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Dear arvc Members:
and I hope it is
proving to be an enjoyable and profitable one for your park. It’s
always so rewarding to see so many campers coming to our member
parks to create lasting memories for their families.

the summer camping season is in full swing

As you very well know, it takes a lot of moving parts to run a
successful park, and it can be extremely helpful in your business
planning to know how your park stacks up against comparable parks
in our industry. That’s why I’m pleased to announce that the results
of our 2017 National RV Park and Campground Operations Survey
will be available this summer.

Paul Bambei

arvc President/CEO

Thanks to the nearly 700 campgrounds who participated, the
survey results will enable you to benchmark your park’s operational
practices against those of other parks in our industry. The data in
the report will include an overview of the length of parks’ seasons,
the composition of their target markets, the types of amenities they
offer, the rates they charge and their total revenue and expenses.
I encourage you to purchase a copy of this helpful report when it
becomes available to aid in your business decision making.
In this issue of the arvcVOICE, you’ll find additional operational
insights, from tips on training your staff to keeping your guests
safe and what you need to know about service animals to be in
compliance with ADA guidelines. And if you’re at the stage where
you’re considering selling your park, you may find our story on
minimizing the tax consequences of the resulting capital gains to
be helpful.
In this very busy season, I know you have to hit the ground running
every morning. But if you can, I encourage you to take a moment and
reflect on all of the many ways your park is making your guests’ lives
more enjoyable. It’s what outdoor hospitality — and our industry —
is all about
Have fun,
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WHAT’S HAPPENING

Party Like a Native
Carolinian at Our
“Cruisin’ to the
Finish Line” After
Party Hosted by
CARVC — Carolinas
Association of RV
Parks & Campgrounds

 2017 OHCE:
NOVEMBER 7-10
RALEIGH, NC

Make Plans Now to Attend the 2017 Outdoor
Hospitality Conference & Expo (OHCE)!
You won’t want to miss this year’s OHCE as we gather in beautiful Raleigh, North Carolina on November 7-10. We’ll
kick off the week with our optional Successful Park Operations Tours (SPOT) and the ARVC Foundation’s Institute for
Leadership Development Workshop. Then we’ve packed the rest of the conference agenda with more than 40 educational
seminars along with plenty of networking opportunities so you can reconnect with old friends and make new ones. And at
our Expo, you’ll have the opportunity to meet more than 100 exhibitors who represent the very best products and services
our industry has to offer. In just a few short days, you’ll gain a wealth of information and contacts. For more information
about the 2017 OHCE and to register, visit arvc.org/OHCE.

“Building Teams in the Good Times and Bad” will be the focus of the
opening keynote address delivered by NASCAR legend Danny “Chocolate”
Myers at our Opening General Session on Tuesday morning. He’ll offer
pointers on how to ensure that each of your team members understands
their individual roles and their responsibility for the collective performance of
the group.
Over the past 35 plus years, Chocolate has worked with his longtime friend,
Richard Childress, at Richard Childress Racing. Many of these years were
spent on the pit crew as the fuel man for seven-time NASCAR champion
Dale Earnhardt, Sr. Chocolate is currently curator of the Richard Childress
NASCAR legend Danny
Racing (RCR) Museum and host and analyst of the popular Sirius/XM
"Chocolate" Myers
NASCAR radio Channel 90 show, “Tradin’ Paint.” In addition to understanding
what it takes to build a successful team, Chocolate is an expert on the past, present and future of
stock car racing. If you have questions on the subject, he will give you honest and factual answers.
In fact, he may even tell you how he got the nickname “Chocolate!”

6

arvc VOICE MAGAZINE

| SUMMER 2017 |

arvc.ORG

You won’t want to miss this
Carolina party! On Thursday,
November 9, once the Awards
of Excellence have been
presented and the last item has
gone to the highest bidder at
the ARVC Foundation auction,
it will be time to celebrate the
closing of another successful
conference in true Carolina
style at an after party hosted
by CARVC.
Headlining the event will
be North Carolina’s Official
Ambassadors of Music, The
Embers, who have been
called “The Heart and Soul of
Beach Music.” Whether you
relax to their tunes or dance
the night away, you won’t be
disappointed by this awardwinning band. The Embers
are inductees into the “South
Carolina Rhythm and Blues Hall
of Fame,” the “South Carolina
Beach Music Hall of Fame”
and the “North Carolina Music
Hall of Fame.” Don’t know the
official state dance? We’ll have
dance instructors on hand to
make sure you don’t leave the
state without knowing how
to properly do the Carolina
Shag! And you’ll also be able
to sample some tasty local
specialties.

 2017 SURVEY RESULTS
AVAILABLE SOON

2017 National RV Park &
Campground Operations
Survey Update
the results of the

2017 national rv park & campground

will be available for purchase this summer. This
state-of-the-industry report will give you valuable insights you can use to
make data-based decisions regarding business practices and development
opportunities for your park. Nearly 700 campgrounds from across the
country, including arvc members and non-members, independent owners
and corporate owners, participated in the survey to provide input on topics
such as the length of their season, primary guest profile, amenities offered,
rates for each type of accommodation and total revenue and expenses.
Watch for an upcoming announcement on how to purchase a copy of
this useful biennial report so you can discover how your park compares to
others in our industry. The survey results will be available in both print and
digital formats.
operations survey

SIGN UP NOW
for the 2018 arvc Combined Music License,
and get the most coverage available from a single plan.

arvc’s exclusive combined annual music license includes coverage for both
ASCAP and BMI at significant savings. ASCAP and BMI proudly represent over
a million songwriters, publishers and performers who produce every type
of music, so with an arvc combined music license you can play all the music
you want from any artist they represent, all year long, worry free. Discounted
monthly SESAC licenses are also available at an additional cost.
To participate in the arvc Combined Music License for the calendar year 2018,
call our office at (303) 681-0401 or visit arvc.org/music-licensing.

arvc

OPEN ENROLLMENT FOR THE 2018
COMBINED
MUSIC LICENSE IS AUGUST 1-NOVEMBER 30, 2017.

Please join us in thanking
CARVC for hosting this
fun event!

arvc.ORG
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MEMBER NEWS

ARVC Foundation
Appoints Ken Mowad
as executive director of development
please join us in welcoming ken mowad who has joined the

staff of the ARVC Foundation as Executive Director of Development. In this
new role, he will provide leadership, strategic direction and management of all
major development activities to assist the Foundation in achieving its short-term
and long-term fundraising goals to support the Outdoor Hospitality Education
Program (OHEP). He will also work closely with the leadership of the ARVC
Foundation and the arvc Board of Directors to identify funding priorities.
Most recently, Mowad served as Director of Philanthropy for the Craig Hospital Foundation in Englewood, Colorado. Prior to that, he held the positions of
Major Gifts Manager for Mile High United Way in Denver and Director of Major
Gifts for United Way of Southern Nevada in Las Vegas.
“We are looking forward to having Ken apply his fundraising expertise to
help us further our mission of leveraging training and skills-based education to
create future leaders for the RV park and campground industry,” states ARVC
Foundation Executive Director Barb Youmans. “His efforts will help us
continue to shape the future of education in our industry by making online and
in-class educational opportunities available to our members.”

Get Involved!
join us for an informational
mixer at ohce
whether you’re looking for a way to gain more leadership experience,
build your resume, increase your park’s exposure or give back to your
profession, a great way to do it is by getting involved in arvc. There are so
many ways to do this, and you can learn all about them by attending our
Get Involved! Mixer at the OHCE in Raleigh, North Carolina on Monday,
November 6 from 5:00 to 6:30 pm. Representatives from the arvc Board,
ARVC Foundation Board of Trustees, Education Committee, Young Professionals
Group and Chairman’s Club will be on hand to give a short overview of how
you can get involved in each of these areas. They’ll also be glad to answer any
questions you may have. We encourage you to join us at this casual mixer and
learn how you can Get Involved!

8
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MEMBER PROGRAMS

 ENROLL NOW

The New
Online Generalist
Certificate Program
How it Can Benefit Your Park
and Your Employees
about the outdoor
hospitality industry and what it takes to deliver superior
service, the more your park — and your guests — will
benefit. But when you run a seasonal business, it can be hard
to find time to educate your staff about the industry when you
already need to provide training that’s specific to their jobs
and your park. That’s where the new online Generalist
Certificate program comes in.
This new offering from the Outdoor Hospitality Education
Program (OHEP) makes it easy for your staff to gain industry
knowledge as they work toward their Generalist Certificate on
a schedule that’s convenient for them. The course is available
online 24/7 on OHEPonline.org, and the enrollment fee is
just $50.00 per student for arvc members.
the more your employees know

What the Program Covers
The Generalist Program is designed for individuals who
are new to the industry or those with minimal industry
experience. It covers the following key topic areas:
 Industry Basics – History of camping, different types of
RVs and lodging

10
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 Personal & Professional Growth – Ethics, professional
development, setting and achieving goals
 Guest Experience – Guest expectations, communications,
conflict management, guest satisfaction, service levels and
operating standards
 Risk Management – Risk overview, hazardous materials,
emergency procedures
In addition to receiving recognition for their industry knowledge and ability to meet national standards, those who earn
their Generalist Certificate are better prepared to advance in
their careers. They are also entitled to receive discounts on
educational events and resources offered by arvc and the
ARVC Foundation, including the National School of RV Park
and Campground Management and the Outdoor Hospitality
Conference and Expo (OHCE).
If you have questions about the new online Generalist
Certificate program, contact Lisa Maurer at lmaurer@arvc.org
or Barb Youmans at byoumans@avc.org or at 303-681-0401.
To enroll, visit OHEPonline.org.

NOW HEAR THIS

 OPEN ENROLLMENT
BEGINS AUGUST 1.

Enrollment for the 2018 arvc Combined
Music License Opens on August 1
If you play copyrighted music at your park,
whether it’s through CDs, DVDs or cassettes; on-hold music, music broadcast
through TV, radio or digital music services
or live performances, you need to have
the proper music licenses from the
performing rights organizations (PROs).
There are four PROs, ASCAP, BMI,
SESAC and GMR, who represent songwriters, publishers and performers. Parks
that do not secure the applicable licenses
for the music they play could face
steep fines.

As a member benefit, arvc offers a
combined music license that covers
ASCAP and BMI at a discounted rate. A
separate SESAC license is also available at
a discounted rate. arvc does not currently
have a discounted rate secured with GMR.
Open enrollment for the arvc combined
music license begins on August 1, 2017 —
don’t miss this opportunity to protect your
park from costly copyright violations.
If you have questions about coverage,
contact arvc at 303-681-0401. Open
enrollment for 2018 ends on November 30.

arvc.ORG
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BEST PRACTICES

Regulate Golf Cart Use

SPOTLIGHT ON

SAFETY
How to Protect Your Guests and
Reduce Your Risk of Costly Insurance Claims

Guests’ use of golf carts can also lead to danger. “What we
have found that if you can have only people 21 or older
driving golf carts, two-thirds of the golf cart claims would go
away. People think they’re kind of like toys, but you can get
seriously injured or killed by a golf cart.”
Check Your Furniture
At your park, do you use those ubiquitous white plastic chairs
sold at big box stores? Hipple recommends that you get rid of
them. “They kind of wobble and they do break. Cheap doesn't
translate into a good thing in a courtroom when somebody
falls over backwards and breaks their leg. He recommends

evaluating all items like furniture and playground equipment
to make sure they are solid and able to handle improper use
and to make sure you maintain them on a regular basis.
The Bottom Line
“By and large, liability is controllable,” Hipple says. “If we do
an inspection and come up with recommendations, they're
really not recommendations. They’re things you need to do.
In some cases, if you don’t do them, you're just going to get
your insurance cancelled. If you're going through and looking
at things with an eye toward “I need to keep people safe” and
you take action, and then you document that action, you’re
really going to help yourself in the long run.”

