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Forward 

The original guide to this program, in 2015, was written under duress. I didn’t 
have the time to do it and was already stressing about the other projects I was 
working on, but a few key moments changed that, and when the universe puts 
little serendipitous reminders on your life path, then you shouldn’t really ignore 
them. (I love that word; serendipitous, it’s just such a beautiful word and has so 
much meaning) - anyway, I digress, here’s the short version of how this program 
came about. 

For the last 2 years I have been studying Facebook inside and out and spent 
hundreds of hours and thousands of dollars learning about advertising on 
Facebook.  That was all great and I learned a hell of a lot, but Facebook is a 
fickle beast when it comes to advertising, some campaigns I ran were working 
amazingly well and others were just downright rubbish.  All the while I was 
building up a page which was doing amazingly well.  So much so that I started 
getting messages from people all over the world asking me how I was doing so 
well with my page and how I was managing to get so many shares, likes and 
comments on my posts. 

Then it hit me.  I didn’t really need to study advertising I just needed to study 
what readers wanted from my page and give it to them.  So, off I went again, 
studying pages that were doing well and deciphered ‘The Code’ about how to 
make my page work even better for me, it was really rather simple, and 
something I had already learned when I had built up a blog called Change Your 
Thoughts to an Alexa ranking of 80,000 (Which means my blog is ranked 
80,000 in the world out of the millions of websites out there).   

So I worked on my own page and in the space of 9 months managed to go from 
35,000 likes to 520,000 likes.  And the following 15 months I managed to go 
from 520,000 likes to 3 million likes. 

Then, I worked out how to monetise my page in a way that was not pushy or off 
putting to my readers and regularly make between $3,000 - $5,000 per month 
JUST from my Facebook page.  I thought this is pretty cool, but wasn’t speaking 
about it with anyone I just kept working on my other projects.  

Then I was invited to join a Facebook group for people who are making a 
difference in the world: helping others with their inspirational writings, setting 
up support groups for sufferers of various illnesses, environmentally aware 
people, animal welfare and a whole host of others who were trying to make a 
difference in the world with their Facebook pages.  Anyway, I participated in the 
group a few times, but on one particular day everything changed. 



I posted a few tips about Facebook, which I thought, were basic simple tips.  
When I next logged onto Facebook I seen that I had around 25 messages on my 
page and around 30 notifications asking me questions, and liking the tips, and 
that’s from a group of 300, so glad it wasn’t a bigger number at the time :) 

Within a few weeks I became the go to guy for Facebook questions in the group 
and posted more tips, results and a video.  I was getting so many questions from 
readers and group members that I decided to write a quick marketing guide, 
which was received very well in the group and I gave it away for free.   

Then in April 2016 it All Changed Again 

Members of the original group were all growing their page very rapidly and it 
was amazing to watch.  

But there was something missing…  

Members were now asking: “So I have grown my Facebook page, now what?” 

I had to seriously look at the business model.  They were right I hadn’t thought 
that far ahead, I had presumed that members only wanted to know how to grow 
their Facebook page and they would figure out the rest.  However, this wasn’t 
the case, they wanted something more, they wanted to know how to create a 
grow a business from the new found elevated status on Facebook, and rightly so! 

So, in April 2016 it was decided that Your Digital Formula was going to change 
from being about growing a Facebook, to being about growing an online 
business using Social media as a platform. 

This is a huge undertaking as I had to figure out how my business worked, what 
systems my business had in place and then had to translate it all in an easy to 
digest program. 

And here you have it, it’s all in the one place: Your Digital Formula, a program 
to help you grow your audience, share your message and transform your 
business. 

Be aware that the program is continually evolving.  As you know social media 
strategies are evolving all the time, there are new platforms to conquer, new 
information to get out to you.  So you have invested in a program that is ever 
changing and this time next year will likely not look the same as it does today,  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but you don’t pay a penny more for that as you are now a member of YDF, a 
Braveheart who is changing the world. 

So, that’s how all of this came about, a bit boring I know, but some readers like 
to know this stuff. 

I have written this guide for you: A coach, a healer, a writer, an entrepreneur,  a 
speaker, whatever title you want to give yourself as a creative this is for you. 
You have something to share with the world, something that could possibly 
change someone else’s life, but you might not know how to grow your audience 
to get your message out, and grow your business at the same time. 

So, my challenge to you is to try these strategies and systems for sixty days, yes 
I know that sounds like a long time, but trust me it will be well worth it, and no 
doubt some of you have been trying to grow your business for a few years and 
maybe that has done nothing for you. 

If after sixty days you are not happy with the results i.e. Your Facebook page 
hasn’t grown, your other social media platforms haven’t grown, your 
engagement rate has not increased, your likes haven’t increased, or your shares 
haven’t increased significantly, and you’ve followed this guide to the letter I 
want you to write to me to ask for a refund, I mean it! I’ll be disappointed if you 
don’t ask me for a refund if it has not worked for you, my reputation is on the 
line here. 

Steven Aitchison 
August 2016 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Why The Hell Are We 
Doing All This? 

 
You might be asking yourself that question. Why on earth would anybody want to put 
themselves through a lot of angst, a lot of pain, a lot of frustration and a lot of cereal 
being thrown at the computer screen when it all gets too much? 

One reason: 

To change the lives of other people 
That’s it! Your primary goal is to help change the lives of others with your gift, with 
your talent, with your knowledge and with your expertise.   
 
We want to leave a legacy, we want to feel we are making a difference in the world 
and we want to move through life knowing that we are creating something good and 
truly changing people’s lives. 

However, my question to you is: Why would you not want to make this something 
you do full time?  You already know you love what you do, whether you’re a coach, a 
speaker, a writer, healer or entrepreneur, why not truly make a go of it and make this 
your mission in life, but get paid for it at the same time - how bloody cool would that 
be? 

Well, that’s my goal for this whole program.  I want you to say, ‘This is so bloody 
cool, I can’t believe I love doing this and get paid well for it.’  There’s not many 
people who can say that about their jobs. 

I mentioned earlier that the original program was solely about growing your 
Facebook page, but I realise that you need something more than that, you need 
something that will help you look at your business and ask yourself the important 
question: How can I help more people and how can I grow my business at the same 
time? 

You might not believe that it’s possible, you might have tried for years to make 
something happen and nothing has come of it, and you might be skeptical about yet 
another program that promises to help you make money from something that you 
love doing. 
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Well, I’m all about showing you what works, knowing that it works and saying ‘Here 
is the formula, it’s up to you to apply it.’ 

Make no mistake, some of you will come away from this program and say ‘I gave it a 
go, it doesn’t work.’ but I know that they didn’t really give it a go, they just read a 
few chapters of the book, watched a few of the video modules and decided it was a 
bit too much for them.  That’s cool, I expect some of that to happen, it always does.   

Brendon Burchard, international speaker and expert coach, has stated that only about 
20% of his students will really apply what he is teaching, but the 20% that do, all go 
on to make it. 

So we have to look at what will help you make it and not become one of the 80% of 
people who make excuses for it not working.  I want this program to be as engaging 
as possible, so you will get fired up, so you will know that you are working towards 
your goal of making money from your business whilst helping thousands of people 
around the world. 

A word of warning… 

If your main goal is purely to make money and that’s it, I would like you to ask for a 
refund of your investment right now! 

I mean it, please send me an email at steven@yourdigitalformula.com and ask for a 
refund.  Why? 

Well, because I know the approach does not work.  If you’re out just to make money 
without any concern about the people that you are serving then you might make a 
little money but it won’t be sustainable. 

This program was designed solely for the people who are serving others and who’s 
primary goal is to reach as many people as possible and their secondary goal is to 
grow their business. 

There’s a fine line between the two. 

When my goal was purely to make money, I would always ask myself ‘How can I 
make more money’ I would inevitably make some money but it was never enough to 
help me reach my goal of giving up my full time job.  However when I switched my 
mindset around, unconsciously, to ask the questions ‘How can I help more people’ 
‘How can I make this program better so buyers will benefit more?’ ‘How can I serve 
others quicker, and more efficiently?’ that’s when everything changed for me and for 
my business. 
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The Five Limiting 
Beliefs Heart Centered 

Entrepreneurs Have That 
Stops Them Growing 

Their Business 
As a heart centered entrepreneur we often have difficulty in growing our businesses 
simply because we want to help as many people as we can in life.  However, we often 
do this to the detriment of our business and, quite frankly, to the detriment of the very 
people we serve. 

Why is this? 

Well I have discovered five limiting beliefs that Heart Centered Entrepreneurs have 
and wanted to share them with you today. 

1. You Feel Guilty About Making Money From 
Helping People  

This is something I struggled with for such a long time and even with matters that 
were business related I always wanted to give my knowledge away free of charge.  
The only problem with that is the more I gave away the more people would come to 
me to ask for advice, and the more free advice I gave the less people would 
implement my suggestions – 

WHY? – We don’t attach value to free advice. 
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Your knowledge literally has the power to change someone’s life and there’s no value 
you can put on changing someone’s life, but there is a value you can attach to 
packaging that knowledge with the time and effort you put into your products and 
services. 

Picture this: You are looking for a weight loss product online and you come across 2 
products, one is for $7 and the other one is for $97, they both have similar sales pages 
and they both have similar people selling them, which of them do you attach more 
value to? 

Psychologically we attach more value to the $97 product, because we are secretly 
asking ourselves if someone has the secret of losing weight why on earth would they 
sell it for $7 when it has the potential to change someone’s life? 
Similarly, with coaches.  If you’re a coach and only charging $25 per hour for your 
services, guaranteed the clients you attract will not be as willing to put in the time and 
effort to change than the clients who pay $200 per hour.   

So as a coach, you’re hurting your business and your reputation by undercharging for 
services because you have 20 clients who are not getting the huge benefit from your 
coaching simply because they don’t value your services as it’s only $25 per hour and 
there is not enough pain for them to change, and they will tell other people that ‘She’s 
an okay coach’ and only because they didn’t do the work you advised them to. 

The $200 per hour client has commitment and dedication because they want to get 
‘their money’s worth’ from you.  And when they do the work and see positive change 
they will tell their friends ‘She’s a brilliant coach.’ 

Ask yourself this: If you found a business program online for $997 that would 
potentially make you $10,000 in the first 6 months of you making some changes, 
would you buy it? AND would you implement the changes necessary? 

It’s exactly the same for everyone else, no matter if they’re buying coaching to 
overcome anxiety, or a healing service that promises to cure their long standing back 
pain – you’re not going to grow your business if you don’t put a value on changing 
someone’s life. 

2. You Don’t Believe You Are A Thought Leader 

Most of the coaches, the authors, the healers and anyone else who provides a service 
to help people in some way, don’t think of themselves as thought leaders. 

The definition of a thought leader is someone who influences another in order to 
bring about change in that person’s life. 
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If you are a coach, you are a thought leader 

If you are a healer, you are a thought leader 

If you are a writer, you are a thought leader 

If you are an artist, a musician, a sculptor, a poet, you are a thought leader 

What you do, and do so well, has the power to influence the way other people 
perceive the world and if you are doing that – You are a thought leader! 

3. You Think ‘Marketing’ Is A Dirty Word

I get it! I used to think marketing was something that only sleazy internet marketers 
did, the people who tricked you into clicking a link, the people who hyped up their 
sales copy to get you excited by their product only to fail in their delivery of the 
promise, the people who showed off their big fancy houses and sports cars in order to 
show you just how rich they had become with their methods. 

However, I discovered the true meaning of marketing when I discovered a few people 
who were doing it in a heart centered way. 

YOU can change what marketing means and you can totally do it in a heart centered 
way. 

Listen, you cannot change people’s lives if people don’t know you exist, so you have 
to become good at marketing yourself and your services and products, but you can do 
it in a giving way and in a way that supports people. 

4. You Feel You Are Compromising Your Integrity 
By ‘Selling’

I have spoken to hundreds of people who are helping others in some way and THE 
number one reason they are not helping even more people is that they ‘don’t feel right 
about selling their products and services’ 

The coaches who I have spoken to who are earning $1,000 per month are comfortable 
with that because they are not pushing their services, so they get 1 or 2 clients per 
month.  When I ask them how much would you like to be making, it’s usually a sum 
of between $5,000 and $10,000 per month to be able to live comfortably.  When I sit 
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with them and explain that they don’t need to push their services onto others, but they 
can pull people into their services, almost effortlessly then they quickly sit up to 
attention and ask me – How do I do that? 

When you travel by air to another country the first thing that the flight attendant says 
when talking about an emergency situation is, “put your own oxygen mask on first, 
and then assist others” if the cabin loses air pressure. 

That is simply because you cannot help other people if you don’t help yourself first.  
It’s exactly the same with your heart centered business.  You cannot help more people 
if you are not making money in your business, and you cannot make a difference in 
other people’s lives, if you are not promoting your services. 

When you sell in a heart centered way, you don’t necessarily care about how much 
money you make, you care about how many people you can help and when you sell 
with that mindset, trust me, you will make more money for your business that will 
allow you to make a difference in more people’s lives. 

5. You Suffer From ‘Imposter Syndrome’

Imposter Syndrome is a term coined in 1978 by clinical psychologists Dr. Pauline R. 
Clance and Suzanne A. Imes referring to high-achieving individuals marked by an 
inability to internalize their accomplishments and a persistent fear of being exposed 
as a “fraud”. Despite external evidence of their competence, those exhibiting the 
syndrome remain convinced that they are frauds and do not deserve the success they 
have achieved. 

Many coaches, healers, writers and other service based individuals suffer from this 
syndrome and constantly ask themselves ‘Who am I to start charging for my 
services?’; ‘What gives me the right to call myself a coach?’; ‘Why on earth would 
people listen to me?’ 

I felt this way when I started blogging, I felt this way when I started coaching, I felt 
this way when i started doing a Facebook live show, I felt this way when I set up my 
own Your Digital Formula event – But you know what got me over it? 

Hearing from the people I had helped! 

