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DIRECTV’s HD COM System 
HD Headend Video Solution

•  Scalable solution compatible with most
wiring schemes

•  More channels in less space

•  Environmentally friendly & energy efficient

•  Easy to manage and operate

•  Premium entertainment experience at an 
affordable cost

•  Ability to add your own channel to share
information with guests

1HD EQUIPMENT OFFER: Offer is available to new or renewing Hospitality and Institutions customers with a 7- year programming agreement. Maximum equipment subsidy of $10,500 for DRE, HD COM System, COM System w/ NTSC-8 technology or Receiver-Less HD. Receiver-Less equipment is only for Institutions. Properties must subscribe to SELECT™ Package ($6.25/room/mo.) or 
above, with local channels ($0.90/room/mo.), if available in your market, and HD Access ($1.35)/room/mo.) req’d in all units. Requires 75-room minimum for COM equipment and 50-room minimum for DRE equipment. If Customer uses DRE equipment, Customer must pay a “DRE Software Fee” of $0.50 per receiver for all active receivers. Add’l equipment and fees apply for upgrades. 
IN THE EVENT YOU FAIL TO MAINTAIN YOUR SUBSCRIPTION TO THE REQUIRED PROGRAMMING PACKAGES, YOU AGREE TO PAY AN EARLY CANCELLATION FEE EQUAL TO $10,500 FOR THE FREE COM EQUIPMENT OFFER PRORATED BY THE NUMBER OF MONTHS YOU PAID FOR THE REQUIRED PROGRAMMING PACKAGES DURING THE COMMITMENT PERIOD. Payment 
is due within thirty (30) days of receipt of a notice of failure to complete the commitment period. INSTALLATION: Installation charges apply, is based on property size. Applicable use tax adjustment may apply on retail value of installation Availability of DIRECTV service may vary by location. In certain markets, programming/pricing may vary. Make and model of system at 
DIRECTV’s sole discretion. Offers void where prohibited or restricted. Hardware and programming available separately. Receipt of DIRECTV programming subject to terms of the DIRECTV Terms of Service for Hospitality Establishments and the DIRECTV Terms of Service for Institutions; copy provided with new customer information packet. Taxes not included. DIRECTV programming, 
hardware, pricing, terms and conditions subject to change at any time. 32020 NFL SUNDAY TICKET OFFER: 2020 NFL SUNDAY TICKET will be delivered at no extra cost in all guest rooms for the 2020 season for all new DIRECTV Residential Experience (DRE) customers, COM System customers and DIRECTV Residential Experience Plus (DRE Plus); customers must subscribe to FAMILY™ 
Package ($2.99/room/mo.) or above, with a 3-, 5- or 7-year programming agreement. Other conditions apply. Subscription will automatically continue in the 2nd year at a special renewal rate of $99 and renew at regular rate thereafter provided that DIRECTV still carries these services at the time of renewal and unless customer calls to cancel prior to start of the 
season. Subscription cannot be canceled (in part or in whole) after the start of the season and subscription fees cannot be refunded. Commercial locations require an appropriate licensee agreement. Offer excludes University accounts. NFL, the NFL Shield design and the NFL SUNDAY TICKET name and logo are registered trademarks of the NFL and its affiliates. 4SHOWTIME 
OFFER: The SHOWTIME programming offer ($0.99/room/mo.) is available as a 2nd Premium add-on. Offer available to qualifying new or existing Hospitality accounts with a 3-, 5- or 7-year programming agreement and must not have received SHOWTIME programming from DIRECTV or any other distributor during the 24 months prior to activation. Offer is available for accounts 
activated on or before 12/31/20. After the applicable promotional period (3-, 5- or 7-year) ends, then-prevailing rate for SHOWTIME applies unless canceled or changed by customer prior to end of the promotional period. Offer may not be combined with any other SHOWTIME offer. SHOWTIME is a registered trademark of Showtime Networks Inc., a CBS Company. ©2020 AT&T Intellectual 
Property. All Rights Reserved. AT&T, Globe logo, DIRECTV, and all other DIRECTV marks contained herein are trademarks of AT&T Intellectual Property and/or AT&T affiliated companies. All other marks are the property of their respective owners.

New approved H&I customers only. 7-year programming agreement required. Credit card required (except MA & PA). Early Cancellation Fee may apply. Local channels ($.90/room/mo.), if available in your market, required.  
To access HD programming an HD Access fee and HD equipment is req’d.

Plus, offer 
includes: 
(Conditions apply.)

2020 NFL  
SUNDAY TICKET
at no extra cost.3

ASK HOW!
Offer ends 1/3/21.

More Movies, Original Series, Sports,  
Documentaries & Comedy Specials. 

Offer ends 12/31/20. 

AS A SECOND 
PrEmIUm

99¢
per room 
per mo.4

ADD

Call ItsAllAboutSatellites.com today at 800-951-1979.

GGeett  aa  DDIIRReeCCttVV  HHDD  eenntteeRRttaaIInnmmeenntt  SSyySStteemm  oonn  uuSS!!1

Give your guests a premium entertainment experience with DIRECTV.
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“My parents rented a 
cabin on a river in  
Vermont.  Each cabin 
had a small motorboat 
that we would take up 
stream to Lake Cham-
plain. It was extremely 
peaceful and calm.”

“My favorite summer 
vacation was taking road 
trips with my grandpar-
ents. My grandma would 
always plan fun things for 
us to do along the way, 
or sites to see. We would 
hike old Indian trails, visit 
old cities and try to expe-
rience the life of the locals 
wherever we went.”
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“My favorite vacation 
was going to the Canary 
Islands off of the coast of 
Africa where we visited 
a black sand beach 
(volcanic rock sand) 
with little pieces of green 
peridot all through it.”

“My favorite vacations 
were hanging out with 
my cousins at my uncle’s 
cabin on a lake in Wis-
consin.”

Where was your 
favorite summer 

vacation as a kid?
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Regards, 

Paul Bambei
ARVC President and CEO

Lessons Learned...
These past few months have brought humanity to its knees.  How could a virus that didn’t even have a name last summer cause such 
personal and business strife so quickly?  When it hit, it was like we were all trapped in an underground cellar for an unbelievable 
amount of time, waiting for the disaster above us to pass.
 This challenge proved many things—one of which is we are truly stronger together. We survived 
because we worked together as an industry and are now much better for it.  
 Daily calls with the leadership teams from ARVC, the RV Industry Association (RVIA) 
and the RV Dealers Association (RVDA) showed me how much more we could ac-
complish for our mutual industry members, than we ever could apart. We shared 
information, then began rolling up our sleeves and planning for the future once 
the pandemic began to subside.  Today, those efforts are helping bring campers 
back to your park.
 Likewise, I’ve never appreciated belonging to a coalition like the Outdoor 
Recreation Roundtable (ORR) based in D.C. more than through this crisis.  
In partnership with ORR, we had enormous effect on the CARES Act stimulus 
benefitting your small business.  While Initial funding fell short, we continued, 
and will continue, to fight for more aid. We wrote letters to President Trump, 
the Cybersecurity Infrastructure and Security Agency, and every US Governor.  
We also connected with both The US Forest Service and the US Army Corps 
of Engineers to send their campground overflow traffic to our private camp-
grounds using GoCampingAmerica.com.
 When it came to the enormous challenge of working with every state to con-
vince government at all levels to consider campgrounds as essential businesses, I 
cannot say enough about our state executives and what they collectively accom-
plished.  Through this crisis, we worked closely together.  No Partnering States-just 
states-unified toward one goal. 
 For years there’s been an unspoken divide among the “corporates” and the “mom 
and pops”. Most of the major corporate entities and franchisors are members of the 
ARVC Business Forum, and I’m as happy to have them as I am to have the “mom and 
pops” who are our backbone.  For weeks, these corporate leaders were on the phones 
with us, working from their kitchen tables and offices at home, tirelessly into the 
late evening and on weekends to help our industry survive. 
 Finally, there’s the ARVC team of employees, whom I can’t thank 
enough for their personal dedication to help and support our 
industry overcome this challenge. Behind the scenes, your 
ARVC team never quit. The creation of the information-
al blog on arvc.org, the coordination of interactive 
webinars conducted twice per week and the dy-
namic updating of our Daily/Weekly Update Re-
ports, were all big projects—and we heard from 
many of you that they made a big difference. 
We made these resources available to mem-
bers and non-members, simply because we 
knew we’d all be stronger together.
 This crisis has taught us a thing or two 
and may we never live through anything 
like it again. Now, it’s time to crawl out 
of the cellar, see the light, and begin to 
enjoy the beauty of God’s creation as 
before, together.

WHAT’S HAPPENING  |  ARVC PERSPECTIVE
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DOGIPOT.com   800.364.7681   DOGIPARK.com

800-928-7867  
© Copyright 2019 Zoeller® Co. All rights reserved.
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Wastewater, Effluent, and Onsite SolutionsWastewater, Effluent, and Onsite Solutions

Contact us for any wastewater pumping needs. Email: jasonm@zoeller.com

    Packaged sewage stations Packaged sewage stations ·· Onsite wastewater solutions  Onsite wastewater solutions ·· Sewage, effluent and grinder pumps Sewage, effluent and grinder pumps

zoe l l e r . com   



Share your insight and feedback on 
hot topics throughout the industry! 
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“My earliest memories 
camping with my family 
were are Sunset View 
Farm. I attribute my time 
there as instrumental in 
leading me to a mid-life 
reset where I left cor-
porate America at age 
46 and bought my own 
campground!”

-Mark Lemoine, Coloma/ 
St. Joseph KOA, Riverside, MI

Where was your 
favorite summer 

vacation as a kid?

“I have to look to adult-
hood when I was able 
to fill a small childhood 
gap and view the Jersey 
Shore by night several 
years ago. My expert 
tour guide was fellow 
ARVC Board Member 
Judy LaPorta.”

-Cyndy Zbierski, Northeast 
Campground Association, 

Stafford Springs, CT

“I spent summers at my 
Grandmother’s camp lo-
cated in Ticonderoga, New 
York directly on the shores 
of Lake George.”

-David L. Berg, Red Apple  
Campground, Kennebunkport, ME

“We loved camping at 
Seashore Campsites in 
Cape May, NJ! It was 
always an annual family 
tradition.”

-Savannah Sheaffer, Pinch 
Pond Family Campground, 

Manheim, PA

 #TOURISMSTRONG
I gotta say, I LOVE OUR INDUSTRY. I’m 
listening in on a video call with the Lou-
isiana Governor talking about Tourism, 
SBA and getting back to life. It is a testa-
ment to the hard work of our state asso-
ciations that they have the right connec-
tions to get campgrounds on the radar. 
Jeff Sims is an adviser on the call. Much 
gratitude to Lisa Thibodaux for rallying 
the troops to get us all together for first-
hand information. There is strength in 
numbers. LARVC serves both Mississip-
pi and Louisiana, if you have ever met 
some of these folks, they have incredi-
bly big hearts and are some of the most 
tenacious people on the planet. #allin-
thistogether #tourismstrong Thanks for 
all you do.

- Kim Ayers, Leavitt Recreation & 
Hospitality Insurance,  Sturgis, SD 

 ARVC HAS IT ALL
If you don’t know what ARVC has to 
offer you as campground owners/oper-
ators, you need to! Campground man-
agement school, Prospective Owners 
Workshop, national conference with 
vendors, classes and networking.
 While at the 2020 National School 
of RV Park and Campground Manage-
ment we learned about ADA compli-
ance legal/illegal hiring practices, mar-
keting, campground consulting, trends 
and insights in our industry.. SO much 
information and all the questions you 
ask here are answered by the profes-
sionals.

-Machelle James, AJ’s Getaway  
RV Park, Overgaard, AZ

 BANG UP JOB
ARVC has been really good about try-
ing to get information out to people. It’s 
been really helpful. Both ARVC and an-
other professional organization we be-
long to as well, America Outdoors, have 
just been doing a bang up job of really 
trying to be there for their clients.

- Dania Egedi, Falls Creek 
Campground, Corbin, KY

 FATHER FIGURE
I want to thank the ARVC team, for do-
ing so much for the industry during the 
COVID-19 pandemic. ARVC has be-
come the father figure in this crisis.  Ev-
eryone wonders what to do and we look 
to you. You guys are coming through 
and I want to thank you—from every-
one at our park and as a partnering state 
executive friend. Thank you!

-Marcia Galvin, OHC, Normandy  
Farms Family Camping Resort,  

Foxboro, MA

 WEBINAR SERIES
Great job advocating for the industry 
and educating internally and externally. 
Thank you for gathering industry ex-
perts for the webinar series. It was very 
helpful to join each meeting to hear 
what others are going through and how 
to address issues. 

- Lisa Wilson, Clear Lake  
Campground,  Clearlake, CA

Have your voice heard! Submit your thoughts and feedback at 
arvc.org/feedback and interact with us on social media!
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WHAT’S HAPPENING  |  MEMBER BENEFITS 

ARVC Launches the Industry’s  
FIRST CAREER CENTER AS AN  
EXCLUSIVE MEMBER BENEFIT

Finding and hiring qualified employees 
can be a challenge for any park own-
er. Now, ARVC is helping facilitate the 
process by launching the ARVC Career 
Center, a first-in-the-industry online 
tool designed to help park owners find 
and recruit qualified employees and al-
low job seekers to view opportunities 
available in the outdoor hospitality in-
dustry across the country. 
 As an exclusive member benefit, 
the ARVC Career Center allows ARVC 
members to post an unlimited num-
ber of job openings for free. Parks can 
use this valuable online tool to post 
openings in a variety of categories that 
include guest services, food service, 
grounds crew/landscaping, recreation/
activities, security, marketing and com-
munications, administration and more. 
Job seekers can then search by catego-
ry, keyword, location, type of position 
(full-time, part-time or volunteer) and 
amount of experience required, to see 
what opportunities are available to get 
their career started or take their career 
to the next level.  
 “Last year we asked our members 
what they needed most in 2020, and 
one of the answers we heard most often 

was ‘a way to find qualified employ-
ees,’” says David Basler, ARVC’s vice 
president of membership and market-
ing. “We are always striving to help our 
members solve challenges so they can 
be more successful, and the ARVC Ca-
reer Center was created to do just that.” 
 As the industry’s first portal of 
job openings, the ARVC Career Cen-
ter will also allow campgrounds to 
expand their search nationwide, pro-
viding more options than ever before. 
Prospective candidates can view the 
job postings online and will be able to 
learn about jobs available on the ARVC 
Career Center through marketing out-
reach programs, including featured 
positions being promoted across ARVC 
and GoCampingAmerica.com’s social 
media channels. ARVC will also be pro-
moting the Career Center on Google 
and other digital marketing channels. 
 “Access to posting jobs is not lim-
ited to just campgrounds,” Basler says. 
“The ARVC Career Center will also be 
a valuable tool for ARVC’s Supplier 
Council members looking to expand 
their talent pool, as well as to Associ-
ate Members looking to build their staff 
prior to opening their park.”

HOW TO USE THE 
ARVC CAREER CENTER
To post one or more open positions, 
go to arvc.org/career-center, click 
on “Post an Opening” and log into 
your ARVC member account. You can 
choose to post open positions for 30 or 
60 days and customize your postings 
with your park logo, campground pho-
tos and qualifying questions for appli-
cants. You’ll then be sent an email each 
time a job seeker applies for a position.
 Once you’ve posted the job list-
ing, you can manage it through your  
member profile at arvc.org/portal. 
When logged in, click your name in 
the top right corner to find your portal  
and you’ll find “Career Center” on  
the left to manage and edit all your  
job postings. 
 “Our members are always inter-
ested in finding qualified employees 
and the ARVC Career Center will be a 
tremendous asset to help them in that 
process,” says Paul Bambei, ARVC 
President and CEO. “Being able to ex-
pand searches across the country will 
help make the talent pool deeper and 
allow our members to attract talented 
and effective employees.”