RELAYING THE RULES
Every park needs to have rules in place to keep guests safe. But
the way in which those rules are communicated can go a long way
toward getting guests to follow the rules in the interests of their
own safety.

By Karen Brost

with guests participating in all kinds of outdoor activities, injuries are inevitable.
And while you can’t prevent all of them, there are several key
things you can do to help keep your guests safe and reduce
your risk of encountering costly insurance claims.
“Our number one claims driver is slips, trips and falls,”
explains Chris Hipple, CIC, LUTCF, managing co-owner of
Leavitt Recreation & Hospitality Insurance. “Basically, what a
campground needs to look for are the things they can control,
meaning walkways, decks, stairs, that sort of thing. They need
to look and see if they are setting up a situation where they're
enhancing the possibility of someone tripping. You’re obviously not going to go and smooth out the whole campground,
but the things you can control you want to take care of.” He
shared a good fact to know. “Trips are commonly caused by a
1/2 inch difference in the surface. All it takes is a half inch and
people fall on their face and the claims can get huge. If it’s
an older person who breaks a bone, you're talking a lot
of money.”
He also recommends making sure that all stairways have
solid railings for people to grab onto and that there are no
loose boards on stairways or decks. For safety reasons, some
businesses even grind down any elevation differences in their
sidewalks. And if there is a hump in the sidewalk, for example
where water lines are running through, Hipple says to make
sure to highlight it by painting it another color.

when you run a campground

Maintain a Maintenance Log
“Really, the biggest thing a person can do to alleviate claims
and try and manage their risk is what I call a maintenance log.
This could be a clipboard in the front office where anyone,
employees or campers, who notices anything like a loose
12
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board on a deck can note it. It’s now on there and you can
show an action date when you fixed it.” It’s best to take care of
these situations as soon as you become aware of them. Hipple
says that studies show that if a person overlooks something
three times, it ceases to exist for them as a problem.
“If something happens,” Hipple continues, “they’re going
to allege that you’re just a horrible person, you don’t take care
of your customers’ safety, and you're putting people in harm’s
way. They’re going to try to make you look like the bad guy.”
He says that in court, they may also come in with photos of
broken bones and accounts of ongoing pain.
So how should park owners handle this situation?
According to Hipple, it all comes down to what you can prove
in court. “If you walk in with 30 pages of your maintenance
log and it shows a pattern of regular, ongoing maintenance,
that's going to speak volumes to a court and to a jury about
whether or not you take care of things.” He says it’s far better
to be able to note, for example, that you inspected the deck
on July 27, 2016, noticed a problem with three boards and
replaced them immediately rather than saying, “Yes, we
replaced them but I don’t remember when.”
Keep Your Trees Trimmed
Hipple says that falling tree branches and entire trees coming
down are another big source of claims. “The best thing you
can do is have an arborist come through on a regular basis,
see what they recommend and develop a tree maintenance
plan. It's typically preferred that the arborist execute the plan
because not many campground owners are also horticulturists, so they don't know if the tree has got a problem that is
not readily apparent. But if the campground owner wants to
handle it themselves, I understand that.”

Mark Maciha, CPO, Ed.D., spent 27 years with the U.S. National Park
Service and now serves as the director of the park ranger training
program at Northern Arizona University. He says, “Probably the
fundamental key is to express the park regulations in more of a
positive manner rather than a series of ‘don't do this.’ It’s better to
express it as ‘please do this.’ That includes signs. I’ve seen some
parks that have a litany of regulations that would take me 15 minutes
to read through.” He says that some of these regulations may
not even be necessary. “Maybe one time somebody screwed up
something and now they have a regulation for it.”
Maciha says that some parks use humor to get their safety messages
across, such as by posting a speed limit of 3.5 miles per hour or
putting up a duck crossing sign to remind people to slow down.
Also, posting a sign that says “Thank you for being quiet between
the hours of 10 p.m. and 6 a.m.” will come across much better (and
friendlier) than posting one that says “Noise ordinance enforced.”
As Maciha says, “Putting a positive spin on how we express the rules
goes a long way.” That includes emphasizing how the rule will benefit
the camper. For example, “We ask that all dogs be kept on a six-foot
leash to keep them safe from harm.”
When a guest has a complaint, there is a right and wrong way to
handle the situation. Maciha says that one method is to: ”Start by
listening and letting the guest express their concerns, show some
empathy for their perspective, ask questions to get clarification,
paraphrase their concern and then come to a conclusion or summary
of what you’re asking the guest to do or how the problem will be
resolved.” He says this approach is much more effective than taking a
“my way or the highway” approach.
“Certainly, we take a lot of pride in our parks and we're very
possessive of our parks and there's a tendency to address those
things from more of a personal level, but to effectively communicate,
we need to keep it at the right level and be objective.”

arvc.ORG
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The 1031 Exchange

SOLD!

MINIMIZING THE TAX CONSEQUENCES
OF SELLING YOUR PARK
By Karen Brost

Let’s

say you’ve spent many years building

your park into a successful, thriving

business and now you’ve decided it’s time
to sell.

Most

likely, the last thing

With the sale of other assets, the Hays family pursued 1031
exchanges, which involve working through a qualified
third-party intermediary to exchange one investment property
for a like-kind investment property (or properties) to eliminate the immediate tax liability for the seller. There are strict
guidelines and timelines that must be followed, which your
tax attorney can advise you on. For example, money placed in
escrow must go straight to the third-party intermediary. Also,
from the date of closing the sale, the seller has 45 days to
identify up to three replacement properties of like-kind. There
is also an exception called the “200% Rule” in which the seller
can identify four or more replacement properties as long as
the value of those properties combined does not exceed 200
percent of the value of the property sold.
As part of the process, the seller builds into the contract
that they are doing an exchange and that the buyer will
cooperate with doing the exchange. “More often than not,
the buyers themselves are doing exchanges,” Hays notes.
“Presumably, you’re purchasing property that is an income
producer — commercial real estate,” he continues. “In our
world (or our former world), we were in front line positions
of owning and operating very active businesses with lots
of employees and lots of customers and all of the risks and
rewards inherent in that. Not all commercial real estate is like

that — there are options for lower levels of hands-on
involvement which can generate very nice income.”
Hays says that when planning to do any sale, it’s important to find an experienced transaction attorney. “The thing
to remember, especially when you’re dealing with the large
corporate institutional buyers, is that this is what they do for
a living, this is their ballpark. We’re very good at what we do,
but we’re rookies in that arena. Recognize that and recognize
where the challenges are in that.”
Hays says it’s also important for owners to do their
research to understand what’s going on in the market. “It’s
cyclical. Right now, it’s very strong because interest rates are
so low.” He also says that while it’s understandable that
family-owned parks are protective of their legacy, “to most
buyers, it’s an asset. No more, no less. It’s a business deal and
the legacy issues are kind of irrelevant.”
He also found it helpful to talk to other park owners who
have sold their parks to learn from their experiences. But
maybe his best advice of all is, “Have a good team, including a
transaction attorney and tax attorney. Do not agree to anything
without legal review — regardless of how hard you are pushed
to do so.”
The information presented in this article should not be relied
upon or construed as legal advice. Please consult a tax
attorney for guidance based on your specific situation.

you want to do is to see a significant
portion of your hard-earned gains go
to pay taxes on the sale.

That’s the situation that Chuck Hays found himself in when
buyers approached him about acquiring Far Horizons Tucson
Village RV Resort and Far Horizons East manufactured home
community in Tucson, Arizona and Far Horizons 49er Village
RV Resort in Plymouth, California. “With any property that’s
been held for a fairly lengthy time and in this market environment, the one reason you're selling is because you’re going
to realize a substantial gain, which has tax consequences,” he
explains. “Determining the impact of capital gain tax issues
is not as simple as it looks on the surface. The extent could
change depending on whether there is tax reform enacted in
the future. Under current code, it could be as much as 35-40
percent of the gain, depending on the state.”
He began researching ways to manage the tax consequences of the pending sales. He also consulted his estate planning
attorney who summed up the situation very succinctly. His
attorney said, “Well, you know death is inevitable. You have
three choices. You can leave your assets to your heirs, you
can leave them to the government or you can leave them to
charity. Which one do you want to do?”
Hays discovered that with the right pre-planning, there
are strategies owners can employ to address the capital
gains issue. “They include estate planning with a charitable
component and a 1031 exchange to buy replacement
14
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commercial property. Estate planning strategies should be put
in place prior to contemplating a sale,” he emphasizes.
The Charitable Remainder Trust
This estate planning strategy enables a business owner to
donate their share of a business entity to a charitable remainder trust prior to the time they are considering a sale.
The property must be appraised, and then it is donated at
its pre-sale value. The donor then receives an immediate tax
deduction which is based on their life expectancy. When the
property is subsequently sold, the gain is protected because it’s
in a trust owned by the charity.
The donor typically will name themselves as the trustee of
the charitable remainder trust, and will therefore be allowed
to make “prudent investment decisions” regarding the property. They will also receive a fixed income from that trust for
the remainder of their life. At the end of the property owner’s
lifetime, the trust will benefit the named charity. At that time,
the trust must be worth at least 10 percent of the initial fair
market value of the assets placed in the trust.
Hays used this technique for his share in one property.
”We had a lot of different LLC membership interests involved
outside of our immediate family, so it was better just to
dissolve the entity and let everyone do their own thing.”
arvc.ORG
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BRIGHT IDEA

to paraphrase a popular line from the

1989

movie field of dreams, “If you build it, they will come.”
That’s what Steve Cross, CPO, OHE, owner of Cross Creek
Camping Resort (CCCR) in Delaware, Ohio discovered 17
years ago when he began offering a holiday light show called
“Fantasy of Lights” at another property he manages nearby, the
Alum Creek Marina.
The first year, the attraction drew about 5,000 cars. Cross
continued to expand the light show each year, and eventually
it outgrew the marina. He then negotiated the rights to stage
the light show at the Alum Creek State Park Campgrounds
which is located across the road from his park. The location
was ideal because the state campground has miles of paved
roads. CCCR’s drive-through light show now spans three
miles, includes about 150 light displays and attracts 20,000
cars during its six-week run each year.
“It has gotten so big now and so popular that we’ve
increased our price to $20 per carload,” Cross explains,
“which is still very affordable, much more so than light shows
that charge a per-person rate. So what people do is they bring
their neighbor’s kids, too. Every car that comes through has at
least four, five or six people in it.” He donates a portion of the
gate proceeds to Recreation Unlimited, a nonprofit organization that serves individuals with physical and developmental
disabilities and health concerns. He also provides complimentary passes to the media and event sponsors and offers
a discounted rate for companies that want to buy passes for
their employees.

16
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Cross includes his park in the event. Even though his
campground is open year round, he empties out his store,
fills it with Christmas merchandise, and turns it into “Santa’s
House” where kids can have their photos taken with Santa
and families can enjoy free hot chocolate and cookies. Photo
ops cost five dollars for those who want to take their own pictures with their cell phones and ten dollars to have the photos
taken for them and then printed or emailed. To help ensure
the success of these photo sessions, Cross makes sure that he
hires “good” Santas for each night of the show. All profits from
the photos are donated to charity.
Cross says that the average light show lasts about seven
years, but he credits his show’s 17-year run to the efforts they
make to change things up every year. “I have people who have
been coming for 17 years. Every year I get at least three or
four people that will come up and give me a hug and say, ‘You
can’t ever stop doing this. This is our family tradition.’

