- . -
lDeALJbA\S%ME‘ Ty

CASE STUDY 1
OOLY

Issue: Organic traffic was
declining post site migration.

Key Action Taken: Mapped
broken legacy links to live
URLs.

Organic Rankings Post
Engagement: Core keywords

improved rankings by 1,359 " blast offinto summer IR &3

iti I L8\ AR

positions overall. a—
Rankings # a2, 2018-an12, 2000 | | @ | &

YOY Key Metrics

Organic Sessions: +66.37% \/\/\//\/
Transactions: +85.19%

Revenue: +137.09%
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CASE STUDY 2:
SOUTHWEST MOTORS
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Issue: None of local keywords were
ranking on page 1 of Google. After a s pouma e i
couple of months working on their F

campaign, we saw “hockey-sticklike” S uthWeSﬁ (th
improvement in rankings and )
sessions.

Key Action Taken: Executed a
custom, local digital PR campagin.

Organic Rankings Post Engagement:
Core keywords improved rankings
by 2,517 positions overall.

Rankings 30,2017 -wn 12,2009 | | ft | &
Google - Google Cnange 2517 | Bing 9 +6% | Bing Change ~208

YOY Key Metrics
Organic Sessions: +87.42% f
Transactions: +91.16%

Revenue: +177.21%
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CASE STUDY
PS5 PUBLIS

CALL 8008488257

EMALUS JOIN QUR MAILING LIST

Issue:_ Client wa.nted to increase YOY .Wﬁ
organic growth in all KPls.

unlocking potential SHOP LEARN

Key Action Taken: Fine tuned
all technical onsite elements s
(canonicals, schema, page speed, Piers-Harris 3

s

etc.)

Organic Rankings Post Engagement:
Core keywords improved rankings
by 2,517 positions overall.

]
NEW PRODUCTS >
Rankings
Googl 174 Google C

YOY Key Metrics
Organic Sessions: +27.73%

Transactions: +31.69% _/'V\’\/\A/\/\

Revenue: +31.21%

ACT BOLD | 5 STEPS TO COMBINE SEO & PPC
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Presening the core features of
the most widely used

assessment measuring self- S
concept, the Piers-Harris 3 has — -

been upgraded vith a broader

age range, updaled norms, and =
expanded validily.
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MEET THE AUTHORS > CONTINUING EDUGATION >

~1,148 | Bing 147 ~ Bing Change
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RS WHEELED CARRY ORGANIZERS ACCESSORIES MORE

Issue: Too many 2nd page ranking
FREE 2-DAY SHIPPING ON ALL ORDERS
"luggage" related keywords were not
moving up to the first page After a
couple of months working on their URGANIZED
campaign, we saw “hockey-sticklike” antNeADER SO
improvement in rankings and sessions. '

| SHOP ORGANIZERS |

Key Action Taken: Executed a custom,

digital PR campagin.

Organic Rankings Post Engagement:

Core keywords improved rankings by : srobiing <rudiiR e I
. b i FOR EVERYONE W WITH@ALDERA

2,517 positions overall.

Rankings 8 an30,207-aun 12,2009~ | |t | &
YOY Key Metrics
Organic Sessions: +66.37% f
Transactions: +85.19%

Revenue: +137.09%
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CASE STUDY 5:

Issue: Client wanted to increase YOY
organic growth in all KPls.

Key Action Taken: Fine tuned

all technical onsite elements
(canonicals, schema, page speed,
etc.)

Organic Rankings Post Engagement:
Core keywords improved rankings
by 2,517 positions overall.

YOY Key Metrics

Organic Sessions: +27.73%
Transactions: +31.69%
Revenue: +31.21%

6) musicnofes

Search for Artist Name or Song Title

USE CODE: EGIFET25
SAVE 25% ON GIFT CARDS!
Only 2d 13h 35m 11s left!

OVER

400,00
ARRA

PLAY IN

HE oy B -

TOP SONGS NEW SONGS

Rankings £ May9,2017- Jun 12,2019 v | | fit

Google 174 ~ Google Change ~1,148 | Bing
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Issue: Organic traffic was flat towards
the end of 2016 and beginning of 2017 \ Woodland

etters & Numbers  Indoor Sign

Key Action Taken: Optimized keyword
optimization for category pages and

SIGN UP.
ASAVE

5%
increased organic traffic from around 8k

sessions per month to 16k sessions by the

end of engagement in 2018 CUSTOM SIGNS

Sign Letters & Logos Made to Order:

DESIGN A SIGN

Organic Rankings Post Engagement:
With the guidance provided the team
was able to put in place an organic
optimization process and have continued

. Organic Traffic 29,827/month
to grow ever since.

B Organic Traffic B Paid Traffic ™M eM 1Y 2Y  Alltime
ok
22.5K
YOY Key Metrics ”
Organic Sessions: +100% YOY .
Conversion Rate: +72.77% ,
Revenue: +87% Feb2013 May2014 Jul2015  Oct2016 Dec2017 Feb2013 Apr2020 Jun 2021
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CASE STUDY 7:
COBRA

Issue: Conversions & revenue were T
on the decline YOY.

&Cobra‘ SHOP v DISCOVER v  IRADARAPP  SUPPORT ~  COBRANATION v~  SIGN UP

SPX 955 IVT

SALES EVENT

WAS $09.06 Radar/Laser
Key Action Taken: Performed NOW $79.95 EEEEREar
landing page audit, removed poor Save $20
performance pages. Implemented e |
301 re-directs for all “dead-weight”
pages.

Organic Rankings Post Engagement:
Core keywords improved rankings
by 609 positions overall.

Rankings
YOY Key Metrics
Organic Sessions: -16.69%

Google 42 Google Change ~600 | Bing

LOGIN  CART °

WITH

(dead-weight page removal)
Conversion Rate: +95.36% /
Transactions: +62.76%

Revenue: +137.42%

ACT BOLD | 5 STEPS TO COMBINE SEO & PPC
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Issue: The clients category pages were not
indexable and attorney's clients could not find

the forms they needed via Google Search

Key Action Taken: Built a fully
indexable HTML Sitemap which allowed
Google to Crawl all their pages and
individual forms. Their Organic traffic
grew from around 600 session per month
in October of 2017 to over 4700 sesssions
by December of 2019

Organic Rankings Post Engagement:
Core keywords improved rankings by
609 positions overall.

YOY Key Metrics
Organic Sessions: +780%
Lead Conversion : +82%
Organic Revenue: +215%

FORMS

WORKFLOW

FREETRIAL  PRICING ~ ABOUT ~ CONTACT  SUPPORT ®CART(0)  LOGIN | SIGNUPFREE

Q Search by form title, county or category.. Select a State, Category

Nationwide access to 80,000 forms in MS Word and PDF

Click a State to Find Your Court, Agency, Federal, Legal Forms

List View Category

Washington
Montana North Dakota Maine
Minnesota
Oregon v
- 5
Idaho South Dakota " L=
Wyoming Michigan New York ¢z *
Nebraska lowa Pennsylvania
Nevada Ohio &
Utah llinois indiana W TS
Colorado
California Kansas Missouri o
Kentucky
- North Carolna
Oklahoma g
e New Mexico Arkansas S Carchins.
s, Aabama GeOTGIR
Texas
Louisiana
Alaska )
Federal Forms
"
. P .
Organic Traffic 5,668/month
B Organic Traffic B3 Paid TraFfic ™M 6M 1Y 2Y  Alltme
fk
45K
3K
5K
0
Feb 2013 May2014 Jul2015  Oct2016 Dec2017 Feb2019  Apr2020 Jun 2021
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