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Summary: A 2018 ABA report on community bank CEO priorities reports only
17% of community banks currently offer insurance products. Could this be an
opportunity for your bank?
All banks want more customers, and mobile banking is a good way to get them. The key in all of this of course
is to deliver a service customers want. That is why we share here the key reasons millennials said they
abandoned mobile banking, from a Jumio survey. Those were: process too long (38%), forgot password (27%),
authenticating myself was too time consuming (22%), process too complicated (19%) and difficult filling in
forms on my mobile device (18%). This may give you some areas of focus, as you look to improve and ensure
your mobile process is strong.
As you en-sure that happens, we shift to in-surance as our topic today. Of course, selling insurance is complex,
which is why most community banks avoid doing so. However, perhaps selling insurance products may
represent a natural and financially beneficial extension for your business.
All financial institutions are grasping at ways to increase the number of products and connections they have
with good customers, in order to increase retention and improve customer satisfaction. Insurance products may
represent another route for community banks to build deeper, stronger links.
According to the recently released ABA report on Community Bank CEO Priorities for 2018, only 17% of
community banks currently offer insurance products. That said, an estimated 83% of surveyed community
bankers plan to offer insurance products within the next year. While several community banks have offered
insurance in the past, there are many things to consider.
Given a rapidly aging population in the US, along with rising concerns of cyber-attacks, consumers and
businesses alike are becoming more aware and interested in learning about and purchasing insurance. As such,
offering a variety of appropriate insurance products may engage customers and provide your bank with a vital
stream of non-interest income. To that end, bankers exploring this might consider things like these:
Much like financial technology players, insurance technology developers (dubbed "insurtech") are looking to
work with banks of all sizes in order to improve the process and make it more digital. More consumers are
using their mobile devices to shop for various kinds of insurance, so making sure you are in front of them when
they have a need to fill is important.
Done right, insurance can be a product that, in one form or another, every customer will require at some point.
Whether for their car, home, or business, this could also be an opportunity.
Financial institutions of all types are still seen as a more trustworthy and reliable source for obtaining insurance
than a non-financial vendor. Further, since the lion's share of insurance sales and claims are handled in-person
and by phone, your bank may be able to leverage your customer service advantage over bigger players.
While not every community bank will want to venture into a new product offering such as insurance, it could be
worth a look perhaps. Talk to the experts and your customers to better understand the opportunity and the
risks. Who knows? You could find a new way to grow and keep your customers happy at the same time.
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ECONOMY & RATES
Rates As Of: 11/27/2018 11:17AM (PST)
Treasury

Yields

MTD Chg

YTD Chg

3M

2.39

0.07

1.02

6M

2.53

0.04

1.00

1Y

2.67

0.01

0.94

2Y

2.83

-0.04

0.94

5Y

2.88

-0.10
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10Y

3.05

-0.09
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30Y

3.31

-0.08
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FF Market

FF Target

Fed Disc

2.20
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2.75

SOFR

Prime

Unemp

2.20

5.25

3.70

More Market Rates

BANK NEWS
M&A Activity
1) Capital One ($408B, VA) will acquire online shopping comparison engine Wikibuy for an undisclosed sum.
Wikibuy provides price comparison in real time, get coupon codes at checkout and receive price drop alerts on
products and services to its more than 1mm members.

Leverage Ratio
As hoped, the FDIC has released a proposed regulation that would allow banks with assets <$10B to elect the
community bank leverage ratio framework if they meet the 9% ratio (plus some other components).

Appraisal Threshold
Regulatory agencies have proposed raising the appraisal threshold for residential real estate transactions from
$250k to $400k.

HEDGING SERVICES FOR COMMUNITY BANKS
Community bankers seeing long-term fixed rate demand from business clients can transform payments into a
floating rate on their books using Borrowers' Loan Protection (BLP). Contact us today for more information.
Copyright 2018 PCBB. Information contained herein is based on sources we believe to be reliable, but its accuracy is not guaranteed.
Customers should rely on their own outside counsel or accounting firm to address specific circumstances. This document cannot be reproduced
or redistributed outside of your institution without the written consent of PCBB.
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