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INTRODUCTION	
REMCAMP.COM	

1	-	About	Landing	Pages	
		
You’re	about	to	learn	one	of	the	most	important	tacBcs	for	your	enBre	online	markeBng	
strategy.		It’s	a	single	page	website	that	has	been	proven	to	have	the	highest	conversion	
rate	of	convincing	visitors	to	your	website	to	contact	you	or	give	you	their	contact	details.	
		
It’s	called	a	landing	page	(or	squeeze	page	or	lead	page)	and	you	can	build	it	in	your	
website	or	blog	or	you	can	set	up	a	single	page	website	solely	to	hold	your	customized	
landing	page.		
		
And	the	reason	it	is	so	important	is	because	it	has	one	simple	funcBon	–	to	convert	your	
visitors	into	contacts.		
		
The	problem	with	online	markeBng	is	that	visitors	can	visit	your	website	and	leave	without	
you	ever	knowing	who	they	are	or	how	to	contact	them	in	the	future.		
		
A	landing	page	is	designed	to	help	you	capture	your	visitors’	contact	details	thereby	
converBng	a	visitor	into	a	contact	(who	you	can	market	to	in	the	future	and	convert	into	a	
client).	
		
Never	forget	that	in	today’s	Internet	age	you	only	have	a	moment	to	convert	visitors	into	
contacts	…		so	you	need	a	compelling,	beauBful	landing	page	that	immediately	grabs	their	
aQenBon,	usually	by	offering	them	an	irresisBble	benefit	(like	a	free	report),	and	compels	
them	to	follow	your	call	to	acBon	and	give	you	their	email	address.	
		
But	let’s	start	by	taking	a	step	back	and	looking	at	how	Internet	markeBng	works.	
		
There	are	3	key	steps	to	successful	Internet	markeBng:	
		
•  Drive	traffic	to	your	sites	
•  Convert	traffic	(visitors)	into	leads	(contacts).	
•  Convert	leads	into	customers	(sales)	



Landing pages are one of the most powerful tools that you can use to convert traffic 
into leads as they’re designed to get your visitors to give you their contact details. In 
fact, the key to every landing page is that it has only one purpose – to “squeeze” 
every visitor’s name and contact details.  
  
The key to landing pages is that they normally offer free information or a free service 
that your visitor can only get by entering his or her contact details.  
  
It’s the most common trade on the Internet – contact details for free information. 
  
Here’s an example of one of the most common and successful landing pages that 
offers a free real estate market report: 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
It’s a simple landing page that contains a bold header, some marketing copy and an 
offer to download a free report called the “Real Estate Market Report”.  
  
When a homebuyer or homeowner completes the simple sign up form, you will have 
a warm lead of someone who is interested in the local real estate market. 
  
The construction of the landing page is pretty simple.  
  
It is visually attractive, has limited navigation with a single call to action and the 
promise of a clear and immediate benefit to the visitor. 
		
 



The form on the right hand side of the page is actually a web form from my email 
manager that has been inserted into the squeeze page. After my visitor fills out the 
form, he or she will receive an email confirming that they want to receive the free 
report. 
  
By confirming that they want the information they’re automatically double opted into 
my mailing list and auto responder system. 
  
This is huge because it means that any email I send to them is very likely to be 
delivered and is not spam. 
  
Now I’m going to let you in on a secret that most website developers won’t tell you. 
  
Most websites and blogs are terrible lead generators.  
  
The reason is that they’re not designed for lead generation. They don’t have a call to 
action or a compelling reason for a visitor to leave their contact details. The old days 
of “build it and they will come” are long gone as visitors no longer view the Internet 
as a new toy and are jaded by marketing traps. 
  
If you look at most websites you’ll notice that they actually confuse and unfocused 
the visitor.  
  
The visitor can skip from article to article and often can click right out of the site to a 
new website. There’s really just too much to do, too much to see and no real value to 
leaving contact details. 
  
Forrester Research did a study that showed a conversion rate on most websites as 
low as 2%. That means for every 100 visitors only 2 turn into contacts. That’s really 
low and a tremendous waste of your time and money, especially if you’re buying 
traffic through ads to your website. 
  
In reaction to this Internet marketers came up with the landing or squeeze page. 
  
The squeeze page is a lead generation machine. 
  
It will convert anywhere from 15% to 30% of visitors who view the site.  
  
That’s a world of difference from just 2%. 
  
Would you prefer 2 leads or 30 leads for every 100 visitors? 
  



The secret to a squeeze page is that it’s highly focused, it screams at you to take 
action NOW and it offers an immediate reward to those that provide their contact 
details. 
  
What This Means for Real Estate Marketers 
  
A landing page is the key tool that you can use to convert visitors into contacts.  
  



	2	-	CONVERSION	
Conversion, Conversion, Conversion 
  
Actually, it’s not quite that simple because although capturing an email address is 
nice you still need to convert your contacts (prospects) into clients and into sales.  
  
I think of my lead generation lifecycle like this: 
  
Convert Visitors into Contacts 
Convert Contacts into Prospects by identifying their needs 
Convert Prospects into Customers by entering into a legal agreement to represent 
them in buying, selling or renting process 
Convert Customers into Clients by closing a real estate transaction 
Collect a commission check! 
  
You need to move your new contacts through the sales cycle. 
  
Some Internet marketers will argue that the most important term on the Internet is 
“conversion, conversion, conversion”. Traffic is useless unless you convince your 
visitors to do what you want them to do. 
  
In our case, our primary goal is to convert a visitor into a contact. It’s absolutely 
essential that we capture every visitor’s contact details in order that we can market 
our services and products to them at a later date. 
  
Our goal is not to sell something on our websites.  
  
Our goal is just to get contact details.  
  
It’s the necessary first step in the process of converting a prospect to a client. 
  
Think of it in the same way you usually approach getting a new prospect to sign a 
listing agreement or agree to an offer to buy their home. The first step is to meet your 
prospect and try to understand what they need or want from the transaction. In order 
to meet the prospect you need to get their contact details and then set up an 
appointment.  
  
The process online is basically the same. Don’t be impatient and go straight for the 
close. Just focus on getting contact details. 



Most Real Estate Websites and Blogs Don’t Work! 
  
97% of real estate websites and blogs stink at conversion! 
  
They don’t stink because they have bad content! 
  
They don’t stink because they look unprofessional! 
  
In fact most real estate blogs look professional and have good content. 
  
They stink because they fail to do the single most important thing for which they were 
built – they fail to convert visitors into contacts. 
  
