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22 branches throughout
Southern California, serving
nearly 200,000 members.

                                                                       2015                          2014          Increase

Assets                                         $ 3,007,815             $2,792,742              7.7%

Members’ Shares                      $ 2,363,246             $2,193,809              7.7%

Loans                                          $ 1,688,204             $1,506,559            12.1%

Financial Highlights
(Dollars In Thousands)

BRANCHES



In 2015, we continued to focus on members’ financial needs, by

finding ways to improve the overall banking experience with us.

Whether new to the Credit Union, or a member for decades, our

commitment to service and delivering Signature Experiences was a

priority throughout the year. 

We made improvements to our

existing products and services, 

such as the launch of our updated

online banking site, the addition of

new lending products, and

enhancements to our mobile banking application with the goal 

of easier, more convenient banking. 

Our partnership with two iconic Southern Californian organizations,

the #WescomKindness campaign, and the rollout of our Wescom

Mobile Branch, helped us increase community involvement in 2015,

provided an opportunity to offer additional benefits to our members,

and share the value and convenience of Wescom banking to

potential new members. 

In the following pages, you’ll read more about the ways in which

we’ve enhanced the member experience by continuing to broaden

and improve the financial services we offer to help Southern

Californians build better lives.

Enhancing the Member
Experience through Our
Commitment to Service
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Helping Southern
Californians
build better lives
since 1934.



For the sixth year in a row, we’re pleased to inform you that Wescom turned in a positive

performance, posting net earnings of more than $23 million in 2015.

This performance can be attributed to several key factors including increased community

engagement, increased loan growth, improvements to our member service channels, and the

rollout of a new member survey that helps us better identify where we can improve and streamline

the experience members have with us. 

Serving our communities is at the core of who we are and the principals we were founded upon

in 1934 – that’s why in 2015 we were proud to announce that Wescom is the Official Financial

Institution for UCLA Athletics and the Rose Bowl Stadium. This partnership helps increase brand

awareness and creates more opportunities to help our surrounding communities experience the

Wescom difference through new platforms.

We also saw substantial loan growth in 2015 as we expanded our lending options for new buyers,

increased benefits for members with existing loans, and offered competitive interest rates. As 

a result more members made Wescom their lender of choice for auto loans, home loans, and 

lines of credit.

We understand that as technology evolves, so do our members’ banking needs. In 2015, we

launched several updates to our online and mobile banking platforms that allow members to build

more interactive relationships with Wescom. We also introduced members to a more simplified,

secure way to bank online with eBranch 3.0. Another enhancement to the online experience was

through the launch of our Instagram page, which helps us share Wescom products and services

from a visual, interactive perspective.

Although increasing our online presence continued to be a priority, we didn’t lose sight of the

value that our in-branch experiences provide for our members. Last year we relocated and

implemented a new design for our branches in Thousand Oaks and Costa Mesa. Each new branch

features a tech-forward design and new teller modules to allow for more meaningful interactions

without barriers.

In 2015, adding value to the overall banking experience for our most active members through

Signature Membership continued to be of importance to us as we offered our most engaged

members benefits such as expedited service, preferred rates, premium bonuses, and fee waivers. 

Looking ahead to 2016, we are confident that Wescom will thrive as we focus on new ways to

improve every aspect of the Credit Union. We will continue to discover new ways to connect with

new and existing members to ensure they can all experience the Wescom difference.

Virginia C. Panossian
Chairman

Darren Williams
President/CEO

To Our Member-Owners
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Members’
Shares
In Billions

$2.36
$2.19

Loans
In Billions

$1.69
$1.51

$1.30

’14 ’15’13 ’14 ’15’13

Assets
In Billions

$3.01

$2.49
$2.80

’14 ’15’13

$2.09

“For the sixth year in a row, we are pleased

to inform you that Wescom turned in a

positive performance, posting net earnings

of more than $23 million in 2015.”
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Our member-owners are able to share in our earnings as we provide higher savings rates, lower loan
rates, and lower fees – and in 2015 our members realized the value of Wescom Membership and
took to social media to tell us all about it.

Realizing the Value of
Wescom Membership
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Member
Experience 
Survey
Categories
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Signature Membership increased from 59 percent in 2014 to 

62 percent in 2015, showing us that members increased their

number of relationships with the Credit Union. This growth can be

attributed to additional loans, pre-approval offers, and the

competitive rates we offered, which provided members with more

ways to qualify for Signature Membership and reassured them

that we continue to offer the best possible rates and value. 

