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DONATING TO PEOPLE AND CAUSES YOU CARE ABOUT MADE 

SIMPLE USING OUR ‘GIVING ON DEMAND’ PLATFORM 

 

TURN YOUR 'LIKES' INTO DONATIONS  

PUSH LIKE, CHOOSE AN AMOUNT FROM THE LIST OR 
ENTER A DIFFERENT AMOUNT AND YOUR DONATION 

WILL BE SENT AUTOMATICALLY USING GODCOIN! 
      

 

 

 

 

Firepointe GmbH (CH), Copacetic LLC (US), Godcoin (US/CH)
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Abstract 
 
Giving on Demand is not “just” a token.  Not “just” a blockchain.  
Not “just” a social media network. We are not just anything we are 
a real business.  Giving on Demand has a real solution to a real 
problem.  Giving on Demand is creating a real-use token as part 
of a real use business, making it possible and easier to give more 
help to more people and organizations in need. 
 

Giving on Demand plans to make “giving” easier 
 

▪ Donors will be able to donate directly to the organizations 
that are in need – and the people in need - who will be able 
to receive those donations easily 
 

▪ Donors will be able to communicate and exchange 
information during the giving process 

 
▪ Donors can quickly and easily track the path of donations, 

following them in real time 
 

▪ Donor’s donation will be blockchain-locked and secure from 
the point of giving to receiving 

 
Giving on Demand intends to stop once and for all the practice of 
middlemen extracting millions of dollars from the billions of dollars 
that are given to charities, organizations and people in need 
around the world.  Economies are transitioning from bricks and 
mortar commerce to online.  As a result, entire segments of 
populations are getting unceremoniously displaced and/or 
disenfranchised, oftentimes with no savings and living one 
paycheck away from homelessness and despair.  The imperative  
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to aid and offer assistance to the growing group of people who 
desperately need help is becoming more and more critical as time 
marches on.   
 
When we speak about Giving on Demand we mean we are 
creating a business that will make it easier to give people the help 
and support they need.  We are not just talking about those in dire 
straits, down on their luck and either ‘couch-surfing’ or completely 
homeless.  We are also referring to the various groups of workers 
who are being displaced by technology and who find themselves 
out of work with no real prospects or the ability to provide for their 
families.   
 
There are so many people all over the world who are transitioning 
to online work to make ends meet.  The opportunities online to 
work are numerous and include many different work categories 
including new ones that are specifically tailored to a new online 
economy.  I’m referring in particular to content creators who 
provide a multitude of different types of content distributed 
throughout the entire online economy.   
 
All of these workers, entrepreneurs and contributors are trying to 
do whatever they can to climb back up and be economically 
productive and to provide for themselves and their families.  This 
is one of the many groups that Giving on Demand hopes to help. 
 
We hope to take the world of giving on its head.  Entities like 
Facebook, Google and commercial fundraisers all espouse their 
openness and Internet freedom but their actual practices suggest 
otherwise.  They make their money from viewers and donors who 
find themselves and their followers shackled to their platforms. We 
are developing a new, innovative and robust Giving on Demand  
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platform that by design will include a fully integrated blockchain 
and Social Network mobile app, as well as blockchain-based 
payment processing, Wallet and donation and contribution apps.  
 
Our vision is to make it possible for more money from donations 
and gifts to directly reach the people and organizations who really 
need it by removing the requisite for an intermediary to facilitate 
those transactions.  We want everyone to view our Giving on 
Demand platform as the platform of choice when donating or 
otherwise sending or receiving money.  Our big vision has been 
always to do good work and that is exactly what we intend to do. 
 
We propose to be a giving network that connects a global 
community of organizations, their administrators and volunteers, 
with their donors. Giving on Demand provides the ability to 
securely and transparently connect, network, and contribute to 
missions, campaigns, online content and any interests that matter. 
This paper discusses how we combine blockchain technologies 
with our knowledge of the charitable giving space to open this 
multi-billion dollar market to the blockchain world. 
 
Essentially, Giving on Demand is a new ecosystem where 
organizations, donors and people in need can connect directly and 
support one another both financially and socially. We are more 
than just a coin. Far too many coins try to build value by focusing 
on a so-called “revolutionary” technology that never pans out but 
nevertheless provides a several-fold increase in price at its ICO 
enriching its founders and not much more.  
 
