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Maximise your advertising potential with
Apple App Ads Intelligence
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Apps for Working :
] Staying at Home

650Mn+

visitors per week

User Journey in Apple App Store
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Work Out at Home
@ poddie.com

Purchase Yoga Club - 1 Year
Your total is £29.99 i wr

®Pay \

' PayPal

Pay by card

. on app store '

50% 30%

Average conversion rate Higher average revenue

of search ads per user
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®

THE YOGA CLUB

Key Drivers of Growth in
the iOS App Environment
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Paid user acquisition campaigns

Search resultad Searchtab ad Today tab ad Product page ad

Enhancing visibility through
keyword optimization

. Intent based search

engine ) vt

You Might Also Like

n =

Q WemingGus

. Diverse targeting options
and placement selections

Jump Into the
Qrive e

Different placements offered by ASA



Organic Growth through App Store Optimisation

¢ App Name

® Subtitle

lcon

© Average rating

» Update date

Screenshots

Apple App Store Listing Elements

[

ASO Effect *

Description

Developer » o @

Reviews

Ratings & reviews « o

Size
Category
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Increase visibility

Increase brand awareness
High conversion rate

High competitive advantage
Improved targeting

Reduced acquisition cost



Introducing Intent+: The Game Changer

o

Customised based
@| on vertical and user
behaviour

Multilingual Keyword
} Suggestions

Keeps learning
based on
historical data

Apple Native

Minimum
user
intervention

A

User

(—

Analysis on
competitors
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Ads
Targeted to
user
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Intent+ : Driving comprehensive growth for iOS apps through =~

organic and paid strategies
ASA

° Full funnel view with 100%
Transparency

° Al recommended keywords
~— ASO

° Detect underperforming

Search

keywords ° Increase keyword rank {5
e  Promote well performing EEI ° Increase relevance E
keywords e  Keyword gap analysis O]
° Competitive analysis ° Competitor analysis on
e  Automated bidding organic keyword
° Custom product page
optimisation for user e
retention 8
° Increase conversion rate =

Win more auctions at lower cost
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Unlock higher ROAS with Intent+

Features Apple Native Intent+
Optimization on in-app events v
Al recommended keywords v
Multilingual Keyword translator e
Al bids and budget optimisation v
Full Funnel Reporting v
Competitor SOV insights on keywords e
Workflow Automation v
Transparency across campaign / v

structure and analytics

Custom fine tuning v



Scale organic growth
with Al
recommendations
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Market Intelligence
Market Insights to beat your competitor

Keyword Intelligence
Find best keywords for your app

App Store Recommendations
Increased brand awareness

Reduced Acquisition Cost
Improved ad costs and conversion

Localisation

Insights into the app's performance by country /




Platform Overview




Ad Creation Flow

groups that focus on a commor

theme

r strategy for promoting your
app

Overview
Ads Manager
Funnels

Countries and Regions
. Automations

Your app wil

oe promo

App Store in the eligible countries
Spotlight

and regions you choose from the lis

Campaign Wizord
Optimze
Keyword Advisor
Smart Bidding
Budget Allocation

Audit

Benchmarks
Recommendations
Campaign Forecasting

Keyword Auction Insights

Ad Group Settings

CPPIntelligence

: Organic Keyword Hunt

, Attribution

Y
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& English v

Select where ads will run

Edit

[ App Store: Search Results

Choese one or more countries or regions

India

Campaign Type @

Campaign Name

Daily Budge@

Add

Campaign Negative Keywords(Optional

Create Ad Group

Ad Group Name
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Add Keywords by Focaccia Digital
Campaign: Ad Group: v/ Select Target e Add Keywords 3 Checklssues
Organic Keyword Suggestions from Kintree: Family... on IN Added Keywords (0
Q ' Kintree: Family ... 3 IN v Organic ASO Tracked  Paid L
Keyword Label Match Type Bid Amount
[ - I Keyword Popularity () Ranking(Teday) (D)