They allow visitors to view the site but fail to convince them to leave their contact 
details. As a result most blog owners have absolutely no idea who visited their site. 
  
What good are visitors if you don’t know how who they are or how to contact them? 
  
Let me give you a really simple but common example. 
  
Buyer Mary is recruited for a top executive job and needs to relocate from New York 
to Dallas. Mary goes online to Google and searches for homes in the Dallas area 
using the keywords Dallas Homes for Sale. The search results feature a local real 
estate agent with a large national franchise who dominates the “Dallas homes for 
sale” search results. The agent has clearly spent a great deal of time and money 
building a great SEO presence and is highly visible in all search results.  
  
Mary clicks on a link to the agent’s blog and finds a nice professional blog with good 
content. Mary reads the content and is impressed with the agent’s obvious local real 
estate expertise.  
  
It’s late at night and Mary is tired so she logs off for the night and goes to bed. 
  
In real estate marketing terms this is a tragedy. 
  
Mary is a willing and able buyer who is highly motivated to purchase a new home. 
She wants to buy a home before she moves to Dallas because she wants to cause 
as little disruption as possible to her family. She’s also a cash buyer and is willing to 
close in as little as ten days. 



The tragedy is that the real estate agent in Dallas doesn’t know any of this 
information and may never get to meet Mary.  
  
Who knows what Mary will do the next night when she goes online again and 
resumes her search for a new home? Maybe she goes to Zillow and meets an agent 
on Zillow? Maybe she calls her new boss who recommends his niece who is a 
Realtor? 
  
This is the fundamental problem with 97% of real estate blogs and why most of them 
fail to do their primary task. They fail to get the visitor’s contact details. They fail to 
convert visitors into contacts. 
  
There’s no exact statistics on conversion rates but Forrester Research estimates that 
the average real estate blog converts less than 2% of all visitors into contacts. 
  
2% is not good! 
  
In our scenario, imagine if Mary had found a nice report on the agent’s blog about 
the best neighborhoods in Dallas, a list of the hottest foreclosure bargains or a list of 
“move in ready” new construction homes? 
  
If you had a report about the best local schools, do you think Mary would be 
interested in that report? 
  
To get any of the reports all she needed to do was provide her email address and 
they would have immediately be sent to Mary.  
  
If Mary had requested the report the agent would have Mary’s contact details.  
  
If the agent had Mary’s contact details then it would be relatively easy to give Mary a 
call and ask her about her real estate needs.  
  
Would you like to know the name and contact details of a top executive cash buyer 
who needs to relocate and purchase a $750,000 home in the next 30 days? 
  
So here’s the bottom line when it comes to your real estate website and blog.  
  
If	it	doesn’t	convert	visitors	into	contact	it	isn’t	doing	its	job.	
		



Get	an	Email	Address!	And	a	Cell	Phone	Number	(if	Possible)	
		
Your	primary	goal	is	to	funnel	all	your	online	traffic	to	a	place	where	you	can	get	an	email	
address.		If	you	can	also	get	a	cell	phone	number	that’s	a	huge	bonus!	
		
In	simple	terms	this	means	finding	prospects	online	at	sites	like	Google,	AcBverain,	
Facebook	and	Zillow	and	driving	them	to	an	email	capture	form,	usually	on	your	blog	or	IDX	
site,	where	you	can	capture	their	email	address.	
		
		
		
	
	
	
	
	
	
	
		
	
You	Need	an	Email	Capture	Form	on	Your	Website	
		
The	key	piece	of	technology	that	you	need	is	a	tool	to	capture	an	email	address.	
		
A	decade	ago	this	was	a	tool	that	was	beyond	the	technical	comprehension	of	most	agents	–	
now	it’s	a	tool	that	is	easily	added	to	any	website.	
		
The	best	place	to	get	an	email	web	form	is	to	subscribe	to	an	email	manager	service	like	
aWeber,	Mail	Chimp	or	Constant	Contact,	as	they	will	give	you	the	forms	to	add	to	your	site.	
		
You	can	also	use	a	plugin	like	Contact	Form	7	or	Jot	Forms.	
		
The	most	effecBve	way	to	add	an	email	capture	form	is	by	using	a	fully	integrated	landing	
page	tool	or	service	like	Lead	Pages	or	OpBmizePress.	
		
Even	beQer,	they	will	give	you	real	estate	templates	that	you	can	just	copy	and	paste	into	
your	site.	
		
Visitors	can	fill	in	their	contact	details	and	they	are	automaBcally	opted	in	to	my	email	
mailing	lists	and	auto	responder	message	system.	
		
		



This is what a typical real estate template form looks like: 
 
 
 
 
 
 
 
  
  
You can add the form directly to your site, you can customize it to reflect your brand and 
you can incorporate it into a large real estate marketing campaign using a sophisticated 
marketing tool like Lead Pages that gives you highly stylized landing page templates. 
  
Remember that your sole goal is to get the email address and build your database of 
prospective clients. 
  
The real estate industry always talks about location, location and location. 
  
The online real estate marketing industry is driven by conversion, conversion and 
conversion. 
  
When I talk about conversion I’m not referring to converting a visitor into a client.  
I don’t expect anyone to get a listing or sell a home right there and then on your blog. All 
I expect is that you get the visitor’s contact details.  
  
It’s like an insurance agent who cold calls with the sole goal of getting an appointment. 
You need to take the same approach and blog with the sole goal of getting a warm buyer 
or seller’s contact details. 
  
Every time you write a new post on your blog you need to ask yourself “how am I going 
to convince a reader to give me their contact details?” 
  
I want you to do a simple mind exercise.  
  
I want you to visualize the process of converting a visitor to your site into a contact.  
  
Think about things like what you’ll say to the visitor, what form the message will take and 
the tools you will need to get a visitor’s contact details. 
  
Take a blank piece of paper and visually map the process! 



You’ll realize immediately that it requires a significant amount of infrastructure to 
accomplish such a seemingly simple task.  
  
The good news is that you can do things today that previously weren’t possible for all 
but the most technically gifted. 
  
Today you can use off the shelf tools and resources to seamlessly capture your 
visitor’s contact details. You can do everything with little to no technical experience 
and no cost. 
 



	3-	LANDING	PAGE	FUNNEL	
3	-	The	Landing	Page	Funnel	
		
Digital	marketers	always	talk	about	sales	and	markeBng	funnels.	It’s	a	fancy	way	to	say	that	
you	need	to	map	out	a	step-by-step	process	to	lead	your	visitor	to	the	point	whereby	they	
give	you	their	contact	details	and	end	up	as	a	Client.	
		
