-
4. 1$1,500 Per
o}

\_* ' Month 1

' 4

Google Business Profile (Google My Business)
Optimization

Digital Plumbing
Q Facebook Pixel tracking &

. . . d  Crosspost featured video.
d  Website tr.afﬁc tra;kmg.ﬁ 3 Crosspost 9 videos 2
a Remarket;ng audiences, and page O Crosspost 50 photos 22
engagers. O Reserve short name 2
Video Transcription & Editing On 9 videos O Add 5 questions and answer all 5
O  3x3 Video Grid.f% questions.
Q Crossposting to site.£>=2
Facebook For A Dollar A Day Tune Website Strategy, And Offer
a Company Page.”” O  Crossposting reviews, and testimonials.£%
@ Public Figure Page ZZ O Blog posting, and management.£==
d  Minimum of 50 pictures, and 9 videos £
O Boost 3 x 3 video grid, a total of 9 d  Access to Real-time Reporting in our
videos 410 Dashboard, and a Monthly Strategy Call to
O Add “Greatest Hits” To Content Library.2% Review Performance.

Qa  Weekly #MAA: Metrics, Analysis, And
Action On Active Campaigns.22
@ Monthly Strategy Call.©
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https://academy.blitzmetrics.com/courses/dp/
https://blitzmetrics.wistia.com/medias/r6od5t9o9k
https://analytics.google.com/analytics/academy/
https://blitzmetrics.wistia.com/medias/mv83zqo4pb
https://academy.blitzmetrics.com/courses/video-editing-mini-course/
https://www.youtube.com/watch?v=bs7G9xK8qxk
https://blitzmetrics.com/how-to-post-an-article-wordpress/
https://blitzmetrics.wistia.com/medias/p3v4w0v6gt
https://docs.google.com/document/d/1dxYHnl6I1s75MDbxrwEb2yFqUWtrQTVfr8U7i5kT_TQ/edit
https://blitzmetrics.com/how-to-crosspost-an-article-on-fb/
https://blitzmetrics.com/create-edit-share-boost-video/
https://blitzmetrics.com/update-content-library/
https://academy.blitzmetrics.com/courses/office-hours-how-to-leverage-the-power-of-google-my-business/
https://academy.blitzmetrics.com/courses/office-hours-how-to-leverage-the-power-of-google-my-business/
https://blitzmetrics.com/how-to-crosspost-a-photo-or-video-to-gmb/
https://blitzmetrics.com/how-to-crosspost-a-photo-or-video-to-gmb/
https://blitzmetrics.com/how-to-rank-in-top-3-on-google-my-business/
https://academy.blitzmetrics.com/courses/office-hours-30-minute-quick-audit-example/
https://blitzmetrics.com/how-to-post-an-article-wordpress/
https://blitzmetrics.com/how-to-post-an-article-wordpress/
https://www.youtube.com/watch?v=gC08Fq8oqhs
https://academy.blitzmetrics.com/lessons/running-a-client-call/

~— w The Content Engine retainer package serves as the
| base of our six-phase Social Amplification Engine
(SAE). This package will amplify your reach across
multiple social media channels, while

THE simultaneously working to improve your organic

COENLEI“E ranking on Google.

A AMP UR REACH

We get Google Ads (especially local service ads)
running first, so we can get data and leads
immediately-- then run Facebook ads, typically one
month later.

We can do light boosting and remarketing on Facebook in advance of the
Facebook conversion campaigns, applying the Dollar a Day method. This will
be $200-300 a month to begin testing and will take a few weeks to build
engagement and find winning posts.



https://blitzmetrics.com/sae/
https://blitzmetrics.com/sae/
https://blitzmetrics.com/FDD/

Who is this for? Small or medium business owners and
entrepreneurs who have an existing business generating at
least $250,000 in annual revenue and would like expert help
In implementing their Facebook and Google ad campaigns.
They must be willing to produce engaging 1-minute videos
with their cell phones. Some of Real Estate, Chiropractors,
Dentists, Doctors, and other businesses.

Who is this not for? This is not for companies that have a
marketing department or work with multiple agencies, we
designed it to interact with just one person. This is not for
business that are just launching, as we need to know the
attributes of people who are already buying. If you are selling
MLM, adult, gambling, wealth-creation or related products,
this package is not for you. Agencies are okay.



