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What is Covalent Logic?
A covalent bond is a chemical bond where atoms share 

electron pairs. Because the atoms are bonded at two points, 

the resulting molecule is exceptionally stable. 

The Logic is simple: Strong communications strategy and 

solid visuals form the basis of all exceptional work. Two heads 

are always better than one. Partnerships are invaluable. 

How are we different from other agencies? Simply put, we 

don’t “Save As.” We come up with unique solutions with 

our clients to help solve their problems, design exceptional 

campaigns with partners to further the reach of their 

messages and strategize with our associates about the best 

way to tell a story.



Services: Graphic Design
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BRAND MANAGEMENT STRATEGY 
Planning
Creating issue or event-specific plans to help a company, brand or organization ensure 
clear messaging that meets its overall long-term communication goals.

BRAND AUDIT
Evaluation
Assessing, cataloging and identifying successful brand attributes, messaging, color 
schemes and imagery in order to develop new materials or reduce inconsistency within 
a company’s image.

COMPETITIVE AUDIT
Researching
Identifying and assessing visual assets of competitors to develop  
a strategic visual advantage, useful during transitions and new  
product development.

CHANGE MANAGEMENT
Consulting
Managing business transitions internally and externally, through the strategic 
development of design and messaging as well as the solicitation of stakeholder input. 
Issuing of clear communication visually and operationally.

LOGO DEVELOPMENT
Design
Developing visual identity through illustration and iconography used to represent 
a brand, company or product combined with the typography, color and layout that 
represent it in various combinations of content and usage case. 

MESSAGING DEVELOPMENT
Strategy & Execution
Writing statements and choosing key terminology used as mission statements, vision 
statements, corporate attributes, taglines or other messaging. Can include drafting press 
releases, talking points, web posts, FAQs and fact sheets to help illuminate the message.

BRAND STANDARDS
Identity Establishment
Developing standards for how images, logos, taglines and other brand attributes are 
used in different scenarios to ensure consistency and protect the brand’s image and 
reputation.



Services: Public Relations
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CRISIS COMMUNICATIONS 
Planning
Reviewing crisis communications and strategy plans for both man-made issues and 
natural disasters, including events such as data breaches or hurricanes, so a company 
covers all communication needs to various stakeholder audiences.

FOCUS GROUPS
Planning
Organizing focus groups to attract participants and ensure quality feedback 
about messages, designs, plans or strategies from people matching key targeted 
demographics.

Moderating
Leading focus group participants through discussions to spark thoughtful conversation 
about relevant topics.

Reporting & Analyzing
Recording, organizing and evaluating feedback from focus group sessions to develop 
key takeaways from the exercise.

STRATEGY SESSIONS
Planning & Moderation
Working with partners to develop agendas, activities and goals for group sessions to 
make the most of the participants’ time and brainpower. Leading participants throughout 
the event to ensure work and discussion centers around the predetermined agenda and 
produces desired outcomes. 

Discussion Materials
Creating agendas, presentations, forms and other documents to support  
the goals of strategy sessions.

Post-Session Reporting
Capturing relevant feedback and discussion points and organizing information  
to compile a post-session report that highlights key takeaways. 

PUBLIC PRESENTATIONS
Planning & Outreach
Designing public events to ensure maximum stakeholder participation, public education 
and clear communications.

Presentation Materials
Creating presentations, signage, exhibits and informational collateral  
to engage the event attendees and support the goals of a public outreach event.

Event Moderation & Speaking
Leading the presentation to stick to the predetermined agenda and moderating  
question and answer sessions to educate the audience, gather feedback and keep  
the tone professional.



Our Work
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BATON ROUGE METRO AIRPORT  |  BATON ROUGE TO DC CAMPAIGN: Outdoor & Digital Advertising



Our Work
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MANDA  |  LSU Environmental Design



In the beginning, 
God created our 
common home.
“The climate is a common good, belonging 
to all and meant for all. At the global level, 
it is a complex system linked to many of the 
essential conditions for human life.”

We’re All Part of God’s Plan(et) is a national 
Laudato Si’ awareness and engagement 
campaign for U.S. Catholics to care for 
creation and participate in the Vatican’s 
Laudato Si’ Action Platform.

