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Hi There!




Profitable Email

‘Anyone can throw together an email, but it takes years of experience and knowledge to craft
emails that perform consistently. | work with companies just like yours everyday to ensure they
have what they need in place to make sure email is the least of their worries. I've compiled some

recent examples from clients to give you an insight into some of the results you can expect when
we work together. - o |
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We're bringing the party to you.

Enjoy 15% off your first order
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https://drive.google.com/file/d/1Bk7Xq0eIfeM6bR9Ln3okOP9zJvuq2C1V/view?usp=sharing
https://drive.google.com/file/d/1EqzeroZierr7G56GQZy6d54bS-ahbekr/view?usp=sharing
https://drive.google.com/file/d/14jhYb1XrjH1OsMaTJMsccgyXx_0-Tg-w/view?usp=sharing
https://drive.google.com/file/d/1pHzGDPUYTDpBvGWjZ5dmx02aOk4z7TAz/view?usp=sharing
https://drive.google.com/file/d/1K_RfvY7thfKTvAV8sxJ3Te7_vB5qfwJZ/view?usp=sharing

A Peek Into Some of Earth's Finest Jewelry

Beautiful jewelry inspired by nature's very own for strong-minded women globally.
This client's jewelry is designed to capture the charm of different cultures and
‘nature's enchanting elements to soothe the soul, nurture the mind and activate your -
inner wild. Through email campaigns and flows just as charming as their brand for the
last two years; they've seen exponential growth in their open rates and revenue.

- Klaviyo Stats'. |

| Oc.'tober;. 2019

|
$ / Recipient: $0.03

- Total Revenue: $200,730 Revenue from Klaviyo: $4,293 (1%) Flows: $0 (0%) Campaigns: $4,293 (1%)
10/1-10/31
Email: $4,293 (1%) SMS:$0(0%) Push: $0 (0%)

November, 2021

Revenue from Klaviyo: $123.723 (28%) Flows: $59.298 (13%) Campaigns: $64.425 (15%) $ / Recipient: $0.07

‘ Total Revenue: $443.176
M1 -11/30

Email: $123.723 (28%) SMS: $0(0%) Push: $0 (0%)

Open Rate by Attributed to Message Type Revenue Per Recipient by Attributed to Email Type
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GEAUTIFUL ERRTY

Best Sellers

Jewelty
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Emma hergl V'm your personalized stylist and | pj
these pieces out just for you. Have fun shoppi


https://drive.google.com/drive/folders/17cQAllL4a6JW206gpsxJ49xFOuTv1al9?usp=sharing

Are You a Coffee Fan?

I've had the pleasure of working with a brand that changed the coffee game in an all-new way -
EEPRC\"{A\ e D delicious mushroom coffee for razor-sharp focus, an immune system boost, and an extensive list
et SO ~ ofhealth benefits unlike ever before. Like their customers who've upped their coffee game, they

~ delegated their email marketmg to me and have since then seen a sharp incline in revenue from
February 2021 to August 2021 - now that's a conversation starter over a nice cup of coffee.

‘Klaviyo Stats
Fe.brL___lary,- 2021

- Total Revenue: $78.473 Revenue from Klaviyo: $2571(3%) Flows: $2055 (3%) Campaigns: $516 (1%) % / Recipient: $0.08
21 - 2128
Email: $2571(3%) SMS:$0(0%) Push: $0 (0%)

‘August, 2021

% - Total Revenue: $307182 Revenue from Klaviyo: $52155 (17%) Flows: $33.003 (11%) Campaigns: $19.152 (6%) $ / Recipient: $0.30
8/1- 8731
Email: $52155 (17%) SMS: $0 (0%) Push: $0 (0%)

Open Rate by Attributed to Email Type -~ Total Placed Order by Attributed to Email Type
60.0%] ® Flow 1.6K ]
@ Campaign @® Flow
45.0%- ' 12K @ Campaign
C
30.0% R 800+
__.f_“,_ —— o
o
15.0% 400-
0% T | 1 _ 0
Aug, 2021 Sep, 2021 Oct, 2021 Nov, 2021 : Jun,2021  Jul, 2021 Aug, 2021  Sep, 2021


https://drive.google.com/drive/folders/1zEeI2aOLFKVy-mgW-WKQYbhYhMEDMTcK?usp=sharing

A Refreshing Beacon of Self-Expression

Gone are the days of downplaying self-expression and_li-ndi'\/iduality in the makeup industry; this
clientis one of the pioneers behind revolutionary makeup teaming up with large brands like Reeses,
Hello Kitty, Kesha, and FacedbyKareen (to only name a few). They offer their customers a chance

to release their inner eccentricism and I've teamed up with them to bring that same energy to their.
email campaigns and revenue. Reflected below are the exciting changes they've seen in their email

marketing, boasting an impressive 16% to 33% jump in their revenue from 2020 to 2021.