The expectation is that unwitting investors will gamble on the price 
going up, and not on the development of an actual technology. We 
seek to bring blockchain technology to the mainstream and create  
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a platform with a coin that has actual use in the real world, by 
focusing on development of use-cases for blockchains. 
 
Giving on Demand can be thought of as many things, but the 
easiest way to think about it is as an Internet service that connects 
millions of people around the world to the organizations and 
donors, giving them the ability to donate to the causes that matter 
the most to them.  Imagine a situation where PayPal meets 
Facebook in a social network of goodwill and charitable giving, all 
running on blockchain technology. That is what Giving on 
Demand seeks to do.  
 

Introduction 
 
In real life, various charities, NPOs, aid projects, online educators, 
content-creators and entertainers spend significant resources on 
fundraising. In today’s world, fundraising is almost entirely done 
by various middlemen that position themselves between the 
organizations and their donors. Those middlemen take a 
significant amount of that money raised just for their services. 
 
For instance, annually in the US alone $258 billion is given in 
charity. But according the New York attorney general, 30% of that 
money is retained by commercial fundraisers. In some instances, 
more than 100% of the donations get taken! This means a 
commercial fundraiser charges the organization in order to raise 
funds for them, but then raises less than expected and simply 
keeps all the funds. (Source: Attorney General’s Charities Bureau that cover 
national or local campaigns conducted all or in part in 2016 in New York State).    
 
A similar situation occurs in many other industries. Another 
example, video-game streamers connect with their audience on  
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platforms like YouTube and Twitch, but they get paid in indirect 
ways where various middle-men take a cut. A typical process may 
be a micropayment through YouTube, Twitch or Amazon 
Payments, all of which take a cut, then that payment is processed 
by Visa, which also takes a cut, and finally reaches the streamer’s 
bank, where another cut is taken. 
 
In addition, there is also a concern with censorship. As there is 
more and more reliance on social media platforms to reach out to 
donors, those platforms also represent a single point of failure. 
YouTube streamers who use language that YouTube finds 
inappropriate get “demonetized,” but this only serves to protect 
YouTube by ensuring that the advertisers get priority. Getting 
removed from a social media platform could spell the end of an 
organization. 
 
These social media platforms also represent a privacy concern for 
the users. Since these platforms make their money off of 
advertisers, there is an implicit need for everyone’s information to 
be readable (and thus not encrypted) by these platforms. 
 
The existing technologies cannot financially connect users with 
organizations directly. So, the users are stuck in a situation where 
their personal information is unsafe, and organizations are stuck 
relying on third parties to raise their finds. 
 
Our team understands these difficulties and sees the potential of 
blockchain technology to disrupt this space! 
 
We are now developing an open-source social media platform that 
leverages blockchain technology and encryption to enable a safe, 
anonymous, trustful and secure one-click connection between 
millions of people. 
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The $258 billion market can finally progress into the 21st century 
with Giving on Demand.  (Source:  Philanthropy Roundtable, a charitable giving 
analytics organization)  

 
 

Market and Industry 
 
Industry Overview 
 

▪ U.S. non-profits reached $390 billion in contributions (1)  
 

▪ Over 71% of the donors were individuals (1) 
 

▪ 1999 and 2013: Non-profits’ revenues of $800 billion and 
$1.7 trillion, respectively (2) 

 
▪ Intermediaries kept significant amounts of funds raised 

 
▪ 2016 New York: Over $403 million (33%) funds raised that 

recipients didn’t get (3) 
      

▪ 2016 New York: Charities got 50% of funds raised in 37% or 
374 campaigns (3)  

 
▪ 2016 New York:  13% or 131 campaigns losses over $9 

million (3) 
 
(1) (Source: U.S. Bureau of the Census, CPI Inflation Adjustments to 2016 dollars) 
(2) (Source:  Philanthropy Roundtable, a charitable giving analytics organization) 

  (3) (Source: Attorney General’s Charities Bureau that cover national or local campaigns      
conducted all or in part in 2016 in New York State).    

 
Here is what the public charities’ (501c3) market looked like 
between 1999-2013 and this is precisely the industry that we 
intend to put on its “head.” Donors will be able to actually track 
and see their donations go to the intended recipient, disrupting 
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and challenging the ‘middle man’ who is becoming less and less 
relevant with the advent of blockchain technology and digital 
currency. 
 
This represents just the charitable giving industry. Other potential 
industries include the video-game streaming industries, which has 
millions of content viewers worldwide each year. 
 
