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California Road Trip Republic
2019 marks the year of the California Road Trip, as Visit California declares the state to be the Road Trip Republic: the world’s preeminent destination 
for hitting the open road. In 1903 the first cross country road trip originated in California, and the California Road Trip has been a rite of passage ever 
since. Sitting at the nexus of freedom and discovery, road trips not only offer the opportunity for the best Instagrammable moments, but also the chance 
to connect with loved ones, take time away and experience the true sense of freedom that only setting out on the open road without an agenda can offer. 

In addition to classic, “bucket list” trips, such as coastal Highway 1 and the terminus of historical Route 66, California offers travelers seemingly endless  
adventures. The state’s expansive coastline, ancient forests, rugged mountain ranges and vast deserts mean that there is something to fulfill everyone’s  
road trip dreams. To help travelers plan their next adventure, Visit California recently published “California Road Trips: 50 Life Changing Adventures.” 
Here is a sampling of the road trips featured: 

Amazing Desert Oddities: A big part of any road trip is stumbling upon bizarre roadside attractions. That’s especially true in the California 
desert, the domain of both eccentrics and the occasional visionary. Here, travelers will happen upon Ricardo Breceda’s fantastical metal sculptures outside 
of Borrego Springs, Indio’s unique Shields Date Garden, the Noah Purifoy Desert Art Museum of Assemblage Art, and so much more.

Rock ‘n’ Roll Road Trip: Southern California has ushered in some of the most beloved sounds in music, and taking a three-day road trip is the 
perfect way to experience rock’s past and present firsthand. On this tune-themed drive, Highlights include the Songwriters Hall of Fame at the Grammy 
Museum, the iconic Sunset Strip, the legendary Pappy & Harriet’s in Pioneertown and Joshua Tree Inn, where country-rock innovator Gram Parsons 
spent his last night.

Craft Beer Trail: Southern California is a hotspot for craft beer, with more than 150 breweries in San Diego County alone. On a road trip from the 
pine-scented mountains outside San Diego to the ocean breezes of Orange County, craft beer lovers can enjoy everything from the hops-forward beers 
that have made the Alpine Beer Company famous to legendary spots like Stone Brewing on the “Hops Highway” of Route 78.

SoCal Stargazing Tour: Thanks to low humidity and a remote location, the California desert lends itself to jet-black nights and clear skies—the 
perfect conditions for admiring the heavens. Borrego Springs, California’s first designated International Dark Sky Community, has countless locations 
to stargaze either solo or with astronomy clubs. Meanwhile, at Sky’s the Limit Observatory and Nature Center just outside Joshua Tree National Park, 
amateur astronomers host an impromptu “star party” every Saturday night.

Undiscovered Wine Regions: While California wine is renowned worldwide, many of the state’s incredible wine regions are relatively 
undiscovered. This is a road trip for oenophiles, with stops at the beautiful San Pasqual Valley in San Diego, Rancho Cucamonga’s fifth-generation 
Joseph Filippi Winery & Vineyards, Triassic Vineyards in the Mojave Desert, the Madera Wine Trail outside Yosemite National Park, and dozens of 
boutique wineries in Amador County. 

Ebbetts Pass National Scenic Byway: This is an idyllic drive for those who crave tight switchbacks, tiny hamlets and multiple alpine vistas. 
On this two-day adventure from Arnold to Markleeville, Calaveras Big Trees State Park, beautiful Lake Alpine and Grover Hot Springs State Park 
will delight travelers with their natural beauty. Perfect for wildflower viewing in the spring, camping in the fall, skiing at Mount Reba in the winter or 
catching a summer music concert, this is gorgeous road trip year-round. 

Tech Tour: This two-day road trip will take you as close as you can get to today’s sharpest minds developing tomorrow’s earth-shattering technologies, 
featuring stops at the Exploratorium, Stanford University in Palo Alto, and the flagship Tesla showroom. Facebook Headquarters in the heart of Silicon 
Valley and the stunning Apple Park Visitor Center in Cupertino make for great photo opps. 

Golden Chain Highway: This historic California route, also known as the Golden Chain Highway, is named after the intrepid prospectors who 
arrived to the area in 1849. Pan for treasure like a 49er, raft down lively rapids and explore historic towns with authentic Old West flair. Discover a new 
generation of pioneers who’ve struck gold with outstanding wineries, farm-to-table restaurants, inviting shops and charming B&Bs. 

Siskiyou County Adventure: From underground cave exploration to whitewater rafting, this wild ride in California’s northern region is packed 
with big skies and plenty to explore. Take two or three days to drive from Tulelake to Forks of Salmon, making stops at Tule Lake National Wildlife 
Refuge, Lava Beds National Monument, Mount Shasta and the forested retreat known as Otter Bar Lodge.

“California Road Trips: 50 Life-Changing Adventures” is available for purchase for $12.99. It is available to order on Amazon in the U.S., Canada,  
UK, Germany, Italy and France, and at select newsstands, grocery stores and retailers throughout the United States including Barnes & Noble,  
Target and Walmart.

To get inspired for your next Golden State road trip, check out VisitCalifornia.com/Road-Trips or explore and share your own adventures using 
#RoadTripCalifornia on social media channels.
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ACCOMMODATIONS

ANAHEIM

Anaheim Welcomes  
Wave of New Hotels
Anaheim’s tourism growth continues to 
inspire new hotel development. Opening in 
September 2019, the Element by Westin—
known for designs that maximize space for 
short or long-term stays—will feature 174 
guestrooms, suites and studios, as well as a 
pool deck with barbecues and lounge chairs, 
suites and studio rooms and a fitness center. 
Launching in summer 2019, the Cambria 
Hotel & Suites Anaheim will boast 352 family 
friendly rooms and suites; a 30,000-square-
foot waterpark; meeting space; an indoor/
outdoor restaurant and bar; and an outdoor 
movie wall, arcade and a putting green. 

MEDIA CONTACT: ERIN ROSE, VISIT ANAHEIM,  

(714) 765-2927, EROSE@VISITANAHEIM.ORG,  

WWW.VISITANAHEIM.ORG 

PUBLIC CONTACT: VISITOR INFORMATION, VISIT 

ANAHEIM, (714) 765-2800, INFO@VISITANAHEIM.ORG, 

WWW.VISITANAHEIM.ORG 

ARROYO GRANDE 

New Agrarian Hotel  
Open in Arroyo Grande
The new Agrarian Hotel in San Luis Obispo 
County draws inspiration from the land it 
stewards, featuring California Craftsman 
design and providing the only LEED certified 
accommodations in the area. Located in the 
historic village of Arroyo Grande, the 50-
room boutique hotel offers accommodations 
within walking distance to shops, tasting 
rooms and restaurants. The property’s spacious, 
stylish rooms and suites feature Tempurpedic 
beds, private patios and plush amenities that 
aim to make guests feel right at home.

MEDIA/PUBLIC CONTACT: MADISON QUIRING,  

VISIT SLO CAL, (805) 541-8000,  

MADISON@SLOCAL.COM, WWW.SLOCAL.COM
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BERKELEY

Berkeley’s First New  
Hotel in 25 Years Opens 
Summer 2019
Berkeley welcomes its first new hotel 
development in more than 25 years this 
summer with the opening of the Best 
Western Plus Berkeley. The three-story, 39-
room property at 1499 University Ave. (at 
Sacramento) will offer a new mid- to upper-
scale option for Bay Area-bound travelers. 
Guests will gain access to a rooftop terrace, 
a 33-space parking garage and 13 attendant-
operated tandem mechanical lifts. The hotel 
will also offer bikes for touring the city. This 
long-awaited property was designed by local 
architect Kava Massih, who designed the iconic 
Berkeley Bowl West as well as several UC 
Berkeley dining spots. In spring 2020, Berkeley 
will gain another new hotel with the opening of 
Residence Inn Berkeley in the downtown area, 
adding 334 more rooms in the heart of the city.

MEDIA/PUBLIC CONTACT: DAN MARENGO,  

VISIT BERKELEY, (510) 549-7040,  

DMARENGO@VISITBERKELEY.COM,  

WWW.VISITBERKELEY.COM 

CHICO

Holiday Inn Express  
& Suites Debuts in Chico
Chico’s newest hotel property—Holiday Inn 
Express & Suites Chico—opened for business 
in late May 2019. The beautiful 93-room 
property features IHG Studio, enabling guests 
to mirror their device(s) onto 50-inch flat 
screen TVs; daily full hot breakfast buffet; free 
Wi-Fi; refrigerators and microwaves in every 
room; a heated indoor swimming pool; a fitness 
center; and meeting space for up to 25 guests. 

MEDIA/PUBLIC CONTACT: CALDER BARNARD,  

HOLIDAY INN EXPRESS, CHICO, (707) 485-4002, 

CALDER.B@LOTUSMGMTINC.COM,  

WWW.LOTUSMGMTINC.COM 
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include the addition of a permanent tile 
walkway and dance floor, freshly painted 
pergolas, and a full-time landscaper attending 
to the surrounding gardens and greens. 

MEDIA CONTACT: SARAH DANIEL,  

MCCUE COMMUNICATIONS, (213) 985-1011,  

SARAHDANIEL777@GMAIL.COM, 

WWW.MCCUECOMMUNICATIONS.COM 

PUBLIC CONTACT: SHARON THOMAS, GEYSERVILLE INN, 

(707) 857-4343, MARKETING@GEYSERVILLEINN.COM, 

WWW.GEYSERVILLEINN.COM 

GREATER PALM SPRINGS

Greater Palm Springs 
Welcomes Two New Hotels
Two new hotels in Greater Palm Springs aim 
to debut as the next cool kids on the block. 
The new Andaz Palm Springs, set to open 
early fall 2019, will boast a full-floor spa and 
swim-up bar, adding new energy to an already 
buzzing neighborhood. At the other side of the 
Coachella Valley, Hotel Indigo will debut this 
fall as the first major resort hotel to open in the 
city of Coachella. Sprawling over 35 acres, the 
hotel’s casita-style hotel rooms and salt-water 
Vegas-style pool (salt water helps keep cool in 
the desert heat) will likely serve as a popular 
resting place/party center for Coachella-goers.

MEDIA/PUBLIC CONTACT: ASHLEY MASTAKO,  

GREATER PALM SPRINGS CVB, (760) 969-1316, 

AMASTAKO@GPSCVB.COM,  

WWW.VISITGREATERPALMSPRINGS.COM

HUNTINGTON BEACH

The Waterfront  
Beach Resort Unveils  
$140 Million Expansion
The Waterfront Beach Resort, a Hilton Hotel 
just unveiled a $150 million expansion, adding 
a new nine-story, 152-room suite-centric Twin 
Dolphin Tower. The resort also debuted two 
new restaurants; The Boardwalk Restaurant 
serves California Coastal cuisine, and Offshore 
9 Rooftop Lounge serves shared plates while 
providing panoramic views from Orange 
County’s highest coastal rooftop lounge. The 
new Driftwood Beach Club offers waterslides 
and cabanas, as well as bonfires on the sand 
on an adjacent 3.5-acre parcel south of the 
existing hotel. Drift, a Waterfront Spa, recently 
opened with full-service features and exclusive 
sensory experiences. The resort’s fine-dining 
eatery, Henry’s, aims to open by June 2019, 

and the adults-only Huntington Pool will 
reopen after a remodel later this summer. 

MEDIA CONTACT: KAMRAN ENAYAT, THE WATERFRONT 

BEACH RESORT, A HILTON HOTEL, (714) 845-8407, 

KENAYAT@WATERFRONTRESORT.COM,  

WWW.WATERFRONTRESORT.COM 

PUBLIC CONTACT: GUEST INFO, THE WATERFRONT 

BEACH RESORT, A HILTON HOTEL, (714) 845-8000, 

QUESTIONS@WATERFRONTRESORT.COM,  

WWW.WATERFRONTRESORT.COM 

HUNTINGTON BEACH

Paséa Hotel & Spa 
Announced New  
Pup Play Park
Paséa Hotel & Spa opened a new interactive 
pup play park, The PAW-SÉA, to expand its 
repertoire of luxe pet-friendly hotel amenities. 
Guests of the hotel can play with their furry 
companions in a brand-new 1,100-square-
foot outdoor pup play area outfitted with 
a lifeguard station dog house, a wall mural 
by a local artist featuring dog angel wings 
for coveted Instagram photos, and all the 
space a vacationing four-legged friend could 
want. The play park, a fenced-in area where 
registered guests’ dogs can frolic off-leash, 
reflects the hotel’s growing pet-friendly 
travel program, which also includes an in-
room bed, food and water bowls, a dog treat 
welcome amenity, pet gift shop items, and 
Lago, Paséa’s French bulldog pet concierge.

MEDIA CONTACT: GIOVANNI PRADA, PASÉA HOTEL  

& SPA, (714) 698-6168, GPRADA@PASEAHOTEL.COM,  

WWW.PASEAHOTEL.COM 

PUBLIC CONTACT: GUEST INFO, PASÉA HOTEL & SPA, 

(855) 622-2472, INFO@PASEAHOTEL.COM,  

WWW.PASEAHOTEL.COM 

LOS ANGELES

The Godfrey Hotel 
Hollywood Makes an 
Entrance this Summer 
Located in the heart of Los Angeles’ most 
iconic neighborhood, The Godfrey Hotel 
Hollywood will make a grand entrance this 
summer, representing the first West Coast 
location for the award-winning, independent 
lifestyle hotel operator Oxford Hotels & 
Resorts. The all-new, luxury boutique hotel, 
with nods to Old Hollywood glamour, will 
feature 220 guestrooms with private outdoor 
terraces, the largest hotel rooftop space in 

FISH CAMP

Tenaya Lodge at  
Yosemite Invests in  
$25 Million Expansion
Tenaya Lodge at Yosemite, an award-winning 
resort just outside the south gate entrance to 
Yosemite National Park, will soon unveil new 
offerings as part of a $25 million investment. 
The expansion includes new lodging, dining 
and recreation options coming. The project 
centerpiece, an upscale cabin development, 
will also debut this summer. The Explorer 
Cabins at Tenaya Lodge will boast 50 two-
bedroom cabins surrounded by picturesque 
forest, offering a unique Yosemite “cabineering” 
experience that combines the refined comforts 
of a modern cabin, personalized service and 
the perks of a full-service resort. The project 
will also include a modernized restaurant 
experience, upgrades to the resort’s seasonal 
outdoor dining and event space, a new aerial 
trekking park for kids, and an expanded 
fleet of open-air tour buses for custom-
curated, guided excursions to Yosemite.