I receive hundreds of messages a week telling me how much my products, my 
services, my show, my quotes have helped people around the world.  When I read 
them, I feel humbled simply because I see myself as an ordinary guy who has a little 
more knowledge that people want to listen to and change their lives. 
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YOU are not an imposter, you are someone who has knowledge in a specific area that 
will benefit the lives of others and I would say: 

It is your purpose in life to share that knowledge in order to make a difference in the 
world. 
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Understand The 4 Key 
Concepts To Growing A  
Heart Centered Business 
 
Before diving into the 4 Key Concepts, it’s important that I explain exactly what 
‘Heart Centered Business’ means. 

I believe I first heard the phrase over 7-8 years ago from a guy called Mark Silver.  
He was talking about running a heart centered business online, and I was like, what 
the hell does that even mean and I thought it was a nice idea, but I wanted to make 
money. 

So I trudged along looking at all the shiny new objects that were being strewn about 
the internet and trying to figure the game of online marketing to make money so I 
could leave my full time job and do this online stuff full time. 

Fast forward 4 years and I suddenly got it.  I knew exactly what Mark was talking 
about. 

The difference between running a business that makes money from helping 
others and helping others that has a side benefit of being your business. 

I’ve been an an online entrepreneur for nearly 10 years now (Jeez I can’t believe it’s  
been that long since I wrote my first blog post :) ) 

The ONE thing that completely shifted my mindset around business was to stop 
asking the question: How can I get more money from potential buyers, and instead 
asking, how can I produce more quality content and products that helps more people? 

There is a very subtle difference between the two, but it’s a huge mindset difference. 

It’s only in the last few years that I have realised this and as soon as I made that 
conscious leap everything seemed to change, in my business life and my personal 
life. 

Don’t get me wrong, I’ve always been a heart centered type of person, but I was 
always thinking of ways to make more money so I could give up my full time job and 
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go full time online. As soon as I shifted from ‘Get More Money’ to ‘Help More 
People’ my subconscious mind came into alignment with what I was really trying to 
achieve: Help people. This is truly when things started to change. 

The Day I Realised I Could Make a Difference 

I was working as an addiction worker and had a client list of around 40 people, all 
with alcohol and drug addiction issues. 

There was this one woman who just couldn’t seem to beat the demon drink and on 
top of that she suffered from anxiety and was agoraphobic.   

Well I worked with her for a few months, going up to visit her at home, as I did with 
most of my clients.  We were talking and working out a plan for her for that week and 
I put on her plan, to go to the swimming pool with her son. 

When she saw this I watched her reaction.  You see her son loved to go to the 
swimming pool and always had to wait on his father, who was living away from 
home, and his father had let him down a lot and it broke my clients heart to see the 
young boy disappointed like this. 

Anyway, she looked at that sheet of paper and went white, I literally saw the colour 
draining from her face.  At first she was angry, so I let her vent and listened to her 
arguments.  I listened and didn’t say a word for around 20 minutes as she got more 
and more upset. 

After she had vented and calmed down, I asked her ‘Would you like to go to 
swimming with your son?’ 

She got angry again, and said “of course I would but I can’t I have anxiety and 
agoraphobia” 

I looked at her and quietly said…  
 
“You’ve made those conditions a part of who you are.  Those conditions are not you, 
it’s just something you have just now, but you’ve identified those conditions as part 
of you so deeply you now cannot separate who you are and what they are.” 

She looked at me for a moment and was about to speak and then her eyes widened. 

What I had been saying in different ways for weeks had finally hit home to her and 
she had that a-ha moment that every coach, speaker, trainer dreams of. 

Well after coaching her for two weeks, she had decided she was going to the 
swimming pool with her son, something she had never done. 
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The day I was due to see her after her outing, I knocked on the door nervously.  No 
answer.  I knocked again, still nothing.  My heart sank.  This usually meant she had 
been drinking and had fallen asleep.  I was thinking I had pushed her too far, too 
quickly, after all she hadn’t been out of her home for two years.  I berated myself, but 
I truly believed she was ready.   
 
I walked slowly back to the car, turning around to see if there was any sign of her at 
her living room window….nothing. 

As I opened the door to my car, throwing in my bag, I heard a young boy laughing.  I 
turned around to see my clients son laughing and shrieking, running down the hill as 
his mother chased him laughing. 

I stood taller, smiling.  She stopped in front of me and said ‘Thank you’ and came 
over and hugged me, not something I would encourage at all, but in this instance I 
hugged her back.  Clearly she had made a breakthrough. 

We went back inside the house where she told me she had been out every day with 
her son, managed to get on two buses, something she hadn’t done in years, and had 
not had a drink all week.   

I practically skipped back to the car after the visit and really felt I had made a 
difference in someone’s life. 

After 3 months, my client had relapsed only twice, but each time had managed to pull 
herself back by using the methods we had spoken about over the last year. 

As I closed her case down after she had been stable for six months, on our final visit 
she had written me a note that had me in tears as I read it in the car.  
 
Among other things she said “I have never had someone believe in me before, and 
you always did - thank you.” 

At that moment I didn’t realise how much of an impact we can make on someone’s 
life, and little did she know, she had helped me so much to understanding what 
having a heart centered approach meant and I carried that on into my business life a 
few years later when I left my full time job in September 2012. 
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The Essence Of A  
Heart Centered Business 
Simply put, running a heart centered business means you think about the customer, 
reader, viewer first before your own wants and desires.  That means you are 
constantly asking how can I give more value, how can I help more people, how can I 
make a difference BUT you are giving from the heart and not the ego. 

Trust me, when you truly get this and truly put it into practice you will make all the 
money you need in your business to help many more people and to help you sustain 
yourself financially and grow your business at the same time. 

The INAY Concept
This is an acronym for ‘It’s Not About You’ 

For years I thought my business was about me making more money until I released 
my first major product suite at Guided Mind.  This is a suite of 150 guided 
meditations that readers can buy on MP3 and CD.  
 
It took me so long to write, record and edit them whilst my business partners in this 
venture did ALL the backend stuff. 

I felt proud of the products we had produced and i wrote every single one of them 
with the buyer in mind and constantly asked: is this really going to help them, is this 
the best I can do?  A lot of the time the answer was NO and I would go back to 
writing a new guided meditation. 

Any business asset you have is not about you making more money, getting more 
subscribers, getting more viewers, it’s about how many people will it truly help, how 
many viewers will get an a-ha moment, how many readers will just get it and take 
action. 

Once you have that and truly believe that your business is not about you a strange 
thing happens; more people will want to know about you, wonder what you’re up to 
next, eagerly wait for your next product, and follow you to wherever you are going in 
life. 
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I have a few members of the program Your Digital Formula who have literally 
followed me since i started my online journey and bought every single product I 
produced, even the shitty ones when I was first starting out and I hadn’t grasped the 
concept of having a heart centered business. 

Perhaps the only way to let go of thinking it’s all about the money is to ‘Let Go’, let 
go of caring if it makes you $100,000, let go of caring whether or not 10 people see 
your video or 1 million people see it, because no matter what you keep going with the 
mindset that you want to help as many people as possible. 

So before you write another blog post, record another video, produce another product 
or record another livecast or a podcast, ask yourself: Is this going to help my reader/
listener/viewer in some way, is it going to make their lives better in some way?  If 
you can answer YES, then get it out there and help as many people as possible. 

Being You
I did say your business is not about you, what is about you is your personality.  Don’t 
feel you need to curb your personality for your readers/viewers and listeners.  Being 
authentic is crucial to your success in growing your business.  Nowadays there are so 
many canned people out there marketing their products in an inauthentic way. WHY?!  

If you swear like a navvy then swear like a navvy, you won’t be for everybody but at 
least you’ll be building a tribe of dedicated followers and you’ll be helping your tribe 
in the language that they relate to. 

If you’re a little miss prim and proper then don’t be afraid to show that in your 
videos, your writing, and your podcasts. 

What I am really saying here is just be yourself, be genuine and authentic as it will 
truly come across in everything you do. 
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The 4 Key Concepts to 
Growing A Heart 
Centered Business 

Okay, I want to briefly discuss the 4 key concepts of growing a heart centered 
business. 

Key Concept #1 - Positioning Yourself

To start your journey in becoming someone who is going to lead and grow a heart 
centered business, particularly as an expert in your field you have to be prepared to 
position yourself as an expert in your field. 

You can still make a business that will sustain you for years to come by becoming a 
great marketer or a great blogger, or a great coach and you will help thousands of 
people. 

However, THE best way to reach more people and make a bigger impact in the world 
is to position yourself as an expert. 

What you have to remember is that to be an expert in any area is to know more about 
your particular topic than most people do. 

I remember speaking to my business coach once who was convincing me that I 
should be coaching people myself.  When I objected and said I don’t think I know 
enough to start coaching people she said, “All you have to know is more than the 
people you are coaching.” And it’s so true. 

Every single person reading this report has some knowledge that will help other 
people as they don’t own the knowledge that you do, this therefore positions you as a 
person who has knowledge about a particular topic, and when you recognise this you 
will see that you can quickly become an expert in your field or many fields. 

There are different levels of expertise but wherever you put yourself on the ladder of 
expertise there is always another rung to climb, but the higher up you go the more 
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highly regarded you will become which is why it’s so important to keep growing and 
learning so you will become one of THE experts in your field. 

So when you are thinking about positioning yourself think about the different areas 
you have knowledge in and how you can position yourself as an expert. 
You can do this in a small niche. For example when I first started making products 
online I started selling binaural beat products and I learned everything I could about 
binaural beats and how they worked. Soon people started coming to me and asking 
me questions.  Did I consider myself an expert, hell no, but i certainly knew more 
about binaural beats than most people which positions me on the ladder of expertise.  
Had I pursued that I could have easily become one of THE experts around the world 
on binaural beats. 

Let me ask you this: 

When you think about amazing marketers online, who do you think of? 

When you think about amazing investors of stocks and shares, who do you think of? 

When you think about Facebook experts, who do you think of? 

When you think about brilliant female entrepreneurs, who do you think of? 

When you think of personal development speakers, who do you think of? 

I bet you had an answer for each one of these questions above, someone who sprang 
to mind immediately. Why is that? Well because they have all positioned themselves 
as experts in their field, and if they have not positioned themselves consciously other 
people have helped position them as experts. 

And that’s what you have to think about, positioning yourself as an expert, even if it’s 
in a tiny niche market like knitting, for example.  There’s someone online making 
knitted products and bringing in 1 Million dollars per year online and now speaks 
around the world about her experiences on Etsy where she was selling her products.  
She’s now positioned herself as an expert in selling online. 

Think about your expertise and don’t be afraid of all the things you can offer. 
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Key Concept #2 - Promoting Yourself
In our group at Your Digital Formula we have a name for people who are going all 
out to help people in a heart centered way: Bravehearts.  Bravehearts are the people 
who are putting people first. 

The trouble with being a Braveheart is we don’t like to put ourselves out there too 
much as we fear we might be doing it from the ego self, meaning we’re doing it to 
make a name for ourselves. 

However, I believe we have to rethink self promotion.  If we think about it from the 
point of view where we can help as many people as possible, then we have to put 
ourselves out there, be in front of the camera, write more posts, market ourselves, and 
spread our words, our videos, our writing across the world, as long as you stay true to 
your passion of helping others, then the ego will not get in the way so much.  I say so 
much, as it rears it’s ugly head from time to time and tells you that you’re a little too 
important to do the little things any more - until you give the ego a swift head butt 
and tell it to but out. 

The fact is you have to sustain yourself financially if you’re going to help people 
AND to help people you’re going to have to put yourself out there.  If that means 
getting outside your comfort zone and doing video or doing a Facebook live, or being 
on Periscope then so be it, being in business is about learning what you are capable of 
and the only way to do that is by getting outside of your comfort zone. 

“Nobody ever grows whilst stuck inside their comfort zone.” 

The way we do this at Your Digital Formula is by learning how to properly set up and 
then manage a Facebook page, a blog, a Facebook Live Show, and other social media 
accounts, like Snapchat and Instagram, and getting yourself on video…and giving 
away value, value and more value. 

If you truly want to change the world, you truly have to be willing to promote 
yourself and your products in an authentic, genuine way while at the same time 
helping others change their life. 

You might be a writer, a musician, a coach, a product creator, a blogger, an expert on 
one topic or many topics. Whatever your business is online you have to promote 
yourself and your products and you need to learn marketing. 

Copyright 2016 Your Digital Formula �20



Key Concept #3 - Growing Yourself And  
Your Business

One thing I have come to realise whilst I continue to coach business clients is that I 
am growing as much as I am helping my clients grow.  So we are always learning 
new things about ourselves as we grow our business, it’s impossible not to. 

I invest around $20,000 per year on online training, I invest another $25,000 per year 
(on average) on business coaching for myself.  Four years ago I would have told you 
that this is a crazy thing to do especially when you are trying to grow a business.  
Now, I believe this is a good thing and something we must actively encourage each 
other to do. 

If you’re just starting out and making no money whatsoever then it is a crazy thing to 
do. I encourage you to be highly selective and invest in a business coach or a program 
that has been recommended to you by someone who is making it online. 

So you have to invest in yourself if you’re going to grow your business. 

Growing your business is all about focus. Whilst you focus on the number of people 
you are helping you also have to focus on the key numbers in your business: Gross 
sales income, net profit, outgoings, gross profit margins, and then focus on each of 
the products that you are selling and see exactly where you could be growing and 
which areas you need to focus on. 

This also involves setting goals for yourself, financial goals. 

Here’s a quick model to help you set financial goals for your business: 

A Model For Setting Financial Goals For Your Business
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1. The Lazy Zone

Where you are currently making a set amount each month and it’s pretty much 
guaranteed so you set your goal according to your, almost, guaranteed income. 

2. The Comfort Zone

Where you are actively chasing new business and incorporate this into your financial 
goals.  You feel you can achieve this quite easily if you add a few things into your 
business suite, like products, training, or coaching. 