Members Can Now Post an Unlimited Number of Jobs for FREE to Find Qualified Employees
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You’re busy! Use one login at 
arvc.org to access all your benefits!

Get help logging in by calling 303-681-0401 
or emailing membership@arvc.org

PARK OF THE YEAR

ALL IN ONE, MADE EASY FOR OUR MEMBERS!

UPDATE YOUR INFORMATION

When it is time to hire 
help for your park, 
find employees through 
the ARVC Career Center 
at arvc.org/career-center. 
You’ll be able to manage your job 
postings through your arvc.org profile. 

Manage your online profile regularly to make 
sure you and your park’s information is correct. 
In your portal, depending on your permissions, 

you’ll be able to manage employees, pay 
invoices, download receipts and more! 

Sign into at arvc.org/portal Did you purchase a music license this year? 
Download your certificate right in your profile 

to hang on your walls or keep for your 
records. Just login into arvc.org, visit your 

profile (click your name at the top) and click 
‘music licenses’ in the left side navigation.    

Learn more about the ARVC Combined Music 
License at arvc.org/music

Do you think you have the best 
park? The ARVC Awards of 

Excellence are your chance to 
prove it. Apply now with the 

easiest nomination process yet!

Learn more about the Awards of Excellence 
and apply at arvc.org/awards

Learn more about how much 
money you could be saving with 
the ARVC Savings Calculator at 
arvc.org/savings

Looking for the goods and services 
needed to run your park? We have 
vendors ready to help you! Before 
your next project search our 
online Marketplace at 
arvc.org/Marketplace
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WHAT’S HAPPENING  |  ADVOCACY 

How the ARVC Public Affairs Team Advocated 
FOR THE INDUSTRY DURING THE 
COVID-19 CRISIS

When it became clear to ARVC in Feb-
ruary that the COVID-19 pandemic 
was going to be more of a direct im-
pact on our country than initially re-
ported, an entire network of ARVC 
partners jumped into action to advo-
cate for our members and the indus-
try to provide useful resources to get 
through the crisis.
 On the national front, ARVC lead-
ers worked directly with the Outdoor 
Recreation Roundtable (ORR), a 
conglomerate of 32 trade associations 
across the country, representing the 
outdoor industry. ARVC has been a 
board member of ORR since its incep-
tion, and the relationship has never 
proved more valuable than during this 
latest crisis. 
 ORR is based in Washington, 
D.C. and when ARVC and the many 
other member organizations needed 
our voices heard on Capitol Hill, ORR 
provided the bull horn. Our industry’s 
voice was heard from the beginning. 
From inception, we asked you for per-
sonal stories of how the pandemic was 
impacting your businesses directly 
and we shared many of those stories 
with national and state legislators and 

with the committee representing small 
business. Your personal impact stories 
were just the first step toward laying 
the foundation of the CARES Act, that 
eventually appropriated $2.2 trillion 
in relief funds to help sustain camp-
ground owners across the country.
 “Thank you to everyone who re-
sponded to our grassroots effort ask-
ing for stories of how this emergency 
has affected your small business,” says 
Paul Bambei, president and CEO of 
ARVC. “Those of you who gave us 
permission to share your stories, we 
shared them with officials close to the 
legislative process in D.C. and your 
stories made a big difference in getting 
passage of the CARES Act.”
 ARVC also provided Congress 
and the White House with recom-
mendations on how best to support  
our industry during and through  
this crisis.
 By mid-March the efforts be-
came focused on getting RV parks and 
campgrounds across the country clas-
sified as essential businesses.
 By this time, many RV parks and 
campgrounds were joining the effort 
to house traveling medical personnel 

on the front lines of the pandemic and 
were providing essential goods and 
services such as propane, grocery and 
laundry to communities in need.
 On March 20 a letter, co-signed 
by ARVC, the RV Industry Associa-
tion (RVIA) and RV Dealers Associ-
ation (RVDA), was sent to President 
Trump advocating for the economic 
importance of our industry, specifi-
cally calling out private RV parks and 
campgrounds as essential businesses. 
The letter also urged the President and 
his administration to include our in-
dustry in any stimulus packages. 
 A separate letter was also sent to 
Vice President Mike Pence supporting 
RV parks and campgrounds as essen-
tial business. 
 ARVC and other industry organi-
zations also advocated directly to the 
director of the Cybersecurity and In-
frastructure Security Agency (CISA), 
outlining key reasons why the RV in-
dustry, including private RV parks and 
campgrounds, should be classified as 
essential businesses and remain open. 
This was necessary because many state 
and local governments were using CI-
SA’s Critical Infrastructure List as a 

Our United, Industry-Wide Effort is Helping Our Parks Move Forward
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WHAT’S HAPPENING  |  ADVOCACY 

guideline when determining “essential 
businesses” in executive orders. 
 You can read each of these ad-
vocacy letters and more on ARVC’s  
advocacy efforts in Washington, D.C. 
on the ARVC information hub at  
arvc.org/coronavirus. 

A UNIFYING FORCE
Throughout the crisis, the CEOs of 
our industry’s three largest organi-
zations, ARVC, RVIA and RVDA,  
as well as RVIA board member Toby 
O’Rourke, CEO of Kampgrounds  
of America (KOA), began meeting 
daily to continually coordinate a uni-
fied strategy for advocacy efforts as 
well as communications to the press 
and consumers. 
 The three organizations created a 
strategy early on to advocate for not 
only RV parks and campgrounds as 
essential businesses, but also RV man-
ufacturers and dealers. Using RVIA’s 
RVAct system, this grassroots cam-
paign was thrust quickly into action 
and the outcome was impressive. Our 
industry submitted more than 30,000 
letters of support to government offi-
cials at all levels, proving once again 
that we are truly stronger together.
 “These daily meetings of ARVC, 
RVIA, RVDA and KOA brought our  
industry together like I have nev-
er seen before,” says Bambei. “It was  
important for our industry to speak 
with a unified voice throughout  
this crisis.”
 From these meetings also came 
new relationships with the US For-
est Service, the National Park Service 
and the Army Corps of Engineers—
managers of more than 6,000 public 
campgrounds collectively across the 
United States—which were facing the 
unusual situation of closures in some 
states and overflows in others. 
 This situation allowed ARVC to 
step in and offer its campground direc-
tory tool, GoCampingAmerica.com,  
as a way for these federal systems to 
find nearby private campgrounds for 
displaced RVers. For private camp-

grounds in certain parts of the coun-
try, this meant the ability to stay open  
and collect much needed revenue from 
new-found campers.

ADVOCACY GETS LOCAL
In addition to the national grass-
roots letter writing campaign, ARVC 
worked directly with multiple states, 
including California, Illinois, Mary-
land, Vermont and Virginia, to create 
state-specific grassroots campaigns us-
ing the same RVAct system.
 More than 10,000 state-specif-
ic letters were sent out, and while 
your voices were heard by governors,  
mayors and county officials across  
the country, our grassroots efforts  
at this level enjoyed varying degrees  
of success.
 “During the heart of the COVID 
crisis, I was in touch with ARVC 
staff almost daily, and the RVAct sys-
tem that gave Maryland campground  
owners a voice with just a simple zip 
code and a click, made such a differ-
ence in my state,” says Deb Carter, ex-
ecutive director of the Maryland As-
sociation of Campgrounds (MAC). 
“COVID-19 proved the ARVC team 
is always just an email or phone call 
away and they have far reaching con-
nections, sage advice and experience 
in the ways of dealing with these types 
of political situations.  They empower 
our association and our members, by 
always putting people first.”
 These state-specific grassroots 
campaigns became extremely import-
ant as ARVC assisted the fantastic 
work being done by state association 
executives across the country, advo-
cating for our industry. There were no 
lines of partnering or non-partnering 
state—this work was being done as 
one industry, and solid relationships 
were forged in the process.
 “Over the years, the size of our 
association, or our budget, has had 
no bearing on the help we’ve received 
from ARVC. Our association agreed 
many years ago to make decisions 
based on the comfort of our clients.  

ARVC helps us reaffirm that decision 
each and every day,” Carter says. “Ad-
vocacy through ARVC ensures that 
our members are able to have their 
voices heard on issues that are import-
ant to them. Advocacy helps safeguard 
and defend the rights of our members.  
ARVC has proven repeatedly that our 
members views and wishes are genu-
inely considered when decisions are 
being made about their livelihood.”
 To further the efforts at the state 
level, ARVC, along with RVIA and 
state associations, sent a letter to the 
chairman of the National Governors 
Association, Maryland Governor Lar-
ry Hogan, outlining key reasons why 
campgrounds should be classified 
as essential businesses and remain 
open. These types of outreach advo-
cacy efforts continued through March 
and April as ever-changing executive 
orders issued by governors required 
ARVC to shift to a state-by-state strat-
egy. To read the full text of the letter, 
visit arvc.org/coronavirus#advocacy.
 Meanwhile, to keep the industry 
informed as to ongoing developments 
at the state level, ARVC, working di-
rectly with state association execu-
tives, as well as members of the ARVC 
Business Forum, began an online 
tracker updating executive orders, 
campground closures and state-specif-
ic news in real time.
 “With orders coming down and 
changing all the time, it was import-
ant for campground owners to have a 
place to find updated, reliable informa-
tion,” says Jeff Sims, senior director of 

Your stories made 
a big difference 
in getting our 
industry included 
in the CARES Act
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state relations and program advoca-
cy. “If not for the collaboration with  
state executives from just about ev-
ery state in the US, this project would 
not have been possible. It was a true 
team effort and proof of our industry’s  
resiliency and strength when we  
work together.”
 Posted on the ARVC information 
hub at arvc.org/coronavirus, these 
state-specific resources also included 
a county and city list of restrictions, 
executive orders and closures, as  
well as an interactive map of county 
declarations and policies from across 
the country. 

THE INDUSTRY LOOKS TO ARVC 
FOR ANSWERS
Throughout the entire crisis, the 
ARVC webinar series led the way to 
provide much needed industry-spe-
cific information in a clear and easily 
digestible format at a time when most 
campground owners were suffering 
from information overload.
 In early March, ARVC began put-
ting together a panel of subject matter 
experts who could answer your ques-
tions and provide practical guidance. 
The expert panel produced a series of 
nine webinars attended live by more 
than 900 campgrounds across the US 
and Canada and viewed more than 
3,000 times on YouTube.
 “We were receiving questions on 
so many different topics that we felt 
putting a panel of experts together was 
the best way to provide the answers 
the industry needed,” says David 
Basler, vice president of membership 
and marketing. “We put together a  
stellar group with backgrounds in 
emergency preparedness, advocacy, 
marketing, legal, insurance, business 
and finance and mental health to be 
able to guide the industry through 
these uncertain times.”
 ARVC would like to thank these 
panelists for their time and dedication 
to our industry: Patrick Hardy (Hy-
tropy); Brian Searl (Insider Perks); 
Mark Koep (Campground Views.
com); Chris Hipple (Leavitt Recre-

ation and Hospitality Insurance); 
Irene Jones (Marshall & Sterling 
Insurance); Paul Bosley (Business 
Finance Depot); Christine Taylor 
(Town, Ryan and Partners); Jenna 
Smith (Jenna Smith Therapy); and Jeff 
Sims (ARVC).
 If you are interested in listening 
to the recordings of the ARVC Webi-
nar Series or reviewing the answers to 
questions asked in each of the webi-
nar topics, visit arvc.org/coronavi-
rus#webinars.

MOVING THE INDUSTRY 
FORWARD
The efforts made by ARVC, KOA, 
RVIA, RVDA, state associations and 
many others, including you, showed 
the strength we have as an indus-
try when we work together toward a  
common goal. Now, that common  
goal is getting people RVing and 
camping again.
 While simultaneously fighting 
for RV parks and campgrounds to 
be “essential businesses”, ARVC was  
also working with these industry  
organizations on a marketing plan 
which is currently underway to get 
recreational campers outside and to 
your campgrounds.
 This effort currently involves 
a nationwide advertising campaign 
and digital marketing efforts using  
ARVC’s newly redesigned GoCampin-
gAmerica.com, the search engine for 
GoRVing.com, and many other mar-
keting tactics. The strategy has a key 
objective—get people outside enjoying 
the beauty of our country once again; 
enjoying the camping experience.

WHAT’S HAPPENING  |  ADVOCACY 

Throughout the COVID-19 pandemic, 
ARVC kept an updated information hub at  
arvc.org/coronavirus open to all mem-
bers of our industry. The resources on this 
page were updated daily and were free to 
for all to use. The resource remains a posi-
tive source for information today. 

Here is a list of just some of the resources 
you will find available for download:

• Informative webinars and FAQs  
answered by industry experts

• Templates and toolkits to help your 
business stay successful

• Advocacy reports and updates

• State-specific COVID-19 closure  
information

• Cleaning tips and other  
CDC guidelines 

• Apps and tools to help you  
prepare for emergencies

• CARES Act and SBA loan  
information

• Insurance and risk management  
resources

• Tips and strategies for 
 improving mental health 

If you have any questions about these 
resources or anything else related to 
the COVID-19 pandemic, contact us at  
advocacy@arvc.org.

IMPORTANT RESOURCES 
FOR RV PARKS  
AND CAMPGROUNDS

ARVC and other industry associations work 
around the clock to keep your business  

open, even in times of a pandemic.



Voting Area 1: CT, MA, ME, NH, RI and VT
Voting Area 2: DE, MD, NJ, NY, PA, VA, WV
Voting Area 3: IL, IN, KY, MI, MN, OH, WI
Voting Area 4: AL, FL, GA, MS, NC, SC, TN
Voting Area 5: AR, CO, IA, KS, LA, MO, ND, NE, NM, OK, SD, TX
Voting Area 6: AK, AZ, CA, HI, ID, MT, NV, OR, UT, WA, WY

2020 brings an incredible opportunity for fresh ideas, fresh 
voices and fresh faces to join the ARVC Board of Directors. 
Are you or someone you know interested in serving on the 
ARVC Board of Directors?  Do you want to be a voice in 
how ARVC continues to support members, helps lead the 
industry and provides resources and growth opportunities 
for years to come? Now is your chance!  
 One way ARVC stays connected to the needs of the 
members, state associations and business partners is 
through the strong representation on the ARVC Board of 
Directors.  A majority of the ARVC Board of Directors seats 
are filled by representatives of our six (6) areas, encom-
passing the entire lower 48 states and Alaska.  Each area 
has two (2) seats on the ARVC Board, with each represen-
tative serving for a three (3) year term.
 Each of the six (6) areas has a seat available for new 
representation and your chance to get involved is now.  The 
process is easy!  To the right you will find key dates and 
information about submissions.  For more detailed infor-
mation, please read our Nominations and Elections Blog at  
arvc.org/2020Nominations.

MAKE YOUR 
IMPACT: IT’S 
TIME TO ENTER 
THE RACE

IMPORTANT DATES
MAY 23, 2020
Nominations open and can be self-nominations or nomi-
nations of other ARVC members. 

