximately 60 sites

ARE YOU AN ASSOCIATE MEMBER CONSIDERING BUILDING A PARK? 
Attend our NEW Prospective Campground Owners Workshop, May 4-6, 2020, in Colorado Springs, 
Colo. Learn more about the workshop at arvc.org/Prospective-Campground-Owners-Workshop

The Hunt family, Ron, Nicky, Kelly and Nathan  
are working to build an RV park in Cody, Wyo. 
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People go camping for many different reasons—
to relax, to get away from the stresses of daily 
life, to enjoy nature and to spend time with 
family and friends. And there’s another big 
reason—they just want to have fun.
 Fortunately, owners and managers of 
ARVC member-parks are experts at creating 
new activities that are so much fun they keep 
campers coming back. >>

Making Guest Satisfaction a  
Matter of Fun and Games
Offer the Right Activities and Guests Will Keep Coming Back for More
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 Donna Martin, OHC, owner 
of ARVC member-park True West 
Campground, Stables, and Mercan-
tile in Jamestown, Tenn., came up 
with a clever new spin on bingo for 
her horseback riding guests to enjoy.
 “Bingo’s a pretty popular game, 
but most of our campers are out on the 
trails all day so they don’t actually get 
to play during the day like they would 
at other campgrounds. So I said, ‘Well, 
what if I took the bingo game out to 
the trail to them? And how can I make 
it work?’”
 Martin wanted up to 100 peo-
ple to be able to play at one time and 
found that it would be too expensive 
to buy that many bingo chips. So she 
came up with an economical alterna-
tive—lima beans. She sat at her kitch-
en table and took a fine point Sharpie 
and marked them with the bingo let-
ters and numbers (7,000 beans in all!). 
She also color coded the beans—blue 
for the Bs, yellow for the Is, etc., which 
also made it easy for her to sort the 
pieces after each game was over.
 “Then I took five milk jugs, and 
I cut a hole in the top part but kept 
the handle and put in all the Bs in one 
milk jug, all the Is in another, and so 
on. Then I hung the milk jugs from 
trees on the trail.”
 To play the game, riders go out 
on the trail, and as they come up to 
each jug, they pick five bingo pieces 
from it and store them in a sandwich 
bag. When they get back to the camp-
ground, they get a two-sided bingo 
card they can check to see if they won. 
 “Whichever card they had the 
most hits on, they can play that card,” 
Martin says. “And anyone who didn’t 
go out on the trail could still join in 
and play that night. The big prize for 
us was a free weekend at the camp-
ground. And then we had some small-
er prizes like a t-shirt or hat. 
 “The riders loved it. It was great 
for the kids because they know how 
to play bingo and everyone in the  
family could play because they each 
had their own cards. They also got 
to look at their beans as they picked 
them, so if they had a duplicate num-
ber they could throw it back in and 
pick another one.” 

 To give her guests another unique 
activity, Martin came up with a fun 
twist on “Name that Tune.” Instead 
of playing a few bars of the song and 
having players try to name the song 
like the game is traditionally played, 
she uses props to give hints about the 
songs and stages them around the 
campground.
 One example was the Sara Ev-
ans song “Suds in the Bucket,” with 
the lyrics “She left the suds in the  
bucket and the clothes hanging out on 
the line.” 
 “So I would set up a little clothes-
line with a few little items on it  
and underneath would be a bucket 
with Styrofoam balls that were sup-
posed to be the suds in the bucket,” 
Martin says. “That’s supposed to spark 
their memory for the song. For Elton 
John’s ‘Tiny Dancer,’ we put a little 
ballerina on a table with a big pair of 
funky sunglasses.”
 Martin stages up to 10 different 
songs and places the props in loca-
tions protected from the weather so 
she can leave them up all weekend. 
 “We give guests a piece of paper 
where they can list the names of the 
songs. They don’t have to be in any 
particular order and I don’t tell them 
the locations of where the items are. 
They just kind of come across them 
or they can go looking for them. They 
might be in the barn on a bale of 
hay, on a picnic table in the common 
area or on the porch. Guests have all  
weekend to play. Then they submit 
their entries to the store and they get 
an item from the store like a color 
changing cup with free ice cream or a 
bumper sticker.”
 She keeps the prizes low in cost 
because there are usually multiple 
winners and guests often share their 
answers with each other. The whole 
point is just for them to have fun.
 Melissa Cummings owns ARVC 
member-park Camp Riverview which 
occupies 2,800 feet of frontage on the 
Frio River in Concan, Texas. She fig-
ured out how to turn a potential prob-
lem into a fun activity for guests.
 “We’re in a place where there are 
a lot of rocks,” she says. “And so many 
people were always painting rocks that 

it was becoming a problem. It was al-
most like graffiti. So we made it an ac-
tivity. We gave people rocks and paints, 
and they just love it. They make all 
kinds of really beautiful drawings and 
paintings. They’re just so pretty. This 
year, we’re going to start a rock garden 
where they can leave them so they can 
see them when they come back.
 “It’s just a great, free activity for 
campers, and it’s very low cost to us. 
Very little paint is needed to paint a 
rock. We didn’t really know what the 
reaction to it would be, but we’ve had 
several people tell us the most mem-
orable thing about their stay was the 
rock painting. They just love it. I think 
it’s just about bringing families togeth-

Donna Martin, OHC, owner of True West 
Campground, Stables, and Mercantile 
in Jamestown, Tenn., and her horse Skye 
setting up trail bingo for guests to play.

Martin uses inexpensive materials such as 
milk jugs and lima beans to create her trail 
bingo game. Photos courtesy of True West 
Campground, Stables, and Mercantile.
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er around the table and everybody’s 
just talking and painting.”
 Just because activities are fun 
doesn’t mean they can’t be educational, 
too. Paige Leadford, program coordi-
nator for ARVC member-park Matago-
rda Bay Nature Park in Matagorda, 
Texas, organizes summer day camps 
for three different age groups of kids 
each year. The program, which had 
150 participants last year, is now en-
tering its fifth year.
 Matagorda Bay’s Turtle Camp, 
designed for kids ages 5-8, focuses 
on fishing and aquatic creatures. Its 
Stingray Camp, for ages 9-12, also 
teaches fishing skills and includes kay-
aking through the wetlands. During 
Shark Camp, teens ages 13-15 learn 
wilderness survival skills and embark 
on a new adventure every day. The 
programs also offer rock wall climb-
ing, archery and coastal-themed arts 
and crafts activities and kids have  
an opportunity to earn their Tex-
as Parks and Wildlife Junior Angler  
Certification.
 Leadford says the camps provide 
a unique opportunity to learn about 
the environment. 

 “Most of the kids come from 
within about 30 minutes from the 
camp and many have hardly ever, if 
ever, been to the beach here,” she says. 
“We’re right where the lower Colora-
do River meets the Gulf of Mexico. 
We have a unique environment where 
they get to explore the wetlands, the 
beach and the river. It gives them a re-
ally diverse kind of habitat to look at 
for each one. And they’re getting to do 
hands-on activities.”
 In addition to local residents, the 
camps also attract summer visitors 
to the Matagorda area. Some families 
camp at the nearby RV campgrounds, 
and the children spend their days at 
camps while the adults fish or explore 
the area.
 The Turtle and Stingray Camps, 
which were previously offered two 
weeks each year, are being expanded 
to three weeks this year due to increas-
ing demand and the Shark Camp will 
continue to be offered for one week. 
 Leadford says the camps are 
staffed by a combination of natural-
ists and recreational specialists. The 
camps run from 9 am to 4 pm each 
day and the cost for each week is $185 
which includes a complimentary shut-
tle service from Bay City and Palacios, 
cities about 30-35 minutes away.
 Leadford says the camp gets  
better each year, as organizers tweak 
the activities to fit within avail-
able timeframes and meet campers’  
interests. In addition, she said camp-
ers love seeing the same staff members 
year after year, often greeting them 
with hugs and smiles.
 She says the counselors also have 
learned how to meet the challenges of 
working with teens.

 “We try to fill each camp with 
age-appropriate experiences,” Lead-
ford says. “Teenagers can be tricky. It 
can be a little bit harder to get them 
engaged, but we’ve learned to do a lot 
of teambuilding the first day or two to 
get them comfortable with each other. 
We also do a lot of survival skill activi-
ties with them. By the end of the week, 
they’ve formed a bond and get along 
really well, having learned these new 
skills together.”
 There’s also a philanthropic 
side to the camps. For the past few 
years, several generous organizations,  
including the Lions Club, the Rotary 
Club and local businesses, have been 
sponsoring the registration fees for  
a group of local kids.
 “I think we had more than 40 kids 
sponsored last year,” Leadford says. 
“That’s been huge. We really are trying 
to get the kids out here that otherwise 
couldn’t afford it because we’re in a 
lower income area. We’re so grateful 
for the sponsorships because there’s 
no other opportunity like this nearby, 
so that’s a big one for us.”
 “I’m always trying to think of 
something different,” Martin says. “Be-
cause people do get tired of the same 
thing sometimes, so I’m always trying 
to be creative.”

Matagorda Bay Nature Park in Ma-
tagorda, Texas offers summer camps 
for three different age groups that give 
kids a unique, hands-on opportunity to 
learn about the environment.

Archery is one of many activities kids 
can take part in during Matagorda Bay 
Nature Park’s summer camps. Photos 
courtesy of Matagorda Bay Nature Park.

Camp Riverview in Concan, Texas 
offers a free rock painting activity 
that’s extremely popular with guests. 
Photo courtesy of Camp Riverview.
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LETTING YOUR  
PARK GO TO THE    
DOGSDOGS

Normandy Farms in Foxboro, Mass. 
welcomes campers who bring their dogs 
by offering amenities such as a dog park, 
dog washing station, coops, dog walking 
services and pet-friendly accommoda-
tions. Photo credit: Normandy Farms.