 
3. The Edge Zone

Where you are pushing yourself to the edge of your comfort zone but not quite 
enough to feel really uncomfortable. Your brain starts to think about new and better 
ways to build your business and you seek out more training and build up contacts to 
help you achieve this goal. 

 
4. The ‘Ah Fuck It’ Zone

Where you really are pushing new ground, and it makes you feel uncomfortable but 
excited enough to go for it.  This is where you add a new product, a new training, a 
seminar and you’re going for it big time.  Your thought is ‘Ah Fuck It’ I am really 
going to go for this. 

Through the years I have gone through all the zones unconsciously and reached my 
goal every time, so my thinking is why not stay in the ‘Ah Fuck It’ zone and really 
push myself every year.  Even if I didn’t meet that goal you can be sure it would be a 
hell of a lot more than the Edge, Comfort or Lazy zone. 

Everybody’s financial goals for their business are going to be different which means 
the different zones will represent different financial amounts.  Your Lazy Zone might 
be $2,000 for the year and your ‘Ah Fuck It zone might be $10,000. 

Pay attention to each zone as you set your goals and consciously record how each 
zone makes you feel. 
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Expanding Your Money Consciousness
So what you’re doing is expanding your money consciousness to believe you can and 
will achieve so much more and once your money consciousness is expanded the 
thought of the smaller goals seems too easy.  So you are constantly expanding your 
money consciousness. 

Now, this is not about sacrificing your goal of giving quality information to readers 
and buyers.  It’s not just about getting as many people as possible to buy your 
products and services, far from it.  What happens is that as you step into the outer 
zones of this model, you automatically start to think how you can help more people, 
and how to give them more value. 

So as your financial business goals expand so does your goal to serve more people 
and give more value. 
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Key Concept #4 - Expanding and Sustainability

How sustainable is your business? 

I looked at my big money product - Your Digital Formula and decided it was not a 
sustainable or viable product for the long term.  In its original iteration Your Digital 
Formula was all about growing your Facebook page and that was really all.  People 
wanted to know about it and they kept on asking my as I had over 2.7 million likes on 
Facebook so i wrote a product that people were needing and asking me about. 

However with all the Facebook changes over the last few years it soon became 
apparent that it wasn’t going to be suitable just to teach people how to grow their 
Facebook page and hope that it would sustain my business in 10 years time. 

So I changed it.  Your Digital Formula is all about growing a heart centered business 
online and looking at the 4 key areas to do this: Positioning, Promoting, Growing, 
Expanding and Sustainability.  I no longer have to rely on Facebook if I still want 
my business to be here in 2025, so in effect I have re-positioned that part of the 
business. 

So when thinking about your pillar products think about them from a long term 
viewpoint as well as a short term viewpoint. 

One way to do this is to ask yourself if this product was in a funnel what would be the 
upsell, and then ask what would be the upsell of that, and again and again. 

So for example: 

• You might have an ebook product teaching people how to do Facebook live for $67 

• Your upsell could be a video program for $197 

• Your upsell from that might be making money from Facebook Live for $997 

• Your upsell from that could be one-on-one coaching for $1,000 per month 

• Your upsell from that could be getting speaking gigs at seminars for $5,000 

• Your upsell from that could be your own one day seminar with ticket prices at $197 
and have 100 people there 

You get the picture. 
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You have to think about your product in the future and how you can grow and sustain 
it and think about the sustainability of it for the future. 

Facebook Live might not be the best product to think about long term, however you 
could gain a hell of a lot of experience about growing a business in general by doing 
all the Facebook Live funnels in the short term, and then re-position yourself as a 
business consultant at a later stage. 

Do you see where all this is going? You always have to think short term and long 
term while at the same time looking to find out how you can make the biggest impact 
in the world and help as many people as possible. 
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Time to Get Started 
Okay, you have enough of the why’s, the higher level concepts, the mindset stuff, it’s 
time to move onto the nitty gritty. 

There is not enough room in this guide to go over all the main platforms to share your 
message so I am going to focus on one main platform for now—Facebook.  All the 
other platforms that we discuss we have set up videos in the main members area for 
you to help you set up and run and grow them as quickly as possible. 

We’ll also be discussing things like Facebook Live, making videos for Facebook (and 
other platforms), Blogging, Creating Products, Sales Funnels, Email Marketing, and 
Google Analytics and Adsense. 

All the lessons in this book will be expanded upon in the videos of the Your Digital 
Formula members area.   
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Setting Up Your Social 
Media Accounts 

Before we get to the meat of the content I’d like you to set up accounts for some 
social media sites. Facebook is the big one and no doubt you will have an account 
there already so I won’t include that on the list, as we’ll be discussing that in depth in 
the next section.   
 
With regards to Google+ and Youtube, again you will probably have a google account 
so you should have set these up already, but we’ll be adding pages to Google+ and 
Channels to Youtube later on.  
 
For the moment all I want you to do is set up social media accounts for the following 
sites: 

www.Instagram.com 

www.Twitter.com 

www.linkedin.com 

www.plus.google.com 

www.pinterest.com 

www.soundcloud.com 

www.libsyn.com 

Okay that’s it for now.  Don’t think about them again for the moment and please don’t 
think ‘Oh my god, I have to do work on all of these sites’ I have you covered and will 
be helping you utilize these sites to their full potential while minimizing your time on 
these sites. 

For now we are going to be focusing on Facebook as that is the main platform we are 
going to use to grow your audience and get more signups to your email list and get  
you more sales. 
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Why Set Up A  
Facebook Page? 

There’s are lots of reasons to start a Facebook page: to promote products you own, to 
market for affiliate products (meaning you sell someone else’s product and get a 
commission for it by sending traffic to a special link they have set up for you), to 
promote your book as an author, promote your art work, promote your jewelry 
range…you get the picture.   

Well, that’s what a lot of people set up a Facebook for, but you’re going to learn to do 
it a different way. 

You see traditionally, a lot of people set up a page to promote, promote, promote, but 
who the hell cares what products you have to sell.  When a reader comes to your page 
for the first time and sees all your posts about how wonderful your product is or how 
wonderful you are and all the interesting people you’re meeting on your journey 
they’re immediately put off.  This is called ‘Push Marketing’ - you’re pushing your 
products and yourself onto people who don’t even know you yet. 

So what is the best way to do it? 

Engagement Marketing 

Engagement marketing is about you and your readers developing a relationship with 
each other before you even think about letting them know about your products and 
services. 

You wouldn’t go on a first date telling your date all about yourself, and how 
wonderful you are and all the things you are doing with your life, without listening to 
them.  If you did then you sure as hell are not going to get a second date, find a 
partner, and you’ll not be getting much sex anytime soon, either. 

It’s give and take, they listen to you, you listen to them and you decide if you like 
each other enough to go on a second date.  BUT, it’s got to be active listening.   

Active listening in counseling is about actually hearing the person and what they are 
saying, and feeding back to them what you understand about what it is they are 
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saying.  Well we can use the counseling technique on Facebook as well, but it’s not as 
intense as speaking to someone face to face. 

Let me give you an example: 

I received a message about one of my posts and the fact that every time a comment 
was posted on that post it was getting sent to the person’s notifications on Facebook 
and he wanted to get it off.  I advised him how to do it, but he still couldn’t get it.  
The trouble was the post had received over 3,000 comments and it was driving him 
nuts. 

We spoke back and forth and I ended up recording a quick video for him and others 
to let them know exactly how to turn off Facebook notifications for a particular post. 

Do you think Vic and other readers on my page will become lifelong fans or put up 
with a bit of marketing from me after I have done something like this for them? 
Definitely.  I listened to him and his issue and didn’t just ignore him, and now he has 
really engaged with me, he is more likely to like my posts, share them and comment 
on them, he has become an active follower and not a passive follower. 

And that’s what this book is all about, helping your readers become active followers 
and not just passive followers.  It’s great to have 1 million likes on your Facebook 
page but absolutely no use if only a handful of them are actually being active on your 
page. 
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So, the purpose of you setting up a Facebook page is to help your readers become an 
active follower of you, your posts and actually listen to what you have to say and you 
listen to them and hear what they have to say, as well. 

When you do this you will get amazing engagement on your page and in turn more 
and more people will get to know you and share your page with their friends. 

This helps you.  

The higher your engagement the more likely it is that your readers will like what you 
have to sell in the future as they now trust you and know you have a bit of integrity 
about you.  We’ll get onto how to build up your engagement later.   

I hope the wheels in your head are starting to turn and you’re seeing the bigger 
picture when it comes to Facebook? 

NO! 

Let me give you some stats: 
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Here are stats for May10th 2016 for one day…  

You’ll see above I only have 2,874,528 likes on my page, but my total reach is 
8,216,606 for that 1 day.  That means 8,216,606 million people on Facebook have 
seen one of my posts on this particular day. 

Nearly, 1.4 Million have engaged with the page, which means they have shared, 
liked, commented on, or clicked a link in one of my posts. 

So what do all those stats translate to? 

It translates to sales of my products, clicks to my blog, and clicks to my affiliate 
offers: more profit for my business.  (I have literally doubled my business income 
as a direct result from my Facebook page).  

So let’s get into the nitty gritty of developing your Facebook strategy so you can 
massively increase your engagement. 
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Your  
Engagement Rate 

Why is engagement rate so important? 

You might be wondering why I am totally focused on getting your engagement rate 
up.  Well, simply put, the higher your engagement rate the higher up the newsfeed 
of your readers you will go. 

Facebook is all about quality content and if you’re producing content that readers 
are not really engaging with, then your future posts will not be seen by your 
readers. 

Here’s how it works.   

Say you have 10,000 likes on your page (that’s 10,000 people who have clicked 
like on your page); that doesn’t necessarily mean that everything you post on your 
page will be seen by the readers who have liked your page in their newsfeed.  
Facebook will send your post to maybe 500 of your readers as a test and put your 
post high up in their newsfeed.  If 500 of your readers see the post and engage with 
it: like it, comment on it, share it or click on a website 
link, Facebook will reward you by showing your post to 
maybe another 500 of your readers to see what their 
reaction is to your post.  All going well, your post might 
get seen by about 20% of your readers, which is 2,000.  
The more people who engage, the more Facebook will 
show your post to more of the readers who’ve liked your 
page. 

However, if Facebook sends your post to 500 of your readers and none of them 
engage with it, then they’ll just presume that your content is not very good and will 
put it much lower down in the newsfeed of the readers who haven’t seen it yet, and 
will unlikely see it due to the number of posts they have in their newsfeed. 

So, the higher your engagement the higher up the newsfeed of your readers you 
will go. 
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When Facebook sees that a lot of your readers regularly engage with your posts 
they will presume that your content is good and will keep putting your posts higher 
up in the newsfeed of the readers who regularly engage.  But, this is calculated on a 
rolling weekly basis, meaning that every post you make should be made to engage 
as many readers as possible. 

In essence your engagement is only as good as your last post. 

That’s why it is crucial to really focus on your engagement figure and forget about 
the other stats for now.  The more you focus on your engagement the higher it will 
become if you are doing it right, and that’s what I am here to do for you. 

Your Current Engagement Rate

Before we start this you first need to know what your engagement rate is.  So head 
on over to the calculator and type in the full address of Facebook page (Not your 
personal account, but your page). 

Click Here to go to the Engagement Rate Calculator 

When you are using the calculator above be sure and take off the trailing / at the 
end of your address, so input the address like this:  

 https://www.facebook.com/ChangeYourThoughtsToday 

You should now know what your engagement rate is. This is calculated with this 
formula: 
 
 Number of People Talking about Your Page 

Total Page Likes                                   

This gives us a good figure to start working from, so please record it so you can 
track your engagement rate over the coming weeks and months.  This will give you 
an indication of how your page is working and gives you a clue telling you that you 
may need to change things if your engagement rate is low. 

If your engagement rate is really low e.g. below 5% then you are in the majority, 
meaning that most Facebook pages have a very low engagement rate.  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All the major brands who have a Facebook page have an engagement rate of around 
0.30% and that is considered the benchmark average.   

Here’s a few Facebook page engagement figures that might shock you: 

 
Quite shocking when you see figures like that compared with your own which is 
more than likely higher. 

You’ll see from below that Asda is at least trying to engage with their readers by 
asking great questions which pertain to their products.  The one below received 
1,966 comments, which is great, and that’s why their Engagement Rate is higher 
than the industry average. 
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Amazon 0.59%

Nike 0.53%

Walmart 0.10%

Asda 5.94%



What Higher Engagement Really Translates To

In essence the higher your engagement rate the more people will see your posts, the 
more they will get shared, the more comments you will get, and the more clicks 
you will get to links you publish on your page. 

What all that translates to is: 
• Making money from your Facebook page 
• Building a brand for yourself or your company 
• Networking with other people in your field when they see how big your 

following is 
• More sales of your products 
• Speaking engagements 
• Invited to radio shows 
• Invited to guest post on big sites 
• More signups to your email list (hugely important) 

It’s All About The Readers

It all starts and ends with what your readers want.  If a reader doesn’t like what you 
have to say on your Facebook page they have the right to unlike your page, but 
hopefully more readers will like your page than unlike it.   

Whilst growing your page is all about what your readers want, it’s also (and 
possibly more important for you) about what message you are sending out to the 
world with the posts, videos and images on your page.  Every post you write, every 
video you make, every image you create says something about you, so make sure 
you are proud of it and that it represents the authentic person that you are. 

When someone visits your page for the very first time, they may not know who you 
are, they may have found your post or page from a close friend, or one of your posts 
went viral and they ended up on your page. 

The first thing they see is a ton of posts from you at book signings, your new book, 
people talking about your book, videos of you being interviewed. That brand new 
reader is apt to think 'Eh, well that's all very good, she/he seems like a nice person, but 
what's in it for me?' 
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That's the question that new readers of your Facebook page are thinking when they 
come to your page 'What's in it for me?' 

Readers want to know a LITTLE more about you, but they also want your 
thoughts and wisdom. So make sure you are giving them something to think about 
as soon as they reach your page. 