Eligibility information, required forms and steps can be found 
at arvc.org/2020Nominations. Email Paula Horwitz at  
paula.horwitz@arvc.org for more information or to submit 
your completed nomination packet.

JULY 7, 2020
Final day to submit nominations! All required paperwork 
must be received by paula.horwitz@arvc.org no later 
than 11:59pm MT. 

AUGUST 6, 2020
Time to let your voice be heard, as voting opens! Nominees 
can campaign throughout their areas and members can 
take the opportunity to vote for the candidate in their area 
online in advance of the November conference.

OCTOBER 21, 2020
Online voting window closes to members, but in-person 
voting will take place at OHCE2020 so keep campaigning!

NOVEMBER 4, 2020
In-person voting for anyone that did not vote online occurs 
at OHCE2020 during our Town Hall and Voting Area Cau-
cuses. New Area Representatives will also be announced!

Blayne Perry of Lakewood  
Camping Resort Inc. shares his 
voice by voting in person at OHCE.

WHAT’S HAPPENING  |  BOARD OF DIRECTORS
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Celebrating ARVC member-parks that marked 
a major milestone this year. 
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YEARS
PINE ACRES FAMILY 
CAMPING RESORT

Oakham, Mass.

60

Above: The early days of Pine Acres Family Camping Resort. 
Left: Tessa Wisniewski with her husband Ben and children Eli and 
Abigail. Right: Kim Packard at the gate to the park.

In the late 1950s, Kim and Grace 
Packard bought a large parcel of 
undeveloped land on Lake Dean in 

Oakham, Mass. They planned to keep 
a portion of it for their family and  
subdivide and sell the remaining 
property as summer lake lots. But in 
1957, a friend suggested they build a 
campground instead because it would 
be a great place to raise their family. 
They liked the idea and decided to 
call the property Pine Acres Camp-
ground due to the many old growth 
pines on the land.
 With not much more than a 
chainsaw and lumber from the prop-
erty, the Packards worked side-by-
side to clear the land and build a 
rustic cabin that served as their store, 
office and summertime sleeping quar-
ters. This original building is still in 
operation as “Uncle John’s Bait Shop.”
 The campground opened for 
business on Labor Day 1960 with 
only about a half-dozen waterfront 
sites. From 1961 to 1974, the family 
also operated a small water ski area 

and lodge near the lake. One of the 
lodges they built during that time is 
still being utilized for entertainment 
and activities. In 1967, the Packards 
constructed an A-frame home on their 
land and permanently moved their 
family to Oakham. The home now 
serves as the campground’s main of-
fice and administration building.
 The Packards’ two children,  
Randy and Susan, who worked at 
the campground into their teen years, 
eventually left to pursue other busi-
ness opportunities until, in 1989, 
when Kim and Grace were ready to 
retire, Randy and his wife Denise de-
cided to buy the business. That meant  
their three children, Corey, Tessa 
and Jaclyn, didn’t get to take summer 
vacation trips when they were grow-
ing up, but they did get to go to the 
ARVC’s Outdoor Hospitality Confer-
ence and Expo (OHCE) each year and 
even helped at the registration desk!
 The family continued to enhance 
the property to meet the changing 

needs of camping families and today, 
the full-service, big rig-friendly park 
offers 350 RV sites, cabin and RV rent-
als, wilderness tent sites and a long 
list of recreational amenities. 
 The Packard family recently  
experienced a tragic loss when their 
daughter Tessa, who had served as the 
park’s controller, passed away from 
breast cancer, leaving behind her hus-
band Ben Wisnewski and two beau-
tiful children, Eli and Abigail. A post 
on the campground’s Facebook page 
described Tessa as “a family mem-
ber, a team member, a friend, an avid 
camper and a constant friendly face.” 
Her loss leaves a deep void in the 
Packard family, but Randy credits the 
campground’s great staff for rallying 
around them to help them carry on.
 Ben, Corey and Jaclyn are all in-
volved in the campground’s opera-
tions. Randy and Denise plan to even-
tually step back from the business but 
it will remain in the family. 
 “Our family has spent sixty (60) 
years enjoying the unique lifestyle 
this industry offers us. We look for-
ward to our children and grandchil-
dren having access to the same op-
portunities. We think this business 
offers the things that matter most to 
all of us, spending time with friends 
and family, and are incredibly grateful 
to all our campers over the years for 
their loyalty and support.”
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YOGI BEAR’S JELLYSTONE PARK™ 
CAMP RESORT AT BARTON LAKE
Fremont, Ind.

The land now occupied by Yogi 
Bear’s Jellystone Park™ Camp 
Resort at Barton Lake, owned 

by Roger and Anna Barry, was orig-
inally homesteaded by Barton Collins 
in 1860. Barton was Roger’s great-
great-great grandfather and the 100-
acre lake on the property was named 
in his honor. 
 In 1965, Roger and Anna decid-
ed to start a campground as a side-
line to go along with the greenhouse 
business they were partners in with 
Roger’s parents, Elmore and Mildred. 
However, development of the camp-
ground was set back for a year due to 
the Palm Sunday tornado that took 
out 25 giant oak trees on the land.
 The park finally opened unof-
ficially on Memorial Day of 1966  
with approximately 20 campers, 
no electric service and only a pitch-
er pump for water. At the time, the  
Barrys’ son David had just turned 
four and their son Andy was almost 
two. Their daughter Julie arrived the 
following year. The Barry family spent 
the summers in a 10×50 mobile home 
with an add-on porch that served as 
an office. The rates then were $1.75 
for a primitive site and $2.25 for a site 
with electric service.
 During the growth years of the 
park, the Barrys made their living 
through the greenhouse business and 
kept developing the park as time and 
money became available. In 1978, 

they built the Ranger Station and add-
ed gates. The family joined the Yogi 
Bear franchise system in 1980 and 
built a home in the park in 1982.
 David joined the management 
team in 1987 and now runs Barton 
Lake RV Sales and Service, which is 
located on the property. Julie and her 
husband, Tim Corcimiglia, came on 
board in 1990 and now manage the 
park. Andy joined the team in 2006. 
Roger and Anna are grateful they were 
able to watch their grandkids grow up 
and help out, too.
 The park underwent major 
changes in 2005-06 when 60 new 
sites, 15 deluxe cottages, a water  
playground and activity pool and a 
new registration/office building and 
entrance were added. This brought 
the total accommodations to 540 
campsites, 22 rustic cabins and 21  
deluxe cottages, but there’s still room 
for expansion on acreage once used 
for a Halloween Spookwalk. Last 
year, the family cleared much of that  
land to create a beautiful wedding 
venue for Tim and Julie’s oldest 
daughter, Kayla.
 “This resort has many people to 
thank and would not be where it is to-
day without the many, many valuable 
employees and great guests we have 
had through the years,” Anna Barry 
says. “We are also very indebted to 
our parents who have been such an 
asset to us in all of our endeavors.”

55
YEARS

Above left: An aerial view of the 
campground, circa 1980. Top: The 

campground’s staff in the early 1980s. 
Middle:  Anna and Roger Barry.  

Bottom: The Barry and Corcimigila clan.
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25
YEARS

BIG MEADOW FAMILY CAMPGROUND
Townsend, Tenn.

Barbara and Malcolm Johnson 
and their son Greg always en-
joyed camping as a family, so 

in 1988 the Johnsons decided to start 
looking for an existing park or land to 
purchase so they could develop their 
own family-oriented campground. 
 In August 1994 they realized 
their dream when they purchased a 
14-acre tract of land in Townsend, 
Tenn. near Great Smoky Mountains 
National Park. The property, fronted 
by the Little River and surrounded by 
mountains, was part of a large farm, 
so the Johnsons decided that Big 
Meadow would be the perfect name 
for their campground, which opened 
on May 22, 1995.
 Big Meadow Family Camp-
ground offers large back-in RV sites 
overlooking the river as well as level 
pull-through Super Premium sites 
that are 75-80 feet long and include 
30/50-amp service. The park is also 
gated to offer campers peace of mind.  
The campground is both family- and 
dog-friendly, and its amenities include 
a playground, splash pad, basketball 
court, gazebo with fire pit, covered 
pavilion and a fenced-in dog park. Big 

Meadow also offers its guests fenced, 
gated RV storage with around-the-
clock security.
 From the day the Johnsons 
opened their campground, their 
goal has been to operate a quiet, 
clean campground with courteous 
and friendly service. Their warm, 
welcoming hospitality has earned 
the campground many accolades 
throughout the years, the most recent 
being when Big Meadow received the 
honor of being named Park of the Year 
in the small park category in ARVC’s 
2019 Awards of Excellence. The judg-
es noted the park’s excellent customer 
service and real “mom and pop hospi-
tality” along with the special touches 
it offers like wishing customers happy 
birthday and sending them Christ-
mas gifts.
 Now, Barbara and Malcolm are 
planning to transition out of the busi-
ness and allow Greg to take over the 
bulk of the operations so they can 
just enjoy the many camping friends 
they have made during their 25-year  
journey. Their 17-year-old identical 
twin grandsons, Mason and Mat-
thew, have worked at the park during 

their summer and school holidays 
since they were 10 years old and plan 
to join the business in the future, but 
Barbara and Malcolm’s number one 
rule is that they have to get their col-
lege degrees first.
 “Twenty-five years is a long time 
in the outdoor hospitality business,” 
Barbara says, “but when you love what 
you do, it seems like it was yesterday 
that we began. We are so thankful to 
ARVC for inspiring us to always climb 
higher. At the end of every season, we 
gear up to make improvements to Big 
Meadow. We want to always strive to 
make our park better for our custom-
ers to enjoy.”

Above: Young campers enjoy the campground’s 
splash pad. Left: The Johnson’s grandsons, Mat-

thew and Mason. Right: Fishing on the Little River 
that runs adjacent to the campground.

Left: Aerial view of Big Meadow Family 
Campground.  Right: Greg, Barbara and 

Malcolm Johnson.



SUMMER 2020 17



MeetMeet
MEMBER NEWS |  WE ARE ARVC

18 SUMMER 2020

AND DENNIS RAMSARRAN

How would you describe your campground?
We’re located an hour and a half north of Toronto. What’s really unique about 
our campground is that it’s on top of the Niagara Escarpment. We have about 
400 kilometers (approximately 250 miles) of ATV trails that come right off the 
park and there are a lot of waterfalls in the area.

What made you decide to get into the campground business?
We were in multi-residential real estate and we were also RVers. We were 
looking for a way to bridge the two worlds together. On one of our trips, we 
met a Texan who was building an RV Park and at the end of the conversation 
he said, “Son, recreational real estate is where it’s at. You go on home and buy 
yourself an RV park.” So that’s what we decided to do. We set a goal for two 
years and two years to the date, we opened the doors. 

What do you think it takes to be successful in this business?
You need to know who your customers are and where the trends are going. We’re in the tranquility business. Today’s campers 
have a busy life and are stressed out. They need somewhere to just relax and rejuvenate, and that’s what campgrounds are 
doing for them. It’s all about creating a unique customer experience.

You have a seasonal park, so how do you spend your offseason? 
We love to travel whenever we can. We’ve RVed 110,000 miles across North America — through 40 states and across 
Canada four times. We like to visit other campgrounds to get new ideas and meet the owners. We’ve visited more 
than 300 campgrounds and made lifelong friends.

How does attending the Outdoor Hospitality Conference & Expo (OHCE) help you as 
campground owners?
We look forward to the conference each year because it gives us so much energy and all sorts of ideas. It has taken 
us to the next level in our business. The sessions change every year and you learn so much. The real magic in the 
Conference is in the candid conversations you have with other members during the coffee breaks and dinners. 
We love that it’s a collaborative community, not a competitive one. Everyone is willing to share and we have 
met some amazing mentors.

What do you see for the future of the RV park and campground industry?
It’s a really exciting time because RVing has never been more popular. There’s a younger crowd entering 
the market and the industry is becoming more multicultural. There’s a lot of room for growth. But one 
thing that doesn’t change is the sense of community. I think that’s what people really are missing in their 
lives. It’s what draws them to the experience of camping because they know they’ll be welcomed into the 
campground with open arms.

We’re proud to showcase our members. Watch for additional “We Are ARVC” profiles in 
future issues of The Voice.

Blue Sky RV Resort, Melancthon, Ontario, Canada
165 RV sites, cabins and rental trailers

Gorgeous fall colors greet guests at Blue Sky RV 
Resort located on the Niagara Escarpment, a long 
ridge most famous as the cliff over which the Niagara 
River plunges at Niagara Falls.

STEPHANIE GRYLLS
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The Appeal—and Profit Potential—of Unique Accommodations

One reason people love to go camping is to enjoy new  
experiences. In fact, that’s one factor helping to fuel the  
current glamping trend.  According to The 2019 North Amer-
ican Glamping Report sponsored by Kampgrounds of Amer-
ica (KOA), 67 percent of the travelers surveyed believe that 
glamping provides a unique outdoors experience and more 
than half of them want to stay in unique accommodations.
 As many ARVC member-parks have found, offering alter-
native accommodations that go beyond standard RV or cabin 
rentals can be a very effective way to attract more business. 
Here are three popular—and potentially lucrative—options 
for giving your guests more ways to stay:

PARK MODELS 
They may be small, but their impact on a campground can be 
pretty big. Just ask Carmen Simpher, owner of ARVC mem-
ber-park Little Arrow Outdoor Resort in Townsend, Tenn. 
Her campground has added park models (Little Arrow mar-
kets them to campers as “tiny homes”) to its inventory that 
already includes RV and tent sites, cabins, glamping tents, 
vintage Airstream rentals and a vacation home.

 “We’ve had nine one-bedroom models from the Clay-
ton Homes’ Lakeside series for almost two years, and they  
have been very well received,” she says. “Our Alexander 
model sleeps six people, so it’s really awesome for families. 
Then this past winter, we added two bedroom, two bath  
tiny homes. Those are really nice for two sets of couples that 
are traveling together or maybe parents and older children 
that want a separate bedroom and bathroom. Those have also 
done very well. 
 “I think the tiny homes are a great asset to our property 
because we have a little more space to accommodate groups 
for family reunions and corporate events,” she says. “There 
are so many people that want to camp, but don’t want an RV 
to haul and to store.”
 Each of Little Arrow’s park models measures slightly un-
der 400 square feet. Simpher says working with the manufac-
turer was a very smooth process and they got to pick out their 
countertops and other finishes. 
 She says the time frame for site prep, which involves lev-
eling the land, putting in footers, and putting in the electric, 
water and sewer hookups, really depends on your local con-

OFFERING GUESTSSTAYMORE WAYS TO

Conestoga Wagons®, glamping tents from Tent-
Masters.com and park model tiny homes from 
Clayton Homes are three of the many options 

available for unique accommodations.
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tractor. Clayton Homes worked with her contractor to pro-
vide the necessary specs for each model.
 Simpher says the park models have helped her camp-
ground attract guests they wouldn’t normally have, such as 
RVers who want to bring friends along with them on vacation 
or who want to have family gatherings that include family 
members who don’t own RVs. Little Arrow’s tiny homes cur-
rently rent from $170 to $207 per night, depending on the 
model and time of year.
 “The popularity is growing very rapidly,” she says. “I 
think we were at about 40 percent occupancy. But the more 
we get the word out and the more people know that we have 
them, the more we will continue to grow.”