What are we doing for you? Content amplification as a
done-for-you service, as taught in our course, with light ads
optimization, light content strategy. Steadily increase your
overall online ranking and Improve your online presence.

What are we not doing? This is not a business start-up
program-- we are using Facebook and Google to amplify
what's already driving sales and leads. \WWe are not creating
your content and landing pages--you must have a website
that already converts. This is not a training program, this is
our implementing it for you. We have a Conversion Engine
package for $3,500 that focuses on lead gen.

When: Monthly package with 90 day ramp-up.

How: With an account manager you can talk to, who
manages a team of implementation specialists. $1,500 per
month and ad spend at no markup.



AMPLIFICATION ) OPTIMIZATION

Keir Watson

You will be working Account Manager

closely with a trained
Account Manager, who
coordinates between our

Google Ads Expert

team members that do Facebook Ads
strategy, analytics, Expert
Google Ads, Facebook
Ads, video editing, Video Editor
Operations, and Finance.
Operations
Finance




Project Timeline: Days 1 to 10

In the first phase of the Content Engine (Digital Plumbing) our
team will work with you to gain access to your digital assets,
which are referenced under section 1 of the Content Engine.

The second part of the Digital Plumbing phase is executed by
our team to establish tracking for your source traffic, which
includes your Facebook Pixel, website traffic, and remarketing
audiences and page fans.

You will need to submit your strategy assessment for us to
understand how to measure our results against your goals.
content, and targeting. This is the foundation of how we
determine what you consider successful in your campaigns,
content that you should create and promote, and who should
be targeted.

We will create a Snapshot Report for you that serves as a report
card for your online presence. The goal is to steadily increase
your overall ranking to 90% or higher, if you wish to be in the top
10% within your industry regarding your online presence.

We will create, and manage, a Content Library where we
house and organize your top contents, all of your posts,
and keep track of your positive media mentions. Just like
how Netflix arranges a selection of thousands of shows, a
Content Library is essential to spread your message
effectively to your audience, and yourself, by creating
authority over time with the positive mentions you've
collected and insert it into articles as part of your public
figure page.

We will create, and manage, a Success Tracker as it's
used as the main interface for tracking your project. As a
business owner you want to be working on your business
instead of working in your business and this document will
help you immensely. This document is updated on a
monthly basis to track measurable results for your project,
actionable items, an executive summary of key points, and
detailed information regarding the entirety of your project.



https://blitzmetrics.com/cec/
https://blitzmetrics.com/dpg-2/
https://blitzmetrics.com/how-to-keep-projects-rolling-by-using-the-9-triangles-framework/
https://blitzmetrics.com/how-to-keep-projects-rolling-by-using-the-9-triangles-framework/
https://blitzmetrics.com/content-library/
https://blitzmetrics.com/dst/

Project Timeline: Days 11 to 15

3X3VIDEOGRID

VIDEO 1 VIDEO 2 VIDEO 3
VIDEU 4 VIDEU 5 VIDEU b
VIDEOD 7 VIDEO 8 VIDEO 9

ww- --

We will work with you to organize a 3 x 3 video grid that will be used to build the foundation for your content. This
consists of 3 WHY, 3 HOW, and 3 WHAT videos to fulfill a full grid.

Task #7: 3 x 3 Video Grid



https://blitzmetrics.com/3x3/

Project Timeline: Days 16 to 45

Facebook Dollar A Day
The Facebook Dollar a Day strategy will be used in three phases:

° A test period to determine which videos meet our Standard of Excellence to move into the
next phase.

If a video meets our standard of excellence, it will be boosted for an additional 30 days.
Once a video has completed the 7 day and 30 day boost period, the video will be placed in
your Content Library as a Greatest Hits. The video will be sent to our editing team and reposted to run
continuously, while being monitored for optimal performance.

All videos included in the 3 x 3 grid will be cross-posted to your Google Business Profile (Google My Business)
page, YouTube, and converted into a blog post to increase your presence on Google for organic search results.

Gain further trust and credibility with potential customers by using Google Local Services ads to help you
connect with people who search on Google for the services you offer. Your ads will show up for customers in
your service area, and you only pay if a customer calls or messages you directly through the ad.



https://blitzmetrics.com/fdd/
https://blitzmetrics.com/how-to-crosspost-a-photo-or-video-to-gmb/

Higher Tier Packages

Once we've driven solid results with the initial Content Engine
Package, the team will recommend that you move to the
Conversion Engine package which lets us get into optimizing
Google and Facebook ads for leads, tuning funnels,
optimizing for calls, and so forth.

