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                                                                               2016                           2015        Increase

Assets                                                $ 3,192,447              $3,007,815            6.1%

Members’ Shares                             $ 2,592,467              $2,363,246            9.7%

Loans                                                 $ 1,899,830              $1,688,204          12.5%

Financial Highlights
(Dollars In Thousands)

22 branches throughout Southern
California, serving nearly 200,000
members.
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Better banking isn’t achieved in a year, or even

in a decade – it’s built upon generations of

continuous improvements to our products and

services, commitment to communities, and

attention to member service. 

In 2016, we increased our membership,

enhanced accessibility, heightened our brand

awareness, and recorded growth in loans by 

focusing on our founding objective of 

people helping people.

In the following pages, you’ll learn how

Wescom continues to grow as a financial

institution while offering products and services

for every stage of our members’ lives. 

  




12,983
new members

855+
new social media

followers

$1.9
billion
in loans 

to members

44,535
members enrolled 
in Wescom Express

View



We’re pleased to inform you that Wescom turned in a positive performance, posting net earnings of more than 
$22 million in 2016.
This performance can be attributed to several key factors including enhanced security, increased involvement in

our communities, and loan growth. 
Keeping our members’ account information safe is our priority, which is why we added new Account Alerts to help

members keep track of their finances and issued chip cards to improve the security of members’ transactions and
help prevent fraudulent activity. In 2016 we reported a 47 percent decrease in the number of Check Cards and
Credit Cards affected by external data breaches.
In 2016 we helped more members qualify for Signature Membership by adding the “Student” and “Length of

Membership” relationships, which recognize members in various stages of life. Based on these additions, and an
overall deepening of relationships with our members, we recorded a seven percent increase in the number of
Signature Members. Our continuous efforts to add value to the overall member experience was validated by our
members’ feedback through our Member Experience Survey, which produced a score of 84 percent. This score is
based on an average of six categories reflecting the member’s experience with us including Net Promoter Score 
(a widely used measure of members who say they would recommend Wescom to others), experience, convenience,
expectations, individual value, and comparative value. 
As technology becomes more and more integrated in our members’ everyday lives, we continued to streamline

their mobile and online banking experience with us to remain competitive in today’s market. In 2016 we completed
upgrades to our Wescom Mobile Banking Apps: Wescom Express View for Apple® devices, which allows members
to quickly check their account balances and recent history without logging in, and fingerprint login for Android™

devices. Additionally, we made eStatements available on the Mobile Banking Apps and introduced a simplified way
to access mortgage eStatements in eBranch.
Connecting with our communities continued to be at the forefront of how we engage with potential new members. As

the Official Financial Institution for UCLA Athletics and the Rose Bowl Stadium, and through our increased deployment
of Big Blue – the Wescom Mobile Branch – and participation in more than 50 unique community events, we were able
to increase brand awareness and help more communities throughout Southern California experience the Wescom
difference. This contributed to a more than six percent increase in new members. 
We also saw loan growth in 2016 as we offered lending options to fit members’ needs and budgets, hosted

seminars to help our members better understand the lending options available to them, and maintained competitive
interest rates. These factors helped more members choose Wescom for all aspects of their lending needs including
auto, home, and lines of credit. We were pleased to record an 18 percent increase in auto loans and a 19 percent
increase in first mortgages. 
As we continue to serve our members in 2017, we will not only think about how our products and services will

benefit them now, but also how their relationships with us will strengthen our membership for years to come. Through
increased focus on all generations of members, additional financial education resources to guide all members
through their financial journey with us, and heightened commitment to our communities, we look forward to a year 
of building stronger relationships and investing in the future of Wescom.

Virginia C. Panossian
Chairman

Darren Williams
President/CEO



2



We’re pleased to

inform you that

Wescom turned in

a positive

performance,

posting net

earnings of more

than $22 million

in 2016.
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Assets
 

$3.19
$2.80

$3.01

’15 ’16’14

Members’
Shares
 

$2.59

$2.19
$2.36

’15 ’16’14

Loans
 

$1.90

$1.51
$1.69

’15 ’16’14
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Serving Members 
on the Road
of Life
In 2016, we realized that keeping Wescom
competitive and relevant in today’s advancing
financial industry is necessary to continue
serving members of all generations for years to
come. Whether it’s a new member, a member
with multiple accounts, or a long-term member
looking for financial services, we help serve
members in every aspect of their financial life. 
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Expanding the 
Banking Experience
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In 2016, we recognized members
who are beginning their financial
journey with us, honored our 
long-term members, and deepened
our financial relationships through
expanded accessibility, which
helped us achieve a seven percent
increase in Signature Membership.