Not only did we enhance the products we offer members, but

we also enhanced access to those products through

improvements to our various member service platforms.

The Costa Mesa and Thousand Oaks branches were the

pioneers of our new branch design, which utilizes technology

and allows for more meaningful interactions with our members

through multiple digital posters featuring the latest promotions

and new teller modules without barriers. Both of these branches

relocated to a new, nearby facility but still maintained the familiar,

high-quality level of service that our members have come to

know and expect. 

Updates to our Mobile Applications for iOS and Android™

devices proved to be a key factor in expanding members’

access to our services. In 2015 we streamlined the enrollment

process, heightened the security features using state-of-the-art

technology, allowed members to view two years of their loan

history, and continued to offer complete access to their accounts.  

Our commitment to add value to the overall member

experience was confirmed by the feedback from our members

through our Net Promoter Survey and Member Experience

Survey, which launched mid-year. Our Net Promoter Score – the

percentage of members who say they would recommend others

to Wescom – averaged 80 percent. This is significantly higher

than the retail banking average of 36 percent and the credit

union average of 60 percent. Our Member Experience Score –

based on an average of six categories reflecting the member’s

experience when using our various delivery channels –

calculated to 82 percent. 

Enhancing the
Member Experience

The Costa Mesa and Thousand

Oaks branches were the pioneers

of our new branch design, 

which utilizes technology and

allows for more meaningful

interactions with our members.
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What started as a convenient stop on his way to work turned into a strong financial

relationship with Wescom Credit Union – a relationship that he boasts about to his family and

friends. 

About two years ago, Chris Vargas was in the market for a new car. Also looking for a new

credit union with competitive rates, he visited the Wescom Costa Mesa Branch next to the

coffee shop he frequents before work. Within minutes, Chris was pre-approved for a new auto

loan. “It was pretty quick and easy,” Chris said. That next week, he was on the road with his new

Toyota Tacoma. 

If you ask Chris why he recommends Wescom to his friends and family, he’ll tell you it’s

because of the accessibility and affordability of our products and services. “When I told my

family and friends the interest rate that I got, everyone was pretty surprised at how (good) it

was,” Chris said. Between the low rates he received by becoming a Signature Member, online

access to his accounts through eBranch and our Mobile Apps, and the friendly member service

he receives, banking with Wescom is perfect for Chris’s on-the-go lifestyle. 
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“The teller made an
attempt to get to know me.”

Chris Vargas, Member Since 2014, Costa Mesa
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New membership increased 4 percent in 2015 as we became

more involved with our communities and helped Southern

California residents experience the Wescom difference. 

In 2015, we realized that a little kindness goes a long way –

that’s why as part of our #WescomKindness campaign we

performed “Random Acts of Wescom Kindness” such as

surprising customers by picking up the tab at food trucks or

coffee shops near our branches. These acts of kindness quickly

generated activity on social media outlets and helped non-

members understand the culture and value of Wescom

Membership. Through the mid-year launch of our Instagram page

– which features Elizabeth, our friendly, animated banking guide –

Wescom was able to connect with a new audience as a result of

the #WescomKindness campaign, as well as engage with our

existing members by sharing the products and services available

to them through photos and videos. By the conclusion of 2015,

the Wescom Instagram page garnered nearly 350 followers. 

Being a part of the fabric of Southern California has always

been important to us, but in 2015, we highlighted that value

through our announcement as the Official Financial Institution for

UCLA Athletics and the Rose Bowl Stadium. The communities

and traditions that encompass these two iconic Southern

California organizations closely align with those at Wescom.

Through this partnership we will strive to raise awareness of the

benefits of Wescom Membership, build relationships with UCLA

student-athletes, fans and alumni, attract new members, and

provide an opportunity to offer additional benefits to our

members.

One of our most prominent endeavors to introduce more

Southern Californians to the Credit Union was the reveal of “Big

Blue,” the new Wescom Mobile Branch. The 18-foot-tall truck is

equipped with a rooftop LED flat screen, a cash-dispensing ATM,

and it serves as a self-contained financial center fully equipped to

open accounts. The Mobile Branch not only serves as a

convenient banking hub at community events, but it also

reinforces our commitment to connecting with our members and

potential new members throughout the region.