When Cross started his light show 17 years ago, incandescent
bulbs were the only option. Over the past few years, he has
been switching his lights to more energy-efficient LEDs, and
about three-quarters of his displays have now been converted.
“They’re so much better. They’re brighter, they don’t fade on
you and they don’t break when you move the displays,” Cross
notes. He says that before converting to LEDs, he used to
spend about $20,000 a year replacing bulbs.
With the switch to LEDs, his energy costs have also come
down significantly. At one time, he was spending $58,000
to rent generators. Now, his generator costs have dropped to
about $20,000 and the cost of electricity is included in his
rental fee for the state campground.

Cross says that while there are a lot of expenses involved in
putting on a holiday light show, it can also generate a huge
amount of income. He also says that campgrounds don’t have
to have access to miles of paved roads like he does to create
a profitable holiday light show. It can be done on a smaller
scale as long as the park has good roads and is located near a
population center so it would draw enough people. He says
he would be happy to speak with other campground owners to share his experiences and contacts. “I would caution
everybody to start small and grow with it. Get it going so you
can handle it and make people happy. If you don’t make them
happy, they’re not going to come back.”

Securing Sponsors
Sponsorships play a big role in the success of “Fantasy of
Lights.” Cross has an agreement with all 53 Kroger grocery
stores in Ohio to distribute discount coupons for the event.
Kroger also provides cups and napkins and a gift card for purchasing cookies and other needed supplies. The local Nestlé
distributor donates cases of hot chocolate. Pepsi donates cases
of cranberry-flavored Sierra Mist to give to guests who don’t
want hot chocolate and Walmart also assists with donations of
items like cookies. Cross also gets sponsorships for individual
displays and puts up signage to credit the sponsors. “If you
can sell sponsorships, they can pay a lot of the show’s expenses,” he says.

Planning the Logistics
CCCR starts setting up the light show right after the park’s Fall
Festival weekend which is the first weekend of October. “It
gets bigger and bigger every year,” Cross explains. “I’ve been
to light shows where people advertise a million lights and they
have these little displays. I’ve got one display that’s 180 feet
long and 40 feet high. My average display is probably 25 feet
tall and 12-15 feet wide.” Some of his displays are customized, like the one of The Ohio State University mascot, Brutus
Buckeye. The light show starts about a mile and a half into

Getting Started

Photos courtesy of Cross Creek Camping Resort

Photo courtesy of Cross Creek Camping Resort

Cross Creek Camping Resort's annual "Fantasy of Lights" holiday show attracts 20,000 carloads of guests over a six-week period.

“Fantasy of Lights” has become such a local tradition that
Cross doesn’t even have to do much advertising. Word of
mouth keep the guests coming in. “You can also get an amazing amount of coverage from your local TV stations because
they love to do Christmas shows and live weather broadcasts.”
He cited another advantage of offering a holiday light
show. “The publicity you get out of it is phenomenal. People
go through the state park, then they come over to our campground because we have more displays and we have the Santa
house and hot chocolate. So many people say, ‘I’ve never been
in here. This is a beautiful campground. We’re going to try to
come back and camp with you.’”

Choosing the Right Lights

HOW CROSS CREEK CAMPING RESORT
CREATED A PROFITABLE HOLIDAY LIGHT SHOW

By Karen Brost

Spreading the Word

the state park to give cars room to line up without creating a
backup on the county road leading to it.

"Fantasy of Lights" features approximately 150 light displays spread
along a three-mile drive.

After viewing all of the light displays, families can visit the "Santa
House" at Cross Creek Camping Resort to have their kids' photos
taken with Santa.
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STAFF TRAINING
make restitution if someone is upset by
your actions.
Deputy also goes over the “geese”
theory of teamwork, which involves
flying together (working as a team),
staying in formation (sticking together

HOW STAFF TRAINING

PAYS OFF
When Your Team Members are
Well Trained, Everyone Benefits
By Karen Brost

after spending more than

16

years as general manager

of Sun-N-Fun RV Resort in Sarasota,
Florida and in his new position as
general manager of Myrtle Beach
Travel Park in South Carolina, Tim
Deputy, OHM, has gained a true
appreciation for the value of welltrained team members.
“The more time you invest in them,
the more you reap the benefits,” he
says. He also believes in hitting the
ground running. “We’re in a very seasonal business. When you hire a bunch
of people for the summer, the problem
is, as soon as school is out, the summer
season begins. If you don’t sit down
and spend the time training them right
away, by the time the season’s over,
they’ll finally be where you wanted
them to be at the beginning of the season.” To prevent this from happening,
he asks his seasonal team members to
come in for training on the weekends
before school is out so they’re up to
18
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speed and ready to go as soon as the
season begins.
He begins with an orientation
session that lasts a couple of hours. “I
always start with our mission, vision
and values so you get everyone on the
same page about our way of working,”
he explains. “I’m a big advocate of
the FISH! theory because it’s simple.
Realistically, we don’t have a lot of time
with our team sometimes.” This training philosophy is based on the famous
Pike Place Fish Market in Seattle and is
designed to encourage employees to be
active and alert in the workplace and to
have fun while doing it.
“It’s just four basic principles,” he
explains. “The first is choose your
attitude. When you get up in the morning, you get to be happy or unhappy.
I always tell my team, ‘If you think
you're going to have a bad day, you
will not disappoint yourself. You WILL
have a bad day. It’s all about having
the right frame of mind and attitude
arvc.ORG

to begin with. The second principle is
having fun. You have to have fun, but
it's a business, so it has to be done in a
respectful way and you have to involve
your guests in the fun.” He gave the
example of a cruise he went on where
the captain got up and started a conga
line at dinner. “That’s including guests
in the fun. It’s not rocket science to
get people to follow you around the
restaurant.”
Another element of the FISH! philosophy is to be present, which Deputy
acknowledges can be a challenge with
so many people now being glued to
their cell phones. “The last thing is to
always make the guest’s day. It’s easy to
do that nowadays. First of all, you just
say ‘hello.’ It’s just the little things.” He
has developed an eight-point courtesy
system performance standard that he
teaches his team. It includes tips such
as speak very politely, say please and
thank you, make eye contact and greet
everyone by name and apologize and

and the guest doesn’t have to wait for
the information. I read years ago from
some management book that the most
highly-trained person in Disney is the
guy that’s sweeping, because everybody
walks up to him and asks him a question. In a campground,
the maintenance guy
“I ALWAYS START WITH OUR MISSION,
or the housekeepers
VISION AND VALUES SO YOU GET
probably get asked
EVERYONE ON THE SAME PAGE ABOUT
more questions than
OUR WAY OF WORKING,” DEPUTY EXPLAINS. anybody because
they’re accessible.
Guests can just walk
as a team), rotating (sharing the load),
over and say, ‘Hey, Fred, where's the
honking (to offer encouragement) and
bathhouse?’ My objective has always
leaving no goose behind (supporting
been to train the team so the line
fellow teammates when they need
outside my office is shorter,” he laughs.
help). He also tells plenty of stories.
ONLINE OPTIONS
After the orientation session, he turns
the team members over to their departWhen Deputy was at Sun-N-Fun, his
ment heads for job-specific training.
park was the first to have all of its team
members receive the Generalist CertifiTHE BENEFITS OF
cate through arvc’s Outdoor Hospitality
CROSS TRAINING
Education Program. At the time, arvc’s
Senior Director of Education, Barb
Deputy is also a big believer in cross
Youmans, came to the park and trained
training his team as much as time
the entire team in person. Now, the
permits, so that they can assist in other
Generalist Certificate program can be
areas whenever necessary. He gave an
completed online, something that Depexample. “The more people that are
uty is very excited about it. “Everybody
certified to pump propane, the more
can now just go online whenever time
propane I'm going to sell because I’m
permits. That’s the beauty of it. When
never going to miss an opportunity.
we have a bit of a lull, we can say, ‘why
Train just one guy and you’re in
don’t you sign in and work on your
trouble.” He says the same risk applies
next module?’ That’s the good thing. It’s
with having just one certified pool
all good to want to train but somebody
operator. “Teach lifeguards how to
has to come up with the syllabus and
test the pool water. They don’t have to
provide the information. That’s where
make adjustments, but they can learn
the time-consuming effort is. We’ve
to know when the pH is too high and
already got more to do than we actually
tell someone.” He uses his pre-season
have time to do it, trying to keep up
sessions to do cross training when
with what the next authority with
possible. “If you don’t teach everybody
jurisdiction wants us to do.”
how to get somebody’s cable TV hooked
The online Generalist Certificate
up, then you’re going to have a nightProgram is one of four certificate
mare. You’re going to run one poor guy
programs that enable individuals in
to death.”
the outdoor hospitality industry to
“I run on the ‘tell, show, do, review’
enhance their skill sets and expand
process,” he adds. “Tell the team how
their knowledge base. It consists of
to do it, show them how to do, it, let
five pre-assessment segments, eleven
them do it and then you review it and
courses and a final assessment which
confirm, yes, you know how to do it. I
includes a signed commitment to ethialways tell my managers that you want
cal behavior, verification of experience
to get every single person as much
and a demonstration of knowledge of
information as you can so when the
all areas within the program. For more
guests ask them a question, they don’t
information, or to register your staff,
interrupt your day with another intervisit OHEPonline.org.
ruption. They can answer the question
arvc.ORG

Discover

OHEPONLINE.ORG
Your one-stop
education portal.
Access to all
OHEP professional
development programs
24/7 with new content
added regulary.
Visit
OHEPonline.org
today!

For more information contact
Lisa Maurer at LMaurer@arvc.org
or 303-681-0401, ext. 121.

AWARDS OF
EXCELLENCE
Committed to
Excellence!

Be proud of your accomplishments
and highlight your commitment to
excellence by entering in the arvc
Awards of Excellence. Award entries
are now being accepted!
Awards will be presented to winners
at the 2017 Outdoor Hospitality
Conference & Expo (OHCE) in
Raleigh, NC. To learn more and
to enter visit arvc.org/awards.
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HR REGULATIONS

HR 101

REGULATIONS EVERY PARK OWNER NEEDS TO KNOW
By Karen Brost

correctly. “The fines for mistakes on the
I-9 are pretty involved and you want
to make sure that you’re filling out that
form completely.”
The I-9 has three sections. The first
section is completed by the employee,
the second section is completed by
the employer, and the third section
applies to rehires and reverifications.
USCIS has created a downloadable PDF
document titled Handbook for Employers: Guidance for Completing Form
I-9 that offers detailed instructions for
completing the form and answers many
of the questions employers have. “It

and Hour Division of the Department
of Labor and could sue the park owner
for back wages,” Jones explains. Plus,
she cautions, “When the Department of
Labor comes to your door, they don’t
just investigate that one person. They’re
going to look at all of your records and
they're going to go back several years,
so you could be not only fined but then
you will owe people back wages.”
Jones recommends that park owners
seek an employment attorney’s advice
when working with work campers.
“Some work campers like to trade the
rent for their site to work for the park,

Where to Find
More Information
I-9 Forms
Go to uscis.gov/I-9 to
download the most
current version of the
I-9 form (available in
English and Spanish),

"THE I-9 FORM IS GENERALLY ONE OF THE MOST AUDITED

instructions for

ITEMS REGARDLESS OF THE ADMINISTRATION. THE FINES

completing the form

FOR MISTAKES ON THE I-9 ARE PRETTY INVOLVED,"

and the handbook for

JONES EXPLAINS.

employers.