MEDIA CONTACT: SHAE GEARY, (W)RIGHT  

ON COMMUNICATION, (760) 815-8617,  

SGEARY@WRIGHTONCOMM.COM,  

WWW.TENAYALODGE.COM 

PUBLIC CONTACT: MICHAEL BRODERICK,  

TENAYA LODGE, (559) 683-6555,  

MBRODERICK1@DELAWARENORTH.COM,  

WWW.TENAYALODGE.COM 

GEYSERVILLE

Geyserville Inn’s 
Completes First Phase  
of $2 Million Remodel
Nestled in the vineyards of the Alexander 
Valley with the peaks of the Mayacamas 
Mountains towering over the vines, 
Geyserville Inn completed the first phase of 
its $2 million makeover in April 2019. This 
boutique AAA-rated property debuted its 
newly refurbished 38 rooms in this first phase, 
with upcoming phases this year to include 
updates to the suites and lobby, enhanced 
handicap accessibility and the addition of a 
full-service spa. The project aims to increase 
the property’s appeal to wine country visitors, 
engaged couples planning a wine country 
wedding and guests looking for a relaxing rural 
experience. Wedding space improvements 
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Hollywood offering 360-degree views of L.A., 
a 28-foot-tall projection mapping screen, a 
chef-driven contemporary steakhouse concept 
called About Last Knife, a thoughtfully curated 
art program featuring original works from 
local artists, and more. Inviting communal 
spaces will abound, with four on-site bars 
and various indoor-outdoor event spaces, 
including the central al fresco courtyard and 
wine bar. Interior designer The Gettys Group 
and architect of record Steinberg Hart aim to 
capture the Old Hollywood style, balanced 
with modern-day architecture, eco-friendly 
practices and smart, tech-forward amenities.

MEDIA/PUBLIC CONTACT: MIA BENSIMON,  

WAGSTAFF WORLDWIDE, (323) 871-1151,  

MIA@WAGSTAFFWORLDWIDE.COM,  

WWW.WAGSTAFFWORLDWIDE.COM 

MAMMOTH LAKES

Canyon Lodge Launches 
Second Phase of  
$20 Million Makeover
Canyon Lodge launched the second phase of 
its $20 million remodel in late spring 2019, 
which includes two flights of escalators, 
an expanded entryway, fully remodeled 
restrooms, enhancements to the parking 
areas, and a complete remodel of the fourth-
floor dining facilities and third-floor guest 
services area. Phase one included installation 
of escalators, new restrooms, and updates 
to the parking and bus-drop areas.

MEDIA/PUBLIC CONTACT: LAUREN BURKE,  

MAMMOTH MOUNTAIN SKI AREA,  

(858) 775-5803, LAUREN.BURKE4@GMAIL.COM,  

WWW.MAMMOTHMOUNTAIN.COM 

MORRO BAY

First New Build Hotel  
in a Decade Makes  
a Salty Splash
Morro Bay’s newest hotel—the first new build 
hotel in the area in 10 years—just made a 
splash on the Embarcadero. Salty Sister at 
Morro Rock features six individual units with 
full kitchens, or kitchenettes, each with private 
or semi-private decks or balconies. Now the 
closest lodging property to Morro Rock, Salty 
Sister offers the opportunity to book several 
rooms together to create a vacation rental feel 
right across from the water. Located next to 

the Maritime Museum, Salty Sister at Morro 
Rock offers walking distance access to the 
beach, boating, shops and restaurants. 

MEDIA CONTACT: SUSAN HARTZLER,  

MENTAL MARKETING, (818) 585-8741,  

SHARTZLER@MENTALMARKETING.COM,  

WWW.MENTALMARKETING.COM 

PUBLIC CONTACT: JENNIFER LITTLE, MORRO BAY,  

(805) 225-1570, JLITTLE@MORROBAYCA.GOV,  

WWW.MORROBAY.GOV 

NEWPORT BEACH

Renaissance Newport 
Beach Completes  
$32 Million Facelift
Renaissance Newport Beach Hotel just 
unveiled its $32 million renovation, including 
444 fully redone guest rooms, including 56 
suites, as well as a refreshed lobby, restaurant 
and 30,000 feet of banquet space. Located 
two minutes from the John Wayne Airport-
Orange County and offering convenient 
access to Balboa Island, the Newport Beach 
Pier, Fashion Island, Disneyland and Disney 
California Adventure Park, the 10-story 
hotel’s amenities include a rooftop swimming 
pool and spa, 24-hour fitness center, a 
basketball court, a bocce court and tennis 
court, garden area, and a 10,000-square-
foot patio completed with a waterfall and 
fireplace. The new restaurant and full-service 
bar, CURRENT, offers coastal cuisine, local 
craft beers, complimentary bar ritual punch 
and live entertainment. The Renaissance 
Navigator, the hotel’s take on the modern 
hotel concierge, will customize a true Newport 
Beach destination experience for guests.

MEDIA/PUBLIC CONTACT: TANYA ACEVEZ,  

RENAISSANCE NEWPORT BEACH HOTEL,  

(949) 955-5612, TANYA.ACEVEZ@MARRIOTT.COM,  

WWW.RENAISSANCE-HOTELS.MARRIOTT.COM/

RENAISSANCE-NEWPORT-BEACH-HOTEL 

OAKLAND

Oakland Unveils  
New Downtown Hotel  
this Summer
This July, Oakland welcomes the brand-new 
Hampton Inn Oakland Downtown-City 
Center, featuring 121 guest rooms, meeting 
space and a business center. Located in the 
heart of Oakland’s vibrant and booming 
downtown on 11th Street and Franklin, the 

property is just 10 minutes via train to 
downtown San Francisco and a 10-minute 
stroll to Jack London Square. Also 
just steps away from the Oakland City 
Center business district and Oakland 
Convention Center, the hotel puts guests 
in the middle of the action. Visitors will 
enjoy signature amenities such as free 
hot breakfast and free Wi-Fi, a Hampton 
bed® and ergonomically designed work 
area, suites with a sofa bed, and a lobby 
convenience store for snacks and essentials. 

MEDIA CONTACT: ALLIE NEAL, VISIT OAKLAND,  

(510) 208-0529, ALLIE@VISITOAKLAND.COM,  

WWW.VISITOAKLAND.COM 

PUBLIC CONTACT: VISITOR SERVICES,  

VISIT OAKLAND, (510) 839-9000,  

VISIT@VISITOAKLAND.COM,  

WWW.VISITOAKLAND.COM 

OAKLAND

New SpringHill Suites  
by Marriott Oakland 
Airport Debuts
The new full-service all-suite SpringHill 
Suites Oakland Airport just opened, 
offering 140 rooms and plenty of amenities, 
including a complimentary full hot 
breakfast buffet, Wi-Fi throughout, and 
a shuttle to/from Oakland International 
Airport (OAK) and to/from the Bay Area 
Rapid Transit (BART) Coliseum Station. 
Spacious, stylish suites feature west elm® 
furnishings, airy beds piled with pillows, an 
innovative 3-in-1 trundle sleeper sofa, dry 
bar, mini-fridge, microwave, walk-in closet, 
spa-like bathroom and ergonomic chair—
all separated to provide different areas to 
sleep, work and relax. This San Francisco 
bay area hotel boasts vibrant common 
spaces including a central lobby, full-service 
restaurant, bar, lounge, 24/7 business 
center and market, a fully equipped fitness 
center, a refreshing heated pool, patio, 
fire pits and innovative meeting and event 
spaces, featuring floor to ceiling windows.

MEDIA/PUBLIC CONTACT: JOSHUA FORSYTH,  

SPRINGHILL SUITES BY MARRIOTT  

OAKLAND AIRPORT, (510) 569-7000,  

JOSHUA.FORSYTH@MARRIOTT.COM,  

WWW.MARRIOTT.COM/OAKSP 

http://media.visitcalifornia.com
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OCEANSIDE

Two Resorts Break  
Ground in Oceanside
The recent ground-breaking of two beachfront 
resorts in Oceanside marks a significant 
milestone for the city’s tourism industry. 
Expected to open in late 2020, the project 
currently represents the largest beachfront 
development on the San Diego coastline in 
more than 20 years. The project includes 
two resorts: a Joie de Vivre hotel with 160 
guest rooms and suites, most with private, 
ocean-facing balconies; and a Destination 
Hotels’ resort that features an upscale beach 
house design with 226 guest rooms and 
suites, most with full or partial views of the 
ocean. Both properties will offer street-level 
retail and dining, as well as indoor-outdoor 
meeting space that takes full advantage 
of the oceanfront location. The owners 
expect one of the most popular aspects of 
the project to include the historic “Top 
Gun” house as a curated food venue.

MEDIA CONTACT: SHAE GEARY, (W)RIGHT  

ON COMMUNICATION, (760) 815-8617,  

SGEARY@WRIGHTONCOMM.COM,  

WWW.VISITOCEANSIDE.ORG 

PUBLIC CONTACT: LESLEE GAUL, VISIT OCEANSIDE,  

(760) 721-1101, LESLEE@VISITOCEANSIDE.ORG,  

WWW.VISITOCEANSIDE.ORG

PASO ROBLES

New Luxury Boutique 
Hotel Launching in  
Paso Robles
Paso Robles’ newest upscale boutique 
property debuts this summer just off the 
iconic downtown square. The intimate Piccolo 
Hotel aims to offer a classic Paso Robles 
experience with a modern twist, featuring 
24 luxurious rooms, a rooftop wine bar 
with expansive city views, a tasting room, 
wine storage lockers, and a cozy library. The 
design aims to reflect a “Paso Perfected” 
vibe, with thoughtful touches to make the 
guest experience hit all the right notes. 

MEDIA CONTACT: LINDSEY (HARTIG) ROBERTS,  

MARTIN RESORTS, (805) 547-2720,  

LINDSEYR@MARTINRESORTS.COM,  

WWW.MARTINRESORTS.COM

PUBLIC CONTACT: MADISON QUIRING,  

VISIT SLO CAL, (805) 541-8000,  

MADISON@SLOCAL.COM, WWW.SLOCAL.COM

PASO ROBLES

Oxford Suites Coming  
to Paso Robles
Oxford Suites, Paso Robles, slated to open this 
summer with 140 guest rooms, will offer a new 
option for guests who want accommodations 
near downtown and US-101. Guests can expect 
a design theme incorporating aspects of the 
area’s rich history with an eclectic, industrial 
feel. Capable of hosting both business and 
leisure travelers, the hotel will offer the Oxford 
Suites’ signature complimentary amenities 
including a full hot breakfast buffet, evening 
reception, wireless internet, parking and 
more. In addition to an exercise facility and 
breakfast and reception area, the hotel will 
also provide electric car charging stations 
and an outdoor pool and spa, as well as 
onsite catering for meetings or conferences.

MEDIA/PUBLIC CONTACT: MADISON QUIRING,  

VISIT SLO CAL, (805) 541-8000,  

MADISON@SLOCAL.COM, WWW.SLOCAL.COM 

PISMO BEACH

New Beachfront Hotel 
Rolls into Pismo Beach
Set to debut this summer, the beachfront 
Vespera on Ocean will feature an upscale beach 
house-inspired design and 124 guestrooms, 
many of which will boast private balconies 
with ocean views. To complete the classic 
California coastal experience, the hotel 
will provide a one-of-a-kind outdoor space 
featuring a sparkling pool, poolside dining 
and cocktails, a spa, a bar and an event lawn 
with fire pits. Guests can take advantage of 
the on-site fitness facility, and rooms offering 
elegant interiors, oversized bathrooms with 
floor-to-ceiling showers and freestanding bath 
tubs, and large windows to take in the views.

MEDIA/PUBLIC CONTACT: MADISON QUIRING,  

VISIT SLO CAL, (805) 541-8000,  

MADISON@SLOCAL.COM, WWW.SLOCAL.COM

SAN DIEGO

Sycuan Casino Resort 
Reveals Massive  
$260 Million Expansion
Sycuan Casino Resort in San Diego’s East 
County just completed a $260 million 
expansion in March 2019, elevating the range 
of on-site amenities. Features include a variety 
of new restaurants, ranging from fast-casual to 
fine dining, as well as meeting and event space, 
a full-service spa, a fitness center, and a state-
of-the-art pool and garden area with a lazy river 
and swim-up bar. Sycuan also renovated its 
newly expanded casino floor for a total of 2,800 
slot machines and 54 table games. Anchored 
by a group of restaurant concepts from CliQue 
Hospitality—a Las Vegas-based group behind 
some of that city’s most notable properties 
and helmed by San Diego native Executive 
Chef Aldo Negrete (Lionfish, Rare Form, 
JRDN, Whisknladle)—Sycuan’s new dining 
venues include Bull and Bourbon, Elicit Bar & 
Lounge, and Retreat Pool & Cabanas. Part of 
the renovation includes an all-star food court 
with some of San Diego’s favorite eateries, such 
as Phil’s BBQ, Lucha Libre, Hodad’s and more.

MEDIA/PUBLIC CONTACT: SARAH WEINBERG-SCALO, 

SAN DIEGO TOURISM AUTHORITY, (619) 557-2838, 

SWEINBERG@SANDIEGO.ORG, WWW.SANDIEGO.ORG 

SAN DIEGO

New Luxury Lifestyle Hotel 
Opens this Summer
Carté®, a new luxury lifestyle hotel from the 
Curio Collection by Hilton™, is opening 
summer 2019. Located in San Diego’s vibrant 
Little Italy neighborhood near downtown 
and the San Diego Bay, Carté will offer 246 
distinctive, modern guest rooms surrounded 
by comforts and the latest technology for 
discerning travelers, such as fiber-wired 
guestrooms, wireless internet and 55-inch 4K 
LED TVs. Custom designed furniture includes 
an oversized work desk, a plush pillow top 
mattress and luxurious fiber bedding. The 
Watercolors Restaurant will serve quality sea-
to-table cuisine for breakfast, lunch and dinner, 
while the wine tasting room will pour varietals 
from Southern California and Northern 
Mexico. Cocktail lovers can enjoy a stunning 
sunset over San Diego Bay with hand-crafted 



MEDIA.VISITCALIFORNIA.COM

7

libations at Above Ash Social, the 16th-floor 
rooftop venue. Unique to Carté, Fit Athletic 
Club will provide guests with upscale exercise 
experiences, including yoga, hot yoga, spin 
classes and a CrossFit course for additional fees.

The hotel’s 1,200 square feet of meeting 
space will feature floor-to-ceiling windows 
and three 80-inch built-in LED TVs on the 
fourth floor, plus additional exclusive space 
on the rooftop for social and private events.

MEDIA/PUBLIC CONTACT: SARAH WEINBERG-SCALO, 

SAN DIEGO TOURISM AUTHORITY, (619) 557-2838, 

SWEINBERG@SANDIEGO.ORG, WWW.SANDIEGO.ORG 

SAN DIEGO

Hampton Inn & Suites by 
Hilton San Diego Airport/
Liberty Station Debuts
Hampton Inn & Suites by Hilton San Diego 
Airport/Liberty Station opened in March 2019, 
offering 181 spacious rooms adjacent to Liberty 
Station’s 360 acres of parks, arts organizations, 
restaurants, meeting space, commercial offices 
and shopping experiences. The Nimitz Bridge 
connects the beautiful property to the heart 
of Liberty Station, with the Spanish Landing 
Park and San Diego Airport less than a mile 
away. The hotel’s thoughtful design pays tribute 
to the rich history of the Liberty Station naval 
base, which served as one of the primary 
training stations for new recruits until 1997. 
The property features a state-of-the-art fitness 
center, a board room for small gatherings, 
and an outdoor pool. Every Hampton 
by Hilton guest can access the brand’s 
signature free, hot breakfast with healthy 
options, On the Run™ breakfast bags and 
free Wi-Fi, in addition to other value-added 
amenities that this global brand provides. 

