How to Name, Claim and Sell
Your Coaching, Training or Service
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CREATING AN OFFER YOU LOVE
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3 Elements of an IRRESISTIBLE Offer

1. Main Dish

2. Bonuses OFFERe §

-Tightly related

(O] THE PLANEL.”
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3 Elements of an IRRESISTIBLE Offer

1. Main Dish G
OFFERe

90% OUTCOME +
10% SERVICE DELIVERY
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MAIN DISH

OFFER
(OUTCOME 90% + SERVICE DELIVERY 10%)
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MAIN DISH

OFFER
(OUTCOME 90% + SERVICE DELIVERY 10%)

YOUR UNIQUE BRANDED SYSTEM
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Your Unique Branded System can be
delivered as the foundation or structure for:

Private Coaching Live Event or Workshop
Teleseminar/Webinar Series  VIP Day

Home Study/Info Product Year-Long Program/Mastermind
Book Certification

d  SPEAKTO SELL

“GROW YOUR BUSINESS” BOOTCAMP

BOOTCAMP 2.0
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Delivering Your System/Program

Download the “Otter
ethods of Delivery
hecklist” worksheet

rom the same page
where you found this
raining videol

OFFER

QVTE

TAKING INVENTORY TO CRAFT YOUR IRRESISTIBLE OFFER

Brainstorm how you’re going to deliver your teachings (also known as your Service Delivery) — these
are ways you might deliver those promised outcomes Options could include: a live 3 day event, workshops,
digital audios, coaching calls. Be creative and don't limit yourself. Use this worksheet to list the products and

services you already have or can easily create

LAUNCH STATUS:
| already have this

Not ready but easily created

TANGIBLE PRODUCTS

Digitally delivered audio recordings: meditation,

Interview with an expert, lecture by you, panel
discussion, recordings of teleclass programs,
podcast

Self-published or major published book
Supplemental workbooks, journals,
daybooks, etc

Card decks, games

NON-TANGIBLE PRODUCTS
Online books
Online workbooks

Online courses ta ught viaemail on a re gular basis

MP3 audio downloads
Meditations

2017 Extimato Inc. Liso Sasevich, The lvisble € ow

Home study programs in a box

Branded mugs, t-shirts, bumper stickers.
tea towels, etc

DVDs of live presentations

PowerPoint can be included

Video of your presentation

Hybnd products: e.g. CD/OVD + workbook

Lectures

Expert interviews

POF of transcripts

Databases or other collections of information

MP4 video downloads

www biowasevich com fwveaso | Poge 1
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Naming Your System/Program

Download the
“Unique Branded System
THE UNIQUE BRANDED NAMING PROCESS™ | NG m i ng PrO C e S S”

Branded System™ and each step in it to show your prospects and clients that what you
at is concise and impactful to

OFFER

CVTE,

Name your Unique
offer is unique. You are looking to articulate the value you provide in away th

worksheet from the same

The
E ’, Action WOrd
Lol R (See “Action Word " list)

gk p d 9 e Wh ere YO U ICO un d
this training video!

This is an evolutionary process. Go with “good enough’ and allow these names to get better and more on

target as you share them with clients and prospects
Use “TM" right from the beginning s0 it's easy to show when you began using the name Once you feel

vou're on to something lasting and srofitable. then you can investigate copyrights and trademarks
y R n y 4 yog
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Naming Your System/Program

Name your Unique Branded System™ and each step in it to
show your prospects and clients that what you offer is unique.
You are looking to articulate the value you provide in a way
that is concise and impactful to your Ideal Client.

EXAMPLES:
The “Nall Your Offer” System™
The Invisible Close Speak-to-Sell Formula™
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The, Outcome, Benefit, Action Word
Your Name(’s), Transformation, (See “ Actl'on Word” list)
Your Brand Word or Phrase '
e.g. The “Nail Your Offer” System

The Invisible Close Speak-to-Sell Formula



Advantage
Analysis
Approach
Blueprint
Bootcamp
Builder
Clarifier
Expander
Experience
Formula
Framework
Gameplan
Live
Manager
Matrix
Maximizer
Method
Model
Monitor

A

ACTION WORDS

Navigator
Network
Organizer
Plan
Planner
Platform
Process
Profile
Program
Report
Review
Snapshot
Solution
Strategy
System
Technique
Template

Virtual Bootcamp




Stay away from
‘marketing speak™!
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Pricing Your System/Program

Download the NAICYGUR
“Otter Pricing Secrets” QF":ER
worksheet from the
same page where you ool
tound this training

videol

(This usually gives you the low)

4 Look at what it costs your prospective client NOT to obtain your coaching,
training or service. What is the cost in dollars, time, health., stress level, missed
opportunity, etc...?

(This gives you the high)



PRICING: 4 SECRETS

1.Look at what your market is
charging. For example, what is the rate
that others in your field charge by the
hour?

(This usually gives you the low)




PRICING: 4 SECRETS

2.Look at what it costs your prospective
client NOT to obtain your coaching,
training or service. What is the cost In
dollars, time, health, stress level, missed
opportunity, etc...?

(This gives you the high)




PRICING: 4 SECRETS

3. Set your price based on what you are willing to
stand for, usually between the high and low and
very much dependent on your confidence level
and mindset. (Your ‘having level’ gives you the
actual high that you can accept RIGHT NOW)

e Comfortable now: $

e STRETCH: $

e Seems out of reach: $




PRICING: 4 SECRETS

4.Check the pricing you come up with
against your revenue goal— balancing
what you'd like to make versus what you're
willing to accept.




How to Name, Claim and Sell
Your Coaching, Training or Service



