In 20 years, the Union neighborhood is envisioned to be a diverse, thriving
community that is walkable and safe. A variety of restaurants and retail make
it a destination for residents and visitors alike. Thriving employment and
services support those who live and work here. The area is easy to navigate
and travel through. The natural beauty of ample landscaping and open space
offers tranquility in this vibrant corridor.

The Union neighborhood shall be:

e Safe, with amenities to improve walkability and protected alternative
paths for walking and biking.

e Thriving, with amenities, businesses, services, and jobs that support its
community and visitors.

e Attractive, with landscaping and design that enhances the area’s role as
a community and destination.

e Diverse, with a variety of uses to create a thriving destination.

e Green, with ample open space and sustainable design.

We reviewed the responses in all 136 surveys received from the Vision exercise for the keywords
and concepts that people were talking about most. Here are the top keywords and concepts used
in response to the first question:

Please finish this sentence: “In 20 years, the Union neighborhood should be a place that...”

....... 1 .. lswalkable and/or pedestrian-friendly .33 .
.2 Has more restaurants (or a greater variety of restaurants) 28 ...
.....3......Has good traffic flow / is an efficient corridor .. 23 ...
.4 lssafe/ nocrime / safe for pedestrians and bikes 20 ...
....... > Hasretall /shopping /stores A8
....... 6. Isvibrant / great place / is a destination / thriving / enjoyable / inspires pride 16
. . Has open space/parks/trails/green space

7(t|e) ...................... e T e s 15

............... Has less density or limited growth
.....8. .. Has less traffic, less congestion, fewercars 14 ...
....... 7......Has less residential (apartments, multifamily, condos) . 13
10 (tie) 35 residential (general, NON-SPECIC) ||| oo 19

Is a commercial (general)/business center



TOPIC 1A SURVEY RESULTS

Top 3 Entertainment Building
Styles for Each Planning Area
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TOPIC 1B SURVEY RESULTS

Top 3 Residential & Employment
Building Styles for Each Planning Area

Planning Area 1
37% 34% 30%
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TOPIC 2 SURVEY RESULTS

Top 3 Development Priorities
for Each Planning Area

Planning Area 1
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TOPIC 3A SURVEY RESULTS

Building Design: Mass & Scale

Building Massing
37% 23%
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Roof Forms & Heights
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Three to Four Stories
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TOPIC 3B SURVEY RESULTS

Building Design: Facade Composition

Facade Articulation
52% 23%
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Transparency
48% 24% 15% 6%
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Ground Floor Design
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TOPIC 3C SURVEY RESULTS

Building Design: Material & Color

Material Composition
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Materials: Top 3
60% 47% 31%
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TOPIC 4 & 5 SURVEY RESULTS

treet Design: Top 3 Priorities

Union Boulevard
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