MEDIA/PUBLIC CONTACT: SARAH WEINBERG-SCALO, 

SAN DIEGO TOURISM AUTHORITY, (619) 557-2838, 

SWEINBERG@SANDIEGO.ORG, WWW.SANDIEGO.ORG 

SAN FRANCISCO

The Westin St. Francis 
Completes $9 Million 
Remodel of Private Rooms
San Francisco’s grand jewel hotel, The  
Westin St. Francis, just completed a  
$9 million renovation of St. Francis Heights 
and the Colonnade Room, formally known 

as the Imperial Floor and Roosevelt Room. 
Ascending to the 32nd floor via a glass elevator 
ride with dramatic views of the city, St. Francis 
Heights features two private event rooms—
Golden Gate and Mission Bay, formally 
Alexandra’s and Victor’s. Located directly off 
of the Landmark Lobby, the Colonnade Room 
offers an unrivaled view of Union Square and 
the city’s iconic cable cars. Both rooms provide 
unparalleled floor-to-ceiling windows with 
spectacular wraparound vistas of San Francisco, 
complemented by striking décor and expansive 
space perfect for events and weddings.

MEDIA CONTACT: KELLY CHAMBERLIN,  

CHAMBERLIN PUBLIC RELATIONS, (415) 336-4332,  

KELLY@CHAMBERLINPR.COM, WWW.CHAMBERLINPR.COM 

PUBLIC CONTACT: GENA EGLESTON, WESTIN ST. 

FRANCIS, (415) 774-0118, GENA.EGELSTON@WESTIN.COM, 

WWW.WESTINSTFRANCIS.COM 

SAN LUIS OBISPO

The Kinney SLO  
Gets a Makeover
The Kinney SLO features 100 newly-renovated 
guest rooms and suites, offering amenities 
such as a Simmons Beautyrest Pillow Top 
Bed, a 55” HDTV, mini refrigerator and 
complimentary Wi-Fi. Designed to create 
a college campus vibe, the hotel features an 
on-site bar and restaurant with classic games 
such as skeeball; a year-round heated pool 
and sundeck; and centralized access to all 
things San Luis Obispo, including Cal Poly 
SLO, Bubblegum Alley and the legendary 
Thursday Night Farmers Market. The 
property is also a short drive from Avila Beach, 
Morro Bay, Shell Beach and Pismo Beach.

MEDIA CONTACT: JACQUELINE CLARK-CHARLESWORTH, 

SAN LUIS OBISPO CHAMBER OF COMMERCE—VISITOR 

CENTER, (805) 786-2770, JACQUI@SLOCHAMBER.ORG, 

WWW.SANLUISOBISPOVACATIONS.COM 

PUBLIC CONTACT: DUSTY COLYER-WORTH, SAN LUIS 

OBISPO CHAMBER OF COMMERCE—VISITOR CENTER, 

(877) 756-8696, VISITORCENTER@SLOCHAMBER.ORG, 

WWW.SANLUISOBISPOVACATIONS.COM 

SAN LUIS OBISPO

La Quinta Inn & Suites 
Opens Near Downtown
The pet friendly La Quinta Inn & Suites San 
Luis Obispo just opened close to the shops, 
restaurants and attractions of downtown, 
such as Mission San Luis Obispo de Tolosa 
and Bubblegum Alley. The property offers 

75 guest rooms and 27 suites, as well as a 
free Bright Side Breakfast®, complimentary 
free Wi-Fi, a business center, gym, and 
outdoor pool and hot tub. The hotel also 
offers free parking, as well as laundry and 
dry-cleaning services for a stress-free stay. 
Guest rooms include a mini-refrigerator, 
microwave, flat-screen HDTV, desk and 
more, while the public rooms include 650 
square feet of event space for up to 50 guests.

MEDIA/PUBLIC CONTACT: MADISON QUIRING,  

VISIT SLO CAL, (805) 541-8000,  

MADISON@SLOCAL.COM, WWW.SLOCAL.COM

SAN LUIS OBISPO

Hotel Cerro Coming  
Soon to Downtown 
Located on Garden Street in downtown 
San Luis Obispo, the soon-to-open Hotel 
Cerro aims to offer a small-town vibe with 
luxurious amenities, with 65 rooms and 
suites. This hotel, set to debut this summer, 
features an array of culinary offerings, 
from a pie shop and distillery to its star 
restaurant, Brasserie SLO. The rooftop 
pool bar provides views of downtown and 
surrounding hills. The Penthouse Loft at 900 
square feet includes a bedroom, living area 
and a windowed dining area for six—perfect 
for families looking for extended stays.

MEDIA CONTACT: JACQUELINE CLARK-CHARLESWORTH, 

SAN LUIS OBISPO CHAMBER OF COMMERCE—VISITOR 

CENTER, (805) 786-2770, JACQUI@SLOCHAMBER.ORG, 

WWW.SANLUISOBISPOVACATIONS.COM 

PUBLIC CONTACT: DUSTY COLYER-WORTH, SAN LUIS 

OBISPO CHAMBER OF COMMERCE—VISITOR CENTER, 

(877) 756-8696, VISITORCENTER@SLOCHAMBER.ORG, 

WWW.SANLUISOBISPOVACATIONS.COM 

SAN LUIS OBISPO COUNTY

Hotel SLO Opening  
in Summer 2019
Located just one block from the Historic 
Mission San Luis Obispo de Tolosa, Hotel 
SLO will grant visitors a premier destination 
to explore downtown San Luis Obispo 
beginning in June 2019. The property intends 
to provide guests with a modern urban 
resort experience that embodies the essence 
of SLO, offering 78 luxurious rooms and 
suites, a spa, garden courtyard, pool and gym. 
Hotel SLO will also feature on-site dining 
at Piadina and Ox + Anchor by Executive 

http://media.visitcalifornia.com
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Chef Ryan Fancher along with 10,000 square 
feet of unique meeting and event space.

MEDIA/PUBLIC CONTACT: LENA YOUNG, TURNER PR, 

(303) 333-1402, LENA.YOUNG@TURNERPR.COM,  

WWW.TURNERPR.COM 

SANTA MONICA

Santa Monica Proper Hotel 
Opening Summer 2019
Santa Monica Proper Hotel, the first luxury 
hotel to debut in the city in more than a 
decade, has announced an opening date 
of July 2019. Artfully elevating a vintage 
landmark building with new, contemporary 
architecture, the 271 rooms and suites of 
Santa Monica Proper reflect the local history 
and landscape with original design by Kelly 
Wearstler. Essentials include three restaurant-
bar destinations, including a first-ever 
collaboration between the iconic chefs of Sqirl 
and Contramar. Wellness will also be placed 
front-of-mind through a partnership with 
the celebrated founders of Surya Ayurvedic 
Spa, fitness center with a yoga terrace and a 
rooftop pool, deck and restaurant-bar with 
majestic ocean views. Original works by 
emerging L.A. artists and 16,000 square 
feet of meeting and event spaces complete 
the property. Santa Monica Proper is now 
accepting reservations from July 1, 2019.

MEDIA/PUBLIC CONTACT: LAUREN SALISBURY, 

SANTA MONICA TRAVEL & TOURISM, (310) 319-6263, 

LSALISBURY@SANTAMONICA.COM,  

WWW.SANTAMONICA.COM 

SANTA MONICA

Oceana Beach Club Hotel 
Opening in Santa Monica
Oceana Beach Club Hotel, a luxury boutique 
hotel in Santa Monica, re-emerged as the 
all-new Oceana following a $25 million head-
to-toe transformation in June 2019. The new 
Oceana evokes a stunning beachside home-
away-from-home and delivers a rare private 
residential experience in a quiet neighborhood 
north of Wilshire Boulevard—where the sun-
kissed ocean meets the prestige of walkable 
Montana Avenue. Oceana features an all-
new entrance and lobby, 70 striking guest 
suites with ocean views and custom high-end 
furnishings, a private indoor-outdoor restaurant 
and bar, a lush outdoor courtyard lounge with 

swimming pool and stylish social gathering 
space, state-of-the-art fitness studio and spa 
and additional space for intimate events. 

MEDIA/PUBLIC CONTACT: LAUREN SALISBURY, 

SANTA MONICA TRAVEL & TOURISM, (310) 319-6263, 

LSALISBURY@SANTAMONICA.COM,  

WWW.SANTAMONICA.COM 

SANTA ROSA

Hyatt Regency Sonoma 
Wine Country Gets New 
Look and Brand 
Centrally located in downtown Santa Rosa’s 
historic Railroad Square, the Hyatt Regency 
Sonoma Wine Country recently underwent a 
complete redesign and rebrand. Formerly the 
Hyatt Hotel and now a Hyatt Regency, the 
elevated brand reflects a full range of services 
and amenities. This rustic chic sanctuary, set 
on eight acres with 253 restyled guestrooms, 
now features a reimagined 40,000 square 
feet of event spaces, lobby and other public 
areas. The hotel’s new décor features earthy 
colors and textures with natural accents, as 
well as thoughtful details such as a grapevine-
covered arbor by the pool, a 10-foot crystal 
fire pit where guests can sip wine under 
the stars and manicured floral gardens.

MEDIA CONTACT: RACHEL DUBIN,  

ZAPWATER COMMUNICATIONS, (310) 892-0519,  

RACHEL@ZAPWATER.COM, WWW.HYATT.COM 

PUBLIC CONTACT: FRONT DESK, HYATT REGENCY 

SONOMA WINE COUNTRY, (707) 284-1234,  

JOHN.MCAULIFFE@HYATT.COM, WWW.HYATT.COM 

SISKIYOU COUNTY

Siskiyou County  
Unveils New Lodging 
Four new lodging properties recently opened or 
will soon open in Siskiyou, the northernmost 
region of California that is home to more than 
50 rivers, 270 lakes, 40 hiking and biking 
trails. The new boutique Mossbrae Hotel, 
located in the heart of Dunsmuir’s historical 
district and named after Mossbrae Falls, 
features a lovingly restored 1920s property 
inspired by Dunsmuir of the past. The Inn at 
Mount Shasta, just minutes from restaurants, 
waterfalls and the base of Mt. Shasta, offers 
the largest lodging in town, with rooms and 
suites ranging from 325 to nearly 500 square 
feet, and including complimentary Wi-Fi, 
satellite HDTV, coffee, a mini-refrigerator 

and a microwave. KOA Backcountry Cabins 
debuted at Mt. Shasta Ski Park, providing 
accommodations from studio cabins to  
two-bedroom cabins, and a handicapped-
accessible unit. Scheduled to open in summer 
2019, LOGE Camp in Mount Shasta sits  
on the flanks of California’s most magical  
peak and offers hotel rooms, hostel bunks  
or camping options. Guests can start and  
end the day with coffee and brews at the  
on-site Finlandia Café, and take advantage 
of gear rentals, fire pits and free live music.

MEDIA/PUBLIC CONTACT: OLGA VERKHOTINA, 

AUGUSTINE / DISCOVER SISKIYOU, (916) 960-2888, 

OVERKHOTINA@AUGUSTINEAGENCY.COM, 

 WWW.DISCOVERSISKIYOU.COM

SOUTH LAKE TAHOE

The Landing Lake  
Tahoe Expands Rooms
This summer, The Landing Lake Tahoe Resort 
& Spa will unveil five new rooms—including 
four premium king rooms and a suite. The  
82-room boutique property offers stone 
fireplaces, private outdoor decks and heated 
marble bathroom floors. The spa offers an 
inspiring array of restorative treatments 
utilizing organic products and natural 
botanicals. Jimmy’s, the signature eatery, 
boasts some of the best water views in South 
Lake Tahoe, paired with a menu of Greek 
flavors splashed with a touch of California 
chic and a 1,500-bottle wine vault.

MEDIA/PUBLIC CONTACT: JENN BOYD,  

WEIDINGER PUBLIC RELATIONS, (775) 588-2412,  

JENNIFER@WEIDINGERPR.COM,  

WWW.WEIDINGERPR.COM 

VALENCIA

Hyatt Regency Valencia 
Gets $7 Million Makeover
The Hyatt Regency Valencia just unveiled a  
$7 million refurbishment, with enhancements 
to its 244 guest rooms and suites, lobby, 
public spaces and all indoor-outdoor meeting 
spaces. Guestrooms feature modern design 
elements with a focus on luxury, style 
and comfort, including large work desks, 
ergonomic chairs, and spacious bathrooms 
with upscale amenities and glass enclosed 
showers. Select rooms feature balconies, or 
views overlooking the pool, golf course or 
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mountains. The hotel’s 16,000 square feet 
of meeting space now boasts energy-efficient 
lighting and each indoor ballroom features 20-
foot ceilings adorned with grand chandeliers. 
Newly redesigned outdoor meeting space 
includes lush flower gardens, vine-covered 
terraces and manicured greens. The hotel’s new 
signature restaurant, Greater Pacific, features 
contemporary décor with Asian and Californian 
influences. Located in Valencia California, just 
20 miles from Los Angeles, the Hyatt Regency 
Valencia offers central access to top attractions, 
including Six Flags and Universal Studios.

MEDIA/PUBLIC CONTACT: MADISON SULLIVAN,  

DIMENSION DEVELOPMENT, (501) 766-3516,  

MADISON.SULLIVAN@DIMDEV.COM,  

WWW.DIMDEV.COM

WEST HOLLYWOOD

1 Hotel West Hollywood 
Now Open
The first mission-driven luxury hotel brand, 
1 Hotels is inspired by nature, combining 
sustainable design with extraordinary comfort 
and unrivaled service. Nestled at the base of 
the Hollywood Hills, with sweeping views 
from Downtown L.A. to Santa Monica, 1 
Hotel West Hollywood draws inspiration 
from the land, sea, and abundant sunshine 
of Southern California. Thoughtful touches 
bring nature into guest rooms and suites with 
floor-to-ceiling windows, native greenery, rustic 
wood, marble bathrooms, and organic cotton 
linens. All accommodations offer 50-inch HD 
smart TVs, Bluetooth speakers, Nespresso 
machines, minibars, 24-hour in-room dining, 
soft cotton robes, and yoga mats. One-bedroom 
suites feature step-out balconies, while two 
penthouses boast spacious terraces. Distinctive 
amenities include a pool with skyline views, a 
24-hour gym, “Mind and Movement” wellness 
programs, electric house-car service, a lobby 
farm stand, and five restaurants and bars. Savor 
the bounty of California with every bite and 
sip, from Alice eatery and Harriet’s rooftop 
lounge by The h.wood Group to a three-meal-
a-day restaurant by chef Chris Crary, plus 
fresh takes on the classic lobby bar and pool 
bar. 1 Hotel West Hollywood is also a place to 
gather. More than 14,000 square feet of highly 
functional spaces, state-of-the-art technology, 
turnkey planning, and custom menus make 
for one-of-a-kind events and meetings.