Getting In Touch
with Our Community

Being a part of the fabric of

Southern California has 

always been important to us,

but in 2015, we highlighted

that value.
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It’s 1979, and June Malone opens an account with Wescom based on recommendations from

her coworkers at Pacific Bell Telephone Company, which is located right across the street from

the original Wescom branch in Downtown Los Angeles. 

Fast forward 36 years, and now June is the one recommending Wescom to her friends, but

this time on social media. “I’m just really happy with the services and all of the people that I’ve

dealt with at Wescom over the years,” June said. Her philosophy: say positive things when you

have a positive experience. 

Clearly as time progressed and technology advanced, so did June’s relationship with Wescom.

Her use of electronic services such as BillPayer, Account Alerts, and eBranch has enabled June

to bank faster and more efficiently – even allowing her to quickly transfer money to her

grandson who’s also a Wescom Member. 

Now in her retirement, June appreciates the time that Wescom Financial Services

Representatives and Wescom Real Estate Representatives took to help her secure a life

insurance policy and refinance her mortgage. 
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Wescom Visa® Credit Card holders have long enjoyed earning
MyRewards Points, and redeeming the points for gift cards, travel
selections, or charity donations. In 2015, we expanded the redemption
selections to include a cash back option. In addition to the rewards,
benefits, and security that come with a Wescom Visa, we also introduced
Apple Pay™, which allows cardholders to securely make one-touch
purchases at participating retailers.
Continuing our efforts to enhance our services and meet the borrowing

needs of our members, we focused on offering competitive rates and
improving members’ access to loans. Expanding our pre-approval offers
through different channels also contributed to an increase in consumer
borrowing. In 2015 we reported an increase of 19 percent in new auto
loans from 2014. 
We also continued to offer different types of loans such as our unique

15/15 Adjustable Rate Mortgage Loan, which helped nearly 250
members acquire the benefits of a lower-than-conventional fixed-rate
mortgage, but with only one adjustment over the life of the loan. The rate
is fixed for the first 15 years and adjusts only once thereafter. Because of
the wide-range of mortgage options available to Wescom Members, we
reported a 26 percent increase in first mortgages from 2014. 
The introduction of eBranch 3.0 – our free, online banking tool with a

new look and upgraded features – helps our members bank easier, safer,
and better from wherever they are, using any device. The newly
designed eBranch 3.0 also offers better navigation of our services from
the newly designed Home Page, advanced security features, a
redesigned BillPayer section, and shortcut transaction options for faster
banking. The enhancements are valuable in providing new members with
more opportunities for engagement as Signature Members. In 2015, 39
percent of new members achieved Signature Membership during their
New Member Period – their first 90 days of joining the Credit Union –
compared to 36 percent in 2014.
Wescom is proud to be a full-service financial institution offering our

members not only traditional banking, but additional solutions provided
by Wescom Insurance Services (WIS) and Wescom Financial Services
(WFS). WIS offers insurance coverage from most major carriers and we
have licensed representatives in many of our branches to make it easy
and convenient for members to secure coverage and bring their policies
to Wescom. In 2015, we saw an increase of 11 percent in members with
WIS insurance policies.
As our members develop their financial goals, Wescom Financial

Services is there to meet their needs for investment services. In 2015, we
increased member engagement with WFS by 3 percent as compared to
2014. In part, this increase can be attributed to the ongoing educational
seminars held by WFS throughout the year, the availability of WFS
Investment Representatives in our branches, and the quality of service
delivered by WFS.

Services and Loans
for Today’s Needs

The introduction of eBranch 

3.0 helps our members 

bank easier, safer, and better

from wherever they are, using

any device.
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Wescom runs in Luis Linares’ family. Throughout his 13 years of membership, he’s

encouraged his wife Sara, his three sons, his brother, and both of his parents to open Wescom

accounts. “To this day, I tell everybody, if you want a good bank go to Wescom,” Luis said.

He continues to tell his family and friends that the convenience of eBranch and range of

services are what drew him to Wescom; and are still the reasons why he continues to bank with

Wescom. From saving money on stamps and envelopes with BillPayer, to managing several

Savings Accounts in eBranch, and recently refinancing his home through Wescom, Luis has

found that by banking with Wescom he’s able to strategically save and achieve financial

stability and freedom. 