How to Offer Pet-Friendly Amenities Your Guests will Love
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A ccording to the 2019 North American Camping 
Report sponsored by ARVC’s industry partner  
Kampgrounds of America (KOA), seven per-

cent of camping families named “pet friendly” as being the  
top factor when they select a campground. So it’s not sur-
prising that many ARVC member-parks have discovered of-
fering amenities to accommodate four-legged guests is good 
for business.
 ARVC member-park Cherry Hill Park in College Park, 
Md. provides a dog park, a dog run and dog walking services  
for its guests.
 “We want to give our guests things that are going to 
make them feel comfortable and make them feel at home,” 
says Evelyn Townsend, marketing director for Cherry Hill.  
“A lot of our guests travel with their dogs. They’re important 
members of their families. So when we make sure the facili-
ties are there so their dogs can be cared for, it’s an extension 
of how we care for our guests. We’ve had a lot of positive 
feedback from people every time we’ve added something 
new, so that motivates us to keep going.”
 Cherry Hill’s dog park is divided into two sections–one 
where dogs can run freely off leash and the other has play 
equipment which was added to the park about a year ago.
Cherry Hill has also offered dog walking services for the past 
10 years. Guests can sign up for the services when they book 
their reservations, or they can just stop in the office to ar-
range a walk. 

 “We have a couple of set time ranges in which we’ll 
walk the dog,” Townsend says. “It’s typically right around 
the middle of the day so people can go down to DC and they 
don’t have to worry about leaving their dog in their unit all 
day while they’re gone.”
 The dog walking is done by both an outside contractor 
and park employees. There is a fee charged for each walk 
and guests can also arrange for the dog walkers to feed the 

dogs and/or administer medicine if needed.
 Pet-friendly rental accommodations are also popular 
with Cherry Hill’s guests.
 “We have a good number of pet-friendly units and we 
keep increasing the ratio of pet-friendly units versus those 
with no pets,” Townsend says. “We haven’t really had any 
bad issues in terms of damage or anything like that. It’s 
worked out pretty well for us.”

 ARVC member-park Normandy Farms in Foxboro, 
Mass. also welcomes campers who want to bring their dogs. 
Not only are their campsites pet friendly—some of their 
rental cabins and yurts are, too.
 “People always ask if we have breed restrictions or if 
we charge a cost to bring their dogs,” says Dee Galvin, 
store manager and guest service team leader for Normandy 
Farms. “We don’t, but we do require vaccination records for 
each pet. We’re very dog friendly to all families who camp 
with us. I think sometimes we have more dogs in the park 
than we do people on the weekends!” 
 Normandy Farms’ Freedom Tail dog park covers about 
an acre and a half of fenced-in land and includes agility 
equipment, a dog wash station and bubbler drinking foun-
tains for the dogs. Dog waystations stocked with pet waste 
bags are located throughout the park for the benefit of guests 
and to ensure that the park stays clean.
 Guests can also rent dog coops (kennels) on an  
hourly basis. Each coop is equipped with a dog house  
and water spigot.
 “They’re mostly used by guests who are in the park and 
maybe have a popup or a tent and they’re at the pool for the 
day or at an activity and don’t want to leave their dog on the 
site alone,” Galvin says. “The coops are within the outskirts 
of the dog park, so the dogs can see other dogs and people 
so they do get a little social interaction.”
 Normandy Farms also offers dog walking services 
which are handled by members of the front desk staff.
 “We get a lot of requests, especially in the spring and 
fall, because we’re so close to Boston and we have a lot of 
folks who are here to sightsee,” Galvin says. “We do it a lot 
for rallies, too. We actually even walked a bunny this year. 
That was a first. We’ve walked cats before, too. The girls  
love doing it.”

Cherry Hill Park in College Park, 
Md. offers dog walking services that 
make it easier for guests to leave the 
campground for the day to visit at-
tractions in the DC area. Photo credit: 
Cherry Hill Park
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 We also do an hour-long walk which is actually like a 
guided hike through the state forest,” she says. “So if guests 
have dogs used to getting a lot of activity, we’ll do that for 
them, too.”
 The fee the park charges for dog walking services is $20 
per hour per dog.
 Normandy Farms also offers a dog-themed weekend 
which is very popular. It includes a dog show and a compe-
tition for categories like the tallest or smallest dogs.
 “We also pair up with a rescue group in the area that 
brings in dogs up for adoption,” Galvin says. “They send 
us information ahead of time so we can send it out to our 
guests who might be interested. We also do a little gift bag 
for folks who get a new puppy. I think they just really appre-
ciate that we are treating their pets like family like they do.”
 Galvin explained why Normandy Farms is so commit-
ted to being pet friendly.
 “Our motto, mission statement and theme, basically, is 
that we’re a family campground operated by a family. We 
pride ourselves on that, so people’s pets are just as much a 

part of their family as their kids are. So for us to be able to 
be as pet friendly as we are, to not charge a fee for them to 
come here and to offer all the extra services, I think that’s 
really important for our guests.”

Sean Murphy, PLA, manager of planning and landscape architecture for Atwell Group, 
a consulting, engineering and construction services firm, presented an informative ses-
sion on building a dog park at the Outdoor Hospitality Conference & Expo (OHCE) in 
Knoxville. Here are some of the tips he shared:

10 FACTORS TO  
CONSIDER WHEN 
BUILDING A DOG PARK

Normandy Farms’ Freedom Tail dog park, 
which covers about an acre and a half of 
fenced-in land, includes agility equipment 
where dogs can test their skills. Photo  
credit: Normandy Farms

1. SIZE – Dog parks come in all sizes, from 25’ x 15’ micro-parks 
(like those in airports) to much more spacious parks. For a large 
park, try to plan on allocating ½ acre minimum. According to 
Murphy, 100’ x 200’ feet is a good size to give dogs the free-
dom to run.

2. LOCATION – Make it as convenient as possible. If your dog park 
is going to be more than 600’ feet from your campsites, you’ll 
need to provide parking for your guests. 

3. BUFFERED IS BETTER – It’s ideal if you can have some land-
scaping between your dog park and the rest of your camp-
ground. Also, try not to locate it near your playground or other 
attractions where kids gather because the dogs will bark. Plus, 
for safety reasons, you want to eliminate the temptation for kids 
to stick their fingers through the fence to try to play with the dogs.

4. DRAINAGE – Low spots can lead to muddy paws and unhappy 
campers, so you may need to crown and slope your site and add 
sand amendments, if necessary, for proper drainage.

5. GRAVEL AREAS – Murphy says slate chip is “the king of grav-
els” and that brick chips are also good because they don’t move 
around. Avoid pea gravel because it’s hard for dogs to walk on.

6. WATER – Make sure it’s safe and potable (not stagnant) and you 
have a frost-proof source if needed for your climate. If you have 
a dog drinking fountain, experts say it’s OK for dogs to drink 
from the same bowl. And if you’re also providing a drinking foun-
tain for humans, it should be ADA accessible.

7. FENCING – Murphy recommends vinyl-clad residential chain 
link fencing four- to five-feet tall, with 2.5” mesh openings. The 
fencing should be anchored at the bottom.

8. GATES – Those double entry gates you see at dog parks are 
called “sally ports.” This entry area should have a hard surface 
measuring 8-feet x 8-feet at a minimum. Also, be sure your en-
try area is ADA accessible and you install a gate large enough 
for your riding mower or other maintenance equipment to get 
through.

9. SIGNAGE – All of the rules you set for your dog park should be 
clearly communicated on signage placed near the entry gate. 

10. SHADE – Whether it’s provided by trees or a canopy, every dog 
park needs a shaded space where dog owners can relax.

 When building your dog park, check with your local authorities to make sure you protect any sensitive habitats. It’s also a good idea to check with 
your insurance carrier to see if they have any recommendations.
 There are plenty of optional amenities you can add to your dog park like a bulletin board, benches (preferably metal with drainage), fire hydrants 
(your local public works department may have some available), a leash rack, nighttime lighting, agility equipment and dog washing stations. 
 Your guests will appreciate any and all efforts you make to accommodate their four-legged family members. Get help building a dog park from the 
Atwell Group by calling  248-447-2052 or visiting www.atwell-group.com.  

Photo credit: Keen Lake Camping & Cottage Resort
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A well-written employee handbook will clearly 
communicate to your team members what your 

park’s policies and procedures are.

BEST PRACTICES

The Dos and Don’ts of 
CREATING AN  
EFFECTIVE EMPLOYEE HANDBOOK

If you’ve never created an employee handbook or hav-
en’t updated yours in a long time, the effort may seem  
daunting. But fortunately, there are resources available to 
help you and the time and effort you put into your employee 
handbook can help protect your park from potential prob-
lems and lawsuits.
 “An employee handbook is your operational guide,” 
says Ashley Church, SHRM-CP, director of human re-
sources for Blue Water Development Corp., a hospitality 
industry company with five upscale RV parks in its portfo-
lio. “It’s a good resource for employees, but it’s also a good 
guide for the property and how they want to manage and 
treat their employees.”
 She says having an employee handbook can also help  
a park meet government requirements to document and  
explain various employment laws to employees. This in-
cludes requirements of the Fair Labor Standards Act 
(FLSA) which establishes minimum wage, overtime pay, 
recordkeeping and youth employment standards affecting  
employees in the private sector as well as in federal, state 
and local governments.
 “That in itself is somewhat of a value add to have the 
handbook because it gives you that place to check the box 
from a compliance perspective,” Church says.
 Your employee handbook can also serve as an import-
ant document to hold your employees accountable to specif-
ic rules and expectations. A signed acknowledgement from 
your employee that they received and read the handbook 
serves as proof they were aware of the policy and procedure. 
This is especially important if you find yourself dealing with 
a lawsuit or administrative charge.
 As a starting point when creating your handbook, 
Church believes it’s a good idea to have an introduction that 

describes who you are as an organization, what your pur-
pose is and what your expectations are for your business to 
be successful. 
 “It’s an affirmation of what you tell your employees  
every day,” she says.
 Here are some other important items Church says you 
should include in a handbook:

• Your park’s code of conduct. Explain your expecta-
tions for your employees’ behavior along with your pro-
cess for addressing performance issues when employees 
don’t meet those expectations.