Public Charities and the Non-Profit Sector 
 

  
(Source:  The Independent Sector) 
 
Of over $1.2 billion raised more than $403 million, or about 33%, 
of funds raised were retained by fundraisers to cover the costs of 
conducting charitable campaigns. Charities retained only what 
remained, which was $822 million overall.   
 
(Source: Attorney General’s Charities Bureau that cover national or local campaigns      
conducted all or in part in 2016 in New York State).    
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Giving Is Changing 
 

 
      
(Source: Abila, Executive Voice Limited 2016, Nonprofit Tech for Good).       
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Charities Receive Less Money 
 

 
(Source: Attorney General’s Charities Bureau that cover national or local campaigns      
conducted all or in part in 2016 in New York State).    
 
Charities retained less than 50% of funds raised in 37% of, or 374, 
campaigns.  
 
In 13%, or 131 campaigns, expenses exceeded revenue. In 
2016, this loss totaled over $9 million. 
 
(Source: Attorney General’s Charities Bureau that cover national or local campaigns      
conducted all or in part in 2016 in New York State).    
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More People Need Help Now More Than Ever 
 
One of the problems that has us thinking is how we can help over 
two billion underbanked people worldwide receive help from 
others using our Giving on Demand platform. 
  

  
(Source: World Bank, FDIC)  
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Underbanked Populations a Huge Problem 
 
 
 
 
 
 

 

  
(Source: World Bank, Forbes, statista)     
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People Need Help 
 
 
 
 
 

 
(Source: Global Findex database)      
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This is a World-wide Problem 
  
 
 
 
 

 

  
(Source: Global Findex database)      
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People Want to Give More and Help Others 
 

 
(Source: GivingUSA.org and the U.S. Bureau of the Census; CPI Inflation adjustments 
to 2016 USD.) 
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Everyone Is Becoming More Generous 
  

  
(Source:  Philanthropy IUPUI, The Lilly Family School of Philanthropy)  
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Younger Generations Donate More 
 
Young people are giving just as much as their parents, 
grandparents and great-grandparents are.  They just do it 
differently and are using lots of different mobile apps including 
Twitch and Patreon, just to name a couple. 
 

  
(Source: Blackbaud Institute) 
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Giving and Mobile A Perfect Fit 
 
The immediacy of mobile has become the “capstone” rack right 
by the cash register at the old bricks and mortar retail outlets as 
you would walk out.  To be able to directly engage with people on 
a mobile device anywhere is very powerful.  To be able to simply 
push a button and donate to causes and people you care about 
and to do so with such ease and lack of friction is literally changing 
how people interact with one another and help each other. 
 

 
 
(Source: Blackbaud Institute)  
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Competitive Landscape 
 

 

  
The market is in its infancy and there is a robust field of 
entrepreneurial groups, well-funded to hopelessly underfunded, all 
competing with themselves trying to “get to market” as quickly as 
possible.  Many are well on their way  to offering value as white-
label traditional industry solutions while some are choosing to 
create something new and innovative to break process 
bottlenecks. 
 
Some are clearly more self-serving than others and opting to seek 
public capital with no real underlying business proposition to offer, 
similar to the penny-stock world.  But due to all of the benefits 
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inherent in blockchain technology and the “portability” of digital 
currency, there is significant value to be derived from the wrapping 
the two together with the giving economy. 
 
There are large and small organizations popping up all the time 
and many of them are sort of “feeling their way” through this new 
landscape of opportunities figuring out how to join in.   
 
Facebook:  Arguably the “800 lb. Gorilla” in the space is focused 
on social media and is now starting to enter the digital currency 
space.  The charitable giving component of their strategy has 
primarily consisted of allowing users to utilize their platform to 
send donations.  Over time they will likely originate charitable 
giving campaigns and incorporate the concept of “upvotes” on 
their existing platform into a giving process. 
 
Cherr.io:  This company has a blockchain solution for charitable 
donations using the benefits of this new technology to ultimately 
benefit charitable organizations.  They do use gamification as part 
of their process but currently do not employ a social media 
component. 
 
Steemit:  This is more of a blockchain, digital currently solution to 
remunerate content creators.  The difference with this company is 
as part of their payment process, they do utilize an ‘upvote’ 
strategy from content consumers. 
 
Patreon:  A co-op crowdfunding solution that creates a platform 
for artists and creators to get paid using digital currency.   
 