also shows all of the different types of
identification that are acceptable and
how to spot a fraud,” Jones explains.
I-9 forms must be retained and stored
by the employer for three years after
the employee’s hire date or for one year
after their employment ends, whichever
is later.
SORRY, VOLUNTEERS ARE
NOT ALLOWED

the world of human
resources is filled with rules
and requirements that employers must
follow to stay on the right side of the
law. These requirements apply to every
campground, from the smallest parks to
the largest ones. Here’s an overview of a
few of the key regulations and why it’s
so critical to follow them. Keep in mind
that in addition to following all federal
requirements, you need to familiarize
yourself with your state’s regulations
20
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regarding labor and employment and
follow those, as well.
FORM I-9, EMPLOYMENT
ELIGIBILITY VERIFICATION,
IS MANDATORY

U.S. Citizenship and Immigration
Services (USCIS) requires that
employers have a properly completed
I-9 on file for every employee,
including citizens and non-citizens.
This form is used to verify the identity
arvc.ORG

and employment authorization of
individuals hired for employment in
the United States.
“The I-9 form is generally one of
the most audited items regardless of the
administration,” explains Kelly Jones,
director of franchisee development for
Leisure Systems, Inc. and a presenter on
HR topics at the National School of RV
Park and Campground Management.
She also stressed the importance of
making sure that the I-9s are filled out

“The next most audited item by the
Department of Labor are wage and
hours violations,” Jones explains. One
of these violations involves the use of
volunteers. “Every campground that is
privately owned is a for-profit business
and for-profit businesses cannot use
volunteers. Period. They either work for
you or they don't. A lot of the confusion
comes in because work campers volunteer their time at national parks or state
parks or county parks, but those are all
not-for-profit government agencies and
you are allowed to volunteer for them.
They're not held to the same standards
as a private for-profit business.”
So what are the potential consequences of using volunteers? “The
volunteer could actually file a complaint
with the Equal Employment Opportunity Commission (EEOC) or the Wage

but then they’re not on worker's comp.
If they get hurt, you can just give them
the keys to your campground. They’re
going to sue you. There is no employee
classification of a work camper that
exempts them from employment law.”
Jones says that there are ways to use
work campers but that the documentation is extensive. “That’s where you
trigger some of these other laws that
you didn’t think about. For example, if
a work camper does maintenance work,
how can you require them to live onsite
when your other maintenance workers
don’t have to?” Another issue arises
when a park owner limits the work
camper’s activity or movement by
asking them to be on call. In that
situation, the work camper has to be
paid to be on call.
Jones says that the cleanest way to
work with work campers, hands down,
is to pay them for their services and
then have them pay for their own site
rentals. “Most people do not like to hear
that, though,” she says.

Wage and Hour
Guidelines
The website for the U.S.
Department of Labor
Wage and Hour Division
(dol.gov/WHD) contains
a wealth of information
and resources for
employers, including
minimum wage and
overtime guidelines,
compliance assistance,
fact sheets, workplace
posters and forms.
There’s also a section on
labor standards for new
and small businesses
and links to information
on state and local
governments.

HOW YOU CLASSIFY
EMPLOYEES MATTERS

“Job descriptions are the second most
important piece of paper once you get
past that I-9,” Jones states. “You >>>
arvc.ORG
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>>>
want to make sure that when you're
writing the job descriptions that
you’re classifying the employee
appropriately as either exempt
(salaried) or non-exempt (hourly).”
Violations can occur when an
employee is classified as exempt
(therefore not eligible for overtime
pay) when their duties are not at
a level that can be exempted from
overtime. “There are seven very
clear delineations of what an exempt
employee can be, and they’re mostly
white collar positions,” Jones notes.
There are exceptions regarding
the payment of overtime, however.
“To make things even a little more
complicated, some campgrounds fall
under the Recreational Establishment
Exemption,” Jones explains. “There is
a Recreational Establishment Exemption at the federal level and each state
interprets it just a little bit differently.
What that exemption does is it
actually exempts the entire business
from having to pay overtime because
you make the bulk of your money in
a certain amount of time (seasonally).
What that means varies by state. If
there is no guidance from the state,
then it reverts back to the federal
exemptions. We had a couple of parks
in Indiana who literally missed the
deadline by a week, so now they’re
opening a week later in order to
qualify for that Recreational
Establishment Exemption.” She says
that the exemption may apply even
if you have a maintenance staff that
works year round as long as the
establishment is only open for
business on a seasonal basis.
While it can take some effort to
keep up on regulations that apply to
employment, it’s worth the effort in
order to stay in compliance and avoid
fines and penalties. As Jones explains,
“The Department of Labor has something like 20 departments within it,
so it’s scope is very broad.”

ADVERTISE WITH US
Whether print or digital,
arvc provides you with the
best tools to reach the outdoor
hospitality industry nationwide.

The information presented in this
article should not be relied upon or
construed as legal advice. Please
consult an employment attorney
for guidance based on your
specific situation.
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SERVICE ANIMALS

Canine Companions
WHAT YOU NEED TO KNOW ABOUT
SERVICE ANIMALS AND ADA COMPLIANCE
By Karen Brost

F

or a person who has a disability, having the
assistance of a service dog can be a life changing
experience. These highly-trained animals can
perform many tasks for their partners such as
opening doors, pulling a wheelchair, retrieving
needed items and using a push button device to call 911 in an
emergency. Service dogs can also be trained to assist with
certain medical situations. For example, they can be trained to
detect the onset of a seizure in a person with epilepsy, then
keep that person safe during the seizure.
The Americans with Disabilities Act (ADA) has very
specific guidelines regarding service animals. Under the ADA,
a service animal is defined as a dog that has been individually
trained to do work or perform tasks for an individual with a
disability. The ADA also has a separate provision regarding
miniature horses that have also been specially trained. The
task(s) performed by a service animal must be directly related
to the person’s disability.

WHAT YOU NEED TO KNOW

or special cleaning fee to remove hair or dander, even if this
is your normal policy. If the guests’ service animal causes any
damage, though, you are permitted to charge that individual
the same fee for damages that you would charge other guests.
THE TWO QUESTIONS

If you are not sure if a dog is a service animal, you and your
staff may only ask two questions to remain in compliance with
ADA guidelines: 1) Is the dog a service animal that is required
because of a disability? 2) What work or task has the dog
been trained to perform? “I recommend that once they answer
‘yes’ to that first question, don’t ask any more questions,”
advises arvc’s Senior Director of State Relations and Program
Advocacy, Jeff Sims.
It is also not permissible for you or your staff to request
any documentation for the dog, to ask that the dog demonstrate the task(s) it’s trained to perform or to inquire about the
nature of the person’s disability. Doing so would be a violation
of the law.

EMOTIONAL SUPPORT ANIMALS
To be in compliance with ADA guidelines, you must
accommodate guests who have service animals, even if your
Under ADA guidelines, an animal that provides emotional
park has a “no pets” policy. An important distinction is that
support or comfort to a person simply by being there is not
service animals are not considered pets. In addition, you can
considered a service animal. According to the ADA National
not apply any breed restrictions to service animals, even if
Network, “It does not matter if a person has a note from a
your park or municipality prohibits certain breeds. However,
doctor that states that the person has a disability and needs
if a service animal poses a threat
to have the animal for emotional
to the health or safety of
support. A doctor’s letter does not
“UNDER ADA GUIDELINES, A SERVICE
other guests or does not
turn an animal into a service aniANIMAL IS DEFINED AS A DOG THAT
remain under the control of
mal.” On the other hand, if a dog
HAS BEEN INDIVIDUALLY TRAINED TO
its handler, the animal may
is trained to perform a specific
be excluded.
task such as to detect if a person
DO WORK OR PERFORM TASKS FOR AN
In terms of accommodations,
is about to have an anxiety attack,
INDIVIDUAL WITH A DISABILITY.”
a guest with a disability who has
and then to take steps to minia service animal must be promize the impact of the attack,
vided the same opportunity to rent any available cabin, park
that dog would be considered to be a service animal under
model or other unit as other guests. They cannot be restricted
ADA guidelines.
to “pet-friendly” accommodations. In addition, if a guest has a
The frustration that many park owners face is when guests
service animal, you cannot charge a pet surcharge, pet deposit
have figured out the law and bring along their pets >>>
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>>>
and say they’re service animals, knowing that they can’t be
turned away. “The way that people are taking advantage of
the law is unfair to the disabled community,” Sims states. To
combat this, some businesses post signs that ask guests to
not try to pass off their pet as a service animal because fake
service dogs can hurt the reputation and acceptance of real
service dogs. One telltale sign of a pet versus a trained service
animal is when the pet is left behind in the RV or cabin while
the guest pursues other activities. A true service animal always
accompanies its owner to provide assistance when needed.

STATE AND LOCAL REGULATIONS

It’s also important to check your state and local regulations
regarding service animals. Keep in mind, though, that if these
laws or regulations seem to conflict with ADA guidelines, the
ADA takes priority because it provides greater protection for
individuals with disabilities.
The more you know about ADA guidelines for service
animals, the easier it will be for you to accommodate these
four-legged campers who provide such valuable support to
their partners.

10 KEY FACTS ABOUT SERVICE ANIMALS AND THE ADA
1. Service animals are not required to wear a special vest,
ID tag or harness.
2. The ADA does not require that the dogs be professionally
trained — people with disabilities have the right to train
their own dogs.
3. Service animals must be housebroken.
4. The ADA requires the service animal to be under the control of the handler, whether it’s by using a harness, leash,
or other tether or by another means such as voice control.
5. You are not required to provide for the care or supervision
of a service animal, including cleaning up after them.
6. The ADA does not require that service animals be certified.

7. Some people with disabilities have more than one service
animal because they are trained to perform different tasks.
8. Service animals must be vaccinated in accordance with
state and local laws, and must follow the same licensing
and registration requirements as other dogs.
9. The ADA does not override public health rules that
prohibit dogs in swimming pools. However, service
animals must be allowed on the pool deck and in other
areas where the public is allowed to go.
10. Service animals in training are not covered under ADA
guidelines, but some state or local laws cover animals that
are still in training.

American-Made Mattresses

Blair’s Jungle Den

Mobile Home Park,
Campground & Motel

We also offer:

✮ Wipe Down Mattresses
✮ Futon Mattresses
✮ Sofa Bed Mattresses
✮ Futon Frames
✮ Mattress Protection
✮ Bed Bases

Visit us online at
greatamericandirect.com

1820 Ormand’s Jungle Den Rd
Astor, FL
Perfect Water Front Investment
St. Johns River Frontage

Bidding Ends Tue, July 18th
Subject to "Dynamic Close" Extended Bidding

Order by phone or by email:
P: (757)-229-0567
E: shop@greatamericandirect.com

800.323.8388

RowellAuctions.com

A MarkNet Alliance Member - FL Lic # AU 479, AB 3109 - 10% BP

Mark your calendars!
Nov. 7-10, 2017
Raleigh, N.C.