COVERED WAGONS
Like park models, covered wagons are part of the popular 
glamping trend. They allow campers to experience a bit of 
what life was like during the days of the Wild West while 
enjoying modern day amenities like king size beds, mini-re-
frigerators, microwaves, A/C and heating.
 Conestoga Wagons®, based in Bloomington, Idaho, has 
been in the wagon business for nearly five years.
 “It’s been fun to watch how well they rent and learn from 
owners’ experiences on what little features I can improve on,” 
says Jason Olson, director of sales for the company. 
 He says people can enjoy the unique experience of stay-
ing in a Conestoga Wagon in locations throughout the U.S. 
Their use is not limited to the west, as some people assume.
 “We have our Conestoga Wagons in campgrounds from 
the coast of Oregon to the coast of Maine now and multiple 
places in between.” 
 Dania Egedi, general manager of ARVC member-park 
Falls Creek Cabins and Campground in Whitley City,  
Ky., initially added three Conestoga Wagons to her park. 
They were so successful that she added three more the  
following year.
 “They have been great for us,” she says. “When we first 
got them, I actually had to hire somebody whose only job was 
to respond to questions on social media. Even now, during 
the summertime, I often have to have someone whose main 
job is to take people out to show them the wagons because 
we have so many people just stopping to take a look at them. 
We’ve gotten a ton of free advertising from various magazines 
and news channels doing tourism stories.”
 She generated some of this free advertising by reaching 
out to media that had previously done other stories on her 
park, but she says other coverage was simply generated by 
word of mouth.
 Falls Creek is a family-oriented resort and Egedi allows 
up to six people to stay in a wagon at no extra charge. She 
also has a lot of family groups that will rent three or four 
wagons for a family reunion. The campground makes this 
convenient because they have literally “circled the wagons” 
by placing all six of them in the same area.
 “I priced them so they were a little bit more expensive 
than what you would expect to pay at a hotel out by the in-
terstate,” she says. “The wagons don’t have bathrooms (re-

strooms and shower houses are located nearby), but they’re a 
really unique experience.”
 The wagons work well for couples, too.
 “We even have clients now that do just couples-only 
wagons,” Olson says. “They’re actually an upsell, and they 
make them a little nicer.”

 To create a couples-only experience, some campground 
owners upgrade the décor and place the wagon in a more pri-
vate location and/or in one with a better view. Some will even 
assign a private bathroom to the couple staying in the wagon.
 The standard configuration for a Conestoga Wagon is 25 
feet, long, 10 feet wide and 12 ½ feet high with an interior 
height of 8 ½ feet. They have 180 square feet of floor space 
and can be customized with optional amenities such as a cus-
tom wood door, bunk beds, AC, heat and different options 
for electrical service. A double canvas canopy can also be or-
dered for added insulation.
 Olson says campground owners are often surprised 
to find that Conestoga Wagons are spacious enough to ac-
commodate a king size bed. The company has found it’s not 
practical to include a bathroom because of issues related to 
comfort and maintenance. To address this need, Conestoga 
Wagons offers turnkey shower houses.

Conestoga Wagons® are popular with families 
and couples who want to experience a bit of the 

Wild West while enjoying modern amenities.

THERE ARE SO MANY 
PEOPLE THAT WANT 
TO CAMP, BUT DON’T 
WANT AN RV TO HAUL 
AND TO STORE.



FEATURE

22 SUMMER 2020

 “I like to say the wagons are a moneymaker and the 
shower houses are a problem solver.”
 Olson also addressed the issue of maintenance of the 
canvas covers on the Conestoga Wagons.
 “For budget planning, we try to be conservative and  
tell people they’ll need to replace the canvas every five to 
six years for the single canvas dome. With a double canvas 
dome, the inner canvas may last up to 10 years because it 
isn’t exposed to the weather elements. We have an instruction 
manual so clients can change the canvas or they can request 
that we do it.”
 Olson says Conestoga Wagons can be rented in every 
season. Since they can be equipped with heating and AC, 
some properties rent them all year. If winter storage is neces-
sary, Olson recommends placing an oversized tarp they can 
provide over each wagon. The tarp will also make it easier for 
snow to slide off and protects the canvas from UV rays.
 “Conestoga Wagons have quick return on investment 
because there’s so much interest in them,” Olson says. “They 
attract people to the campground.”
 He says the actual ROI will depend on factors such as the 
campground’s location and the length of their season.
 “The customers that have our Conestoga Wagons rent 
them from $140 to $300 a night and the average rental on the 
wagons has been $180 per night.  I have several customers 
that paid them off in the first season, but most will take two 
to three years to pay them off, which is still a fast ROI.”

GLAMPING TENTS
If you’re looking for an option with bathrooms included, you 
can find glamping tents that will fill that need.
 “Glamping, in general, is a very broad term,” says  
Steven Woodburn, director of sales and marketing for  
TentMasters.com in Sevierville, Tenn. “You have many dif-
ferent options. Our tents are more oriented towards the lux-
ury side of things. Our philosophy is ‘bringing you closer to 
nature without sacrificing the amenities of a hotel.’
 Far from being standard canvas tents, TentMaster.com’s 
models include many of the comforts guests are used to en-
joying at home.

 “We’ll put European rain showers in our tents along with 
proper facilities with toilets and wash stands.  A lot of our 
units have gas stoves for cooking and you can put in wood 
stoves, pellet stoves or gas stoves for heating. They’re quite 
versatile in that regard. Of course, you’re always sleeping on 
a mattress, not a not a soggy bed roll or anything.”
 TentMasters.com currently offers eight different tent 
models, and Woodburn has found that a few of them are of 
particular interest to ARVC member-parks.
 “For campgrounds, our most popular unit right now is 
called the Woody Jr. Tent. It’s a smaller version of our Woody 
Safari Tent. The reason it’s so popular is it’s an eight by ten 
foot tent. A lot of campgrounds that we’ve been selling to 
have pitch-your-own-tent sites. Unfortunately, a lot of these 
sites have poor turnover. So what we’ve been seeing is a lot 
of campgrounds purchasing our smallest tents and convert-
ing these pitch-your-own-tent sites into glamping tent sites. 
They’ll rent them out and they’ve had a lot of success.”
 ARVC member-park Camp Gulf in Miramar Beach, Fla. 
recently purchased seven of the Woody Jr. tents and is plan-
ning to rent them for $120 per night. 
 “The tent retails for $7,000, so in about three  
months, they can see a full return on their investment,” 
Woodburn says.
 Other popular tent models the company offers include 
the Woody Safari Tent and the two-story Glamping Lodge. 
All of TentMasters.com’s tents are manufactured in The  
Netherlands by Luxetenten, the European market leader in 
luxury accommodations. TentMasters also has a few ware-
houses in Tennessee.
 “All of our floor plans are very versatile,” he says. “Noth-
ing’s pre-determined. We offer full turnkey packages, but we 
can switch things around.”

Conestoga Wagons® offers turnkey, two-unit shower houses that 
arrive ready to install. ADA-compliant units are also available.

Glamping tents by TentMasters.com offer many of the comforts 
and conveniences guests are used to enjoying at home.
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 The company offers an integrated floor system that uses 
tongue and groove flooring on the inside.
 “We highly recommend anyone who purchases from us 
use a tongue and groove floors on the inside. It keeps the 
bugs out and keeps everything nice and tight. If they want 
to build the decks themselves before the tents arrive, we will 
send them the blueprints for everything. If they opt to use 
our integrated floor system, it’s an Azobe hardwood peg sys-
tem. Our tents are based off African safari tent design. The 
hardwood pegs are something that can be staked into the 
ground and can last 25 years.
 “One of the key points about our tents, and this is very 
important is, that they are non-permanent, temporary struc-
tures. After all, it is a tent. I can put it up within a couple 
days. I take it down within a couple days. I can also leave it 
up year-round. And that’s mostly important for the permit-
ting and coding that’s entirely dependent on each munici-
pality. Every county, every city, is different, but it’s certainly 
something you want to keep in mind.”
 Woodburn, a millennial, described why camping in 
glamping tents is a growing trend for his generation.
 “We like to stay on mattresses. We like to go camping. 
We like to experience the outdoors, but we want to have the 
luxuries, we want to have the basic amenities. I travel all over 
the country, and I stay in hotels quite often. Twenty years 
down the road, I’m not going to remember that night in a 
hotel room. But if I were to rent out one of these Woody Safari 
tents, 20 years down the road, I’m going to remember that. 
It’s the novelty and the experience that we have to offer. It’s 
very unique. Not only that, but our tents are offering some 
of the hottest returns on investment in the accommodations 
industry right now.”
 Whether you decide to add park models, covered wag-
ons, glamping tents or other unique accommodations to your 
park, you’ll not only attract new guests—you’ll give them 
something they’d never get by staying at a hotel. As Carmen 
Simpher of Little Arrow Outdoor Resort emphasizes, they’ll 
get the same welcoming campground community feel that 
your other campers already enjoy at your park.

Ready to start doing your research on all of the great 
options you have? We’ve made it easy for you. Just 
check the Marketplace section on page 31 under  
Manufacturer – Buildings and Housing for a complete 
list of ARVC Supplier Council members who offer cabins, 
tents, park models, covered wagons, yurts and treehouses. 
You’ll find more than 15 suppliers to choose from.

How to Find  
Suppliers of Unique  
Accommodations
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TO DRIVE MORE REVENUE
In a year that has been as challenging as this one has, finding new ways to generate revenue 
for your park is now more important than ever. So, we asked a few ARVC member-parks to 
share their favorite money-making ideas. >>

Creative Ways 

Top left and bottom right: Mystic Quarry Re-
sort sells the honey it produces and a special 
Mystic blend of coffee in its store. Lower left 

and top right: Yogi Bear’s Jellystone Park 
Camp-Resort Mammoth Cave generates 

additional revenue through golf cart rentals 
and Wibit passes.
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Bill Pott, who owns Yogi Bear’s Jelly-
stone Park Camp-Resort Mammoth 
Cave in Cave City, Ky. with his wife, 

Kay Pott, used to sell day passes so local 
residents could also enjoy the park’s ame-
nities. But as the campground’s popularity 
and occupancy increased, the campers felt 
crowded by the non-campers’ use of the 
amenities. To fix this, the Potts stopped 
selling day passes and after they complet-
ed an expansion, did something different.
 Their expansion included a “wow  
factor” called Karst Beach. Located right 
next to their campground, it features a 
two-and-a-half acre manmade lake with  
a sandy beach and a 1,300 square-foot  
Wibit inflatable water park. Now, local res-
idents can buy day passes to Karst Beach  
while Jellystone campers get in for free,  
except for a separate fee if they want to use 
the Wibit.

 Pott says he initially wanted to in-
clude use of the Wibit in his camping 
fees, but when he learned that Kentucky 
law requires a lifeguard for every 100 peo-
ple or 100 feet of beach, escalating labor 
costs, he had to start charging for it. 
 Additionally, they had implemented 
wristbands over the years to control who 
was allowed in the park, but then people 
started to share their wristbands. Man-
agement knew they were losing revenue, 
so they spent $30,000 to put in two en-
trance gates. The investment paid off. By  
generating $60,000 in revenue, the gates 
more than paid for themselves in the  
first year.
 He credits his “outstandingly smart” 
wife Kay for coming up with a way to 
generate extra revenue during times that 
are historically slow for their park–the 
Monday afternoons of Memorial Day 
and Labor Day after the weekend guests 
have checked out.  Kay’s idea was to host 
a beach party at Karst Beach as a way to 
thank the local community. They offered 
a discounted admission fee that included 
access to the Wibit and they brought in a 
DJ. Their first beach party took place on 
Labor Day in 2018.
 “Holy mackerel, did she succeed,” 
Pott says. “It started at 11 o'clock, which 
is checkout time. The DJ was there, the 
beach was packed and the Wibit was 
packed. Food services, the ice cream shop 
and the retail gift shop were all doing 
great. She took what was otherwise es-
sentially ‘dead’ time and turned it into a 
revenue generator and a great community 
relations tool.  
 “I was totally stunned the first time 
at the number of people and the amount 

of money she brought in,” he says. “In 
2019, both Memorial Day and Labor 
Day Monday revenues were up around 
$10-$13,000 from comparable historical 
days. The parking lots and the surround-
ing fields were totally full of cars, and the 
campers couldn’t complain about the ‘lo-
cals’ taking over the amenities because 
there really weren’t any campers left in the 
park at that point.” 
 Kay came up with another way 
to “strike gold.” For years, she tried to  
convince Bill to add a mining sluice  
attraction, but he was reluctant to do 
that because there were already several  
similar attractions in the area. He finally 
broke down and added one and now he’s 
glad he did.
 “We did over $13,000 in mining 
sluice business the first year,” he says.
 Golf cart rentals have been another 
profitable venture for the campground. 
Pott says they initially started with 12 
carts, just to dip their proverbial toe in 
the water to see how well they would rent, 
and they did so well that the park now has 
a fleet of 85. 
 Pott used to charge for some recre-
ational activities like mini golf and the 
waterslide, but that resulted in too many 
guest complaints. So, after reviewing his 
summertime attendance and revenue fig-
ures, he raised his rates $8 across the board 
and stopped charging extra for those ac-
tivities. Other activities and amenities like 
pedal carts, the splash pad, playgrounds, 
jumping pads and WiFi are also included 
in the base rate.
 That rate increase to become “all in-
clusive” only resulted in one complaint—
from a couple over 65 who didn’t like the 
idea of paying for activities they weren’t 
using. So Pott made them a deal. He told 
them that if they wanted to come back on 
a Sunday through Thursday during the 
summer, he would give them one night 
at his winter rate, betting that once they 
saw everything the park offered, that they 
would come back. His bet paid off, be-
cause sure enough, three weeks later, they 
came back with their grandkids and paid 
the full rate.
 The park also generates revenue by 
hosting birthday parties and Yogi Bear 