Minds:  Users can contribute to their network and earn crypto 
tokens.  This company is an open-source social media platform 
that compensates contributors to their project. 
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DLive:  A blockchain streaming media company.  They claim not 
to take a cut (the “middleman” problem) from revenues generated 
by its lives-streaming creators through subscriptions or digital 
“gifts.” 
 

Marketing Plan 
 
Online Educational Marketing 
 
 
In this stage we will be setting up our online marketing program 
which proposes to provide educational content teaching users 
about blockchain technology and digital currencies --  the purpose 
being to start to create awareness and overall knowledge of our 
platform and token and to lay the groundwork to build the 
adoption rate of our technology. 
 
• Create Educational Content  
• Create high impact Video, Blog and Interactive Content  
• Create explainer video content and questionnaires   
• Build a fully functional opt-in, ‘call to action’-centric website  
• Build full-stack Facebook Ad Campaigns   
• Define and create multiple target “audiences” to advertise to  
• Create multiple “look-alike” audiences to target and retarget  
• Create a fully integrated retargeting campaign 
• Guerilla marketing pre-ICO promotion in Europe  
 
Our online marketing is designed to be predominantly fully 
automated with content and videos.  There will be a component in 
which we will also have regular meetings and conferences where 
like-minded people and networks can learn more about our 
platform and the blockchain and digital currency world.   
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Platform Details 
 
Giving on Demand is really two things. A Giving on Demand 
blockchain, and the Firepointe social media platform. 
 
The Giving on Demand blockchain is the backbone of what we 
call our Firepointe platform. It will be a lean proof-of-stake 
blockchain focused on the basics of how to enable 
communication and donations to move between Firepointe users. 
The focus of the coin is to go back to basics of a blockchain as 
the backbone of a platform, as well as a focus on low transaction 
fees and high usability, instead of value speculation. It will be the 
fuel for the Firepointe social media platform. We believe 
blockchain can and should be an integral part of the next Internet, 
not something that’s front-and-center where “investors” gamble 
on the price going up or down for eternity. 
 
In the future, we believe that more can be done with Blockchains 
than just sending/receiving coins. We believe users can store their 
information on the Giving on Demand blockchain in an encrypted 
way so that only they will have access to it, through Giving on 
Demand. Posts made on an app that runs on the Firepointe 
platform will be saved on the Giving on Demand blockchain in an 
encrypted way. Even we won’t have access to the posts, or the 
user-information, and it will all be saved in a distributed way across 
the network. 
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How It Works 
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The Firepointe social media platform is an open-source multi-
platform app that users can take and tailor to their needs. The app 
is the frontend to the Giving on Demand backend. It focuses on 
community, and lets various organizations create their own 
community where they can interact with their patrons directly.  
 
In traditional social media, the community interacts with itself 
through various superficial means. Most communities such as 
Reddit or Facebook have an “upvote” that’s simply a ticker 
indicating the popularity of a post. Other communities, like Twitch 
or Patreon, allow the users to financially support their favorite 
content creator. But there the flow is one-way, from the audience 
to a specific content creator, and there is no emphasis on building 
a community. Those systems also go through the traditional 
financial system, which incurs high fees of 1-3% on top of a 10-30 
cents charge per transaction. It’s simply not feasible for 
microtransactions, where a simple $1 transaction would incur fees 
of 10-30%. Most of these platforms do not allow such small 
transactions, which essentially locks out a large swathe of the 
community. 
 
On Giving on Demand, each “upvote” is represented by a fraction 
of a Giving on Demand. Liking a post is the act of sending the 
person on the other end real money in the form of GoDcoin. 
Between an affordable proof-of-stake model, and a lightning-like 
layer on top, we should be able to offer people microtransactions 
with no fees. And because the flow of GoDcoins is not restricted, 
not only content creators will be the recipients. Users who 
participate in the community could also receive upvotes, and 
therefore GoDcoin, from the community. 
 
This means that economically productive entrepreneurs, donors, 
individuals and organizations in need, from helpful users, to 
individuals posting content, to the content creators, all can 
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participate and benefit by receiving GoDcoin. We shift the focus 
from celebs and high-visibility persons, to the individuals making 
up the community, and thus the community itself. 
 