Here’s	a	simple	landing	page	funnel:	
		
		
		
		
		
	
	
	
	
	
	
	
	
A	basic	landing	page	funnel	drives	visitors	from	a	traffic	source	like	an	email	list,	social	
network,	blog	or	ad	to	a	page	on	your	website	or	blog	that	has	been	built	with	a	specific	goal	
to	get	your	visitor	to	perform	a	specific	acBon	(your	Call	to	AcBon).		
		
In	order	to	incenBvize	your	visitor	to	give	their	contact	details	you	usually	need	to	give	away	
a	reward	or	promise	a	benefit	–	like	a	free	guide	or	access	to	the	MLS.		
		
Now	here’s	a	more	complex	landing	page	funnel	designed	to	get	a	visitor	to	download	a	free	
real	estate	market	report.	



	
	
	
	
	
	
	
	
	
	
	
	
	
 
 
 
 
 
 
This funnel brings in the individual elements that you need like a landing page, email 
capture form, free report, report cover graphics, report storage and delivery and an 
email auto responder or drip marketing tool. 
Yikes!  
  
That’s a number of moving parts that you need to create and bring together just to 
get an email address.  
  
So let me break it down into simple steps and show you exactly how to create your 
own landing pages.  
  
I’ll also show you how you can simply subscribe to a service that will do it all for you. 
Landing 
 



Part of Your Overall Digital Platform 
  
Landing pages are an integral part of your overall digital marketing platform. Take a 
look at the diagram of my digital platform. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  
 
 
 
 
I spend a great deal of time creating quality content for my website, blog, social 
media profiles and newsletter. I use this content to attract new clients and I use 
landing pages to capture their contact details.  
  



	4-	ANATOMY	OF	A	LANDING	PAGE	
Let’s start by deconstruction a landing page so you can see all the individual parts of 
the page. 
  
Take a look at a landing page that gives away a free real estate market. 
  
Now let’s break the squeeze page down so you understand why it’s so effective.  
 
 
 
 
 
 
  
  
  
 
 
 
 
 
 
 
Visual and Compelling 
  
The landing page is beautiful, visual and presents a compelling case for your visitor 
to take action and request a copy of the free report. 
  
Header 
  
Look at the bold no nonsense header that leaves no doubt as to the benefit to the 
visitor of visiting the site. Free Real Estate Market Report! It’s simple but powerful. 
  
Sub Header 
  
It basically says if you have a problem we have a solution. It invites the visitor to read 
more and makes the visitor understand that something as simple as filling out the 
form to the right can make all their problems go away. This is actually very powerful 
copy writing that’s proven to be very effective. 



The Offer or Promise 
  
It promises a free report, to be delivered immediately, containing expert content 
about the local real estate market. 
  
The Call to Action 
  
It’s big and bold and orange– YES! Send Me The Free Report. It stands out and says 
click this button right now. It doesn’t say go read up more about us or fill in your 
details and we’ll send you a newsletter etc. It says that if you fill in this form you will 
get a free repo. 
  
Eye Catching Graphics 
  
The report cover if[s featured prominently and visually represents the free report. It 
looks professional, looks like it’s packed with expert information and looks like 
something you want to get right now.. 
  
Single Purpose and Focus 
  
Now look at what the landing page doesn’t have.  
  
It doesn’t have any links that leave the site, no page toolbar because there isn’t 
another page. No Google ads, no search widgets or IDX tools. No free reports that 
you can click on and download. The only way to navigate is either forward through 
the sign up box or backwards out of the website. 
 
 
 



Here’s another example of a very simple landing page designed to attract 
homeowners or sellers who want to know what their home is worth. 
 
It has the same basic structure as the “real estate market report” landing page and 
the same single purpose. 
 
 
 
 
 
 
 
 
  
 
 
 
 
 
 
 
 
 
You can customize your landing pages for every customer niche.  
  
First time home buyers will be interested in the First time Home Buyer Tax Credit   
Homeowners will be interested in a report about how to stage your home and get top 
dollar 
Homeowners will want to know the seven secrets to creating curb appeal 
In today’s market every buyer wants a deal and will be interested in getting a list of 
foreclosed homes or the fastest appreciating areas. 
  
Destination Page 
  
As soon as your visitor hits the CTA button you can redirect them to a destination 
page. This destination page can be the download page where they download the 
report or it can be a page where you upsell a service or get them to register for a free 
webinar. It can be anything you want it to be! 
  
 



Email Integration 
  
The email form on your landing page is integrated into your email manager. This 
allows you to automatically capture your contact’s email address into your email 
database so you can broadcast a message to all members on a list. 
  
You can set up an auto responder series that will automatically send a number of 
follow up or drip marketing emails to your new contact. 
  
The first email will be sent out as soon as they hit the submit button and it will include 
details on how they can download the free gift (report).   
  
You can also include your contact details and a warm welcome. 
  
After that you can set up a timed sequence whereby you email your new contact 
information at set time intervals. This is known as a drip campaign and it helps to 
incubate leads until they are ready to hire you as their agent. 



	5-	ESSENTIAL	LANDING	PAGES	
Here are the proven ways you can use landing pages in your real estate business. 
  
Giveaway a free report 
  
You can give away just about any free report.   
  
Simply put yourself in the shoes of your prospects and think about the type of 
information you would want if you were going to buy, sell, improve or rent a home.  
  
The easiest information to giveaway is real estate news, advice and sales data. 
  
As a Realtor you will be expected to a local real estate expert.   
  
Take a look at a number of local real estate reports and local area reports: 
  
•  Real Estate Market Report 
•  Neighborhood Report 
•  Home Value Report 
•  Schools Report 
•  How to Appeal Your Real Estate Tax Assessment 
  
It’s also really helpful to offer both a Home Buyer Guide and a Home Seller Guide. 
 
You can also giveaway essential local area information that residents can use to 
manage their daily business.  
  
•  A list of Emergency Numbers 
•  A list of critical Utilities 
•  A list of local businesses 
•  A list of local events 
  
How about local lifestyle information? 
  
People who live in an area (or who are moving to an area) want information about 
things to do in the area. You live their so share your local knowledge.  
  
It’s also a great way to connect with local businesses.  
  
•  10 Best Things to do Report 



Report Formats 
You can create your reports as a simple word document or as a short video. 
  
I like to use PowerPoint to create my reports. That’s because it’s easy to add text, 
images and graphics to PowerPoint. 
  
It’s also easy to convert a PowerPoint slide deck into a .Pdf or Video. 
  