Strength in Signature Membership 

Every Experience Counts

85%

35%Banks

61% Credit Unions

Wescom

*Samples reflect the first quarter of 2016
and are provided by Member Loyalty Group.

Our Members
Recommend Us
Wescom received a significantly
higher Net Promoter Score – a widely
used measure of members who say
they would recommend others to
Wescom – than both credit unions
and banks.*

’15 ’16’14

125,793

112,862
117,158

To better measure how our engagement with
members reflects their experience when using our
various service channels, we utilize our Member
Experience Survey, which is based on an average
of six categories. After the first full year of
recording results, our Member Experience Score
calculated to 84 percent.

Net Promoter Score

Experience

Convenience

Expectations

Comparative Value

Individual Value

84%
Member Experience Score
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$96
Saved annually by each
Platinum and Signature Member
with fee-free Checking*

47%
Of new members
achieved Signature
Membership during
their New Member
Period (their first 90
days since joining
Wescom)

5.9%
Increase in Apple®

App users

8.9%
Increase in
Android™

App users

*The savings shown is based on 12 months
of the $8 monthly Checking Account service
fee, which is waived for Platinum Signature
Members and Signature Members, New

Checking Accounts for the first 90 days,
members age 18 through 22 who are

active eBranch users and who have
opted out of paper statements,
Youth Accounts (members through
age 17), Members age 60 and
older, and Club and Organization
Accounts. 

New Chat hours on
eBranch and our Mobile
Banking App for Apple®
devices. 
Monday through Friday
from 7 a.m. - 9 p.m.,
Saturday from 
9 a.m. - 7 p.m.,
Sunday closed

"My dad went with me to open a Youth Account with Wescom when I
was young and I just kept banking with Wescom ever since. I always
go to the La Habra Branch and my son loves to run and play with the
puzzles in the kids’ section, and I can always walk out with a smile!
It's been 13 years of excellence with Wescom!"

Adriana Stout
Member Since 2003

Whittier, CA
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568+
Followers

3,820+
Page Likes

567+
Followers

Increase of New Members
By exposing the Wescom brand to 
new audiences at community events
throughout Southern California, we 
have seen a more than 
six percent growth in 
new membership.

’15 ’16’14

12,983

11,727
12,179

“As my life changed and evolved and matured, so did my relationship
with the Credit Union. The same customer service that I receive,
Wescom extends it to my sons and that speaks volumes to me.
Whether it is about a loan, insurance, or homeownership – every
single stage of life, I feel valued and I matter.”

Grace Barraza, Member Since 1997, Tustin, CA
Zach Barraza (left), Member Since 2004

Gabe Salcedo (right), Member Since 2001
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Commitment to
Our Communities
Connecting and engaging with our communities
continued to be a priority for Wescom in 2016.
Many of those connections were made possible by
the increased integration of the Wescom brand to
all corners of our Southern California communities,
which, in turn helped increase new membership.

The number of pit
stops Big Blue made
at community events

91

2
Locations where Big Blue
served as a pop-up-branch 
• Northridge 
• Anaheim 

120+
high school students
attended the Bite of
Reality financial
education workshop

500,000+
individuals exposed to the
Wescom brand during Rose Bowl
and UCLA Athletics events

Wescom is the Official Financial
Institution of UCLA Athletics
and the Rose Bowl Stadium 

215+
reviews
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Providing Value 
as a Full Service 
Financial Institution 
Offering loan products and services for every stage of our
members’ lives is important when it comes to building
lifelong relationships with them. In 2016, we helped
members take the necessary steps to buy a car, purchase a
home, secure their finances, and build better lives.