Join us in Raleigh, N.C. for the largest
private gathering of RV park and
campground owners in the U.S. at the
premier event of the industry — the Outdoor
Hospitality Conference & Expo (OHCE).
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GOVERNMENT AFFAIRS

GOOD WORKS

Byron Carroll, Paul Bambei, Jeff Sims and Thomas Sparrow were part of the eight-member arvc delegation that attended Advocacy Day on
Capitol Hill on June 7.

arvc Public Affairs Committee Joins

Washington, D.C. In doing so, I am
astonished by the economic impact
the RV industry has over the country
as a whole, not to mention breaking it
down to the local level. Our industry is
a ‘huge’ player in the economy from the
manufacturers and dealers, right down
to where people camp, which is us.”
Button continues, “Jeff Sims and Paul
Bambei kept me in the loop on meeting
schedules with senators and congressmen throughout the day. I cannot
thank them enough for their guidance
through this process. Representing our
industry is a privilege, an honor, and,
by the way, ‘a pretty cool’ experience.
Being involved in arvc gives you the
awareness of being in the know and we
all know that knowledge is power.”
First time attendee Byron Carroll
says, “The 2017 Advocacy Day was very
meaningful. Not only did we bring key
issues to our elected officials, we also
deepened our relationship with RVIA.
By asking our members of Congress to

join the RV Caucus, we can keep them
informed of issues that may affect our
industry.”
“This was one of the best coordinated events I have had the opportunity
to be involved in on the ‘Hill’ and arvc
had a well prepared, geographically
diverse delegation representing the
industry,” says Jeff Sims, arvc senior
director of state relations and program
advocacy. “Prior to the event, the arvc
delegation participated in educational
conference calls and training videos
coordinated by RVIA. arvc also participated in committee meetings for the
Go RVing Coalition and the Standards
Steering Committee and attended a
joint committee luncheon with
Secretary of the Interior Ryan Zinke.
The entire event was seamless.”
The arvc delegation attending
Advocacy Day included arvc Public
Affairs Chairman Al Johnson, OHC,
of Mt. Rushmore/Hill City KOA in
Hill City, South Dakota; Paul Bambei,

president/CEO of arvc in Centennial,
Colorado; Saundra Bryn, CPO, OHC,
of Desert’s Edge RV — The Purple
Park in Phoenix, Arizona; Jim Button,
OHE, Evergreen Campsites & Resort
Inc. in Wild Rose, Wisconsin; Byron
Carroll, Carroll Woods Campground at
Grapefull Sisters Vineyard in Tabor City,
North Carolina; Wade Elliott, CPO,
president, Utility Supply Group in
Kingston, Washington; Jeff Sims, CPO,
OHC, arvc senior director of state
relations and program advocacy in
Centennial, Colorado and Branson,
Missouri; and Thomas Sparrow,
Auburn RV Park at Leisure Time
Campground & Sparrow Pond Family
Campground in Auburn, Alabama.
Contact Jeff Sims, senior director of
state relations and program advocacy at
jsims@arvc.org if you have questions
regarding government issues relating to
our industry.

RVIA and RVDA in Capitol Hill
Advocacy Day Meetings
top government affairs

from the
National Association of RV Parks &
Campgrounds (arvc) joined their
counterparts from the Recreation
Vehicle Industry Association (RVIA)
and the Recreational Vehicle Dealers
Association (RVDA) on June 7, 2017
in face-to-face meetings with members
of Congress to raise awareness of the
RV industry and issues affecting
the industry.
RVIA’s Capitol Hill Advocacy Day
has raised the profile of both the RV
industry and coalition partners in the
eyes of Congress. This event makes a
critical contribution to the industry’s
federal advocacy efforts by allowing
members to meet with elected officials
and their staffers, forge relationships
beneficial to business and discuss
current issues with legislators.
In the past few years alone, the
relationships cemented on Advocacy

representatives

28

arvc VOICE MAGAZINE

| SUMMER 2017 |

Day have increased membership in the
House and Senate RV Caucuses and
resulted in the passage of the Outdoor
Recreation's Economic Contributions
(REC) Act and several other industry
initiatives.
According to Paul Bambei, arvc
president and CEO, “The atmosphere
of unity was prevalent everywhere,
as arvc joined forces with RVIA and
RVDA to send clear, concise messages
to Congress that will benefit our industry. We were very well represented with
many volunteers from the arvc Public
Affairs Committee, who represented
arvc campground owners and operators in a polite and professional manner
in our nearly 100 meetings with U.S.
Congressmen and Congresswomen of
both parties.”
Al Johnson, OHC, arvc public
affairs chairman, said, “The RV and
camping message is such a strong,
positive one this year. It was fun to
arvc.ORG

share the message with our leaders.
Even better, we have been able to establish ourselves so that we have critical
contacts in the event a serious issue
faces the outdoor hospitality industry.”
Saundra Bryn, CPO, OHC, a
seasoned arvc public affairs veteran
comments, “This year, Bob Schmitt,
assistant general counsel for RVIA
and Frank Randolph, director —
sales engineering for API (American
Pacific Industries), also came to the first
appointment — and as a threesome, we
talked with Senator Flake’s knowledgeable Staff Assistant Matt Sifert about the
importance and overall impact of the
2016 Economic Impact Study as well as
the growth of the RV industry. We also
made the ask for joining the RV Caucus
and for supporting a recreation title in
any upcoming infrastructure bill.”
According to Jim Button, OHE,
“For two years now, I have been asked
to participate in Advocacy Day in

Bravo to the Blue Ridge Rally!
In May, 110 campers from 22 states gathered at arvc member park Big Meadow Family
Campground in Townsend, Tennessee for the 10th annual Blue Ridge Rally. The group
meets somewhere in the Blue Ridge region of the Appalachians each year and camp
in their T@B teardrop campers. Wherever they meet, they look for a way to give back
to the local community. This year, they spent five months collecting items like school
supplies, fleece throws, food, small toys, sunscreen, bubblegum, balls and books and
then packed 142 “Blessing Backpacks” that were donated to students at Townsend
Elementary. The rally members also took the project a step further and filled a large
box with toothpaste, toothbrushes, pencils, paper and notebooks and left it in the
school office for staff to hand out as needed. “I worked six months with this group and
the school principal to pull all of this together and it was worth every minute to see the
faces of the school children,” says Barbara Johnson who owns the park along with her
husband Malcolm and son Greg. “This is a special group visiting a very special area.”
Congratulations to the Blue Ridge Rally campers for helping these kids get their
summer off to a great start!

arvc.ORG

| SUMMER 2017 |

arvc VOICE MAGAZINE

29

MARKETPLACE

BUYER’S GUIDE

Look for our valued MEMBER BENEFIT PROVIDER Partners
to take advantage of exclusive pricing and discounts.
ADVERTISING/PROMOTION

Jump Pad LLC

Brian McGuinn • 800-832-3292
brian@southeastpublications.com
www.southeastpublications.com
North America’s largest provider of FREE guest
guides and FREE digital marketing for RV resorts
and campgrounds.

Dennis Macready • 865-387-5667
thejumpad@gmail.com
www.thejumppad.com
A flat area of inflatable pillows that allow kids of
all ages to jump safely. The Jump Pad has the
advantages of price, longevity, and no installation
cost. Made in the USA.

AGS/TXAD Internet

The Original Jumping Pillows

#1 Southeast Publications USA, Inc.

Debra Schaeffer • 877-518-1989
debra@texasadvertising.net
www.ags-txad.com
Specializing in area service guides and websites
for RV parks with superior customer service and
the latest marketing tools for our clients.

GuestReviews

Susan Zieg • 877-707-7080
susan@guestreviews.com
www.guestreviews.com
GuestReviews provides “state-of-the-art”
customer feedback tools that will help you
prioritize improvements to create better guest
experiences, generate more word-of-mouth
referrals, and develop a stronger business base.

Pelland Advertising

Peter Pelland • 800-848-0501
plpelland@pelland.com
https://pelland.com
We develop and host responsive websites and
produce and print four-color brochures, rack
cards and site maps. Our services include free
maintenance and updates, allowing you to spend
your time running your business, not maintaining
your website.

RV Park Reviews

Andy Robinowitz • 888-447-8787
support@rvparkreviews.com
www.rvparkreviews.com
Campground owners can now respond to reviews
on RVParkReviews.com. 8.5 million visits annually
from campers researching campgrounds on RV
Park Reviews. Claim your campground and get
access to special campground owner features
and tools.

Welcome Home, RGV

Kristi Collier • 956-687-5115
kristi@welcomehomergv.com
www.welcomehomergv.com

AMUSEMENTS/GAMES
Bisque Imports

Rachael Pursell • 704-512-0975
camp@bisqueimports.com
www.bisqueimports.com
Your one-stop shop for your camp’s arts and
crafts program. Shop our huge selection of
ceramics, mosaics, fused glass, craft supplies,
paints and more! Bisque Imports offers options for
camps with and without kilns.

Cold River Mining Corporation

Robert Aliberti • 413-863-5445
coldrivermining@gmail.com
www.coldrivermining.com
Gemstone, fossil, panning, sluice, mining
attractions.

30

arvc VOICE MAGAZINE

| SUMMER 2017 |

Valerie Elfes • 865-428-7526
val@originaljumpingpillows.com
www.originaljumpingpillows.com
The official Jumping Pillow, Jumping Pillow shade
structures, Hideaway Huts, inflatable concession
stands and playground equipment provider in
the U.S.

S&S Worldwide

Carmelo Mangiafico • 800-243-9232, ext. 2925
cmangiafico@ssww.com
www.ssww.com
S&S Worldwide offers value-priced arts and crafts,
sports, education, and therapy products.

APPAREL/GIFTS/ACCESSORIES
Blue Bay Distributing Inc.

Bob Cronauer • 919-957-1300
bluebay@mindspring.com
Blue Bay Distributing sells embroidered and
screen printed apparel designed for state parks,
campgrounds and marinas. We also produce
insulated cups, foam beverage holders, car decals,
stickers, magnets, lapel pins, hiking medallions
and patches.

Wilcor International

Amanda Motto • 800-346-2345
sales2@wilcor.net
www.wilcor.net
Camping goods, RV and electrical goods, BBQ,
picnic, housewares, fishing gear, pocket knives,
impulse jewelry, toys and games, plush animals,
everyday goods and more.

AWNINGS/SCREEN ROOMS
Silver-Top Manufacturing Co, Inc.

Sharon Hermani • 800-638-6960
sharon@silver-top.com
www.silver-top.com
Awnings, sunrooms, and more! Home, business, or
RV resort — Silver-top has you covered! Leading
manufacturer of luxury awnings, patio rooms,
screen rooms, portable awnings and slide-out
covers. Built to withstand all climates. Made in
the USA.

CONSULTING SERVICES
Gorin Cohen Consulting Group

David Gorin • 703-448-6863
dgorin@gorincohenconsulting.com
www.gorincohenconsulting.com
With more than 100 years of combined experience
in outdoor hospitality, the Gorin+Cohen
Consulting Group provides expert consulting
services in all aspects of RV park, RV resort and
campground design, development, investment,
operations and marketing.

arvc.ORG

Moore’s Campground Consulting

Joe Moore, CPO, OHC • 817-999-4108
moorescampgroundconsulting@gmail.com
www.moorescampgroundconsulting.com
Joe Moore offers his expertise from his years of
experience with the award-winning Vineyards
Campground and Cabins to guide and coach
campgrounds to help improve their bottom line
and day-to-day business.

Ron D Beard & Associates

Ron Beard • 512-219-7688
rdbaconsulting@gmail.com
www.rdbaconsulting.com
Ron D. Beard offers full economic analysis, design
and construction document services, master
planning, vision guidelines and business plans
for both “ground-up” and existing RV resort and
campground developments.

CREDIT CARD PROCESSING
BASYS Processing

Kurt Woltering • 800-386-0711
kurt@BASYSpro.com
www.BASYSpro.com
We are a family-owned credit card processing
company directly registered with MasterCard,
Visa, and Discover with access to direct
interchange.

MEMBER BENEFIT PROVIDER

Infintech

Russ Rybolt • 651-881-6566
russ.rybolt@infintechllc.com
www.infintechllc.com
Merchant services program offers credit and
debit card processing, ACH/EFT transactions,
electronic check, equipment solutions, virtual
terminals, E commerce and PCI security. Low fees,
personalized service and transparency into your
real cost of payment processing. Winner of the
BBB Torch Award for Marketplace Ethics.