The Technology 
 
We’re looking to develop a brand new blockchain, that will rely on 
proven and established concepts. We believe that innovation for 
innovation’s sake only serves the appearance of being “cutting 
edge”, while either failing to innovate in the worst case, or ending 
up introducing such risks that it creates more problems than it 
solves. An example of this is quantum-secure mining algorithms 
that are meant to protect against a non-existent quantum 
computer, while creating accidents in the present that cause 
people to lose coins. Or a cryptic master-node setup that ends up 
concentrating power in few hands. 
 
It’s important to us to create cutting-edge and state of the art 
technology, and avoid the pitfalls of bleeding edge tech. 
 
The requirements for the GoDcoin blockchain are specific: 
• Reliability: High degree of reliability 
• Payment Method: A lightweight payment method via a token 
• Storage: High degree of utility for the Firepointe Network via 

storing meta-information in the blocks 
• Fees: Very low fees 
• Scalable:  Ability to grow the blockchain with the requirements 

of the community 
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Coin Details 
 
The need for a high degree of reliability leads us to needing to 
develop our own coin. There are simply too many bleeding edge 
projects out there with no real use case. And while there are lots 
of very talented developers working on these projects, the teams 
themselves tend to be in a state of flux and forks happen often. 
This means we cannot rely on external teams. 
 
At the same time, lots of the core concepts in blockchains have 
already been developed and proven to either work or not function 
in the real world, and so those technologies that have proven to 
work can be used here. 
 
For this reason and others, we decided to go with a Proof of Stake 
algorithm. Proof of Stake is the next cutting edge of blockchains, 
and has already been implemented by some teams, including 
Ethereum, which is switching to a PoS system in their near future. 
Other than reliability, we also require low fees that would be 
appropriate for donations. PoS lowers the overall transaction fees 
by putting less of a stress on specific hardware. It can be staked 
on any computer that our users likely already have. This also 
enables the very organizations that will participate in our platform, 
to be invested in the platform and even financially benefit from it, 
while confirming the community’s transactions. 
 
This also leads us to choose both a low-coin environment, where 
only 18 Million GoDcoins will exist, and also an Ethereum-like 
inflationary mining where 2 Gs will be created with each block. The 
relatively high number of G created with each block, combined 
with faster blocktime, will take away pressure from transaction 
fees, while also make up for coins lost over the years. 
Another advantage of Proof of Stake is enabling faster 
confirmation times. Bitcoin’s 10-minute blocktime was once 
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thought to be needed for proper propagation and to avoid 
orphaned blocks. But recent developments have proven that sub 
one-minute block times are possible while avoiding orphan blocks. 
We believe that with Proof of Stake, blocks could be confirmed in 
mere seconds. 
 
This is doubly important to us because we’re not only using 
transactions to record peoples’ upvotes, but also to store basic 
Firepointe social-media information. The posts and upvotes made 
on Firepointe will be stored in an encrypted way on the 
blockchain. This is to ensure the system remains open and 
distributed, and that no one has access to user data, not even us. 
So, the basic information of a post will be saved on the GoDcoin 
blockchain. The information structure will look something like this: 
 

Comment/Post: 
     id,  
     author,  
     link, 
     body,  
     parent_id 

 
The ‘id' for each comment/post is the blockchain address that 
originated it.  
 
The ‘author’ would be an optional signature related to the private 
key that was used to generate the post. Users will be able to tag a 
post or a comment with an author tag, or leave it empty for a truly 
anonymous post. The apps could then refer to a database with 
references to author tags. This will also allow each community to 
handle identity verification as they see fit. 
 
The ‘link’ value will allow post to contain a reference to another 
resource online. This could be a YouTube video, or a link to a file 
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hosted by the user either privately or on their CDN of choice. This 
is very similar to Reddit’s approach, and will allow each 
community to decide how to handle multimedia content. Some 
communities, like Video-Game related streaming and video, may 
opt to offer their users their own CDN to use. While others that 
focus more on social media and commenting may take more of a 
Reddit-like approach and only allow external links, with a focus on 
text. 
 
The ‘body’ field will be a plaintext field that can be used in different 
ways by different communities. Some communities may choose 
to leave it as is and use it for simple comments. Others may come 
up with their own standards for parsing links into inline content. 
 
The ‘parent_id’ tag will have either a null reference if it’s a new 
post, or a reference to an existing GoDcoin address that have 
published a null-parent post before, in which case it would be a 
comment. If the tag points to a non-null-parent post, then it’ll be a 
nested comment that could be displayed in a tree in the app. 
 
