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Finding Your Perfect Audience
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I remember when I started my business online, I was super closed off about my life/story. 

I wanted to keep my online business separate from my life...but more than that, I was 

uncomfortable talking about the moments when I went from a 6 figure job to making 15k the 

next year and almost losing my house. 

It was a point where I had to start over. 

And for years I was super closed off about sharing it. 

Does this sound like you? 

Do you get uncomfortable telling your story? 

Your pain point moments? 

The low moments? 

If so. I get it. I was there. 
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But the funny thing is, the more I opened up about 'My Journey', the 

more people I started to attract into my community as PAID clients/customers. 

I know that putting yourself out there can be scary...but when you do...2 things 

happen. 

1. You feel free-er because you're being 100% transparent about your life. 

2. You build an instant connection to people on a human level. 

Think about how nice that would be. I know it seems counter intuitive, but sharing 

your life and being transparent works in your favor. 

With that in mind, I have a 'Story' Template for you! This will help you to draw your 

line in the sand and shout from the roof tops why you were put on this earth! (Keep 

scrolling for more!) 
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WHAT IS YOUR STORY? 

My name is ______ I do what I do because of ____________. 

Well, let me ask you. 

Who do you ATTRACT already? 

How do you find out? 

ASK! 

Who are you existing customers? 

Survey them and ask them what their 

biggest problems are that you can either... 

a. Help them with or... 

b. Are helping them with...x 
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What if I don't have customers? 

Well, do you have an existing subscriber list? 

Do you have a group say on Facebook or 

some other community centric area? 

Who posts on your social media? Have you voiced your hopes and dreams and do they 

resonate? 

I have a challenge for you. 
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The best way to attract customers and clients...(the right ones) 

Is to voice WHO YOU ARE LOOKING TO WORK WITH. 

I see this all the time. Entrepreneurs tend to attracting the wrong audience and clients 

because they don't simply say who they are here to serve. 

So in order for you to be more successful in your business, your message has to match who 

you are attracting. 

BUT...it is a double edged sword if your messaging is off because you start to attract the 

wrong audience...which is one of the scariest things...AHHHH. 



Week 1 Fast Track

How do you avoid this? 

Talk about your big vision in life....and see who resonates with that. Then, after you know who 

those people are...have conversations with them. Find out where they are based on the list I 

compiled below for you. 

HERE IS HOW YOU ACTIVELY DO THIS...MY CHALLENGE TO YOU : 

Create a conversation stemming from the biggest problems your audience faces and see 

who resonates with that conversation. My guess is that you have people in your circle on 

Facebook who are waiting for you to post about it. Trust me. I have been there. Of course the 

scariest thing is to post something that doesn't get a response back. 

So make what you post thoughtful around the biggest issues your audience might have right 

now. But before you write that post...go through this list and determine the biggest problems 

your audience has. 

Your mission is to solve them. 
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UNDERSTANDING YOUR AUDIENCE - Problems - Needs - Desires 

Who is your audience and what do they want from you? 

What community are they apart of? 

Where does that community hangout? 

What is the general opinion coming from your market (community)... “I know I want to do 

video but it seems to hard...” 

What’s the communities Language? What are they use to hearing day in and day out? 

What is their attitude about your Subject? (this is where you evaluate your solution to a 

problem in your niche) 

What do they know? (What is their current knowledge of the subject and topic) Beginner, 

intermediate or advanced...? 

What do they fear? 

What are they suspicious of? (What is coming out of the market?) 

What encourages them? (money/even they can do it/reputation) 

What do they love? (Metrics/Star Status/What makes them look good) 

Finally, what do they want? (To not look foolish/to be the hero/to have made the right 

decision/fast and simple) 
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I was on with a coaching client just yesterday who is really good at what he does...but as the 

EXPERT, the one thing that he had a really tough time of doing was expressing in video the 

main 3 points of pain his audience experiences and how he can solve them. 

Remember: The key to sales is appealing to both HEART and LOGIC...but if you have one 

without the other, that's when your message isn't 100% received. 

So do this exercise and then let me know how it went. 

Send me feedback to casey@easywebinar.com if you do this exercise.   

After the conversation is started, it is all about connecting with that individual and then closing 

that individual.  In the next session we talk about HOW TO convert a prospect to a client.  