• Dress code. If your employees are required to wear  
uniforms, describe them and how/where to obtain 
them. If you don’t require uniforms, list your guide-
lines for what employees should (and shouldn’t) wear 
to work. Also, be sure to include any safety-related  
apparel you require, such as special footwear, eye pro-
tection or helmets.

• Pay guidelines. Include details such as your pay  
periods, when employees get paid and whether they  
are expected to clock out for breaks and meals. 

• Benefits. If you offer health insurance, paid vacation or 
other benefits, define who qualifies for them and when. 
Also include how to sign up for such benefits and their 
enrollment periods.

• Attendance. Describe the process employees need to 
follow to call out sick or request time off.  

It May Take Time and Effort, but the Benefits are Well Worth It
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The first time 
is the hardest 
and then it’s 
just a matter 
of updating it.
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• Anti-harassment, discrimination and Equal Employ-
ment Opportunity policies. Including these policies in 
your handbook will reassure employees they’re com-
ing to a workplace that does not tolerate negative or 
harmful behaviors. You can find sample policies online 
at EEOC.gov and on your local Department of Labor 
website.

• Workplace safety guidelines. Describe your policies 
and expectations for a safe workplace as well as the 
procedures employees need to follow if an accident or 
other incident occurs.

 While these are some of the most common items cov-
ered in an employee handbook, there are many other topics 
you may want to add, depending on your park’s needs.
 “You can certainly go in a lot of depth with a handbook 
and when you look up templates online, there are endless 
opportunities to add additional topics,” Church says.
 She also noted that changes in your state’s laws can have 
an impact on what should be included in your handbook.
 “A lot of states are now requiring paid time off or sick 
leave or just a generic PTO category,” Church says. “In your 
handbook, you definitely would want to outline any of 
those state-related mandates. 
 “It can be overwhelming to keep up with the laws, so I 
always recommend people sign up for an employment law 
newsletter. There are so many newsletters out there. Then 
you have your bases covered, and you can stay on top of the 
laws. Every month I get a new update on state guidelines. 
There are a few key states that every month are rolling out 
new policies, new mandates or new laws that impact the 
way employers have to handle employees.
 “Municipalities are even getting into the employment 
law game a little bit,” she says. “Your state department of 
labor is always going to be your most updated resource for 
that type of information. The government Department of 
Labor site (DOL.gov) is always a good resource, too.”
 Jeff Sims, ARVC’s senior director of state relations and 
program advocacy, continually tracks proposed legislation 
and regulations dealing with issues such as minimum wage 
and paid sick leave that affect the campground industry. 
He posts updates each week to the ARVC Legislative &  
Regulatory Monitoring Report available exclusively to ARVC 
members at arvc.org/Current-Legislation.
 Church recommended two other HR resources for 
campground owners. 
 “There’s a website called HR360,” she says. “That is a 
great tool. You have to pay for it, but it would be worth the 
cost. They have a lot of tools and templates. You can actual-
ly build your handbook through their website. It’s a pretty 
simple template to use.”
 HR 360 is an online library that includes a wide range 
of HR resources, including interactive guides, an employ-
ee handbook builder, employee benefits guidance, hun-

dreds of downloadable HR forms and policies, over 100 
video training modules and up-to-date information on 
state employment laws. A Gold Solution subscription costs 
$1,100 per year, billable annually, quarterly or monthly.  
(Hr360.com/take-tour.html)
 “Another great resource is the Society for Human Re-
source Management,” Church says. 
 For a small annual fee, you can get access to all of their 
templates and you actually can connect with HR experts on 
different topics. When you set up your account with them, 
you can pick and choose what content they send to you. I 
get weekly emails on different topics from them.”
 A membership in the Society for Human Resource Man-
agement (SHRM) costs $219 per year and includes access 
to articles on HR topics, sample documents and templates, 
how-to guides, legal and compliance resources and state and 
local updates. The organization’s “Ask an Advisor” feature 
enables members to get their HR questions answered by cer-
tified HR Knowledge Advisors. (Shrm.org)
 Church also mentioned another valuable resource—
your fellow campground owners. You can reach out to the 
peers you’ve met at the Outdoor Hospitality Conference & 
Expo (OHCE), the National School of RV Parks & Camp-
grounds or at your state conferences.
 “Ask them what they have in their handbook and if  
they have a handbook they’d be willing to share with you,” 
she says.
 Church also described a few things to avoid when cre-
ating your handbook.
 “Don’t be too detailed when discussing what conduct 
may be grounds for discipline—leave room for your discre-
tion. Don’t add policies that are not relevant to your prop-
erty just because they might be in a template. Don’t assume 
employees read your handbook or know what’s in it. And 
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don’t fill it with ‘legalese’ that will make it difficult for people 
to understand.”
 Once the text for your handbook is finalized, Church 
recommends producing both electronic and print versions. 
Even though electronic handbooks are easier to maintain 
and update, she still believes it’s a good idea to make paper 
copies available to employees near the location where labor 
laws are posted.
 “At Blue Water, the employee handbook is part of our 
onboarding document process,” she says. “Every employee 
who gets hired gets a PDF copy. Then they’re required to 
sign off and acknowledge they received it, read it and under-
stand it. That provides great back-end accountability.”
 She recommends employers review their handbook at 
the very least on an annual basis, then send any updates to 
employees via email and ask them to sign off to acknowl-
edge they received them.
 Church has a few words of advice for campground 
owners who are about to embark on this project.
 “I think the biggest point is you’re not alone in cre-
ating a handbook. It is a necessary evil, but it is really an 
investment for you as an employer to make sure you start 
your employees with the full knowledge of your operation-
al guidelines and expectations. The first time is the hardest 
and then it’s just a matter of updating it.”
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ADVERTISING/PROMOTION

#1 SEPI Marketing
Brian McGuinn  •  (800) 832-3292
brian@southeastpublications.com
www.southeastpublications.com
North America’s largest provider of FREE Guest 
Guides and FREE Digital Marketing for RV Resorts and 
Campgrounds.

AGS Guest Guides
Debra Schaeffer  •  (877) 518-1989
michael@texasadvertising.net
www.agspub.com
AGSTXAD specializes in area service guides and 
websites for RV parks with superior customer service 
and the latest marketing tools for our clients.

Pelland Advertising
Peter Pelland  •  (413) 268-0100
plpelland@pelland.com
www.pelland.com
Specializing in the development and hosting of fully 
responsive website, where a single URL presents fluid 
content that is optimized for every device and every 
platform.

RV LIFE Network
Andy Robinowitz  •  (817) 494-1111
support@rvparkreviews.com
www.rvlifenetwork.com
The RV LIFE Network is a digital network of over 30 
RV websites with an annual audience of tens of millions 
of readers. We operate some of the most popular RV 
websites including: RVLife.com, DoItYourselfRV.com, 
CampgroundReviews.com, and RVTripWizard.com.

AMUSEMENTS/GAMES

Adventure Golf Services
Cathy Wooten  •  (888) 725-4386
cathy@adventureandfun.com
www.adventureandfun.com
Adventure Golf Services is an international miniture golf 
design/build company with 35+ years of experience 
offering the widest line of maniture golf products and 
services.

Jumbo Jumper
Brett Herbst  •  (801) 798-0597
raquel@themaize.com
www.jumbojumper.com
Jumbo Jumper offers BIG TIME FUN. An air pillow that’s 
a jumping experience unlike any other and is becoming 
one of the fastestgrowing attractions at outdoor 
destinations. Giant jumping airpillows provide a fun 
and safe activity for all ages.

APPAREL/GIFTS/ACCESSORIES

Burt’s Bees
Jessica Walsh  •  (919) 294-4058
jessica.walsh@burtsbees.com
www.burtsbees.com
Burts Bees is the #1 natural personal care brand. 
Discover why natural skin care products from Burt’s 
Bees are the beautiful choice.

DNA Sales
Phil Fisher  •  (734) 437-0700
phil@dnasales.com
www.dnasales.com
We are a sales group representing multiple lines in the 
gift industry. We work with about 100 campgrounds 
nationwide with a variety of products placed in their 
stores. Plush, toys, fashion, custom, jewelry, impulse and 
much, much more!

E.A. Graphics
Josie Peltz  •  (586) 212-8764
josie@eagraphics.com
www.eagraphics.com
Custom screen printed and embroidered decorated 
apparel and other merchandise.

Red Sun Custom Apparel
William Regan  •  (302) 988-8300
bregan@redsuncustom.com
www.redsuncustom.com
Red Sun Custom Apparel has been in business since 
2000. Custom screen printing, embroidery and 
promotional merchandise. Specializing in creating 
designs for RV Parks and Campgrounds.

Smart Industry Products, LLC
Jeff Lazarus  •  (847) 607-9319
jeff@smartindustryproducts.com
www.smartindustryproducts.com
Smart Industry Products provides a variety of unique 
product lines to campgrounds for their grounds, store, 
and cabins.

MARKETPLACE
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Wilcor International
Amanda Motto  •  (315) 733-3542
sales2@wilcor.net
www.wilcor.net
Camping goods, RV & electrical goods, BBQ, picnic, 
housewares, fishing gear, pocket knives, impulse 
jewelry, toys & games, everyday goods, summer fun 
products, wildlife plush animals, polystone figurines, 
hand crafted wood gifts and more.