 

The Token 
 
Godcoin is a hybrid Utility and Payment token.  As a Utility token 
it provides future access to our Giving on Demand platform, 
products and services.  Godcoin was not originally designed to 
be seen as investment, however investors can potentially get profit 
if the demand for the token increases and they sell their tokens.   
 
Payment tokens are sometimes confused with Security tokens 
which themselves are also commonly referred to as Asset tokens. 
Typically an Asset (Security) token is backed by something 
tangible, such as assets, profits or revenue of a company and are 
therefore considered as investments.  Issuers of security tokens 
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and other parties have to comply with the legal requirements for 
securities where the token is being issued and actively 
commercialized.  
 
The development stages consist of the following; 
 

● Pre-financing.  This is the stage where companies seek out 
financing to develop the project.  These are ‘early’ 
contributions and typically no tokens are given out at this 
stage. 

 
● Pre-sale.  This is also referred to as the ‘Voucher’ stage.  In 

this stage, a token is issued and allocated but this is not the 
‘final’ token. 

 
● Pre-operational.  This is the stage where there is no fully 

functional application that can use the token and an ERC20 
is typically launched. 

 
● Operational.  This is the stage where the final token is created 

and an ICO would take place.  The application usually is not 
fully functional at this stage either, but the ICO is used much 
like an IPO is in traditional equity markets, to seek out the 
capital necessary for the company to further develop and 
grow 
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Godcoin is actively involved in every stage up to 
and including the pre-operational stage. 
 
 

 
 

ICO 
      
A total of 18MM tokens will be generated in the Company’s token 
generation event (TGE) with a soft cap of CHF 1 million. 69% of 
these tokens (12.475MM) will be available for purchase in the 
Company’s initial coin offering (ICO) at a sale price of 1 ETH. 
Buyers can only purchase the coin with ETH.  
 
Residents of the US are excluded from participating in the 
Company’s ICO. Organized crime groups, members of organized 
crime groups, associate members of organized crime groups, any 
company related to an organized crime group, any corporate 
extortionist, political racketeering organization, crime groups 
specialized in intellectual crimes, or individuals corresponding to 
such organizations may not participate in the token sale.  
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Each purchaser of the Company’s will be required to undergo an 
identification and verification of the source of funds process 
pursuant to Swiss AML regulations and subject to the approval by 
the Company’s third-party KYC provider before being allocated 
any amount of token. The Company reserves the right not to 
allocate tokens to purchasers in case of an unsatisfactory AML 
check and or denial by our KYC provider. 
      
 
Token Distribution 
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ICO Structure 
 
There are several different ICO offering structures.  Below is a brief 
snapshot of the overarching types of offering structures; 
 
 

   
ICO Offerings can be Unnecessarily Complex 
 
There are some very sophisticated types of offerings that can also 
seem overcomplicated and unnecessarily detailed.  For example, 
some of those offerings include; Uncapped with a fixed rate, 
Capped auction, Dutch auction, Reverse Dutch auction, Collection 
and return and Dynamic ceiling just to name a few. 
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Our ICO Offering – Simple and Straightforward 
 
Our offering will be designed to be very simple and straightforward 
with a dynamic price and a limited number of tokens available at 
the ICO.  Purchases of the token in the ICO will be in the minimum 
amount of 1 ETH.  Upon the close of the ICO, the total amount 
invested divided by the TGE allocation of the Company’s token will 
establish the actual purchase price per token.   
 

Security 
 

Fraud prevention 
 
To eliminate fraudulent postings of products or services and to 
exclude fraudulent prospective donees, a screening mechanism is 
expected to be developed that will activate within a posting 
procedure. The Company currently expects to develop fraud 
detection technologies to identify fraudulent use by analyzing past 
patterns. Such measures ensure the highest standards of security. 
The platform would also feature a facility which allows users to 
directly report fraudulent posters, contributors, donors and or 
donees to a member of the team.  
 
Prevention of the advertisement and sale of illegal services 
 
The Company will actively monitor postings to ensure that no 
illegal activity of any kind is conducted on the protocol. This 
monitoring will be achieved using analytics and user reporting 
systems that are currently in the design phase. 
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Know Your Customer procedures 
 
The Company intends to engage a third-party KYC (You're your 
Customer) provider in Europe to deploy stringent know your 
customer KYC procedures to ensure legal compliance and user 
safety. To participate in the token sale, eligible persons (non-
criminal residents of accepted territories) must provide prescribed 
basic information.  
      
