
SUCCESS STORY

Through Amazon Moments, Family Farm Seaside gave 
$5 Amazon credit to users who reached and completed 
level 21 in the game.  FunPlus promoted this campaign 
with a daily in-game pop-up as well as a persistent 
event icon that users could click on at any time to see 
information regarding this special campaign. New 
players were able to see the campaign when they 
reached level 8 in the game. The campaign was also 
announced to existing players via an email campaign 
and an in-game announcement panel. 
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CHALLENGES
FunPlus was looking to get more exposure on the 
Amazon Appstore and to explore new ways to keep 
players engaged with the game. They wanted to 
measure the impact of in-game rewards and its effects 
on in-app purchase behavior – for both new and existing 
users. Amazon Moments provided an out of the box 
solution to test whether in-game rewards tied to goals 
would motivate players to stay engaged longer to 
increase player retention.
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FunPlus saw strong improvements in player engagement during the campaign. Players were
motivated by the level 21 triggered award, and D1 retention increased by 30%, D14 retention by
64%, D30 retention by 97%, respectively. Average daily revenue for new users also increased by
43% the first 30 days after the Amazon Moments promotion. Average LTV for users who reached
level 21 also increased 121% during the campaign. FunPlus was impressed that real-world
rewards were 2.3x more effective at monetizing players than existing in-game rewards. 

FunPlus saw sustained increases in engagement and monetization across player cohorts:

NEW PLAYERS
ARPDAU for new players was 33% higher during the campaign and remained 17% higher 
in the 30 days after the campaign
Average daily revenue increased by 276% during the campaign and remained 43% higher 
in the 30 days after the campaign

EXISTING PLAYERS
ARPDAU for existing players was 5% higher during the campaign and was 17% higher in 
the 30 days after the campaign
Average daily revenue increased by 27% in the 30 days after the campaign

Given the success of the campaign in increasing user engagement, conversion, and LTV, FunPlus is 
considering running additional Moments campaigns to test player segmentation and exploring 
opportunities to launch Moments campaigns in other Asian countries.

RESULTS

“The Amazon Moments campaign was extremely successful for us in increasing 
retention and converting players to paid users. Not only that, but we also got a 
lot of positive feedback from players during the campaign. They loved it!” 
-Jiyeon Shen, Business Development @ FunPlus

FUNPLUS
FunPlus is a Chinese video and mobile game developer founded in 
2010.  Headquartered in Beijing, China, FunPlus also has offices in 
San Francisco and has published games on Facebook and mobile 
platforms. The team has grown to over 400 employees across 
Beijing and San Francisco since their inception in 2010. Their 
Family Farm Seaside game is a farming simulation game and has 
been played by over 80 million players around the world.  The 
game has captured audiences with over 200+ unique plants and 
products, 150+ in-game achievements, 400+ dishes in the kitchen, 
options to create new plants and mine for precious ores and 
diamonds, daily quests, and new interactive missions. 
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