We created a number of report templates that you can download from REMCamp at 
www.remcamp.com/members/templates 
  
Simple Design Rules 
  
Remember to follow the four simple design rules below: 



Simple Landing Page 
  
You can create a simple landing page using an image or photo and a call to action 
graphic (CTA). 
  
Take a look at this simple landing page that offers advice on how to upgrade your 
kitchen. 
  
  
 
 
 
 
 
 
 
 
 
 
 
 
 
  
The landing page was built with a stock image of a kitchen plus a CTA graphic 
overlay. 
  
A website visitor can fill out the email capture form and automatically receive a copy 
of the Kitchen Upgrade Report. 
 
I created the landing page with a tool called Lead Pages. 
  
Lead Pages is expensive but works exceptionally well. That’s because Lead Pages 
does the following: 
  
•  Allows me to design just about any kind of landing pages from scratch or using 

one of their pre-formatted templates 
•  Allows me to upload my own images to personalize and customize every landing 

page with my own look, brand and contact details 



•  Allows me to directly integrate the email capture form directly into the landing 
page. This makes the page “dynamic” and allows me to capture contact details 
on the page 

•  Allows me to integrate the landing page email form with an email manager like 
MailChimp. This allows me to automatically add the visitor’s contact details into a 
specific email list 

•  Allows me to send an auto responder or drip email campaign to the visitor. The 
first email that I send is sent automatically when my visitor hits the submit button 
and usually includes a link to download the report together with a welcome 
message and all my contact details. 

•  Allows me to re-direct the visitor to a thank you or follow up page when the visitor 
clicks the submit button. I usually send my new prospect to a download page 
where he or she can instantly download the report. 

 
Landing Page Hack or Work Around 
  
If you can’t afford Lead Pages you can use a “hack” or work around to create landing 
pages using a free tool like Canva. 
  
The hack is that you don’t actually create a landing page but rather create an image 
that looks like a landing page. The image can include an email opt in form but the 
form isn’t actually embedded in the image. 
  
Think of it as a poor man’s landing page. It looks like a landing page and works like a 
landing page – but it isn’t a real landing page. 
  
The reason you would use a hack like this is because you don’t have the budget to 
hire a developer or subscribe to a landing page service. 
  
To do this you need to upload the image into Canva and then add the call to action 
(CTA) overlay. The final step is to download the landing page as an image file 
(usually a PNG file). 
  
The advantage of using Canva is that it’s free and easy to use. You can literally 
create a landing page in minutes. 
  
The disadvantage is that Canva doesn’t create true landing pages as it only really 
creates static image files. The landing page is not dynamic in that the email capture 
form isn’t embedded in the landing page. It’s not really an email capture form, but 
rather an image of an email capture form. 
  



This means when someone clicks on the image they can’t fill out the email capture 
form. Instead you need to hyperlink the landing page image to another page that 
includes an email contact form.  
  
It’s a two-step process but it’s free. 
 
Landing Pages With Report Covers 
  
The best way to visually represent a report is to create a custom real estate report 
cover, also called an eCover. 
  
I use a tool called Youzign to design and create report covers. 
  
  
  
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
In this landing page you can see the prominent report cover. This report cover is an 
open hardcover that can be customized with your brand and contact details. 
  
You can download our library of generic report covers inside REMCamp at 
www.remcamp.com/members/templates 
 



You can download our library of generic report covers inside REMCamp at 
www.remcamp.com/members/templates 
 
 



	6-	BUILD	A	LANDING	PAGE	
Building a landing page is a big deal with a number of moving technical parts that 
you need to integrate into one page. 
  
Take a look at this landing page that promises a free real estate report. 
 
 
 
 
 
 
 
 
 
 
  
  
Let’s look at the individual parts. 
  
 
•  You need a website to host your landing page - The easiest way to build a 

website is to use WordPress or buy a WordPress website from a real estate 
website vendor. You also need to host the website so you need a hosing account 
with a hosting company. You can also host on a hosting service like WordPress, 
Medium or Placester and you cam even host your landing pages on your social 
media profiles. 

•  You need to design the landing page. You may need to purchase a design tool 
like Photoshop or Lead pages or you can use a free tool like Canva.com.  

•  You need to add a free giveaway like a report or video. You will need a graphics 
tool, like Canva or Youzign, to design the report cover or video holder. 

•  You need to actually write the report. It needs to be an informative document that 
establishes you as a real estate expert. I use Word or PowerPoint to write my 
reports. You will also need a graphics tool to make the report look professional. 

•  You need to host the report online so that you can automatically send it to your 
new prospects when they request the report. 



•  The landing page needs to include an email web form so that visitors can add 
their email address to a form on your page and request the report. In the landing 
page above the email form is actually located behind the orange “Yes! Send Me 
The Free Report” button. As soon as a visitor clicks on the button it pops up an 
email capture form that the visitor fills out to request the report. 

•  What you can’t see is that the email capture form is integrated into my email 
manager so that any email addresses are automatically captured and added to a 
list inside my email manager. The email managers I use are Mail Chimp and 
Constant Contact.  

•  You need to deliver the report. It sounds easy but most reports are large files that 
you need to store and can’t be delivered by email. The easiest way to do this is 
store the report on your WordPress blog (if the report is small enough) or on a 
document storage site like Drop Box or Google Drive. When someone requests 
your report you can then either direct the visitor to the exact URL where the 
document is stored (called the destination URL) or you can send an automated 
email, from your email manager, with a link to the exact URL where the document 
is stored. 

Look how quickly things get really complicated! 
 
Build A Simple Landing Page 
   
In theory you can build a simple landing page by adding some text, an email capture 
form and a submit button, to any post or page on your website.  
  
This is a simple landing page. The problem is that it’s an “ugly” page and normally 
has a low conversion rate.  
	

Download	Your	Free	Real	Estate	Market	Report	Right	Here	
		

Get	To	Know	Your	Real	Estate	Market	Like	the	Your	Own	Back	Yard	
		

Add	your	email	below	and	we’ll	send	you	the	free	report	
	
	



However you still need to take all the other steps to set up your website, write, store 
and deliver the report. If you’re going to go to all that trouble I recommend that you 
use a tool that will do it for you, saving you endless time, hassle and distraction from 
your real business of selling real estate. 
  
That’s why I create all my landing pages with Lead Pages. 
  
I also use a landing page tool called OptimizePress. 
  
You can also create free landing pages using a design platform called Canva. 
 
The Canva Method 
  
You can also create free landing pages using a design platform called Canva. 
  