Content Engine Conversion Engine

$1,500 $3,500
per month per month



See What Others are Saying!

(\ Michael Melaro

vith Dennis Yu,

on Valley

~o=mm. David Carroll ™ recommends BlitzMetrics.

x - February 23, 2019 - &

»

BlitzMetrics is one of the top agencies in digital world. Dennis Yu has
taught me so much and guided me in the direction to be successful in

the digital marketing space.

Corey Hunt 8 recommends BlitzMetrics.

G January 1, 2018 - &3

This team is brilliant. It's one company |'ve followed for years and their
free strategies has made me millions of dollars in sales.




See What Others are Saying!

Troy Theodore Wruck ™ recommends Dennis Yu.
May 25,2019-

Every now and then, if you're lucky enough, you get introduced to

soIicORe ke Elenits Vi Hoiig o pan Gl S ey the_it_s é hy'per : Mano Guiragossian # recommends Dennis Yu.

growth, on track to be measured in the hundreds of millions, it's N July 12 2020- @

critical to have a trusted advisor like him. He is at the top of his game, S = _

a most invaluable resource, and his influence is well beyond measure. | Dennis 'S_O“‘; of tt)he fefw“peqple :'/ho provide rfeal vglue tothe

wholeheartedly recommend Dennis as an executive coach and ultra- COHINEL L Do ORI ST Ldie e a1
helped me to get my marketing campaigns to the next level.

expert in all things digital. His advice is game changing.
1 Comment

o Like (D) Comment &> Share

.7"\ Rodrigo Avila ® recommends Dennis Yu.

,&" October 21, 2020 - S Dennis Yu

Much love, Mano! »»
| haven't known Dennis for a long time, but in these past few months,
I've been given the opportunity of having him as a mentor and got to
know him pretty well. He's one of the smartest and most caring people
that I've known, always willing to give, give, give, and help in
whichever way he can. You won't regret the chance to work with him.
Thank you, Dennis, for everything!

"‘" Patrick Palmer ¥ recommends Dennis Yu.
. July31,2017-Q
| have always found Dennis’ classes very interesting and a bit over my

4 - head, but it just shows me that | have more work to do! Thanks,
» 1 1T Comment Dennis for all you do!

oy Like () Comment &> Share gD Like () Comment ¢ Share

@ Dennis Yu

" Thank you so much, Ro!
(L

Y4 N
i |
COACHYU
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See What Others are Saying!

‘;.Q Duane Mangalindan # recommends BlitzMetrics.
¥ June 20,2017 -Q

Y

If you ever have the opportunity to learn from this company, | highly
recommend it. A lot of people say they care about their customers.
The BlitzMetrics Crew not only talks the talk but they "walk that walk.”

If you are wanting to take your digital marketing "game” to the next
and you are wanting to do this for the long term. You must attend
their workshop.

The knowledge, systems, and processes are second to none. But if you
are the type who likes to "wing it,” it may not be for you.

Strategies that does not rely on one single platform.

Who am 1?7 Just an attendee who's been to countless other
“masterminds” and workshops.

If you can only attend one in your lifetime, if you can only afford one.
This is the one team you need to learn from.

Chris Pulley

8 yrs ago | met Dennis Yu. Today, | am still using and
sharing knowledge from him today. 7
Like : Reply - 17h » 1

Most Relevant is selected, so some replies may have been filtered out.

") # Author
” Dennis Yu @
Chris Pulley Love you, man. May | quote you on

that? @
Like - Reply - 17h

ACHYU

Afam Agbodike
¥p" July 23 at 3:56 AM - D

| applied some of our learnings on Linkedin this morning and already
got my highest engagement in a while! Just the beginning @

e 7 1 Comment

o5 Like () Comment

All Comments =

Dennis Yu ¥

Wow-- great news! Keep going.

: _ L
Like - Reply - 5d

Write a comment...
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Want to learn more about how we can fire up your Content Engine?

Read more and register for our program here:

www.blitzmetrics.com/cec

You can send specific questions here:

(Email Subject: “Content Engine”)

operations@blitzbetrics.com


https://blitzmetrics.com/cec/
mailto:Operations@BlitzMetrics.com