Basic information types include country of domicile, full name(s), 
date of birth, postal code, address, contact telephone number, 
and email addresses and all other details required to comply with 
Swiss AML regulations. These persons must also supply legally 
compliant identification documents.  
 
The Company intends to also do due diligence where able, 
practicable and possible on prospective buyers’ qualifications for 
participation based on the information provided and any relevant 
identifying documents.  
 
This information will be registered and stored securely within KYC 
providers system together with the purchase date and the number 
of tokens purchased. Failure to successfully pass the KYC 
examination will result in the relevant token purchaser not being 
eligible to receive the Company’s token and payments will not be 
accepted.    
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Core Team  
Our core team consists of a diverse group of professionals who all 
have one thing in common.  The desire, actually the need, to do 
good things in this world and to help those in need.  We all share 
a passion for humanity and technology and are keenly interested 
in discovering new and amazing ways to bridge the gap between 
the two to help everyone.  

 

MICHAEL SILBERMAN 
CEO (US/CH) 
 
Repeat Entrepreneur, software designer and programmer, 
founded one of the first Hispanic social media companies 
to go public, Quepasa.com, with a market cap of $1/2 
Billion. Substantial experience in building tech companies, 
M&A, capital transactions and bringing companies’ public. 
Crypto and Blockchain investor and evangelist.  

 

JOHN PETRUSKA 
COB, CMO (US) Co-Founder 
 
Serial entrepreneur and founder of The Original Crypto 
Meetup in Southern California. Digital and Crypto 
Economy Speaker, Educator and Investor. Premiere 
Tattoo Artist to the Stars and other famous people 
including John McAfee, professional athletes, musicans, 
and,more... 
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CESAR SANVICENTE 
Social Platform Dev Leader (US/MX) 
 
Former CTO of Quepasa.com. Managed 35 developers 
building a large Hispanic social network with over 50 
million users. “Full Stack” programmer, designer, 
developer and DevOps. Linux, Windows, Solaris; 
PHP/Ruby/React and RN/MySQL/PG - AWS Services 
 
  

   

 

 
LLEWELLYN ROBERTS, JR 
Social Media Marketing (US/ZA) 
 
Online social, broadcast, video media marketing expert.  
Google Adwords, FB ad campaigns.  Media marketing 
director, Durban Christian Centre, NATGEO (“White 
Lion,” the movie), Paranah Productions, Kim Clement 
ministry, House of Destiny. 
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Proposed Phased Approach and 
Timeline 
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Roadmap A-Z Narrative 
 
This Roadmap was created to provide readers of this Whitepaper 
the opportunity to ‘look under the hood’ and see what steps we 
are taking to bring our Giving on Demand project to market.   
 
While our team is relatively small, we lean on technology to do the 
heavy lifting.  This is one of the pronounced benefits we are all 
experiencing as our economy transitions from the industrialization 
of “yesteryear” to the new age of AI, robotics and automation that 
this generation is working and living with. 
 
Foundation (Q4-20 to Q2-21) 
 
Pre-financing stage 
Pre-sale stage 
Pre-operational stage   
 
This is where the preliminary tasks are undertaken to actually 
form and setup the company so that we can start operating in 
Switzerland. 
 
• Engage Swiss consulting firm  
• Engage Swiss legal firm  
• Establish token structure  
• Place ERC20 Token on ETH blockchain  
• Identify and document TGE's  
• Complete whitepaper  
• Architect and design platform and apps  
• Complete projections  
• Complete presentation deck 
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Foundation  
(Q2-21 to Q3-21) 
 
Pre-financing stage 
Pre-sale stage 
Pre-operational stage   
 
This is where we start interacting even more with the various 
regulatory and governmental agencies in Switzerland and start to 
build more processes that we will need as we progress to our 
proposed capital event, the ICO. 
 
• Kanton Zug presentation  
• Secure Office  
• Found company  
• Promote in Europe and Asia  
• Open bank accounts  
• Complete ICO website  
• Engage KYC service provider  
• Initiate FINMA approval process 
 
      
Development, ICO  
(Q3-21 to Q4-21) 
 
Operational stage  
 
This is where we gear up in earnest to start full-scale development 
of our technology and also start to market and promote Giving on 
Demand’s platform and travel through Europe to promote our 
upcoming ICO culminating in our actual ICO. 
 
