
 

 

*Your professor always reserves the right to make changes to the syllabus, including due dates and test dates 
when unforeseen circumstances occur. These changes will be announced as early as possible so that students 
can adjust their schedules. 

Syllabus 
MGMT 107 (Online) 
Introduction to Management Information Systems 
This syllabus serves as your guide to this course and outlines what is expected of you. Therefore, you 
are responsible for knowing its contents and asking questions if you need clarification using the 
designated channel for course communication. To start, scroll through the document or click the 
sections below using the table of contents.  
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Contact Information 
Professor | Sanjoy Moulik, PhD   
Bio | https://merage.uci.edu/research-faculty/faculty-directory/Sanjoy-
Moulik.html 
Email | mouliks@uci.edu   
Zoom Room | https://ucimerage.zoom.us/j/604389929  
 
Teaching Assistant | Jooho Kim, joohok2@uci.edu 
Teaching Assistant | Jinan Lin, jinan.lin@uci.edu  

 
General Contact Procedures  
The preferred method for all communication is through Canvas and Zoom. My typical response time 
is within 24 hours Monday-Friday in Canvas. Questions should first be routed to the Q&A Forum in 
Canvas Discussions. Please email me only if your inquiry is personal in nature. I will hold “Coffee 
Hour with Moulik” every Fridays, 11AM in my Zoom Office. Feel free to drop by if you have questions 
or clarifications. Bring your favorite cup of hot beverage and we can virtually toast and discuss any 
course-related topics.  
 
Coffee Hour with Moulik & Review Sessions 
Join via Zoom at https://ucimerage.zoom.us/j/604389929  
 
Online Communication Channels 
Specific information about the functionality of Canvas and other tools used for communication and 
Q&A in this course will be introduced in detail in your Canvas course space. 
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Course Description  
This course is an introductory course to managing information in a business setting. The purpose of 
this course is to provide an understanding of the strategic use and impact of information technology 
(IT) in organizations. We will spend 10 weeks looking at what IT is, how IT creates value and how 
companies use IT to capture this value. 
 
There are no pre-requisites for this course, except for a general interest in both business and 
information technology and the official pre-requisites of the management major/minor. The textbook 
will provide background information on the majority of the topics covered in the class. However, I will 
often talk about topics that complement and extend the material in the textbook. On Weeks 7 & 8 we 
will discuss Digital Strategies; how to manage, lead and thrive in the new Digital economy. We will 
discuss Digital Platforms, one-sided and Two-sided networks, the economics and Strategies for two-
sided networks, and Pricing and Marketing of Digital Goods. You are responsible for knowing 
everything that is covered in the course, including the textbook chapters AND the additional material 
that I talk about in class. 

Prerequisites 
None. 

Learning Outcomes 
Course Learning Outcomes 
Our aim for this course is to achieve the following learning outcomes. Learning mastery will be 
achieved if, at the end of this course, you are able to: 

1. Apply abstract reasoning by explaining abstract models 
2. Discuss and critique systems, compare alternative systems and apply different systems to 

different situation 
3. Discuss collaboration skills and several collaboration information systems 
4. Write a reasoned analysis of an opportunity and evaluate possible solutions 

Program Learning Outcomes 
The Paul Merage School of Business has indicated specific program learning outcomes to promote 
your holistic ability for diverse learning that harnesses meaningful knowledge, skills, and attitudes that 
will prepare you for practical field application.  

1. Digital Transformation 
In a digitally-driven world, technology not only increases a company’s efficiency but also 
dramatically shifts the business landscape that the company faces, changing the resources 
and processes required for a company to effectively compete. At the end of this program, 
students will be able to demonstrate aptitude in recognizing technologies driving the digital 
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transformation as well as the significant impact on the industry, the company and their future 
role as managers. Students will also be able to identify the rapidly changing environment and 
the unique management issues that arise from it. 