’15 ’16’14

$164

$129

’13

$107

Auto Loans
in Millions


Of Wescom members
enjoyed the perks and
benefits of a Wescom
Platinum Visa Credit
Card in 2016


new Wescom Visa
Credit Cards opened
in 2016

Of members with a
Wescom Auto Loan have
Wescom Auto Insurance



• Two car sales
• 236 cars sold
• Nearly 200 loans
funded for $4.2 million

New Mortgages 
in Millions

$154

’15 ’16’14

$417

$268

$328
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Home Equity Lines of
Credit funded 



 
Assets under management with
Wescom Financial Services

Preparing Members for
the Road Ahead
As our members continue to grow financially and
deepen their relationships with us, we continue
to offer them the products and investment
services they need through Wescom Financial
Services and Wescom Insurance Services.

Increase in members with
a Wescom Insurance
Services policy

“My daughter encouraged me to open an account with Wescom and the
ATMs and online banking are what I enjoy the most. Opening my two
Wescom Financial Services (WFS) accounts were easy and convenient.”

Trudy Hite
Member 

Since 2002
Azusa, CA
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Investing in Our Communities 
Serving our members is our primary focus, but we strongly believe we have a responsibility to serve
our communities as well. Since 1934, we’ve been serving members in Southern California with the
philosophy of “people helping people.” For the past 17 years, we have been partnering with
community organizations through our WeCare Foundation – a charitable, non-profit organization
founded by Wescom employees to help those in need through donations and volunteerism. For the
past 10 years, we have participated in the National Multiple Sclerosis (MS) Society’s Bike MS Ride
and have been the highest fundraising corporate team in recent years. We have also continued to
educate our members and the communities we serve by offering various financial education
seminars and workshops. 

$170,395 donated to the MS Society
110 riders biked in the two-day, 100-mile
Bike MS ride from Irvine to San Diego

$190,110 donated to local
charities through our WeCare
Foundation in 2016

$2 million donated to
local charities since WeCare
was founded in 1999

76% of Wescom employees
donate to the WeCare 
Foundation

8 local charities
received quarterly
donations  

52 local charities
received one-time
donations from WeCare

Bike MS 

Community
Outreach 

Local
Organizations

62 financial literacy
and education seminars
hosted for members
and the communities 
in 2016

Financial Literacy 

Ralph Bautista, 
Wescom Bike Team Member
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Shannon Brammer, 
WeCare Foundation Board Member

“As a member of the Wescom Bike Team, I enjoy
participating in events that benefit and support
various worthwhile charities and organizations
like the National Multiple Sclerosis Society, the
AIDS Foundation, and Children's Hospital.”

“The WeCare Foundation gives employees the
opportunity to build relationships not only with
each other, but with the community. Each
employee has a voice and is empowered to
directly impact causes important to each of us
through charitable giving and volunteerism.”



Meet the members of our all-
volunteer Board of Directors,
Supervisory Committee,
Associate Directors, and
Board of Directors of Wescom
Holdings, LLC who govern
how Wescom Credit Union
operates. Each works hard to
act in the best interest of our
members and to meet the
demands of governing a
financial institution with more
than $3 billion in assets.




Virginia C. Panossian


Noel Ross


Javier Morales


Brad Selby

Gina A. Friedrich

Armando Nodal

Robert Graham Daniel Kraus

Ron Fischer
 

Victor V. Moy

Jeff Luong

Will J. Brown Thomas G. Suter


Lawrence McCauley


Richard WiedemannKristina DixonDavid Asem

SUPERVISORY COMMITTEE

BOARD OF DIRECTORS
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DIRECTOR
EMERITUS



Mark Dilbeck


Victor V. Moy

BOARD OF DIRECTORS OF 
WESCOM HOLDINGS, LLC 

Addison Carter

Robert Graham


Liz Wood
 

Adham Chehab Kamille Dickey

David Martin Phil Perkins

ASSOCIATE DIRECTORS

Kevin Sarber
 


Charles Thomas
 


Irving Yu
 


Deena Otto
 
 

Tim Dolan
 
 

Darren Williams
 

Susan McCready
 
 

Jane P. Wood
 

Keith Pipes
 

 




The Senior
Executive Team of
Wescom Credit
Union provides
leadership and
guidance in
serving the needs
of our members
and delivering
Signature
Experiences in all
aspects of
member service. 
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Garrett Schneider



Consolidated Statement of Financial Condition
(Dollars In Thousands)                                                               December 31, 2016                            December 31, 2015