Visit WWW.GODSPLANET.US to learn what 
the Catholic Church is doing and how you can 
be a part of God’s plan since we're all part of 
God's planet.

GOD’S PLAN(ET)
WE’RE ALL PART OF

PARISHES 
AND DIOCESES

Join the organizations and groups 
sector in a conversation which 
includes everyone to face the 
environmental challenges and 
build a better world.

Visit WWW.GODSPLANET.US to 
learn what the Catholic Church is 
doing and how you can be a part 
of God's plan since we're all part 
of God's planet. 
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“The climate is a common good, belonging 
to all and meant for all. At the global level, 
it is a complex system linked to many of the 
essential conditions for human life.”

We’re All Part of God’s Plan(et) is a national 
Laudato Si’ awareness and engagement 
campaign for U.S. Catholics to care for 
creation and participate in the Vatican’s 
Laudato Si’ Action Platform.

Visit WWW.GODSPLANET.US to learn what 
the Catholic Church is doing and how you can 
be a part of God’s plan since we're all part of 
God's planet.

GOD’S PLAN(ET)
WE’RE ALL PART OF

ECONOMIC
SECTOR

Join the religious orders sector in 
a conversation which includes 
everyone to face the 
environmental challenges and 
build a better world.

Visit WWW.GODSPLANET.US to 
learn what the Catholic Church is 
doing and how you can be a part 
of God's plan since we're all part 
of God's planet. 

In the beginning, 
God created our 
common home.

GOD’S PLAN(ET)
WE’RE ALL PART OF

Join healthcare institutions in a 
conversation which includes 
everyone to face the 
environmental challenges and 
build a better world.

Visit WWW.GODSPLANET.US to 
learn what the Catholic Church is 
doing and how you can be a part 
of God's plan since we're all part 
of God's planet. 

In the beginning, 
God created our 
common home.
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WE’RE ALL PART OF

Join parishes and dioceses in 
a conversation which includes 
everyone to face the 
environmental challenges and 
build a better world.

Visit WWW.GODSPLANET.US to 
learn what the Catholic Church is 
doing and how you can be a part 
of God's plan since we're all part 
of God's planet. 
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In the beginning, 
God created our 
common home.
“The climate is a common good, belonging 
to all and meant for all. At the global level, 
it is a complex system linked to many of the 
essential conditions for human life.”

We’re All Part of God’s Plan(et) is a national 
Laudato Si’ awareness and engagement 
campaign for U.S. Catholics to care for 
creation and participate in the Vatican’s 
Laudato Si’ Action Platform.

Visit WWW.GODSPLANET.US to learn what 
the Catholic Church is doing and how you can 
be a part of God’s plan since we're all part of 
God's planet.

GOD’S PLAN(ET)
WE’RE ALL PART OF

FAMILIES

In the beginning, 
God created our 
common home.
“The climate is a common good, belonging 
to all and meant for all. At the global level, 
it is a complex system linked to many of the 
essential conditions for human life.”

We’re All Part of God’s Plan(et) is a national 
Laudato Si’ awareness and engagement 
campaign for U.S. Catholics to care for 
creation and participate in the Vatican’s 
Laudato Si’ Action Platform.

Visit WWW.GODSPLANET.US to learn what 
the Catholic Church is doing and how you can 
be a part of God’s plan since we're all part of 
God's planet.

GOD’S PLAN(ET)
WE’RE ALL PART OF

EDUCATIONAL
INSTITUTIONS

Our Work
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CATHOLIC CLIMATE COVENANT  |  Identity & Print Collateral



2 : 0 0 – 3 : 3 0SESSION 1
  AI and the Boundaries of Creativity: Tool or Threat?   Culture Conflict and Complexities:  Can We Better Understand Middle East Conflict?    Designing for Connection:  Rethinking Public Spaces to Foster Community   Giving: Strategies for Social Impact and Charitable Giving   Leaning Across the Aisle 

  Legacy: What Will You Leave Behind?   Newcomers and Natives: Building the Future of Austin Together 
  Revolutionizing Education: AI and Other Innovations   Revolutionizing Healthcare:  Collaboration, Innovation and What’s Next   What New Infrastructure Will Austin Need by 2050? 
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TAURI
LAWS-PHILLIPS