2. Analytical Decision Making 
In a digitally-driven world, companies collect large amounts of data that can be used to make 
informed decisions. At the end of this program, students will be able to analyze this data and 
demonstrate how to use this analysis to make effective decisions in this dynamic environment.  

3. Critical Thinking  
In a digitally-driven world, it is not only important to evaluate open-ended problems in a 
rigorous way it is also critical to be aware of the biases in that evaluation. At the end of this 
program, students will discover how to ask the appropriate questions to determine the type of 
analysis necessary for the problem. Students will also be able to critically analyze other’s 
claims, demonstrate awareness and address the inherent cognitive biases in a company’s 
view and processes, and those in the data that the company collects. 

4. Collaboration 
In a digitally-driven world, both intra-company and inter-company boundaries are often blurred, 
as cross-functional teams and alliances offer much-needed flexibility for companies. At the end 
of this program, students will be able to successfully participate in and manage diverse teams 
to collaborate on complex analyses, critical decisions, and developing effective strategies to 
compete in this rapidly moving environment.  

Course Access and Structure 
Are You Ready to Learn Online? 
Digital learning (online, hybrid) is not for everyone; some people may not be able to manage a course 
that does not meet 100% of the time in a face-to-face format. Digital learning requires detailed 
planning and self-pacing to be successful. This course will be covering the same amount of content as 
a traditional offering, so it is highly recommended that you treat this course the same and manage 
your time accordingly. Please do not skip or delay weeks of learning and expect to excel or catch up 
easily. 
 

Online Course Access 
1. Navigate to Canvas at https://canvas.eee.uci.edu/courses/24003 
2. Log in using your UCINetID credentials  
3. Find this course on your Canvas Dashboard 
4. Find your course tile, and click to access 
5. Start with the get started resources inside the Canvas course space. 
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Online Course Structure 
Delivery Modality 
This course is fully online. Instruction will be provided through a mix of online content, video and 
group assignments. All components of the course will be hosted and delivered through Canvas. There 
will be a Midterm and Final Exam Review Session via Zoom. The sessions will be “live” but 
attendance is optional. A recording will be posted for your review. 

Online Course Design 
This course has been organized into ten weekly modules. Each module starts on Monday at 12:01 
AM and ends Sunday at 11:59 PM. 

Course Materials, Resources and Tools 
Required Materials 
Required Textbook:  
Using MIS, 10th Edition by David M. Kroenke (Author), Randall J. Boyle (Author)  
ISBN-13: 978-0133921953, ISBN-10: 0133921956 
 
Required Articles:  
Additional Article Readings will be posted in Canvas 

Resources 
Business Library and VPN 
In this program, you are expected to know how to use the library's resources. If you are not familiar 
with using the library, please ask for assistance from the business librarian or, take workshops 
provided by the library by visiting the library's business website. We also recommend you review the 
online orientation module that introduces students to the UCI Libraries.  
 
Please note, VPN is required to access the library resources from off-campus. Review the FAQ 
document on how to connect: Connecting to the Library from Off-Campus. 

Required Tools for Learning 
Detailed information and support for the functionality of Canvas and any other tools we will use for this 
course for communication, assignments, assessments, etc. will be introduced in detail in the Canvas 
course space.  
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Tech Requirement Policies and Support 
Overarching Tech Requirements 
Digital courses require specific technical skills and device configurations. Carefully review the 
technology requirement policies and contact your program office or Merage Tech at 
https://fixit.merage.uci.edu/ if you have questions. 

● Technology requirement policies 

Course Tech Requirements  
If there are any specific technical requirements at the course-level, information and necessary 
directive will be provided in your Canvas course space.  

Tech Support 
If you have technical problems: 

1. Clear your browser’s cache 
2. Try a different browser (Chrome, Firefox, Safari) 
3. Shutdown and restart your computer 
4. If your problems persist, click the HELP button in Canvas for technical support.  
5. You may also visit https://fixit.merage.uci.edu/ (Sign in with UCINetID required). 