Yes this is all about self promotion, but it has to be done the right way, it has to be a win-
win for you and for the reader. Engage with them first and market to them later. 

So your page should have bite sized bits of wisdom, something that is going to make the 
new readers sit up and notice, and want to share your posts and by far the best way to do 
this is through image quotes, but we'll get onto that later. 

The 3 Second Rule
Think about how you visit Facebook. Usually you see hundreds of posts in your own 
timeline from friends, family and people you have followed.  
 
At best you check their posts on your phone, tablet or computer and give it your 
attention for about 3 seconds, if it’s an image.  
 
If it’s a video you might look at the opening image and decide to stay on a bit longer, 
but either way you usually decide within 3 seconds if you want to take any further 
action e.g. read the image quote, watch the video, click a link, etc.  
 
If it grabs your attention straight away, you might click on the link and read more, or 
watch the video that's been shared. So you've got 3 seconds to capture their attention. A 
photo of you at a book signing is not really interesting to them.  But a photo with a 
profound saying or quote is interesting, because it speaks to them.  
 
An image quote captures attention immediately due to the image, then captures more of 
their attention with the quote itself. If that quote can stir emotions in someone or get 
them saying to themselves 'yeah, that is so true' what do you think they will do? They 
will share it with their friends, as it only takes a few seconds to do. 

We are a very fickle bunch, and flit from one person to the next without thinking, so 
make sure your posts capture their attention, and more importantly capture their 
emotions. Again, more about that to come, but you get what I am saying here, it's not 
all about you, it's about what the reader gets from your page that counts. 

You should always be thinking about the reader, when you do that your engagement 
rate goes up and your page grows much quicker. 
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Setting Up Your Page 
The Right Way 

We need to go back and look at your overall page so that we can immediately 
engage with a new reader who has liked your page. 

There are a few ways a new reader will find you: 

• Through a friend of theirs liking or commenting on one of your posts 
• A direct referral from someone 
• An advert on Facebook 
• A direct share of one of your posts to a friend 
• A share on a timeline which friends have seen 
• And a load of other ways.  

So your overall page has to look appealing.  

In the UK estate agents talk about a house having 'Kerb Appeal', meaning; what 
does the house look like from the street. 

The above photo shows you what I mean here.  The house in 2009 doesn't look 
very appealing and potential buyers wouldn’t look twice at it, but after a little love 
and attention in 2014 it looks much better. 
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So it is the same with your header and your profile image on Facebook. 

Make them as inviting as possible or as memorable as possible. Remember most of 
your new readers are passers by, and don't know you, so make your header image 
inviting. Check some of these for some memorable ones: 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These are memorable and really invite you into the page to check out more, why? 
Because you know the person has taken the time and effort to create a great header, 
chances are their content will be good as well. 

My own header image stands out due to the colours and it tells you exactly what the 
page is about (well, kinda!). 

How To Create a Header Image For Your Page
You cover photo ideally has to be 851x315 in size.  You can make it yourself using 
an image editing program you have, I use Adobe Fireworks.  There are other great 
free tools out there for creating great header images for your page: 

1. www.99designs.com - This is a brilliant company and I can’t recommend it 
highly enough for making all sorts of graphic stuff and they do Facebook 
covers for around $149, but with them you can have a load of designers 
designing the image and you pick the best one. 

2. canva.com - A free image editing tool online 
3. picmonkey.com - Another great free image editing tool online 
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What Are You Allowed  
In Your Header Image?

It used to be that Facebook would not allow you to put 
calls to actions, phone numbers or any other type of 
information like that on your header image, but now the 
rules have all changed and you can put anything you want 
on there, so got for it and add as much as you want and 
experiment to see what works and what doesn’t. 

Your Profile Image

There’s a lot of debate about whether or not you should add a logo for your profile 
image or have an image of yourself. 

For me, there’s no question that you should add an image of yourself.  This makes 
it much more personal and when someone comments they will often speak to you, 
and your readers feel as if they are connecting with you. 

Do you think when someone comments on the Amazon Facebook page that they 
believe that they are speaking to a human being?   

Now what the likes of Amazon could do is have the image of a representative or a 
group of people who manage their page and even have images of all the 
administrators for their page as their header, done in a creative way.  I am certain 
that if they did this that their engagement rate would be much higher than it is just 
now. 

So unless you have a huge company like Amazon I would add an image of yourself 
as your profile image.   

Now I’ve spoken with page owners who don’t want to add their image as they don’t 
want it in the public domain, but if you have a page, looking to brand yourself, and 
looking to brand your company you’ve got to understand that people will want to 
know more about you as your page and business grows. Why not make it more 
personal and more engaging by adding a photo of yourself as your profile image. 
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Keywords and Your About Page
Your about page should have two things: 

A link to your money site and keywords that tell Google and the rest of the 
search engines what your page is about.  

In your about section have a link to your money site at the very top, this is the 
part that will show on your page in the about section. 

Also in your about section is where you get to right more about yourself and 
your page.  Put as may keywords in as possible so that Facebook knows how to 
categorize you.  For example I have: 

You can see I have put all my keywords in the description section of the page.  
You don't need to do that and instead can liberally sprinkle your keywords 
throughout your about section. 
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Mission 

The main purpose of this fan page is to help people around the world to believe in themselves and know that they can 
change any aspect of their life if they truly wish to by changing their thoughts, beliefs, habits and actions. I would like 
to help in some small way by providing the tools and resources to help you to achieve that. 

You have to know that you are remarkable, truly you are, and if I can help you believe in yourself then my 
mission is complete. 

*** Become an Early Riser==> http://advancedearlyriser.com/ 

Company Overview 

Change Your Thoughts was created by Steven Aitchison to help millions of people around the world to better 
themselves in any way they can. 

Description 

If you are interested in Personal Development, Success, Physical and Mental Health, Meditation, 
Meditation Music, Motivation, Happiness, Wellness, Yoga, Manifesting, Consciousness, Relationships, 
Spirituality or Law of Attraction then you will love our fan page. Enjoy :) 

I am not a therapist and cannot offer advice about your situation or life, and the images and quotes from myself and 
others are for thought provoking entertainment only. Please do not write to me for any kind of advice about your life 
situation, as I am truly not qualified and you should seek professional help instead. 

Copyright Notice: Most images on our page are licensed for our use. We also attempt to attribute all quotes and 
comments to credit the authors. If you feel an attribution is required for something in our content, please contact us. 

Some of the other images we use are from others websites or Facebook pages. Where this is the case we have done 
our best to attribute the owners of these images. 

If you wish to use any of our images please feel free to download them for use on your own page or website as 
long as attribution links are kept intact.

http://advancedearlyriser.com/
http://advancedearlyriser.com/


How To Edit Your About Section
Dead easy, just hover your mouse pointer over your about section on your page 
and you'll see a little edit symbol, actually it's a little pencil (quite clever of 
Facebook eh!). 

When you get on the edit page you will see a list of little descriptors to edit. 

Make sure you fill these in as much as possible and don't leave out the important 
ones. 

In the Short Description field, enter your money site web address, this could be a 
link to your best selling t-shirt, your book on amazon, your grannies favourite 
recipe, anything you want. 

In the long description field enter your keywords and more about yourself and 
your products. 

Mission - I think this is important and should be filled in.  What do you stand for, 
what do you wish to achieve by sharing your page with the world - do tell all. 

Copyright 2016 Your Digital Formula �42



Products - List every single product you have here with a link to all of them 

Website - Your second money site. Facebook will show both your short description 
and your website on your main page, so this is important, it could be a link to your 
blog. 

Depending on which category you put your Facebook page you may have 
something different from the above. 

I have to admit to not knowing what you will have in terms of the above, as I said 
it depends on the category you decide to place your page in.  However you will be 
able to work out what to put in there as it’s pretty self explanatory. 

A Little Reward From Facebook with  
Page Suggestions

Sometimes you’ll notice a page just taking off.  One minute it had 10,000 likes 
and it seems the next minute it has doubled to 20,000 likes.  This might be the 
‘Page Suggestions Effect’ 

This is not really spoken about too much.   

When you are setting up your page or editing it, there is a tick box to ask if you 
want your page to be suggested when readers like other similar pages in your 
category: 
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If you go to Settings > General > near the bottom you will see ‘Similar Page 
Suggestions’.  Tick this box to say you want to be included in the Similar Page 
Suggestions. 

This basically means that when someone likes your page they will be shown 
similar pages in your category like this: 

But, it also means when someone likes another page in my category that is similar 
to mine it will show up on someone else’s page, so it is a two way thing. 

Facebook will sometimes give you a massive boost and show your page to 
hundreds of other people which can literally make your page take off without 
warning.  It happened to me for about two months when I was getting around 
7,000 likes per day.  But it drops off almost as quickly as it starts so don’t rely on 
that if it ever happens to you. 

You can check how many likes you get from page suggestions by going into your 
insights > Click on Likes > Go down to where it says ‘Where Your Page Likes 
Happened’ 

You can see from the image below I was receiving thousands of likes per day from 
the page suggestions and it totally dropped off at the beginning of May 2014.  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This is what you will see
if you were to like my page



Unfortunately there is no way to manipulate or boost your way into getting more 
page suggestions, it seems to be a Facebook secret that no one talks about.   

There were also reports around that time that hundreds of others were reporting 
the same phenomenon, so it may just have been an anomaly on Facebook’s part, 
and I was one of the lucky ones who got a boost from it.  But I have no doubt it 
will happen again, but I’m not holding my breath and neither should you.  Stay 
steady, solid and keep working away at your page and good things will happen.  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TIP - You can find out what pages will be suggested when other people like your page 
by going to http://findmyfacebookid.com/ input your Facebook page address there and it 
will give you your id.

Then go to https://www.facebook.com/pages/?frompageid=286849021438 and replace the 
number at the end with your own id.

This will help you find the pages that are similar to your, according to Facebook, and 
might help with research as well.



The Best Type of Posts  
Your posts are crucial if you want your page to grow organically, and it will grow if 
you have great content.  So what are the best types of posts? 

Check this out from socialbaker.com 
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That immediately tells you that photos and videos are by far the best types of 
posts to put on your page.  Why is that? Well, we live in a society where we only 
have a short time to take in new information and we want as much information as 
possible. We spoke about this in the 3 second rule section, you only have 3 seconds or 
less to grab someone's attention and the best way to do that is by using a photo. 

Photos immediately tell a story and have the ability to capture your heart, your mind 
and more importantly your attention. 

Status updates are great for your personal page as your friends really care about you, 
but they're not good on your professional Facebook page. People don't want to take 
the time to read on your page. So what to do: combine an image with a good quote. 

That image stirs an emotion deep inside and the quote also stirs an image. So the rule 
is capture their hearts and emotions with the image first and then deepen that 
connection with a quote.  

That image takes about 3-4 seconds to take in, so it's got everything you need to 
capture a passer's by attention. 

So image quotes are an amazing way to get more readers, get more likes, and get more 
comments and really blow your page up. 

Facebook is now directly challenging Youtube as THE place to view videos.  
Although they don’t have anywhere near the search capability that youtube has, I 
am sure they will reach their goal of being the video platform to go to. 

With this in mind you need to get used to creating videos for your page, I’ll show 
you exactly how to do that later on.   
 
Video posts, as of July 2016, are taking over in terms of reach from images, so it’s 
best to have a mix of the two: videos and image quotes.  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How Does More Engagement With Your Post 
Create More Likes?

Whenever you post something on your page, as I mentioned earlier, you will get 
likes, comments, shares and clicks to a website link. 

So if someone likes your post it will show up on that persons friends pages as well. 

So when a friend sees you’ve 
liked something or posted a 
comment on it they may just 
check out that post and decide to 
like your page. 

However that is not the real way 
that you get more likes, as not 
many people pay attention to the 
notifications on their personal 
page.  The real way is when 
someone shares your post on 

their own page and their friends and fans see that post, click on it and see your name 
at the top of the post like this: 
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So Anna from Circles of Inspiration has seen a post on my page, and shared it on 
her Facebook page, and 21 people from her Facebook page have shared it on their 
Facebook page, and more people will share it from then on.   

So that is how some posts just go viral.  For example the post below has been 
posted 3 times now and each time it has gone viral: 
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You can see from above this post was shared over 500,000 times, due to the fact that 
it’s been shared multiple times from thousands of people around the internet.   

And that is the way you get more likes to your page, because the more shares, 
comments and likes you get the more people will see your posts and the more people 
will come to your page and hopefully like it. 
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The Secret to Getting More Shares

The big secret to getting more shares is to create great images as I advised above, but 
if your engagement rate is low you can have an amazing image and it won’t get 
shared much.  The trick is to keep churning out these great image quotes, great blog 
post links or article links.   

The more you stick with it the more traction you will get and when Facebook sees 
that your posts are getting more attention they will show more of your posts to more 
of your readers via their newsfeed.  However, there is a way to find out what will 
work. 

Researching Other Facebook Pages 
Researching other peoples pages will give you a head start to really kicking your 
page into gear.  The way to do this is by going into your insights page and at the 
bottom of the page you will see a button to ‘add pages’.  This is an amazing tool to 
help you find out wha’s working on Facebook in your niche. 

Go to your 'insights' on your page > at the bottom you will see 'Pages to watch'. Just 
add up to 10 great pages you like yourself and that are in a similar field as yours. 
When you add a page you can click on that page inside your 'pages to watch' and 
their best posts for the week will be shown.  Pretty bloody awesome if you ask me. 

This way you can always keep on top of what’s working and what’s not.  I’ll show 
you how to use this tool in more depth in the next section. 
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TIP - You can easily find out which posts will get more shares on your page by checking out 
other people’s pages in your niche. Find a page that’s doing well, has high engagement, and 
their posts that get a lot of shares.  Don’t steal, but use it for research.



Know Who Your Readers Are

It’s really important to know who your readers are.  This helps a great deal when you 
are writing your posts as you have an idea of who you are writing to. 

Facebook, again, make this really easy for you. 

