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Summary: The new California privacy law is being touted as the most stringent
privacy law in the US. What do community banks need to know to stay out of
trouble?
Scientists have published a paper that finds long before the age of dinosaurs, a huge volcanic eruption that
lasted for 1 million years wiped out the ozone layer, 96% of marine life and 70% of terrestrial species. Life that
lived on land took 10 million years to recover from this extinction event that was more impactful than the one
that killed the dinosaurs millions of years later.
To community bankers and businesses operating in states throughout the country, worries over the extinction of
personal privacy have led to a bevy of legislation lately. Add to the list CA, which passed the Consumer Privacy
Act of 2018 (AB 375). This law takes effect on January 1, 2020 and gives CA residents the right to know what
data companies, including banks, collect on them and how that information is shared.
This bill, being touted as the most stringent privacy law in the US, is said to bear great similarities to the EU's
General Data Protection Regulation (GDPR), which went into effect in late May.
While banks that are based in and have customers in CA will have 16 months to revamp their programs and
policies to comply with this new law, it also creates major restrictions on how businesses collect, use, store,
and share personal data that reach far outside the single state.
A partial list of consumer rights under the new legislation:
Know all data collected by a business on them.
Say no to the sale of their personal information.
Ask a business to delete their data.
Be informed of data categories collected about them before collected, and be informed of any changes.
Choose whether or not the business can sell their children's information (under age 16).
Know the categories of third parties with whom data is shared, and the sources of information from which
data was acquired.
Know the business purpose for collecting information.
This legislation will affect California's 39mm residents, who make up about 12% of the US population. Moreover,
according to the International Association of Privacy Professionals (IAPP), the California Privacy Act will apply
to more than 500,000 US companies. As such, it creates a near de facto standard for most US companies.
Smaller financial institutions with <$1B in assets may qualify for an exemption; FDIC data finds nearly all banks
above that size earned $25mm in annual revenue (which necessitates their compliance with this new law).
Further, the law is unclear as to the extent to which businesses can differentiate among consumers who
consent to the sharing of their information and those who do not. The law prohibits businesses from retaliating
by changing the price or level of service, but at the same time it would authorize businesses to offer financial
incentives for the collection of personal information.
One thing that does seem clear: running afoul of the law could get expensive. Once it goes into effect,
businesses can be fined up to $750 per violation, if the company fails to fix its error within 30 days. To keep you
out of trouble, we will continue monitoring the development and impact of this privacy law.
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BANK NEWS
Unsecured Loans
In the first half of 2018, lenders (banks and fintechs) mailed a record 1.26B solicitations for unsecured loans,
according to market-research firm Competiscan. Personal loans increased 13% YoY for the first half of the
year, according to Experian. Q2 saw more mailers for these loans than credit cards, which is a much larger
market

Amnt Saved:
Analysis of FDIC and Fed data by Magnify Money finds the median American household has $11,700 in
savings. Meanwhile, Fed data finds the average household has $277,670 in retirement accounts, while the
median household only has $72,840 in retirement accounts.

Core Control
FedFis research finds the top financial institution core system providers by market share are Fiserv (37.1%),
Jack Henry (17.6%), Fidelity National Information Services or FIS (16.6%), CSI (6.6%), Finastra (5.1%) and all
others (16.9%).

WEBINAR: NAVIGATING THE GLOBAL NEEDS OF YOUR CUSTOMERS
September 20 | 10:00AM PT
Webinar Registration
As your customers expand their business across borders, you will want to expand with them. Join us for a
complimentary webinar where we will discuss the benefits of using international services, as we highlight
foreign wires and foreign cash letters. We will also discuss imaged clearing for incoming Canadian checks.
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or redistributed outside of your institution without the written consent of PCBB.

(888) 399-1930

|

www.pcbb.com