AWNINGS/SCREEN ROOMS

Silver-Top Manufacturing Co, Inc.
Sharon Hermani  •  (800) 638-6960
sharon@silver-top.com
www.silver-top.com
Awnings, Sunrooms, and more for home, business and 
RV parks.

CONSULTING SERVICES

Atwell
Sean Murphy  •  (248) 447-2052
info@atwell-group.com 
www.atwell-group.com
Atwell, LLC is a national consulting, engineering, and 
construction services firm with offices throughout the 
country that deliver a broad range of solutions to clients 
in three core markets: real estate & land development, 
power & energy, and oil & gas.

Gorin Cohen Consulting Group
David Gorin  •  (703) 371-7467
dgorin@gorincohenconsulting.com
www.gorincohenconsulting.com
World-class consulting services exclusively serving 
developers, invesors, buyers and sellers of RV 
parks,nresorts and campgrounds of all sizes throughout 
the United States.

MEMBER BENEFIT PROVIDER 

Hytropy
Patrick Hardy  •  (800) 914-7634
phardy@hytropy.com
www.reversedisaster.com
Hytropy is a disaster management company committed 
to helping companies prepare for, respond to, and 
learn from, a disaster. Hytropy creates professional, 
certified disaster planning for businesses of all sizes.

Moore’s Campground Consulting
Joe Moore, CPO, OHC  •  (817) 999-4108
moorescampgroundconsulting@gmail.com
www.moorescampgroundconsulting.com
Joe Moore brings his expertise from his years of 
experience with the national award winning Vineyards 
Campground and Cabins to guide and coach 
campgrounds to help improve their bottom line. Joe 
assists campgrounds with budgeting, staff coaching, 
and more!

Ron D Beard & Associates
Ron Beard  •  (512) 219-7688
rdbaconsulting@gmail.com
www.rdbaconsulting.com
Ron D. Beard offers full economic analysis, design and 
construction document services, masterplanning, vision 
guidelines and business plans for both “groundup” and 
existing RV Resort and Campground developments.

CREDIT CARD PROCESSING

BASYS Processing
Kurt Woltering  •  (913) 529-2310
kurt@basyspro.com
www.BASYSpro.com
We are a family owned credit card processing 
company directly registered with MasterCard, Visa, 
and Discover with access to direct interchange.

MEMBER BENEFIT PROVIDER

Infintech
Russ Rybolt  •  (615) 881-6566
russ.rybolt@infintechllc.com
www.infintechllc.com/arvc
We integrate with Campground Manager Software, 
giving you a turn-key solution for accepting electronic 
payments from your campers and reduce your fees by 
40% or more.

MCPS for Campgrounds
Art Lieberman  •  (877) 858-9010
rvcreditcards@yahoo.com
www.mcpsforcampgrounds.com
Credit and debit card processing services, 
e-processing, check guarantee, gift cards and cashless 
ATM machines.

ELECTRICAL SERVICES/SUPPLIES

B&B Electrical
Matt Linnell  •  (248) 391-3800
sales@bbelec.com
www.bbelec.com
YOUR ONE STOP ELECTRICAL SOURCE! We 
specialize in distribution equipment, pedestals & 
surface boxes, gas meters, electric meters & conversion 
kits, water meters, wire & lighting.

Peak Energy Technology, LLC
William Weideman  •  (888) 613-7775
wweideman@peakenergytech.com
www.peakenergytech.com
The Peak Energy Saver recycles and re-uses electricity 
and can save you up to 25% on your electric bill. Install 
it near your circuit breaker panel. Works with all of the 
motors and transformers in your park!

Utility Supply Group
Wade Elliott  •  (360) 881-0375
wade@gousg.com
www.gousg.com
Utility Supply Group is a nationwide provider of 
electrical power outlets, electric & water meters, wire, & 
replacement parts for RV parks & campgrounds.

Your Electrical Solutions, LLC
Maggie Linnell  •  (248) 391-2400
maggie@yourelectricalsolutions.net
www.yourelectricalsolutions.net
Shop & compare top of the line suppliers like Milbank, 
Eaton, Midwest & American Lighting. Electric pedestals, 
surface boxes, electric meters, conversion kits, water 
meters, lighting & power distribution equipment.

FINANCIAL SERVICES

Business Finance Depot
Paul Bosley  •  (800) 788-3884
paul@businessfinancedepot.com
www.businessfinancedepot.com
Our company specializes in providing financing for 
new and existing campgrounds and RV parks. We offer 
equipment leasing and SBA loans of all types.

CampgroundAccounting.com
Donna Bordeaux, CPA  •  (704) 752-9845
donna@campgroundaccounting.com
www.campgroundaccounting.com
We are CPAs who specialize in working with 
Campground and RV Park owners throughout the 
USA. Our industry knowledge is focused on taking the 
headaches out of campground accounting and helping 
you grow your campground’s value.

Fidelity Bank-SBA/USDA Lending
Bruce Hurta  •  (281) 384-2595
bruce.hurta@amerisbank.com
www.lionbank.com/bruce-hurta
SBA and USDA Business Loans

FOOD PRODUCTS/ 
DRY GOODS/SUPPLIES

Frito-Lay Inc.
Annette Manning  •  (888) 600-6620
annette.g.manning@pepsico.com
www.fls2u.com
The “Snacks to You” program allows you to offer your 
customers the Frito-Lay products they know and love 
with single unit ordering, easy payment options with 
$25 minimum ordering and free delivery.

Natural Outdoor Supplies
John Roth  •  (815) 353-3980
naturaloutdoorsupplies@yahoo.com
www.naturaloutdoorsupplies.com
Green natural environmentally friendly line of fire 
starters, grilling supplies and campground supplies.

FRANCHISERS

Kampgrounds of America (KOA)
Chris Fairlee  •  (406) 248-7444
cfairlee@koa.net
www.ownakoa.com
KOA is a franchise camping company providing 
marketing, operational, and technology programs to 
over 1000 KOA Kampground entrepreneurs.

Leisure Systems, Inc.
Rob Schutter, OHE  •  (800) 626-3720
rschutter@leisuresystems.com
www.jellystonefranchise.com
Franchisor of Yogi Bear’s Jellystone Park Camp Resorts. 
Founded in 1969, now includes over 75 locations in the 
U.S. and Canada. Focus on the family camping and 
cabin rental market.

GROUNDS MAINTENANCE  
SERVICES/SUPPLIES

American Hotel Register Company
Nancy Mikels  •  (847) 743-1658
ayoung@americanhotel.com
www.americanhotel.com
American Hotel Register Company is the premier 
hospitality source.

MEMBER BENEFIT PROVIDER 

HD Supply Facilities Maintenance
BryLynn Kilroy  •  (989) 379-6989
brylynn.kilroy@hdsupply.com
www.hdsupplysolutions.com
HD Supply is the #1 maintenance, repair and 
operational (MRO) supplier in the U.S. ARVC members 
qualify for discounted pricing which represents a 
savings of 11-13% over published catalog pricing! Call 
to set up an account.

MEMBER BENEFIT PROVIDER 

John Deere
Steve Wilhelmi  •  (914) 414-8058
www.johndeere.com
John Deere is a world leader in providing advanced 
products & services, and is committed to the success 
of customers whose work is linked to the land. Since 
1837, John Deere has delivered innovative products of 
superior quality built with integrity.

INSURANCE SERVICES

CampAssure
Don Anderson  •  (402) 237-9492
don@campassure.com
www.campassure.com
CampAssure Insurance Services provides packaged 
tuition cancellation expertise to organizations within 
the youth camp industry. Whether you’re a camp 
technology provider or camp host, we’re here to help 
you build and manage a successful and responsive 
tuition cancellation program.
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MEMBER BENEFIT PROVIDER 

eHealth Inc
Hannah Clerico  •  (844) 577-2361
hannah_clerico@ajg.com
www.ehealthinsurance.com/small-busi-
ness-health-insurance?allid=ga18758000
Small business plans with custom quotes. eHealth 
makes individual insurance plans available to help 
cover expenses. The biggest selection of online health 
insurance products.

John Bailey Insurance
Brandon Clarke  •  (865) 524-0785
brandon@johnbaileyco.com
www.johnbaileyco.com
RV park and campground insurance agency. Integrity, 
Serivce, Expertise.

MEMBER BENEFIT PROVIDER 

Leavitt Recreation & Hospitality Insurance
Kim Ayers, OHP  •  (800) 525-2060
kim-ayers@leavitt.com
www.lrhinsurance.com
For more than 25 years, Leavitt Recreation and 
Hospitality Insurance has served the specialized 
insurance needs of RV Park, Campground and Resort 
owners from coast to coast in the United States. 
Our agents are experts in insuring RV Parks and 
Campgrounds.

Marshall & Sterling Campground & Hospitality 
Insurance Program
Irene Jones  •  (800) 782-2926
ijones@marshallsterling.com
www.campgroundandhospitalityinsure.com
Park owners across the country are switching to 
Marshall & Sterling for Campground Insurance. We put 
park owners first?matching your unique operation to 
one of our many carriers. Our results? Better coverage 
and premiums.

RIS Insurance
Danielle Bost  •  (844) 747-9320
info@risagency.com
www.risagency.com
RIS specializes in recreation vehicle insurance. As 
an independent agent we can provide access to a 
complete line of recreational and non recreational 
insurance products.

Tillman Insurance Agency, Inc.
Dan Tillman  •  (229) 242-5319
dan@tia-ins.com
www.tia-ins.com
Insurance Brokers and Risk Advisors serving the South 
East Region

MEMBER BENEFIT PROVIDER 

US Pharmacy Card-Coast 2 Coast RX
Hannah Clerico  •  (800) 931-8872
hannah_clerico@ajg.com
This discount prescription coupon card will provide you 
with RX medication savings of up to 60% at thousands 
of pharmacies across the country including CVS, 
Walmart, Kroger, Walgreens and their affiliates.