Overarching Policies and Course Policies 
Overarching Policies 
A specific set of policies apply to each student taking an online or hybrid course or series of courses. 
The overarching policies outline the terms of engagement each student should abide by. Carefully 
review and reference regularly the policies as you are responsible for knowing them in relation to each 
of your courses you take in a digital format. 

● Overarching policies 

Course Policies 
These specific policies are specific to this course.  
Academic Honesty 
By enrolling in this course, you agree to be bound by the University of California, Irvine’s policy on 
academic honesty (https://senate.uci.edu/uci-academic-senate-manual/part-iii-appendices). This 
policy may also be found in your Graduate Student Handbook. 
 
Attendance 
Your attendance for each class session is expected, as is your active participation. If you miss a class 
for personal or business reasons, please inform the instructor in advance if at all possible. Absences 
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without pressing reasons indicate disinterest in the course and will reflect on your grade. Initiate 
arrangements for submitting any make-up assignments. 
 
Diversity & Inclusiveness Policy 
The University of California, in accordance with applicable Federal and State law and University 
policy, does not discriminate on the basis of race, color, national origin, religion, sex, gender identity, 
pregnancy, physical or mental disability, medical condition (cancer related or genetic characteristics), 
ancestry, marital status, age, sexual orientation, citizenship, or service in the uniformed services. The 
University also prohibits sexual harassment. This nondiscrimination policy covers admission, access, 
and treatment in University programs and activities. 

Course Grading and Assessment 
Grading Breakdown  

Assignment Group % of Final Grade 
Group Activities 10% 

Group Assignments 10% 

Two Individual Assignments (5% each) 10% 

Group Presentation 15% 

Midterm Exam 25% 

Final Exam 30% 

TOTAL 100% 
 
In Class Quizzes/ Group Activities (10%)  
Each week may have some group activities. There will be no activity in Week 1 and Week 10. There 
will be a total of 3 to 5 group activities during the quarter. Group Activities are different from Group 
Assignments and Group Presentations in the sense that they are less formal. The questions are 
mostly open-ended that require you to put on your critical thinking hat, and go wild with your 
imagination. There is a very short turnaround time from the time the activity is discussed and posted – 
typically 1-2 days. Make sure to include all your Group Members’ names on the submission. 
 
Group Assignments (10%) 
There will be 5 group assignments which must be submitted via Canvas on the dates assigned for full 
credit. Assignments are fairly simple applications of the material we cover in the lectures. 
Assignments should be typed, double-spaced, 11-12 point font, 1” margins all around, with your group 
number, names of all the members and the date on the first page.  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Two Individual Assignments: 10% (5% each)   
Two case studies will be assigned as individual case assignment for which written answers are to be 
submitted. There are two individual case assignments. Case assignment questions and due dates will 
be posted in Canvas. 
You may discuss the individual case assignment with other students, but your write up must be 
individual and original. You may not share your work with other students. Your report should be a 
maximum of 2 pages in length (12 point font, 1.5 spacing) for each assignment.  
 
Group Presentation (15%) 
There are 20 topics that will be assigned to the Groups. Each topic will have two group presentations. 
For example, the topic on Social Media Marketing is assigned to Group 11 and Group 12.  Group 11 
will work together and produce their own presentation; the same goes with Group 12 even if both 
groups have the same topic. You can find the assigned topic due date for your group on Canvas. 
 
Each group will be responsible for researching their assigned topic, and presenting a business 
magazine/ journal article or a news article of their choosing that emphasizes the role of information 
technology in business. You are free to choose any contemporary magazine, newspaper or other 
publications like Business Week, Information Week, Wired Magazine, Business Insider etc. Please 
note that you are not limited to these publications when you choose your article. You may ask the 
instructor for approval of the article before presenting, although this is not required.  
 
The presentations will be approximately 10 minutes long. To allow for enough preparation time, the 
presentations will start in the second week of classes. There will be multiple presentations every week 
starting on Week 2. The group presenting must pick one member to post their presentation link on 
Canvas. 
 
