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Turbocharge
your marketing
with Segments.
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Introduction Loved by top brands on Shopify

Tresl makes data-driven marketing
easy. Our Shopify Plus certified |li|=||"m|mm@ . ”_ | A J s vaEA p?' NLST H m%
app, Segments, is an e-commerce

data intelligence platform for

Shopify retailers to scale their Nnanso E
business by leveraging 30+ BJJFANATICS
pre-built customer segments,

( @M NUTRIMUSCLE ll,!g

executive ready summaries, and ,
' CADDIS : 5
our most advanced features, Prod- MESHKI EYE APPLIANCES m SEVOGEN CDLP
uct Journey and Product Relations.
We give brands access to the same AR A @ .
CANVAS |
analytics capabilities enjoyed by @ & f Ioc k  HamBusaly  ruononauur NICK'S

enterprise stores with in-house
data teams. o
@opteekk/‘plus Av MA!'(TEQ N GGDlD fASTE "“’Ufﬁg““' VAI.I.".A
Think of Segments as your own
data team at a fraction of the cost.

Fast facts

A\ shopifyplus

CERTIFIED APP

Installs in transaction Shopify Staff
data analyzed Picks
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Features to scale
your eCommerce
business

Product journeys

& Product relations:
advanced product
insights which visually
showcase what your
customers are buying
and what they are likely
to buy.

Product journey is an interactive
discovery tool for understanding
what your customers bought on their
1st, 2nd, and 3rd order. Aside from a
new easy to use visual interface,
we've made it easier than ever to
identify what your customers bought
after their first purchase.

1st Order

afghan

Afghan Coat
é Customers: 95
Avg. CLV: A$287.99

Short Afghan Coat

[  Afghan Coat

lal

—) 2nd Order

-—
|

ﬁ Ayurveda Incense Tree of Life
‘ﬁ

Charmed Anklet

Patch Pinafore Dress
Customers: 1

Avg. time between orders: 66 days
Most before: 66 days
Conversion rate: 1%

Afghan Coat

!‘

9 3rd Order

0 Romance Wrap Dress

Making the most of the Product journey report:

W

Find one of your
most popular first
order products,
and see what the
top second order
products are.

Make a new segment
of customers who
purchased the
popular first product
from the previous
step.

]

Sync this segment to
your email platform.
Create flows to
recommend the 2nd
product based on
your research.
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Features to scale
your eCommerce
business

Product journeys

& Product relations:
advanced product
insights which visually
showcase what your
customers are buying
and what they are likely
to buy.

Product relations is our most
advanced module built for
product combos, cross-sells, and
replenishment. Product relations
helps find cross-sell opportunities
for any of your products, with a
one-click solution to get your best
combination.

¥

Create a segment of
potential cross-sell
customers out of
your top selling
products using
product relations.

Relations

Cross sell
Custamars who bous

resl product in the last 1 year also bought:
of customers mer
Tres! product r e

Replenishment
For consumables, how likely would

30,831 29% 90 days 141 days
Bought Rey h ral Median befor Most oceur before

700

]

Sync the segment to
email and Facebook
Ads to cross sell the
products highlighted
using direct product
ads.

Create segment

eplenish rate diar ocou
00
0
£ so0
£
2 a0
300
200
B} . . . .
0
°o 1 2 3 4 5 & 7T & s W W 12 1B W 15 1
Replenishment periad (week)

Making the most of the Product relations report:

]

Create a bundle
offer for customers
to purchase all 3x
products together
to increase your
average order value.
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Advq nced BI é\y 29 44.99 % Day 78 40

Most converted by Day 29 conversion Conversion slow after Avg. days

re po rt s 44.99% of repeat customers purchase their second order within 29 days after the first order. After that, an additional 37.73% of orders happen

between days 29 and 78 from the first order.The average days between orders 1 and 2 is 40 days

I Active Il Atrisk [ Churned
I 14%
L]

| 12%

Purchase timing reports |

10%

takes the guesswork out of your email
marketing campaigns and flows. Find

6% oE
the best time to email customers when » :
they are most active and likely to )
purchase again. Know when to increase I Find best

email timings

% purchased

. 0.00%
the urgency of your messaging when R T T Y Y s

Weeks from 1st order

they are most likely to churn.