Click on your Insight tab at the top of your Facebook page and then click on ‘People’ 
and you’ll see something like this: 

You can see from above that 79% of the readers who like my page are women.  You 
can also see that the majority are aged between 25 - 54. 

How does this information make a difference.  Well when I write my quotes and 
make the images I have an avatar of who my ideal reader is and I speak to her. 

Making an Avatar
An avatar is simply someone you have in mind when you’re writing advertising 
copy. It’s your ideal customer. 

We can use this marketing strategy on Facebook as well and have an avatar in mind 
when writing your quotes, and making your images.  Make a story up for them and 
write down what their life is all about, in basic form. 
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Here are my avatars: 

Gender: Female 
Age: 30 

Ethnicity: White/Black 
Marital Status: Married 

Children: 2 
Income: $50,000 - $100,000 

Personality: Independent, confident, honest, intelligent, open minded 

The two woman above are the women I have in mind when I write my posts.   
Women like this don’t want to see men in images who are succeeding in life, they 
want to see women who are succeeding, or feeling like they do, or who have been 
hurt the way they have been hurt.  Women who are independent want to see other 
women succeed. 

Your avatar will obviously be different from mine, and if you have multiple pages, 
you will have multiple avatars. 

This is extremely important, although it may seem a little strange, it really does help 
when you’re creating posts for Facebook.  I’ve often scrapped a post as ‘she’ 
wouldn’t like it :) 
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Types of Posts 
Okay now we’re getting into what will make your page take off in a big way— 
creating the images that will make your page fly. 

We’ve already spoken about what type of posts will increase your engagement rate—  
image quotes—an image with a great quote on it. 

Why Create Your Own Images?
Why go to all the hassle of creating your own images when you can just share other 
peoples images from their page and still grow your page. 

Yes you can do that, and you could build up a great page with high ‘borrowed 
engagement’, but you won’t build a tribe for yourself, you’ll just have a page that is 
effectively a resource page, a directory of good posts, and believe me there’s more 
than enough of those out there just now. 

If you want to build a brand, whether it be yourself or your company, you’ve got to 
create original images that you own. 

Imagine creating an image that has one of your quotes on it.
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This post is now in the public eye, and people around the world are getting to know 
my name.  When they see more of my quotes like the one above, they might decide 
to do a Google search and find out who I am.  They will discover my blog, my 
Facebook page, my products, my interviews online, essentially they are seeing my 
brand, which is me. 

You won’t get that if you just share other people’s images all the time.  That’s why it 
is so important to create your own images with your own brand embedded in the 
images. 

You might be wondering why would I add my logo instead of my website address or 
Facebook page.  This is because if I have my logo, which is my name, people are 
going to go to Google and start searching my name and they will find my blog, my 
products and my other social media profiles. 

Should You Use Your Own Quotes or 
Famous Peoples Quotes?

If you can, use your own quotes.  You don’t have to have written a book or anything 
like that to make up your own quotes.  Just take some well known quotes and put 
your own twist on it.  e.g.  here is a famous quote about friendships: 

“Sometimes it takes a heartbreak to shake us awake & help us see we are worth so 
much more than we're settling for.”  Mandy Hale 

If you sit down and think about that quote you can easily change it and make it an 
original quote of your own: 

“Your heart will get broken at various times in your life, but sometimes it helps us to 
realise we may have been settling for second best.” Steven Aitchison 

It’s not a brilliant quote, but it only took about 30 seconds to come up with that.  
Now let’s put an image to that and here’s what we get: 
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TIP - Always put a website address, Facebook address or your brand logo in your 
image.  You’ve got to remember your image will be taken from Facebook and shared on 
other social media platforms like Pinterest, Twitter, Instagram and Google+.  Having your 
address or logo on the image will increase the chances of others finding your work.



You see how much better it looks when you find a good image.  This is a much better 
way of adding posts rather than adding a straight quote in a status update.  Yes, it 
takes a little longer, but form start to finish that quote and putting an image to it took 
me all of 4 minutes. 

It will take you longer at first, but once you get used to making up your own quotes 
you won’t need to look at other quotes for inspiration, they’ll just come to you and 
you see the image in your head, and all you have to do is find the image. 
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Question Posts

I often use question posts like these: 

You can see that question posts like the one above is fantastic for eliciting 
comments from your readers, therefore a higher engagement.  Simple questions that 
you know people like to share about themselves will sky rocket your engagement 
rate as long as you use the right questions. 

In the bonus download I give you 30 questions to get you started, just make sure 
you use the right image for these question posts.   
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TIP - You can also ask your readers to type a response to something in an image post 
e.g. Type ‘Ready; if you are ready to accept the flow of abundance into your life.



Status Updates

Status updates are simply text updates you add on your page, like this: 

Don’t do this, EVER! 

It makes the timeline on your page look 
messy and unorganised and is easily 
missed when other readers are scrolling 
though it. 

Always use an image if you want to elicit 
a response from your readers.  A nice 
picture of a cup of coffee and tea in there, 
with the question, “Coffee or Tea?” would 

have done so much better for engagement. 

Link Posts

A  link post is simply a post linking to a website, an affiliate link, a blog post or any 
other page on the net. 

If you have a blog, the link post will be invaluable to you and can actually make 
you a lot of money if you have adsense on your blog.   

There is a right way to do it and a wrong way. 

The wrong way 

If you add a link into a post, 
Facebook will pull the image from 
that page and if the image is not the 
correct size, your post will end up 
looking like the image to the right. 

There is a way to do it so that the 
post will look much more appealing 
to your readers and therefore get a 
hell of a lot more clicks. 
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The Right Way 

You’ll notice that Facebook gives you the option to upload an image.  Click on that 
link and upload a pre-made image but make sure the size of your image is either 
1200x630 or 600x315. 

And you’ll get something like this: 

Now, once Facebook has uploaded the image, you can then delete the link above the 
image and replace it with a question pertaining to the blog post itself.  Like this: 
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The image you have added is now clickable, and looks much better than the 
original.   

Also by adding a question at the top you will get more link clicks and more 
comments on your post. 

AND, due to the fact that you have less than 20% text on your image you will be 
able to advertise that post to all your readers, if you notice that it does particularly 
well (I’ll show you more about advertising in the Advertising section) 
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TIP - Your timeline posts will go as far back as 1 week before readers will not 
be able to see all the posts you have made (this is easily fixed by clicking on 
the ‘highlight’ button and clicking on ‘all stories’, however a lot of people don’t 
know about this:



Image Quote Posts

These types of posts are going to be your bread and butter and the ones that will 
drive up your engagement rate, so take care to produce great image quotes, as 
shown at the beginning of this section. 

You can get great images from dreamstime.com download them and add a great 
quote to it.   

I would size the images at least 1500x1500 and upload it to Facebook, minimum I 
would suggest is 600x600, but you can do all different sizes as long as it’s a square 
image. 

You can also make horizontal images 
and vertical images. 

Horizontal images can be made at 
1200x627 (ratio 1.91) with minimum 
being 470x246 

Vertical images will never fit the full 
width of the post box and makes it much 
less desirable to do, so I would avoid 
vertical image posts.  But you can make 
images at a minimum of 470x394 (ratio 
1.19) 

I would always go for the square option 
when making image quotes for your 
page.  When readers are scrolling down 
your timeline it looks much neater to 
have image quote posts as all square and 
link posts as horizontal, that way it’s 
easy for readers to find your link posts 
to your blog or website. 
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http://www.dreamstime.com/


Affiliate Link Posts
I have used a few affiliate link posts on my page when I am promoting something 
that has an opt in competition (This is simply someone who is offering prizes for 
the top 10 affiliates who get the most opt ins, subscribers, to their site.  The last one 
I entered was giving away $15,000 in prizes to the top 10 affiliates who got the 
most opt ins).  So I made a post like this: 

The organic reach for posts like these are a lot lower than blog link posts so you 
have to really advertise it to get more people to see it.  But, Facebook rewards your 
page if you have a lot of likes, by letting you advertise to the readers of your page, 
cheaper than it would be to advertise to people who don’t know about your page, 
therefore getting a higher number of clicks on your post than normal. 
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Video Posts
Video posts are great to really engage with your readers, and with Facebook putting 
so much more emphasis on video your reach is likely to be higher than it is for an 
image quote. However, that may change so it’s best to do a mixture of image quotes 
and video posts. 

 
You can see from the above this 43 second video post, which took 15 minutes to 
make, had a total reach of nearly 8 million, with 2,089,433 views. 

Video posts are going to be a main tool in your strategy for gaining likes and getting 
people to your page so it is well worth getting a great system together in order to be 
able to make videos quickly and easily, and that is something I will show you. 

So video posts are great to share with your readers and it’s 
something I think we should be doing more, as you get so 
much traction from videos: You can post a video to your 
Facebook page, to twitter, to Youtube, and also add it as a blog 
post. 

You can also get the video transcribed and repurpose the 
content from these transcribed videos and turn them into posts 
for your blog and even make a book out of them. 

Word of advice, DO NOT post YouTube videos in your posts 
on Facebook.  Facebook hates YouTube and will actually 
show our video to a lot less of your reader than if you were to 
upload the video directly. 
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T I P - G o t o y o u r 
‘Publishing Tools’ on your 
page, and click on ‘Video 
Library’. Once there you 
can click on the videos 
that have had a lot of 
views and in the bottom 
right hand corner you will 
see ‘New Post With This 
Video’ so go ahead and 
repost the exact same 
video and get double your 
reach and views. Do this 
every 4 weeks for all your 
best videos.



Linking To Your Own Products And Services

This is very similar to the affiliate linking method I spoke about earlier on, and if 
you have products and services you offer I would absolutely do this, maybe once or 
twice per week. 

However, I would like it to a free offer for the product or service you’re offering. 

For example, if you offer a service on setting up a Wordpress blog and it costs $397 
for this service, I would not link it directly to the sales page or sales video, I would 
link to a free offer e.g. An ebook entitled, 10 Great Ways to Grow Your Blog 
Traffic. 

This is by far the best way to get people hooked on your products as you want to get 
as many people off Facebook and onto your email list as possible.  This way you 
have taken back control from Facebook, and used them to increase the size of your 
email list. 

Then you have an autoresponder sequence (A series of emails) letting the new 
subscribers from Facebook just how well you know your subject by giving great 
tips, great videos and offering your service throughout the 2-4 week sequence. 

When you do this, again make sure you have a great image sized 1200x630 or 
600x315 to make the image clickable.  Also don’t have too much text on the image 
itself as it means you will be able to advertise that post to more of your ideal 
audience (which we’ll speak about in the Advertising section). 
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Facebook Live

Facebook Live is an amazing way to create content for your page AND because 
Facebook is pushing it so much you will see a huge reach on your FB Live videos.  
The bonus is that you can do it straight from your phone, so there’s no software or 
having to sit in front of a computer or camcorder, you can literally stream from 
anywhere in the world. 

Look at the stats on this, it’s pretty amazing.  Obviously I have a big page and the 
stats are good, but relatively speaking you can expect a much larger reach than you 
could with an ordinary video or image quote. 

My suggestion would be to think about doing a daily live show for 15 minutes per 
day, to really get people engaged with you and your page. 

The numbers will start dropping soon for FB Live (as more and more people are 
doing it), but if you stand out from the crowd and do a daily show and make it fun 
and interesting you should see your show start to take off. 
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How to Make The 
Images & Videos 

It’s all very well easy to say, “make image quotes and post them on your Facebook 
page”, but you need to know how to make the images first. 

So here’s a few things you will need: 

1. An image editor  

I use Adobe Fireworks but you can get free ones online like www.Picmonky.com or 
www.fotor.com or www.canva.com 

2. A stock image account either paid for or a free one.

www.Dreamstime.com is a great paid version.  I have spent over $3,000 on images 
over the years and have used all the big stock photo clubs but this one is by far the 
best, as I joined the VIP membership got 99 images and there’s no time limit on 
using them. 

pixabay.com is a free stock image site and you don’t need attribution (meaning you 
don’t need to link to the person who took the photo).  I would start out with the free 
one, however move up to a paid one like dreamstime.com as you get higher quality 
and a wider choice of images. 

3. Quotes.

There’s some great places to get quotes of all types, 
whatever niche you are in. The following are just a 
few places: 

http://www.brainyquote.com/ 
https://www.goodreads.com/quotes 
http://www.pinterest.com/all/quotes/ 
http://www.quotegarden.com/ 
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TIP - I find the best place to get 
quotes is from other Facebook pages 
in the same niche as you. I have 
already outlined methods of finding 
t h e s e p a g e s u s i n g t h e p a g e 
suggestions tip.

This way you get to know what quotes 
actually work on a page rather than 
guessing if it will work or not.

http://www.Picmonky.com
http://www.fotor.com
http://www.canva.com
https://www.dreamstime.com/#res12418658
http://pixabay.com
https://www.dreamstime.com/#res12418658
http://www.brainyquote.com/
https://www.goodreads.com/quotes
http://www.pinterest.com/all/quotes/
http://www.quotegarden.com/


So, you have your images from pixabay.com or www.Dreamstime.com Make sure 
they are square images, if you are making an image quote for your page.  Resize 
them down to around 1,000 x 1,000 in your image editor. 

Then add a quote that you have chosen from the resources above. 

The font should stand out from the image and be clearly legible, remember a lot of 
readers will be viewing your image on a mobile so take that into account. 

Add the author of the quote in a smaller font size, just underneath the quote, and then 
add your website address or your Facebook page address at the bottom of the image. 

That’s really it on how to make the image quotes. 

At first it may take you a while to make the image quotes but once you really get into 
it you can make an image quote in about 5 minutes or less. 
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https://www.dreamstime.com/#res12418658


If you have written several books, then take quotes from your books to post on your 
page, that is by far the easiest way to do it. A great example of someone doing this is 
Annie Kagan who wrote the book 'The Afterlife of Billy Fingers'.  Here are some of 
her image quotes:  

Annie's page is actually a good example of how an author should promote their 
page, so please check her out to get ideas for yourself at: 

https://www.facebook.com/AfterlifeBillyFingers 
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TIP - If you have a post that has gone viral or has been shared a lot compared with your 
other images, ‘pin’ it to the top of your page to help it get more shares and likes.

https://www.facebook.com/AfterlifeBillyFingers


Making Videos For Your Page  

As I mentioned videos are overtaking images with regards to reach, however this all 
might change in the future when Facebook becomes even bigger with regards to 
their videos.  So it’s best to have a mixture of both videos and images for your page.  
 
