
	

	

10 NO’s of Facebook 
 



	

 

Facebook is a growing site that is being used all over the world.  Each user 
spends approximately at least 18 minutes on Facebook daily.  Facebook is 
beneficial for both small and large businesses for marketing their brand in 
an effective and efficient manner. 

There are several things which should be remembered while doing 
Facebook marketing for promoting your brand. While doing Facebook 
marketing, look over the following don’ts and try to avoid them to get the 
best results. 

1. Don’t disregard your audience: 

You must learn the online behavior and interest of your targeted customers.  
Facebook marketing campaigns are effective when used for a targeted 
audience and relevant traffic.  

Don’t ever disregard your audience. This may create a negative impact on 
your brand. It is the best way to know, understand and analyze your 
customer's behavior. You can characterize your visitors according to the 
time they spend on your website. 

2. Don’t buy likes: 

Having high likes on your page is good. It creates a positive image of your 
brand and helps drive traffic to it. Let your traffic reach you organically. 
Don’t buy likes.  Using false or inorganic likes has many drawbacks. 

False likes or fans can cause low user engagement for you. If less people 
engage with your content, it will make your brand appear fewer times in 
their news feed.  

3. Don't write fake comments: 

When anything is posted on your wall, you expect that the content will 
engage users so that you can receive high conversion rates. Always post 
engaging content so that it receives a lot of comments on it. 



	

 

 

But, writing Fake comments will be a disservice. Fake comments from fake 
user ids are easy to recognize and decrease your quality leads.   

4. Don't try to sell: 

Don’t post advertisement of your products, services or your brand 
excessively. By doing this, you can miss the important leads. Posting 
frequently can make your users move from your page quickly without 
seeing your posts. 

Over posting can distract your followers, which will decrease your sales and 
ROI.  

5. Don't write long posts: 

Nobody loves to read long posts to learn the information the post is giving. 
Try to keep your posts short and precise. Posts that are short engage users 
easily. Keep your customers updated by providing them useful links 
through your post.  

Your post should be informative, precise and short, so that followers go 
through it properly and it doesn't get ignored, unlike long posts.  

6. Don't automate everything: 

Automaton of content is beneficial if done correctly. You can follow the 
80/20 rule while automating things. 

In this, 20% of the content should be automated and may include sales and 
broadcast posts. 80% of your content should be unique and specific about 
the brand. 

Nobody likes to get messages and responses to their questions from an 
auto responder, and people won't be interested in your brand. For building 
brand loyalty, don’t automate everything.  



	

 

 

7. Don't target everyone: 

Don’t target everyone while promoting your brand. Targeting everyone 
brings higher traffic to your page, but many will be of no use to you. Sort 
your targeted audiences and communicate with them accordingly. 

Targeting specific audiences helps in getting quality leads. It also improves 
brand awareness, drive sales and increases ROI.  

8. Don't forget to include a call to action: 

A call to action helps convert your targeted customers into the potential 
buyers. You can include engaging texts and words to engage your 
audiences. Don’t forget to include them. 

They drive traffic to you. Make content that can be shared and that relates 
your brand. Don’t hesitate in using CTA and sharing it. Try to create 
curiosity for the audience so that they click on it to explore it more.  

9. Don't create only one campaign: 

If you are involved in more than one business and want to market your 
brand, then run more than one campaign. Having a common campaign for 
all your products and services will not drive you the desired results and 
traffic for the campaign. 

You should run different campaigns for different products or services. It will 
help you capture potential customers according to their interest.  

With this, you should be able to manage all your marketing campaigns. It 
also helps increase conversion rates and revenue.   

 

 

 



	

 

 

 
 
10. Don't send mass messages: 

Not every user will look at all your messages. Your subject line should be 
clear enough to the user so that they get an idea about the message from 
the subject line itself. Be clear while writing the subject line and be precise 
about it.  

Avoid general brand messaging and announcements. These can distract 
your targeted customers.  Be specific about the content you are sending 
through messages and know the impact of the message. 

 

 

 