INTERIOR/EXTERIOR  
DESIGN GOODS

Great American Direct
Donna Fout  •  (757) 229-0567
shop@greatamericandirect.com
www.greatamericandirect.com
We offer factory direct mattresses, bed frames, and 
outdoor furniture that provide comfort, style, and 
warmth to the hospitality industry. Our Rugged Comfort 
Sleep Systems are available in plush or wipedown 
materials.

MEMBER BENEFIT PROVIDER 

Sherwin-Williams Company
Mike Koncilja  •  (472) 794-2472
michael.j.koncilja@sherwin.com
www.sherwin-williams.com/store-locator/
Sherwin-Williams manufacture and distribute paint 
coatings and related supplies through 3,600-plus 
company owned stores in all 50 states and Canada. 
Take advantage of ARVC member special pricing - visit 
your local Sherwin Williams store!

This End Up Furniture Company, Inc.
B. Kevin Kelly  •  (919) 774-7474
kevinkelly@thisendup.com
www.thisendup.com
Manufacturer of wood furniture for campgrounds and 
residental homes

LICENSING
MEMBER BENEFIT PROVIDER

ARVC Combined Music License Program
arvc.org/music •  (303) 681-0401
Take advantage of our exclusive combined music 
license that includes coverage for both ASCAP and BMI 
at drastically reduced rates. Monthly SESAC licenses 
are also available at a discounted rate.

MEMBER BENEFIT PROVIDER 

Motion Picture Licensing Corporation (MPLC)
Debbie Silva  •  (855) 462-8855
dsilva@mplc.com
www.mplc.org
The MPLC Umbrella License is the most comprehensive 
movie license available for campgrounds and RV parks. 
ARVC members pay only $320 per park, per year for 
unlimited indoor/outdoor movie showings.

MEMBER BENEFIT PROVIDER 

Swank Motion Pictures, Inc
Kaitlyn Morgan  •  (577) 876-5577
kmorgan@swankmp.com
www.campgrounds.swankmp.com
Proud to partner with Walt Disney Studios & Lions Gate 
Films as the exclusive licensing agent for RV Parks/
Campgrounds. Save 25% off published annual/semi-
annual campground site licenses for all Disney, Lions 
Gate, Touchstone, & Summit movie titles!

MANUFACTURER  
BUILDINGS/HOUSING

Amish Cabin Company
Linton Wells  •  (606) 922-8401
sales@amishcabincompany.com
www.amishcabincompany.com
Amish-Crafted park model RVIA certified rustic cabins

BUSHTEC USA
Gary Flaks  •  (973) 738-3777
gary@bushtecadventureusa.com
www.bushtecadventureusa.com
Camping and Outdoor Leisure have never been more 
popular than they are today in the USA. For over 50 
years, Bushtec Adventure has been manufacturing the 
world?s finest canvas tents in its award winning, state of 
the art factory in Ladysmith, South Africa.

Cavco Park Models & Cabins
Tim Gage  •  (800) 622-8260
timg@cavco.com
www.cavco.com
Manufacturer of camping cabins and park model RV 
selling factory direct to RV parks and campgrounds 
nationwide.

Champion/Athens Park Homes LLC
Dick Grymonprez  •  (903) 677-0108
dgrymonprez@championhomes.com
www.athensparkhomes.com
Quality builder of park models and cabins with building 
operations in Athens TX, Chandler AZ, Lake City FL, 
Lindsay CA, Salisbury NC, Sangerfield NY, Weiser ID 
and York NE.

Colorado Yurt Co.
Ivy Fife  •  (970) 240-2111
ivy@coloradoyurt.com
www.coloradoyurt.com
Colorado Yurt Company: Makes of Colorado Yurts, 
Earthworks Tipis and Cimarron Tents. For over 40 years, 
our family-owned business has crafted the highest 
quality structures: Made in Colorado, shipped all over 
the world.

Conestoga Wagon Company
Jason Olsen  •  (203) 247-7102
jason@conestogawagonco.com
www.conestogawagonco.com
Our Conestoga wagons evoke an old west ambiance 
with modern day comfort. Highquality canvas tents with 
solid wood frames and decks provide the ultimate tent 
camping experience.

Davis Tent
Will MARQUARDT  •  (303)561-1817
will@davistent.com
www.davistent.com
Davis Tent is the leader in safari style glamping tents. 
We focus on top quality tents and educating clients on 
best practices in the glamping industry.

Eco Structures Australia
Josh Bell  •  (619) 610-0213
josh@ecostructuresusa.com
www.ecostructuresusa.com
Eco Structures Australia is a global leader in the design 
and manufacturing of stylish, functional and structurally 
engineered tent accomodation solutions. Our designs 
are flexible and gown when your business and/or 
budget grows.

Forest River Inc. Park Model Division
Gary Duncan  •  (574) 262-2513
gduncan@forestriverinc.com
www.forestriverinc.com/parkmodels/
Forest River Park Model Division is a full line Park 
Model manufacturer, featuring products including 12’ 
wide standard park models, rental cabins, office units, 
shower units, and more.

Lakeside Park Models - Clayton Built
Michael Burleson  •  (800) 465-7831
michael.burleson@cavhomesinc.com
www.lakesidetinycollection.com
Lakeside Luxury Park Models are vacation and 
seasonal use living accommodations made with the 
Clayton Built¬? promise of quality, efficiency and 
affordability.

Montana Canvas Inc.
Curt Dinges  •  (800) 235-6518
info@montanacanvas.com
www.montanacanvas.com
Montana Canvas produces the highest quality Wall 
Tents, Luxury Camping, Glamping Tents, Outdoor Gear 
and Tarps made in the USA.

Outstanding Tent
Jason Higbee  •  (415) 520-7654
jason@outstandingtent.com
www.outstandingtent.com
A world full of luxury safari tents, fully equipped lodges 
and the fastest service. That is what you get from us, 
while your guests get their well-deserved vacation.

Pacific Yurts
Pete Dolan  •  (541) 942-9435
info@yurts.com
www.yurts.com
The original designer and manufacturer of the modern 
yurt, offers a unique alternative to cabins and meeting 
halls for generating revenue the highest quality design, 
materials and customer service backed by the industry 
leader.
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Skyline Corporation
Terry Decio  •  (800) 348-7469
tdecio@skylinecorp.com
www.skylinepm.com
Since 1951, Skyline Corporation is committed to offer 
the highest quality homes and park models to meet 
the markets ever changing needs throughout North 
America.

Stone Canyon Cabins
Roberta Feist  •  (205) 465-8013
rfeist@feist.com
www.stonecanyoncabins.com
Stone Canyon Cabins offers durable, spacious and 
customized park homes. Our customers experience 
full satisfaction of product design, quality and price, 
which has made us leaders in our industry. www.
stonecanyoncabins.com

Tree Wise Designs
Reid Burland  •  (218) 481-8733
reid@treewisedesigns.com
www.treewisedesigns.com
We create treehouses, Yurts, covered wagons and 
adventure lodging for campgrounds and resorts. Our 
designs are tailored for usability and durability with a 
wide variety of models and customization creating a 
unique experience your guests will love.

MARKETING SERVICES

CampgroundViews.com
Mark Koep  •  (805) 341-3828
mark@campgroundviews.com
www.campgroundviews.com
Wouldn’t you rather watch a video than read this? 
So would your potential guests! Get more of them... 
online... by working with CampgroundViews.com

MEMBER BENEFIT PROVIDER 

Constant Contact
Hannah Clerico  •  (855) 339-0045
hannah_clerico@ajg.com
arvc.constantcontact.com
Constant Contact, Inc’s email marketing and online 
survey tools help small businesses and organizations 
connect to customer quickly, easily, and affordably and 
build stronger relationships.

Insider Perks
Brian Searl  •  (216) 232-3105
brian@insiderperks.com
www.insiderperks.biz
Our mission is to provide digital marketing services 
that exceed our clients’ expectations. Our purpose is 
to delight, to inspire, to innovate, to provide the kind 
of customer service and customer experience that our 
clients will love us for.

Text Request
Brian Elrod  •  (423) 218-0111
brian@textrequest.com
www.textrequest.com
Text Request is a business texting software that makes it 
easy for your team to manage 2-way text conversations 
with customers, or employees with complete 
organizational oversight and unity.

OFFICE SUPPLIES
MEMBER BENEFIT PROVIDER 

Office Depot/OfficeMax
Hannah Clerico  •  (800) 650-1222
hannah_clerico@ajg.com
www.officediscounts.org/arvc
Save up to 80% on over 93,000 products. Great for 
your printing, cleaning and office needs. Shop online 
and in-store. Free next day shipping on online orders 
over $50.

MEMBER BENEFIT PROVIDER 

Staples Advantage
Carlos Gamboa •  (304) 373-8304
carlos.gamboa@staples.com
www.order.staplesadvantage.com
Now the great prices and selection only Staples can 
provide, delivered right to your business! Special 
discounts available for ARVC members so sign up 
today and start saving!

OUTDOOR FURNISHING

Cedar Forest Products
James Kuipers  •  (800) 552-9495
quotes@cedarforestproducts.com
www.cedarforestproducts.com
Wood and steel shelters/pavilions/gazebos solid 
cedar timber walled cabins, restrooms and multi-use 
buildings, bridges, pergolas, site amenities.

Fireside Lodge Furniture Company
Brandon Andersen  •  (218) 568-6188
brandon@firesidelodgefurniture.com
www.firesidelodgefurniture.com
America’s largest manufacturer of rustic furnishings. We 
specialize in cedar log furniture, but also offer authentic 
barnwood, hickory and pine.