So here’s a few things you will need: 

1. A video editor program/software

 I use Camtasia for the Mac (there is also a windows version) 

 You can also use: iMovie, Windows Movie Maker, Keynote (yes, you read   
 that right) 

2.  A stock video account either paid for or a free one:

 The one I use just now is VideoBlocks.com which seems to be the cheapest but  
 doesn’t have a massive amount of videos but enough for our purposes. 

3.  A royalty free music account

 The one I use is from the same company as VideoBlocks and is called     
 audioblocks.com, again it’s cheap and has everything we need. 

So you have all of the above and are raring to go. 

Now it’s time to watch the video in the members area under the module heading:  
 
 Making Videos for Your Facebook Page 
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http://videoblocks.com
http://audioblocks.com


Repurposing Your Posts

The really great thing about Facebook is that your page will be growing all the time 
so something you posted last month can be posted again. 

For example if you have a post that was shared much more than normal, post it 
again in about 3-4 weeks time, and then again, and then again.  This is an excellent 
way to really maximize your time and effort on Facebook.  

So you might think if you are posting your own images 3-4 times per day you are 
going to have to make 112 images per month, every week.  Well, with re-purposing 
your posts you can make 1 months posts last two months. 

It’s the same with great blog posts.  If you have posted a link to your blog post and 
it got a lot of shares and comments, then post it again in 4 weeks time, then again 
and again, until it no longer gets a lot of shares and comments. 

I have posted this blog post 4 times in the space of 3 months and each time it gets 
more likes, shares and comments: 
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Sharing Across Other Social Media Platforms

Another great way to repurpose the posts you have made for Facebook is to share 
them across other social media platforms, like Pinterest, Google+, and Twitter.  This 
way you get to grow your brand even more. 

The only issue I have with this is that different platforms have different image sizes 
for posting, so you have to make sure that the images have been resized correctly to 
fit the particular social media platform. 

For example my posts on Facebook would be great for growing my twitter 
following but the sizes on twitter is 440x220 (ratio 2:1) So a square image I have 
made for Facebook would not show correctly for twitter.   

You can still do it, but it would just take longer to get the right image size for each 
platform, but worth investing the time, and it’s something I am looking more into. 
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Sharing Other Peoples Posts
This is a great strategy as it takes the burden off you having to make all those 
images, however I believe there is a Facebook way of doing it, and the best way of 
doing it. 

The Facebook Way

The Facebook way, and some say the only way you should do it, is to go to a page 
you like, click on the share button and post it to your own page. 

There are advantages and disadvantages of doing this: 

Advantage: You will borrow the engagement rate from the post you are sharing, IF 
you share it within 7 days of that post originally being posted.   

For example, if I posted an image quote on my page on the 1st of November, and 
the very same day you shared it to your page, then any shares, comments and likes 
stats will be added to your Facebook page ‘Talking about This’ figure, which will 
make it look as if you have a great engagement rate when you check it on the 
calculator. 

For example there’s a great page called SimpleReminders on Facebook.  They have 
6 Million likes and 2 million people talking about their page, which means an 
engagement rate of 33%.  However, if you go to their page you will see that they 
share a lot of other peoples posts on their page, and when you click on one of the 
posts you will notice that post has been shared a lot, meaning that SimpleReminders 
has received a lot of the engagement stats from that post. 

Disadvantage: This can be a great way to build your page.  However if you scroll 
down their timeline you will see that some of their posts don’t get shared that much 
and don’t have a lot of interaction from their readers, and might find that a bit odd 
considering they have 6 Million likes and 2 Million people talking about their page, 
that’s because they have borrowed their engagement rate stats from the posts they 
have shared. 

From a ‘Social Proof’ viewpoint, I don’t think that this looks good, as when they 
post their own posts they will get thousands of shares and then the next post shows 
only 2-10 shares, and readers may wonder what is going on. 
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Another Way of Sharing: The YDF Way

If I see a page I particularly like I will write to the author of that page and ask 
permission to download their images and put them on my page with a link above 
that image saying something like this: 

You can see I have kept their website address on the image (Which you absolutely 
should do) and also added a link at the top of the post saying With Love from 
@lessonsLearnedInLife. 

Everybody is a winner here: The author, me, and my readers. The author because 
my readers will see my link at the top and click on over to it.  Me, because I get all 
the social proof from the post e.g. 1,500 shares, 2660 likes and 37 comments.  My 
readers as they get some more great wisdom and get to add another great page to 
their list on Facebook. 

You can also post images downloaded from Pinterest onto your Facebook page, but 
I wouldn’t do this due to possible copyright infringement, unless you get the owners 
permission first. 
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Update On Sharing The YDF Way

I have since changed my strategy on sharing and now share the Facebook way, 
simply because it saves me a lot of time. I post 60 times per day now and 
downloading and uploading lots of images from other pages takes me a long time.  
 
However, if you are only sharing up to 6 posts per day from other pages, sharing the 
YDF way is still a good strategy. 

Interacting With Your Readers

This is extremely important. 

Getting a high engagement rate means you getting down and dirty with your readers 
(well! not literally).   

When you post something on your page, make sure you schedule time to respond to 
comments, either by liking the comments, replying to comments, replying to 
questions about the post and signposting readers elsewhere if needed. 

I regularly use my spare time, waiting time in dentists, doctors, waiting when 
picking up my sons, any waiting time at all, to like the comments I have received on 
my posts. 

I also go through most of the comments and reply to a lot of them, just quick one 
liners that won’t take up that much time. 

The thing is the readers really appreciate it AND Facebook will reward you by 
showing your post higher up in the newsfeed of your readers. 

I read somewhere that you should never argue with your readers on Facebook, but I 
have to admit that I regularly do it and it’s mostly over religion.  I get a lot of 
readers who are avid bible readers and that’s cool if that’s their bag, but when they 
use my page to preach I just don’t like it.  For example this comment from this post: 

I found myself in a few arguments, and it’s actually fun, and it shows readers you’re 
human and passionate about what you speak about. I know that might not suit 
everyone and it may be wise to steer clear of arguments. 
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Direct Messages

You will also start receiving direct messages to you on your page. 

Again I would recommend responding to these messages when appropriate.  For 
example when someone writes to you saying how much they love your page write a 
quick message thanking them for taking the time to write (always use their name in 
your response). 

If you get messages just saying ‘Hi’ I don’t tend to respond to these ones at all and 
just archive them (I archive everything so I have some form of paper trail, just in 
case). 

If you get messages asking for advice, again I would politely respond saying you 
are not a counsellor and that they should seek professional help, but always be 
polite and wish them well. 

Tagging

I don’t tag any readers at all in any of my posts, however a lot of readers tag 
themselves or other people with my posts which is why you will see something like 
this: 
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Notice where it says Janet’s Love Child (weird) and 35 others.  That’s when readers 
have tagged their friends or themselves in the post, either to show their friends the 
post or to keep an eye on any updates in the post. 

You can turn this setting on by going to settings on your page and allow tagging. 

This can be a nightmare sometimes, as I get a lot of messages from readers saying 
their inbox is filled with notifications about a particular post they have tagged 
themselves in, this usually happens when a post goes viral. 

I choose to leave it on as a lot of readers request the feature so they can tag their 
friends in a photo. 

Your Posting Strategy

When you start on this journey of building up your Facebook page you will need a 
posting strategy and make sure you don’t deviate from it, except to experiment. 

What you should absolutely not do is post 4 times per day for a week, miss a few 
days and then start posting 4 posts per day again.  If you miss out a day or two it can 
really harm your engagement rate, and remember engagement rate is calculated on a  
rolling week. 

So, my suggestion is to start posting at least 4 times per day and no more than 8 
times per day.   

I have experimented with 3, 4, 6 and 8 posts per day and I have found the best so 
far, for my page is 6 posts per day, spaced out every 4 hours. 

If you post every hour the chances it’s going to be a lot of work and time for you 
and Facebook will only show a portion of your readers the posts, so unless you have 
a huge following I wouldn’t post every hour to begin with. 

6 posts per day is ideal as it gives time for Facebook to show your posts to more of 
your readers in their newsfeed, and it keeps up the engagement rate at the same 
time. 

However many posts you decide to make, just be sure that you have a schedule 
spaced out over 24 hours so if it’s 3 posts per day do them every 8 hours starting at 
optimal times (the time you have the highest amount of fans or viewers online 
reading your posts), if it’s 8 posts do them every 3 hours, etc.  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Make your posting schedule regular as your fans will get to know when you post 
each day and will unconsciously look out for your posts.  If you have an irregular 
posting schedule your fans quickly lose track of you and don't really bother to look 
out for you as your stuff gets lost among all the other posts in their own newsfeed. 

Let your fans determine the best time for you to post. 

Go to your insights tab and click on 'Posts'.  Immediately you will see the times that 
your fans are reading your posts. 
e.g. mine is: 

As you can see above, my best times to post are 2am, and 3pm.  So if I was just 
starting out I would have a 6 post schedule which is 2am, 6am, 10am, 2pm, 6pm 
and 10pm.  This way you are capturing your biggest audiences around the world.   

I would always put my blog link posts up at peak times as that is when people are 
starting to come onto my page and it builds momentum from there and I would 
capture East Coast America who start getting to work at 9am (2pm my time) and 
West Coast America who get up at 6am as well but it's then 5pm my time.  And 
the 2am post is ideal for the American and Australasian Facebookers 

Post Schedule

Here would be my post schedule with types of posts and times: 

 2am - Blog post link 
 6am - Image quote (My own quotes) 
 10am - Image quote (From big Facebook page) 
 2pm - Blog post link 
 6pm - Image quote (My Own Quotes) 
 10pm - Image Quote (From another big Facebook page) 

As I said I have a much more aggressive posting schedule now, but if you’re just 
starting or have less than 250,000 likes I would start posting 6- 12 posts per day 
with a mixture of your own posts, shared posts and blog post links. 

Copyright 2016 Your Digital Formula �77



Posting On The Weekends?

The weekends are great times to post so have exactly the same schedule as you do 
mid week. 

Posting Blog Posts

I mentioned earlier about putting up blog post links.  I do this every single day.  If 
you have great content on your blog then share it, but only do it twice per day at 
most so your readers get used to it, and don't post 10 links out per day to 
different sites, you'll totally lose your newsfeed love from Facebook.  Twice per 
day to two or three main sites is good, that way your readers will get to know your 
blog(s) and Facebook will sit up and take notice that your readers like your 
content. 

If Facebook sees that you have posted a link and 100 people click on it, and 100 people 
come back to Facebook after 30 seconds they will know that your link is not good 
content, so the next link to that site will not reach as many fans in their newsfeed. 

Whereas if you post a link and 100 people click on it from Facebook and 100 people 
stay away from Facebook for 10 minutes before returning then Facebook will know 
your content is being consumed.  Easy eh! 

Outsourcing Your Facebook Work
I get asked this question a lot, do I outsource my image creation work on 
Facebook. 

Until around 5 weeks ago I did everything on Facebook myself, from creating the 
images, scheduling them, replying to comments etc. 

Now I have trained a great person to create my images whilst I provide her with 
the quotes.  She knows my style and is constantly learning what I like and what I 
don’t like, so her images just keep getting better. 

I schedule them all within the Facebook scheduler and don’t use any third party 
software to do the scheduling like Hootsuite, or Post Planner.  This is only my soft 
belief, but I believe that Facebook penalizes a little for using third party software 
like this, however I have absolutely no proof of that. 
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I reply to the comments myself and like the comments myself as well and don’t 
need an admin to do this, and again I honestly believe that if you get another 
administrator to do work like this they penalize you by showing less readers your 
posts. 

Having said that, there are lots of people who outsource absolutely everything to 
an admin worker and you can do this as well if you wish by hiring someone from 
the likes of elance.com and odesk.com  

These places are great for finding the right people and you could get someone to 
do the image creation, and then hire someone else to do the admin side of things, 
like scheduling, and responding to comments and messages. 

Personally I like doing the commenting and scheduling myself.  Facebook knows 
that’s it’s me that is logging into to their site and knows it is me who is responding 
to messages, comments, and scheduling the posts through their interface, and I 
believe I get a small reward for that as I spend all day logged in, and spend a total 
of 2 hours per day on FB. 

Another way to hire people is directly from the private Facebook group from Your 
Digital Formula, which you should have already joined.  Ask the question in there 
about someone doing some of the work for you and you pay them to do this. 
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Monetizing Your 
Facebook Page 

This is probably what you wanted to get to in the first place, but you need a 
foundation, which is everything we've spoken about prior to this section. 

So lets get on with how to monetize your page. 

This is by no means an exhaustive list and once you start to open your eyes 
on how to monetize your page your will open up your mind to the new 
possibilities of Facebook. 

The secret to making money from your Facebook page is to market your 
products without actually marketing. 

That may sound a little strange.  What I actually mean by this comes down 
to engagement again.  Get your readers involved in the process of creating 
your products e.g. ‘Which is better: Book Cover A or Book Cover B’, get 
your readers to help you make key decisions about your artwork, your book 
content, your cover, your product images, the length of videos, everything 
you can think of.  Think about it as if you are asking a friend for their 
opinion and then put it in an image e.g.  
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If you are promoting products you have already created then think of ways 
to get your readers more engaged with your product. 

When I was promoting an affiliate product I created an image and asked the 
readers the question: ‘Do you believe in the law of attraction?’ This way, the 
more readers that respond the more my post will go higher up in the 
newsfeed of my readers overall. 