= T —— Keyword
| - | build app free 5 4

— Suggestion
|’ -+ | build mobile app 5 4 based On

— Popularity and

+ biuld 5 7 i
ot P Ranking
+ | tee 18 16
= build app 5 8
| T| build free app 5 n
lfl trees 5 36 O!L
| g | appbuild 5 100 ©¢7

[+ |  family tree dna 5 7
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Easy dashboard view of all search terms to take actions quickly

Campaign Groups Apps Campaigns Ad Groups Keywords Ads CPP Negative Keywords

Y Filters v | You can add filters to narrow down the data.

A

t

\CTions

10

v

Search Term Text @

Spend @

$39.24
$38.08
$14.44
$10.02
$8.30
$3.74
$3.01
$2.73
$2.57

$2.55

Impressions 7]

1,778
1,118
52
136
92
61
11
29
105

120

Taps (2]

31

35

17

Installs @

11

Tap-through
rate (TTR)

L74%
3.13%
32.69%
6.62%
8.70%
4.92%
36.36%
13.79%
1.90%

L67%
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Feb 28, 2024 - Mar 29, 2024
& miF
Download Edit Columns
(2] Conversion Rate @ Average CPA 3

(CR)

2.68%

31.43%

52.94%

0.00%

50.00%

0.00%

50.00%

0.00%

50.00%

0.00%

$13.08
$3.46
$ 1.60
$0.00
$2.08
$0.00
$151
$0.00
$2.57

$0.00
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Cut the Cost
° Conditions
Switch to advance mode ) .‘_7/‘
Keyword Average CPA Last 3 days (... >
2
<
Keyword Installs Last 3 days (Inc. ...
+

+ Condition + Group

° Actions

Change Bid Decreaseby  15% % v

1.5

X

® Campaign

Average CPA

Last 3 days (...
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Automation Rules
to optimize the
campaign
management
process by
transforming
time-consuming
tasks into strategic
actions
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Q Find All Types All Strengths Generate a new keyword list 1

+ Keywords Keyword Strength Type

+  family tree app —————— Competitor
+  family tree app _ Competitor
+  family tree app f=——————1 Competitor
Keyword Generator to
. expand keyword pool
+  family history [————_ Competitor . .
with strategic keywords
that the competitors
+  famly —_—  ———n Competitor . .
are bidding on
+  family app f—r— ] Competitor
+  new family s Competitor
4+ family mobile Po ) Competitor
+  family world —— ] Generic



Smart Bidding
CPI Optimization 10 CPG Optimization % ROAS Optimization 2¢
Application Smart Bidding Optimization Avg./Target CPA Label Status
g Campaign: ) !
€4.06 6 4 © iu
% Ad Group: Nl A N t
Porformans Graph L
- o =] Metric: 1 Selected - (5] Jon 14,2024 — Jan21,2024 -
0t Vil
/_\ T ——— ’\ ’ S — — \_//\
= N \ / \\ / \ / \,
a Compalgn: NL_G10 - Apple « Nethedlonds - All Citle Lobet
* SCALE UP CPA €4.06 /€406 O 9
4 Ad Group: NL_GI0 - Appie - Netharlands - All Cities. Label 3
Compaigne NL.G10 - Apple - Netherlands - AllCities =
* CPA OPTIMIZATION €4.06 /CA.06
t Ad Groups NL_G10 - Apple - Netherlands - All Cit bela
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Maximize ad spend and
ROI by automating bid
adjustments because
Smart Bidding uses
advanced algorithms to
automatically adjust
bids based on
performance goals
such as CPA, CPI, CPG,
and ROAS, integrating
seamlessly with the
overall campaign
management strategy
to ensure that the ads
are competitive and
cost-effective.



Budget Allocation ©

Budget ollocation aims to allocate your campeigns' daily budget

3 Allocations All Status

Your budget will be allocated automatically (in UTC) based on the performance of your campaigns.