Top left: Flyer for the Labor Day Beach 
Party at Karst Beach. Top right: Mystic 
Quarry Resort’s branded guest shuttle. 
Bottom left: Bill and Kay Pott, owners of 
Jellystone Park Camp-Resort Mammoth 
Cave in Cave City, Ky.
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mascot appearances at Karst Beach, but 
to streamline the process, they ask that 
guests book these activities directly on 
the beach’s dedicated website where all 
available time slots are posted.
 “They can say, ‘I want this one’ and 
it's on the calendar. It's a time saver.” 
Pott says.  “We can handle more birthday 
parties now that we do it this way, and 
it lets the recreation people get the staff 
on the books and when the dates are all 
booked, the office staff doesn’t have to 
take time to explain to guests that there 
are no more slots available on the date 
they’re asking for.”
 Jim Trent, who owns ARVC mem-
ber-park Mystic Quarry Resort in  
Canyon Lake, Texas with his wife, 
Courtney Trent, has come up with 
plenty of unique ways to generate reve-
nue, one of which is to offer guests a $1 
beer at check-in.
 “It’s a novelty. People love it,” he 
says. “It can be the next day, if they want. 
It’s just a way to promote the fact that  
we have a beer and wine license. We re-
ally focus on Texas craft beer. We have 
craft breweries come out here and that's 
part of helping the whole community 
come together.
 That’s not all Mystic Quarry is selling.
 “We also have honey bees on the 
property. We harvest our own honey and 
sell Mystic Quarry honey in the store,” 
he says. “It’s really good honey. We also 
have chickens on site, and we sell our 
eggs and we’re also going to start having 
duck eggs.
 The Trents also worked with a local 
company, Wicked Voodoo Espresso, to 
create a special Mystic blend of coffee 
that they now sell in their store and place 
in all of their guest rooms.
 The Trents added a hot tub to the 

campground last year and now offers it 
for private use.
 “Guests can reserve the hot tub for 
$20 per hour for up to eight guests,” 
Courtney says. “They enjoy the privacy 
of having it to themselves. This allows us 
to offset the cost of chemicals and oper-
ating, plus it ensures the hot tub is clean 
and sanitized each and every time.”
 They also added a propane station 
in 2019, which Trent says has been a 
great addition to the park.
 “We partnered with Longhorn Pro-
pane. We installed five underground 
tanks and two above-ground tanks, so 
they put the fill station in for us at no 
expense. It helps them sell propane and 
provides our customers a great conve-
nience. There is a 20 lb. exchange pro-
gram at multiple convenience stores, but 
they normally only fill to 15 to 17 lbs. 
while our fill station fills to the entire 20 
lbs. We can also do any size cylinder or 
mobile propane tank and we will pick it 
up and drop it off. 
 “We either match the propane com-
pany’s price at their brick and mortar 
store or we add a very small convenience 
fee of five percent or less,” Trent says. 
“We keep our price fixed through the 
year, however, the market price chang-
es, so our profit margin also fluctuates. 
There are also costs involved to maintain 
our license and train our staff and there’s 
a small increase in insurance fees.” 
 As another revenue stream and 
guest amenity, Mystic Quarry operates a 
shuttle service that takes guests to and 
from concerts at the nearby Whitewater 
Amphitheater as well as to local festivals 
and other attractions such as museums 
and beer tastings at local breweries. The 
cost to ride the 14-passenger shuttle is 
$10 round trip. It’s wrapped with Mystic 
Quarry branding, so it also serves as a 
way to promote the campground.
 “Last year, for the Avett Brothers 
concert, the amount of people we took 
on the shuttle was unbelievable,” Trent 
says. “We did 86 one night and 110 the 
second night.
 “We also do an on-demand shuttle,” 
he says. “What that means is we'll have 

set times where we take people, and then 
if they get there and they don't feel good 
or they don't like the concert or what-
ever, they’ll text us and we’ll be on the 
road to go pick them up right away. They 
don't have to wait for the scheduled 
time, which works out pretty well.” 
 Tubing on the Guadalupe River is 
also popular in the area and the Trents 
worked with a local outfitter, Shanty 
Tubes, to create a VIP service for the 
park’s guests. 
 “They don't have to go and stand 
in line at the Shanty shop to fill out all  
the paperwork,” Trent says. “They can 
do it in their RV, tiny home or tipi. 
Then they pay us and we call Shanty. 
They come and pick the guests up, then  
they get to go to the front of the line, 
get their tube and get in the water. 
Once they're done tubing, Shanty brings  
them back to the resort, so it's a full- 
service approach.
 “We take a processing fee, so we 
make a small amount of money, but 
it’s not really about making money,” he 
says. “It's more for the convenience of  
our guests. People love it. We set it up 
two years ago and it's just worked out re-
ally, really well. Nobody else in this area 
does this.”
 At the end of the day, while these 
activities all generate revenue for their 
parks, they also generate something 
equally important—guest satisfaction.
 “We don't try to nickel and dime our 
guests,” Pott says. “If we're going to do a 
paid activity, there will be something for 
free that you can do instead. We think 
we can make a memorable family event 
without trying to get something out of 
your pocket all day long.”

It’s a novelty. People 
love it. It’s just a way 
to promote the fact 
that we have a beer 
and wine license.

Mystic Quarry guests can enjoy alcoholic beverages at the 
campground including the popular $1 beer at check-in.
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While a crisis can hit your park without warning, 
having a strong marketing and communications 

plan in place can help you get through it.

BEST PRACTICES

How to Market Your Park 
DURING A CRISIS

A crisis such as a flood, hurricane, wildfire or, as we all 
found out this year—a pandemic, can strike without warn-
ing, leaving you with many immediate decisions to make re-
garding your business. Just as it’s essential to have an emer-
gency plan in place for your park, it’s also a good idea to 
have a marketing and communications plan ready to go so 
you’ll be prepared to take action when a crisis occurs.
 Brian Searl, founder and CEO of Insider Perks, a firm 
specializing in marketing services for the campground in-
dustry, suggests several elements that should be part of your 
action plan, one of which is the need to pay close attention 
to all of your social media during a crisis.
 “This is where people will be talking about the crisis 
and if you’re not paying attention to the things people are 
saying, then you could potentially be opening yourself up to 
misinformation about your park.”
 He says this is especially true for your Google My Busi-
ness account where anyone can ask—and answer—ques-
tions about your park. He advises park owners to remember 
they can post and answer their own questions to make sure 
accurate information is being disseminated. He also says it’s 
important to respond as quickly as possible to all comments 
and questions posted on your park’s social media to address 
any concerns or misinformation.
 “What if someone says they felt unsafe because they saw 
an employee doing something in the store that made them 
uncomfortable? It could be something as simple as sneezing 
on your clothes racks by accident and the guy got super 
offended and wrote a negative review. If you’re not paying 
attention and don’t answer that, who knows how other peo-
ple will interpret that?” Searl says.
 Searl also stresses the importance of being transparent 
with guests during a crisis, even to the point of oversharing. 

He recommends putting a statement on your website de-
scribing how you are responding to the crisis and to create 
a separate page for updates that includes frequently asked 
questions. He says this statement should also be posted at 
the top of your park’s Facebook page along with the date of 
the post so people will know how recent the information is.
 Chris Rademacher co-owns ARVC member-park 
Des Moines West KOA in Adel, Iowa with his wife Jamie 
Rademacher. During the recent pandemic, they posted a 
detailed update on their website that included which of 
their facilities were open (All RV sites and the propane fill-
ing station along with the dog parks and laundry room, with 
restrictions).  It also listed which accommodations and ame-
nities were temporarily closed, such as tent sites and bath 
houses, and how to do curbside check-in. The update also 
encouraged guests to postpone their stay instead of cancel-
ling it, stating that “As a small, family-owned campground, 
we would love to keep your business and have the opportu-
nity to serve you later this season.”
 For guests who still needed to cancel, the update indi-
cated the park would waive their normal $10 cancellation 
fee for a limited period of time as long as the guest cancels 
at least 24 hours in advance.
 Mark Koep, founder and CEO of CampgroundViews.
com, an online campground and RV park directory, agrees 
with that strategy.
 “Recognize that during a disaster, if you start pulling 
$10 away from people, the negative publicity from that will 
hurt you long term,” he says. “I would advise you to go with 
a full refund, even though it’s going to hurt.”
 Billie McNamara, manager of ARVC member-park 
Loon’s Haven Family Campground in Naples, Maine  
came up with an idea to keep revenue coming in during  

Having a Plan in Place in Advance Will Help You Navigate Tough Times
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a crisis and to secure future reservations. She offered 15 per-
cent off of gift certificates purchased on the campground’s 
online store.
 “That way if people are nervous about making reserva-
tions right now, at least they have the gift certificate savings 
to use when they feel more likely to camp,” she says. “It 
worked really well for us, and made people feel more secure 
about not only their money, but still being able to have a 
vacation with their family when they feel more comfortable.
 “The biggest marketing tip I have is we make our guests 
feel informed on what we are doing, and that they matter. 
Offering gift certificates for future stays, or the ability to 
change or cancel a reservation without penalty, give them 
peace of mind that they are important to us and not just a 
dollar sign.”
 Katy Smith Byrnes, owner of ARVC member-park 
Shore Acres Resort on Loon Lake in Loon Lake, Wash. 
emphasizes the importance of staying in touch with guests 
on a regular basis.
 “Social media is the main way that I communicate with 
our guests,” she says. “We have a pretty good, loyal follow-
ing. What we have found is that people are wanting infor-
mation. We have events scheduled early in the spring. I have 
a big vendor showcase and then we do a big community 
yard sale, so I have been emailing those groups of people, 
letting them know that we are still planning on moving for-
ward, but they’re basically on standby.”
 She also posts on social media to reassure guests that 
the park is open and taking reservations, and to update 
them on park practices such as cleaning and sanitizing ef-
forts and remote check-in, which she says has given guests 
peace of mind.

 Byrnes summed up the messaging she uses on  
social media.
 “Right now, with the information that we have, here’s 
what we’re doing. And as it changes, we will keep you up-
dated.’ People have been really receptive,” she says.
 Rademacher described how he kept the lines of com-
munication open for guests and staff during the crisis.
 “We tried to stay in contact at least weekly with guests 
who have upcoming reservations,” he says. “We also put 
together a document for our staff that outlined our daily 
procedures, because most everything in the park was closed 
(during the crisis), except for the sites themselves. We just 
made sure the staff knew exactly what needed to get done.”
 Searl also recommends taking time to make sure your 
messaging to guests is consistent during a crisis. This can  
involve putting together a list of talking points that will 
clearly communicate what you want guests to know. It 
can also be helpful to compile a list of frequently asked  
questions—and their answers—so staff is prepared to give 
consistent responses.
 “The last thing you want to do is have someone answer 
an email one way, then have another employee offer a dif-
ferent response to someone on the phone or in a Facebook 
post,” he says. “Also, each time you update your website 
and social media, make sure those messages are consistent 
with each other, too. Avoid giving customers mixed messag-
es which will only confuse them and create uncertainty.”
 Searl advises if you do have guests staying at your park 
in a time of crisis, do what you can to help them adapt to 
changing conditions. If, for example, some of your local at-

We make our guests 
feel informed on what 
we are doing, and that 
they matter. Offering 
gift certificates for future 
stays, or the ability 
to change or cancel a 
reservation without 
penalty, give them peace 
of mind that they are 
important to us and not 
just a dollar sign.

During the pandemic crisis, many 
ARVC member parks like Shore Acres 
Resort on Loon Lake and DesMoines 
West KOA stayed in frequent commu-
nication with their guests.
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tractions are temporarily closed, have your staff be prepared 
to suggest alternatives such as hiking trails nearby.
 He also stressed the importance of continuing regular 
marketing efforts during a crisis.
 “No crisis will last forever,” he says, “so focus on con-
tinuing what you’re already doing. If you’re running Google 
ads for campgrounds near your city, for example, continue 
to do that.”
 During the pandemic, Rademacher created a plan  
to boost some posts on Facebook and run an ad or two  
on the site.
 “We wanted to let people know that we were open as an 
essential business and can be a place of residence for people 
who had been displaced,” he says.
 Koep also offered a reminder that when people are stay-
ing home during a crisis, they’re likely to spend more time 
browsing the web, so it’s a good time to review the impres-
sion they’ll get of your park.
 “On your end, take a look at your website and make 
sure the content is engaging and inviting,” he says. “People 
will want to get away and travel once the crisis is over, and 
you’ll want to remind them why your campground will be 
perfect for that.”
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Peter Pelland  •  (413) 268-0100
plpelland@pelland.com
www.pelland.com
Specializing in the development and hosting of fully 
responsive website, where a single URL presents fluid 
content that is optimized for every device and every 
platform.

RV LIFE Network
Andy Robinowitz  •  (817) 494-1111
support@rvparkreviews.com
www.rvlifenetwork.com
The RV LIFE Network is a digital network of over 30 
RV websites with an annual audience of tens of millions 
of readers. We operate some of the most popular RV 
websites including: RVLife.com, DoItYourselfRV.com, 
CampgroundReviews.com, and RVTripWizard.com.

RV Park Connection
Bonnie Worthington  •  (844) 796-6545
rvparks@rvrentalconnection.com
www.rvparks.rvrentalconnection.com
RV Park Connection is a sister company to RV Renta

AMUSEMENTS/GAMES

Adventure Golf Services
Cathy Wooten  •  (888) 725-4386
cathy@adventureandfun.com
www.adventureandfun.com
Adventure Golf Services is an international miniture golf 
design/build company with 35+ years of experience 
offering the widest line of maniture golf products and 
services.

Betson Enterprises
Brian Lerg  •  (201) 438-4281
jliess@betson.com
www.betson.com
Betson Enterprises, a division of H. Betti Industries, 
Inc., is the leading worldwide distributor of arcade 
and location-based amusement equipment, parts, and 
service.

Jumbo Jumper
Brett Herbst  •  (801) 798-0597
raquel@themaize.com
www.jumbojumper.com
Jumbo Jumper offers BIG TIME FUN. An air pillow that’s 
a jumping experience unlike any other and is becoming 
one of the fastestgrowing attractions at outdoor 
destinations. Giant jumping airpillows provide a fun 
and safe activity for all ages.

APPAREL/GIFTS/ACCESSORIES

Burt’s Bees
Jessica Walsh  •  (919) 294-4058
jessica.walsh@burtsbees.com
www.burtsbees.com
Burts Bees is the #1 natural personal care brand. 
Discover why natural skin care products from Burt’s 
Bees are the beautiful choice.

DNA Sales
Phil Fisher  •  (734) 437-0700
phil@dnasales.com
www.dnasales.com
We are a sales group representing multiple lines in the 
gift industry. We work with about 100 campgrounds 
nationwide with a variety of products placed in their 
stores. Plush, toys, fashion, custom, jewelry, impulse and 
much, much more!

E.A. Graphics
Josie Peltz  •  (586) 212-8764
josie@eagraphics.com
www.eagraphics.com
Custom screen printed and embroidered decorated 
apparel and other merchandise.

Red Sun Custom Apparel
William Regan  •  (302) 988-8300
bregan@redsuncustom.com
www.redsuncustom.com
Red Sun Custom Apparel has been in business since 
2000. Custom screen printing, embroidery and 
promotional merchandise. Specializing in creating 
designs for RV Parks and Campgrounds.

MARKETPLACE
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Smart Industry Products, LLC
Jeff Lazarus  •  (847) 607-9319
jeff@smartindustryproducts.com
www.smartindustryproducts.com
Smart Industry Products provides a variety of unique 
product lines to campgrounds for their grounds, store, 
and cabins.

URStickers
Mark Lavine  •  (888) 949-8265
info@urstickers.com
www.urstickers.com
Newer Technology Photo Euro Campground Stickers...

Wilcor International
Amanda Motto  •  (315) 733-3542
sales2@wilcor.net
www.wilcor.net
Camping goods, RV & electrical goods, BBQ, picnic, 
housewares, fishing gear, pocket knives, impulse 
jewelry, toys & games, everyday goods, summer fun 
products, wildlife plush animals, polystone figurines, 
hand crafted wood gifts and more.

AWNINGS/SCREEN ROOMS

Silver-Top Manufacturing Co, Inc.
Sharon Hermani  •  (800) 638-6960
sharon@silver-top.com
www.silver-top.com
Awnings, Sunrooms, and more for home, business and 
RV parks.

CONSULTING SERVICES

Environmental Design Group
Stefanie Smith  •  (303) 375-1390
info@envdesigngroup.com
www.envdesigngroup.com
We stand as a positive force, providing professional 
planning, environmental design and engineering 
services to shape, define, utilize, conserve and restore 
land and water resources.

Gorin Cohen Consulting Group
David Gorin  •  (703) 371-7467
dgorin@gorincohenconsulting.com
www.gorincohenconsulting.com
World-class consulting services exclusively serving 
developers, invesors, buyers and sellers of RV 
parks,nresorts and campgrounds of all sizes throughout 
the United States.

MEMBER BENEFIT PROVIDER

Hytropy
Patrick Hardy  •  (800) 914-7634
phardy@hytropy.com
www.reversedisaster.com
Hytropy is a disaster management company committed 
to helping companies prepare for, respond to, and 
learn from, a disaster. Hytropy creates professional, 
certified disaster planning for businesses of all sizes.