Gama Sonic Solar Lighting
Matt Cohen  •  (678) 736-8303
matt@gamasonic.com
www.gamasonic.com
Gama Sonic is the leading manufacturer of high quality 
solar lamp lights. Solar lamp posts can be easily 
installed anywhere outdoors without digging, trenching, 
or running electrical wiring.

Jamestown Advanced Products, Corp.
Shari Hallenbeck  •  (716) 483-3406
seckman@jamestownadvanced.com
www.jamestownadvanced.com
From grills to campfire rings, picnic tables to benches 
and bike racks, Jamestown Advanced Products should 
be the first stop for outdoor furnishings!

MyTCoat Commercial Outdoor Furniture
Troy Stephens  •  (855) 637-9616
info@mytcoat.com
www.mytcoat.com
Manufacturer of high quality thermoplastic coated steel 
commercial outdoor furniture.

Polly Products
Sandra Anson  •  (517) 649-2243
sandra@pollyproducts.com
www.pollyproducts.com
Polly Products manufactures commercial outdoor 
furnishings that stand the test of time with 100% recycled 
plastic. Sustainable, incredibly durable, and beautifully 
crafted picnic tables, benches, signs, pet waste stations, 
receptacles & more.

RJ Thomas Mfg Co./Pilot Rock
Bob Simonsen  •  (800) 762-5002
pilotrock@rjthomas.com
www.pilotrock.com
Designer and manufacturer of the Pilot Rock brand of 
picnic tables, charcoal grills, campfire rings, benches, 
trash receptacles, bike racks, lantern poles and more.

UltraSite
Salil Vaijapurkar  •  (800) 458-5872
salilv@playcore.com
www.ultrasite.com
UltraSite’s brands of site amenities including commercial 
picnic tables, shades, shelters, dog parks, and outdoor 
fitness products, are the superior choice that provide 
a low maintenance, durable solution for any outdoor 
recreation location.

PLUMBING SERVICES/SUPPLIES

Midwest Innovative Technologies, Inc.
Eric Dennis  •  (618) 740-0074
info@mitimfg.com
www.mitimfg.com
Replace frost-free hydrants without digging with the 
patented Yard Hydrant Made Easy? pitless casing 
system. (not for use with canister-style hydrants). Sliding 
pitless adapter allows easy removal/installation 
without the pitfalls of threaded connections.

Seppmann Enterprises, LLC
Jody Seppmann  •  (800) 901-3216
office@seppmannenterprises.com
www.seppmannenterprises.com
Never dig up a yard hydrant again! Our patented, 
Americanmade Hydrant Assist Kits solve countless 
hydrant problems simplifying repairs and making 
replacements easy!

The Tower Company
Christine Kornely  •  (920) 682-6091
salestower@comcast.net
www.towercompany.com
Tower Company is your supplier of quality dump station 
products. Products include Romort Water Towers, 
sanitary hatch covers and dump station signs and Dogi 
Pot products.

TOTAL RESTROOM BY SUSTAINABLE SUPPLY
Scott Krueger  •  (720) 452-3064
scott@totalrestroom.com
www.totalrestroom.com
Our team of experienced Project Managers provides 
campground restroom products through a streamlined 
ordering process with total project cost-savings.

POOLS AND FOUNTAINS  
SERVICES/SUPPLIES

MEMBER BENEFIT PROVIDER 

Leslie’s Pool Supplies
Francisco Hernandez  •  (468) 673-5468
fhernandez@lesl.com
www.lesliespool.com
Leslie’s offers a comprehensive pool supply product 
line including chemicals, cleaning devices, equipment, 
parts, recreational and safety products, as well as 
unique items for the patio. We also offer professional 
equipment installation and repair.

POOLCORP
Roberto Gonzalez  •  (708) 612-8666
roberto.gonzalez@poolcorp.com
www.pool360.poolcorp.com
POOLCORP is the world’s leading wholesale distributor 
of swimming pool equipment, parts and supplies, and 
related outdoor living products. The company operates 
over 360 locations worldwide.

PROPANE
MEMBER BENEFIT PROVIDER 

AmeriGas Propane L.P.
Stan Cardwell  •  (901) 581-1954
stan.cardwell@amerigas.com
www.amerigas.com
AmeriGas is the nation’s largest propane company, 
serving over 1.3 million residential, commercial, 
industrial, agricultural and motor fuel propane 
customers in nearly 50 states.

MEMBER BENEFIT PROVIDER 

Ferrellgas
Brianna Talavera •  (913) 661-2156 
nationalaccounts@ferrellgas.com
www.ferrellgas.com
Ferrellgas provides propane gas solutions for your 
home or business. Save money with our propane tank 
delivery and maintenance options.
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MEMBER BENEFIT PROVIDER 

Global Gas, Inc
DD Alexander  •  (661) 790-2661
ddalexander@globalgas.com
www.globalgas.com
Global Gas, and its Independent Propane Network, 
is committed to continually providing its customers 
with the most convenient and economical method of 
procuring propane.

MEMBER BENEFIT PROVIDER 

Suburban Propane
Skeeter Meyers  •  (800) 643-7137
smeyers@suburbanpropane.com
www.suburbanpropane.com
Suburban provides state-of-the-art bulk refilling 
dispensing units, bulk propane installations, discount 
pricing, equipment, on-site safety training and 
instruction, safety signage with 24-hour emergency 
service available.

PUBLICATIONS/BOOKS

Woodall’s Campground Management
Ben Quiggle  •  (574) 306-7781
bquiggle@rvbusiness.com
www.woodallscm.com
Woodall’s Campground Management is owned by 
Elkhart, Ind.-based G&G Media LLC. and circulates 
to over 14,000 RV parks and campgrounds monthly, 
while also operating a website focused on industry 
news at WOODALLSCM.com.

REAL ESTATE SERVICES

Baehre Real Estate
Russell Baehre, OHC  •  (830) 896-5050
info@rvparksforsale.com
www.rvparksforsale.com
A fully licensed Real Estate firm specializing in 
campgrounds, RV parks and RV resorts for over 25 
years! Proud ARVC member for 20 years!

Colliers International Manufactured  
Housing Group
Alyssa Conlon  •  (561) 353-3641
alyssa.conlon@colliers.com
www.colliers.com/enus/us/manufacturedhousing
The Colliers Manufactured Housing Group focuses 
exclusively on MH communities and RV resorts across 
the U.S. and Canada. Whether you are interested in 
disposition, acquisition or simply maximizing the value 
of your existing assets, Colliers can help.

Darrell Hess & Associates
Darrell Hess  •  (828) 452-1535
hess@campgroundsforsale.com
www.campgroundsforsale.com
Real estate RV park brokerage, consulting, workshops, 
educational materials.

Marcus & Millichap Real Estate  
Investment Services
Bob Kaplan  •  (303) 328-2034
bob.kaplan@marcusmillichap.com
www.kaplanbrokeragegroup.com
Real Estate Brokerage Services Exclusively Focused On 
The Outdoor Hospitality Industry.

Parks & Places, Inc.
Mark Whitworth  •  (850) 385-4311
mark@parksandplaces.com
www.parksandplaces.com
Proudly giving you the quickest response, most 
professional marketing package and best team to help 
sell or buy campgrounds & RV parks.

The Campground Connection
Marilyn Deward  •  (616) 532-4835
mdeward@gmail.com
www.thecampgroundconnection.com
Assessment & Analysis If you are like most Campground 
Owners, the majority of your wealth is tied up in your 
Business. We help you plan your exit strategy so when 
the time comes, you are able to extract the maximum 
value from your business.

RECREATIONAL  
EQUIPMENT/SUPPLIES

MEMBER BENEFIT PROVIDER 

Club Car - Ingersoll Rand
Steve Bledsoe  •  (615) 794-0304
steve_bledsoe@clubcar.com
www.clubcar.com
Club Car is the world’s largest manufacturer of small-
wheel, zero-emissions electric vehicles, including 
light-duty vehicles, heavy-duty 4x4s and multi-person 
transports.

Coach Cliffs Gaga Ball Pitts, LLC
Cliff Silverman  •  (847) 573-2377
coachcliff@gagaballpits.com
www.gagaballpits.com
Gaga Ball Pit Systems is the leading innovator and 
supplier of all things related to Gaga Ball.

Cold River Mining Corporation
Robert Houchens  •  (413) 863-5445
coldrivermining@gmail.com
www.coldrivermining.com
Cold River Mining has been providing the best 
gemstone mining rough available for 24 years.

Commercial Recreation Specialists
Ron Romens  •  (608) 848-8781
ron@crs4rec.com
www.crs4rec.com
CRS provides recreation solutions including 
WaterBased Family Entertainment Centers, Inflatables 
for Pools/Waterfront, AquaClimb Walls, Paddling and 
Pedaling, Indoor/Outdoor Play Equipment, MiniGolf, 
Shade and much more.

Kangaroo Jumper Inc.
Courtney Childress  •  (865) 387-8706
courtney@kangaroojumper.com
www.kangaroojumper.com
The first and still the best! Customization of graphics 
and Jumper size and total quality control with inhouse 
manufacturing. Made in America, Texas to be exact!

Quadrini-USA
Bob Nuttelman  •  (800) 618-1512
bob@quadrini-usa.com
QUADRINI-USA.COM
We are importers of electric bikes, offering fleet 
leasing/purchase of E-Bikes

Sandy Creek Mining Company
Jason Woodruff  •  (419) 435-5891
info@sandycreekmining.com
www.sandycreekmining.com
Sandy Creek Mining Company is the leading provider 
of equipment and mining rough products used in 
panning attractions around the world.