Budget Allocation Name Overall Daily Budget (_ Last Day’s Spend Last Day's instafls Last Days Avg. CPA Actions

ASA_8Cas_UK_Brand_Ex_All_1998... $2,500 $1.200 1.256 $25.67 o v

nolude: 12 Cormnpaigne

s 7 Budget Allocation Performance Graph f@ Oct 012023 - Nov 012023

Loram ipsum d 51t o consectetur. Nisl mi senactus semper semper leo du

— Spend - Instolls — CPA budget

- J

ASA_8Cas_UK_Brand_Ex_All_1998...
$2,500 $1,200 1,256 $25.67 O kuming >

nelude: 12 Compaigns Duaily Cop
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Smart Allocation
ensures that resources
are allocated efficiently
to high-performing
keywords and
campaigns, maximizing
your ROI.

By monitoring spending
and adjusting budgets
based on performance
metrics, we can
maintain
cost-effectiveness and
optimize results



ted country | Ago

Category

Food & Drink
Utilities

Medical
Rafarance
Praductivity
Business
Navigetion

Photo & video
Grophics & Design
Social Networking
Lifestyle
Shepping

Gamas

Music

Health & Fitness
Travel

Education
Weather

Financa

Magazinas & Newspopore

Books

News

Sports

$017
$0.0?
$0.1

S054

$0.17
$0.33
$0.62

$0.7
$054
S054

§0.08

$278
$1.24
$072

§244

$0.15
$0.07
$0.08
$034
$034
$0.28
$0.07

501
$0.17
$045
$0.44
$0238
$032
$0.04
$0.27
$0.45
$0.35

$03
$534
$075
$0.32
$0.24

$0.92

CR

$6.23%
77.76%
§7.33%
82.49%
41.10%
66.55%
67.01%
5%.02%
52.34%
72.78%
61.93%
50.92%
50.90%
50.21%
45.80%
55.28%
47.40%
22.08%
83.13%
26.94%
26.01%
33.33%

32.80%

46.31%

24.48%

20.23%

12.36%

11.73%

9.11%

9.10%

7.30%

7.07%

6.61%

6.51%

8.16%

6.04%

5.21%

4.45%

4.4¢%

3.95%

3.36%

3.25%

3.10%

3.06%

L62%

LO09%

S
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Benchmarks gives
insights into the
campaign performance
by comparing metrics
against industry
standards. Key
benchmarks include:

CPA
CPT
CR

TTR

These benchmarks
helps spot areas for
improvement and make
the most of the app
marketing budget.



Keyword Auction Insights

Search by App Search by Keyword
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Keyword Auction tool
provides data to

enhance the app's
keyword strategy and a
deep dive into
competitors' paid
marketing efforts.

It reveals the keywords
they're targeting and
their share of ad
impressions.
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MMP integration to get full funnel insights

MMP Integration

Link your MMP partners to track your entire user acquisition funnel.

T Q@ @® x © 0 n o

AppsFlyer Adjust Branch Kochava Singular Airbridge In-House Tenjin
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19

Total Organic Keywords

ALL Ranking 1

2

5

[}

10

11-50

223

51-100

101 - 250

220 ©2

186 ©@s

36 01

100 @87

All Scores Range Filters

180
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The Organic Keyword
Hunt tool offers
valuable insights into
the organic keyword
rankings of any app on
the App Store. By
discovering the organic
keywords an app ranks
for, we can select the
best ones to target in
the ad campaigns.