MEDIA/PUBLIC CONTACT: JARRETT TOMBACK,  

SH HOTELS & RESORTS, (310) 424-1600,  

JTOMBACK@SHHOTELSANDRESORTS.COM,  

WWW.1HOTELS.COM/WEST-HOLLYWOOD

CULINARY

CARLSBAD

New French Restaurant 
Spices Up Carlsbad’s 
Culinary Scene 
New-wave French eatery Jeune et Jolie recently 
made a splash onto Carlsbad’s nationally 
recognized gastronomy scene. The exuberantly 
designed 2,000-square-foot space—just two 
blocks north of owner John Resnick’s other 
local eatery, Campfire—features a menu by 
French Chef Andrew Bachelier. Not solely 
confined to his native cuisine, Bachelier 
draws global inspiration from regions known 
for their French influences, including the 
Caribbean, Vietnam and Africa. Through 
responsibly sourced products, Jeune et Jolie—
which means “young and beautiful”—aims 
to reimagine French dishes through the lens 
of Southern California’s vibrant landscape.

MEDIA/PUBLIC CONTACT: JUSTINE MARZONI-MEAD, BAY 

BIRD INC, (619) 564-7644, JUSTINE@BAYBIRDINC.COM, 

WWW.BAYBIRDINC.COM 

CONEJO VALLEY

Conejo Valley Bakes Up 
New Pizza Eatery
The popular Woodland Hills staple Original 
Pizza Cookery moves to Conejo Valley this 
June. Serving up delicious pizzas, pastas, 
salads and their famous homemade garlic 
cheese rolls since 1975, the new location sits 
adjacent to the Best Western Plus Thousand 
Oaks Inn. The restaurant offers a variety of 
tasty pizza options and cookery combinations, 
including a Vegetarian Deluxe, Margherita 
and Southwestern Pizza. In their new 
location, the restaurant team will offer various 
live entertainment options for guests.

MEDIA/PUBLIC CONTACT: JAIME HAYDEN,  

AUGUSTINE AGENCY, (916) 960-2894,  

JHAYDEN@AUGUSTINEAGENCY.COM,  

WWW.CONEJO.COM 

JUNE LAKE

June Lake Pizza Co.  
Now Open in Mono County
June Lake Pizza Co. recently opened in June 
Lake, serving up delicious pizza by the pie and 
by the slice. The newest eatery is the second 
of three businesses to reopen in the historic 
Sierra Inn building which has been converted 
to accommodate a new entertainment venue. 
June Pie joins the existing T-Bar Social Club 
and soon-to-open Balanced Rock Saloon. 
June Pie’s classic New York-style pizzas will 
use fresh ingredients and will be cooked in a 
top-of-the-line rotating deck oven built with 
stones imported from Italy. The oven weighs 
a whopping 3,900 pounds and cooks pizzas 
in just four minutes at temperatures reaching 
900 degrees. The menu and more information 
is available online at www.junelakepizza.com.

MEDIA CONTACT: JENNY KENDRICK, EAST RIVER PR,  

(530) 214-8790, JENNY@EASTRIVERPR.COM,  

WWW.MONOCOUNTY.ORG

PUBLIC CONTACT: ALICIA VENNOS, MONO COUNTY 

TOURISM AND FILM COMMISSION, (760) 709-1149, 

AVENNOS@MONO.CA.GOV, WWW.MONOCOUNTY.ORG

LOS ANGELES

L.A.’s Original Farmers 
Market Sprouts New 
Culinary Concepts
The Original Farmers Market recently 
announced a number of new and exciting 
concepts to one of L.A.’s favorite gathering 
places throughout 2019. One of the most 
anticipated highlights will include Grocers 
Gateway, a newly built area dedicated to 
artisan food vendors. Guests can expect to 
find fresh local produce, olive oil and other 
artisan groceries by year’s end. Itty’s Cheese 
will also join the Farmers Market family this 
year, featuring a selection of California organic 
cheeses, as will Trejo’s Tacos, the colorful, art-
filled taqueria for meat, vegan and vegetarian 
specialties, aguas frescas and kombucha. 
Seafood-lovers will rejoice over Roxy & Jo’s 
Seafood and Oyster Bar, which in late 2019 
will offer grilled local fresh fish, seafood salads, 
lobster rolls, crudo, ceviche, shrimp cocktail, 
fish and chips, and an oyster bar from the 
team behind Monsieur Marcel’s Gourmet 
Market. Market Tavern, a new gastropub, will 
also land by year’s end at Third & Fairfax. 

MEDIA/PUBLIC CONTACT: MARITZA CERRATO,  

THE ORIGINAL FARMERS MARKET,  

(323) 954-4225, MCERRATO@AFGILMORE.COM,  

WWW.FARMERSMARKETLA.COM 

http://media.visitcalifornia.com
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NAPA

Calmére Estate Winery 
and Tasting Room Open  
in Carneros
Lisa and Ariana Peju opened Calmére Estate 
Winery and tasting room in the Carneros 
region of Napa Valley in March 2019, more 
than 35 years after their parents Tony and 
Herta Peju founded Peju Province Winery in 
Rutherford. The family planted 38 acres with 
nine different Pinot Noir clonal varietals, 
with the intention of producing exceptional 
Burgundian varietals. Guests are invited to 
relax in the tasting room, which was designed 
by Ariana Peju working collaboratively 
with designer Lauren Pique. The Calmére 
seated tasting experience features up to five 
wines and takes place in the tasting room 
or outside on the terrace. Private member 
tastings are hosted in the second floor Club 
Calmére lounge that features incredible 
views from the floor to ceiling glass doors 
that open out onto a private balcony. Soft 
seating, accent pieces and distressed wooden 
walls of the lounge are a natural extension 
of the details from the first-floor tasting 
room. The tasting room is open daily, and 
the winery is open by reservation only.

MEDIA/PUBLIC CONTACT: DAN GAFFEY, CALMERE 

ESTATE, (707) 302-1160, DGAFFEY@CALMEREESTATE.COM, 

WWW.CALMEREESTATE.COM 

PASO ROBLES

Paso’s Craft Beer Scene 
Brews Up New Offering
Paso Robles’ booming craft brew scene 
will welcome The Backyard beer garden 
this summer, featuring 24 taps of brews 
from national and local craft brewers, 
including Firestone Walker and Tent 
City. The contemporary urban design will 
incorporate structures made from repurposed 
metal storage containers in the outdoor 
area and draw inspiration from traditional 
Bavarian-style neighborhood beer gardens. 
This family and dog friendly hotspot will 
feature a kids’ game area, corn hole and 
shuffleboard. Located a short walk from 
Paso’s Downtown City Park, The Backyard 
aims to serve as a casual outdoor gathering 
place where people can enjoy a wide selection 

of rotating taps showcasing local craft beers, 
wine and cider, great food, and live music.

MEDIA/PUBLIC CONTACT: LENA YOUNG, TURNER PR, 

(303) 333-1402, LENA.YOUNG@TURNERPR.COM,  

WWW.TURNERPR.COM 

SAN DIEGO

California’s First Italian 
Michelin Chefs Head  
to San Diego 
Il Dandy, the latest culinary venture from 
Dario and Pietro Gallo—the Calabrian-born 
brothers behind the lauded Civico 1845 in 
San Diego’s Little Italy neighborhood—is 
home to two Italian Michelin-rated chefs. 
Celebrated father and son duo, Antonio and 
Luca Abbruzzino, have made the journey to 
San Diego to helm the kitchen at Il Dandy, 
which opened on the ground floor of the 
landmark Mister A’s building in the growing 
gastronomic hub of Bankers Hill. Their 
eponymous restaurant Ristorante Abbruzzino, 
situated in the Calabrian region of Southern 
Italy, was awarded a Michelin star in 2013 
and has upheld the honor every year since. 
Il Dandy is a tip of the hat to dandyism, a 
philosophy which embodies the notions of 
refinement and references men who place 
particular emphasis on the elevation and 
satisfaction of their cultural passions. This 
new project pays homage to the region and to 
the unique culinary birthplace shared by the 
Gallo and Abbruzzino families, with cold-
pressed imported Italian E.V.O.O. tableside 
tastings and contemporary market-driven 
dishes guided by sustainability and seasonality.

MEDIA/PUBLIC CONTACT: PEYTON ROBERTSON, BAY 

BIRD INC, (858) 382-4922, PEYTON@BAYBIRDINC.COM, 

WWW.BAYBIRDINC.COM 

SAN LUIS OBISPO

Burger Village Set  
to Sizzle on SLO’s  
Dining Scene 
Coming all the way from New York, Burger 
Village aims to fire up downtown San Luis 
Obispo’s culinary landscape this summer. As 
the first West Coast location, Burger Village 
will serve organic, all-natural, antibiotic- and 
hormone-free burgers. No ordinary burger 
joint, Burger Village will offer exotic burgers 

for adventurous carnivores who appreciate 
meats such as boar, elk, lamb and salmon. 
Herbivores can also take part with vegan 
and vegetarian friendly dishes ranging from 
plant-based burgers to hearty salads. 

MEDIA CONTACT: JACQUELINE CLARK-CHARLESWORTH, 

SAN LUIS OBISPO CHAMBER OF COMMERCE—VISITOR 

CENTER, (805) 786-2770, JACQUI@SLOCHAMBER.ORG, 

WWW.SANLUISOBISPOVACATIONS.COM 

PUBLIC CONTACT: DUSTY COLYER-WORTH, SAN LUIS 

OBISPO CHAMBER OF COMMERCE—VISITOR CENTER, 

(877) 756-8696, VISITORCENTER@SLOCHAMBER.ORG, 

WWW.SANLUISOBISPOVACATIONS.COM 

SANTA BARBARA

Santa Barbara Dishes Up 
New Food Hall Concept
Kim’s Service Department, a highly anticipated 
new complex from developers of the Funk 
Zone’s popular Waterline, will open along State 
Street in downtown Santa Barbara by summer 
2019. Major craft brewery Modern Times 
cheekily calls the complex a “Modern Times 
Academy of Recreational Science…5,000 
square feet of pure, unmitigated libational 
wonder.” The space includes an indoor-outdoor 
taproom featuring Modern Times beer, a 
Cuban restaurant called Cubaneo (from 
creators of acclaimed Barbareño), Shaker 
Mill cocktail lounge (from mixologists of The 
Good Lion), and Gear, a craft boutique. The 
development is the latest in a trend of new 
mini food complexes opening in downtown 
Santa Barbara and the Funk Zone.

MEDIA/PUBLIC CONTACT: KARNA HUGHES,  

VISIT SANTA BARBARA, (805) 966-9222 X112,  

KARNA@SANTABARBARACA.COM,  

WWW.SANTABARBARACA.COM 

SANTA CRUZ

Jack O’Neill Eatery  
Surfs into Santa Cruz 
The Santa Cruz Dream Inn capped off a major 
renovation and rebrand with the opening of the 
Jack O’Neill Lounge and Restaurant, inspired 
by the late local surfing icon and wetsuit 
pioneer. The bright space features spectacular 
views overlooking Cowell Beach, as well as 
photos and memorabilia from the legendary 
surfer’s life. The expanded lounge allows access 
to outdoor seating on the balcony, which 
overlooks the coast and features live music 
and entertainment. The eatery serves coastal 
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cuisine driven by regional ingredients, such as 
cage-free eggs from the Glaum Egg Ranch, and 
seasonal produce sourced from area farmers. 

MEDIA/PUBLIC CONTACT: CHRISTINA GLYNN,  

VISIT SANTA CRUZ COUNTY, (831) 425-1234,  

CGLYNN@SANTACRUZ.ORG, WWW.VISITSANTACRUZ.ORG 

SANTA CRUZ

Snap Taco Adds New Zest 
to Taqueria Concept
Snap Taco recently entered downtown Santa 
Cruz’s Mexican dining landscape, aiming to 
add a little zing to the traditional taco joint 
concept. A new restaurant launched by the 
team behind both the Picnic Basket and the 
Penny Ice Creamery, this new spot highlights 
organic, local foods with vegetarian-inclusive 
options. The menu also features cocktails, 
slushies and fresh juices. Snap Taco boasts daily 
specials after 6 p.m., varying from discounted 
appetizers to kids eating free on Sunday nights. 

MEDIA/PUBLIC CONTACT: CHRISTINA GLYNN,  

VISIT SANTA CRUZ COUNTY, (831) 425-1234,  

CGLYNN@SANTACRUZ.ORG,  

WWW.VISITSANTACRUZ.ORG 

SOUTH LAKE TAHOE

South Lake Tahoe’s  
Beer Trail Grows
South Lake Tahoe Beer Trail just got a little 
longer with the recent opening of The Hangar 
Taproom & Bottle Shop. The new craft brew 
joint pours 30 craft beers on tap and boasts 
dog friendly, fenced-in park and lawn park 
to take advantage of the beautiful summer 
weather. South Lake Tahoe’s beer trail 
includes nine different local craft breweries 
or taprooms all within less than six miles. 
Visitors can explore the hopping locales on 
their own via car or bike, or let someone else 
drive by taking part in an organized tour.

MEDIA/PUBLIC CONTACT: JENN BOYD,  

WEIDINGER PUBLIC RELATIONS, (775) 588-2412,  

JENNIFER@WEIDINGERPR.COM, WWW.WEIDINGERPR.COM 

ARTS & 
ENTERTAINMENT

FRESNO

Fresno Yosemite Airport 
Debuts New Arts Lounge 
Fresno Yosemite International Airport invites 
travelers to experience their new arts lounge, 
featuring art exhibitions as part of the Arts 
& Culture program. The lounge, designed 
to offer a comfortable workspace and an 
area to charge mobile devices, also invites 
guests to relax and enjoy art by California’s 
Central Valley artists. The Airport’s Arts & 
Culture program highlights talented artists 
showcase various cultural identities and diverse 
histories through their unique interpretations. 
The program recently expanded to include 
larger works of art, live music performances 
and a partnership with Spectrum Art 
Gallery featuring local photographers. 

MEDIA/PUBLIC CONTACT: VIKKIE CALDERON, FRESNO 

YOSEMITE INTERNATIONAL AIRPORT, (559) 621-4522, 

VIKKIE.CALDERON@FRESNO.GOV, WWW.FRESNO.GOV

NAPA VALLEY

New Art Arrives for Napa 
ARTwalk in June 2019
Downtown Napa welcomes new artwork in 
June 2019 for its biannual, rotating exhibition 
of juried sculpture created by artists from the 
Western U.S.,–Napa ARTwalk. The Napa 
ARTwalk is a curated walking tour program 
designed to enhance the local environment and 
promote the understanding and enjoyment 
of public art. The first Art Walk launched 
in 2009, and collections rotate every two 
years; the 2019-21 exhibition will be the sixth 
rotation in this program. Artworks remain 
on view for a period of approximately two 
years (July 2019–August 2021), during which 
community members and visitors vote online 
to select one artwork for the “People’s Choice 
Award.” All sites are a brief distance from one 
another, and several are on or near popular 

visitor destinations such as the Oxbow Public 
Market, Napa Mill, and Napa River Inn. 
The route is not limited to walking; strollers, 
wheelchairs, bicycles and any other necessary 
assistance can be easily accommodated.