Groups will be graded on the content of the presentation including 1) clearly summarizing the article; 
2) clearly articulating the role and impact of information technology in the phenomenon or organization 
that is discussed in the article. While the article presentations can discuss technology and 
organizations broadly, relating the content of the article to concepts discussed in class would add 
value to the presentation. Note that not all members need to present, and the group can pick their 
representative members who will present, but everyone must make an equal contribution to the effort.  
 
Every student needs to watch one presentation for each topic and post thoughtful questions by 
Sunday at 11:59 PM. For example, the Social Media Marketing topic will be presented by Group 11 
and Group 12.  You only need to watch either of the presentations, not both.  The presenting groups 
must respond to those questions by next Saturday at 11:59 PM. 
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Midterm Exam (25%) 
There will be a midterm exam in the Week 6 of the quarter. The exam will cover all previous sessions 
in the course.  
 
Final Examination (30%) 
The final exam will be held on the assigned date and time. This will be a two-hour exam. While some 
of the concepts from the first part of the class are needed to understand those discussed in the 
second part of the class, the final examination will focus more on the material covered after the mid-
term examination. Again, you will be responsible for material in the reading, lecture and articles 
presented by your classmates.  

Online Submissions 
Submissions are only accepted via Canvas. For due dates, always reference the Canvas course 
space and your Canvas calendar for specific deliverable days and times.  

Grading Cycle and Feedback 
Grades and corresponding feedback, if applicable will be disseminated in the Canvas course space. 
Learn how to check your grades in Canvas. 

Late Assignments 
All assignments are due at the time stated on Canvas. Late assignments will not be accepted. 

Incomplete Grades 
Incompletes are not considered, no exceptions. You will get a grade for the course. 
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Course Schedule Overview 
Your detailed schedule, deliverables, and corresponding due dates can be found in the Canvas 
course space. The schedule below only provides a high-level overview of what you can expect 
throughout the quarter.  

Week Content  Group Presentations  
due Saturday at 11:59 PM 

Assignments 
due Sunday at 11:59 PM 

 • Syllabus 
• Pre-Course 

Assignments 
• Introduce Yourself & 

Know Your Group 

  

1 • Chapters 1 & 2 
• Lecture Videos 
• Group Presentation 

Instructions posted 
 

  

2 • Chapters 3 & 4 
• Lecture Videos 
• Group Assignment 

#1 Instructions 
posted 

• Group 1-4 Presentation due 
Sat. 4/11 at 11:59 PM 
- Data analytics and its 

applications (Group 1-2) 
- Big data and technologies 

(Group 3-4) 

• Watch and post questions to 
Group 1-4 Presentations by 
Sun. 4/12 at 11:59 PM 

3 • Chapter 5 
• Lecture Videos 

 

• Group 1-4 Presentation 
answers due Sat. 4/18 at 11:59 
PM  

• Group 5-8 Presentation due 
Sat. 4/18 at 11:59 PM 
- Big data applications and 

challenges (Group 5-6) 
- Anti-trust case involving an IT 

company bust (Group 7-8) 

• Group Assignment #1 due Sun. 
4/19 at 11:59 PM 

• Watch and post questions to 
Group 5-8 Presentations by 
Sun. 4/19 at 11:59 PM 

4 • Chapters 6 & 7 
• Lecture Videos 
• Group Assignment 

#2 Instructions 
posted 

• Group 5-8 Presentation 
answers due Sat. 4/25 at 11:59 
PM  

• Group 9-12 Presentation due 
Sat. 4/25 at 11:59 PM 

• Watch and post questions to 
Group 9-12 Presentations by 
Sun. 4/26 at 11:59 PM 
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• Individual 
Assignment #1 
posted 

- Implementation of a major IT 
system (Group 9-10) 

- Social media marketing 
(Group 11-12) 

5 • Chapter 8 
• Lecture Videos 
• Midterm Exam 

Review Session via 
Zoom on Tue. 4/28 
at 6-7 PM (optional 
but encouraged)  