One of the major differences between Wescom and other financial institutions that Luis has

noticed is the overall branch experience. “There’s always someone there who’s willing to help

you; everyone has the right attitude and is very helpful,” he said. “That’s one of the things I

really enjoy when I go into a branch.”
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“I knew it was the
right step when
moving my
mortgage to
Wescom.”

Luis Linares
Member Since 2003
Signal Hill
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The Wescom Credit Union WeCare Foundation was founded by
Wescom employees in 1999 as a charitable, not-for-profit organization
designed to help people in need through charitable giving and
volunteerism. Serving our members is our primary focus, but we
strongly believe we have a responsibility to serve our communities as
well. We've been in Southern California since 1934, actively partnering
with community organizations and working to make the lives of our
members — and the communities we serve — better.
Over the past 16 years, WeCare has selected a number of charities to

support throughout the year, both financially and through volunteer
hours donated by Wescom employees. Through employee payroll
contributions and Credit Union matching gifts, WeCare donated more
than $173,000, plus thousands of volunteer hours to local organizations
in 2015.
In addition to nominating eight local charities – Foothill Family Service,

Shred Kids’ Cancer, Hope for Paws, Food Finders, Free Arts for Abused
Children, The Arc of Los Angeles & Orange Counties, The
Unforgettables Foundation, and Blind Children’s Learning Center – to
receive quarterly donations, WeCare made three contributions, totaling
$10,000, to the American Red Cross for disaster relief in 2015. WeCare,
Wescom employees, and Wescom Members also donated more than
$33,800 to Children’s Miracle Network (CMN) Hospitals® through our
support of CMN Miracle Jeans Days and Shop for Miracles™. Both
fundraisers helped the organization support Children's Hospital Los
Angeles and Children's Hospital of Orange County. 
The Credit Union once again took part in the National Multiple

Sclerosis (MS) Society’s two-day, 100-mile Bike MS Ride. The team of 92
riders personally raised more than $150,000 for the organization. Team
Wescom, for the second year in a row, was the highest fundraising
corporate team for this event. All money raised benefits the MS Society’s
efforts to help those with multiple sclerosis and their families by funding
research, driving change through advocacy, facilitating professional
education, and supporting programs and services.
The Credit Union also continued to educate its members and the

community by offering various financial education seminars and
workshops. Wescom partnered with the California Credit Union League
to host “Bite of Reality,” financial literacy workshops to teach high school
students throughout Southern California about real-life money
challenges. Home buying seminars were hosted for members to help
them better understand the home buying and mortgage lending
process. Additionally, a series of complimentary financial seminars were
hosted by Wescom Financial Services to educate members about
investment planning and how it affects their financial future.

Community Outreach
and Education

Since it was founded, the

WeCare Foundation has

donated nearly $2 million

to local charities in

Southern California. 
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“The Wescom Bike
Team of 92 riders
personally raised
more than
$150,000 for the
National Multiple
Sclerosis (MS)
Society’s two-day,
100-mile Bike 
MS Ride.”



DEDICATED
VOLUNTEERS
Meet the members of our
all-volunteer Board of
Directors, Supervisory
Committee, Associate
Directors, and Board of
Directors of Wescom
Holdings, LLC who govern
how Wescom Credit Union
operates. Each volunteer
works hard to act in the
best interest of our
members and to meet the
demands of governing a
financial institution with
more than $3 billion in
assets.

Virginia C. Panossian
Chairman 

Norberta N. Noguera
Vice Chairman

Noel Ross
Secretary

Brad Selby

Gina A. Friedrich

Armando Nodal

Robert Graham Daniel Kraus

Ron Fischer
Treasurer

Richard Myles Johnson

Javier Morales

Victor V. Moy

Jeff LuongWill J. Brown

Thomas G. Suter David Asem Judy Scurlock Richard WiedemannLawrence McCauley

SUPERVISORY COMMITTEE

DIRECTORS 
EMERITUS

BOARD OF DIRECTORS
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Mark Dilbeck Victor V. Moy