MEDIA/PUBLIC CONTACT: OLGA VERKHOTINA, 

DOWNTOWN NAPA, (916) 960-2888,  

OVERKHOTINA@AUGUSTINEAGENCY.COM,  

WWW.DONAPA.COM 

PASO ROBLES

Immersive and Experiential 
Open-Air Exhibit Now 
Open in Paso Robles
Sensorio—which means “a gift for the senses”—
debuted May 19 in Paso Robles, offering a 
brand-new 380-acre, immersive and experiential 
open-air exhibit space. The premiere exhibit, 
an instillation by world-renowned artist Bruce 
Munro, features 15 acres of rolling hillsides 
adorned with thousands of strategically placed 
LED lights. The installation, “Field of Light,” 
uses an array of over 58,800 stemmed spheres 
lit by fiber-optics, gently illuminating the 
landscape in subtle blooms of morphing color. 
Powered by solar, the stunning exhibition will 
captivate visitors, inviting them to engage with 
the landscape and environment through an 
ethereal light-based and sculptural experience.

MEDIA/PUBLIC CONTACT: LENA YOUNG, TURNER PR,  

(303) 333-1402, LENA.YOUNG@TURNERPR.COM,  

WWW.TURNERPR.COM 

SAN DIEGO 

Maritime Museum of  
San Diego Launches Naval 
History Art & Plein Air 
Painting Exhibits
San Diego’s Maritime Museum recently 
unveiled its latest exhibit, Arthur Beaumont’s 
“Art of the Sea,” curated by The Irvine Museum 
Collection at the University of California, 
Irvine. Located in the Gould Eddy gallery on 
the lower deck of the Victorian-era 1898 steam 
ferryboat Berkeley, the show features numerous 
portraits of specific naval vessels, including 
mighty aircraft carriers and battleships as well 
as personal yachts of presidents and celebrities. 
Beaumont’s art portrays not only admirals 
but also common sailors and soldiers, forming 
the core of his series of significant wartime 

http://media.visitcalifornia.com
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literature inspired harsh censorship and 
heavy-handed editorial control, so the queer 
community took control of their narrative, 
authoring queer pulps and establishing 
homophile organizations to build community 
and awareness. This retrospective, which 
runs through August 31, spans twentieth 
century queer literature from pre-WWII 
underground books, lurid mid-century 
pulps, periodicals from the early homophile 
press, and the colorful, sometimes angry 
publications of the gay liberation movement. 

MEDIA CONTACT: ANITA ENGLES, AMERICAN 

BOOKBINDERS MUSEUM, (415) 824-9754,  

ANITA.ENGLES@BOOKBINDERSMUSEUM.ORG,  

WWW.BOOKBINDERSMUSEUM.ORG 

PUBLIC CONTACT: RECEPTION, AMERICAN  

BOOKBINDERS MUSEUM, (415) 824-9754,  

INFO@BOOKBINDERSMUSEUM.ORG,  

WWW.BOOKBINDERSMUSEUM.ORG 

SARATOGA

Hakone’s Public Tea 
Ceremonies Launch  
for 2019
Hakone Estate and Gardens, one of the oldest 
Japanese gardens in the U.S., just launched  
its popular Public Tea Ceremony program 
on April 20. The series, featuring a one-hour 
authentic ceremony taught by a Japanese Tea 
Master in traditional garb, runs every third 
Sunday through Sunday, Nov. 17, 2019.  
The tea demonstrations, offered in the 
Cultural Exchange Center, demonstrates the 
Omotesenke family style of tea preparation 
and serving, one of three traditional methods 
used in Japan for centuries. Hakone also 
offers a wide variety of docent-led tours and 
educational classes, from Zen meditation, 
karate and Tai Chi to watercolor painting.

MEDIA CONTACT: SHOZO KAGOSHIMA, HAKONE  

ESTATE AND GARDENS, (408) 741-4994, 

PUBLICRELATIONS@HAKONE.COM,  

WWW.HAKONE.COM 

SONOMA COUNTY

Transcendence Theatre 
Company Announces  
2019 Summer Series
The award-winning Transcendence Theater 
Company, based in Sonoma County’s Jack 
London State Historic Park, will open its 2019 
“Broadway Under the Stars” summer series 

June 14 with the Tony Award and Pulitzer  
Prize winning musical “A Chorus Line.” 
Conceived, directed and choreographed by 
Michael Bennett, “A Chorus Line” features 
music by Marvin Hamlisch, lyrics by 
Edward Kleban, book by James Kirkwood 
Jr. and Nicholas Dante, and additional 
choreography by Bob Avian. The series 
features outdoor weekend performances 
through early September at 7:30 p.m. and 
includes additional musical reviews such 
as “Fantastical Family Night,” “Those 
Dancin’ Feet” and “Gala Celebration.”  

MEDIA CONTACT: KIM TAYLOR, TRANSCENDENCE 

THEATRE COMPANY, (415) 897-7772,  

KIMTAYLORPR@AOL.COM,  

WWW.TRANSCENDENCETHEATRE.ORG 

PUBLIC CONTACT: LEESA YOUNG,  

TRANSCENDENCE THEATRE COMPANY,  

(877) 424-1414, INFO@TTCSONOMA.ORG,  

WWW.BESTNIGHTEVER.ORG 

FAMILY FUN

ANAHEIM

Star Wars: Galaxy’s Edge 
Now Open at Disneyland
Guests will experience intergalactic adventures 
firsthand in the highly-anticipated Star 
Wars–themed land, “Star Wars: Galaxy’s 
Edge,” at the Disneyland Resort. The 14-
acre land opened on May 31, featuring two 
anchor attractions—one that gives guests the 
chance to pilot the Millennium Falcon on a 
customized secret mission, and another that 
puts guests right in the middle of a battle 
between the First Order and the Resistance. 
Guests will also encounter characters, including 
BB-8, Chewbacca, Rex and Kylo Ren.

MEDIA/PUBLIC CONTACT: VALERIE LEE, DISNEYLAND 

RESORT, (714) 781-6562, VALERIE.J.LEE@DISNEY.COM, 

DISNEYLAND.DISNEY.GO.COM

commissions for National Geographic 
Magazine. A concurrent exhibit, “Sea and 
Shore,” features submissions from members 
of the Plein Air Painters Association of San 
Diego. The shows are scheduled to run through 
September and are included with admission.

MEDIA/PUBLIC CONTACT: THERESA SMULLEN,  

MARITIME MUSEUM OF SAN DIEGO, (619) 234-9153, 

TSMULLEN@SDMARITIME.ORG, WWW.SDMARITIME.ORG 

SAN FRANCISCO

New Exploratorium  
Exhibit Explores Identity 
Explore the many converging facets of identity 
with the new “Self, Made” exhibit, a journey 
to the center of what makes you, you. The 
exhibit, which runs May 23 through Sept. 
2, 2019, asks questions such as, “Are you an 
introvert or an extrovert?,” “Are your cells 
‘you’—and are they still you if they live on 
long after your death?” and “Can a change of 
costume change your way of thinking?” The 
program encourages guests to question their 
assumptions, weigh their psychic baggage, 
and dare themselves to try on a new persona 
as they explore both self and society. This 
bold yet playful exhibition features dozens 
of new interactives, artifacts and artworks, 
including the costumes worn by Shuri and 
T’Challa in Marvel’s Black Panther, and 
work by Kehinde Wiley, painter of the official 
White House portrait of Barack Obama.

MEDIA CONTACT: AVI MARTIN, EXPLORATORIUM,  

(415) 528-4444, AMARTIN@EXPLORATORIUM.EDU,  

WWW.EXPLORATORIUM.EDU

PUBLIC CONTACT: ADMISSIONS OFFICE, EXPLORATORIUM, 

(415) 528-4444, VISIT@EXPLORATORIUM.EDU,  

WWW.EXPLORATORIUM.EDU

SAN FRANCISCO

American Bookbinders 
Museum Announces, 
“Queer Voices” Exhibit
The American Bookbinders Museum, in 
collaboration with the LGBT Historical 
Society, will unveil its latest exhibit, “Queer 
Voices: Paperbacks and Periodicals Forging 
Community,” on June 1. The program 
explores how, like early communication in 
the LGBTQ+ community, queer literature 
emerged from clandestine networks, with 
books printed and distributed in secret. Early 
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BIG BEAR

New Soaring Eagle 
Attraction at Alpine Slide 
at Magic Mountain
Alpine Slide at Magic Mountain recently 
introduced the Soaring Eagle, a new attraction 
in Big Bear Lake not seen anywhere else in 
California. This family-friendly, dual-seated 
thrill ride gives guests the sensation of flying 
high above Big Bear Lake. The Soaring Eagle 
is designed for all ages (must be at least 42 
inches tall to ride). It can carry two riders 
at a time on comfortable side-by-side seats 
equipped with safety buckles. This exhilarating 
amusement-style ride is 500-feet long with a 
100-foot vertical drop. The Soaring Eagle starts 
at the base of Alpine Slide at Magic Mountain, 
and lifts riders backwards to a 70-foot tall 
launch tower that is situated on a hillside. The 
backwards ride to the towering peak is a delight 
in itself offering spectacular views of Big Bear 
Lake and surrounding mountain vistas. Once 
the Soaring Eagle reaches the top, it pauses 
for a brief moment so riders can take in the 
unsurpassed beauty below. The most exciting 
part of the ride is when it catapults forward 
at speeds up to 26 mph, back to the base.

MEDIA/PUBLIC: DAN MCKERNAN, DAN MCKERNAN PR, 

(951) 283-9442, DANMCKERNANPR@GMAIL.COM,  

WWW.ALPINESLIDEBIGBEAR.COM

CARLSBAD

DUPLO Playtown  
Open at LEGOLAND 
DUPLO® Playtown officially opened in its 
new location in May, atop a grassy knoll in 
the heart of the Park surrounding Kid Power 
Towers. DUPLO® Playtown, an area geared 
towards children five and under, features 
colorful playhouses and interactive structures 
where the kids can climb, slide and explore. 
DUPLO® Playtown includes more than ten 
playhouses with sounds, buttons, and games for 
children to play with. From a barn with animal 
structures, to a grocery store, hospital, and 
maze complete with an interactive scarecrow; 
kids are encouraged to use their imagination 
and creativity while playing! The new area is a 
great option for families with toddlers and the 
perfect place to let younger children get hands-
on and experience their first theme park ride 

for the first time on the new LEGOLAND® 
Express Train Ride. For the older kids, Kid 
Power Towers stands tall in the middle of 
DUPLO® Playtown—kids and parents alike 
can ride to the top of one of three towers to get 
an incredible view of the entire Park and enjoy 
a thrilling “free-fall” down to the bottom.

MEDIA/PUBLIC CONTACT: CORRINE BOLLENDORF, 

LEGOLAND CALIFORNIA RESORT, (760) 918-5356, 

CORRINNE.BOLLENDORF@LEGOLAND.COM,  

WWW.LEGOLAND.COM 

LONG BEACH

Aquarium of the Pacific 
Unveils New Wing 
The Aquarium of the Pacific in Long Beach 
opened its first major expansion, Pacific 
Visions, on May 24, 2019. The 29,000-square-
foot, two-story structure will house a state-
of-the-art theater, art gallery, and exhibition 
space featuring interactives and animal 
exhibits. Pacific Visions aims to challenge 
visitors to examine human impact on our 
ocean planet and engage in choices regarding 
food, energy, and water. Visitors enter 
Pacific Visions through an art gallery that 
immerses them in sea life through a visual 
installation, soundscapes, and touchable 
sculptures. Next, the orientation gallery will 
showcase an interactive virtual waterfall 
and a film highlighting our connections 
with the ocean. The 300-seat Honda 
Pacific Visions Theater houses a massive 
180-degree curved screen, a tilting floor 
projection disc, and special effects. In the 
culmination gallery, visitors can envision steps 
to create a better planet through interactive 
games, displays, and animal exhibits. 

MEDIA CONTACT: CLAIRE ATKINSON, AQUARIUM OF  

THE PACIFIC, (562) 951-1678, CATKINSON@LBAOP.ORG, 

WWW.AQUARIUMOFPACIFIC.ORG 

PUBLIC CONTACT: GUEST SERVICES,  

AQUARIUM OF THE PACIFIC, (562) 590-3100, 

AQUARIUMOFPACIFIC@LBAOP.ORG,  

WWW.AQUARIUMOFPACIFIC.ORG 

SANTA MONICA

The Cayton Children’s 
Museum Now Open
The Cayton Children’s Museum, formerly 
named the Zimmer Children’s Museum, 
opened a new space in Downtown Santa 
Monica in June 2019. Sprawling across 21,000 
square feet of Santa Monica Place, Santa 
Monica’s open-air luxury shopping center, 
the museum offers expansive, discovery-
based exhibits, public programming and a 
calendar of arts and culture programming 
to inspire children and youth to practice 
being their best selves. The Cayton Children’s 
Museum also houses an art studio, gift shop 
and community and workshop rooms.

MEDIA/PUBLIC CONTACT: LAUREN SALISBURY, 

SANTA MONICA TRAVEL & TOURISM, (310) 319-6263, 

LSALISBURY@SANTAMONICA.COM,  

WWW.SANTAMONICA.COM 

UNIVERSAL CITY

Universal Studios 
Hollywood Debuts  
Jurassic World—The Ride
Dinosaurs will once again roam the earth this 
summer when Universal Studios Hollywood 
debuts its eagerly awaited mega attraction, 
“Jurassic World—The Ride.” Leaping from 
the silver screen to the theme park, the new 
attraction will immerse guests into newly 
themed environments and breathe new life 
into dimensional animatronic dinosaurs, 
including new fan favorites featured in the 
Jurassic World films from Universal Pictures 
and Amblin Entertainment. This ambitious 
ride is being reimagined under the direction 
of the award-winning and inspired minds 
at Universal Creative, the Oscar®-winning 
special-effects visionaries at Industrial Light 
& Magic (ILM), a division of Lucasfilm, 
Ltd.—the brand stewards at Universal Pictures 
and acclaimed filmmakers Steven Spielberg, 
Colin Trevorrow and Frank Marshall.

MEDIA/PUBLIC CONTACT: ATHENIA VELIZ-DUNN, 

UNIVERSAL STUDIOS HOLLYWOOD, (818) 622-3855,  

ATHENIA.VELIZ-DUNN@NBCUNI.COM,  

WWW.UNIVERSALSTUDIOSHOLLYWOOD.COM

http://media.visitcalifornia.com
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OUTDOOR 
RECREATION

HUNTINGTON BEACH

Vans Skatepark Expands 
The Vans off the Wall Skatepark in Huntington 
Beach completed its expansion in March 2019, 
debuting a brand-new combi bowl and a Vans 
Park Series certified park terrain course—a 
first on American soil. The skatepark, which 
features more than 35,000 square feet of rails, 
bowls, stair sets, rollers and gaps, completed 
the renovation to prepare for Olympic-level 
training. The Vans off the Wall Skatepark is 
free and open to the public seven days a week, 
welcoming skaters of all skill levels to shred. 