Canva is a free graphic design platform.  
  
You can edit and customize the templates in Canva by uploading them to Canva and 
then overlaying additional graphics and text. 
  
As an example you can add you brand, logo, photo and contact details. 
  
Then download the edited file and upload it to any website, blog or social media 
account. 
  
The limitation with Canva is that the image files are static but the advantage is that 
the platform is free. 
  
The PowerPoint Method 
  
You can create your own landing pages and graphics using two tools – PowerPoint 
and a sniping tool like Snagit. 
  
The PowerPoint Method is a another hack or work around you can use to avoid 
using Photoshop or buying an expensive landing page tool. 
  
Basically you create the landing page or graphic in PowerPoint, using PowerPoint’s 
design tools, and then take a “picture” or screenshot of your slide to create a landing 
page image. 



	7	–	PUBLISH	LANDING	PAGES	
You need to publish your landing page so that visitors can find it on the Internet. 
  
I’m going to try to keep it simple but there are many ways you can publish a landing 
page.  
  
You can add it as a page on your blog or website.  
You can add it to Facebook.  
You can even have it hosted by a third party landing page Software Company.  
You can tell your Webmaster to build it for you and never think about again until you 
pay the invoice. 
  
The point is that not only do you need to build the page, but also you need to publish 
it so that it’s visible to the public. This means that you need a website, hosting and a 
way to add content to your website. 
  
The simplest way, for which you will thank me forever, is to purchase a tool called 
Lead Pages or Unbounce. 
  
I use Lead Pages and subscribe to their Annual Standard plan. 
  
I highly recommend that you go to www.RossHair.com/lp right now and take a quick 
look at the site. 
  
The key is that you can build a beautiful landing page and easily add it to your blog, 
website and Facebook or you can have it hosted by Lead Pages. 
 
 
 
 
 
 
 
 
 
  
  
I create all my landing pages in Lead Pages. Once I’m satisfied with the design and 
content I simply hit the publish button and I have the choice of the following: 



Copy the html code and add it to my non-WordPress website. This is a little technical 
but a simple task for a Webmaster. 
  
Activate the landing page on my WordPress website. Lead Pages has a WordPress 
plugin that you need to install on your blog. Once you install the plugin it will synch 
with your account and all you need to do is select the page you want to publish. 
  
  
Add the landing page to my Facebook Page. Lead Pages has an application that will 
automatically create a Facebook app for you that creates a tab on your Facebook 
Page. Once you select the Facebook publish option it will automatically create the 
tab for you and synch with your Lead Pages account so all you need to do is select 
the landing page you want to publish.  
  
Lead Pages also gives you the option to let them host the landing page for free on 
their server.  This means you don’t need a website or blog or hosting account. You 
can simply host everything on their servers. I 
  
It’s not a crazy idea – not having a website – because not only do you save hundreds 
of dollars a year on designers, themes and hosting, but you can create an unlimited 
number of one page mini sites and landing pages.  
  
The URL where the page is hosted will be a little ugly, something like 
http://yourname.leadpages.net/1235abc , but you can mask that with a domain name 
that forwards to that address. As an example, you could buy a $10 domain called 
www.FreeAtlantaForeclosureList.com and forward the domain to the ugly Lead Page 
URL where you give away a free list of foreclosed homes in Atlanta. That way you 
can use the pretty domain in all your marketing. 
  
If you’re technical there are other ways to build your own landing pages from scratch 
and host them on your own website or blog.  
  
If you’re tech challenged then I recommend either Lead Pages or OptimizePress or 
Unbounce. 



	8-	ADD	AN	EMAIL	CAPTURE	FORM	
8	–	Add	an	Email	Capture	Form	
		
Your	primary	goal	is	to	capture	an	email	address	and	the	best	way	to	do	this	online	is	by	
adding	an	email	web	form.		
		
We	covered	adding	an	email	form	in	the	previous	chapter	so	I	just	want	to	remind	you	that	
you	can	create	an	email	webs	form	by	using	a	plugin	like	Contact	Form	7	or	Jot	Forms,;	or	by	
using	the	templates	provided	by	any	one	of	the	major	email	managers,	like	Mail	Chimp	or	
Constant	Contact;	or	using	the	forms	and	integraBon	service	provided	by	a	landing	page	
provider	like	Lead	Pages	or	OpBmizePress.	
		
How	To	Add	An	Email	Form	To	Your	Website	
		
Adding	an	email	form	to	your	website	can	be	a	liQle	technical.		



9	-	Create	a	Digital	Report	
		
A	digital	report	is	the	perfect	giveaway	that	you	can	instantly	send	to	a	visitor	…	in	return	for	
their	email	address.		
		
In	order	to	giveaway	a	digital	report	you	need	to	first	write	the	report,	then	store	the	report	
and	finally	distribute	the	report.	
		
To	help	you	write	your	digital	reports	we	created	a	number	of	report	templates	that	you	can	
edit	and	customize	for	your	real	estate	business.	
		
Here’s	a	list	of	the	most	successful	and	proven	real	estate	and	local	area	reports:	
		
Real	Estate	Market	Report	
Neighborhood	Report	
Home	Value	Report	
Schools	Report	
Best	Things	To	Do	Report	
		
Home	Buyer	Guide	
Home	Seller	Guide	
		
You	can	download	all	the	report	templates	from	REMCamp	at	
www.REMCamp.com/Members/Templates	
		
Here	are	a	number	of	sample	screenshots	of	the	Real	Estate	MarkeBng	Report	template:	









	10	–	ADD	GRAPHICS	
You need to create or add graphics to your landing pages to make them beautiful 
and compelling to your visitor. 
  
Make sure you download the graphics training and library from REMCamp at 
www.REMCamp.com/members/templates/graphics 
  
Report Covers 
  
We have a whole library of generic report covers available to download at 
www.REMCamp.com/memebers/templates/graphics 
  
  
 
 
 
 
 
 
 
 
  
 
 
 
 
 
 
 
 
 
Real Estate Graphics 
  
We have a whole library of generic real estate graphics available to download at 
www.REMCamp.com/memebers/templates/graphics 
  
  
  
  



 
 
 
 
 
 
 
 
 
 
 
 
Call To Action Overlays 
  
We have a whole library of generic CTA overlays available to download at 
www.REMCamp.com/memebers/templates/graphics 
  
  
 
 



	11	–	HOST	REPORTS	
The next step is you need to host your digital reports. 
  
Hosting 
  
Where possible I like to host my reports on my WordPress website by uploading the 
report file through the media upload tool. 
  
