Marketing Coordinator

Victory Cathedral Worship Center
Status: Full Time (B2 | Exempt )
The Marketing Coordinator is responsible for the development and implementation of the marketing and
public relations strategy for Victory Cathedral. This employee develops relationships with organizations,
businesses, individuals, and vendors interested in supporting the mission and vision of Victory Cathedral.
Reports to: Director of Media & Communications
POSITION RESPONSIBILITIES:
a. Devise and implement overall marketing strategy for the church and individual projects and
initiatives
b. Maintain and broaden social networking to benefit mission and vision
c. Coordinate regular social media post across all platforms
d. Maintains and keep current the website according to vision
e. Prepares and/or oversees letters, emails and other correspondence to members and community
to help articulate the vision
f. Formulate marketing reports by collecting, analyzing, and summarizing analytics data from the
website and all social media platforms.
g. Research industry trends and present innovative solutions that will enhance the vision of ministry
h. Produce clear and concise written correspondence in the form of letters, emails, and press
releases
i. Maintain and update member database and email list
j. Coordinate flow of information and communication and disseminate it according to the ministry’s
strategy
k. Analyze and improve communication efficiencies within the organization
l. Partner with vendors to create marketing collateral for ministry and events (i.e. flyers, logos, etc.)
m. Help cultivate and expand sponsorship and donor relationships
n. Develop and maintain vendor database and relationships
o. Create and distribute surveys that captures the demographics and needs of the people we serve
p. Manage all aspects of volunteer teams, including but not limited to recruit, train, supervision, and
develop
q. Pursue and share stories of people that illustrates the vision of Victory Cathedral Worship Center
r. Monitors budgets by comparing and analyzing actual results with plans and forecasts
s. Establish and expand merchandise opportunities
MINIMUM REQUIREMENTS & QUALIFICATIONS
a.
b.
c.
d.
e.
f.

Graduation from 4-year college or university
Minimum of 5-year related work experience
Experience with website management
Knowledge of Photoshop or Illustrator
Experience with Social Media platforms (InstaGram, FaceBook, Twitter, YouTube, SnapChat)
Experience with Mass Communication systems (Constant Contact, MailChimp, etc.)
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g.
h.
i.
j.
k.
l.

Excellent written and oral communications skills
Excellent attention to detail
Ability to work effectively under pressure and tight deadlines
Confident and outgoing personality
Well organized
Self Motivated
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