MEDIA/PUBLIC CONTACT: KATHY MIRANDA, VANS,  

(714) 755-4168, KATHY_MIRANDA@VFC.COM,  

WWW.VANS.COM 

IONE

Lake Camanche Starts 
Rent! My Tent Program
Lake Camanche Recreation Company 
recently launched its innovative Rent My 
Tent! Program designed for beginners who 
love the idea of camping but worry about 
the learning curve. Guests arrive at the Lake 
Camanche Resort to find their tents and site 
already set up for them, including a lantern, 
camping chairs, firewood and sleeping mats. 
They just bring sleeping bags and when they 
leave the resort will take care of the tent and 
site tear down. An upgraded program adds a 
s’mores kit. Those who prefer glamping can 
stay at the recently renovated Monument RV 
Park, cottages or vacation home rentals. 

MEDIA/PUBLIC CONTACT: TERRY WILLARD,  

BASECAMP HOSPITALITY, (866) 763-5121,  

TWILLARD@GOLAKECAMANCHE.COM,  

WWW.LAKECAMANCHERESORT.COM 

MORRO BAY

Patriot Fishing Vessel  
Sails into Morro Bay
Fishing vessel Patriot—located at Morro 
Bay Landing—launches this July, offering 
everything from deep sea to shallow water 
sport fishing for anglers of all ages and skill 
levels. The Patriot features a large bait tank 
and full-service galley ready to provide a hot 
breakfast, lunch or snack. It will be the only 
vessel to offer crab fishing on the Central 
Coast, allowing each passenger to bring 
home up to six fresh crabs. Prior to the trip, 
guests can get fishing licenses, gear, food 
and information at Morro Bay Landing.

MEDIA CONTACT: SUSAN HARTZLER,  

MENTAL MARKETING, (818) 585-8641,  

SHARTZLER@MENTALMARKETING.COM,  

WWW.MENTALMARKETING.COM 

PUBLIC CONTACT: JENNIFER LITTLE, MORRO BAY,  

(805) 225-1570, JLITTLE@MORROBAYCA.GOV,  

WWW.MORROBAY.ORG 

OXNARD

Parasailing Tour Tours  
Take Flight in Oxnard
Visitors can take to the skies on a new 
parasailing adventure in Channel Islands 
Harbor in Oxnard. Hosted by Channel Islands 
Parasail, the experience lets guests soar through 
the air while capturing views of the Southern 
California coastline. The company’s captains, 
highly trained U.S. Coast Guard masters, 
ensure a smooth ride even for those with no 
experience. The three experiences available for 
booking—600 feet, 800 feet and 1,000 feet—
all launch from Marine Emporium Landing. 
The experience is open to couples and special 
occasions, including marriage proposals. 

MEDIA CONTACT: JANIS FLIPPEN, JANIS FLIPPEN  

PUBLIC RELATIONS, (805) 443-3724,  

JANIS@JANISFLIPPENPR.COM,  

WWW.VISITOXNARD.COM 

PUBLIC CONTACT: JULIE MINO, OXNARD  

CONVENTION & VISITORS BUREAU, (805) 385-7545,  

INFO@VISITOXNARD.COM, WWW.VISITOXNARD.COM

SOUTH LAKE TAHOE

New Underwater Park and 
Hot Air Balloon Launch 
Surface on Emerald Bay
The Emerald Bay Maritime Heritage Trail 
recently debuted, giving scuba divers the chance 
to explore the resting place for many boats, 

launches and barges used in the lake before 
the turn of the century—during the heyday of 
Emerald Bay Resort in the construction of the 
iconic Vikingsholm mansion. Four sites feature 
underwater interpretative panels, and divers can 
pick up waterproof informational cards from 
the Emerald Bay State Park’s visitor center. 
The vessels await at depths ranging between 10 
and 60 feet. For those who prefer to stay above 
water, Lake Tahoe Balloons represents the 
only hot air balloon in the world to launch and 
land on water. Guests watch the sunrise from 
the boat as the balloon inflates, then get into 
the basket to soar 3,000 feet above the lake. 

MEDIA CONTACT: JENN BOYD, WEIDINGER  

PUBLIC RELATIONS, (775) 588-2412,  

JENNIFER@WEIDINGERPR.COM,  

WWW.WEIDINGERPR.COM 

PUBLIC CONTACT: CAROL CHAPLIN, LAKE  

TAHOE VISITORS AUTHORITY, (775) 588-5900,  

INFO@LTVA.ORG, WWW.TAHOESOUTH.COM 

TECHNOLOGY & 
TOURS

NEWPORT BEACH

Newport Beach Uploads 
Digital Concierge
To help visitors navigate Newport Beach’s 
10 distinctive neighborhoods and countless 
experiences, Visit Newport Beach recently 
announced Ask Marina, a new digital concierge 
system that simply personalizes guests’ trips 
after asking a series of questions about travel 
preferences. Based on a guest’s selections, 
Marina will gather a list of suggestions 
on top restaurants, activities and hotels. 
Marina can also direct visitors who turn on 
their location feature to nearby experiences. 
Visitors just go to www.AskMarinaNB.
com to begin mapping out their journey.

MEDIA CONTACT: MARIA LUCAS, VISIT NEWPORT BEACH,  

(949) 706-5309, MARIA@NEWPORTBEACHANDCO.COM,  

WWW.NEWPORTBEACHANDCO.COM 

PUBLIC CONTACT: VISITOR CONCIERGE,  

VISIT NEWPORT BEACH, (949) 467-2757,  

CONCIERGE@VISITNEWPORTBEACH.COM,  

WWW.NEWPORTBEACHANDCO.COM 
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OAKLAND

Local Food Adventures 
Cooks Up New Tour 
Local Food Adventures introduced its latest 
culinary tour of the Bay Area’s sizzling 
dining scene on May 10. The Oakland Meets 
San Francisco Food Tour takes guests on a 
progressive lunch through the lively waterfront 
Jack London Square—Oakland’s historic 
warehouse district and the newly founded 
Jack London Brewing District. The tour 
aims to engage guests in the local food and 
spirits scene, as well as the community of 
artists who make the area so vibrant. Guests 
staying in San Francisco can start the tour 
from the San Francisco Ferry Building, 
taking the ferry to Oakland and whetting 
their appetites with beautiful views.

MEDIA CONTACT: ALLIE NEAL, VISIT OAKLAND,  

(510) 208-0529, ALLIE@VISITOAKLAND.COM,  

WWW.VISITOAKLAND.COM 

PUBLIC CONTACT: VISITOR SERVICES, VISIT OAKLAND,  

(510) 839-9000, VISIT@VISITOAKLAND.COM,  

WWW.VISITOAKLAND.COM 

OCEANSIDE

New Wine Adventures  
Take Off in Oceanside
Wine lovers in Oceanside can enjoy two 
new adventures by air or sea. Guests can feel 
like they’re living a real-life episode of “The 
Bachelor” with Waverider Helicopter’s Lunch 
and Wine Tour, which takes flight from 
Oceanside Airport for a 20-minute ride along 
the scenic coastline before turning inland 
towards Temecula. The trip takes guests to 
Temecula’s Thornton Winery, where they sip 
a welcome glass of sparkling wine and savor 
a two-hour lunch and wine tasting before 
heading back. For those who prefer to pair 
their wine with the sea and sunsets, Oceanside 
Adventures’ new Harbor Wine Cruise offers 
just the ticket. Taking place the first Saturday 
of each month, the tour cruises along the coast 
for 90 minutes aboard a luxury catamaran, 
while guests enjoy a selection of appetizers 
and taste three wines from Oceanside’s 
award-winning Beach House Winery. 

MEDIA CONTACT: SHAE GEARY, (W)RIGHT  

ON COMMUNICATIONS, (760) 815-8617,  

SGEARY@WRIGHTONCOMM.COM,  

WWW.VISITOCEANSIDE.ORG 

PUBLIC CONTACT: LESLEE GAUL, VISIT OCEANSIDE,  

(760) 721-1101, LESLEE@VISITOCEANSIDE.ORG,  

WWW.VISITOCEANSIDE.ORG 

ORANGE COUNTY

New Wine Cruise Sets  
Sail from Dana Wharf
Oceanside Adventures recently launched a new 
90-minute evening wine cruise aboard their 
luxury catamaran. The experience features 
four tastes of wine from The Organic Cellar, 
including exclusive wine choices labeled by 
the famed artist Wyland. Guests enjoy their 
wines with a selection of cheese, crackers, fresh 
fruit and nuts. This year-round cruise departs 
every Friday and Sunday night and runs from 
5:30 to 7 p.m. It is also available for private/
group charters parties throughout the week. 

MEDIA/PUBLIC CONTACT: KELLY FARLOW, DANA  

WHARF SPORTFISHING AND WHALE WATCHING,  

(949) 496-5794, KELLYDWS@GMAIL.COM,  

WWW.DANAWHARF.COM/OC-WINE-CRUISE 

SAN FRANCISCO

Wild SF Tours Kicks Off 
City’s First Graffiti Tour
Wild SF Tours just launched the city’s first 
ever graffiti tour in the Mission District, in 
collaboration with Lilac Alley Mural Project 
and Calle 24 Cultural District. Spearheaded 
by cultural producer and community 
organizer Arturo Mendez, this nearly two-
hour tour engages guests with the stories 
of the Mission District’s art, activism and 
community resilience. Guests explore the 
mural-filled alleyways and streets, seeing 
historic works and hearing the stories behind 
them, understanding the intersection of art 
and politics through the images created and 
celebrated by the Mission District community. 
The tour uses public art as a jumping off 
point to discuss issues important to the 
Mission District community—gentrification, 
culture, feminism and community identity. 
Throughout the tour, guests will learn about 
how large-scale paintings are created, the 
romantic history of graffiti, the symbolism of 
images displayed in these public works, and the 
stories behind the artists who created them. 

MEDIA/PUBLIC CONTACT: WES LESLIE, WILD SF TOURS, 

(415) 580-1849, WES@WILDSFTOURS.COM,  

WWW.WILDSFTOURS.COM 

SAN FRANCISCO

New Ghost Hunt Scares  
Up Fun in San Francisco
Inspired by true crime podcasts and immersive 
theater experiences like New York City’s Sleep 
No More, Wild SF Tours recently launched 
a macabre, terrifying nighttime attraction 
called SF Horror Story. Part street theater, 
part ghost hunt, this interactive journey takes 
guests into a creepy, sinister world. They’ll 
get equipped with augmented reality devices, 
using both technology and their senses to find 
clues hidden down the old alleys of Chinatown 
and Barbary Coast. Actors will appear too, 
blurring the line between performance and 
true terror. Not for the faint of heart, this 
experience aims to send deeper chills up the 
spine than Wild SF’s popular ghost tour.

MEDIA/PUBLIC CONTACT: WES LESLIE, WILD SF TOURS, 

(415) 580-1849, WES@WILDSFTOURS.COM,  

WWW.WILDSFTOURS.COM 

SAN FRANCISCO

Red and White  
Fleet Christens New  
Eco-Friendly Vessel
The Red and White Fleet, operating in San 
Francisco since 1892, recently announced the 
newest and greenest addition to their fleet, 
the Enhydra, a 600-passenger sightseeing and 
excursion vessel. The Enhydra, a tribute to 
the California sea otter, is the first aluminum 
hulled, lithium-Ion battery plug-in hybrid 
vessel built in the U.S. Guests on board the 
Enhydra can experience amazing views of 
the bay and cityscape from each of the three 
decks, complete with their own convenient 
snack bar. Enhydra operates daily on the 
California Sunset Cruise, a two-hour tour 
offering panoramic twilight views of San 
Francisco Bay. It also sails on the daily Bridge 
to Bridge tour, a 90-minute excursion where 
guests can see the entire San Francisco skyline 
from the water while sailing under both the 
Golden Gate Bridge and the Bay Bridge. 

MEDIA CONTACT: ROSE DAWYDIAK-RAPAGNANI,  

WE RISE PR, (415) 509-6962, ROSE@WERISEPR.COM,  

WWW.REDANDWHITE.COM 

http://media.visitcalifornia.com
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SOUTHERN CALIFORNIA

Hornblower Launches 
Unique Tasting Cruises
Hornblower Cruises & Events invites foodies to 
get on board for their new Signature Series of 
culinary experience cruises in Newport Beach 
and Marina del Rey. Designed to break from 
the dining norm, the series offers guests Wine 
& Whiskey tasting events, Micro-brews & 
Trivia nights, live music cruises and gourmet 
lunch with their pup on the Dogs on Deck 
tour—which benefits dogs in need. For fans of 
the Old West and John Wayne, the company 
features the Celebrate All Things Wild Goose 
program aboard John Wayne’s former yacht 
Wild Goose, with Duke’s bourbon tastings 
and guest appearances by John Wayne’s former 
captain, Bert Minshall. A portion of proceeds 
go to the John Wayne Cancer Foundation.

MEDIA CONTACT: ELIZABETH KING,  

HORNBLOWER CRUISES & EVENTS,  

(949) 650-2412, EKING@HORNBLOWER.COM,  

WWW.HORNBLOWER.COM 

PUBLIC CONTACT: SUSAN BARANSKI,  

HORNBLOWER CRUISES & EVENTS,  

(310) 881-2608, BARANSKI@HORNBLOWER.COM,  

WWW.HORNBLOWER.COM

TRANSPORTATION

SAN LUIS OBISPO

SLO Airport Welcomes 
New Flights from Dallas 
As a result of increased travel to SLO 
CAL, San Luis Obispo Regional Airport 
recently started new direct flight service to 
and from Dallas-Fort Worth International 
Airport. This additional flight, via American 
Airlines, joins existing direct flights from 
the county to Seattle, San Francisco, Los 
Angeles, Denver, Phoenix and Las Vegas. 

MEDIA/PUBLIC CONTACT: MADISON QUIRING,  

VISIT SLO CAL, (805) 541-8000,  

MADISON@SLOCAL.COM, WWW.SLOCAL.COM

SANTA ROSA

Santa Rosa Airport to 
Launch New Dallas and  
LA Flight Service
American Airlines will soon expand services 
at Charles M Schulz—Sonoma County 
Airport (STS). As of May, visitors can now 
fly into Sonoma wine country from Los 
Angeles International Airport (LAX), and 
in June they will be able to fly from Dallas 
Fort Worth International Airport (DFW). 
STS is the only airport offering scheduled 
air service into the North Bay region, 
providing shorter lines, convenient ground 
transportation, and easy and affordable parking 
with electric vehicle charging stations.