MCPS for Campgrounds

Art Lieberman • 877-858-9010
rvcreditcards@yahoo.com
www.mcpsforcampgrounds.com
Credit and debit card processing services,
e-processing, check guarantee, gift cards and
cashless ATM machines.

 LECTRICAL SERVICES/
E
SUPPLIES
B&B Electrical

Matt Linnell • 888-391-3802
sales@bbelec.com
www.bbelec.com
Your one-stop electrical source! We specialize
in distribution equipment, pedestals and surface
boxes, gas meters, electric meters and conversion
kits, water meters, wire and lighting. FREE
electrical layout services and shipping
on pedestals!

Hialeah Meter Co.

Lisa Senior • 800-654-0821
sales@hialeahmeter.com
www.hialeahmeter.com
Well known and widely respected for more than
60 years, Hialeah Meter has set the industry
standard for quality in new and refurbished
electric meters.

Peak Energy Technology, LLC

William Weideman • 888-613-7775
wweideman@peakenergytech.com
www.peakenergytech.com
The Peak Energy Saver recycles and re-uses
electricity and can save you up to 25% on
your electric bill. Install it near your circuit
breaker panel. Works with all of the motors and
transformers in your park!

Utility Supply Group

Wade Elliott • 800-800-2811
wade@go-usg.com
www.go-usg.com
Nationwide provider of electrical power outlets,
electric and water meters, wire, and replacement
parts for RV parks and campgrounds. Ask about
free electrical layouts and our new products —
on-demand water heaters and hair dryers.

Your Electrical Solutions, LLC

Maggie Linnell • 855-644-2400
maggie@yourelectricalsolutions.net
www.yourelectricalsolutions.net
Shop and compare top of the line suppliers like
Milbank, Eaton, Midwest and American Lighting.
Electric pedestals, surface boxes, electric meters,
conversion kits, water meters, lighting and power
distribution equipment.

FINANCIAL SERVICES
Clearview Financial

Justin Highland • 509-658-7128
justin@clearviewfinancial.com
www.clearviewfinancial.com
Specializing in financing commercial equipment
for RV parks and campgrounds, including
park model cabins, mowers, tractors, vending,
amusement equipment, convenience store
upgrades and site improvements.

PMC Commercial Trust

Laurie Ivy • 972-349-3200
pmctinfo@pmctrust.com
www.cimgroup.com/pmc
PMC Commercial Trust is a nationwide direct
lender that has earned the Preferred lender
status with the Small Business Adminstration.
Financing is available for acquisitions, renovations,
refinancing and construction.

F OOD PRODUCTS/DRY GOODS/
SUPPLIES
Frito-Lay Inc.

Missy Garcia • 972-658-6891
missy.garcia@pepsico.com
www.pepsico.com
The “Snacks to You” program allows you to offer
your customers the products they know and love
with single-unit ordering, easy payment options
with $25 minimum ordering and free delivery.

Natural Outdoor Supplies

John Roth • 815-353-3980
naturaloutdoorsupplies@yahoo.com
www.naturaloutdoorsupplies.com
Green natural environmentally-friendly line of
fire starters, grilling supplies and campground
supplies.

Royale Brands

Tim Jones • 563-386-5222
timj@royalebrands.com
www.smoothiecompany.com
Dedicated to the business of frozen drinks —
fruit smoothies, cappuccino, slush and frozen
cocktails. All are shelf-stable and never require
refrigeration. We work with every major
equipment supplier.

Syrup Systems, Inc.

Jay Davidson • 800-311-3853
jay@syrupsystems.com
www.syrupsystems.com
Leading supplier of bag-In-box snowcone/shaved
ice syrups and dispensing systems.

FRANCHISERS
Kampgrounds of America (KOA)

Chris Fairlee • 800-548-7239
cfairlee@koa.net
www.ownakoa.com
A franchise camping company providing
marketing, operational, and technology programs
to over 1000 KOA Kampground entrepreneurs.

Leisure Systems, Inc.

Rob Schutter, OHE • 800-626-3720
rschutter@leisure-systems.com
www.jellystonefranchise.com
Franchisor of Yogi Bear’s Jellystone Park CampResorts. Founded in 1969, now includes over 75
locations in the U.S. and Canada. Focus on the
family camping and cabin rental market.

 ROUNDS MAINTENANCE
G
SERVICES/SUPPLIES
MEMBER BENEFIT PROVIDER

HD Supply Facilities Maintenance

BryLynn Kilroy • 619-379-6989
brylynn.kilroy@HDsupply.com
www.hdsupplysolutions.com
The #1 maintenance, repair and operational
supplier in the U.S. with over 24,000 items in
stock with FREE SHIPPING! Members qualify for
discounted pricing which represents a savings of
11-13% over published catalog pricing.

MEMBER BENEFIT PROVIDER

John Deere

919-804-2000
www.johndeere.com
John Deere is a world leader in providing
advanced products and services, and is committed
to the success of customers whose work is linked
to the land. Since 1837, John Deere has delivered
innovative products of superior quality built
with integrity.

McCutcheon’s Apple Products

Bob McCutcheon • 800-888-7537
bob@mccutcheons.com
www.mccutcheons.com
Keep your campers supplied with the best fruit
butters, jams, jellies, pasta sauces, mustards, juicesweetened spreads, hot sauces, salad dressings,
relishes, honey, BBQ sauces, baking mixes, olde
fashioned sodas, real iced teas and more!
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INSURANCE SERVICES
Allied Specialty Insurance

Mary Chris Smith • 800-235-8774
tellmemore@alliedspecialty.com
www.alliedspecialty.com
For over 30 years we have been committed to
the camping industry. Our professionals have the
experience to create a program that is tailored
to your specific needs. When it comes to your
industry we know your business.

Leavitt Recreation & Hospitality Insurance
Chris Hipple • 800-525-2060
chris-hipple@leavitt.com
www.lrhinsurance.com
RV park, campground, resort, or lodge, we insure
them all and give you the most options with our
large selection of insurance companies to choose
from. We focus on the recreation industry and
specialize in RV parks and campgrounds.

Marshall & Sterling Campground &
Hospitality Insurance Program

Irene Jones • 845-704-5544
ijones@marshallsterling.com
Campground Insurance and Risk Management
Program from leading national agency.
Educational focus led by a campground owner.
Licensed in all states.

United States Warranty Corporation
Patty Emser • 800-233-9878
info@uswceagle.com
www.uswceagle.com

I NTERIOR/EXTERIOR
DESIGN GOODS
Great American Direct

Donna Fout • 757-229-0567
shop@greatamericandirect.com
www.greatamericandirect.com
We offer factory-direct mattresses that provide
comfort, style, and warmth to the hospitality
industry. Our Rugged Comfort Sleep Systems
are available in plush or wipe-down materials.
Mattress orders over $1,000 receive free
nationwide shipping.

MEMBER BENEFIT PROVIDER

Sherwin-Williams Company

Mike Koncilja • 303-794-2472
michael.j.koncilja@sherwin.com
www.sherwin-williams.com/store-locator
Special arvc member pricing is available by
establishing a cash or credit account number at
your closest Sherwin-Williams store. Ask local
store personnel to link your account number to
the arvc national parent number — #3719. Visit
Sherwin.williams.com to find a store near you.

LICENSING
MEMBER BENEFIT PROVIDER

ARVC Music Licensing Program

www.arvc.org/music-licensing
Take advantage of our exclusive combined annual
license that includes coverage for both ASCAP
and BMI at drastically reduced rates. Monthly
SESAC licenses are also available at a discounted
rate, in addition to the combined license, for
added coverage. Visit arvc.org/music-licensing for
more information.
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Montana Canvas Inc.

MEMBER BENEFIT PROVIDER

Motion Picture Licensing
Corporation (MPLC)

Eileen Korte • 800-462-8855, ext. 3006
ekorte@mplc.com
www.mplc.org
Umbrella license allows for a year of unlimited
indoor or outdoor exhibitions at your campground
at a savings over 20% off standard licensing fees.
Over 640 motion picture studios and producers
are covered including Warner Bros., Universal,
20th Century Fox, Paramount, MGM, United
Artists, Lionsgate, and DreamWorks.

MEMBER BENEFIT PROVIDER

Swank Motion Pictures, Inc

Kaitlyn Morgan • 800-876-5577
kmorgan@swankmp.com
http://campgrounds.swankmp.com
Unlimited indoor or outdoor exhibitions at your
campground at a 25% savings off published
annual/semi-annual campground site licenses
standard licensing fees. Exclusive licensing agent
for Walt Disney Studios, Pixar & Touchstone Films.
License also includes coverage for Lionsgate and
Summit movie titles.

MANUFACTURER BUILDINGS/
HOUSING
Building Pro

Al Vergara • 954-816-3455
Al@buildingpro.com
www.buildingpro.com
Since 1979, Building Pro delivers quality
commercial modular bathrooms and buildings.

Cavco Park Homes & Cabins

Tim Gage • 800-622-8260
timg@cavco.com
www.cavco.com
Manufacturer of camping cabins and park
model RVs selling factory direct to RV parks and
campgrounds nationwide.

Champion/Athens Park Homes

Dick Grymonprez • 800-738-0392
dgrymonprez@championhomes.com
www.athensparkhomes.com
Quality builder of park models and cabins with
building operations in Athens, TX, Chandler,
AZ, Lake City, FL, Lindsay, CA, Salisbury, NC,
Sangerfield, NY, Weiser, ID, and York, NE.

Curt Dinges • 800-235-6518
info@montanacanvas.com
www.montanacanvas.com
Montana Canvas produces the highest quality wall
tents, luxury camping, glamping tents, outdoor
gear and trps made in the USA.

Nomadics Tipi Makers

Nicole Loffler • 541-389-3980
nomadics@tipi.com
www.tipi.com
We manufacture native American tipis for
campgrounds, retreats, individuals and the movie
industry, e.g. Dances with Wolves. Beautiful
artwork, custom logos and a campground model
with zipper-door and reinforcements are available.

Pacific Yurts

Pete Dolan • 800-944-0240
info@yurts.com
www.yurts.com
The original designer and manufacturer of the
modern yurt, offers a unique alternative to cabins
and meeting halls for generating revenue — the
highest quality design, materials and customer
service backed by the industry leader.

Platinum Cottages LLC

Penni Feil • 903-675-2525
pfeil@platinumparkhomes.com
www.platinumparkhomes.com
We build park model RVs to a higher standard,
with unwavering commitment to be the leader of
park model RV builders.

Rustic River LLC

Jason Cooke • 855-414-9800
jcooke@rusticriverparkhomes.com
www.rusticriverparkhomes.com
At Rustic River we specialize in handcrafted,
custom park homes using the highest quality
American products and the latest manufacturing
technologies.

Skyline Corporation

Terry Decio • 800-348-7469
tdecio@skylinecorp.com
www.skylinepm.com
Since 1951, Skyline Corporation is committed
to offer the highest quality homes and park
models to meet the markets ever changing needs
throughout North America.

Stone Canyon Cabins

Daniela Mahr • 203-247-7102
daniela@conestogaranch.com
Our Conestoga wagons evoke an old west
ambiance with modern day comfort. High-quality
canvas tents with solid wood frames and decks
provide the ultimate tent camping experience.

Roberta Feist • 205-465-8013
rfeist@feist.com
www.stonecanyoncabins.com
Stone Canyon Cabins offers durable, spacious
and customized park homes. Our customers
experience full satisfaction of product design,
quality and price, which has made us leaders in
our industry.

Forest River Inc. - Park Model Division

Tree Wise Designs

Conestoga Wagon Company

Gary L Duncan • 574-262-2513
duncan@forestriverinc.com
www.forestriverinc.com/parkmodels/
Forest River Park Model Division is a full line Park
Model manufacturer, featuring products including
12' wide standard park models, rental cabins,
office units, shower units, and more.

