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Beauty & Cosmetics
Industry Case Study

Discover how our strategies boosted email revenue
for a beauty and cosmetics brands.
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and grey. I'm loving the texture and brightness.

We pave a path for every person to express their unique self
Very good product”

because self expression = self love.
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We're Mot Your Mother's. We're bold, different, and always
avolving. Just like you.
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So to our curly girls and our clean freaks, to our beach babes
Hi Adrian, GEt RECHVETX and our triple threats, to every single one of you natural
beauties, we got you. Go ahead and push play on your next

It's no secret that the Skinclear Elixir is our adventure.

most loved product.



What’s More Beautiful than 2X List Size Growth?

Two years ago, we started working with a beauty brand that was revolutionizing
skincare. Between rebranding, strategizing, and shifting the focus to personalization
and growth, we were able to work as an extension of the company’s team to help fuel
growth like never before!

BRAND INSIGHTS Business Size: $500k-$750k Years in Business: 6 years

i CHALLENGE Y SOLUTION

The personal care brand had no Our strategy was to begin building the beauty
existing email marketing in place brand’s email marketing presence from the
before Flowium, making them unable ground up. We provided a full-service email
to take advantage of the revenue marketing package, including tailored copy,

from this untapped channel. branded design, and targeted SMS services. In
addition, we helped this brand navigate through
a complete rebrand not once—but twice.
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Increase in Opt-in Rates
From December 2022 to March 2023 ——

+84%

List Size Growth

From December 2022 to March 2023

o . . Conversion metric
3 /o $67,457.11 $17,422.11 $83,320.79 $30,800.11

Anrributed rvencs [IE83% of total Total revenug Attributed revenue (36,974 of total)
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Email Revenue

From December 2022 to March 2023

sleek design and high-converting copy to craft emails more relevant to the target
audience and further increase revenue



What Beauty Industry
Clients are Saying

Between organic skincare, revolutionary beauty formulas, and luxurious sun

care, we've worked with a broad spectrum of beauty clients. Take a look at

what our satisfied customers have to say about working with Flowium!
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Our sales through non-paid channels have increased dramatically. Before Flowium
our email flows were a handful of post-purchase emails designed to address specific
concerns, but the emails set up by Flowium have given us the ability to convey our
brand identity in a more positive and coherent manner. They have also segmented
out our audiences much more effectively, so we are able to target specific purchasers

with emails that are relevant to their experience. I?‘:
. . DERMAFACS™
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With my experience with Flowium. An absolute pleasure to work with, but most of all
— they deliver results. More than 30% of our sales have come from their emails! I've
hired them for multiple projects at this point and I'm always impressed with how
knowledgeable and professional they are. In short, they're great at what they do.

- David Sanghera
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While we did run into a hiccup with the preferences/unsubscribe page not
working & subscribers not being able to unsubscribe which upset some of our
contacts. The Flowium team addressed the issue quickly & provided detailed
videos of how to implement the new page on our end.

- Chelsea (Johns) Dinkins
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Incredible team, highly skilled! Grateful to come across them! | loved the team's ability
to understand my brand needs and their ability to execute them so comprehensively.

- Olivia Sepel
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Beauty & Cosmetics
Brands We’ve Worked With

From cosmetics companies making waves in the industry to personal care
brands giving a whole new meaning to bespoke products, we've been
fortunate enough to support these businesses and their growth. Explore

some collaborations that take the cake!
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https://flowium.co/3MsFUNe
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Email Designs

Beauty & Cosmetics Industry Case Study

View All Designs


https://flowium.co/3W6Px7E

CLOWIUM

Want to get results like
these for your brand?

Book A Call
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M THER’S.

Free Domestic Shipping over 540
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HIGH PERFORMANCE
MEETS PURPOSE

WHY EVERYONELOVES US
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- SEAN G.
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