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Do you want to promote to audiences that
will eat up your content?

Let's lay the groundwork for you to do this through boosting, what we call the
digital marketer’s “easy button”. Whether you're a musician, a non-profit, a Fortune
500 company, or a small business, there's no difference. The Dollar A Day Strategy
will become one of the most powerful advertising tools in your repertoire.

We know entrepreneurs because we are entrepreneurs. You want to be spending
more time working on your company instead of in it, and so do we. That's why our
DIY checklists are the written manifests of the exact processes we use to drive
results for our clients. This checklisted strategy has been proven to drive results for
our clients from small local businesses all the way to fortune 500 companies. If you
follow this strategy as we have laid it out, this will work for your business.

FDD Course - Strategy for FDD

Why only A dollar a day?

It's quality over quantity, folks. 1 dollar a day is all you need to find your winning
posts. We can expect that 90% of the time we have to make adjustments to our mix
of content and targeting to find the right piece of content to serve to the right
audience. If you don't run any initial testing on a small scale, you can expect much
of your ad spend will be wasted.
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https://blitzmetrics.wistia.com/medias/7j5uan133q

Boosting on Facebook

Goals:
Have a clear goal driving your boost:
e Audience engagement
e (reate awareness around a promotion (discount/coupons)
e Get more page likes and followers (social proof)
e Media Inception (get the press to write about you)

Content:

Good content is the only thing that nobody else can do for you because no one else
understands your company, personal brand, or niche better than you do. This is a
critical piece of the amplification process.

The power of boosting is drawn from existing organic success driven by engaging
content. Amplification is the multiplication of this existing success. Amplifying
irrelevant, poor quality content is no different than putting lipstick on a pig.

Targeting:

Pro Tip:

Don't get caught up in trying to be a targeting ninja, trying to hack your way to high
converting ad sets. Even if you believe you know exactly who your target market is,
what demographics and interests they have on social media, Facebook’s algorithm
will always beat you in finding the lowest hanging fruit. This is why it is critical to not
handcuff the algorithm by creating extremely specific targeting in the beginning.

COACH VU Facebook for Dollar a Day Quick Guide | page 3



After Boosting

If after 7 days of a dollar a day ($7 spent total), we don't see results (meaning the cost per engagement or
average watch time isn't good), then just let it die. Do this 95% of the time-- don't waste your money.

If it's pretty good, we can then add another 530 for 30 days. Perhaps 3% of the time you'll find a worthy
post-- usually a video that gets above 20 seconds in average watch time or a regular post with over 10%
engagement (interactions divided by impressions).

If it's a winner, change the audience we're targeting in the same boost, right from the timeline or Pages
Manager. Usually, we'll initially boost to generate high traffic (BuzzFeed audience to a post on BuzzFeed),
switching to a media workplace audience a few days later. Or we'll switch to whatever audience we
currently want to incept-- perhaps we're speaking at the Social Media Marketing World conference, so
we'd switch a bunch of posts to that audience temporarily. Some posts we have live forever-- they keep
producing for months or even years, often triggered by custom audiences.

If it's a "unicorn” (off the charts performance), duplicate the ad set inside Ads Manager so that we have
another ad set running concurrently. When something is doing really well, we want to have multiple
audiences seeing a post, which means we need multiple ad sets. This is not possible inside the timeline,
but only takes a minute inside Ads Manager or Power Editor. The risk of a unicorn is that if you run it too
hard, it will burn out. We've seen a few companies accidentally kill their unicorns by literally spending
millions on them, but not have any backups. Create "unicorn children”, as Larry Kim likes to call

them-- derivative pieces of content. so you can get a similar effect from similar posts.
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Stack Boosting

Boosted post # 1

You may boost multiple posts that stack up, spending a dollar a day each. Over
time, you might spend $50 a day across 50 posts, or a budget that makes sense, as
you accumulate more evergreen posts for different users at different stages in the
funnel. For example, you may boost a post each day that runs for a week to
promote the next webinar you're hosting and end up boosting 5-10 posts over the
course of a week that are running together at a dollar a day.
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Analysing the ACC Funnel

AWARENESS

CONVERSION

Local businesses struggle with Facebook video marketing primarily because they do
not have an effective strategy. This lack of strategy may stem from the fact that not
all local businesses understand how to utilize ads and analytics on social media. For
most businesses, a video marketing strategy on social media does not even exist.

FDD Course - Strategy for FDD
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ACC FUNNEL

AWARENESS
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3X3 FORMULA

VIDEO 01 VIDED 02 VIDEO 03

VIDEOO4  VIDEO 05 VIDEO 06

- nun

VIDEQ 07 VIDEO 08 VIDEO 09

The 3x3 video grid helps us build brand awareness first, then build social

engagement, and lastly convert the sale. Each step consists of 3 different videos,
strategically designed to generate social leads.

Learn more.

COACHYU
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https://www.vendasta.com/blog/dennis-yu-facebook-video-marketing/

Fundamental 3x3

Childhood
Memory

Gratitude

PERSONAL
BRANDING
PACKAGE
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Influence Generator

To sell more, or to achieve the goals you've selected, you must map your goals back
to topics, and your topics back to people who are authoritative in these topics.

CQACHYU

‘\ Toplcs you O
A care about B I

Personal brands who
are your ambassadors

People connect with your WHY (outside ring), then want to understand HOW
(middle ring), and only then care about the WHAT (the product/service you sell).

At CoachYu, our WHY is to educate and create jobs for students, which carries
through in all of what we do. Once you've determined yours, create a three-minute
video about it. Whether you've been regularly creating content for ten years or have
never written an article in your life, you'll be able to easily create a WHY video by
following these simple guidelines.

In this course we will go in depth into the sections covered in this QUICK Guide as
well as cover several other topics to grow your authority, influence, and sales.
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3 COMPONENTS T0 A

1.W .
e, N WHY VIDED

This is where the "WHY" comes in.

2. | BELIEVE THAT ___

Now go from the emotion of the
story you just told to the
overarching lesson of what you
stand for.

3. |AM __.

Give a brief explanation of what you
do. Make sure to be specific and
concise.
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1.When |
Was

Waste no time, get right to the
story. This is where the “WHY"
comes in.




2.1 believe
that :

Now go from the emotion of the
story you just told to the
overarching lesson of what you

stand for.



Give a brief explanation of what
you do. Make sure to be specific
and concise.



WHY Videos
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https://www.facebook.com/getfound/videos/10156187395742345/
https://www.facebook.com/watch/?v=2199490140266408
https://www.facebook.com/rereallife/videos/1879134475720733/

HOW Videos
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https://www.facebook.com/getfound/videos/10155787605557345/
https://vimeo.com/333649632/1ecd872821
https://www.facebook.com/rereallife/videos/1392219337623313/

WHAT Videos
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Standard Items:

1. FB Public Figure Page
2. FB Ads Account
3. One-minute Videos arranged in a 3x3

4. LinkedIn Profile
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What's Next?

Let’'s get down to specifics... more exactly, what you get out of
investing in FDD.

Make Facebook Advertising Work for You by Driving Traffic
and Conversions For as Low as $1 Per Day!

DATA SCANDAL

FACEBOOK FACES CHALLENGE IN WINNING USERS' TRUST [KS/\))
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