Klaviyo Stats
November, 2020

#
’ - Total Revenue: $72,703 Revenue from Klaviyo: $11,883 (16%) Flows: $4,219 (6%) Campaigns: $7,664 (11%)
1M -1/30
Email: $11,883 (16%) SMS: $0 (0%) Push: $0 (0%)

May, 2021

‘ - Total Revenue: $165,592 Revenue from Klaviyo: $55,006 (33%) Flows: $22,195 (13%) Campaigns: $32,811 (20%)
5/1-5/31
Email: $55,006 (33%) SMS: $0(0%) Push: $0 (0%)

Click Through Rate by Attributed to Email Type ses Total Placed Order by Attributed to Message Type
24.0% ® Flow 8K @ Not Attribute...
® Campaign & Flow
. ® Campaign
18.0% - 6K
_Q
12.0% : AK -
6.00% : ‘ e

0%¢ . | 1 '
Jan, 2021 Feb, 2021 Mar, 2021 Apr, 2021 ' Jan, 2021 Feb, 2021 Mar, 2021  Apr, 2021

$ / Recipient: $0.08

$ / Recipient: $0.18



https://drive.google.com/drive/folders/12H7wo2lbktCbJyOhGMabfEpmpkKm2NMb?usp=sharing
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Total Revenue: $6888
Campaigns: $0 (0%)

Total Revenue: $95,043
Email: $37,097 (39%)

Click Through Rate by Attributed to Email Type

Revenue from Klaviyo: $37,097 (39%)
SMS: $0 (0%) Push: $0 (0%)

@ Flow

Q @ Campaign

0%
Jan, 2020

FED,EDIG

Mar, 2020

Ap[ﬁﬂ?ﬂ

Flows: $17,907 (19%)

1.8K™]

1.35K~

900+

450+

Revenue from Klaviyo: $0 (0%)
Per Recipient: $0.00

Jun, 2020

'Leggings That Encourage aBody Positivity

Afitness brand that wanted to start with a bang in their pre-launch, I've designed their
pre-launch email campaign in January, which later transtormed into a fully mapped
~customer journey loaded with automations and consistent campaigns. This account has
not only seen steady grovvth worth obsessing over, but after their launch ,they've achieved a
30% increase of overall revenue per month from their ema|l marketmg campaigns.

| Kla'Viyo Stats .
' Ja’nuary, _2.020'

Jul, 2020

Flows: $0 (0%)

May, 2021

Campaigns: $19,190 (20%)

Aug, 2020 Sep, 2020

$ / Recipient: $0.06

" Total Placed Order by Attributed to Message Type

® Flow
@ Campaign


https://drive.google.com/drive/folders/1qjCmvZ0fQByLQ_2-GIaDMDHf6VdY5S23?usp=sharing

Some of Aussie's Finest Gold Treasures

Classy, oold-plated Australian jewelry sounds like every woman's dream but working with
this client was also a dream for us. I've been able to double their email marketing campa|gn
revenue from 3% to 6% from January to September 2021 *‘

KIawyo Stats
| January, 2021

Wy
171 - Total Revenue: $102.273 Revenue from Klaviyo: $12.069 (12%) Flows: $9.349 (9%) Campaigns: $2.720 (3%)
1/31 $ / Recipient: $013

September, 2021

. 9/1 - Total Revenue: $112.881 Revenue from Klaviyo: $20.660 (18%) Flows: $14.247 (13%) Campaigns: $6412 (6%)
9/30 $ / Recipient: $0.18

Total Placed Order by Attributed to Email Type Open Rate by Attributed to Email Type

2K @ Not Attributed t... 60.0% ® Flow

® Flow ,_'/_’__cf —O— Y Campaign
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45.0%+

20.0% _'—/—”_o_-/x/_a
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https://drive.google.com/drive/folders/1aRnN6nXyd8XHaW7_uutXpBxVEHGqHkfY?usp=sharing

e Re-Center Your Mind & Body

Knowing when to pivot is crucial for not only fitness or sports, but also
business - this client has embarked on their journey with me with their email
‘marketing low on the priority list (and unfortunately low results to show for

it) but soon graduated to email marketing accounting for almost half of their
overall revenue after two months of optimization and custom design flows.