Okay, so on the next page I will show you a few ways you can make money 
using your Facebook page. 
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1. Build Your List

If you're not building up an email list you're missing out on a huge opportunity. 
Your email list will be the best thing you can do to keep in touch with your 
readers, and one of the best ways to make money. 

There’s a great reason I suggest doing this and that is to take control back 
from Facebook and place it firmly back in your hands. 

Facebook, if they wanted to, can pull your page down anytime they want to.  
Not that they will, but you have to understand that your Facebook page 
actually belongs to Facebook. 

Ask yourself what would happen if Facebook deleted my page, how would I 
make money? 

The answer is taking control, as much as possible, of the readers who follow 
you.  By that I mean getting them onto a list that you own, and keep backups 
of the list in case something happens. 

When you have built up a list you can send out emails offering your 
products, sending out great content and generally getting to know your 
readers much better via email. 

How To Do It

First off you need to sign up for an email marketing service and by far the best 
one is www.aweber.com and I have used a lot of them. It is very cheap to start 
with but once your list grows it can become expensive, however when you get 
to that point you should be making money from your list and the costs will not 
be so important. 

Creating a page to build your list (squeeze page). You can do this easily 
enough using aweber and using your website to capture leads into aweber or 
whatever program you use.  However you can also use an amazing service 
called Leadpages.net which creates landing pages for you to capture your 
emails and links easily with aweber. 
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Here's one I created for a list of my own which was done using leadpages: 

This page alone has managed to get me 11,000 leads for my list. You can see the 
full page here: 
  
 https://cytmedia.leadpages.net/5classicsch/ 
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How To Get Traffic To Your Squeeze Page

The best way to do this is to take your most shared posts from the last few 
weeks and add a link to it directly to your lead page at the top. 

So for example, say you have a post that you posted two weeks ago and you find 
that it is going viral. Simply click on the post and click on edit it and add 
something like this: 

Only do this with posts that are being shared heavily. 

Once you've done that click on the Boost tab to boost your post to the right 
audience and boost it by $5 per day, or $20 over 4 days. This will get your post 
shown again and shared. You already know people like it, which increases the 
chances of it being shared when you use a boost on it, which increase the number 
of clicks you get to your link at the top of the post. 

I would use links that go to a sign up page rather than a product or book page 
on amazon, that way you can use the autoresponder from aweber to 
automatically follow up with the readers on your list to 'soft sell' them your 
book i.e let them get to know you before you sell them anything. 
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What If I Don't Get Many Shares?

We all have this issue when we first start to really build the page. What to do 
here is take your most shared image and add the link at the top and use the 
boost feature like we spoke about before. So for example if your posts get 
shared an average of 4 times and one of your posts is being shared 20 times, 
then you know that particular post has connected in some way with readers, so 
it will connect with other readers as well, so it's well worth a boost. If you keep 
on doing this, pretty soon you will build up a good sized list and get more 
readers and more comments. 

The more you use the strategy in this book to ramp up your engagement the 
more clicks you will get to your sign up page and the more subscribers you 
will get to your list. 

What you also have to remember is that your old posts will sometimes go 
viral without you knowing it, so it’s good to put links to your signup page, 
but only after they have been published for a few days. 

What Do I Do With My List When I Build It Up?

Okay you have started a list, what now? 

It’s all about keeping the engagement going with your readers and writing to them 
regularly at least twice per week. 

Whatever email autoresponder you have chosen; Aweber, Mailchimp, Rocket 
responder, iContact etc, they all give you the ability to have an autoresponder 
sequence.  This means that as soon as someone signs up to your list you can send 
a series of emails to them automatically.  So you write the emails in advance and 
schedule them to be sent every 3 days after the welcome emails.  So here is what I 
would add to the sequence: 

1st email - Welcome email thanking them for joining up.  Tell them a bit about 
yourself, who you are, what your mission is, etc… and what they can expect to 
get from being on the email list. 

2nd email - Maybe ask them exactly why they joined and what they are looking to 
get from your email list 

3rd email - Offer a blog post or something that is of value to your readers 
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4th email - Give a personal story about you: how you've overcome something or 
something to do with what your list is really about 

5th email - Give another blog post or video and invite comments 

After that, a weekly newsletter with another 2 emails in-between. 

The weekly newsletter can be a collection of your blog posts for the week 
and what you've been up to, etc…  (always offer something in your email as 
well—your services, your product, or whatever you have to offer) 

The 2 emails in-between could be a personal story about something that 
happened to you that week that relates to a topic of the newsletter and the 
other email telling more about your business and what you do. 

It won't take long to do this and you can schedule them in advance. 

Sign up to other people’s emails and find out what they are doing.  The best 
ones will be the emails you actually look forward to reading, so always learn 
from the people that are doing it already. 
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2. Google Adsense

If you have a blog, then get Google Adsense added to it. If you are using 
Wordpress you can get a great plugin called Ad Injection, although this plugin 
has not been updated for a while, it still works brilliantly. 

Sign up for a Google Adsense account which is easy enough, create your ads 
and place them at strategic points in your blog. 

For a little training on Google Adsense you can check out their YouTube Channel 

Even if you only make $1 per week to start with, it's a start and $1 more than you 
would have made without it. 

The way I have set up my blog with adsense (after a lot of experimenting) is 
to have 2 Google Ad units in each blog post; one at the top sized 336x280, 
and one at the bottom sized 336x280 and centre each of them. 

Here you see a typical blog post on my site: 
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I also have ad units in my sidebar; At the top right hand corner (the best ad 
size is 350x300, and I also have one in the middle of the sidebar which is 
sized at 160x600. 

When you have your blog all set up for adsense, then you can start posting 
links to your most viewed blog posts. You can find this out if you have a 
Google Analytics account, which is very easy to set up: 

http://www.google.com/analytics/ 

When you are writing blog posts I would add images within the post to make 
it much more appealing to readers, and it also helps Facebook when they are 
pulling an image from your Facebook link to put in the image box.  Make 
sure your images are sized 600x315 or 1200x630, this way Facebook will pull 
the image as a large image and not a small one.  e,g, 

I have a blog post at http://www.stevenaitchison.co.uk/blog/7-signs-that-you-
are-an-empath/ 

I copy that link then head over to my Facebook page and insert that link in my 
status.  Facebook will pull the image like this: 
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You see how it takes up all the image space? That’s because the image is the 
right size of 600x315. 

Once Facebook has pulled the image in, you can then delete the link you 
added, as the image is now clickable, and in place of the link ask a question 
pertaining to the blog post itself.   

Asking a question again helps with your engagement (always engage the 
readers as much as possible). 

If you don’t have the correct sized image on your blog post create one of your 
own.  Once you’ve done that paste the link into your status update on your 
page and Facebook will give you the option of uploading an image, then 
upload the one you have just created. 

Google Adsense can be very lucrative and it has managed to increase my 
business income by around 50%, by only posting one post per day on my 
Facebook page. 
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3. Third Party Product Creators
There’s a load of third party product creators that can help you make money 
from your Facebook page. Companies that help turn your designs into products 
such as t-shirts, mugs, plates, canvases, paper weights, anything you can think 
of really. 

Here is one that I use: 

  zazzle.com - If you make your own image quotes and have bought the  
  extended rights of your photo you can start selling your own artwork via 
  companies like Zazzle.com.  It's really easy to do, however they are quite 
  expensive, so don't expect to make a fortune unless you cut down your 
  share of the profits to a minimum. 

  Check out the artwork on my page… 

http://www.zazzle.com/changeyourthoughts 

  Zazzle.com also do mugs, t-shirts, prints, office stationary, the sky really 
  is the limit.  
  
 Again use the most shared post and add a link to get traffic to your artwork.  

Here are some other Third party product creators that can help you make 
money from your page: 

  CafePress.com 

  TeeSpring.com 

  SpreadShirt.com 

  PikiStore.com 

  lulu.com 

  CreateSpace.com 

  CDBaby.com 

  TheGameCrafter.com 
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  spoonflower.com 

  ponoko.com 

  ShapeWays.com 

  FineArtAmerica.com 

There’s a load more, just do a little search and you’ll find out how many.  The 
ones I have mentioned here are the most popular ones, but there are always 
new and upcoming companies coming along. 

The only downside with this is that you only get a relatively small cut of the 
profits from these sales, so if you sell you artwork for $150 for a canvas you 
might only make $20 from it, depending on what you set your commission to, 
so be weary of that and read about each company. 

Posts For Your 3rd Party Products

It’s easy to make up some posts for 3rd party products that you have created as 
long as it’s engaging for the readers. 
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The above posts was posted in a t-shirt company Facebook page and it 
received 389 shares and 493 likes and no doubt made a lot of money for the 
company as well.  It was very topical as that song (very annoying but was an 
internet sensation) was all over the internet at the time.  
 
Once you make a post like this you can use a boost to gets more clicks to your 
site, or you can use the Facebook ad managers or the Facebook Power Editor, 
which we’ll discuss later on. 

You can obviously ask questions about your product as well such as: 

 Which design is better? 
 Which book cover do you like better? 
 Which t-Shirt would you wear?  
 How do you like my new mug? 
 What do you think of my specially designed tie for halloween? 

There are thousands of questions you can ask to get your readers more 
involved.  Make it fun and interesting and you’ve got them hooked.  Once you 
have a winning post, send it out every 10 days or so until the organic reach 
goes down on it. 
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4. Affiliate Marketing
Affiliate marketing is when you make money selling other peoples products 
for a commission.  This is a great way to earn money from your Facebook 
page as you don’t have to worry about making a product and you can still 
make up to 75% commission on the products you sell. 

Here’s how it works. 

Pick a product that aligns with your niche and one that’s selling well.  Choose 
from affiliate platforms such as: 

 www.clickbank.com 

 www.jvzoo.com 

 www.cj.com 

 www.shareasale.com 

 www.zaxaa.com 

 www.markethealth.com 

 www.nanacast.com 

 www.paydotcom.com 

There’s a ton more you could make money from, even if you want to sell 
physical products.  Most big stores now have affiliate platforms, but by far the 
most popular and easiest to promote is www.clickbank.com. They have 
thousands of digital products you can promote and even a few physical 
products as well. 

When you see an affiliate network you like and have signed up to it, look for a 
product that you think would do really well in your niche. 

For example I currently promote a product called MillionairesBrain and there 
are a few ways I make money with this, which is quite cool. 
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You’ll often find that when someone is launching a product they have have 
prizes for the affiliates who get the most subscribers to their list.  
www.TheMillionairesbrain.com were giving away around $30,000 in prize 
money for the affiliates who get the most subscribers. 

Here is a snapshot of the leaderboard for this.  You can see I reached 8th place 
with around 2,600 subscribers to their list and won $100.  They also had mini 
contests for certain days of the launch to the affiliates who get get most 
subscribers for a particular day and loads of other spot prizes. 

You might think 8th place is not that good but most of this was done with 
Facebook and a few emails to my email list.  Now, at the time I had an email 
list of 67,000 whilst a lot of the others have email lists of 250,000+ and I’m 
still in the top 10 on a big competition like this.  That’s the power of Facebook.   
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So, on Facebook I posted this: 

You can see that this is a link post (described earlier).  You will also see that I 
advertised to this post using the Facebook Ads Manager with a targeted 
audience.   

That post reached 134,000 people (about 25,000 organic and 109,000 paid for).  
I spent around $800 advertising to that post, but made around $1700 in 
commission from sales of the product and prize money, so the return on 
investment was 100%.  So that’s like you giving someone $100 and them 
giving you back $200 2 weeks later.  Now, how often would you promote if 
you could get returns like that? 

One thing with making money as an affiliate, you have to pick the right 
product, so test small and scale up. 
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5. Your Own Product/Seminar/Workshop/Book

If you have a product, a service, a workshop or a book, you can absolutely make 
money selling these from your Facebook page. 

However I would re-iterate again that I would give something away for free to build 
up your list and take your readers off of Facebook and onto your list. 

If you know you are going to be coming out with a new seminar soon, or a new 
book/workshop or anything, drive your Facebook readers to a sign up page in order 
to get them onto your list, even before you start selling anything. 

Here is an example I did with a new series of fiction books I was writing called the 
Dream Dancers. Even before I knew I was going to finish it (and I still haven’t) I put 
up a page to collect emails to anybody that was interested in Lucid dreaming and 
paranormal stories.  I managed to get around 400 subscribers to this series, although 
you might want to make sure you actually finish the book :) (I have managed 3 
books out of the seven book series so far and have stopped there for now as YDF 
really took off). 

The way to do this is simply by posting a status update with a picture of your 
book, a photo from your previous seminar, an image of your product and invite  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readers to let you know what they think.  You can even write a longer status 
update giving a little more info (but don’t make it too sales like, make it 
conversational). 

Once you’ve posted the image post you can advertise to your ideal audience 
through your Facebook page (that’s in the next section). 

You can also use the viral post way, which I told you about earlier on - once 
you see a post is going viral you can add a link at the top of that post by 
editing it and adding your link. 
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Advertising on 
Facebook 

This section is going to briefly talk about advertising and then it will be time to go 
over to the video section of the site because to write everything out would take far 
too long and you’d die of boredom. 

There’s really no getting around it; you’re gonna have to spend money at some point 
in order to grow your business.  The beauty is that Facebook rewards you if you have 
a good engagement rate and a lot of Likes to your page. 

The cost of advertising to your own readers is cheaper than advertising to non 
readers of your page.   

For example say I was selling a Facebook Course called ‘Your FB Challenge’ and I 
had a page that had 50,000 likes, I can advertise specifically to my own Facebook 
readers i.e. the 50,000 people who have liked my page, and then I can advertise to 
readers who haven’t liked my page but might be into Facebook marketing.  I would 
get cheaper clicks from the readers who have liked my page than from the readers 
who have not liked my page, this is because Facebook knows your readers engage 
with your content on a regular basis and presume they will be interested in what I 
have to offer. 

The cost can sometimes be halved depending on how much you are spending, and 
how well readers engage with the ad.  Yep, again it all comes down to engagement.   