Reid Burland • 218-481-8733
reid@treewisedesigns.com
www.treewisedesigns.com
We offer unique living spaces that provide
adventure lodging with all the comforts of home.
We design and build treehouses, yurts, tepees and
custom structures.

MARKETING SERVICES
Booking.com (USA) Inc.

Matthew Garcia • 303-389-4200
matthew.garcia@booking.com
www.booking.com
Established in 1996, Booking.com gaurantees the
best prices for every type of property.

Reserve America/Active Network

Skip Waisner • 214-996-7216
skip.waisner@activenetwork.com
www.reserveamerica.com
Get seen, get booked, get happy. Increase your
private campground’s visibility and occupancy,
while using your own reservation system.

OFFICE SUPPLIES
MEMBER BENEFIT PROVIDER

Staples Advantage		

Ashley Craddock
303-373-8304 • 877-826-7755
ashley.craddock@staples.com
www.order.staplesadvantage.com
INSTANT CREDIT and immediate access to over
34,000 catalog products or choose from a catalog
featuring over 4,000 of the most frequently
used products at deep discounts. Easy online
ordering with convenient search tools to find the
products you want fast, create custom shopping
lists to quickly order the items you use most,
order history and status Convenience Card with
emergency pickup program benefits and next day
delivery on all in-stock items for orders over $50.

OUTDOOR FURNISHINGS
Jamestown Advanced Products, Corp.

Shari Eckman • 800-452-0639
seckman@jamestownadvanced.com
www.jamestownadvanced.com
From grills to campfire rings, picnic tables to
benches and bike racks. We are your first stop
for outdoor furnishings!

MyTCoat Commercial Outdoor Furniture
Troy Stephens • 855-637-9616
info@mytcoat.com
www.mytcoat.com
Manufacturer of high-quality thermo-plastic
coated steel commercial outdoor furniture.

Polly Products LLC

Sandra Anson • 517-649-2243
sandra@pollyproducts.com
www.pollyproducts.com
Polly Products is a Michigan manufacturer of
commercial outdoor furnishings and accessories.
We craft sustainable, “green” products from
100% post recycled plastic.

R.J. Thomas Mfg. Co./Pilot Rock

Bob Simonsen • 800-762-5002
pilotrock@rjthomas.com
www.pilotrock.com
Designer and manufacturer of the Pilot Rock
brand of picnic tables, charcoal grills, campfire
rings, benches, trash receptacles, bike racks,
lantern poles and more.

Rocky Top Log Furniture & Railing

Johhny Strange • 800-332-1143
johnny@rockytoplogfurniture.com
www.rockytoplogfurniture.com
Unique craftsman outdoor and indoor furniture.
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UltraSite

Salil Vaijapurkar • 800-458-5872
salilv@playcore.com
www.ultra-site.com
UltraSite’s brands of site amenities, including
commercial picnic tables, shades, shelters, dog
parks, and outdoor fitness products, are the
superior choice that provide a low maintenance,
durable solution for any outdoor recreation
location.

Zeager Bros., Inc.

Robert Zeager • 717-944-7481
info@zeager.com
www.zeager.com
Zeager is a leading manufacturer of playground,
recreation and trail surfaces across North America
that meet ADA, ASTM, CPSC and CSA standards.
We offer natural WoodCarpet, WoodCarpet mats,
WoodCarpet Bonded trails and artificial turf
surfaces.

PLUMBING SERVICES/SUPPLIES
King Supply Company

Paul Boutiette • 888-852-5340
commercial@kingsalesgroup.com
www.kingsupply.com
Discount supplier of backflow preventers/vacuum
breakers, hose bibbs, self-closing shower valves
and more, to the park and recreation industry.
No order is too large or too small!

RV Park Products, LLC

Fred Tomczyk • 810-844-1170
ftomczyk@rvppinc.com
www.rvppinc.com
Offering products to RV parks that improve the
RVing experience and generate profit for the
parks. EvacuAid™ is installed at each site with
sewer hook-up, so dumping holding tanks — #1
RVer identified worst part of RVing — is quick,
easy, and clean.

The Tower Company

Christine Kornely • 920-682-6091
salestower@comcast.net
www.towercompany.com
Your supplier of quality dump station products.
Products include Romort Water Towers, sanitary
hatch covers and dump station signs and
Dogipot products.

P OOLS AND FOUNTAINS SERVICES/
SUPPLIES
Aquatherm Industries, Inc.

Dan Sizelove • 732-905-9002, x228
jdsizelove@warmwater.com
www.aquathermindustries.com
Aquatherm Industries is the largest U.S.
manufacturer of solar thermal swimming
pool heaters.

Emerald FX, LLC

Chuck DeCaro • 419-663-3279
chuck@emeraldfx.com
www.emeraldfx.com
We design and build water features, creating a fun
water park for your campground.

Fibrart Waterslides

Carl Blahuta • 832-608-7900
Sales@fibrartusa.com
www.fibrartusa.com

CBRE

MEMBER BENEFIT PROVIDER

Leslie’s Pool Supplies

Brad Lewis • 800-537-5437
blewis@lesl.com
www.lesliespool.com
The best value and customer service in the
industry, offer many exclusive products instore,
through mail order or online. Our specialized
pricing includes substantial savings on the Top 75
products exclusively selected for arvc members
as well as discounts of 10% off hundreds of
other products. 100% satisfaction guaranteed
arvc members automatically qualify for a credit
account — with no credit check required!

Wizard Works Product Development

Colleen Aragona • 518-434-3488
colleena@wizardworks.biz
www.wizardworks.biz
Designs and builds water attractions for your
campground, RV park, or waterpark business that
deliver an exciting and indefinite water experience
that families and their children will never forget!

PROPANE
MEMBER BENEFIT PROVIDER

Mike Nissley • 404-504-5970
mike.nissley@cbre.com
www.cbre.com/mhrv
The Manufactured Housing Group focuses
exclusively on manufactured homes and RV
communities across the U.S. and Canada. Our
team offers a unique combination of services
including MH/RV acquisition, disposition, finance
and appraisals.

Colliers International Valuation &
Advisory Services

Bob Black • 614-271-4819
bob.black@collier.com
www.colliers.com
Colliers International Valuation & Advisory
Services (CIVAS) National Practice MH/RV
specializes in appraising RV park/campgrounds
throughout the US.

Darrell Hess and Associates

Darrell Hess • 828-452-1535
hess@campgroundsforsale.com
www.campgroundsforsale.com
Real estate RV park brokerage, consulting,
workshops, educational materials.

Parks and Places, Inc.

AmeriGas Propane L.P.

Stan Cardwell • 901-581-1954
stan.cardwell@amerigas.com
www.amerigas.com
AmeriGas is the nation's largest propane
company, serving over two million residential,
commercial, industrial, agricultural and motor fuel
propane customers in all 50 states. Call to set up
an account.

MEMBER BENEFIT PROVIDER

Mark Whitworth • 850-385-4311
mark@parksandplaces.com
www.parksandplaces.com
Proudly giving you the quickest response, most
professional marketing package and best team to
help sell or buy campgrounds and RV parks.

 ECREATIONAL EQUIPMENT/
R
SUPPLIES
MEMBER BENEFIT PROVIDER

Ferrellgas

Derek Deeney • 913-661-1556
nationalaccounts@ferrellgas.com
www.ferrellgas.com
Provides propane gas solutions for your home
or business. No charge for tanks or cylinders.
Discounted delivery and maintenance options.
Call to set up an account.

Club Car – Ingersoll Rand

Steve Bledsoe • 615-794-0304
steve_bledsoe@clubcar.com
www.clubcar.com
The world’s largest manufacturer of small-wheel,
zero-emissions electric vehicles, including
light-duty utility vehicles, heavy-duty 4x4s
and multi-person transports.

Commercial Recreation Specialists

MEMBER BENEFIT PROVIDER

Suburban Propane

Beth Houser • 800-643-7137, ext. 111
ehouser@suburbanpropane.com
www.suburbanpropane.com
State-of-the-art bulk refilling dispensing units,
bulk propane installations, discount pricing,
equipment, on-site safety training and instruction,
safety signage and 24-hour emergency service is
available. Call to set up an account.

Ron Romens • 877-896-8442
ron@crs4rec.com
www.crs4rec.com
Provides revenue-generating recreation solutions
ideal for RV parks and campgrounds including
inflatables for pool or waterfront, kayaks, stand-up
paddle boards, pedal boats, indoor and outdoor
play equipment, mini-golf, shade structures
and more!

Corcl

PUBLICATIONS/BOOKS
Lone Pine Publishing

Mike Campbell • 800-518-3541
mikec@lonepinepublishing.com
www.lonepinepublishing.com
We publish regional ghost stories, nature guides,
and other outdoor and gift titles.

REAL ESTATE SERVICES
Baehre Real Estate

Russell Baehre, OHC • 830-896-5050
info@rvparksforsale.com
www.rvparksforsale.com
A fully licensed real estate firm specializing in
campgrounds, RV parks and RV resorts for over
25 years! Proud arvc member for 20 years!

arvc.ORG

Carter Brigham • 855-932-6725
carter@corcl.com
www.corcl.com
A 47" round, durable, HDPE plastic, double-hull
boat for kids age 8-15.

FreeStyle Slides, Inc.

Ron Crater • 727-563-2003
ron@freestyleslides.com
www.freestyleslides.com
Leader in custom inflatable water slides for over
10 years. Home of the HIPPO. The world’s largest
inflatable waterslide.
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MARKETPLACE

BUYER’S GUIDE

Mod-U-Dock, Inc.

Jeff Spence • 877-746-7056
info@modudock.com
www.modudock.com
Manufacturer of ADA-compliant, maintenancefree modular dock systems. Accessories include
gangways, ladders, benches, roof systems, lights,
cleats, bumpers and more. 50-year decking
warranty with a 15-year structural and
flotation warranty.

RadioBoss 2-Way Radios

Adam Smith • 877-789-4672
adam@radioboss.com
www.radioboss.com
RadioBoss 2-Way Radios deals in sales, rentals,
and repairs of two-way radios. We also carry a line
of waterproof accessories for any two-way radio.

Rain Deck

Ryan Vaughn • 888-445-7246
ryan@raindeck.com
www.raindeck.com
Product manufacturer of commercial and light
commercial splash pad products.

RESERVATION SYSTEMS

Pitchup.com Ltd

Scott Glatstian • 011-917-410-7212
enquiries@pitchup.com • www.pitchup.com
Pitchup.com is the leading specialist for booking
outdoor accommodations online. Our awardwinning website and mobile platform help
customers find and book the perfect location.

RMS Hospitality Solutions

Todd Sabo • 858-427-1200
ts@rmsnorthamerica.com
www.rmsnorthamerica.com
A world leader in providing property management
and online reservations solutions for the
hospitality industry.

Stay Outdoors

Sarah Jirak • 319-931-3304
sarah@stayoutdoors.com
www.stayoutdoors.com
Stay Outdoors is the premier website and app
for travelers to use when booking their outdoor
vacations — campsite reservations, cabin and
houseboat rentals. It gives the traveler the
ease of booking their entire trip on one,
simple-to-use website.

ZOZI

Bonfire

Jerry King • 877-377-9682
info@letsbonfire.com
www.letsbonfire.com
Our mission is to spread the love. We love
camping, campgrounds and the wonderful people
who run them. Bonfire is committed to helping
campgrounds grow so that millions more people
can discover the passion we all share.