COMPANY: Austin100 TITLE: CEO
ABOUT: Tauri Laws-Phillips is a former partner at Andreessen Horowitz focused on the Talent x 

Opportunity Initiative (TxO), which aims to identify entrepreneurs with the talent, drive and ideas 

to build great culturally-relevant businesses, but who may lack the typical resources to do so. Tauri 

has over 15 years of marketing experience, both on the client side at Unilever and on the agency 

side. She has worked with several consumer startups and mentored founders through the Austin-

based SKU Accelerator. Additionally, Tauri advises and mentors startups, including Furi Sport, 

Renzoe Box, and The Zone. Tauri is also a former owner of ColdTowne Theater in Austin, where she is a frequent comedy 

performer, writer and diversity facilitator. Tauri is a mother of two: Cecily, a nine-year-old actress, 

and Lucas, a ten-year-old soccer player. If you see her in the wild, she is likely in momager mode.

RECOMMENDED BOOK: Burn Rate by Andy Dunn

RECOMMENED PODCAST: SistersInLaw
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SCHEDULE

SESSIONS

THURSDAY, JANUARY 30TH10:30–12:00 Check-InLobby
11:00–12:00 Moderator WorkshopClassrooms12:15–1:45 Kick-Off LunchPavilion

2:00–3:30 Session 1Community Pods3:30–4:00 Snack BreakCourtyard
4:00–5:30 Session 2Community Pods5:40–5:50 Group PhotoOutdoor Theater

6:00 Sips & Snacks  (Bar Opens)Pavilion
6:15–7:00 Freestyling /  That’s BS SessionClassrooms7:15–8:45 Dinner

Pavilion
8:45–11:00 Connecting, Poker, and EntertainmentPavilion

FRIDAY, JANUARY 31ST7:30–8:45 BreakfastPavilion
9:00–10:30 Session 3Community Pods10:30–11:00 Snack BreakCourtyard11:00–12:30 Session 4Community Pods12:40–12:50 Closing Remarks  Pavilion

12:50–1:45 Lunch
Pavilion

 

SCHEDULE
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JANUARY 30–31, 2025
THE HOLDSWORTH CENTER 

Campus On Lake Austin

Our Work
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AUSTIN 100  |  Branded Event



Our Work
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AENT  |  Sentiment Brand Study and Online Blog



Our Work
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LOUISIANA DEPARTMENT OF HEALTH  |  Website Design



Join us 

Wednesday, Jan. 10 

for an exclusive 

Mean Girls Night 

to celebrate the new film!

Mean Girls menu and specials good through Sunday, Jan. 14.

Regina George wore pink & ordered cheese fries, 

so should you.

A Paramount Pictures exclusive 

event with surprise giveaways.

4827 E Cesar Chavez St, Austin, TX 78702In theatres only starting Jan. 12 | @MeanGirls #MeanGirls

A Souvenir M
enu

Austin, Texas | sawyerand.co 

  a 20% gratuity will be added for parties of six or more

A Paramount Pictures exclusive event

COCKTAILSCool Mom Mimosahouse champagne topped with fresh pineapple $8

Girl Worldour frozen blend of Rosé, vodka and strawberry 

simple syrup

$10
Home Schooled Jungle Freak
our signature rum blend and fresh juices

$10

The Plasticsvodka, lemon juice and cranberry juice served in a 

martini glass

$12FOOD
Burn Book FriesSawyer fries topped with De Nada queso

$10

Fetch Burger & Burn Book Fries

double cheeseburger, pepper jack cheese, avocado, 

mayo, pickles, onion, tomato and lettuce served 

with Burn Book fries $16All Carb Platebiscuit & butter, mashed potatoes, mac & cheese 

and a dessert pancake (is butter even a carb?)
$10

THE MENUJAN. 10 - 14

In theatres only starting Jan. 12
@MeanGirls #MeanGirls

Our Work
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SAWYER & CO  |  Social & Event Management

https://www.sawyerand.co/mean-girls-party


Our Work
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DE NADA TACOS  |  Press Coverage

https://clayimports.com/products/tamale-tray-by-de-nada-cantina



