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META Pixel & CAPI
Tracking Implementation

Get More Quality Data. Drive Smarter Campaigns.
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Real Results in Action
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Standard cooperation process

232t ¢ Free audit of current

se’es o iImplementation

If you already have Meta Pixel or CAPI partially
implemented, we start with a detailed audit of your
tracking configuration.

Based on this, we identify gaps, data discrepancies, and
opportunities for improvement.

Documentation

After verifying data quality, we deliver full tracking
documentation. If required, we provide a training
session on how to read and use the collected data in
Ads Manager.

2o Defining
t.eeneeel  iMplementation scope

We analyze your business goals, advertising strategy,
and customer journey to define the exact tracking
requirements.

Based on this, we prepare a complete Meta Pixel & CAPI
implementation plan with a cost estimate.

Testing & validation

We test the implementation in both browser and server
events, verifying correct deduplication and attribution in
Meta Events Manager.

Implementation

We configure and deploy Meta Pixel & Conversions API,
ensuring all key events (from View Content to Purchase)
are tracked accurately and privacy-compliantly.

.. ... Ongoing analytics
.l support

We monitor performance, assist with troubleshooting,
and adjust tracking as your campaigns evolve. We're
here to keep your data accurate and your ROI growing.



Defining tasks to be completed
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Implementation of Google Tag Manager
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Implementation of Google Tag Manager

e re Al GTM tag implementation aligned with the

approved tracking scope.
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Purchase Event Data
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Purchase Event Quality Data
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Purchase Event Deduplication
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View details for websites

Identical event instances recensed from the pixel and the Conversions AP| through your partner
integrations need to be deduplicated to prevent them from being counted twice. Manitor how
wour events are being dedupbicated and zee any active diagnostics impacting deduplication to

help ensure your events are counted correctly,
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