
Segmentum & Iterable Partnership Stories

We’ve been working with Iterable since 2017 and while we do work with other 
platforms it’s fair to say Iterable is both our favourite and most used platform. 

Here are some brief highlights of a selection of projects we’ve worked on.

Read on >>



easyfundraising
Migration & Platform Support 

Trying to migrate from Adobe Campaign to Iterable 
in your busiest trading period might seem crazy, 
especially when there were over 300 automations 
to move. 

But Iterable provided so many additional benefits in 
productivity, capability, cost & more that made it 
compelling.

We used our Iterable expertise to support planning 
data schemas, building new templates, reworking 
journeys, team training and setup reporting. 

We even built a template migration tool to extract 
those 300+ campaigns from Adobe Campaign, 
transform them and load them into Iterable via the 
API saving countless hours in manual activity and 
QA testing. 

With our support easyfundraising were able to 
comfortably migrate under their 12-week schedule 
without disruption during their key trading period.
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Frame
System Integration

Fitness studios Frame were looking to migrate from 
their existing platform to Iterable but wanted to 
exploit the full power of Iterable by integrating data 
from their booking engine Fisikal. 

We created a bespoke integration that synced 
customer, subscriptions and event data such as 
bookings, packages and memberships in near 
real-time - and all within a week.

This also enabled them to run personalised 
campaigns such as: 

● Monthly ‘Spotify Unwrapped’ style stats 
emails

● Trigger journeys on the back of booking 
activity

● Upsell packages and memberships at the 
optimum time in the customer lifecycle..

2



Bark.com
Development of 10X CRM Strategy

With ambitious growth goals and an already mature 
CRM programme Bark sought additional expertise 
to help create a ‘10X CRM Strategy’. 

Over an intensive 8-week period we helped define, 
shape and refine a new detailed CRM strategy with 
personalisation at its core that would gain SLT 
buy-in and start delivering significant growth over 
the next 3 years.

This included:

● Developing an ‘in-market’ strategy to 
encourage positive micro behaviours to 
improve conversion

● Predictive personalisation approach using 
Machine Learning to BAU weekly comms 
combined with an orchestration strategy

● Promotions & engagement strategy alongside 
leveraging commercial partnerships to 
monetise the customer database
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As marketing teams grow sometimes you need a 
reset to make sure you are getting the most out of 
the platform. 

We helped audit the OrbitRemit Iterable 
implementation helping identify a range of detailed 
outputs and upskilling marketing team members in:

● Renewing the data schema to support future 
strategy goals

● Identifying efficiency improvements

● Outline testing methodologies in Iterable, 
including the use of hold-out & control testing

● Scoping bespoke measurement and 
attribution dashboards

● Programme of activity to support 
personalisation goals including the use of 
locales for international audiences

OrbitRemit
Iterable Audit
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Ready to learn more?

If you want to maximise your CRM potential, but lack the expertise to do it alone? Or maybe you just need an 
extra pair of hands? 

We’d love to speak to you to see how we can help get you there.

Book a call with our Founder Sean Duffy at a time that suits you:
https://tidycal.com/segmentum/

segmentum.co.uk
+44 7734 429601

https://tidycal.com/segmentum/crm-camp