Camp Native

Sami Schonefeld • 888-611-9694
getzozi@zozi.com
www.zozi.com/advance/campgrounds-2
ZOZI Advance is the only campground and RV
park reservation system that can accept online
bookings and process payments for your sites,
rentals, and events, all from a single system.

 ESORT MANAGEMENT
R
SERVICES

David Woodbury • 800-820-4991
native@campnative.com
www.campnative.com
Camp Native is a trusted marketplace for
campgrounds and campers, enabling them to list,
discover, and reserve the perfect campsite. Camp
Native is free for campgrounds to use and lists
over 12,000 campgrounds across the country.

Camp Anytime Management LLC

Campground Automation Systems

Ray Seigneurie • 888-847-3700
ray@newbymanagement.com
www.newbymanagement.com
Over 30 years of experience managing RV resorts
combines a “people-first” approach with higher
occupancy and reduced expenses to deliver value
added professional management solutions.

Tyler Duffy • 877-783-2367
tyler@campgroundautomation.com
www.campgroundautomation.com
The Sunrise reservation management system
provides an improved user experience with
real-time online reservations, unattended kiosk
check-in and payment, automated campsite
utilities management and remote monitoring
and reporting.

Campground Manager Software®/
BookYourSite™

Peter Kearns • 905-374-8643
peterk@campgroundmanager.com
www.campgroundmanager.com
Campground Manager® the most powerful
campground and RV resort software
available today!

Cobalt Silver

arvc.ORG
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Newby Management

Newport Pacific Capital

Celeste Taylor • 949-852-5575
celeste.taylor@newportpacific.com
www.newportpacific.com/rv-and-marina-management
A full-service RV resort management company
that combines a high-touch, family-oriented
operational style with all of the resources a larger
company can provide.

 V ASSOCIATIONS/CLUBS/
R
MEMBERSHIPS

Steve Sun-Angell • 877-521-5540
info@cobaltsilver.com
www.cobaltsilver.com
Cobalt Silver is a web-based reservation system
packed with features in a simple to use interface.
Features include online reservations, integrated
credit card processing, as well as numerous
reports and controls.
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Rick Day • 410-550-7053
rick.day@campanytime.com
www.campanytime.com
Welcome to Camp Anytime, one of the outdoor
hospitality industry’s leading solution for RV resort
hospitality management.

Family Motor Coach Association, Inc.

Chris Smith • 800-543-3622
csmith@fmca.com
www.fmca.com
Enhancing the motor home lifestyle for nearly 50
years. Helping to connect over 90,000 families to
campgrounds across the U.S. and Canada.
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Good Sam Enterprises

Ann Emerson • 800-765-7070
aemerson@goodsamfamily.com
www.goodsamclub.com
Largest network in North America with over 2,100
affiliated parks.

Passport America

Cara Holland • 800-681-6810
cara@passportamerica.net
www.passportamerica.com
The “original” 50% discount camping club. Nearly
1,900 participating campgrounds and RV parks.

RV EQUIPMENT/SUPPLIES
Amazon

Michael Cross • 206-266-2611
mcross@amazon.com
www.amazon.com/jobs
A Fortune 50 company that is the global leader
in e-commerce. Since we started in 1995 we have
significantly expanded our product selection,
international sites and worldwide network of
fulfillment and customer service centers.

Cody Talbert Distribution/Camco

Kenni Blackman • 407-397-9610
sales@codytalbert.com
www.codytalbert.com
Premier provider of Camco camping and RV
accessories using simple plan-o-gram displays for
easy ordering, great margins and guaranteed sales
for camp stores.

Sunland Specialties

Brian Lerg • 800-473-5805
brian@sunlandspecialties.com
www.sunlandspecialties.com
Distributor of RV accessories, camping and
electrical goods, beach and swimming goods,
toys, personal care, fire and BBQ products.

S ANITATION MAINTENANCE/
SUPPLIES
Phelps Honey Wagon, Inc.

Jaylene Shannon • 800-463-3707
info@phelpshoneywagon.com
www.phelpshoneywagon.com
We give you many sewage handling options.
Our 12-inch industrial grade diaphragm pump,
made in the USA, pumps at a rate 50-60 gallons
per minute.

Unique Natural Products

Ricky Stewart • 303-420-7940
ricky@uniquemm.com
www.uniquemm.com
Manufacturer of all natural bio/enzyme products.

SECURITY/ACCESS CONTROLS
Parking BOXX

Brad Henkel • 800-518-1230, ext. 808
brad@parkingboxx.com
www.parkingboxx.com
Gates, access control and payment solutions.
We offer high-quality systems, professional
installation, and great service.

SIGNAGE
RV Park Signs

Tom Eubanks • 404-944-9988
tom@RVParkSigns.com
www.rvparksigns.com
Custom-designed signs, tables and website
graphics, along with professional photography
services. Your campground deserves a
high-end look at budget-friendly pricing!

S TAFFING/RECRUITMENT/
TRAINING
Workamper News, Inc.

Steve Anderson • 501-362-2637
editor@workamper.com
Workamper News is dedicated to helping you
build a successful recruiting program that can
decrease your hiring stress while increasing your
bottom line!

TELECOM/INTERNET/SATELLITE
BEC Technologies

Annie Boutwell • 972-422-0877
mkt@bectechnologies.net
www.bectechnologies.net
BEC Technologies is a leading developer and
manufacturer of 3G, 4G/LTE wireless broadband
and networking solutions for mobile operators,
residential, enterprise and industrial markets.

Digitalway Services

Tim Murry • 817-304-3595
tim@digitalwayservices.com
www.digitalwayservices.com
We are a coast-to-coast, turnkey cable/Wi-Fi
provider to the RV park and resort industry. Pay
wholesale NOT retail rates. We customize your
installation to fit the needs of your park. Our
impeccable service record speaks for itself.

DISH

Geoff Boldon • 888-560-6730
geoffrey.boldon@dish.com
http://commercial.dish.com
Smartbox, DISH’s brilliant single video solution
for your entire park can deliver up to 96 HD
bulk channels eliminating a set-top box at each
site. Upgrade options for seasonal and annual
residents available.

Eclipse Wifi Corp.

Don Davis • 631-465-2110
Techs@eclipsewifi.com
www.eclipsewifi.com/campgroundwifi.aspx
Eclipse WiFi Corp. has been designing and
installing Wi-Fi networks for campgrounds and RV
parks for more than 10 years. Repair, replacement,
service and support.

Groove Entertainment

Anthony Fleming • 855-717-8586
anthony@getgrooven.com
www.tvformyhotel.com
We are a DIRECTV authorized dealer specializing
in RV parks and hospitality.

It’s All About Satellites

Barry Conley • 505-296-9423
Barry@itsallaboutsatellites.com
www.itsallaboutsatellites.com
A leading provider of television systems and
programming, DIRECTV for RV parks and
campgrounds since 1996. Ask about COM2000
SD/HD headends. No converter boxes!

Just In Time Communications

Justin Jones • 909-985-3777
justin@justintime.tv
www.justintime.tv
Just In Time Communications is a premiere
DIRECTV provider. Taking pride in our installations
we have been name DIRECTV Dealer of the Year
multiple times over.

Maratech WIFI

Chris Maralle • 817-609-5914
ceo@maratechwifi.com
www.maratechwifi.com
We design, implement and administer WiFi and
wired networks.

Private Cable Systems of MI Inc.

Amanda VanDam • 800-500-8876
amanda@pvtcable.com
www.pvtcable.com
As a nationwide provider we specialize in private
cable systems specific to your needs. We have
several different options available with rates as
low as $2.49 per site.

RV Park Wireless

Tony Spiridigliozzi • 719-309-1601
info@rvparkwireless.com
www.rvparkwireless.com
RV Park Wireless is a full-service provider of
Wi-Fi networks and managed services for RV
parks, campgrounds, and manufactured home
communities nationwide. Our goal is to provide
value for our customers by building “enterprisegrade” Wi-Fi networks.

Sigmawifi

William “Eli” Morse • 603-685-2100
emorse@sigmawifi.com • www.sigmawifi.com
Turnkey WiFi, infrastructure, and TV Internet
services for RV parks, campgrounds, and hotels.

TengoInternet, Inc.

Eric Stumberg • 512-469-7660
marketing@tengointernet.com
www.tengointernet.com
We are proud to be the nation’s leading provider
of wireless networks and guest services to the
hospitality industry.

VENDING/COIN-OP MACHINES
Fluid Manufacturing

Pete Parafin • 800-443-5843
fluidmfg@aol.com
www.fluidmfg.com
Factory-direct pricing on coin-/token-operated
shower controls, coin counters and bill changers.
Save up to 15% off American Changer Bill Changers
EVERYDAY with exclusive arvc member pricing!

 ASTE CONTROL/
W
RECEPTACLES/SUPPLIES
DOGIPOT

David Canning • 800-364-4768
info@dogipot.com
www.dogipot.com
We offer the most environmentally-conscious and
highest quality dog waste removal products to
help keep campgrounds and RV parks free from
the nuisance of unsightly, smelly and harmful
dog pollution.

 ATER/WASTEWATER
W
TREATMENT/SUPPLIES
Active Water Solutions

Seppmann Enterprises, LLC

Jody L Seppmann • 507-625-2790
office@seppmannenterprises.com
www.seppmannenterprises.com
Never dig up a yard hydrant again! Our patented,
American-made Hydrant Assist Kits (HAKs),
Universal Check Valves and Thermal Pipe
Packages solve countless hydrant problems —
simplifying repairs and replacements!

Woodford Manufacturing Company

Ellen Clark • 719-574-1101
eclark@wcmind.com
Leading manufacturer of freezeless yard hydrants
providing remote water source for campers.

Zoeller Company/Clarus Environmental
Scott Sweeney • 800-928-7867, ext. 8164
scotts@zoeller.com
www.zoeller.com
Offers environmentally sustainable products,
solutions, and services for the collection,
treatment, and disposal of residential and
community wastewater.

WEBSITE SERVICES
Big Rig Media LLC

Jeff Beyer • 866-524-4744, ext 101
jeff@bigrigmedia.com
www.bigrigmedia.com
Big Rig Media has delivered secure, managed
hosting solutions, unmatched web development
and integrated print material for the outdoor
hospitality industry since 2000.

BnBwebsites

Jefferson Bryce • 801-609-7707
jbryce@BNBWebsites.com
www.bnbwebsites.com
Twice the website for half the cost. Responsive
designs, advanced SEO, text reviews, map builders.

campersAPP

Travis Gere • 888-231-2267
info@campersapp.com
www.campersapp.com
Create a mobile app for your campground (in
minutes) and interact with your campers in new
and exciting ways. Featuring real-time alerts and
notifications, mobile-initiated delivery services,
campground map, photo contests, nearby
attractions, and MORE.

Insider Perks

Brian Searl • 888-407-5787
info@insiderperks.biz
www.insiderperks.biz
Overwhelmed by social media? Tired of
responding to online reviews? Let us help you take
your campground to the next level for a fair price.

iQ Recreation Inc. - RentWizard.com

Ric Jarrett • 714-312-5548
rjarrett@iqrecreation.com
www.rentwizard.com
Where America rents their recreation! Your
online source for RVs to rent throughout the
United States.

Terry Wilson • 832-571-1111
info@activewatersolutions.com
www.activewatersolutions.com
Active Water Solutions, LLC manufactures selfcontained, transportable wastewater treatment
units to provide safe, clean water when and where
it is needed. Versatile designs, scalable solutions
and proven technology.

arvc.ORG
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Make it easier for
campers to find your park.
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on GoCampingAmerica.com

Contact Marketing Department at (303) 681-0401, option 4
or info@arvc.org today to learn more.

