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DIRECTOR OF MARKETING AND COMMUNICATIONS
Non-Profit (San Diego, CA)

PSYCHARMOR INSTITUTE OVERVIEW

A national non-profit that provides critical resources to Americans so they can effectively engage with and 
better support military service members, Veterans and their families across our nation. PsychArmor fulfills 
this mission by producing online training videos – delivered by national subject matter experts on a
cutting-edge educational platform. Unlike any other online education provider, we have a support and
resource center that provides follow-up coaching to our learners to reinforce the skills and knowledge 
provided in the training courses. Due to the generosity of our sponsors and donors, PsychArmor is able to 
provide these resources at no cost to the learner. 

PsychArmor is a fast-paced organization very much on the move. Since our founding four years ago, we have 
quickly become a national leader in the Veteran support community. We are seeking an experienced leader 
who will build and execute a comprehensive
strategic marketing and communications program that will positively impact PsychArmor’s reach and impact 
in the Veteran support space. 

JOB SUMMARY

The Marketing and Communications Director will be responsible for leading all aspects of the
organization’s marketing and external communications efforts to include developing and implementing 
strategies to strengthen the PsychArmor’s market presence and help it find a “voice” that makes a difference.

The ideal candidate will be a proven marketing professional with 5+ years of experience in leading
marketing efforts with passion for PsychArmor’s non-profit mission. Ability to develop innovative approaches 
to marketing and successfully implement them is a must.  The candidate must be a skilled communicator 
and marketing strategist able to drive creativity and instill enthusiasm in others. 

DUTIES AND RESPONSIBILITIES

Marketing and Communications Strategy Planning and Execution

Develop and implement a comprehensive marketing and communications strategy through a detailed
understanding of each target audience that PsychArmor serves. 

Manage awareness and fundraising campaigns, special events, and digital marketing efforts. Use data and 
analytics to measure the effectiveness of these marketing efforts – adjust plans accordingly based on
analysis of the data gathered. 

Create and implement a “brand strategy” that uniquely positions our non-profit organization. 

Develop and implement a comprehensive process for marketing the “launch” of new training courses.

Leverage earned and paid media to increase awareness of the PsychArmor brand.

Provide guidance to enhance website content and layout to improve the visitor’s experience. Assist with the 
development of custom landing page on the website. 



External Communications and Coordination

Develop a synergistic relationship with each funder’s marketing/communications team to ensure alignment 
of efforts to promote and disseminate the sponsored training courses and services. 

Manage all forms of social media and direct efforts to improve social media reputation and recognition. 

Oversee the development of marketing materials including brochures, flyers and other print and collateral 
items. 

Coordinate media interest in PsychArmor and ensure appropriate responses to media requests. 

Manage all vendors related to marketing and PR activities

Internal Communications and Coordination

Prepare presentation materials to be used by CEO and other senior staff.

Coordinate closely with the Partnership and Development Department; enabling them to meet their
objectives by providing appropriate tools, materials and presentations.

Develop and communicate to the PsychArmor staff and Board of Directors the appropriate messaging and 
branding. 

Planning and Budgeting

Leverage the strategic marketing plan to create a detailed annual budget.

Develop evaluation systems to provide metric driven feedback on the progress towards achieving the goals 
of the strategic marketing plan. Provide recommendations regarding changes needed to the budget based 
on the data gathered and analyzed.

Leadership

Direct, guide and mentor two graphic designers who support the marketing department. 

Ensure coordination and prioritization of their tasks to meet internal and external deadlines. 

REQUIREMENTS

Bachelor’s degree (graduate degree desirable) in journalism/public relations/marketing or related field

Proven track record of success as a Marketing Manager or Director with 5+ years of experience

Experience in the non-profit sector preferred. 

Outstanding leadership and organizational abilities

Excellent interpersonal, written and oral communication skills

Analytical and creative thinking

Demonstrated expertise with current marketing techniques with measurable conversion results.

Experience with digital marketing tools and technologies including: social media platforms (e.g. Facebook, 
Twitter, Instagram, Pinterest).

Expertise with online media/advertising management tools (e.g. Facebook advertising tools, Marketo,
SailThru, OutBrain, Percolate).

Experience with website and SEO performance measurement tools (e.g. Google Analytics, WebTrends,
Google Adwords)



To apply, please submit a cover letter and resume in 
PDF format to: careers@psycharmor.org

PsychArmor Institute is an Equal Opportunity Employer

Experience with usability testing strategies and software (e.g. Loop11, Usability Hub, Survey Monkey) 

Adept at building and fostering relationships with key influencers and stakeholders.

Familiar with email marketing tools (e.g. MailChimp). 

Location and Compensation

Position is based in San Diego, CA.

Full-time salaried position, based on experience and qualifications.

Health and retirement plans offered. 


