
Lesson #4 

Three Thank You 
Pages For Greater 
Attendance, Trust 
+ A Cost Benefit 

Solution



• In this lesson we will look at what makes a 
successful thank you page which can help to 
get more people showing up to your event. 

• 3 Variations of a Thank You Page. 

• A Video Script That Can Work Wonders. 



These are strategies for 
getting people TO the webinar 

itself but also strategies for 
building a TRUST before the 

webinar begins.



Scenario 1: Standard Social Share And 
Explainer Video of What To Expect

1.  A video on the thank you page that describes what they are 
going to get which reiterates the problem and solution.  
 
2.  Written in the description three things they can do right now 
on this thank you page.  

      A.  Share news to unlock a free gift (gets more viral shares)  
      B.  Save the date to your calendar  
      C. Print this for your records 
      D. Keep an eye out for notifications prior to the event starting 
in your inbox! We will see you at the event.   



Scenario 2: Authority Seeding
In this thank you page scenario you can do all the 

things mentioned in the Standard thank you page, 
however you can also add some type of pre-webinar 

content that will highlight your expertise and 
authority even more, as well as incentivize them to be 

sure to make it to the webinar when you do go live. 

This builds a know, like and trust before they attend 
the webinar itself. (makes selling on a webinar easier) 



Scenario 2: Authority Seeding 
(Continued)

Pre webinar content can be:  

1.  Blog article/Podcast where you were highlighted talking 
about your topic. 

 
2.  An article that you wrote yourself about your topic that 

gets them even more excited about coming to the 
webinar.  The article can be based on your results.  

Highlight the benefit of the results & tell them that is what 
the webinar will cover. 



Scenario 2: 
Authority 
Seeding



  
What gets them to the webinar? Trust yes, and 

 FOMO (Fear of Missing Out) 

The goal is to get them on the webinar. One way is you can incentivize 
them to join by saying when they attend the webinar, they’ll also get a 

copy of your book (or some sort of additional simple value based bonus 
that you will deliver at the END of the webinar) 

 They should see as a bonus reward for attending.  And you will also want 
to use FOMO to highlight why they also want the book (or your variation 

on that) and results that have come just from the bonus alone!  

Scenario 2: Authority Seeding 
(Continued)





Scenario 3:  Pre-webinar 
OTO (One time offer) On 

The Thank You Page
I have tried this personally, and had 

some good results.   

Your thank you page can also act as a 
sales page where you can potentially 

offer a one time offer that has 
something to do with your webinar, 
yet it doesn’t take away from your 

webinar.   



 
For instance, my OTO was a 6 steps to a 

6 figure sales webinar training that I 
offered before the webinar date.  

 By doing this, often times you can pay 
for your ad spend and more.   

Some pricing options are sell them into 
a membership that you offer that 

covers everything.  (say at 67 a month)  

Or offer up a low priced training that 
make sense based on the webinar topic 

for somewhere between $17-$57 one 
time payment.  



The best scenario I have found…     

• Having an image served on the registration 
page with a CTA  

• On the thank you page having a video that 
explains what the registrant should do now.   

•Have a clear CTA in that video to share news of 
the event, save the date and download a free 
gift.  



The script for the thank you page video… 
Hello and congrats on registering for this event.  I can’t wait to share with you how to implement 
(youtube marketing) for generating engaged traffic to your business.  I wanted to take a moment to 
share with you a free gift I have available for you because you took action and registered for this event.   

I have a free YouTube Mini action guide that will help you to get your YouTube channel set up even 
before the event starts.  However be sure to attend the event because I am going to go into even deeper 
video ranking and video strategies so that by the end of the webinar you’ll be able to start getting your 
videos ranked on the first page of Google and in YouTube with minutes after the event is over. Heck you 
might be able to get it optimized and ranked even during the event! :) 

To get this free guide simply share news of this event to either Twitter, Facebook or Google+ …which 
will then automatically unlock that guide.   

After you do that, be sure to click on one of these calendar icons so that you are reminded of the event 
from ICAL or Google Calendar.  
 
And finally! Keep an eye out for more notifications from me prior to the event starting which will 
probably be about an hour or 1.5 hours long! Thanks again! Can’t wait to show you how to implement 
these strategies in your own business. See you there!  





Let’s Look At Dale’s  
Thank You Page Video



Let’s Look At Other  
Thank You Pages! 



Finally, What are the tools to create 
the thank you page? 

EasyWebinar.com 

leadpages.com 
clickfunnels.com 
OptimizePress.com 
ThriveThemes.com 
instapages.com 

All in one solution

External page builders that  
work with EasyWebinar 

to build out the thank you pages as well

http://EasyWebinar.com
http://leadpages.com
http://clickfunnels.com
http://OptimizePress.com
http://ThriveThemes.com
http://instapages.com


Lesson4:  
**Cross It Off The List**

• Get ready to build out your thank you page!  (I would suggest to use 
EasyWebinar’s built in thank you page.  

• Either create a simple image in Canva for your thank you page or create a 
thank you page video.  Use the video script as an example of what to create.   

• Consider a workbook (your pdf that has fill in the blanks for your attendees)  

• Action step:  Send us a screenshot of a worksheet with the info filled in! 
 
Send to support@elitewebinarmastery.com

mailto:support@elitewebinarmastery.com