• Recording of 
Midterm Exam 
Review Session will 
be posted in 24-48 
hours 

• Group 9-12 Presentation 
answers due Sat. 5/2 at 11:59 
PM  

• Group 13-18 Presentation due 
Sat. 5/2 at 11:59 PM 
- Data mining in the real-world 

(Group 13-14)  
- Social media to enhance 

organizational effectiveness 
(Group 15-16) 

- Knowledge Economy (Group 
17-18) 

• Group Assignment #2 due Sun. 
5/3 at 11:59 PM 

• Watch and post questions to 
Group 13-18 Presentations by 
Sun. 5/3 at 11:59 PM 

6 • Midterm Exam on 
Mon. 5/4 at 6:00-
7:30p 

• Group Assignment 
#3 Instructions 
posted 

 
 

• Group 13-18 Presentation 
answers due Sat. 5/9 at 11:59 
PM  
 

• Individual Assignment #1 due 
Sun. 5/10 at 11:59 PM 

 

7 • Chapter 9 
• Lecture Videos 
 

• Group 19-24 Presentation due 
Sat. 5/16 at 11:59 PM 
- Competition between 

traditional software and 
software as a service (Group 
19-20) 

- Business model of Google 
(21-22) 

- Business model of Facebook 
(23-24) 

 

• Group Assignment #3 due Sun. 
5/17 at 11:59 PM 

• Watch and post questions to 
Group 19-24 Presentations by 
Sun. 5/3 at 11:59 PM 

8 • Articles on Canvas 
- Versioning 

Information Goods  

• Group 19-24 Presentation 
answers due Sat. 5/23 at 11:59 
PM  

• Watch and post questions to 
Group 25-30 Presentations by 
Sun. 5/24 at 11:59 PM 
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- Versioning: Smart 
way to sell 
information 

• Lecture Videos 
• Group Assignment 

#4 Instructions 
posted 

• Individual 
Assignment #2 
Instructions posted 

• Group 25-30 Presentation due 
Sat. 5/23 at 11:59 PM 
- Freemium Business model 

(Group 25-26) 
- Business Process 

Reengineering (Group 27-28) 
- Pros and cons of outsourcing 

(Group 29-30)  

9 • Chapter 12 
• Lecture Videos 
• Group Assignment 

#5 Instructions 
posted 

• Group 25-30 Presentation 
answers due Sat. 5/30 at 11:59 
PM  

• Group 31-36 Presentation due 
Sat. 5/30 at 11:59 PM 
- Insourcing and trends (Group 

31-31) 
- Security breach exposing 

customer data (Group 33-34) 
- Case Study: Anthem Blue 

Cross Data Breach (Group 
35-36) 

 

• Group Assignment #4 due Sun. 
5/31 at 11:59 PM 

• Watch and post questions to 
Group 31-36 Presentations by 
Sun. 5/31 at 11:59 PM 

10 • Chapter 10 
• Lecture Videos 
• Live Final Exam 

Review via Zoom on 
Tue. 6/2 at 6-7 PM 
(optional but 
encouraged)  

• Recording of Final 
Exam Review will be 
posted in 24-48 
hours 

• Group 31-36 Presentation 
answers due Sat. 6/6 at 11:59 
PM  

• Group 37-40 Presentation due 
Sat. 6/6 at 11:59 PM 
- Machine Learning (Group 37-

38) 
- Artificial Intelligence and its 

applications (Group 39-40) 
 

• Individual Assignment #2 due 
Sun. 6/7 at 11:59 PM 

• Group Assignment #5 due Sun. 
6/7 at 11:59 PM 

• Watch and post questions to 
Group 37-40 Presentations by 
Sun. 5/31 at 11:59 PM 

Finals • Final Exam on 
Mon. 6/8 at 6-8 PM 

• Group 37-40 Presentation 
answers due Thu. 6/11 at 11:59 
PM  

 

 