Customers

I. Segments
° View, favorite, create, and sync to your email marketing service for targeting. We have automatically Create New Segment
+ p owe r u p re u I created segments for you Using business rules + advanced algorithms such as REM and CLV.
customer segments | ——— T

Gross

Segments Users cLv Frequency AoV i ACR Integrations
like Top spenders and Most likely to N
. . n Loyals © 20,211 C$1.164.71 6.3 C$150.91 83% 7.0% 2 Auto Sync
churn. Build campaigns by segment to
. M canadian customers © 129,792 C$1,002 19 C$140.74 84%  10.3% Details
target MVPs, win back churned custom-
. . M Repeats © 18,023 C3$827 6.3 C$150.91 83% 7.0% 0 Auto Sync
ers, and increase your conversions.
N One timers @ 120,129 C$801 6.3 C$150.91 84% 5.3% 2 Auto Sync
“ 12,123 C$736 6.3 C$150.91 84% 1.1% 4 Auto Sync
1 -C | iC k cus to mer ;::;::ii:"’;h“e 23,157 C$512 6.3 C$150.91 83% 2.2% 2 Auto Sync

segmentation

C$150.91 g 8 Auto Sync
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Advanced Bl
reports

Il.
Cohort analysis for every

ﬂ All users
Important: the customer cohort has the following default sotings: Financialstatus(paid, parially pai and partially refunded) and Subotal status(pa

Revenue growth

0 filter(s) applied = Edit filters ® Last 365 days | 2020-09-15 - 2021-09-15 \
i Iy )

What this says

since signing up, this customer cohort averaged $66 of revenue per customer.

Review key metrics related to revenue, Average order value (AOV), and Average revenue per user (ARPU) growth over time.

cumulativeon (@D

The first row can be read as: in September 2020, 278 customers made their first initial purchase in your store and have since made 389 orders in the
specified date range with an average order value of $58. The total revenue from this September 2020 customer cohort is $22,460. In their first month

segment |

helps monitor the revenue growth and
repeat % of new customers every month,
fully filterable by every segment you have.

Sync across all
your channels

Target customers across

email, advertising, and SMS |

with these powerful integrations, you can
create targeted campaigns across all your
channels and increase conversions.

May 2021 636 781 $47,530 $61 68 71 73 75

Jun 2021 658 811 $46,075. $57 65 69 70
ul 2021 661 798 $44,600 $56 65 67

l ARPU (5)

Customers Orders Revenue AOV | ML M2 M3 M4 M5 M6 M7 M8 MO MO MU M2
Sep 2020 278 389 $22,460 $58 66 71 74 75 76 76 78 80 8 80 81 81
Oct 2020 787 1,127 $70,210 $62 70 75 77 79 82 84 8 87 88 88 89
Nov 2020 764 1,021 $60,501 $59 66 68 70 72 75 76 77 78 719 79
Dec 2020 1319 1,679 $108,310 $65 73 75 77 78 79 80 81 8 8
Jan 2021 637 826 $48,768 $59 64 68 70 72 73 74 75 71
Feb 2021 873 1,136 $81,666 $72 82 86 8 91 92 93 93
Mar 2021 3,054 3821 $272,021 $71 82 84 8 87 8 89
Apr 2021 1,026 1,285 $84,403 $66 76 78 80 81 82

=l

Analyze customer
profitability by

cohort

A
KLAVIYO

@ Postscript

Easily plug and
play segments

\
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Google Ads
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Ready to get started?
Kick off your FREE
14 day trial today.

No contracts, no commitments.
100% 5-star reviews on the Shopify App Store.
Turbocharge your marketing with Segments.

TRESL



https://apps.shopify.com/segments?utm_source=tresl&utm_medium=whitepaper&utm_campaign=onepager