Tent Masters
Steven Woodburn  •  (888) 988-8368
steven@tentmasters.com
www.tentmasters.com
Tent Masters is the North American distributor of 
Luxetenten glamping tents

RECREATIONAL  
EQUIPMENT/WATERCRAFT

Corcl
Carter Brigham  •  (855) 932-6725
carter@corcl.com
www.corcl.com
Corcl, the fun way to get around! Offer your guests 
innovative ways to play on your waterfront.

ModUDock, Inc.
Jeff Spence  •  (262) 367-3100
info@modudock.com
www.modudock.com
Manufacturer of ADA compliant, maintenancefree 
modular dock systems. Accessories include: gangways, 
ladders, benches, roof systems, lights, cleats, bumpers 
and more. 50year decking warranty with a 15year 
structural and floatation warranty.

RECREATIONAL EQUIPMENT/
WHEELED VEHICLES

Buena Vista Surrey Company
Matthew Haggadone  •  (407) 331-9147
mhaggadone@buenavista.com
www.Surreybikes.com
With over 25 years of experience Buena Vista Surrey 
Company is North American’s premier supplier of 
Surrey Bikes and Beach Cruisers. Clients include Walt 
Disney World, Ritz-Carlton, Marriott Vacation Club, 
Diamond Resorts, Hyatt Hotels, and KOA.

Tredit Tire
Michael Gerowitz  •  (574) 293-0581
mgerowitz@tredittire.com
www.tredittire.com
With more than 50 years of service, we have been 
dedicated to being a recognized leader in the supply of 
quality tire & wheel assemblies to Original Equipment 
Manufacturers (OEM) for a large variety of towable 
trailer applications.

RESERVATION SYSTEMS

Adventure Office
Ted Miller  •  (303) 292-5522
sales@adventureoffice.com
www.adventureoffice.com
Adventure Office delivers the industry’s best 1on1 
customer service. Our reservation system features 
online camping, lodging, activities, rentals and package 
bookings, Integrated POS, and email marketing. Learn 
how we pay your credit card fees.

Astra
Sarah Bennett  •  (214) 996-7171
sarah.bennett@aspiraconnect.com
astra.campgroundmanager.com
Astra is the largest provider of campsite reservations 
in North America, increasing visibility of RV parks and 
campgrounds through ReserveAmerica.com, which 
reaches over 14.5 million consumers each year.

Campground Commander, LLC
Mary Moeller  •  (816) 835-9571
mary@campgroundcommander.com
www.campgroundcommander.com
Campground and RV park reservation and 
management software integrates with Google maps for 
real time usuals. Developed for campgrounds 20-200 
sites, it allows you to easily set discounts, special and 
move campers from one space to another.

CampLife
Tyler Duffy  •  (615) 681-7289
tyler@camplife.com
www.getcamplife.com
CampLife reservation software helps park operators 
easily maximize their properties and provide an 
experience that guests can’t wait to repeat.
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Campspot
Joshua Traxler  •  (616) 226-5492
josh.traxler@campspot.com
www.campspot.com
Campspot is a powerful campground reservation 
software designed to meet the needs of today’s 
campground owners. Our optimizable reservation grid, 
intelligent business rules, and userfriendly design create 
more revenue and drive visitor satisfaction.

Megasys Hospitality Solutions
Mark Jewart  •  (918) 743-0100
mjewart@megasyshms.com
www.megasyshms.com
Megasys Hospitality Solutions provides the best-
in-class property management software and online 
booking solutions for parks, campgrounds and other 
recreational facilities. Magasys can integrate all your 
operations needs, in a single solution!

MEMBER BENEFIT PROVIDER 

NewBook International Inc.
Jerome Staverosky
jerome.s@newbook.cloud
www.newbook.cloud
NewBook is an award-winning tourism technology 
platform designed especially for RV parks & 
campgrounds that has a proven track record in 
increasing revenue and productivity for thousands of 
users globally.

Pitchup.com
Dan Yates  •  (917) 410-7212
brenda@pitchup.com
www.pitchup.com
Pitchup.com is the leading specialist for booking 
outdoor accommodations online. Our award winning 
website and mobile platform help customers find and 
book the perfect location.

Premier Campground Management
Billy Chism  •  (225) 522-4369
billy@stainlesssoftware.com
www.premiercampground.com
Advanced, Easy To Use Reservation And Management 
System For Any Size Campground.

ResNexus
Travis Orton  •  (801) 806-0002
torton@resnexus.com
www.resnexus.com
ResNexus is professional-grade, property management 
software for any business operating a reservation 
system. If you rent, lease or schedule business assets, 
ResNexus can help you run your business effectively. 

Resort Data Processing, Inc.
Anthony Sekinger  •  (877) 779-3717
jordan@resortdata.com
www.resortdata.com
RDP provides quality property management software, 
online reservation capabilities, interactive maps and a 
full array of management features to Campground and 
RV Resorts.

RMS - The Hospitality Cloud
Todd Sabo  •  (858) 427-1200
eph@rmsnorthamerica.com
www.rmsnorthamerica.com
RMS is a global hospitality software company providing 
cloud-based reservation management systems to parks 
and campgrounds.

Staylist
Larry Sink  •  (865) 248-0045
lsink@staylist.com
www.staylist.com
Staylist is an easy-to-use, comprehensive reservation 
management solution that provides seamless, simple 
property search, booking, and payment functionality 
for both guests and owners. Trusted by established 
resort and lodging companies.

RESORT MANAGEMENT SERVICES

IVEE Group
Tom Mason  •  (404) 477-6189
tmason@ivee.com
www.Turnstonegroup.com
IVEE Group is an owner/ operator and 3rd party RV 
Resort Management Company. Our primary focus is 
to Improve Value and Enhance Experiences of guest, 
associates and our partners.

LEANTO
Scott Hale  •  (360) 298-1684
hello@stayleanto.com
www.stayleanto.com
Take the easy way out. Glamping differentiates your 
business, increases your bottom line, and attracts a 
bigger audience to your campground.

Newport Pacific Capital
Celeste Taylor  •  (949) 852-5575
celeste.taylor@newportpacific.com
www.newportpacific.com/rvandmarinamanagement
Newport Pacific Capital is a full service RV resort 
management company that combines a high touch, 
family oriented operational style with all of the 
resources a larger company can provide.

RV ASSOCIATIONS 
/CLUBS/MEMBERSHIPS

Family Motor Coach Association, Inc.
Brian Bacik  •  (513) 474-3622
bbacik@fmca.com
www.fmca.com
Enhancing the motor home lifestyle for nearly 50 
years. Helping to connect over 90,000 families to 
campgrounds across the US and Canada. 

Good Sam Enterprises
Ann Emerson  •  (805) 667-4100
aemerson@goodsamfamily.com
www.goodsamclub.com
Largest network in North America with over 2,100 
affiliated parks.

Passport America
Cara Holland  •  (800) 681-6810
cara@passportamerica.net
www.passportamerica.com
The “original” and world’s largest 50% discount 
camping club. Nearly 1,900 participating 
campgrounds and RV Parks.

RV EQUIPMENT/SUPPLIES

Airxcel, Inc.
Piar Adams  •  (316) 303-7174
jpa@airxcel.com
www.airxcel.com
We design, produce and distribute products including: 
air conditioners, furnaces, water heaters, cooking 
appliances, rooftop products, sealants, window 
coverings, ventilation systems, Fiberglass Reinforced 
Plastic (FRP), and composite panels for RVs

Cody Talbert Distribution/Camco
Amy Payne  •  (407) 397-9610
sales@codytalbert.com
www.codytalbert.com
Premier provider of Camco camping and RV accessories 
using simple plan-o-gram displays for easy ordering, 
great margins and guaranteed sales for camp stores.

SANITATION  
MAINTENANCE/SUPPLIES

Phelps Honey Wagon, Inc.
Jaylene Shannon  •  (717) 502-1090
info@phelpshoneywagon.com
www.phelpshoneywagon.com
Phelps Honey Wagon gives you many sewage handling 
options. Our 12inch industrial grade diaphragm pump, 
made in the USA, pumps at a rate 5060 gallons per 
minute.

SECURITY/ACCESS CONTROLS

Identity Guard
Hannah Clerico  •  (855) 443-7748
ukhan@identityguard.com
www.identityguard.com/arvc
Identity Guard monitors your valuable credit and 
identity information, with alerts that can help you 
respond quickly if certain changes indicating fraudulent 
activity are detected.

Parking BOXX
Brad Henkel  •  (800) 518-1230
brad@parkingboxx.com
www.parkingboxx.com
Gates, access control & payment solutions. We offer 
high quality systems, professional installation, and great 
service. Ask how we can help YOU make more money!

RadioBoss 2Way Radios
Adam Smith  •  (516) 694-6000
adam@radioboss.com
www.radioboss.com
RadioBoss 2Way Radios deals in sales, rentals, and 
repairs of twoway radios. We also carry a line of 
waterproof accessories for any twoway radio.

STAFFING/RECRUITMENT/ 
TRAINING

Workamper News, Inc.
Steve Anderson  •  (501) 362-2637
editor@workamper.com
www.workamper.com
Workamper News is dedicated to helping you build a 
successful recruiting program that can decrease your 
hiring stress while increasing your bottom line!

TELECOM/INTERNET/SATELLITE

AccessParks
Tim Rout  •  (858) 353-0845
tim.rout@accessparks.com
www.accessparks.com
The first full service internet service provider to remote 
RV parks and campgrounds nationwide, guaranteeing 
speeds/quality of service. Exclusive provider to the 
National Park Service, offering BroadbandasaService 
with no up front cost.