MEDIA CONTACT: JON G. STOUT, AIRPORT MANAGER, 

CHARLES M SCHULZ—SONOMA COUNTY AIRPORT,  

(707) 565-7243, JON.STOUT@SONOMA-COUNTY.ORG, 

WWW.SONOMACOUNTYAIRPORT.ORG 

PUBLIC CONTACT: CUSTOMER SERVICE,  

CHARLES M SCHULZ—SONOMA COUNTY AIRPORT,  

(707) 565-7240, AIRPORT@SONOMA-COUNTY.ORG,  

WWW.SONOMACOUNTYAIRPORT.ORG 

STOCKTON

Stockton to Welcome  
New United Flights  
from LAX Airport 
This August, Stockton Metropolitan Airport 
(SCK) will begin daily non-stop flights 
between SCK and LAX. Provided by United 
Airlines, the service will feature two flights 
a day each way. Stockton aims to offer an 
easier and more affordable option for travelers 
flying for business or on holiday in northern 
California, with plentiful parking just steps 
away from the short lines at security and 
baggage check-in. Daily parking is free with 
overnight parking priced at just $10. Lyft 
and Hertz Rent a Car also service the airport, 
opening the door for travelers to easily conduct 
business and enjoy personal adventures 
throughout the Central Valley, Gold Country, 
Yosemite, and beyond. Allegiant Airlines 
also provides service between SCK and Las 
Vegas, San Diego, and Phoenix/Mesa.

MEDIA/PUBLIC CONTACT: ROBYN CHESHIRE,  

VISIT STOCKTON, (209) 636-4348,  

ROBYN@VISITSTOCKTON.ORG,  

WWW.VISITSTOCKTON.ORG 

SHOPPING

LONG BEACH

Long Beach Welcomes 
New Dining and Retail 
Destination 
New experiential dining and retail destination 
Long Beach Exchange (LBX) recently 
debuted, offering 266,000 square feet of retail, 
lifestyle, fitness and restaurant options for 
visitors. A wide variety of local, regional and 
national tenants call LBX home, including 
Whole Foods Market 365, Nordstrom Rack, 
Wahoo’s Fish Taco and more. Intentionally 
designed by the developers at Burnham-
Ward Properties to create community and 
pay homage to its historic location, LBX 
includes The Hangar, a 17,000-square-foot 
industrial-style structure which features a 
curation of 11 eateries offering guests an array 
of specialty cuisine and beverage options. 
Throughout the Hangar and LBX visitors can 
find a wonderful selection of aviation artifacts, 
sculptures, and vintage photographs honoring 
the history and significance of the site.

MEDIA CONTACT: JORDAN KRUK, KITCHEN  

TABLE MARKETING + PR, (714) 928-5085,  

JORDAN@KITCHENTABLEPR.COM,  

WWW.KITCHENTABLEPR.COM 

PUBLIC CONTACT: DEANA MORGAN, BURNHAM-WARD 

PROPERTIES, (949) 760-9150, INFO@BURNHAMUSA.COM, 

WWW.LONGBEACHEXCHANGE-LBX.COM 

MORRO BAY

Grassy Bar Oyster 
Company Openings  
Retail Store
Visitors can shuck away in Morro Bay at the 
new Grassy Bar Oyster Company live tank 
facility opening in July. Grassy Bar Oyster 
Company, a family-owned farm conceived 
in 2009, grows oysters on the mudflats of the 
bay’s intertidal zone, creating a strong briny 
taste with an unmistakable hint of garden 
cucumber. The new retail store will feature 
fresh oysters stored in pods until visitors 
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purchase them right out of the water. Guests 
can enjoy them fresh on the half shell at the 
store or take a bag of fresh oysters to go.

MEDIA CONTACT: SUSAN HARTZLER,  

MENTAL MARKETING, (818) 585-8741,  

SHARTZLER@MENTALMARKETING.COM,  

WWW.MENTALMARKETING.COM 

PUBLIC CONTACT: JENNIFER LITTLE, MORRO BAY,  

(805) 225-1570, JLITTLE@MORROBAYCA.GOV,  

WWW.MORROBAY.GOV 

OAKLAND

Visit Oakland to  
Launch Fashion Guide
Visit Oakland will launch their “Oakland 
Style” fashion guide this June, showcasing 
unique fashion styles and the messages they 
represent. The digital fashion guide allows 
visitors to explore and experience Oakland’s 
thriving fashion scene, highlighting local 
designers and boutiques setting new trends, 
such as Viscera, who create geometrical shaped 
3D-printed jewelry. Other must-visit designers 
include Sherri McMullen, who designed 
clothing for Michelle Obama; Leslie Evers, 
whose clothes are worn by Oakland Mayor 
Libby Schaaf; and Oaklandish, which offers 
Oakland-inspired urban wear. Football fans 
will love Beast Mode, a lifestyle and athleisure 
brand created by NFL’s Marshawn Lynch. 

MEDIA CONTACT: ALLIE NEAL, VISIT OAKLAND,  

(510) 208-0529, ALLIE@VISITOAKLAND.COM,  

WWW.VISITOAKLAND.COM 

PUBLIC CONTACT: VISITOR SERVICES, VISIT OAKLAND, 

(510) 839-9000, VISIT@VISITOAKLAND.COM,  

WWW.VISITOAKLAND.COM 

SOUTH LAKE TAHOE

Tahoe South Welcomes 
New Clothing Store
Tahoe South recently welcomed The Barn, a 
California lifestyle clothing store for men and 
women. The store offers clothing designed 
for casual and formal occasions, as well 
as supplying the avid outdoorsman with a 
large selection of Buck and SOG knives and 
accessories. The staff wear and use all the 
products they sell to ensure that each person 
who walks in the door has an informative 
and enjoyable shopping experience.

MEDIA/PUBLIC CONTACT: JENN BOYD,  

WEIDINGER PUBLIC RELATIONS, (775) 588-2412, 

JENNIFER@WEIDINGERPR.COM, WWW.WEIDINGERPR.COM 

TORRANCE

America’s Third Largest 
Mall Continues to Grow
Del Amo Fashion Center, the third largest 
mall in the country, continues to grow. In late 
2019, the three-level luxury shopping mall in 
Torrance will welcome Mitsuwa Marketplace, 
which will transport visitors to the heart of 
Japan with authentic restaurants and shops. 
Examples include everything from Japanese 
bakeries and confectionaries to restaurants 
featuring sushi, pork bowls, ramen, Japanese 
pickles, takoyaki, tempura bowls and more. 
Mitsuwa Marketplace, which is relocating to 
the Del Amo Fashion Center, will also offer 
a wide variety of Japanese grocery products.

MEDIA/PUBLIC CONTACT: JAIME HAYDEN,  

AUGUSTINE AGENCY, (916) 960-2894,  

JHAYDEN@AUGUSTINEAGENCY.COM,  

WWW.DISCOVERTORRANCE.COM 

WELLNESS

HUNTINGTON BEACH

Hyatt Regency Huntington 
Beach Expands Spa 
Amenities
The Hyatt Regency Huntington Beach Resort 
& Spa recently unveiled new amenities, 
expanding on the resort’s Sand Service menu 
as of May 23. Guests may reserve one of the 
new oceanfront, pop-up cabanas, which 
reside on a private section of beach and 
come with loungers, cocktail table, towel 
service, a cabana attendant, and bites from 
Shor, the resort’s new bistro and concession 
stand. Designed for multi-generational travel, 
the Multi-Generational Family Suites will 
premiere 19 exclusive 2,200-square-foot 
settings that sleep 12 guests, with living 
room and balconies or terraces. New wellness 
options include Saturday morning beach yoga, 
surf lessons at Toes on the Noes, sandcastle 
building, or a spa treatment and culinary 

menu that targets 12 spices, renowned for 
their internal and external health benefits.

MEDIA CONTACT: CATHY SCOTT, HYATT REGENCY 

HUNTINGTON BEACH RESORT & SPA,  

(714) 845-4902, CATHY.SCOTT@HYATT.COM,  

WWW.HUNTINGTONBEACH.HYATT.COM 

PUBLIC CONTACT: GUEST EXPERIENCE,  

HYATT REGENCY HUNTINGTON BEACH RESORT & SPA,  

(714) 698-1234, GUESTEXPERIENCE.HB@HYATT.COM, 

WWW.HUNTINGTONBEACH.HYATT.COM 

MILESTONES & 
LOOKING AHEAD

ANAHEIM

Westin Anaheim Resort 
Coming Summer 2020
The Westin Anaheim Resort aims to raise 
the bar on local luxury accommodations 
when it debuts in summer 2020. Just steps 
from Disneyland® Resort and the Anaheim 
Convention Center, the resort will offer 615 
spacious guest rooms and suites with stunning 
views of The Anaheim Resort District. 
Rooms will feature a Heavenly Bed and Bath, 
high-speed internet, refreshment station, 
and contemporary furnishings. The Westin 
Anaheim Resort will include four restaurants, 
a lobby bar, rooftop bar, concierge lounge and 
a state-of-the-art fitness center overlooking 
the pool and cabanas. Conference facilities 
will come equipped with a total of 18 meeting 
rooms in over 42,000 square feet, including 
the 16,120 square foot Anabella Ballroom.

MEDIA/PUBLIC CONTACT: SIVILAY HENRY, WINCOME  

USA, (714) 507-7968, SHENRY@WINCOMEUSA.COM,  

WWW.WINCOMEUSA.COM 

ANAHEIM

Anaheim Majestic  
Garden Hotel Celebrates  
50th Anniversary 
Anaheim Majestic Garden Hotel, a Disneyland 
Good Neighbor property, will celebrate its 50th 
anniversary this summer by offering special in-
room bedtime or wake-up visits from the hotel’s 

http://media.visitcalifornia.com
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resident royalty, Princess Corinne, the heroine 
of the hotel’s fairytale. Visitors can reserve this 
royal audience with Princess Corinne Fridays 
through Sundays. The princess and her royal 
page arrive with either a silver service of milk 
and a special sweet treat for bedtime, or orange 
or apple juice and treat for breakfast. The visit 
includes a story time, an autographed photo 
of the princess, crowns for each child and a 
signed and dated Royal Certificate of Visit. 

MEDIA CONTACT: CHRISTINA PROCTOR,  

WEIDINGER PUBLIC RELATIONS, (775) 588-2412, 

CHRISTINA@WEIDINGERPR.COM,  

WWW.WEIDINGERPR.COM

PUBLIC CONTACT: CINDY SMITH, ANAHEIM  

MAJESTIC GARDEN HOTEL, (714) 234-2405,  

CSMITH@MAJESTICGARDENHOTEL.COM,  

WWW.MAJESTICGARDENHOTEL.COM

NAPA VALLEY

Four Seasons Resort and 
Residences Coming to 
Napa Valley
Four Seasons Resort and Residences, Napa 
Valley situated at the northern end of Napa 
Valley off the Silverado Trail in Calistoga, 
is projected to open in late 2019. The resort 
will offer 80 guest rooms and 20 residences 
featuring two-to four-bedroom properties 
ideal for longer-term stays. The farmhouse-
inspired resort is scattered amidst a six-acre 
vineyard and will feature an on-site restaurant; 
general store; spa and fitness center; and 
meeting spaces. The resort will also have 
its own on-site winery by award-winning 
winemaker Thomas Rivers Brown, where 
guests will be able to blend their own wines.

MEDIA CONTACT: ANGELA JACKSON, VISIT NAPA VALLEY, 

(707) 260-0114, ANGELA@VISITNAPAVALLEY.COM,  

WWW.VISITNAPAVALLEY.COM 

PUBLIC CONTACT: LAURA FAIRWEATHER,  

THE FOUR SEASONS, (707) 260-0114,  

LAURA.FAIRWEATHER@FOURSEASONS.COM, 

NAPALUXURYLIVING.COM

PASADENA

Rose Bowl Stadium Kick 
Starts Countdown for 
100th Birthday
For the first time in its history, the Rose Bowl 
Stadium, in coordination with the Rose Bowl 
Legacy Foundation, will host a celebration 
that will kick-start the official countdown 
towards the venue’s 100th birthday in 2022. 

The “Party of the Century” will take place 
on April 18, 2020, on the iconic Rose Bowl 
Stadium field to celebrate the life and moments 
of the venue’s global history, while generating 
support to protect, preserve and enhance its 
future as a National Historic Landmark.

MEDIA CONTACT: CRYSTAL WILLIAMS,  

PASADENA CONVENTION & VISITORS BUREAU,  

(626) 817-5606, CWILLIAMS@VISITPASADENA.COM,  

WWW.VISITPASADENA.COM 

PUBLIC CONTACT: GUEST SERVICES,  

ROSE BOWL STADIUM, (626) 577-3100,  

MTHOMAS@ROSEBOWLSTADIUM.COM,  

WWW.ROSEBOWLSTADIUM.COM 

PEBBLE BEACH

Pebble Beach Resorts 
Celebrates Centennial  
with Updates
The 2019 centennial celebration of Pebble Beach 
Resorts pays homage to the resort’s storied past, 
while recognizing recent accomplishments, such 
as the opening of Fairway One, a distinctive 
addition to The Lodge at Pebble Beach, and the 
complete renovation of all guestrooms across its 
three resort properties—The Lodge, The Inn at 
Spanish Bay and Casa Palmero. Fairway One at 
The Lodge is a stunning new guestroom complex 
with unrivaled views of the golf course and 
Pacific Ocean. It features 38 new guest rooms 
with large windows and terraces and an entirely 
new offering at the resort—two four-bedroom 
stand-alone cottages fronting the first fairway. 
Highlights of the other resort renovations 
include expanded window walls and patios 
in ocean-front rooms at The Lodge, a more 
contemporary, coastal California look at The 
Inn at Spanish Bay, and interior and technology 
upgrades of Casa Palmero guestrooms.

MEDIA CONTACT: JAMIE SCALICI, MOWER, (212) 980-9194, 

JSCALICI@MOWER.COM, WWW.MOWER.COM 

PUBLIC CONTACT: KATIE DENBO, PEBBLE BEACH 

COMPANY, (831) 625-8557, DENBOK@PEBBLEBEACH.COM, 

WWW.PEBBLEBEACH.COM 

SAN DIEGO

Special Events 
Commemorate 250th 
Anniversary of Old Town 
San Diego
Old Town San Diego will celebrate its 250th 
anniversary this summer and fall with a series 
of special events. The San Diego we know today 
began on July 16, 1769, with the dedication of 

the Mission San Diego de Alcala, the first of 
21 California missions. This first mission was 
established near the ancient Kumeyaay village 
of Kosa’aay (Cosoy), known today as Old 
Town San Diego. Special anniversary events 
will include the Port of San Diego Festival 
of the Sea, hosted by the Maritime Museum 
of San Diego (May 25), the San Diego 250, 
Where California Began festival (July 16) and 
Founders’ Day Old Town San Diego (Sept. 14).