• Pre-sell platform licenses  
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• Media marketing U.S., Europe  
• Pre-ICO processes  
• Hire Swiss developers  
• Hire Swiss administration, accounting staff  
• Hire Swiss marketing staff  
• Platform and app development  
• ICO roadshows throughout Europe  
• FINMA approval  
• ICO 
  
 
Limited Beta  
(Q1-22 to Q2-22) 
 
Go-to-market stage  
 
This is where we start to actually release beta versions of our 
platform to those organizations who have opted in to be our first 
trial Giving on Demand platform users.  During this time we will 
also be hiring more developers and increasing the level of 
promotion. 
 
• Private beta limited release  
• Media marketing in the U.S., Europe, Asia  
• Process and platform testing  
• Engage beta testing candidates  
• Hire developers  
• Platform and app development  
• Roadshows, Europe, Asia, No. America 
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Public Beta 
(Q3-22 to Q4-22) 
 
Go-to-market stage 
 
This stage will be a seminal one for Giving on Demand in that we 
will be releasing our first public beta for unrestricted use.  We will 
also be engaging in more intensive and targeted marketing while 
continuing full-scale testing and evaluation of our platform. 
 
• Public beta release  
• Media marketing in the U.S., Europe, Asia  
• Process and platform testing  
• Platform and app development  
• Roadshows, Europe, Asia 
  
Full Public Release  
(Q4-22) 
 
Fully deployed stage  
 
At this stage, our platform will be publicly released as a full use 
platform.  We will continue marketing and promotion to increase 
the overall rate of adoption and actual use of our platform. 
 
• Public Release  
• Media blitz, Australia  
• Process and platform testing  
• Platform and app development  
• Roadshows, global 
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Allocation of Capital 
 
The company will continue its capital raising efforts in the private 
equity markets while working towards engaging in an ICO to 
secure the capital necessary to execute on its plan.  The company 
proposes to strategically allocate all funds received from investors 
and or its ICO in proportions that are best suited to achieving the 
project’s goals.  
 
Depending on the amount of funds raised in the token sales, the 
TCP team will proactively calculate a ratio of capital allocation, 
which is optimal for meeting the requirements of the project.  
 
Projected General Use of Proceeds 
 

● Marketing: Marketing to increase users and the promotion of 
the Giving on Demand platform and supporting projects 
 

● Operations: Human resources, recruiting costs and staffing 
costs associated with the expansion of the platform and app 
development and operations teams in Switzerland and the 
U.S. 

 
● Professionals: Legal, IP, accounting and administration team 

development 
 

● Community: Community management 
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Revenue 
 
Our Giving on Demand business model is designed to be quickly 
profitable: 
 

● White Label donation app license fees from the “get-go” 
● When scaled globally to a $500 Billion industry, even small 

percentages can add up to big profits 
 
The company will derive the majority of its actual revenue from the 
white-label and branded licensing of its Giving on Demand 
platform.  Six to nine months prior to the launch of the first beta 
version, Giving on Demand’s sales department will be ramping 
up its activity.  It will be engaging in a full-fledged marketing, 
promotion and sales effort in the charitable giving and non-profit 
sectors focusing.  The purpose will be to increase overall adoption 
of its platform and complimentary products. 
 
 

  2019 2020 2021 

Sales 234’150 572’663 2’704’050 

EBITDA (388’943 34’672 2’192’066 
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The Future 
 
More and more people conduct their affairs online. Giving and 
community-participation are at their highest point today. And with 
the rise of video-game streaming and online content creation, this 
trend will only increase.  
 
 
Strong Growth Forecasted 
 

  
The rise of blockchain-based solutions is creating  opportunities 
and creative solutions for everyone.  Take IPFS for example, which 
is an innovate solution offering pee-to-peer distributed file 
systems that will connect all computing devices with the same 
system of files including storing and sharing hypermedia.   
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The fundamentals are now in place to put blockchain in the hands 
of people everywhere. We are launching GoDcoin and the 
Firepointe and Giving on Demand apps and platform, to let 
communities all over the world connect with each other like never 
before. 
 
A Real Use Token and a Real Business 
 
Not “just” a token.  Not “just” a blockchain.  Not “just” a social 
media network. We are not “just” anything. We are a real business.  
Giving on Demand has a real solution to a real problem, making 
it possible and easier to give more help to more people and 
organizations in need. 
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