To upload your report click on the Add Media link in your dashboard and then upload 
the report file from your computer to your website. 
  
When you upload the file WordPress will automatically generate an URL for the file.  
  
Copy and paste the URL and then hyperlink or redirect your visitors to the URL when 
they click on your landing page or hit the submit button. 
  
The biggest challenge is that the report file may be too large to be hosted on your 
WordPress website.  
  
If you have a large file you can either try to reduce the size of the file by converting it 
to a .pdf or compressing the file. To compress the file, use the “reduce file size” 
setting when you save the file. 
  
If the file is still too big you can store it on a document storage site like Google Drive 
or Amazon AWS. 
  
The good news is that is easy and very affordable (usually free) to list reports on 
document storage services like Google Drive and Amazon AWS. 
  
Here’s a quick SEO tip. 
  
I like to create a report download page for all my reports. On the download page I 
include a link to the whole report file but I also write out a summary or overview of 
the report. 
  
The report summary includes all your report keywords, internal links and optimized 
for search engines. 
	



	12	–	DELIVER	REPORTS	
12 - Deliver Your Digital Report 
  
The most important step is you need to instantly deliver your digital report to your 
visitor. 
  
Your landing page promised your visitor an instant benefit (your report) so you need 
to deliver on that promise and instantly email the report to your visitor, or email a link 
to the report or redirect your visitor to the URL where you stored the report. 
  
It can get a little technical. 
  
I like to do the following when a visitor clicks on the submit button on my landing 
page: 
  
Automatically capture their email address and send an automated thank you email 
with a link to download the report together with an attachment with the report (if the 
file is small enough). 
Redirect the visitor to a report download page that includes a summary of the report 
(for SEO purposes) as well as a link to the URL where I stored the report. 
  
This is why a landing page tool like Lead Pages is so valuable.  
  
Lead Pages takes care of all the technical details as it allows me to embed an email 
capture form into my landing page; integrate the email capture form with my email 
manager (like MailChimp); automatically add the new contact into my email list; 
automatically send a follow up or thank you email to my new contact with a copy of 
the report URL as well as an attachment of the report; and redirect my visitor to a 
report download page that includes a copy of the report. 
  
That’s a lot of technology. 
  
If you don’t have a landing page tool and are using a hack like the landing page 
templates we created as image files, you need to hyperlink the image file to a 
download page where you can provide download instructions.  



	13-	FOLLOW	UP	EMAILS	
13 – Follow Up with an Auto Responder or Drip Marketing Campaign 
  
Capturing a lead is just the one of the steps in the online marketing process. The 
next step is to convert your lead into a client and hopefully a nice commission check. 
  
The real issue that you need to address is that you don’t actually know your new 
prospect. Up until this point your prospect has visited your landing page and filled out 
your email capture form to request their free guide or report.  
  
You have their contact details but you don’t actually know each other! 
  
Lead conversion is that process whereby you get to know each other and decide if 
you want to work with each other.  
  
An auto responder or email drip campaign can help build that relationship but 
ultimately there is no substitute for a good old-fashioned face-to-face meeting.  
  
Your lead conversion process starts with the first email that you send to your new 
prospect. The first email needs to be a thank you email whereby you thank your 
prospect for requesting your free report and you deliver the report.  
  
After all, isn’t that why they subscriber in the first place – to get the guide. 
  
If the report is a small document you can simply attach it to the email but if it’s a large 
document you may need to attach a link to the URL where they can download the 
report. 
  
This is what my typical first email looks like: 
  
Hi {Name}, 
  
Thank you for requesting the Denver Real Estate Report. 
  
As promised, here is the link to download the report. 
  
{Insert Link} 
  
I’ve also attached a copy of the report to this email. 



To let me know you received the report or if you’re interested in a particular 
neighborhood, the exact sales numbers or have any other real estate questions, just 
hit reply and I’ll get back to you ASAP. 
  
Ross Hair 
{Insert Your Contact Details} 
  
As you can see from this email I’m delivering what I promised (building trust), 
opening the door for further communication (by asking if they need anything else) 
and including my contact details. 
  
The next email that you send will depend on whether or not your prospect responds 
to your first email and , if so, what’s the response. 
  
We’re now getting down into the critical elements of email marketing, including the 
importance of segmenting your email list. You need to start with a list for all 
prospects and then start to segment that list into smaller more focused sub-lists. 
Then, depending on how your prospect responds you will move them out of one list 
into a more specific list. 
  
Here are some of your usual lists for buyers: 
 
Here	are	some	of	your	usual	lists	for	buyers:	
		
General	buyers	list	
Prospects	who	don’t	respond	
Prospects	who	do	respond	
VIP	Hot	Prospects	
Long	Term	Prospects	
Prospects	who	sign	a	Buyers	Agency	(now	called	Clients)	
		



In the most basic campaign you will set up a series of automated emails that will be 
set at pre-determined time intervals. This is what a typical campaign looks like: 
  
Email number one goes out immediately. 
  
Email number two should go out within a few hours. 
  
Email number three after 24 hours. 
  
Email number four after 72 hours. 
  
Email number five after 5 days. 
  
Email number 6 after a week. 
  
Email number 7 after two weeks. 
  
Email number 8 after a month. 
  
Thereafter a monthly email is about right. 
		



	14	-	TOOLS	AND	RESOURCES	
13 - Essential Tools and Resources 
  
Here are a number of resources you can use to create landing pages: 
  
Buy a Domain 
Free Blog 
Royalty Free Images 
Stock Images 
Screen Capture Tool 
Landing Page Maker 
Graphics Maker 
Email Capture Form 
  
Buy a Domain 
  
You can buy a domain to be used exclusively as part of a marketing campaign 
designed to drive traffic to a landing page or a small niche website or even a page 
within your main real estate website. 
  
Free Blog 
  
You need a website to host you landing pages. 
  
One simple solution is to buy a landing page product like Lead Pages and let them 
host your lead pages on their server. Lead Pages will automatically create a unique 
URL on their main domain and you can direct traffic to that URL. 
  
The URL will be an ugly URL but you can create a pretty link (using the pretty link 
plugin) or you can buy a marketing friendly domain and forward it to the ugly URL. 
  
Another solution is to set up a free blog on wordpress.com or Medium and add the 
landing page to the blog. There are design issues as you can’t add your own plugins 
to a hosted wordpress.com site like you can when you download the WordPress 
software and host it on your own server. 
  
If you’re a Realtor you can currently get a free website from Placester where you can 
set up your own free blog and use the pre-loaded generic landing pages they created 
for real estate agents. 