ALVI Satellites
Bill Dorsey  •  (770) 547-1800
bill@alvisatellites.com
www.alvisatellites.com
Alvi Satellites has been an authorized DIRECTV 
Business Hospitality dealer since 2006. We specialize 
in the installation of TV, Internet and Phone systems in 
Institutional, Commercial, Lodging & Residential.
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Assisted TV Solutions
Robert Nasti  •  (336) 442-4935
robert.nasti@assistedtv.com
www.assistedtv.com
Assisted TV Solutions specializes in providing 
personalized turnkey CATV services for the campground 
industry. Receive amazing value with our no money out 
of pocket installation program plus our exclusive Care 
Package only available through ATS.

Digitalway Services
Tim Murry  •  (817) 304-3595
tim@digitalwayservices.com
www.digitalwayservices.com
We are a coasttocoast, turnkey cable/wifi provider to 
the RV park & resort industry. Pay wholesale NOT retail 
rates. We customize your installation to fit the needs of 
your park. Our impeccable service record speaks for 
itself. Call us today!

Jabba Communications Inc.
Allie Bielas  •  (602) 235-0591
info@jabbacom.com
www.jabbacom.com
your world connected.

Maratech WIFI
Chris Maracle  •  (817) 609-5974
ceo@maratechwifi.com
www.maratechwifi.com
We design, implement and administer WIFI and wired 
networks.

Private Cable Systems of MI INC
Amanda VanDam  •  (231) 744-8876
amanda@pvtcable.com
www.pvtcable.com
As a Nationwide provider we specialize in private 
cable systems specific to your needs. We have several 
different options available with rates as low as $2.49 
per site.

Satellite Connections, Inc
Scott Mcnett  •  (419) 228-3474
info@satelliteconnections.com
www.satelliteconnections.com
Satellite Connections, Inc has been serving the satellite 
industry for 34 years. Satellite Connections, Inc is 
headquartered in Lima, Ohio. A single source for Dish, 
Highspeed Internet, and Camera Systems.

Sound Marketing Inc./It’s All About Satellites
Barry Conley  •  (505) 296-9423
barry@itsallaboutsatellites.com
www.itsallaboutsatellites.com/what-we-do/di-
rectv-for-business/directv-rv-parks-campgrounds
A leading provider of television systems & 
programming. DIRECTV for RV parks and campgrounds 
since 1996. Ask about COM2000 SD/HD headends. 
No converter boxes!

TengoInternet, Inc.
Kimberly Chung  •  (512) 469-7660
marketing@tengointernet.com
www.tengointernet.com
TengoInternet is proud to be the nation’s leading 
provider of wireless networks and guest services to the 
hospitality industry.

VENDING/COINOP MACHINES

Fluid Manufacturing
Pete Parafin  •  (209) 334-6144
fluidmfg@aol.com
www.fluidmfg.com
Factory direct pricing on coin/token operated shower 
controls, coin counters and bill changers. Save up to 
15% off American Changer Bill Changers EVERYDAY 
with exclusive ARVC member pricing!

The Ice Depot USA
Edward Boudreaux  •  (251) 517-3970
allison@cstoresolutions.net
www.theicedepot.net
Stand alone ice vending machines.

WASTE CONTROL/ 
RECEPTACLES/SUPPLIES

DOGIPOT
David Canning  •  (407) 888-4627
info@dogipot.com
www.dogipot.com
Dogipot has the most environmentallyconscious and 
highest quality dog waste removal products to help 
keep campgrounds and RV parks free from the nuisance 
of unsightly, smelly and harmful dog pollution.

WATER/WASTEWATER  
TREATMENT/SUPPLIES

Active Water Solutions
Terry Wilson  •  (832) 571-1111
info@activewatersolutions.com
www.activewatersolutions.com
Active Water Solutions, LLC manufactures selfcontained, 
transportable wastewater treatment units to provide 
safe, clean water when and where it is needed. Versatile 
designs, scalable solutions and proven technology.

Zoeller Company/ Clarus Environmental
Jason Myer  •  (502) 778-2731
jasonm@zoeller.com
www.zoeller.com
Offers environmentally sustainable products, solutions, 
and services for the collection, treatment, and disposal 
of residential and community wastewater.

WEBSITE SERVICES/MOBILE APPS

Armstrong Software
Rose Duemig  •  (636) 236-1469
rose@armstrongsoft.com
www.armstrongsoft.com
Create a Mobile app downloadable by your resort 
name and branding to include all of your resort and 
local information. Features include built in sponsorship 
opportunities to aid as a revenue source! Stay 
connected to your guests year round!

campersAPP
Travis Gere  •  (888) 231-2267
info@campersapp.com
www.campersapp.com
Campground mobile app developer providing custom 
experience apps for campgrounds and resorts. Features 
include: inapp purchasing, realtime alerts, activities 
calendar with reminders, park services information, 
games, nearby attractions & more.

Strait Web Solutions
Roxi Baxley  •  (360) 797-3799
roxi@straitwebsolutions.com
www.straitwebsolutions.com
Strait Web Solutions has been providing web services 
to the RV Park & Campground industry for more than 10 
years. We offer web design and development services, 
web hosting, social media marketing and consulting.



38 SPRING 2020

The ARVC Foundation is committed to helping 
parks like Holiday Trav-L-Park Resort, which was 

hit by Hurricane Florence in 2018 and received 
an ARVC Foundation Disaster Relief Fund grant.  
Photo provided by Holiday Trav-L-Park Resort.

ARVC FOUNDATION

The ARVC Foundation Board of 
Trustees recently made some positive 
changes which will enable the ARVC 
Foundation to realign its mission so it 
can focus on a single important goal: 
giving back to ARVC members.
 “Last year was a year of growth for 
the Foundation,” says Cyndy Zbierski, 
Foundation Chair. “In the fall, a deci-
sion was made to transfer the respon-
sibility for creating and implementing 
the Outdoor Hospitality Education 
Program to the ARVC staff. This will 
allow us to focus exclusively on our 
mission to raise funds to provide 
scholarships for the Outdoor Hospi-
tality Conference & Expo (OHCE) 
and the National School of RV Park 
and Campground Management and to 
provide financial assistance to ARVC 
member-parks through the ARVC 
Foundation Disaster Relief Fund.”
 Another change relates to how 
funds are dispersed through the Disas-
ter Relief Fund. Previously, financial 
assistance was provided in the form of 
loans. Now, ARVC member-parks that 
have incurred damage as a result of a 
natural disaster can apply for a grant, 

which does not have to be repaid, to 
help them begin the recovery process.
 Beth Ryan, owner of ARVC mem-
ber-park Yogi Bear’s Jellystone Park 
Camp-Resort at Keystone Lake in 
Mannford, Okla., was awarded a grant 
from the ARVC Foundation’s Disaster 
Relief Fund in 2019 when her park 
had to shut down completely for the 
season due to extreme flooding.
 “We really appreciated it,” she 
says. “We had to refund all the mon-
ey we had collected from the campers 
for deposits so the grant went toward 
paying operating costs for cleanup and 
paying our employees.”
 The ARVC Foundation also 
awarded four scholarships for the Na-
tional School of RV Park and Camp-
ground Management last year. Dave 
Myers, park manager for ARVC mem-
ber-park Cliffside RV Park in Oak 
Harbor, Wash. was one of the recipi-
ents. The scholarship enabled him to 
complete the first week of the two-
week program.
 “It meant a whole lot,” he says, 
“because it wasn’t in our budget at the 
time to send anybody. I came back 

with a bunch of new ideas and dif-
ferent ways of doing things that I had 
never thought of doing. I had been 
managing the park here for nine years 
at that time, and I came away learning 
just how much I didn’t know!”
 This type of service to our com-
munity has been in the ARVC Foun-
dation’s DNA since its inception.
 “For 30 years, the Foundation 
has worked diligently to raise funds 
to give back to our peers,” Zbierski 
says. “We come together through the 
Giving Tuesday appeal, the live and  
silent Foundation auctions and 
through planned giving by support-
ers. In 2019, more than $18,000 was 
granted to campgrounds in need. The 
ARVC Foundation requires the help of 
the entire industry to ensure we can 
continue to help when called upon 
and to grow our own giving to this 
special community.”
 The ARVC Foundation is a 501(c)
(3) organization. Contributions are 
considered charitable gifts and may 
qualify as a tax deduction. To donate, 
visit arvc.org/donate.

New Year, New Direction 
FOR THE ARVC FOUNDATION

Support the ARVC Foundation’s Mission with no Out-of-Pocket Cost to You!
Do you shop on Amazon.com? Each time you do, you can have .05% of your eligible purchases donated 
to the ARVC Foundation at no additional cost to you!
 All you need to do is go to smile.amazon.com and select the ARVC Foundation as your charity of 
choice. Then, each time you need something from Amazon, be sure to go through the smile.amazon.com link. That’s it! The more you shop 
from Amazon Smile, the more the ARVC Foundation will benefit!
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Making a splash!
ARVC member-park Sauder Village in 
Archbold, Ohio is the state’s largest living history 
destination and includes a campground with sites 
for campers, RVs and tents, along with a historic 
village, restaurant, bakery and country inn. The 
park has big plans for the summer of 2020, when 
it will add a 1920s Main Street attraction to its 
Historic Village as the next phase of its “Walk 
Through Time Experience.”

In 2015, Sauder Village added a splash pad 
(pictured here) for its campground guests to 
enjoy. According to Jeanette Smith, the park’s 
director of sales & marketing, it’s been a big hit 
with kids of all ages on warm summer days!

Sauder Village, Archbold, Ohio



As an ARVC member you get a FREE listing on GoCampingAmerica.com, be sure to update your GoCampingAmerica listing regularly 
with new photos and accurate information. Not sure how? Contact us at 303-681-0401 or info@gocampingamerica.com

with GoCampingAmerica.com
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9085 East Mineral Circle, Suite 200
Centennial, CO 80112