BOARD OF DIRECTORS OF 
WESCOM HOLDINGS, LLC 

Addison CarterRobert Graham

Liz Wood

Adham Chehab Kamille Dickey

Kristina Dixon Phil Perkins

ASSOCIATE DIRECTORS

Kevin Sarber
Senior Vice President,
Technology & Delivery

Charles Thomas
Senior Vice President,
Lending

Irving Yu
Senior Vice President,
Chief Financial Officer

Deena Otto
Senior Vice President,
Administration

Tim Dolan
Senior Vice President, 
Financial Services

Darren Williams
President /CEO

Susan McCready
Senior Vice President,
Member Services

Jane P. Wood
COO/Executive Vice President

Keith Pipes
Executive Vice President,
Lending & Financial 
Services

SENIOR 
ExECUTIVE
TEAM

The Senior
Executive Team of
Wescom Credit
Union provides
leadership and
guidance in
serving the needs
of our members
and delivering
Signature
Experiences in all
aspects of
member service.
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Consolidated Statement of Financial Condition
(Dollars In Thousands)                                                               December 31, 2015                            December 31, 2014

Assets
Cash and Cash Equivalents                                             $         101,742                         $           54,109
Loans to Members                                                                  1,688,204                                1,506,559
Allowance for Loan Losses                                                         (19,276)                                   (27,184)
Investments                                                                             1,066,981                                1,098,507
Land and Building (Net)                                                               42,719                                     45,074
Other Fixed Assets (Net)                                                              24,536                                     21,677
National Credit Union Share Insurance Fund                              22,024                                     20,920
Other Assets                                                                                80,886                                     73,080

TOTAL ASSETS                                                           $      3,007,815                         $      2,792,742

Liabilities and Equity
Members’ Shares                                                             $      2,363,246                         $      2,193,809
Other Borrowings                                                                       366,446                                   345,645
Accrued Expenses and Other Liabilities                                     76,420                                     71,692
Regular Reserves                                                                         74,529                                     74,529
Undivided Earnings                                                                   175,855                                   152,845
Unrealized Gain (Loss) on Investments                                      (32,918)                                   (28,274)
Other Comprehensive Income                                                    (15,763)                                   (17,505)

TOTAL LIABILITIES AND EQUITY                               $      3,007,815                         $      2,792,742

Consolidated Statement of Income 
(Dollars In Thousands)                                                            December 31, 2015                            December 31, 2014

Interest Income
Loans                                                                               $           67,048                         $           62,716
Investment Income                                                                      31,383                                     29,277

Total Interest Income                                                               98,431                                     91,992

Interest Expense
Dividends                                                                                       6,102                                       4,699
Borrowed Funds                                                                          10,867                                       8,861

Total Interest Expense                                                             16,969                                     13,560

NET INTEREST INCOME                                                             81,462                                     78,433

PROVISION FOR LOAN LOSSES                                                 (6,000)                                     (5,000)

NET INTEREST INCOME AFTER
PROVISION FOR LOAN LOSSES                                           87,462                                     83,433

NON-INTEREST INCOME                                                            67,092                                     70,488

NON-INTEREST EXPENSE
Salaries & Benefits                                                                       70,012                                     68,556
Data Processing & Statements                                                    15,430                                     14,914
Services & Supplies                                                                     12,462                                     10,830
Occupancy Expenses                                                                 14,195                                     13,876
Member Education & Promotion                                                    3,236                                       1,236
Member Insurance                                                                                0                                              0
Other Operating Expenses                                                          16,208                                     10,911

Total Non-Interest Expense                                                   131,544                                   120,323

NET INCOME                                                                   $           23,010                         $           33,598

These numbers are unaudited.
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Administrative Offices
123 S. Marengo Ave.
Pasadena, CA 91101

Operations Center
5601 E. La Palma Ave.
Anaheim, CA 92807

1-888-4WESCOM
(1-888-493-7266)

TTY 1-888-937-2661 
Teletype number for the speech- and hearing-impaired

Web site: www.wescom.org
Email: mail@wescom.org

Branch Locations

Your savings federally insured to at least $250,000 by the National
Credit Union Administration (NCUA), a U.S. Government Agency, and
backed by the full faith and credit of the United States Government.

© 2016 Wescom Credit Union. All rights reserved. Printed on Recycled Paper.

@Liz_Wescom

@Liz_Wescom

www.facebook.com/WescomCreditUnion

Corona
Costa Mesa
Culver City
Hawthorne
Irvine
Laguna Niguel
La Habra
Ontario
Orange
Oxnard
Palmdale

Pasadena
Redlands 
Riverside
Sherman Oaks
Signal Hill
Simi Valley
Stevenson Ranch
Thousand Oaks
Torrance
Tustin
West Covina

Banking Without Barriers