Royalty Free Graphics 
  
A royalty free graphic normally allows you to use a graphic with the permission of the 
designer - without paying for it. 
  
Very few graphic designers actually create their own graphics from scratch. Most of 
them purchase stock images from companies like Unsplash, Pexels, Getty Images or 
iStockPhoto and then incorporate them into their design work.  
  
You can purchase the exact same stock images but the problem is that they’re much 
more expensive if you just buy a few one off images. Graphic designers tend to use 
cheap subscription packages to buy bulk images. 
  
Designers and stock image companies will offer free graphics as a way to promote 
their products and get you in the door. Just like a loss leader in a retail store or 
supermarket.  
  
The one thing you need to look out for is that some stock companies falsely promote 
royalty free graphics but when you get to the site there’s always a charge. Drives me 
crazy! 
  
Here are a few options to get free graphics. 
 
Icons 
  
Icons are perfect for adding design elements to your marketing material, website and 
landing pages.  
  
An important note – if you get vector icons you can easily resize them and change 
their color. Just right click on the icon and reformat the “shape”. 
  
Flat Icon 
  
Flat Icon is a free icon website that groups icons into convenient category packs. 
There are always a number of real estate and digital marketing icon packs. The only 
drawback is graphics tend to quickly get dated and Flat Icon doesn’t have the latest 
and coolest icon trends. 
  
Font Awesome 
  
Font Awesome is awesome.  They have the latest, greatest and most customizable 
icons. You do need to pay for the icons but you can buy their entire package for 
under $50. 



Icon Finder 
  
Iconfinder.com is one of my favorite tools for finding free graphics.  Make sure you 
set your search to the Commercial Free filter at the top of the page. 
           
Iconspedia 
  
Iconspedia.com has a huge icon gallery. Make sure you search using the free 
commercial use filter. 
 
Creative Nerds 
  
Here’s the direct link to 99 free graphic sets from Creative Nerds.  
  
http://creativenerds.co.uk/freebies/99-icon-sets-for-use-in-commercial-design-
projects/ 
   
I found this huge library of free icons and graphics on the Creative Nerds site. The 
icons aren’t real estate based but you will find them very useful for things like social 
media and web graphics.  They’re a little date but they’re free! 
  
Clker 
  
Clyker.com has a huge library of royalty free clip art graphics. 
  
Photos and Images 
  
Images are an essential part of the visual design trend.  
  
You need beautiful high definition videos that don’t stretch and look blurry on your 
website, landing pages and marketing material. 
  
Unsplash 
  
Unsplash offers free beautiful high definition photos. It’s an amazing site that will 
save you a small fortune in stock image fees. 
  
Pexels 
  
Pexels is another site that offers free photos. 
	



Premium Stock Images 
  
A premium stock image is simply a paid image. There are thousands and thousands 
of high quality images that you can purchase from the Stock Image sites like 
iStockPhoto and Getty Images. 
  
Free stuff is always nice but sometimes you just need to bite the bullet and invest in 
quality graphics.  
  
Here are a couple of tips to help you get the most from the stock image companies. 
  
You can buy so much more than just graphics from the large stock image libraries. 
You can also buy photos, illustrations, clip art, animated graphics, video and audio 
files.  
You don’t need high quality resolution for most web-based graphics. The smaller files 
are generally cheaper and more than sufficient for any web based project. The only 
place you shouldn’t compromise on image quality is for large photos. 
Always be on the look out for promotions by the stock image companies. Do a 
Google search for discounts before you buy any graphics. I use a site called 
RetailMeNot for stock photo coupons. 
Your web developer can usually get a much better deal on graphics. Developers 
normally subscribe to stock image sites and get a much better rate than buying 
graphics for a one off project. Think about this when you weigh up the decision to 
hire a developer. The cost of the graphics may be about the same as the cost of the 
developer. 
  
Affordable Stock Image Companies 
  
There are a number of smaller but affordable stock image companies. The key is to 
look for a promotion, sign up for a subscription and then cancel the subscription after 
a few months. 
  
Fotolia 
Dreamstime 
Graphicstock 



Premium Stock Image Companies 
  
There are a number of excellent (but expensive) stock image companies that offer 
beautiful photos, images and video 
  
iStockPhoto 
  
iStockPhoto is one of the largest image libraries where you will find everything you 
need to create quality real estate graphics. 
  
You can use the images “as is” or you can incorporate the images into a new design 
by using Photoshop, PowerPoint, Canva or a report cover tool like Youzign. 
  
As an example, you can purchase an image from iStockphoto and then use the 
image in multiple graphics. Take a look at this photo of a house that I can turn into an 
image for a new listing just by adding some text. 
  
The basic image is just that the front of a home. 
  
I can insert that image into PowerPoint, add a frame around the picture, add some 
custom text and then use a screen grab tool to create a custom image like the one 
below. 
  
Stock Image Library 
  
You can purchase stock real estate images (and videos) from a number of image 
sites like iStockPhoto and Fotolia. 
 
10	Free	High	ResoluRon	Images	
		
I	purchased	the	following	Images	from	Fotolia	and	used	them	to	create	my	real	estate	
landing	pages.	The	images	cost	me	around	$30	as	part	of	a	monthly	subscripBon	
promoBonal	campaign.		
	
I	CANCELLED	THE	SUBSCRIPTION	BEFORE	THE	EXPIRY	OF	THE	INTRO	OFFER.	
 





Screen Capture Tool 
  
I use a screen capture tool called Snagit. There is a free lite version of Snagit called 
Jing. 
  
Jing  
Jing is a free tool from TechSmith allows you to capture any image on your screen, like 
a cropped area of a website or PowerPoint slide, and convert it into an image. You can 
also annotate the image. 
  
Snagit 
Snagit is the more powerful paid tool from TechSmith allows you to capture any image 
on your screen, like a cropped area of a website or PowerPoint slide, and convert it into 
an image. You can also annotate the image. Highly Recommended! 
  
Graphic Design Tools and Services 
  
The main tools and resources you need to create beautiful graphics are: 
  
Graphic Design Platforms 
  
Canva 
  
Canva is an online graphics design platform that any dummy can use to create beautiful 
graphics – with a very easy learning curve. 
  
Canva is perfect for online marketing material like slides, banner, social media images 
and website visuals. 
  
Canva is free with an option to upgrade to the Canva for Work version.  
  
Youzign 
  
I designed all my report covers, banners, ads and product images on Youzign.  
  