_Klaviyo Stats
March, 2020

& 31 - Total Revenue: $544 Revenue from Klaviyo: $96 (18%) Flows: $96 (18%) I |
3/31 Campaigns: $0 (0%) Per Recipient: $12.00 | | WE'RE LAUNCHING

ENJOY 20% OFF, SITEWIDE

CODE: LAUNCH20

June, 2021

\

‘ 6/1-6/30 Total Revenue: $41,784 Revenue from Klaviyo: $11137 (27%) Flows: $7,025 (17%) Campaigns: $4,112 (10%) $ / Recipient: $0.16

Open Rate by Attributed to Message Type | Revenue Per Recipient by Attributed to Email Type

60.0%] ® Flow $1.207 ® Flow
@ Campaign o ® Campaign

. 1 1 F : l‘ \
; ’I \ | Y __’ . - \~
$0.90- ; s . | .
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. I. » b | III: I. I} °
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) ) i B i
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15.0%- $0.30 | . | \ _ )
! —o o
0%~ $0.00-

| 1
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https://drive.google.com/drive/folders/1hPoNbDHX0vFJ_XhXoqSjOlg6BlGq4tQc?usp=sharing

Luxurious Leather For a High-End Experience

A leather company that's more than their high-end fashion and setting the industry
standard for leatherwear, | enjoyed every bit of taking this brand price to the next level in
email design and open rates - they've observed a skyrocket jump of approx 50% increase
| in open rates for Flows and Campaigns over the last 4 months (Oct 2021 - Dec 2021).

Klaviyo Stats .
' January, 2021

a4 - Total Revenue: $63.026 Revenue from Klaviyo: $7134 (11%) Flows: $4.262 (7%) Campaigns: $2.872 (5%) $ / Recipient: $0.37
171 -1V31
Email: $7134 (11%) SMS: $0 (0%)  Push: $0 (0%)
November, 2021
~ % / Recipient; $0.34

‘ - Total Revenue: $339.016 Revenue from Klaviyo: $88.882 (26%) Flows: $48.315 (14%) Campaigns: $40.567 (12%)
1/1-1/30
SMS: $0 (0%)

Email: $88.882 (26%) Push: $0 (0%)

-
10.0%

0% s
Jul, 2021 Aug, 2021 Sep, 2021 Oct, 2021 Nov, 2021 Dec, 2021

$85K

$0.00-

Aug, 2021  Sep,2021  Oct, 2021 Nov, 2021

Open Rate by Attributed to Email Type Revenue by Attributed to Email Type
- 40.0%7 ® Flow - b340K] @ Not Attribute...
@ Campaign ® Flow
20.0% 3 § 255K~ @ Campaign
R $170K


https://drive.google.com/drive/folders/1odOKa9gvA2xc0Oo8sVgtI3EZM42fDQ1Z?usp=sharing

'_'Good Productsfor a BetterWorId_

A company with a primary focus on delivering goods to its customers that help them reduce
thewvvaste in all areas of their lives.

'Th'ey brought me on just before their relaunch, it was crucial for them to have a consistent
message from site to email and that the design really portrayed the core of their brand.
Growing the account from 0% of revenue from email to 33% through a combmahon of
automated flows and campangns was a huge success.

‘Klaviyo s_tats"
September, '20_:.19_' -

Total Revenue: $135.389 Revenue from Klaviyo: $0 (0%) Flows: $0 (0%)
Campaigns: $0 (0%) Per Recipient: $0.00

April, 2020

\ 41 - Total Revenue: $208.991 Revenue from Klaviyo: $68.867 (33%) Flows: $57.868 (28%)
§ Ik Campaigns: $10.998 (5%) Per Recipient: $0.21

Click Through Rate by Attributed to Email Type

¥l 1 @ Flow

a"""'"'----._,_-,__ —0 @ Campaign

12.0% -

8.00%

e D

4.00% -

0% 1 T |
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https://drive.google.com/drive/folders/1tn6xjtPwmN9FBiUa6_r1jekW3ARQUxch?usp=sharing

Place your order NOW to ge
Hurry! En

START MY XN
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Thank you for joining! Meet Waffles, our CMO. He told us
he's very excited you entered, and as a present, he left a code
below to save 10% off your first purchase.