If a lot of readers click on your ad, Facebook presumes that the product or content 
you are promoting is worthwhile and will lower the cost of your ad, but we’ll speak 
about all that later, let’s get to grips with advertising on Facebook, first. 

Three Ways To Advertise On Facebook

Inside Facebook there are three ways to advertise: 

• Using the Boost button 
• Using the Facebook Ads Manager 
• Using the Power Editor 
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There are other ways to advertise using third party sites for retargeting but we’ll not 
go into that in this book, as advertising on Facebook is such a huge topic. 

I am going to presume you have little to no experience of advertising on Facebook, 
so you can skip this if you are a seasoned Facebook Marketer (but you might pick up 
a few tips). 

Why Advertise?

On your Facebook journey you’re going to want to advertise to: 

1. Get more likes 
2. Get readers to your website 
3. Get people to sign up to your free offer 
4. Get readers to buy your products 

The smart way to advertise on Facebook is to not advertise for anything except for 
likes, in the beginning.  You want to have a highly engaged page, with lots of likes.  
Those two go hand in hand.  There’s no point in having 1 million likes if you don’t 
have an engaged audience and there’s no point in selling anything if you don’t have 
enough likes on your page. 

So work on advertising to the right audience to get more likes. 

This way you get to know the ins and outs of Facebook advertising before you go for 
advertising for subscribers to your email list, or for affiliate marketing or sales of 
your products, as it is more expensive advertising to sell products than it is to get 
likes. 

Also, the more likes you have on your page, you can advertise JUST to the readers 
who like your page, and the cost of advertising to them will again be cheaper than 
advertising to a cold audience (someone who doesn’t know you or hasn’t liked your 
page). 

Getting The Right Audience

Before we even think about lifting a finger to hit that boost button, or clicking over 
to the ads manager, you first have to know who you are going to target.  There’s no 
point in advertising to anybody and everybody and hoping for the best, you have to 
know the audience you are going to target. 
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In the beginning, if you take my advice, and only advertise for likes, it is relatively 
simple to do this, so that is what we will start with. 

So, we want to get the right audience first and Facebook has made this easier for us 
to do by adding ‘Audience Insights’ 
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Audience Insights

Facebook breaks Audience Insights down into four steps: 

 Build: Create Audience Insights based on Facebook users, your fans or  
 Custom Audiences 

 Find: Narrow your audience based on demographics and behaviours 

 Compare: Learn about things like the lifestyle, education level and job title  
 of your audience 

 Target: Save your audience to use it for later for ad targeting 

1. Build
To access audience insights you can click on the down arrow on the top right hand 
side of any of your pages or your main profile page. 

Then click on ‘Manage Ads’ 

On the left hand side of the screen you will see ‘Audience Insights’ 
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Click on ‘Audience insights’ and this is what you’ll see: 
Facebook then gives you three choices: 

• Everyone on Facebook 
• People connected to your page 
• A custom audience 

This is really a guide from Facebook and you don’t have to use this pop up all the 
time when creating a new audience, but for now it is good for us to get started with. 

For the purposes of this part of the training we will click on ‘Everyone on Facebook’ 

And this is where the magic happens as we start to filter a lot of the information and 
really target the readers that we want to see our page, our adverts, our links etc. 

2. Find
You will see something like this when you click on ‘Everyone on Facebook’: 

On the left hand side you can start to filter the kind of readers you are looking for 
and here is a quick overview of each: 

Custom Audiences: We’re not going to worry about this just now, but you can target 
readers who you’ve already collected data on such as readers who have visited your 
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website, or when you have imported a list of email addresses from your auto-
responder or a list of UIDs that you have collected.  

Location: You can tell Facebook what countries, or even cities, you would like to 
target.  This can be useful if you’re running a 1 day workshop in Edinburgh and only 
want to target Facebook users from that city. 

Age and Gender: Pretty self explanatory, but you can focus on specific age groups 
and gender. 

Interests: You can focus on people who have specific interests e.g. if you are selling 
a meditation product you could type in meditation here and it will give you the 
number of people who have expressed this as one of their interests. 

Connections: You can target people who are connected to any of your pages, or all 
of them, or choose instead to exclude people who are connected to your page e.g. if 
you were doing an ad to get more likes, you wouldn’t want to show an ad to someone 
who has already liked your page. 

Advanced: This is where some of the magic is. Start filtering by the following 
information: 

Behaviours: Included in this section is Digital activities, residential profiles, 
seasonal and events, and travel. 
Language: You can target people who just speak a certain language 
Relationship Status: Single, In a Relationship, Engaged, Married 
Education: High School, College, Grad School 
Work: Job Titles and Office Types 
Financial: Income and Net Worth (I know, people actually give this information) 
Home: Home Type, Home Ownership and Home Value 
Market Segments: Ethnic Affinity, Generation and Household Composition 
Parents: All parents, expectant parents and ages of children 
Politics (US): Active, Very Conservative, Moderate, Liberal, Very Liberal, 
Independent 
Life Events: Away From Family, New Job, long distance relationship, recently 
moved etc 
Device Owners: All mobile devices, smartphone devices, tablet owners etc 
More Categories: pretty useless as it only has ‘OS_linux’ listed 
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3. Compare
Okay, so say you have chosen some of the filters above, you can now compare them 
to the typical Facebook user using the six main categories within the insights page: 

• Demographics 
• Page Likes 
• Location 
• Activity 
• Household 
• Purchase 

For the purposes of this training I have chosen to filter people who are from the 
United States, aged 18 - Any, male and female, and are interested in ‘personal 
development’ ‘Self Help’ and ‘Self Improvement’ and their main language is 
English. 

Demographics

So what is this telling us? 

You can see above the blue bars and the grey bars.  The blue bars are the audience I 
have targeted, and the grey bars are the average Facebook user. 

So from this we see that the audience I have chosen are 75% women, compared with 
54% overall on Facebook.  The best age range would be 35-54 for both genders. 
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So looking at this I would most likely target my ads to women only aged between 
35-54 as that is the gender and age that most of my audience is. 

You can also see that there is only around 8-9 million people in my target audience 
and that will be whittled down if I target only women aged between 35-54. 

There is other demographics underneath the main one at the top, but you can have a 
look at this at your leisure.  It includes: lifestyle, relationship, education, and job 
title. 

Page Likes

You can view your target audience and what main categories the pages they have 
liked come under and what actual pages were most liked. 
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Location

When you click on ‘Location’ in the main audience insights header you will see 
something like this which tells you their location.  This tells you the top cities the 
audience I have chosen are in within the USA.  It also tells you Top Countries and 
Top languages, however since I am only targeting USA and English as a language we 
don’t need to see this. 
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Activity

This is the interesting one for me as it tells that the audience I have chosen are used 
to clicking on ads, liking pages, commenting, and sharing posts, which is great for 
me as I want people who are going to do all of the above. 

It also tells me, under ‘Device Users’ what type of devices they use when accessing 
Facebook, and in this case it’s both desktop and mobile. 
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Household 
This gives me a whole load of data pertaining to income, household size, home 
market value and how they spend money i.e. cash or credit card. 
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Purchase

You can view how your audience’s purchase behaviours compare to the typical 
Facebook user regarding retail and online… 

And you will also be able to see what type of car they might be in the market for. 
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4. Target

So you’ve got an audience who you think might be ideal for getting more likes to 
your page.  You can now save this audience for later use, by clicking on the ‘Save’ 
button at the top of the Audience Insights page: 

Give your audience a name and click on Save in the bottom left hand corner of the 
pop up window. 

Using and experimenting with the ‘Audience insights’ tool you can really zero in on 
the type of people you want to target when doing an ad to get more likes to your 
page. 

I especially like the ‘Activity’ Section of the Audience Insights tool as that tells me if 
it’s likely that the audience I have chosen are more likely to click on my ads, like my 
page, comment and share my posts, etc.   
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Now that you have saved this audience you can start to advertise to that specific 
group of people using the Boost button, the Facebook Ads Manager or the Facebook 
Power Editor. 

What I would do is create an audience, using the insights tool, for different types of 
advertising.  This means that I am not using exactly the same type of audience all the 
time.  For example, if I wanted to just advertise for likes then I wouldn’t use the 
same audience if I was trying to get someone to signup for a free offer I have. 

So it’s useful to create a new audience every time you are thinking about advertising 
something, and it’s also useful to create an audience for the people who like your 
page from specific countries, this is so you have all the information at the click of a 
button when you’re ready to boost a post or to start advertising for likes etc. 
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Sales Funnels 
In this program you’re going to get used to this term as it’s extremely important for 
your business. You may not be ready to start using sales funnels but it’s still 
important to know about them as you will at some point need to use them if you are 
to grow your online business.  

What is a sales funnel? 

A Sales funnel is simply a series of steps a potential buyer or subscriber takes in 
order to see your best offers of your products. 

Think about what most authors do when they release a book.  
 
Author 1:  
 
Imagine this. You have a book about green juice smoothies.  You do a lot of  p r e -
marketing to make people aware of your new book ‘Coming out soon’ and make 
videos to create a sense of excitement around the new book. You will ask people to 
sign up for sneaky behind the scenes look at the book being created and how the 
story is unfolding and some other information that someone might like to know 
about the author and some recipes. 
 
The signing up part would be the first part of a great funnel step. 

BUT 

Most authors stop there.  They release their book with the help of their publishers 
and publicists and sit back and wait on the reviews. 

Author 2: 
 
Now imagine you could do this instead as an author.  You are writing the book on 
green juice smoothies. 

You create the buzz and excitement in exactly the same way as above, only this time 
you have a sign up page for readers to sign up to your email list to get updates about 
the book.  However you don’t stop there.  As soon as they sign up for the updates, 
you offer them to pre-purchase the book on Amazon and if they do, they would get a 
free gift from you at the same time. 
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You keep sending them updates and building a huge buzz around the book, with your 
social media postings and maybe do a few Facebook live videos to build the buzz 
even more. 

Then when the book is released you watch the sales coming in.  

BUT you don’t stop there.   

You send out an email to that list and advise them that if they send you the Amazon 
order number and give you a review you will send them another free gift.   
 
When everyone starts giving a review and sending you their Amazon order number 
you have an automated link that takes them straight to a page to download their free 
gift AND on that page it has an offer for an online program to your readers.  You then 
have a link to a sales page for that online program which only costs $97 to go more 
in-depth and to get some videos from yourself. 

How many readers who already purchased your book and like you do you think 
would buy that online program from you? 

The answer: Between 15-30% (depending of course on a lot of variables, but that 
would be the average) 

So lets take a look at some numbers:  
 
Author 1:  
 
Does a great job of pre-marketing and has built a list of 30,000 for her email list.  In 
1 week manages sales of around 2000 copies of the book at $19.99.  They will get 
around 20% for royalties of that book.  Which is around $8,000.  Not bad for 1 week 
and over the coming weeks the sales go up as the book gets good reviews and they 
get 10,000 sales in total, which is $39,980 to the author.  
 
Author 2: 

Does a great job on pre-marketing as well and gets $8,000 in the first week in 
royalties. However they sent out the emails a few times asking people to get their 
free gift in exchange for their Amazon order number and a review.  Because the 
readers are giving great reviews the sales are higher in the long term as the ranking 
on Amazon goes up.  So the sales are 15,000 over the coming weeks.  Which is 
$59,970 in royalties alone. 

Again with the email campaign 2,000 people click on over to get their free gift.  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Of that 2,000 people who click over to the free gift page 20% of them purchase the 
offer of the $97 product. 

So in total the author has now received another $38,800 in sales from their program 
and it’s all pure profit.  

Author 1 - $39,980 earned 

Author 2 - $98,770 earned 

The above is only the small potential of what could be achieved by authors but it 
gives you an idea of how sales funnels work.  It also assumes you have a lot of 
followers and a lot of engagement, which is exactly what this program is about. 

So here is a typical sales funnel process that you might see online. 

 
 

The above illustrates the full cycle sales funnel and is not presented to a reader all at 
once.  We still have to keep in mind that all your content, all your communications 
should be based on giving value to the reader, but you still have to remember that 
this is a business and as long as you’re not pushy and in your face “salesey" then 
everyone wins out of the relationship between you and your reader.  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3 Main Funnel Types
Typically a business will use one or all of the 3 main funnel types: 

Lead Generation Funnel: This type of funnel is used to gather leads (subscribers) 
for your email list, usually with the offer of a free ebook or free information of some 
kind.  
 
Engagement Funnel: This funnel is used to present great information to your 
readers and building the ‘Know, Like and Trust’ factor into your communications.  It 
is also to introduce them to your products. 

Sales Funnel: Just as it sounds, this is the funnel that will be used with the sole 
intention of educating your audience and selling them on the information/product or 
service you have to offer. 
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Now It’s Time To Go 
Over To The Video 

Section Of The Course 
All the lessons are structured to walk you through each type of advertising I 
mentioned above plus I will have sections for tips and tricks and you can ask 
questions along the way. 

I really hope you’ve enjoyed this and it has opened your eyes to what’s possible 
using your the Your Digital Formula program. 

Please do not think ‘Oh it’s okay for you, you have 2.8 million likes on your page, 
and a bunch of email subscribers.’  It truly doesn’t matter if you only have 1,000 
likes and 1,000 subscribers, as it’s all about engaging with your reader and 
communicating with them.  The higher your engagement the higher number of likes 
you’ll get; and the better your communication, the higher your ‘Know, Like and 
Trust’ factor will be and the more people you get to help, and the more money you 
will make for your business. 

Persevere, it is well worth it. It took me nine years of education before I got to where 
I am today and I have condensed all of that into this program for you, so it won’t 
take you nine years to build a business you love and get yourself known all over the 
world. 

I will be updating this book as I go along so check the version you have each time 
you visit the site just to make sure it’s up to date. 

I sincerely hope you take action and I can’t wait to hear your success stories. 

Please write to me at steven@yourdigitalformula.com to let me know how you get 
on after a few days of using these strategies. 

Steven Aitchison 
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