Moore’s Campground Consulting
Joe Moore, CPO, OHC  •  (817) 999-4108
moorescampgroundconsulting@gmail.com
www.moorescampgroundconsulting.com
Joe Moore brings his expertise from his years of 
experience with the national award winning Vineyards 
Campground and Cabins to guide and coach 
campgrounds to help improve their bottom line. Joe 
assists campgrounds with budgeting, staff coaching, 
and more!

Ron D Beard & Associates
Ron Beard  •  (512) 219-7688
rdbaconsulting@gmail.com
www.rdbaconsulting.com
Ron D. Beard offers full economic analysis, design and 
construction document services, masterplanning, vision 
guidelines and business plans for both “groundup” and 
existing RV Resort and Campground developments.

CREDIT CARD PROCESSING
MEMBER BENEFIT PROVIDER

Infintech
Russ Rybolt  •  (615) 881-6566
russ.rybolt@infintechllc.com
www.infintechllc.com/arvc
We integrate with Campground Manager Software, 
giving you a turn-key solution for accepting electronic 
payments from your campers and reduce your fees by 
40% or more.

MCPS for Campgrounds
Art Lieberman  •  (877) 858-9010
rvcreditcards@yahoo.com
www.mcpsforcampgrounds.com
Credit and debit card processing services, 
e-processing, check guarantee, gift cards and cashless 
ATM machines.

ELECTRICAL SERVICES/SUPPLIES

B&B Electrical
Matt Linnell  •  (248) 391-3800
sales@bbelec.com
www.bbelec.com
YOUR ONE STOP ELECTRICAL SOURCE! We 
specialize in distribution equipment, pedestals & 
surface boxes, gas meters, electric meters & conversion 
kits, water meters, wire & lighting.

Peak Energy Technology, LLC
William Weideman  •  (888) 613-7775
wweideman@peakenergytech.com
www.peakenergytech.com
The Peak Energy Saver recycles and re-uses electricity 
and can save you up to 25% on your electric bill. Install 
it near your circuit breaker panel. Works with all of the 
motors and transformers in your park!

Utility Supply Group
Wade Elliott  •  (360) 881-0375
wade@gousg.com
www.gousg.com
Utility Supply Group is a nationwide provider of 
electrical power outlets, electric & water meters, wire, & 
replacement parts for RV parks & campgrounds.

Your Electrical Solutions, LLC
Maggie Linnell  •  (248) 391-2400
maggie@yourelectricalsolutions.net
www.yourelectricalsolutions.net
Shop & compare top of the line suppliers like Milbank, 
Eaton, Midwest & American Lighting. Electric pedestals, 
surface boxes, electric meters, conversion kits, water 
meters, lighting & power distribution equipment.

FINANCIAL SERVICES

Ameris Bank-SBA/USDA Lending
Bruce Hurta  •  (281) 384-2595
bruce.hurta@amerisbank.com
www.amerisbank.com
SBA and USDA federal loan programs for small 
businesses nationwide

Business Finance Depot
Paul Bosley  •  (800) 788-3884
paul@businessfinancedepot.com
www.businessfinancedepot.com
Our company specializes in providing financing for 
new and existing campgrounds and RV parks. We offer 
equipment leasing and SBA loans of all types.

CampgroundAccounting.com
Donna Bordeaux, CPA  •  (704) 752-9845
donna@campgroundaccounting.com
www.campgroundaccounting.com
We are CPAs who specialize in working with 
Campground and RV Park owners throughout the 
USA. Our industry knowledge is focused on taking the 
headaches out of campground accounting and helping 
you grow your campground’s value.

FOOD PRODUCTS/ 
DRY GOODS/SUPPLIES

Frito-Lay Inc.
Annette Manning  •  (888) 600-6620
annette.g.manning@pepsico.com
www.fls2u.com
The “Snacks to You” program allows you to offer your 
customers the Frito-Lay products they know and love 
with single unit ordering, easy payment options with 
$25 minimum ordering and free delivery.

Natural Outdoor Supplies
John Roth  •  (815) 353-3980
naturaloutdoorsupplies@yahoo.com
www.naturaloutdoorsupplies.com
Green natural environmentally friendly line of fire 
starters, grilling supplies and campground supplies.

FRANCHISERS

Kampgrounds of America (KOA)-Supplier 
Council
Chris Fairlee  •  (406) 248-7444
cfairlee@koa.net
www.ownakoa.com
KOA is a franchise camping company providing 
marketing, operational, and technology programs to 
over 1000 KOA Kampground entrepreneurs.

Leisure Systems, Inc.
Rob Schutter, OHE  •  (800) 626-3720
rschutter@leisuresystems.com
www.jellystonefranchise.com
Franchisor of Yogi Bear’s Jellystone Park Camp-Resorts. 
Founded in 1969, now includes over 75 locations in the 
U.S. and Canada. Focus on the family camping and 
cabin rental market.

GROUNDS MAINTENANCE  
SERVICES/SUPPLIES

American Hotel Register Company
Nancy Mikels  •  (847) 743-1658
ayoung@americanhotel.com
www.americanhotel.com
American Hotel Register Company is the premier 
hospitality source.

MEMBER BENEFIT PROVIDER

HD Supply Facilities Maintenance
BryLynn Kilroy  •  (989) 379-6989
brylynn.kilroy@hdsupply.com
www.hdsupplysolutions.com
HD Supply is the #1 maintenance, repair and 
operational (MRO) supplier in the U.S. ARVC members 
qualify for discounted pricing which represents a 
savings of 11-13% over published catalog pricing! Call 
to set up an account.

MEMBER BENEFIT PROVIDER

John Deere
Steve Wilhelmi  •  (919) 414-8058
wilhelmistephenm@johndeere.com
www.johndeere.com/arvc
John Deere is a world leader in providing advanced 
products & services, and is committed to the success 
of customers whose work is linked to the land. Since 
1837, John Deere has delivered innovative products of 
superior quality built with integrity.

INSURANCE SERVICES

CampAssure
Don Anderson  •  (402) 237-9492
don@campassure.com
www.campassure.com
CampAssure Insurance Services provides packaged 
tuition cancellation expertise to organizations within the 
youth camp industry.
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MEMBER BENEFIT PROVIDER

eHealth Inc
Hannah Clerico  •  (844) 577-2361
hannah_clerico@ajg.com
https://www.ehealthinsurance.com/small-busi-
ness-health-insurance?allid=gal8758000
Small business plans with custom quotes. eHealth 
makes individual insurance plans available to help 
cover expenses. The biggest selection of online health 
insurance products.

John Bailey Insurance
Brandon Clarke  •  (865) 524-0785
brandon@johnbaileyco.com
www.johnbaileyco.com
RV park and campground insurance agency. Integrity, 
Serivce, Expertise.

MEMBER BENEFIT PROVIDER

Leavitt Recreation & Hospitality Insurance
Kim Ayers, OHP  •  (800) 525-2060
chris-hipple@leavitt.com
www.lrhinsurance.com
For more than 25 years, Leavitt Recreation and 
Hospitality Insurance has served the specialized 
insurance needs of RV Park, Campground and Resort 
owners from coast to coast in the United States. 
Our agents are experts in insuring RV Parks and 
Campgrounds.

Marshall & Sterling Campground & Hospitality 
Insurance Program
Irene Jones  •  (800) 782-2926
ijones@marshallsterling.com
www.campgroundandhospitalityinsure.com
Park owners across the country are switching to 
Marshall & Sterling for Campground Insurance. We put 
park owners first?matching your unique operation to 
one of our many carriers. Our results? Better coverage 
and premiums.

RIS Insurance
Danielle Bost  •  (844) 747-9320
info@risagency.com
www.risagency.com
RIS specializes in recreation vehicle insurance. As 
an independent agent we can provide access to a 
complete line of recreational and non recreational 
insurance products.

Tillman Insurance Agency, Inc.
Dan Tillman  •  (229) 242-5319
dan@tia-ins.com
www.tia-ins.com
Insurance Brokers and Risk Advisors serving the South 
East Region

MEMBER BENEFIT PROVIDER

US Pharmacy Card-Coast 2 Coast RX
Hannah Clerico  •  (800) 931-8872
hannah_clerico@ajg.com
www.uspharmacycard.com/arvc
This discount prescription coupon card will provide you 
with RX medication savings of up to 60% at thousands 
of pharmacies across the country including CVS, 
Walmart, Kroger, Walgreens and their affiliates.

INTERIOR/EXTERIOR  
DESIGN GOODS

Great American Direct
Donna Fout  •  (757) 229-0567
shop@greatamericandirect.com
www.greatamericandirect.com
We offer factory direct mattresses, bed frames, and 
outdoor furniture that provide comfort, style, and 
warmth to the hospitality industry. Our Rugged Comfort 
Sleep Systems are available in plush or wipedown 
materials.

MEMBER BENEFIT PROVIDER

Sherwin-Williams Company
Mike Koncilja  •  (472) 794-2472
michael.j.koncilja@sherwin.com
www.sherwin-williams.com/store-locator
Sherwin-Williams manufacture and distribute paint 
coatings and related supplies through 3,600-plus 
company owned stores in all 50 states and Canada. 
Take advantage of ARVC member special pricing - visit 
your local Sherwin Williams store!

LICENSING
MEMBER BENEFIT PROVIDER

ARVC Combined Music License Program
arvc.org/music •  (303) 681-0401
Take advantage of our exclusive combined music 
license that includes coverage for both ASCAP and BMI 
at drastically reduced rates. Monthly SESAC licenses 
are also available at a discounted rate.

MEMBER BENEFIT PROVIDER

Motion Picture Licensing Corporation (MPLC)
Debbie Silva  •  (800) 462-8855
dsilva@mplc.com
www.mplc.org
The MPLC Umbrella License is the most comprehensive 
movie license available for campgrounds and RV parks. 
ARVC members pay only $320 per park, per year for 
unlimited indoor/outdoor movie showings.

MEMBER BENEFIT PROVIDER

Swank Motion Pictures, Inc
Kaitlyn Morgan  •  (800) 876-5577
kmorgan@swankmp.com
www.campgrounds.swankmp.com
Proud to partner with Walt Disney Studios & Lions Gate 
Films as the exclusive licensing agent for RV Parks/
Campgrounds. Save 25% off published annual/semi-
annual campground site licenses for all Disney, Lions 
Gate, Touchstone, & Summit movie titles!

MANUFACTURER  
BUILDINGS/HOUSING

BUSHTEC USA
Gary Flaks  •  (973) 738-3777
gary@bushtecadventureusa.com
www.bushtecadventureusa.com
Camping and Outdoor Leisure have never been more 
popular than they are today in the USA. For over 50 
years, Bushtec Adventure has been manufacturing the 
world?s finest canvas tents in its award winning, state of 
the art factory in Ladysmith, South Africa.

Cavco Park Models & Cabins
Tim Gage  •  (800) 622-8260
timg@cavco.com
www.cavco.com
Manufacturer of camping cabins and park model RV 
selling factory direct to RV parks and campgrounds 
nationwide.

Champion/Athens Park Homes LLC
Dick Grymonprez  •  (903) 677-0108
dgrymonprez@championhomes.com
www.athensparkhomes.com
Quality builder of park models and cabins with building 
operations in Athens TX, Chandler AZ, Lake City FL, 
Lindsay CA, Salisbury NC, Sangerfield NY, Weiser ID 
and York NE.

Colorado Yurt Co.
Ivy Fife  •  (970) 240-2111
ivy@coloradoyurt.com
www.coloradoyurt.com
Colorado Yurt Company: Makes of Colorado Yurts, 
Earthworks Tipis and Cimarron Tents. For over 40 years, 
our family-owned business has crafted the highest 
quality structures: Made in Colorado, shipped all over 
the world.

Conestoga Wagon Company
Jason Olsen  •  (203) 247-7102
jason@conestogawagonco.com
www.conestogawagonco.com
Our Conestoga wagons evoke an old west ambiance 
with modern day comfort. Highquality canvas tents with 
solid wood frames and decks provide the ultimate tent 
camping experience.

Davis Tent
Will MARQUARDT  •  (303) 561-1817
will@davistent.com
www.davistent.com
Davis Tent is the leader in safari style glamping tents. 
We focus on top quality tents and educating clients on 
best practices in the glamping industry.

Eco Structures Australia
Josh Bell  •  (619) 610-0213
josh@ecostructuresusa.com
www.ecostructuresusa.com
Eco Structures Australia is a global leader in the design 
and manufacturing of stylish, functional and structurally 
engineered tent accomodation solutions. Our designs 
are flexible and gown when your business and/or 
budget grows.

Forest River Inc. Park Model Division
Gary Duncan  •  (574) 262-2513
gduncan@forestriverinc.com
www.forestriverinc.com/parkmodels/
Forest River Park Model Division is a full line Park 
Model manufacturer, featuring products including 12’ 
wide standard park models, rental cabins, office units, 
shower units, and more.

Green River Log Cabins
Todd Garland  •  (864) 457-2444
kelly@greenrivercabins.com
www.greenriverlogcabins.com

Lakeside Park Models - Clayton Built
Michael Burleson  •  (800) 465-7831
michael.burleson@cavhomesinc.com
www.lakesidetinycollection.com
Lakeside Luxury Park Models are vacation and 
seasonal use living accommodations made with the 
Clayton Built¬? promise of quality, efficiency and 
affordability.

Lelands Cabins
Carol Stevens  •  (817) 587-6520
carol@lelandscustomhomes.com
www.lelandscustomhomes.com
Specializing in affordable, quality cabins and buildings 
for your park. Built in Texas, delivered nationwide.

Montana Canvas Inc.
Curt Dinges  •  (800) 235-6518
info@montanacanvas.com
www.montanacanvas.com
Montana Canvas produces the highest quality Wall 
Tents, Luxury Camping, Glamping Tents, Outdoor Gear 
and Tarps made in the USA.

Outstanding Tent
Jason Higbee  •  (415) 520-7654
jason@outstandingtent.com
www.outstandingtent.com
A world full of luxury safari tents, fully equipped lodges 
and the fastest service. That is what you get from us, 
while your guests get their well-deserved vacation.

Plainscraft Conestoga Wagons
Donna Steinman  •  (785) 748-4588
donna@plainscraft.net
www.plainscraft.net
Plainscraft creates beautiful, hand crafted, full-size 
Conestoga Wagons that provide a unique experience 
that visitors will never forget.
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Skyline Corporation
Terry Decio  •  (800) 348-7469
tdecio@skylinecorp.com
www.skylinepm.com
Since 1951, Skyline Corporation is committed to offer 
the highest quality homes and park models to meet 
the markets ever changing needs throughout North 
America.

Stone Canyon Cabins
Roberta Feist  •  (205) 465-8013
rfeist@feist.com
www.stonecanyoncabins.com
Stone Canyon Cabins offers durable, spacious and 
customized park homes. Our customers experience 
full satisfaction of product design, quality and price, 
which has made us leaders in our industry. www.
stonecanyoncabins.com

Tent Masters
Steven Woodburn  •  (888) 988-8368
steven@tentmasters.com
www.tentmasters.com
Tent Masters is the North American distributor of 
Luxetenten glamping tents

Tree Wise Designs
Reid Burland  •  (218) 481-8733
reid@treewisedesigns.com
www.treewisedesigns.com
We create treehouses, Yurts, covered wagons and 
adventure lodging for campgrounds and resorts. Our 
designs are tailored for usability and durability with a 
wide variety of models and customization creating a 
unique experience your guests will love.