It is similar to Canva but has additional templates and an eBook Cover creator. The key 
is that you don’t need any Photoshop type designer skills. 
  
All REMCampers get access to my templates by buying the tool through 
this unique link. There is usually a free trial to start using Youzign. As soon as you sign 
up send an email to ross@remcamp.com with your username so I can send my 
templates directly to your Youzign account. 



Gifzign 
  
Gifzign is a gif, meme, image and cinemagraph creator that makes it easy to create 
eye-catching images that stand out on social media and on your websites. 
  
It’s getting more and more difficult to capture your audience’s attention so using a 
tool like Gifzign really helps to make your content stand out. In short, gifs, memes 
and cinemagraphs are more effective at attracting attention than simple images. 
  
Gliffy 
Gliffy is a flow chart and diagramming tool that allows you to visually map out 
processes and work flow. It’s really helpful for things like showing clients how the 
home closing process works or showing your team how to promote and distribute 
content.  
  
Giphy 
Giphy is a free gif design platform. 
  
Gimp 
  
If you’re tech savvy then Gimp is a free design platform that is similar to Photoshop. 
  
Color Palettes and Color Pickers 
  
  
ColorCombos 
  
Color Combos will help you pick the right color palette for your design and graphic 
elements. Picking the right and complimentary color palette is surprisingly difficult but 
Color Combos is a huge help. One of the best features is that you can play around to 
find a color that you like and then copy the exact color code (also called a hex code). 
Write the code down and add it to your Brand Identity Manual – you will use the code 
again and again as you create more marketing material. 
  
ColorZilla 
ColorZilla is a color picker tool that you can use to get the exact hex code of any 
color on any web page. It acts as an eyedropper and color analyzer and works with a 
Firefox or Chrome browser. 
  
  



 
  
Landing Page Maker 
  
Lead Pages – I now create all my landing pages or squeeze pages with a tool called 
Lead Pages. It’s a simple push and click tool that create visually stunning landing 
pages in just a few minutes 
  
OptimizePress – I also use a tool called OptimizePress. 
 



	15	-	TEMPLATE	LIBRARY	
Landing Pages Library 
  
We created a landing page library that you can download and immediately add the 
generic landing page templates to your website, blog and landing pages. 
  
The landing page templates can be used “as is” and directly inserted into your 
marketing. Each template is a PNG image file that was designed as a “hack” or work 
around to paying for an expensive designer or subscribing to a landing page tool or 
service. 
  
The templates are not the best way to create landing pages but they’re perfect if you 
have no budget and no design skills. 
  
If you do have a budget or design skills you can edit the templates for free using 
Canva or PowerPoint or you can use them as the foundation to create your own 
landing pages on Lead Pages or OptimizePress. 
  
You can view and download the full landing page template library at 
www.remcamp.com/members/templates 
  
How To Use The Templates 
  
The templates are image files. They are designed to give you a cheap and easy 
landing page instead of buying a landing page tool or service. 
  
You can insert the landing page image file into any web page or social media post. 
The problem with the image file is that it is not dynamic like a real landing page.  
  
This means that when visitors click on the CTA button or email capture form they will 
not be able to add their contact details. 
  
The solution is to hyperlink the image to another page where you can load an email 
capture form, like a MailChimp form. 
  
This is not an ideal solution, but it’s a cheap “hack” or work around if you can’t afford 
a landing page tool or service. 
Let’s start y effective. 



JOIN	REMCAMP	

Use	this	promo	membership	offer		
to	join	REMCamp	today	

	
www.REMCamp.com/promo	

	
Join	for	a	month		
and	we’ll	give	you		

the	rest	of	the	year	for	FREE!	
	

(offer	expires)	

JOIN	TODAY	



TITLE	OF	THIS	CHAPTER	
SHALL	GO	HERE	

CHAPTER	ONE	



HEADER	GOES	HERE	PLEASE	
Subheader	can	go	here	as	needed.	

When writing your ebook content, focus on staying succinct, not verbose. Your 
readers saw a headline that captured their attention. Simply use the content inside 
your ebook to provide the information you promised in your title.  
 
Bullets can help structure your content. Here are some additional tips for creating 
ebooks: 
 
•  Incorporate Visuals: Screenshots, photos, graphics, and other visuals can help 

further illustrate your core points. 
•  Add Links: Link to other tools or resources that can help your reader. For 

example, we have 160 free business-themed stock photos that may help you 
with visuals: http://bitly.com/1aWz5J4 

•  Proof Content: Even if you have no editor in your department, find someone 
who would be willing to read your content and proof it for basic grammar and 
spelling.  



JOIN	REMCAMP	

A	subheader	that	describes	the	next	step	CTA	your	
content	is	providing,	such	as	a	free	trial,	product	

demo,	coupon,	and	so	on.	

SIGN	UP	FOR	FREE	



TITLE	OF	THIS	CHAPTER	
SHALL	GO	HERE	

CHAPTER	ONE	



HEADER	GOES	HERE	PLEASE	
Subheader	can	go	here	as	needed.	

When	wriBng	your	ebook	content,	focus	on	staying	succinct,	not	verbose.	Your	
readers	saw	a	headline	that	captured	their	aQenBon.	Simply	use	the	content	
inside	your	ebook	to	provide	the	informaBon	you	promised	in	your	Btle.		
	
Bullets	can	help	structure	your	content.	Here	are	some	addiBonal	Bps	for	creaBng	
ebooks:	
	
•  Incorporate	Visuals:	Screenshots,	photos,	graphics,	and	other	visuals	can	help	

further	illustrate	your	core	points.	
•  Add	Links:	Link	to	other	tools	or	resources	that	can	help	your	reader.	For	

example,	we	have	160	free	business-themed	stock	photos	that	may	help	you	
with	visuals:	hQp://bitly.com/1aWz5J4	

•  Proof	Content:	Even	if	you	have	no	editor	in	your	department,	find	someone	
who	would	be	willing	to	read	your	content	and	proof	it	for	basic	grammar	and	
spelling.		



CapBon	and	Photo	Credit:	Use	this	space	to	provide	credit	to	the	
original	photo	or	graphic	creator	and	provide	context	on	its	
meaning.	

This	is	a	quote	you	can	use	to	
further	highlight	a	point	or	
message.	
	
-	Author		

“	 “	



CALL-TO-ACTION	TITLE	

A	subheader	that	describes	the	next	step	CTA	your	
content	is	providing,	such	as	a	free	trial,	product	

demo,	coupon,	and	so	on.	

SIGN	UP	FOR	FREE	