USE CODE: Hello_and_Welcome-

ESTIMATED DELIVERY,

ABOUT US

Expand and explore your favorite
fandom, universe, T.V. series, or
game with Toynk.com. We offer
the latest and greatest in all
things Pop Culture.

Explore The World of Fandom &
‘Unleash Your Inner Child

Ready to rave over your favourite video games, comics, and movies? (avid star wars fan here),
~thenyou're ready to explore the amazing community this client has built. I've supported
this clients’ massive fanbase and monthly email marketing revenue of 6 figures per month
through precise, playful, and powerful email campa|gns and flows.

. KIaV|yo Stats'
= | March 2021'

H

.' - Total Revenue: $189.630 Revenue from Klaviyo: $27.309 (14%) Flows: $19.033 (10%) Campaigns: $8.276 (4%) $ / Recipient: $0.06
3/1-3/31

Email: $27.309 (14%) SMS: $0 (0%) Push: $0 (0%)

N,dvember, 2021

.‘ - Total Revenue: $389.867 Revenue from Klaviyo: $70.429 (18%) Flows: $41.098 (11%) Campaigns: $29.331 (8%) $ / Recipient: $0.08
N1 -1/30

Email: $70.429 (18%) SMS:$0 (0%) Push: $0 (0%)

Total Placed Order by Attributed to Email Type
14K : . $100K 7

Revenue by Attributed to Email Type

@ Flow
@ Campaign

® Flow _
® Campaign ' $75K

1.05K~
700+ $50K

350 $25K+

$0.00-
Sep 1 Oct 1 Nov 1 Dec 1 sepll Okt ] Now'l ecl


https://drive.google.com/drive/folders/1JUKGjaX1zAS9HVZcdh41uui9WNs1z1iX?usp=sharing

You Made it ThIS Far
Let’s Take it to the Next Level;

\ate Moonshine:

ChocCO
Eizabetht We miss YOU °
choco-lot @ .. Did you know that SMS is one of the best ways to further extend your
o back and check out O Ping s ay customer/lead engagement and drive revenue?
- ew fudge flavors! /
o on something® order Text messages increase your chances of having your leads/customers by getting your

pave your® ® with this code:

oft

save 10% most important announcements, deals, promotions and more front and center -

QOODULNG -
, Overall, statistics have shown that text messages tend to garner more engagement
cniner.psctoY R | from users as a result of it's classic push-notification-approach users are more familiar
&/ with (text messages represent urgency). Incorporating text messages in your strategy
is a sure-fire way of getting ahead of your competitors and driving up engagement
(not to mention revenue) for your business.

Go to the stor€
nttps: (MoONS




Here’s Just a Few Examples of How my Clients Have
Been Performmg WI'I'.h my Sms Integratlons

Your December SMS Results ATTRIBUTED REVENUE (last30Days)  MONTHLY SPEND | Your December SMS Results ATTRIBUTED REVENUE (tost30Days)  MONTHLY SPEND

Here's how w:;ur SMS program for: =—————=s=—==— $ 46 9 4.7 $ 2 5 | . Here's how ‘:"E;Uf SNIS program for L $] 5 9 6. 9] $ 2 5

performed over the last 30 days. n January 2022, we're performed over the last 30 days. In January 2022, we're
rolling out improvements to this monthly recap, rolling out improvements to this monthly recap,

including some brand new data points! including some brand new data points!

- The Postscript crew '\, - The Postscript crew ', TOTAL SUBSCRIBERS (All Time) NEW SUBSCRIBERS (tast 30 Days)

TOTAL SUBSCRIBERS (all Time) NEW SUBSCRIBERS (Last 30 Days)

Your Postscript ROI 925 181 Your Postscript ROI 169 66

187.8X 63.9X

AVG SMS MESSAGE VALUE

$3.28

AVG SMS MESSAGE VALUE

$2.48
@ Postscript

@ Postscript

Ifyou’d be mterested we can discuss th|s deeper via call or any
‘communication channel you’d prefer |