MARKETING SERVICES

CampgroundViews.com
Mark Koep  •  (805) 341-3828
mark@campgroundviews.com
www.campgroundviews.com
Wouldn’t you rather watch a video than read this? 
So would your potential guests! Get more of them... 
online... by working with CampgroundViews.com

MEMBER BENEFIT PROVIDER

Constant Contact
Hannah Clerico  •  (855) 339-0045
hannah_clerico@ajg.com
www.arvc.constantcontact.com
Constant Contact, Inc’s email marketing and online 
survey tools help small businesses and organizations 
connect to customer quickly, easily, and affordably and 
build stronger relationships.

Insider Perks
Brian Searl  •  (216) 232-3105
brian@insiderperks.com
www.insiderperks.biz
Our mission is to provide digital marketing services 
that exceed our clients’ expectations. Our purpose is 
to delight, to inspire, to innovate, to provide the kind 
of customer service and customer experience that our 
clients will love us for.

Text Request
Brian Elrod  •  (423) 218-0111
brian@textrequest.com
www.textrequest.com
Text Request is a business texting software that makes it 
easy for your team to manage 2-way text conversations 
with customers, or employees with complete 
organizational oversight and unity.

MEDICAL/FIRST AID  
SERVICES AND SUPPLIES

Ranger Ready Repellent
Ryan Mahoney  •  (203) 400-8569
ryan@rangerready.com
www.rangerready.com

OFFICE SUPPLIES
MEMBER BENEFIT PROVIDER

Office Depot/OfficeMax
Hannah Clerico  •  (800) 650-1222
hannah_clerico@ajg.com
www.officediscounts.org/arvc
Save up to 80% on over 93,000 products. Great for 
your printing, cleaning and office needs. Shop online 
and in-store. Free next day shipping on online orders 
over $50.

MEMBER BENEFIT PROVIDER

Staples Advantage
Carlos gamboa  •  (877) 826-7755
carlos.gamboa@staples.com
www.order.staplesadvantage.com
Now the great prices and selection only Staples can 
provide, delivered right to your business! Special 
discounts available for ARVC members so sign up 
today and start saving!

OUTDOOR FURNISHING

Cedar Forest Products
James Kuipers  •  (800) 552-9495
quotes@cedarforestproducts.com
www.cedarforestproducts.com
Wood and steel shelters/pavilions/gazebos solid 
cedar timber walled cabins, restrooms and multi-use 
buildings, bridges, pergolas, site amenities.

Fireside Lodge Furniture Company
Brandon Andersen  •  (218) 568-6188
brandon@firesidelodgefurniture.com
www.firesidelodgefurniture.com
America’s largest manufacturer of rustic furnishings. We 
specialize in cedar log furniture, but also offer authentic 
barnwood, hickory and pine.

Gama Sonic Solar Lighting
Matt Cohen  •  (727) 688-5030
matt@gamasonic.com
www.gamasonic.com
Gama Sonic is the leading manufacturer of high quality 
solar lamp lights. Solar lamp posts can be easily 
installed anywhere outdoors without digging, trenching, 
or running electrical wiring.

Jamestown Advanced Products, Corp.
Shari Hallenbeck  •  (716) 483-3406
shallenbeck@jamestownadvanced.com
www.jamestownadvanced.com
From grills to campfire rings, picnic tables to benches 
and bike racks, Jamestown Advanced Products should 
be the first stop for outdoor furnishings!

Polly Products
Sandra Anson  •  (517) 649-2243
sandra@pollyproducts.com
www.pollyproducts.com
Polly Products manufactures commercial outdoor 
furnishings that stand the test of time with 100% recycled 
plastic. Sustainable, incredibly durable, and beautifully 
crafted picnic tables, benches, signs, pet waste stations, 
receptacles & more.

RJ Thomas Mfg Co./Pilot Rock
Bob Simonsen  •  (800) 762-5002
pilotrock@rjthomas.com
www.pilotrock.com
Designer and manufacturer of the Pilot Rock brand of 
picnic tables, charcoal grills, campfire rings, benches, 
trash receptacles, bike racks, lantern poles and more.

UltraSite
Salil Vaijapurkar  •  (800) 458-5872
salilv@playcore.com
www.ultrasite.com
UltraSite’s brands of site amenities including commercial 
picnic tables, shades, shelters, dog parks, and outdoor 
fitness products, are the superior choice that provide 
a low maintenance, durable solution for any outdoor 
recreation location.

PLUMBING SERVICES/SUPPLIES

Midwest Innovative Technologies, Inc.
Eric Dennis  •  (618) 740-0074
info@mitimfg.com
www.mitimfg.com
Replace frost-free hydrants without digging with the 
patented Yard Hydrant Made Easy? pitless casing 
system. (not for use with canister-style hydrants). Sliding 
pitless adapter allows easy removal/installation 
without the pitfalls of threaded connections.

The Tower Company
Christine Kornely  •  (920) 682-6091
salestower@comcast.net
www.towercompany.com
Tower Company is your supplier of quality dump station 
products. Products include Romort Water Towers, 
sanitary hatch covers and dump station signs and Dogi 
Pot products.

TOTAL RESTROOM BY SUSTAINABLE SUPPLY
Scott Krueger  •  (720) 452-3064
scott@totalrestroom.com
www.totalrestroom.com
Our team of experienced Project Managers provides 
campground restroom products through a streamlined 
ordering process with total project cost-savings.

POOLS AND FOUNTAINS  
SERVICES/SUPPLIES

MEMBER BENEFIT PROVIDER

Leslie’s Pool Supplies
Francisco Hernandez  •  (602) 284-8249
fhernandez@lesl.com
www.lesliespool.com
Leslie’s offers a comprehensive pool supply product 
line including chemicals, cleaning devices, equipment, 
parts, recreational and safety products, as well as 
unique items for the patio. We also offer professional 
equipment installation and repair.

POOLCORP
Roberto Gonzalez  •  (708) 612-8666
roberto.gonzalez@poolcorp.com
www.pool360.poolcorp.com
POOLCORP is the world’s leading wholesale distributor 
of swimming pool equipment, parts and supplies, and 
related outdoor living products. The company operates 
over 360 locations worldwide.

PROPANE
MEMBER BENEFIT PROVIDER

AmeriGas Propane L.P.
Stan Cardwell  •  (901) 581-1954
stan.cardwell@amerigas.com
www.amerigas.com
AmeriGas is the nation’s largest propane company, 
serving over 1.3 million residential, commercial, 
industrial, agricultural and motor fuel propane 
customers in nearly 50 states.

MEMBER BENEFIT PROVIDER

Ferrellgas
Patty Strong  •  (888) 337-73550
nationalaccounts@ferrellgas.com
www.ferrellgas.com
Ferrellgas provides propane gas solutions for your 
home or business. Save money with our propane tank 
delivery and maintenance options.

MEMBER BENEFIT PROVIDER

Global Gas, Inc
DD Alexander  •  (303) 790-2661
ddalexander@globalgas.com
www.globalgas.com
Global Gas, and its Independent Propane Network, 
is committed to continually providing its customers 
with the most convenient and economical method of 
procuring propane.
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MEMBER BENEFIT PROVIDER

Suburban Propane
Skeeter Meyers  •  (800) 643-7137
smeyers@suburbanpropane.com
www.suburbanpropane.com
Suburban provides state-of-the-art bulk refilling 
dispensing units, bulk propane installations, discount 
pricing, equipment, on-site safety training and 
instruction, safety signage with 24-hour emergency 
service available.

PUBLICATIONS/BOOKS

Woodall’s Campground Management
Ben Quiggle  •  (574) 306-7781
bquiggle@rvbusiness.com
www.woodallscm.com
Woodall’s Campground Management is owned by 
Elkhart, Ind.-based G&G Media LLC. and circulates 
to over 14,000 RV parks and campgrounds monthly, 
while also operating a website focused on industry 
news at WOODALLSCM.com.

REAL ESTATE SERVICES

Baehre Real Estate
Russell Baehre, OHC  •  (830) 896-5050
info@rvparksforsale.com
www.rvparksforsale.com
A fully licensed Real Estate firm specializing in 
campgrounds, RV parks and RV resorts for over 30 
years! Proud ARVC member for 25 years!

Colliers International Manufactured Housing 
& RV Group
Alyssa Conlon  •  (561) 213-1532
kristin.barham@colliers.com
www.colliers.com/manufacturedhousing
The Colliers Manufactured Housing & RV Group focuses 
exclusively on MH communities and RV resorts across 
the U.S. and Canada. Whether you are interested in 
disposition, acquisition or simply maximizing the value 
of your existing assets, Colliers can help.

Darrell Hess & Associates
Darrell Hess  •  (828) 452-1535
hess@campgroundsforsale.com
www.campgroundsforsale.com
Real estate RV park brokerage, consulting, workshops, 
educational materials.

Las Vegas Land and Water Company
Dave Hensley  •  (702) 325-4298
mtnhackr@aol.com

Marcus & Millichap Real Estate  
Investment Services
Bob Kaplan  •  (303) 328-2034
bob.kaplan@marcusmillichap.com
www.kaplanbrokeragegroup.com
Real Estate Brokerage Services Exclusively Focused On 
The Outdoor Hospitality Industry.

Parks & Places, Inc.
Mark Whitworth  •  (850) 385-4311
mark@parksandplaces.com
www.parksandplaces.com
Proudly giving you the quickest response, most 
professional marketing package and best team to help 
sell or buy campgrounds & RV parks.

Sage Resort Appraisal and Consulting
Shari Heilala  •  (312) 291-1921
heilala@sagerealestate.com
www.sageresortappraisal.com
Sage Resort Appraisal and Consulting specializes in 
recreational and leisure real estate, and is a national 
leader in the RV Resort industry. Specializing in 
appraisal, feasibility study or market research.

The Campground Connection
Marilyn Deward  •  (616) 532-4835
mdeward@gmail.com
www.thecampgroundconnection.com
Assessment & Analysis If you are like most Campground 
Owners, the majority of your wealth is tied up in your 
Business. We help you plan your exit strategy so when 
the time comes, you are able to extract the maximum 
value from your business.

RECREATIONAL  
EQUIPMENT/SUPPLIES

Cheltec
Jason Marquez  •  (941) 536-7365
jasonm@cheltec.com
www.cheltec.com
Our mission is to manufacture and distribute high 
quality products that serve the global marketplace 
with excellence. We inspire to build trust and long term 
relationships through uncompromising integrity and our 
commitment to truly making a difference.

MEMBER BENEFIT PROVIDER

Club Car - Ingersoll Rand
Steve Bledsoe  •  (615) 794-0304
steve_bledsoe@clubcar.com
www.clubcar.com
Club Car is the world’s largest manufacturer of small-
wheel, zero-emissions electric vehicles, including 
light-duty vehicles, heavy-duty 4x4s and multi-person 
transports.

Commercial Recreation Specialists
Ron Romens  •  (608) 848-8781
ron@crs4rec.com
www.crs4rec.com
CRS provides recreation solutions including 
WaterBased Family Entertainment Centers, Inflatables 
for Pools/Waterfront, AquaClimb Walls, Paddling and 
Pedaling, Indoor/Outdoor Play Equipment, MiniGolf, 
Shade and much more.

Kangaroo Jumper Inc.
Courtney Childress  •  (865) 387-8706
courtney@kangaroojumper.com
www.kangaroojumper.com
The first and still the best! Customization of graphics 
and Jumper size and total quality control with inhouse 
manufacturing. Made in America, Texas to be exact!

Quadrini-USA
Bob Nuttelman  •  (800) 618-1512
bob@quadrini-usa.com
www.QUADRINI-USA.com
We are importers of electric bikes, offering fleet 
leasing/purchase of E-Bikes.

Sandy Creek Mining Company
Jason Woodruff  •  (419) 435-5891
info@sandycreekmining.com
www.sandycreekmining.com
Sandy Creek Mining Company is the leading provider 
of equipment and mining rough products used in 
panning attractions around the world.

RECREATIONAL  
EQUIPMENT/WATERCRAFT

Corcl
Carter Brigham  •  (855) 932-6725
carter@corcl.com
www.corcl.com
Corcl, the fun way to get around! Offer your guests 
innovative ways to play on your waterfront.

ModUDock, Inc.
Jeff Spence  •  (262) 367-3100
info@modudock.com
www.modudock.com
Manufacturer of ADA compliant, maintenancefree 
modular dock systems. Accessories include: gangways, 
ladders, benches, roof systems, lights, cleats, bumpers 
and more. 50year decking warranty with a 15year 
structural and floatation warranty.

RECREATIONAL EQUIPMENT/
WHEELED VEHICLES

Buena Vista Surrey Company
Matthew Haggadone  •  (407) 331-9147
mhaggadone@buenavista.com
www.Surreybikes.com
With over 25 years of experience Buena Vista Surrey 
Company is North American’s premier supplier of 
Surrey Bikes and Beach Cruisers. Clients include Walt 
Disney World, Ritz-Carlton, Marriott Vacation Club, 
Diamond Resorts, Hyatt Hotels, and KOA.

Tredit Tire
Michael Gerowitz  •  (574) 293-0581
mgerowitz@tredittire.com
www.tredittire.com
With more than 50 years of service, we have been 
dedicated to being a recognized leader in the supply of 
quality tire & wheel assemblies to Original Equipment 
Manufacturers (OEM) for a large variety of towable 
trailer applications.

RESERVATION SYSTEMS

Astra
Sarah Bennett  •  (214) 996-7171
sarah.bennett@aspiraconnect.com
www.astra.campgroundmanager.com
Astra is the largest provider of campsite reservations 
in North America, increasing visibility of RV parks and 
campgrounds through ReserveAmerica.com, which 
reaches over 14.5 million consumers each year.

Campground Commander, LLC
Mary Moeller  •  (816) 835-9571
mary@campgroundcommander.com
www.campgroundcommander.com
Forge ahead with more reservations! Easy-to-use 
campground reservation software by Campground 
Commander, built for small to mid-sized campgrounds, 
boasts a long list of standard features plus new unique 
features not found on other reservation software.

CampLife
Tyler Duffy  •  (615) 681-7289
tyler@camplife.com
www.getcamplife.com
CampLife reservation software helps park operators 
easily maximize their properties and provide an 
experience that guests can’t wait to repeat.

Campspot
Joshua Traxler  •  (616) 226-5492
josh.traxler@campspot.com
www.campspot.com
Campspot is a powerful campground reservation 
software designed to meet the needs of today’s 
campground owners. Our optimizable reservation grid, 
intelligent business rules, and userfriendly design create 
more revenue and drive visitor satisfaction.

Megasys Hospitality Solutions
Mark Jewart  •  (918) 743-0100
mjewart@megasyshms.com
www.megasyshms.com
Megasys Hospitality Solutions provides the best-
in-class property management software and online 
booking solutions for parks, campgrounds and other 
recreational facilities. Magasys can integrate all your 
operations needs, in a single solution!



MARKETPLACE

36 SUMMER 2020

MEMBER BENEFIT PROVIDER

NewBook International Inc.
Jerome Staverosky   
admin@newbook.cloud
www.newbook.cloud
NewBook is an award-winning tourism technology 
platform designed especially for RV parks & 
campgrounds that has a proven track record in 
increasing revenue and productivity for thousands of 
users globally.