Assets
Cash and Cash Equivalents                                             $         116,586                         $         101,742
Loans to Members                                                                  1,899,830                                1,688,204
Allowance for Loan Losses                                                         (17,833)                                   (19,276)
Investments                                                                             1,016,461                                1,066,981
Land and Building (Net)                                                               40,509                                     42,719
Other Fixed Assets (Net)                                                              24,016                                     24,536
National Credit Union Share Insurance Fund                              23,655                                     22,024
Other Assets                                                                                89,224                                     80,886

TOTAL ASSETS                                                           $      3,192,447                         $      3,007,815

Liabilities and Equity
Members’ Shares                                                             $      2,592,467                         $      2,363,246
Other Borrowings                                                                       271,112                                   366,446
Accrued Expenses and Other Liabilities                                     87,544                                     76,420
Regular Reserves                                                                         74,529                                     74,529
Undivided Earnings                                                                   198,352                                   175,855
Unrealized Gain (Loss) on Investments                                      (23,222)                                   (32,918)
Other Comprehensive Income                                                      (8,333)                                   (15,763)

TOTAL LIABILITIES AND EQUITY                               $      3,192,447                         $      3,007,815

Consolidated Statement of Income 
(Dollars In Thousands)                                                            December 31, 2016                            December 31, 2015

Interest Income
Loans                                                                               $           74,923                         $           67,048
Investment Income                                                                      32,024                                     31,383

Total Interest Income                                                             106,947                                     98,431

Interest Expense
Dividends                                                                                       7,309                                       6,102
Borrowed Funds                                                                          11,705                                     10,867

Total Interest Expense                                                             19,013                                     16,969

NET INTEREST INCOME                                                             87,934                                     81,462

PROVISION FOR LOAN LOSSES                                                      940                                      (6,000)

NET INTEREST INCOME AFTER
PROVISION FOR LOAN LOSSES                                           86,994                                     87,462

NON-INTEREST INCOME                                                            67,889                                     67,092

NON-INTEREST EXPENSE
Salaries & Benefits                                                                       74,347                                     70,012
Data Processing & Statements                                                    15,115                                     15,430
Services & Supplies                                                                     11,526                                     12,462
Occupancy Expenses                                                                 13,934                                     14,195
Member Education & Promotion                                                    3,880                                       3,236
Member Insurance                                                                                0                                              0
Other Operating Expenses                                                          13,585                                     16,208

Total Non-Interest Expense                                                   132,386                                   131,544

NET INCOME                                                                   $           22,497                         $           23,010

These numbers are unaudited.
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Director Emeritus, Richard Myles Johnson passed away on 

August 31, 2016 at the age of 92. During his lifetime, Mr. Johnson

made significant contributions to the credit union industry and will be

missed by everyone at the Wescom family. After a reputable career

with the U.S. Marine Corps, Mr. Johnson managed a small Marine

Corps credit union in San Diego. He later became the first CEO of

Western Corporate Federal Credit Union (WesCorp) and led it to

become one of the largest corporate credit unions in the country. 

After his retirement from WesCorp Mr. Johnson, who was already a

member of Wescom, became a Wescom Associate Director and was

later appointed to the Board of Directors. He served as a Wescom

Board Member for many years until his appointment as a Director

Emeritus. The Richard Myles Johnson Foundation, which advocates

financial literacy, is among his many legacies.

Richard Myles Johnson



Administrative Offices
123 S. Marengo Ave.
Pasadena, CA 91101

Operations Center
5601 E. La Palma Ave.
Anaheim, CA 92807

1-888-4WESCOM
(1-888-493-7266)

TTY 1-888-937-2661 
Teletype number for the speech- and hearing-impaired

Web site: www.wescom.org
Email: mail@wescom.org

Branch Locations

Your savings federally insured to at least $250,000 by the National
Credit Union Administration (NCUA), a U.S. Government Agency, and
backed by the full faith and credit of the United States Government.

© 2017 Wescom Credit Union. All rights reserved. Printed on Recycled Paper.

@Liz_Wescom

@Liz_Wescom

www.facebook.com/WescomCreditUnion

Corona
Costa Mesa
Culver City
Hawthorne
Irvine
Laguna Niguel
La Habra
Ontario
Orange
Oxnard
Palmdale

Pasadena
Redlands 
Riverside
Sherman Oaks
Signal Hill
Simi Valley
Stevenson Ranch
Thousand Oaks
Torrance
Tustin
West Covina