MEDIA/PUBLIC CONTACT: SARAH WEINBERG-SCALO, 

SAN DIEGO TOURISM AUTHORITY, (619) 557-2838, 

SWEINBERG@SANDIEGO.ORG, WWW.SANDIEGO.ORG 

SAN DIEGO

San Diego Marks 50 Years 
of Major League Baseball 
This summer, the San Diego Padres step up 
to the plate against the San Francisco Giants 
for the home opener of their exciting 50th 
season played in Petco Park in the heart of 
downtown. On April 8, 1969, the Padres made 
their major league debut with a 2-1 victory 
over the Houston Astros in front of 23,370 
fans at San Diego Stadium. The season-long 
celebration will highlight the Padres’ unique 
moments throughout the club’s history 
during home games. The team will also host 
dedicated Season Ticket Member events, 
special promotional giveaways and experiences 
and a memorable 50th Anniversary Weekend 
at Petco Park. In conjunction with local craft 
brewer Ballast Point, the team will create an 
exclusive Padres-themed beer for enjoying at 
the ballpark and throughout San Diego.

MEDIA/PUBLIC CONTACT: SARAH WEINBERG-SCALO,  

SAN DIEGO TOURISM AUTHORITY, (619) 557-2838, 

SWEINBERG@SANDIEGO.ORG, WWW.SANDIEGO.ORG 

SAN JOSE

Climate Change  
Exhibit Coming to  
The Tech in 2020
Next year The Tech museum aims to launch a 
high-impact exhibit on climate change. “Solve 
for Earth” will serve as the centerpiece exhibit 
of The Tech’s new Center for Sustainability 
and will feature interactive experiences that 
inspire community action, inviting visitors 
of all ages to be real-life data scientists by 
contributing to ongoing projects. The exhibit 
will include some of the most ambitious 
activities in The Tech’s 20-plus year history, 
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CONSUMER CONTACTS

Consumers can receive free California  

travel planning information by visiting  

www.visitcalifornia.com or by writing to:

Visit California

555 Capitol Mall, Ste 1100 

Sacramento, CA 95814 

Tel: (916) 444-4429 

Fax: (916) 444-0410 

E-mail: info@visitcalifornia.com

Residents of the United States and Canada  

can also receive travel planning information  

by calling 1-(800) 862-2543. International 

travelers need to dial (916) 444-4429.

including a scale model of the San Francisco 
Bay Area where visitors build cities and watch 
them rise and fall with each environment-
affecting decision. The exhibit and center 
will encourage a systems-thinking approach 
to finding solutions in transportation, food 
security, energy, water and biodiversity. Visitors 
can also choose to participate in volunteer 
opportunities with local environmental groups.

MEDIA CONTACT: MARIKA KRAUSE, THE  

TECH MUSEUM OF INNOVATION, (408) 591-0027,  

MKRAUSE@THETECH.ORG, WWW.THETECH.ORG 

SAN MARINO

The Huntington Announces 
Centennial Celebrations 
The Huntington Library, Art Collections, 
and Botanical Gardens, which examines the 
human experience, marks its centennial in 
2019 with a year-long series of exhibitions 
and events. The Huntington will celebrate the 
impact of its collections and the connections 
they offer, while exploring the interdisciplinary 
ideas that will shape the next 100 years. The 
Centennial year starts in September 2019 with 
“Nineteen,” a major exhibition in the MaryLou 
and George Boone Gallery that examines 
that historic year across the globe and the 
founding of The Huntington in the context 
of international events. The Huntington will 
also offer a special series of programs that look 

at the collections in new ways and explore 
their potential impact into the future.

MEDIA CONTACT: CRYSTAL WILLIAMS,  

PASADENA CONVENTION & VISITORS BUREAU,  

(626) 817-5606, CWILLIAMS@VISITPASADENA.COM,  

WWW.VISITPASADENA.COM 

PUBLIC CONTACT: GUEST SERVICES, THE HUNTINGTON 

LIBRARY, ART COLLECTIONS, AND BOTANICAL GARDENS, 

(626) 405-2100, LBLACKBURN@HUNTINGTON.ORG,  

WWW.HUNTINGTON.ORG 

SISKIYOU

Mt. Shasta Sisson  
Museum Celebrates  
50th Anniversaries
The Mt. Shasta Sisson Museum celebrates 
important local milestones with its recently 
launched exhibit, “50 Years Later—The 
Interstate and the Lake.” The exhibit 
commemorates the 50th anniversaries of 
two milestones—the completion of Box 
Canyon Dam on Sacramento River, which 
created Lake Siskiyou. The display includes 
information and artifacts describing the 
project and its impacts on the people and 
the environment up to the present day. 

MEDIA/PUBLIC CONTACT: OLGA VERKHOTINA,  

AUGUSTINE / DISCOVER SISKIYOU, (916) 960-2888, 

OVERKHOTINA@AUGUSTINEAGENCY.COM,  

WWW.DISCOVERSISKIYOU.COM

SONOMA

Sonoma Raceway  
Marks 50th Anniversary
Engines will roar a little louder throughout 
2019 as Sonoma Raceway celebrates its 50th 
anniversary with a full slate of races, while 
also looking back at its incredible history. The 
raceway hosted its first full season in 1969 with 
NHRA drag racing, AMA motorcycle racing, 
and SCCA road racing. The 2019 schedule 
includes the 31st return of the Monster Energy 
NASCAR Cup Series for the Toyota/Save Mart 
350 (June 21-23), the 32nd NHRA Sonoma 
Nationals (July 26-28), the NHRA Division 
7 Drag Races (July 17-21), MotoAmerica’s 
CycleGear Championship of Sonoma  
(Aug. 10-11) and the CSRG Charity Challenge  
(Oct. 4-6). New this season will be the Sonoma 
Speed Festival historic car races (May 31-June 2)  
and the Blancpain GT World Challenge 
American Series (June 7-9). Throughout the 
milestone season fans can share their memories, 
stories, and photos of Sonoma Raceway 
events at www.sonomaraceway.com/50/ or 
on social media using #Race50noma.

MEDIA CONTACT: JENNIFER IMBIMBO,  

SONOMA RACEWAY, (800) 870-7223,  

JENNIFER@SONOMARACEWAY.COM,  

WWW.SONOMARACEWAY.COM 

PUBLIC CONTACT: CUSTOMER RELATIONS,  

SONOMA RACEWAY, (800) 870-7223,  

MRE@SONOMARACEWAY.COM,  

WWW.SONOMARACEWAY.COM 

http://media.visitcalifornia.com
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Sustainable California 
Travelers who think it’s not easy being green haven’t been to California. The Golden State continues to innovate in the sustainability space, 
from mitigating environmental impacts and promoting cultural preservation to educating visitors about responsible travel. Many of California’s 
accommodation offerings are strong advocates for sustainability, receiving some of the highest LEED standards for design and incorporating conservation 
efforts into their daily operations. However, visitors can do more than just sleep sustainably in the Golden State. Below are some of ways that travelers can 
also eat, drink and play sustainably on their next California road trip. 

Drink Sustainably
California boasts the world’s largest sustainable winegrowing program in terms of case production and winegrowing acreage. To celebrate California’s 
global leadership in sustainability, “green” wineries host events for Down to Earth Month each April. To make it easier to find sustainable wine, many  
of these wineries now boast a California CERTIFIED SUSTAINABLE bottle logo. 

Additionally, many Golden State wine regions feature renowned sustainability programs, such as Napa Green, which visitors can experience on a self-
guided tour at www.napagreen.org. Similarly, the Sonoma County Vineyard Adventures program helps travelers learn about sustainable wine on free 
self-guided walking tours. 

Safety and sustainability go hand-in-hand in California. Santa Barbara Sustainable Vine Wine Tours only uses Teslas, and the towns of Carmel, 
Livermore, Napa and Sonoma all offer trolleys for visitors exploring their respective wine regions. 

Eat Sustainably 
Treasure Island’s Mersea restaurant features an innovative design reusing 13 local industrial shipping containers, an herb garden made of recycled pallets 
and tables built from old bowling alley lanes. The restaurant also supports 4Ocean, which cleans the ocean through profits from selling bracelets made 
from recycled materials. 

Up north, Siskiyou County is home to several farm-to-fork restaurants, such as Five Marys Camp, a women’s glamping retreat where guests can 
sustainably farm and dine. Meanwhile, Scott River Ranch serves certified organic beef and constantly improves its riparian corridor by planting native 
trees and shrubs.

The green-certified Half Moon Bay Brewing Company brews beer from recycled water and uses sustainable seafood and locally-sourced produce, low 
energy and water usage processes. They source recycled, compostable paper products, and donate cooking oil for gardener diesel trucks and spent beer 
grains for pig farmer feed. 

Nick’s Cove and Cottages in Marin County supports local fishermen, farmers and winemakers who practice sustainable agriculture, from the oysters 
harvested right outside the restaurant to the on-site farm and garden from which the chef sources eggs, honey, produce and herbs. 

Tocaya Organica in San Diego uses many sustainable practices, including sourcing organic ingredients, printing on recycled paper, utilizing eco-friendly 
to-go products, using reclaimed wood and LED lighting, and hosting quarterly street and beach cleanups. 

Play Sustainably
The LEED Platinum certified Exploratorium features the Fisher Bay Observatory and Living Systems galleries, encouraging guests to investigate the 
history, geography and ecosystems of the Bay Area. 

Santa Monica boasts a variety of eco-friendly attractions, including the Pacific Wheel, the world’s only solar-powered Ferris wheel, and the Santa Monica 
Pier Aquarium, which inspires conservation of coastal waters and marine life through education. 

North Lake Tahoe’s hospitality industry aims to “Keep Tahoe Blue” for generations to come, with Northstar California aiming for a zero-operating 
footprint by 2030, and Squaw Valley Alpine Meadows targeting 100% renewable energy this year. 

Mono County Chamber of Commerce organizes volunteer events for mindful travelers who care for the land they’re visiting, while learning expert tips 
on new trails, climbing crags, fishing holes and other natural points of interest. 

The Tuolumne County Visitors Bureau recently created the new stewardship campaign, Tuolumne County is Too Cool to Trash, to help keep 
Tuolumne County and public lands clean and beautiful for locals and visitors. 

Scripps Institution of Oceanography invites visitors to explore what the world’s top scientists are researching during a free, one-hour, outdoor walking 
tour, which includes a working research pier that is usually closed to the public. The Birch Aquarium at Scripps will launch a permanent seadragon 
conservation exhibition by Memorial Day 2019. 

The above are just a handful of ways that the Golden State encourages sustainable travel; for more information, check out www.visitcalifornia.com. 



Go Off-the-Grid in the Golden State
These days many of us are so hyper-connected, we need national holidays to remind us to do the occasional digital detox—from the National Day  
of Unplugging to National Meditation Month. Whether you need a reminder or not, California’s got you covered with relaxing and rejuvenating 
experiences that are off-the-grid, from forest bathing and outdoor adventures to agritourism and spiritual vortex tours. With all these options,  
every day can be a digital detox day!

NURTURING NATURE EXPERIENCES

Forest bathe in Sonoma Valley: At the Gaige House + Ryokan in Sonoma Valley, guests may now enjoy off-the-grid activities, such as an 
expert-led forest bathing walk in Sugarloaf Ridge State Park, capped off by private meditation classes and personal yoga sessions.

Tour Channel Islands National Park: Santa Barbara Adventure Company takes guests to the remote Santa Cruz Island of Channel Islands 
National Park—often referred to as the “Galapagos of North America”—where you can hike for miles without seeing another person. Kayak through 
some of the largest sea caves in the world, snorkel in kelp beds and crystalline waters and camp overnight in stunning settings.

Embark on a Spiritual Vortex Tour in Siskiyou: Siskiyou, known for its exceptional wildlands and wild rivers, offers 30 campsites for 
retreating in nature. Soak in mineral baths, warm up in a wood-burning sauna or go for a cool river plunge at Stewart Mineral Springs. Or soak up 
the spiritual vibes by taking a guided tour of Mount Shasta’s vortex. Check out Dude Ranch, a cowboy-themed ranch full of activities like whitewater 
rafting, fishing and kayaking.

Unplug in Tuolumne County: With picturesque lakes, forests, and mountains, Tuolumne County beckons visitors with bucket list ways  
to unplug. Explore lesser known areas of Yosemite National Park with local outfitters like Echo Adventures Cooperative and Y-Explore, detox in  
Gold Country with an ionic foot soak from Amala Detox and Tea Lounge or find your center and clarity with a Mountain Om Yoga session at  
Kennedy Meadows.

Reconnect with Yourself in San Diego: Visitors to San Diego can connect with nature and themselves in unusual ways, including intimate 
rescue retreats for exotic and domesticated animals at Lions, Tigers & Bears and The Children’s Nature Center. They can also reflect with amazing 
ocean views at the Self Realization Gardens in Encinitas or unplug with a mindfulness meditation class at AquaVie Spa and Wellness Center.

GLAMPING OFF THE GRID

Say Yes to the Yurts: One of the most iconic ways to camp in California is to sleep in a yurt. At Treebones in Big Sur, check into a yurt—equipped 
with wooden floors and fluffy beds—perched on a cliff overlooking the Pacific. Santa Barbara County Parks offers cozy yurt camping at Cachuma 
Lake. Over in Mount Madonna Park in Gilroy, just south of San Jose, you can sleep among the redwoods in yurts with wrap-around decks.

Rent My Tent at Lake Camanche Resort: If the idea of camping close to nature in a tent appeals to you but setting it up doesn’t, check out the 
Rent My Tent program at Lake Camanche Resort. Located in Ione, the resort takes care of setting up and breaking down the tent and provides all the 
camping equipment, picnic table and fire ring.

Luxury Goes Wild with Safari West Tents: Just outside Santa Rosa, visitors can go on safari in Sonoma County with Safari West. They can 
tour the wildlife preserve by day, and sleep in a luxurious tent by night. Guests can enjoy a private viewing deck, en-suite bathroom, hardwood floors, and 
listen to a live “Sonoma Serengeti” soundtrack of wildlife.

Chanslor Ranch Nature Reserve Camping: Nestled in the rolling hills above Bodega Bay, Chanslor Ranch Nature Retreat lets  
guests pet farm animals, take a guided horseback trail ride, hike the scenic trails, or paddle a kayak or a standup paddleboard. They offer a variety  
of accommodations, including luxury rooms in the ranch house, luxury platform tents, Airstream trailers and a secluded Miwok Village along  
Salmon Creek.

RETREAT CENTERS

Immerse Yourself in California’s Retreat Centers: California boasts many retreat centers in spectacular settings, from Esalen in Big Sur 
and Ratna Ling Retreat Center in Russian River Valley to Granlibakken in North Lake Tahoe and Spirit Rock in Marin County. All offer everything 
from meditation and mindfulness classes to spa treatments and farm-to-table vegetarian meals. Over in the Mojave Desert, go out of this world at 
Integratron: The Fusion of Art, Science, and Magic, a resonant tabernacle and energy machine sited on a powerful geomagnetic vortex. Guests can 
take a signature sound bath, a 60-minute sonic healing session with quartz crystal singing bowls.
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