Gl Calm: Sleep & Meditation
Calm.com - Health & Fitness 4.62 - ™ Free - 1. 75 - NA - Viewin App Store

< India @D~

U @) Integrate

e . +
Tracked Keywords Competitor Analysis Ranking History

@

& Keyword Search Score _
Calm Headspace: Sleep & Meditation
<y heolth (asa )M 50 22v3 169 *12
caim ase ) BM a7 1
shoop ()l 3 6
meditation (asa )M 34 3 1
dloep tracker CASA a3 18 16
wellness (Ash 28 b 247
mentol health (A5 24 9al z
sleep cycle (asa ) (8] 24 17 10
mindfulness E ™ 2
breatho (asa)M] 17 7wl
sloep music (asa 5 2 8
relaxation technigues ASA ) 5 wnankad wnrankad

sleep meditation (LASA 5 2 1

Breothe: Sloop & Meditation

Aura: Meditation |
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Apple Search

Optimisation for
organic keywords gives

insights on
competitor’s rank on
specific keyword, the
search volume of that
keyword and if any
apple search ads are
running on them and
top advertisers running
ads on these keywords



Calm: Sleep & Meditation
Calm.com - Health &Fitness -~ & 462 = free 70 NA - Viswin App Store

eD. -

Translate From

& English meditation

Language Transloted Keyword

English
Ee @ eI E ™ 1z
@I E =

meditation 47+

]
H
n
M

meditation 3+

Dutch

=

meoditatie %+

Share
Character Count
= 107100
- 4 /10K
L) 10¢
oz 10/100
A 9 /10K
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Translate the keywords
on metadata such as
the title, subtitle and
the description for an
international audience.

Localize the app for the
countries you'd like to
be active in. The
character counter on
the right-hand side of
each line shows how
much more space you
have for keywords, in
that language.



mediation

Apps Creatives Cotegory Imprecsion Share @

I Dotaut Product Puge

Hy
@m Moditopia: Slaop, Maditation + 9% ]
I Defout Produst Page
ookh &
a Mind Meditation & Sleep + ©
Keywords @ Creatives Impression Share @

I Default Product Page
headspace quided meditation
headspace: meditation head space

headspace med totion sieep

heodspace: guided meditation 41510

white noice study free sleep opps

seep-sounds sleepy slemp. spunds m
+436

stress destress stross relief

onti stress stresa rofief gomes

colm tree auro app calm+

clam app calm+ +17
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Custom product pages
(CPPs) are additional

versions of App Store
product pages that help
you to target various
audiences & increase
your conversion rate.

Our CPP Intelligence
helps you to search for
app/keyword and
analyze different CPPs,
accordingly
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Ranking tool helps you review your and your competitors' apps by breaking down into
categories, countries and pricing plans (free, paid or grossing) for Apple App Store and
Google Play Store within a desired timeframe

. B
. AURA

Category Health & Fitness Health & Fitness Heaolth & Fitness Health & Fitness
Category Ranking 110 ¢t 2= 102 4 22 152 (47 171 « 4 116
Overall Ranking 184 15 136 1T 20 Unranked Unranked

Visibility Score f———-3 71 O 71 53 59



@ Intent+

by Focaccia Digital

App Visibility (7

Jul 02, 2024 — Aug0l, 2024
VisibilityMap ~ Misterical Visibility Chart  Localization Performance
+ -
Visibility Report gives
the trends of your apps
and its competitors
visibilities over time and
localization performance
Calm: Sleep & Meditation HmL:i_s‘_;?oce: Meditation & Sleep Breethe: Sleep & Meditation Auro: Meditation & Sleep, CBT



Platform Key Takeaways

024
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Al Recommended Keywords

Intent+ leverages search volumes and
impression share insights to optimise

keyword selection

Discover Untapped Opportunities

Identifies overlooked opportunities to
outperform competitors and expand

market reach

Optimise Apple App Strategies

Enhances app performance and
visibility through organic search

optimisation recommendations

Automated Ad Strategy

Management
Utilises automated rules for efficient
management of complex advertising

strategy
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Take Action with Focaccia Digital

Elevate Apple Search Ads with Intent+

e +91 8586957525 4 ayush@focacciadigital.com