Pitchup.com
Dan Yates  •  (917) 410-7212
brenda@pitchup.com
www.pitchup.com
Pitchup.com is the leading specialist for booking 
outdoor accommodations online. Our award winning 
website and mobile platform help customers find and 
book the perfect location.

ResNexus
Travis Orton  •  (801) 806-0002
torton@resnexus.com
www.resnexus.com
ResNexus is professional-grade, property management 
software for any business operating a reservation 
system.

Resort Data Processing, Inc.
Anthony Sekinger  •  (877) 779-3717
jordan@resortdata.com
www.resortdata.com
RDP provides quality property management software, 
online reservation capabilities, interactive maps and a 
full array of management features to Campground and 
RV Resorts.

RMS North America
Erin Philips  •  (858) 427-1200
hello@rmsnorthamerica.com
www.rmsnorthamerica.com
RMS is a global hospitality software company providing 
cloud-based reservation management systems to parks 
and campgrounds.

Sovereign Sportsman Solutions, LLC
Bill Creighton  •  (703) 850-5711
bcreighton@s3gov.com
www.s3gov.com
S3 is a leading provider of business services and 
technology platforms for the outdoor recreation 
industry. We partner with state agencies, tribal councils, 
and Canadian provincial to provide transaction-based 
licensing, permitting systems.

Staylist
Larry Sink  •  (865) 248-0045
lsink@staylist.com
www.staylist.com
Staylist is an easy-to-use, comprehensive reservation 
management solution that provides seamless, simple 
property search, booking, and payment functionality 
for both guests and owners. Trusted by established 
resort and lodging companies.

RESORT MANAGEMENT SERVICES

IVEE Group
Tom Mason  •  (404) 477-6189
tmason@ivee.com
www.Turnstonegroup.com
IVEE Group is an owner/ operator and 3rd party RV 
Resort Management Company. Our primary focus is 
to Improve Value and Enhance Experiences of guest, 
associates and our partners.

LEANTO
Scott Hale  •  (360) 298-1684
hello@stayleanto.com
www.stayleanto.com
Take the easy way out. Glamping differentiates your 
business, increases your bottom line, and attracts a 
bigger audience to your campground.

Newport Pacific Capital
Celeste Taylor  •  (949) 852-5575
celeste.taylor@newportpacific.com
www.newportpacific.com/rvandmarinamanage-
ment
Newport Pacific Capital is a full service RV resort 
management company that combines a high touch, 
family oriented operational style with all of the 
resources a larger company can provide.

RV ASSOCIATIONS/ 
CLUBS/MEMBERSHIPS

Family Motor Coach Association, Inc.
Brian Bacik  •  (513) 474-3622
bbacik@fmca.com
www.fmca.com
Enhancing the motor home lifestyle for nearly 50 
years. Helping to connect over 90,000 families to 
campgrounds across the US and Canada.

Good Sam Enterprises
Ann Emerson  •  (805) 667-4100
aemerson@goodsamfamily.com
www.goodsamclub.com
Largest network in North America with over 2,100 
affiliated parks.

Passport America
Cara Holland  •  (800) 681-6810
cara@passportamerica.net
www.passportamerica.com
The “original” and world’s largest 50% discount 
camping club. Nearly 1,900 participating 
campgrounds and RV Parks.

RV EQUIPMENT/SUPPLIES

Airxcel, Inc.
Piar Adams  •  (316) 303-7174
jpa@airxcel.com
www.airxcel.com
We design, produce and distribute products including: 
air conditioners, furnaces, water heaters, cooking 
appliances, rooftop products, sealants, window 
coverings, ventilation systems, Fiberglass Reinforced 
Plastic (FRP), and composite panels for RVs

Cody Talbert Distribution/Camco
Amy Payne  •  (407) 397-9610
sales@codytalbert.com
www.codytalbert.com
Premier provider of Camco camping and RV accessories 
using simple plan-o-gram displays for easy ordering, 
great margins and guaranteed sales for camp stores.

Dock N Stow LLC
Mark Gregory  •  (720) 341-9440
marketing@docknstow.com
www.docknstow.com
Dock N Stow LLC is a manufacturer of trailer accessories

Outdoors Unlimited
Jeff Grady  •  (630) 561-9002
jeff@flemingsales.com
www.ouioutdoors.com
Outdoors Unlimited has been providing innovative 
products to our customers for over 70 years.

SANITATION  
MAINTENANCE/SUPPLIES

Phelps Honey Wagon, Inc.
Jaylene Shannon  •  (717) 502-1090
info@phelpshoneywagon.com
www.phelpshoneywagon.com
Phelps Honey Wagon is an industrial waste & water 
handling wagon with a 3 Inch commercial diaphragm 
pump that pumps 60 gallons per minute. Our wagons 
are built from C channel steel to resist rust. We have 
been serving the recreation industry since 1970.

SECURITY/ACCESS CONTROLS

Identity Guard
Hannah Clerico  •  (855) 443-7748
ukhan@identityguard.com
www.identityguard.com/arvc
Identity Guard monitors your valuable credit and 
identity information, with alerts that can help you 
respond quickly if certain changes indicating fraudulent 
activity are detected.

Parking BOXX
Brad Henkel  •  (800) 518-1230
brad@parkingboxx.com
www.parkingboxx.com
Gates, access control & payment solutions. We offer 
high quality systems, professional installation, and great 
service. Ask how we can help YOU make more money!

RadioBoss 2Way Radios
Adam Smith  •  (516) 694-6000
adam@radioboss.com
www.radioboss.com
RadioBoss 2Way Radios deals in sales, rentals, and 
repairs of twoway radios. We also carry a line of 
waterproof accessories for any twoway radio.

STAFFING/ 
RECRUITMENT/TRAINING

Workamper News, Inc.
Steve Anderson  •  (501) 362-2637
editor@workamper.com
www.workamper.com
Workamper News is dedicated to helping you build a 
successful recruiting program that can decrease your 
hiring stress while increasing your bottom line!

TELECOM/INTERNET/SATELLITE

ALVI Satellites
Bill Dorsey  •  (770) 547-1800
bill@alvisatellites.com
www.alvisatellites.com
Alvi Satellites has been an authorized DIRECTV 
Business Hospitality dealer since 2006. We specialize 
in the installation of TV, Internet and Phone systems in 
Institutional, Commercial, Lodging & Residential.

Digitalway Services
Tim Murry  •  (817) 304-3595
tim@digitalwayservices.com
www.digitalwayservices.com
We are a coasttocoast, turnkey cable/wifi provider to 
the RV park & resort industry. Pay wholesale NOT retail 
rates. We customize your installation to fit the needs of 
your park. Our impeccable service record speaks for 
itself. Call us today!

GB WiFi Solutions
Greg Colon  •  (605) 295-0545
greg.colon@gbwifisolutions.com
www.gbwifisolutions.com
Commercial Grade Wi-Fi Networks by RV Park Owners
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Jabba Communications Inc.
Allie Bielas  •  (602) 235-0591
info@jabbacom.com
www.jabbacom.com
North America?s leading Internet Services Provider, 
designing, deploying and managing streaming-
capable, dependable networks since 2002. Now 
offering JabbaTV and JabbaTalk. Add revenue and 
value to your property with our triple play services!

Maratech WIFI
Chris Maracle  •  (817) 609-5974
ceo@maratechwifi.com
www.maratechwifi.com
We design, implement and administer WIFI and wired 
networks.

Private Cable Systems of MI INC
Amanda VanDam  •  (231) 744-8876
amanda@pvtcable.com
www.pvtcable.com
As a Nationwide provider we specialize in private 
cable systems specific to your needs. We have several 
different options available with rates as low as $2.49 
per site.

Satellite Connections, Inc
Scott Mcnett  •  (419) 228-3474
info@satelliteconnections.com
www.satelliteconnections.com
Satellite Connections, Inc has been serving the satellite 
industry for 34 years. Satellite Connections, Inc is 
headquartered in Lima, Ohio. A single source for Dish, 
Highspeed Internet, and Camera Systems.

Sound Marketing Inc./It’s All About Satellites
Barry Conley  •  (505) 296-9423
barry@itsallaboutsatellites.com
www.itsallaboutsatellites.com/what-we-do/di-
rectv-for-business/directv-rv-parks-campgrounds/
A leading provider of television systems & 
programming. DIRECTV for RV parks and campgrounds 
since 1996. Ask about COM2000 SD/HD headends. 
No converter boxes!

TengoInternet, Inc.
Kimberly Chung  •  (512) 469-7660
marketing@tengointernet.com
www.tengointernet.com
TengoInternet is proud to be the nation’s leading 
provider of wireless networks and guest services to the 
hospitality industry.

VENDING/COINOP MACHINES

Fluid Manufacturing
Pete Parafin  •  (209) 334-6144
fluidmfg@aol.com
www.fluidmfg.com
Factory direct pricing on coin/token operated shower 
controls, coin counters and bill changers. Save up to 
15% off American Changer Bill Changers EVERYDAY 
with exclusive ARVC member pricing!

The Ice Depot USA
Edward Boudreaux  •  (251) 517-3970
allison@cstoresolutions.net
www.theicedepot.net
Stand alone ice vending machines.

WASTE CONTROL/ 
RECEPTACLES/SUPPLIES

DOGIPOT
David Canning  •  (407) 888-4627
info@dogipot.com
www.dogipot.com
Dogipot has the most environmentallyconscious and 
highest quality dog waste removal products to help 
keep campgrounds and RV parks free from the nuisance 
of unsightly, smelly and harmful dog pollution.

WATER/WASTEWATER  
TREATMENT/SUPPLIES

Active Water Solutions
Terry Wilson  •  (832) 571-1111
info@activewatersolutions.com
www.activewatersolutions.com
Active Water Solutions, LLC manufactures selfcontained, 
transportable wastewater treatment units to provide 
safe, clean water when and where it is needed. Versatile 
designs, scalable solutions and proven technology.

Fluence Corporation Ltd
Erik Arfalk  •  (763) 746-8400
info@fluencecorp.com
www.fluencecorp.com
Treat municipal wastewater onsite- no municipal 
lines, no pump and remove. Decentralized, packaged 
wastewater treatment by Fluence are neighborhood 
friendly with low noise and no odor.

Zoeller Company/ Clarus Environmental
Jason Myer  •  (502) 778-2731
jasonm@zoeller.com
www.zoeller.com
Offers environmentally sustainable products, solutions, 
and services for the collection, treatment, and disposal 
of residential and community wastewater.

WEBSITE SERVICES/MOBILE APPS

Armstrong Software
Rose Duemig  •  (636) 236-1469
rose@armstrongsoft.com
www.armstrongsoft.com
Create a Mobile app downloadable by your resort 
name and branding to include all of your resort and 
local information. Features include built in sponsorship 
opportunities to aid as a revenue source! Stay 
connected to your guests year round!

campersAPP
Travis Gere  •  (888) 231-2267
info@campersapp.com
www.campersapp.com
Campground mobile app developer providing custom 
experience apps for campgrounds and resorts. Features 
include: inapp purchasing, realtime alerts, activities 
calendar with reminders, park services information, 
games, nearby attractions & more.

Strait Web Solutions
Roxi Baxley  •  (360) 797-3799
roxi@straitwebsolutions.com
www.straitwebsolutions.com
Strait Web Solutions has been providing web services 
to the RV Park & Campground industry for more than 10 
years. We offer web design and development services, 
web hosting, social media marketing and consulting.
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2020 National School of RV Park and  
Campground Management attendees 

celebrate a successful week of learning 
and networking with industry peers. 

ARVC FOUNDATION

Marshall & Sterling, a leading na-
tional provider of insurance and risk 
management services for the camp-
ground industry, has announced it will 
donate $10,000 to the ARVC Founda-
tion to support industry education.
 This very welcome donation will 
fund one scholarship for the Out-
door Hospitality Conference and 
Expo (OHCE) each year for the next 
five years, as well as one scholarship 
for the National School of RV Park 
and Campground Management each 
year, also for the next five years. The 
scholarships will cover the recipients’  
registration fees.
 Irene Jones, ARM, program  
manager for Marshall & Sterling’s 
Campground and RV Park Insurance 
Program, says the decision was made 
to establish this fund because her 
company’s long-term values, which are 
insurance protection, smart safety and 
long-term success for campground 
owners, really line up with ARVC and 
the ARVC Foundation.
 “We wanted to find a way to give 
back to promote education in our 
community, which is the campground 
community,” she says. “ARVC is lead-
ing the way as far as online and onsite 
educational resources, and when we 
attend the conference, I see so many 
new and prospective campground 

owners and second and third genera-
tions of leadership coming into fam-
ily-owned organizations. These new 
leaders need information and educa-
tion and ARVC is the go-to source in 
our industry, so it was really natural 
for us to say this is where we should 
give back.”
 Jones further elaborated on why it 
was important for Marshall & Sterling 
to establish the scholarship fund.
 “Campground owners are the best 
people in the world,” she says, “and we 
love working with ARVC. We’ve been 
very impressed with the quality of the 
information and educational opportu-
nities we see at OHCE every year and 
the feedback we’ve gotten about Na-
tional School, as well, from our policy-
holders who have attended.”
 Cyndy Zbierski, chairman of  
the ARVC Foundation, says this gener-
ous donation to the ARVC Foundation 
by Marshall & Sterling is an amazing  
gift and will directly benefit camp-
ground employees and owners over 
the next five years.
 “These funds are proof others  
see that the ARVC Foundation is do-
ing important work and by providing  
financial assistance to individuals,  
professional growth occurs while 
the entire industry is truly being en-
riched,” she says.

 Paula Horwitz, executive direc-
tor of the ARVC Foundation and exec-
utive director of education and events 
for ARVC, says this donation demon-
strates the impact suppliers can have 
on industry education in the future.
 “Marshall & Sterling’s advocacy 
for, belief in, and support of the con-
tinued growth of the industry is why 
the ARVC Foundation is thrilled to 
work alongside them to help them ac-
complish their goal of offering finan-
cial support to individuals looking to 
grow their knowledge in the industry.” 
 Jones encourages campground 
owners to apply for these scholarships 
through the ARVC Foundation.
 “This is an opportunity for you or 
for a senior person on your staff to ei-
ther go to National School or OHCE. 
If you go, you will not only experience 
the education, but also the community 
of campground owners. It will make 
you a stronger leader and will help 
your business be more successful.”
 The application process for the 
first Marshall & Sterling scholarship 
to be awarded, which will be for 
OHCE2020 in Daytona Beach, Fla. 
on November 2-5, will begin this  
summer. Visit ARVCFoundation.org 
for details.

Marshall & Sterling Donates $10,000 to 
SUPPORT INDUSTRY EDUCATION
The Insurance Provider’s Generosity will Help Fund OHCE and National School Scholarships
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PHOTO FINISH

Getting into  
the Spirit
As Halloween approaches, staff members, like 
Shari Weber shown here, at ARVC member-
park Cross Creek Camping Resort in 
Delaware, Ohio are encouraged to dress up to 
make things even more fun for families as they 
check in. The campground has scared up plenty 
of entertaining activities for this year’s Halloween 
season, including Fall Fest and Scream Fest 
weekends that include the Cross Crypt Manor 
haunted house, trick or treating, costume and 
camper decorating contests, food, music and 
more, including the popular BOOS & BOOZE 
weekend with DJ entertainment. Like many other 
ARVC member-parks, this campground really 
knows how to get into the spirit of the holiday! 

Cross Creek Camping Resort, Delaware, Ohio
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